
A  C A L I F O R N I A  A P P A R E L  N E W S  S P E C I A L  S E C T I O N

& ResouRce Guide
July 2012

N.Y. Textile Preview 

Small World • Abstract Geo • Paisley
Rorschach • Regatta Stripes

Textile Trends

TexTile NoTes

Tencel Expands
Creora Turns 20

French Tech 
Fabrics Land  

in L.A.
Première Vision 

Prize Winner  
Heads to N.Y.

Tech NoTes

Centric Partners  
for vrMockshop
Peace Love World  
Adds BlueCherry
LightSpeed iPad 
App Enables  
Cross-Platform 
Selling

01 cover-nytextilefinal.indd   1 7/3/12   6:30:23 PM



2  CALIFORNIA APPAREL NEWS  N.Y. tExtILE PREvIEW & RESOuRCE guIdE   July 2012

Hyosung Corp., producer of Creora span-
dex, is celebrating the 20th anniversary of Cre-
ora at the July 7–9 run of Interfilière at Paris 
Mode City in Paris. 

The Korea-based company first began 
producing its own branded spandex in 1992 
and today produces the fiber in Korea, China, 
Vietnam, Turkey, and Brazil, its newest facil-
ity, which opened last year.  

At the Paris textile, swim and lingerie 
show, Hyosung is introducing two new Creora 
products, Creora Dyable, created to absorb 
dye for improved colorfastness, and Creora 

Highclo, a spandex with improved chorine 
resistance. 

“We believe that demand for spandex will 
continue to grow across the world, and we 
have in place a structured investment program 
which will enable us to offer continuous prod-
uct innovation together with the highest qual-
ity through our state of the art, patented manu-
facturing processes to enable our customers to 
grow and thrive,” said Yun-Eun Whang, presi-
dent of Hyosung’s spandex performance unit.

For more information, visit www.hyosung.
com.—A.A.N.

tExtILE NOtES

Hyosung’s Creora Celebrates 20 Years

Bel Tech, the 
technical and ac-
tive-apparel fabrics 
division of French 
mill Bel Maille 
Creations, has a 
new home on the 
West Coast. 

Los Angeles–
based JM International Group, 
which represents Bel Maille, is now 
also representing Bel Tech, whose 
products include fabrics for perfor-
mance apparel, medical and auto-
motive applications. Featuring fab-
rications such as double-face knits, 
pique, interlock, stretch and mesh, 
the collection includes smart fabrics, 
which provide heat and moisture 
management, as well as anti-bacteri-
al, anti-static, water-repellent and flame-retar-
dant properties. There are breathable bamboo 

rayon knits for base layers and underwear, 
as well as waterproof 1x1 rib knits and 
interlock fabrics for outdoor apparel. The 
fabrics are offered in custom pieced-dyed 
colors, and Bel Tech’s in-house quality-
control department works with QC orga-
nizations to ensure fabrics meet required 

standards and specifi-
cations. 

Founded in 1956 
by the Bel family, Bel 
Maille Creations has 
been owned and oper-
ated by Chief Execu-
tive Officer Stéphane 
Ziegler since 2009. 

For more informa-
tion about Bel Tech 
or Bel Maille, con-
tact John Marshall at 

(213) 627-1185 or visit www.jminternational-
group.com.—A.A.N.

French Technical Fabrics Land in CaliforniaLenzing Plans New Tencel 
Production Facility

Austrian fiber maker Lenzing AG has be-
gun construction on a new Tencel production 
facility in upper Austria. 

The new facility is expected to be complet-
ed in two years and, when finished, will em-
ploy an additional 110 people and will produce 
67,000 tons of Tencel fiber per year. 

The project represents a 130 million euro 
investment for Lenzing, which is celebrating 
the 20th anniversary of Tencel this year. 

“With the Tencel plant, the fiber technology 
of the future and the latest generation of man-
made cellulose fibers is returning to our cor-
porate headquarters in Lenzing,” said Friedrich 
Weninger, a member of Lenzing Group’s man-
agement board and chief operating officer for 
the company’s fiber business. “The Lenzing 

pilot plant was the place where 20 years ago 
the first marketable lyocell fibers in the history 
of the Lenzing Group were produced. They are 
now marketed around the world under the Ten-
cel brand name.”

Lenzing currently produces Tencel at plants 
in Heiligenkreuz, Austria; Grimsby, United 
Kingdom; and Mobile, Ala. Currently, annual 
production at the existing facilities is 140,000 
tons of fiber. Expansion plans at the Mobile fa-
cility will bring the current annual production 
of fiber to 150,000 tons.

The Lenzing Group has been producing 
fiber for more than 70 years. In addition to 
Tencel, the company’s branded cellulosic fi-
bers include Lenzing Modal and Lenzing 
Viscose.—Alison A. Nieder

PV Winner
Designer Ragne Kikas, pictured center 
with models wearing her designs, was the 
winner of the Première Vision Prize at the 
Hyères International Festival of Fashion & 
Photography. Kikas and her designs—as 
well as the work of other prize winners—are 
on view at the July 11–12 run of Première 
Vision Preview at the Metropolitan Pavilion 
and Altman Building in New York. This 
season’s edition of the show features 113 
companies from 16 countries, including 
Italy, France and Turkey. Exhibitors are 
showing fabrics for the women’s and men’s  
markets, as well as technical fabrics and 
trim. An overview of Fall/Winter ’13/’14 
trends is being presented twice daily at the 
show, as well.  For more information, visit 
www.premierevision-newyork.com.—A.A.N.E
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060OUTERWEAR

BEACHWEAR

LININGS

LOUNGEWEAR

RESORTWEAR

SHIRTS

BLOUSES

Shirting. 
It’s not just for shirts anymore.

of Superior
Products and Service

Est. 1949

More than

S I X T Y  Y E A R S

Tel. (631) 755-1230
Fax. (631) 755-1259

PHILIPSBOYNE.COM
SALES@PHILIPSBOYNE.COM

100% woven Egyptian cotton. Made in Japan. More than 3 million 
yards in stock. Ask for it by name:  Superba,® Corona,® Ultimo.® 

Low minimums. Special orders welcome.

Stocked in NYC for U.S.-based manufacturers

The Miami-based lifestyle apparel provid-
er Peace Love World has implemented the 
BlueCherry Enterprise Suite with enterprise 
resource planning (ERP), product lifecycle 
management (PLM) and supply-chain collab-
oration (CSC), according to Computer Gen-
erated Solutions (CGS), a global provider of 
technology solutions, including BlueCherry 
software.

With wholesale, retail and e-commerce 
increasing for Peace Love World, the apparel 
company required a more robust solution to 
address reporting needs, inventory accuracy 
and product development, according to a state-
ment from Computer Generated Solutions. 

The apparel company was looking to ad-
dress multi-channel virtual inventory sharing 
and allocation between wholesale, retail and 
e-commerce, and after an extensive search, the 
company selected BlueCherry because of CGS’ 
history and proven track record of delivering 
quality solutions, as well as providing features 
that would help give the company a competitive 

advantage, Peace Love World stated. 
BlueCherry is an integrated enterprise so-

lution that manages the concept-to-consumer 
product lifecycle for soft-goods companies. 
The BlueCherry Enterprise Suite includes 
configurable features, exception-based alerts 
and notification, and integrated supply-chain 
collaboration.

Peace Love World is an American lifestyle 
brand launched in 2007. The company pro-
duces apparel for women, men and children, 
as well as accessories and gifts in the pet and 
home categories. It offers goods through a 
company e-retail website, as well as through 
six company stores in Florida and one store in 
Hong Kong. Peace Love World is also avail-
able in independent boutiques throughout the 
United States and abroad. 

CGS is a global technology company head-
quartered in New York. It employs more than 
4,500 employees in 20 offices in North Amer-
ica, Latin America, Europe and Asia.

—Deidre Crawford

tECh NOtES

Centric—a provider of product lifecycle 
management (PLM) software for apparel, 
luxury goods and consumer goods com-
panies—has partnered with vrSoftware, 
a company headquartered in England that 
provides visual merchandising software for 
the fashion industry, to offer vrMockshop, a 
new tool that allows Centric users to see how 
their products will look in stores even when 
products are still in the design phase.

“Planners can incorporate the latest changes 
in product design, material or color; revisions 
in seasonal colors; and even last-minute can-
cellations to make the best possible use of retail 
space for maximum revenue and customer-sat-
isfaction impact,” said Centric Chief Executive 
Officer Chris Groves in a company statement. 

With vrMockshop’s interactive virtual en-
vironment, merchandisers can experiment, 
adapt and create optimal store layouts, ac-
cording to information provided by Centric 

and vrSoftware. By incorporating retail plan-
ning into the product’s lifecycle, retailers can 
visualize key areas of the PLM process—
from collection creation to how the finished 
product will look in a fully merchandised 
store—even before designs reach sample de-
velopment or full-scale production. The result 
is the ability to view the next season’s collec-
tion through the eyes of an in-store customer 
while still reviewing samples and planning 
development, the companies stated.

“As we invest in finding the right part-
ners around the world, we believe that the 
partnership with Centric is ideal,” said Colin 
Liversedge, CEO of vrSoftware. “Centric’s 
experience and reputation in PLM for the ap-
parel and other industries that focus on retail 
sales is a perfect fit, allowing vrSoftware to 
equip more fashion brands and retailers with 
the latest in visual merchandising and plan-
ning technology.”—D.C.

Peace Love World Selects BlueCherry

Centric Partners With vrSoftware 
for New Virtual Merchandising Tool

The Canadian retail software company 
LightSpeed has launched a new retail tech-
nology for Apple iPads that enables interac-
tive cross-selling in retail stores. 

LightSpeed for iPad includes features 
such as a visual category search, where sales 
associates can use a new “button mode” to 
browse through categories of products with 
customers, enabling cross-selling of related 
items or accessories, similar to navigating an 
e-commerce website; customized cross-sell-
ing, where sales associates can show custom-
ers a list of “related” products that are linked 
for cross-selling while searching or adding 
products to the invoice without having to 
travel to different parts of the store; and iPad 
checkout, which allows retailers to use the 
iPad to scan product barcodes and check out 
items in order to help decrease long check-
out lines, according to information provided 
by the Montreal-based company.

“Raised on Macs, iPhones and iPads, to-
day’s i-generation consumers have become ac-
customed to shopping online from their couch, 
easily navigating through product selections 
and comparing prices across the Web,” said 
Dax Dasilva, founder and chief executive of-
ficer of LightSpeed. “Borrowing from the e-
commerce playbook, we are introducing new 
features to LightSpeed for iPad to help retailers 

bring the access, value and speed of the online 
shopping experience into the store through en-
gaging customer interactions.” 

In addition to the potential to increase sales, 
the software also provides a more fluid custom-
er experience where customers can preview all 
related product information in one place, ac-
cording to a company statement.

LightSpeed scans inventory, details prod-
ucts not shown on the selling floor, and 
includes a “show-and-tell” feature, which 
enables sales associates to share expanded 
product details and enlarged images. It also 
has the ability to invoice products with a 
single touch, process credit card payments, 
accept signatures on-screen, and email or 
wirelessly print receipts. 

LightSpeed for iPad app is available as a 
free download through the iTunes App Store, 
but it requires a LightSpeed server, as well as 
one available user license per iPad client.

The company has nearly 10,000 retail-
ers in more than 30 countries that are using 
LightSpeed—including Adidas, Nike, Ves-
pa and Nordstrom’s Treasure and Bond 
store—and it recently received $30 million 
in funding from Accel Partners, the Palo 
Alto, Calif.–based venture-capital firm be-
hind Facebook, Groupon, Angry Birds and 
Spotify.—D.C.

Lightspeed Launches New iPad Technology 
for Interactive Cross-Selling in Retail Stores
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Cinergy Textiles Gives Its Customers the Competitive Edge
advertorial

In these times of economic tribulation, sometimes it’s the basics that 
can make the difference between profitability and running in the red. 
Ramin Daneshgar, one of three siblings who help manage Cinergy 
Textiles, Inc., understands this fine line well. The Daneshgars have 

made Cinergy all about immediate, accessible service that can give their 
clients the edge they’re looking for.

“People enjoy working with us because of the friendly and efficient 
service we provide and the wide variety of stock fabrics we offer at a low 
one-roll minimum,” says Ramin. “There are a lot of big fabric companies 
out there, but people prefer working with us because we enjoy what we 
do and try to make everyone’s experience with us a good one. Whether 
it’s a reply needed on an email, a call back regarding an inquiry, or an 
overnight package, we take care of everyone’s needs right away and do it 
with a smile. We strive for excellence, and it shows.” 

Cinergy Textile’s familial roots date back about 60 years to Iran, where 
their grandfather owned one of the largest and most well known retail 
textile stores in the country. In 1979 the family moved to the United 
States and brought their textile expertise with them. Today, the three 
grandchildren, Ramin, brother Kam and sister Roya, continue the tradition 
of importing and distributing a large assortment of fabrics.

Cinergy offers some 500 to 600 fabrics ranging over 75 categories, and 
initially stocks 1,000 yards per color. This expansive inventory enables the 
company to effectively cater to smaller businesses as well as large ones.

“We base our business on honesty and truly care about the people we 
work with,” says Ramin. We want to see them succeed and grow with 
them. We cater to those who want the best customer service, whether it’s 
just one roll or thousands of yards. 

“We’ve had customers tell us that they can rely on us to get them the 
information they need, and get it quickly,” Ramin continues. “For example, 
if a buyer is coming into [a client’s] office in a couple of hours, they know 
we can be contacted right away and that we have the ability to prepare 

what they need in order to help them make the sale.” 
To further expedite matters, Cinergy has put considerable time and 

effort into its website, www.cinergytextiles.com. “Our entire line, which 
consists of knits, wovens, basics, linings, and novelties, is viewable on 
the web,” points out Ramin. “We have a little bit of everything to cater 
to everyone for all seasons. We are constantly sourcing new items, 
and make sure to update the website frequently. No login or password 
is required, making it easy for all to view at any given time. The line is 
always evolving and keeping up with the latest trends. If you want to get 
inspired—visit our website!” 

Cinergy’s main focus is to cater to domestic manufacturers, however, 
it also provides drop shipments if needed as the majority of the fabrics 
are sourced from Asia. The product line ranges from cottons, nylons, 
polyesters, rayons, acetates, and more to blends such as rayon/spandex, 
wool/acrylic, and polyester/rayon/spandex, to name but a few. All 
Cinergy’s fabrics are stocked in Los Angeles, and domestic orders are 
shipped within 48 hours. 

“One thing about us,” says Daneshgar, “is that we’re a young business 
team. We’re very easy to work with and embody positive energy, always 
striving for a bright, successful future. The people who know us like 
working with us because we make them feel comfortable. It’s not just a 
business relationship, it’s also a friendship, and that’s why we have the 
loyal customers we do.”

Cinergy Textiles Inc.
cinergytextiles.com

Tel: 213-748-4400  Fax: 213-748-3400 
Email: cinergytextiles@aol.com

1422 Griffith Avenue, Los Angeles, CA 90021

tExtILE tRENdS

Triple Textile Inc. 
#N-192-P

Triple Textile Inc. #NP-
18-H

Bel Maille Creations 
#AL73

Bel Maille Creations 
#8295 R4609

Bel Maille Creations 
#A278

Triple Textile Inc. 
#N-206-C

Eclat Textile Co. Ltd. 
#R20808194

Robert Kaufman Fabrics 
#ACK-12806-60

Bel Maille Creations 
#C779 DAG41

Turquoise #18526C

Avid Ink. #A159423 
“Deco Sugar”

Abstract Geo
Abstract prints and geometric patterns are made modern in high-voltage 
brights or paired with black to provide bold pops of color.  

Triple Textile Inc. 
#N-206-D

Triple Textile Inc. 
#L-277-G

Robert Kaufman Fabrics 
#ASD-12847-256

Robert Kaufman Fabrics 
#ASD-12815-256

Taiana Blu #950002 
“Monica”

Taiana Blu #9000201 
“Rosyl”

Whimsical prints, 
ditzy florals, and 
Scandinavian- 
and Russian-
inspired motifs 
are best when 
rendered in 
sweet and cheery 
brights.  

Small 
World

Regatta Stripes Stripes go sophisticated with bold, 
wide stripes in rich deep shades, often 
accented with bold brights. 

The story continues at 
ApparelNews.net.

There’s more
 on ApparelNews.net

From tranquil shades of blue to wild abstract prints, textile trends run the gamut from sweetly sophisticated 
florals to whimsical conversationals to sophisticated geometric designs. 
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LENZING 
INNOVATION exhIbITOrs

at texworld uSa and Home textiles Sourcing Expo leading innovative mills are showing creative 
fabrics and garments containing Lenzing Fibers.

 China huafu Top Dyed Yarn Melange Co., Ltd. 2504
  Jiangsu Xintai Knitting Co., Ltd 2616
  Mozartex Co., Ltd. 2500
  nantong no. 1 Cotton Mill i/e Co. Ltd. 2530
  Zhejiang Meidefeng Trading Co. Ltd 2630
  Zhejiang Yihua Textile Co., Ltd. 2626
 inDia Pallava Group 2521
 iTaLY Miroglio Textile SRL 2505
 KoRea CF Corporation 2526
  hong in enterprises Co., Ltd. 2523
  JK Tex Co., Ltd. 2610
  Pang Rim Co., Ltd. 2509
  People n‘ nature Textile 2519
  Sewang Textile Co., Ltd. 2524
  SFT inc 2525
  Shinjintex Co., Ltd 2633
  The organic Village 2522
  TL  Corporation 2631
  Victoria Textile 2507
  Visionland 2518
  Woosung F&T, Co., Ltd. 2531
 SPain Textil Santanderina 2501
 TaiWan DJiC Limited 2512
  eastern Linkage international Limited 2510
  handseltex industrial Corp. 2514
  Jet Goal enterprise Co., Ltd. 2508

  Labtex Co., Ltd 2513
  Learned Winner enterprises Co., Ltd. 2625
  Tsin Mei Textile Co., Ltd. 2624
  Winfultex Co., Ltd.  2613
 TuRKeY ekoten Tekstil a.S. 2612
 uSa Buhler Quality Yarns 2606
  Design Knit, inc. 2600
  ecotex 2619
  FessleruSa 2604
  Jh Textiles, inc. 2627
  Laguna Fabrics 2611
  Mansfield  2615
  SG Knits inc. / united Pacific Group 2622
  Texollini inc. 2621
  Tuscarora 2623
  Lenzing 2601
  

 China Jihua 3542 Textile Co., Ltd. 3012
  Jining Ruyi home Textiles Co., Ltd. 3014
 inDia Paramount Textile Mills (P) Ltd. 3013
 PoRTuGaL Tapeçarias Ferreira de Sá, Lda. 3005
 PaKiSTan nishat Chunian 3007
 SPain MiTSa & Bedding industrial Begudà 3001
 uSa Beantown 3009

www.lenzing.com/textile

Texworld uSa / home Textile Sourcing expo 
Jacob K. Javits Convention Center, 655 West 34th Street
nY, uSa July 24th - 26th

Texworld_USA_AD_215.9x285.75_CAN.indd   1 03.07.12   10:14

Lenzing 070612.indd   1 7/3/12   6:23:11 PM
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3A Products of America is 
a symbol of quality, serving 
you since 1975. Send your 
samples to us. We will help you 
save money. Custom orders to 
meet your needs: snaps, knit-
ted elastic, zippers, webbing, 
buckles, and buttons with your 
logo. We offer threads, labels, 
accessories, interlining, display equipment, fabric 
and product sourcing, website design, printing, and 
promotional items. Fast services are our first prior-
ity. (213) 749-0103 www.us3a.com

AIMS 360 offers a fully integrated software solution 
for importers, distributors, and manufacturers of 
apparel, footwear, handbags, accessories, jewelry, 
home furnishings, and other fashion goods. AIMS 
360’s product suite is comprehensive, feature-rich, 
user-friendly, easy to implement, and is compatible 
on a laptop, PC, Mac, or iPad®. Solutions are avail-
able for on-site applications 
or on the cloud. A Gold 
Level Microsoft ISV Partner 
and Gold Level QuickBooks 
developer, AIMS 360 pro-
vides the most professional, 
up-to-date program pos-
sible, including AIMS GL 
Integration˙/POS Integration with QuickBooks, AIMS 
EasyShop˙ online retail shopping cart, AIMS We-
bLink˙ online wholesale shopping cart, UPS/FedEx/
USPS shipping integration, AIMS RemoteLink˙ order 
taking on the go for iPad and Windows, Business 
Analytics reporting for iPad and simple EDI integra-
tion.  AIMS 360 delivers all of this at affordable 
prices. Call (310) 243-6652, email info@aims360.
com, or visit www.aims360.com 

Apparel Works (AWI) is a 
Chicago-area company 
specializing in Western 
Hemisphere–based private-
label design, sourcing, and 
manufacturing. Key items 
include premium-denim 
jeans, shorts, jackets, skirts, 
industrial workwear and uniforms (pants, shirts, 
coveralls), embellished knit tops, T-shirts, and 
sleepwear. Production is currently being sewn in 

Guatemala, Nicaragua, and the Dominican Re-
public. Gregg Pavalon, president of AWI, has 22 
years of experience manufacturing apparel in the 
region. Prices are drastically lower than what it costs 
to produce domestically. AWI offers its customers 
several manufacturing options, including Full Pack-
age, Cmt, CM, or their signature service, called CMT 
Plus. (CMT Plus is when AWI picks up the cus-
tomer’s fabric at a U.S. mill; sends it to the factory; 
supplies all trim, assembles, and washed product; 
and then delivers back to the customer’s U.S. ware-
house.) (847) 778-9559, www.apparelworksllc.com 
or gregg@apparelworksllc.com

Asher Fabric Concepts makes sophisticated fab-
rics from luxurious fibers in California for the 
contemporary market. The 
company can accommodate 
both small- and big-lot orders 
and offers the most fashion-
forward fabrics, PFGD solid 
colors, and prints made in 
the USA. Contact Asher 
Shalom at (323) 268-1218 or 
email asher@asherconcepts.com for more informa-
tion. www.asherconcepts.com

California Label Products has been servicing the 
apparel industry for 20 years. With our full-service 
in-house Art Department, we can create your brand-
ing identity from design to delivery. Our product list 
consists of woven labels, printed labels, care labels, 
size tabs, custom hangtags, integrated hangtags, 
and novelty items, 
as well as buttons 
and snaps. We 
have price tickets, 
self-adhesive labels, 
thermal transfer 
labels, printers, and ribbons. Our service bureau for 
care labels, price tickets, and bar-coding can give 
you product in 48 to 72 hours. We are always con-
cerned about quality, service, price, and creativity. 
And we are here to serve all your label needs! (310) 
523-5800 or info@californialabel.com 

Cinergy Textiles specializes in stock and order-
based programs on over 500 fabrics, consisting of 
knits,  wovens, basics, novelties, and linings. We 
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When you’ve spent 
59 years of your 
life building a 
modest button 
company into 

one of the largest button manufactur-
ing concerns in the world, you have 
accumulated more than a little work-
ing wisdom. Larry Jacobs, president 
and CEO of Manhattan-based Emsig 
Manufactur-
ing Co., who 
lives and 
breathes 
buttons and 
has never 
stopped 
being fasci-
nated by his 
work, has 
developed 
a personal 
philosophy 
that fuels his 
work ethic.

“You have 
to think go-
ing forward,” 
he says. 
“Change 
happens. If you see people and talk 
to them and find problems, you can 
tackle them and develop something. 
This is what business is. We’ve built 
our company over the years by 
meeting the desires and needs and 
ideas of our customers.”

Because Emsig manufactures its 
buttons from raw resin to finished 
product, creativity can be easily in-
dulged. And Jacobs never stops 
thinking. This is the company that 
introduced the first enameled-steel 
work shirt button. A stint in the hospital 
led to Emsig developing virus- and 
bacteria-resistant melamine buttons. 
Emsig developed a glow-in-the-dark 

button, which has become the rage in 
childrenswear. The current emphasis 
on recycling and repurposing waste 
products has led to Emsig’s introduc-
tion of buttons made from 100 percent 
recyclable material—about “200,000 
pounds of formerly waste material,” 
Jacobs notes. 

Jacobs is especially excited about 
Emsig’s introduction of a new shirt 
button “that is truly unbreakable,” 
he says. Made of a non-petroleum-
based resin (“no toxic ingredients”), 
unlike the typical shirt button, 
this super button can take up to 
5,000-pounds-per-square-inch com-
pression—the impact of a 26-ounce 
weight dropped from a 19-inch 

height. For anyone who has suffered 
the aggravation of broken buttons on 
dress shirts, this new groundbreak-
ing button will become indispens-
able. “It’s like no button in the world 
I’m aware of,” Jacobs says. 

While it has a worldwide presence, 
Emsig, which was founded in 1928, 
has always been proud of the fact that 
many of its products are manufac-

tured right here in the United States in 
its 110,000-square-foot Connecticut 
factory. When the U.S. Department 
of Commerce was putting together 
its Made in America pavilion for this 
August’s MAGIC show in Las Vegas, 
it was something of a no-brainer that 
Emsig Manufacturing would be one 
of the invitees. Emsig, which also has 
supplied the U.S. military since 1940, 
will have a booth at the pavilion spot-
lighting many of its innovations.

It will also be a time to celebrate 
the impact this 84-year-old, continu-
ously family-run company has made 
to its industry. Emsig’s contributions 
were noted recently by producers of 
the television show World’s Great-
est!, who chose Jacobs and Emsig 
as the subjects of an episode to 
air in November. The show profiles 
companies based on “which offers 
the most to the world in their given 
industry.” Certainly Emsig has, and 
continues to be, a leader in the thing 
Jacobs loves most.

“I want people to know why we 
are different from our competitors,” 
he says. “This whole job is really cre-
ating and marketing. We have earned 
the right to sell to our customers 
through reliable service, best quality, 
and competitive pricing.” 

advertorial

emsig Manufacturing:
the ‘World’s Greatest’
Continues to innovate

Because Emsig manufactures 

its buttons from new resin to 

finished product, creativity 

can be easily indulged.

IN L.A.
DOUG PORT—323-695-3640

MIKE KAUFMAN—818-787-7209

IN SAN FRANCISCO, PORTLAND, OR
ROBB GOWDY—415-519-4454

IN NEW YORK
800-243-1842 ext. 301 308, 309, or 312

www.emsig.com

tExtILE tRENdS

Nipkow & Kobelt Inc. 
#NK-31240

Triple Textile Inc. #NP-
19-G

Pine Crest Fabrics 
#LTD-TFX779-97 
“Mystery”

Triple Textile Inc. #NP-
19-F

Avid Ink #A155696 
“3D Electricity” 

Avid Ink #A159317 
“Double Take”

Rorschach

Paisley

Tie-dyes, 
splatter prints, 
digital graffiti 
styles and busy 
patterns layered 
with foil create 
a Rorschach-
inspired take on 
abstract designs. 

Traditional 
paisleys get a 
modern makeover 
in bright prints, 
painterly 
treatments or 
paired with animal 
patterns. 

There are more Textile 
Trends at ApparelNews.net.

There’s more
 on ApparelNews.net

DIRECTORY
Asher Fabric Concepts, (213) 268-1218, www.asherconcepts.com
Avid Ink, (877) AVID-INK, www.avidink.com
Bel Maille Creations, (213) 627-1185, www.jminternationalgroup.com
Eclat Textiles, (213) 624-2633, www.eclatusa.com
Nipkow & Kobelt Inc., (714) 375-6473, www.nipkowkowbelt.com  
Pine Crest Fabrics, (800) 877-6487, www.pinecrestfabrics.com
Robert Kaufman Fabrics, (800) 877-2066,  www.robertkaufman.com
Taiana Blu, 39 031994411, www.taiana.it
Triple Textile Inc., (213) 629-4300, www.tripletextile.net
Turquoise, (213) 489-1727,  www.foxfabrics.com

On the cover: Turquoise (Fox Fabrics) #DP0442
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NOBODY’S MADE A BIGGER MARK ON FASHION

Few symbols are as trusted by so many people, in so many countries, as the Woolmark.

Much more than a logo, it is an internationally recognized seal of quality and sustainability,

and since its first appearance, it has appeared on more than 3 billion products.

®

Woolmark fp 070612.indd   1 7/3/12   6:18:13 PM



have been servicing our clients throughout the Unit-
ed States and around the world for over 15 years. 
We cater to domestic manufacturers and provide 
drop shipments for off-shore production. Our prod-
uct line provides piece goods for all markets, includ-
ing childrenswear, women’s, juniors, contemporary, 
misses, maternity, men’s sportswear, uniforms, and 
special-occasion items. The majority of our product 
line is imported from Asia and stocked in Los An-
geles.  One roll stock minimum (approx 100-125 
yds). Orders are generally processed on the same 
business day and ship out within one or two days, 
depending on the size of the order and availability of 
the particular style ordered. Call (213) 748-4400 or 
visit www.cinergytextiles.com.

Back in 1928, the Emsig family started a new 
business, Emsig Manufacturing. The initial market 
strategy, as it remains today, was to produce the 
highest-quality button products for their customers.  
From the humble beginnings, complicated with the 
very difficult financial times of the early 1930s, Em-
sig emerged as a formidable button-manufacturing 
company over the ensuing years. Today, Emsig 
Manufacturing is managed by third- and fourth-
generation family members, and through all the 
years of innovation and expansion, The Emsig Group 
has maintained its initial family friendliness, trust, 
and market integrity. Some of the company’s recent 
innovations include the Bio-Tech Melamine product, 
which restricts the growth of viral and bacterial or-
ganisms, as well as introducing the first 100 percent 
recycled button (Melamine) made from recycled 
factory materials. Our Melamine buttons are made 
in our USA factory. Call (800) 364-8003, Ext. 301, 
308, 309, or 312, email sales@emsig.com, or visit 
www.emsig.com.

FDM4 specializes in the design, development, and 
implementation of software and hardware solutions 
for apparel and footwear enterprises. Take advan-
tage of FDM4 to streamline your operations and help 
improve the overall efficiency and profitability of your 

business. FDM4 is an integrated software solution, 
including Sourcing, Operations, Sales, E-commerce, 
Financials, WMS, 
CRM, and Mo-
bile Solutions. 
As the software 
developer—not a 
reseller—FDM4 
offers continual support throughout the entire 
implementation process and support cycle. Custom 
development ensures you get maximum value and 
return on your investment with software that changes 
and grows with you year after year. In business for 
over 30 years, FDM4 is a well-established company 
with the knowledge and expertise to provide a high 
level of customer satisfaction. Our industry-specific 
expertise ensures software and support is tailored to 
meet the demands of your industry and helps you 
improve the bottom line. (866) 676-3364 or sales-
info@fdm4.com

A company doesn’t become the world’s largest 
denim manufacturer by chance. This achievement 
is backed by an international vision that can adapt 
to different trends and markets, an ongoing strategy 
based on becoming brand partners and a source 
of inspiration for 
designers, and in-
tegrated production 
from yarn to finishing 
processes, with the 
flexibility needed 
to create made-to-
measure products. And this is what iSKO™ does.  
It’s the supreme denim specialist, with quality skills 
and expertise in super-stretch and more complex 
fabrics, right up to tailored solutions for special 
aesthetic requirements and technical performance. 
www.denimfriends.com

Keylin, Inc. is a company organized to design, 
manufacture, and market fasteners for the aviation, 
construction, garment, leather, medical, and oce-
anic industries. This 
Los Angeles–based 
company serves as 
a distribution center 
that provides immedi-
ate delivery of goods 
to customers.  Keylin 
offers a vast variety 
of hardware to the 
global market. The company specializes in custom-
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built, made-to-order product lines that satisfy the 
customers’ needs. Keylin is proud to become the 
Mid- and Western Regional Distributor of the world’s 
leading premium fashion zipper manufacturer, Riri 
Zippers of Switzerland. To date, Keylin has a stock 
collection of #4, #6, and #8 metal zippers available 
in 5-metal teeth colors and 7 tape colors. This pro-
vides a vast array of 105 different combinations of 
items to satisfy the customer’s creative demand. To 
enhance Keylin’s operation as Riri’s Regional Dis-
tribution Center, Keylin has an on-site Riri machine 
from Switzerland to allow on-site custom jobs en-
abling zipper customization that closely matches the 
original factory specification. Keylin may also accept 
orders for production from Riri’s Swiss plant that can 
be shipped anywhere in the world where customers 
may desire. The success of Keylin, Inc. as a leader 
in its line of trade is indicative of the effectiveness of 
the company’s philosophy and goal. (323) 232-6700 
or www.KeylinInc.com

The Lenzing Group is a world leader in marketing 
and manufacturing man-made cellulose fibers. The 
portfolio of Lenzing Fibers includes TENCEL®, Lenz-
ing Modal®, 
MicroModal®, 
ProModal®,  
and  Micro-
Tencel®. 
Supply-chain 
support 
through resource lists, technical support, and hang-
tag program. These ecologically responsible fibers 
with performance benefits are comfortable, sustain-
able, biodegradable, and derived from a renewable 
raw material, wood pulp. For more information, 
please visit www.lenzing.com/textile.

Philips-Boyne Corp. offers high-quality shirtings and 
fabric. The majority of the line consists of long staple 
Egyptian cotton that is woven and finished in Japan. 
Styles range from classic stripes, checks, and solids 
to novelties, Oxfords, 
dobbies, voiles, Swiss 
dots, seersuckers, 
ginghams, flannels, 
and more. Exclusive 
broadcloth qualities: 
Ultimo®, Corona®, 
and Superba®. 
Knowledgeable 
customer-service team, immediate shipping, and 
highest-quality textiles. Philips-Boyne serves every-
one from at-home sewers and custom shirt-makers 
to couture designers and branded corporations. Call 
(631) 755-1230, visit www.philipsboyne.com or 
email sales@philipsboyne.com.

S & J USA, Inc. has been a major, authorized dis-
tributor of YKK zippers for over 25 years. We carry a 
vast array of zippers, and we have an in-house fac-
tory that allows us to complete orders quicker than 
our competitors. 
S & J USA, Inc. 
also specializes 
in snaps, tack 
buttons, eyelets, 
and elastics, 
among other 
trims. Our customers range from the U.S. to Asia, 
and we hope to expand even further in the future. 
We are known for great customer service and quality 
materials. (323) 231-0811 or snjusa@snjusa.com

The Woolmark Company is presenting The Wool Lab 
Autumn Winter 2013/14, a guide to the most inter-
esting trends and wool products, created to inspire 
and inform fashion and textile professionals regard-
ing the infinite potential of Merino wool. The Wool 
Lab has become an important tool for highlighting 
and inspiring the global 
apparel industry to source 
the best Merino wool 
fabrics and yarns in the 
world, identifying emerg-
ing trends in fashion and 
other fields from design 
to art, music, and pop 
culture. For the first time, 
the Fall/Winter highlights 
the urban market. The Wool Lab and its nine inspira-
tional themes for Autumn Winter 2013/14 are inter-
preted by a selection of commercially available yarns 
and fabrics sourced from the best suppliers in the 
world. The “Urban” trend has generated the most 
amount of interest, presenting wool yarns and fabrics 
in a street, young, cosmopolitan way, whilst pushing 
the casual concept to a more refined and quality-
oriented aesthetic. Please contact The Americas 
Woolmark office for more information or to arrange 
an appointment, or visit us at SpinExpo July 16–18 
in New York. (347) 767-3160 or www.wool.com
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Serving all your label needs!

13255 S. Broadway, Los Angeles CA 90061

This listing is provided as a free service to 
our advertisers. We regret that we cannot be 
responsible for any errors or omissions within 
the N.Y. Textile Resource Guide.

ALL TYPES ZIPPERS 

JEAN RIVETS

TACK BUTTONS 

SNAP BUTTONS

PLUS MORE 

TRIMS AVAILABLE
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MicroModal® fabric — now 
with Edelweiss technology
After pulling back the curtain on the industry’s desire 
for more eco-conscious materials, we present a 
smaller carbon footrpint for a product that you’ve 
already come to love. Thanks to an oxygen-based 
technology for all MicroModal products, get the 
luxury, grace and comfort you want and the greener 
future we all deserve.

REVEALING 
A GREENER
PROCESS

INTRODUCING 
EDELWEISS
TECHNOLOGY

COME JOIN US AT

 TEXWORLD
 NEW YORK CITY
 JULY 24–26
BOOTH # 2606

  

US Supima Cotton is superior 
in length, strength and fi neness—
forever achieving a high-quality 
product. Dedicated to conservation 
and carbon neutrality, it is preferred 
by luxury brands for its comfort 
and durability.

1881 Athens Highway, Jefferson, GA 30549  t. 706.367.9834  or e. sales@buhleryarns.com

Lenzing MicroTencel® offers 
strength, softness and comfort. 
Made from FSC-certifi ed pulp on a 
closed loop processor and certifi ed 
by the Oeko-Tex® Standard 100, 
MicroTencel moves moisture and 
inhibits bacterial growth.

Lenzing MicroModal® Edelweiss
is the epitome of luxury and the ideal 
fi ber for fl exible, graceful clothing. 
Thanks to Edelweiss technology, it’s 
now more sustainable, biodegrad-
able, and renewable, while retaining 
its soft and brilliant properties.

www.buhleryarns.com
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