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ADVERTORIAL

Tradegood Launches B2B Sourcing Community
for Sourcing at MAGIC Rollout

he revelation for strategist
Andre Raghu came at an
economics conference he at-
tended several years back. The
topic was looking ahead to the world
in 2014. “A bunch of prediction experts
were talking about the problems of in-
formation overload,” he recalls. “They
said that the next successful application
would take away the overload and give
you exactly what you need to know.

“That,” he continues, “was the light-
bulb moment for us.”

The us is Intertek, and Raghu has
spent the past 17 years working on
strategic planning for it. Intertek is the
127-year-old premier provider of prod-

Visit SOURCING at MAGIC (Las Vegas Convention Center, August 20-23)
to find out more about how Tradegood can help you do business right.
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“For us,” he goes on, “it’s
not about simply making con-
nections. It's about getting
better connections. The right
connections. And | realized we
are uniquely positioned—better
than anyone—to do this.” With

[ its widespread global offices

and working relationships with
some 20,000 authenticated
suppliers across over 100 coun-
tries, including China, Cambo-
dia, Vietnam, Bangladesh, India,
Thailand, Turkey, Mexico, Co-
lombia, Guatemala and El Sal-
vador, in addition to the United
States and Europe, Intertek was

uct testing, inspection and certification,
otherwise known to the trade as TIC
services. Intertek’s business, which originated
in the laboratories of Thomas Edison, essential-
ly is that of facilitator between buyer and seller,
helping each understand the commitment to
one another and making sure that all standards
are being met by all parties.

In the world of apparel production—an In-
tertek core business for more than 60 years—
Raghu had taken note of the number of IT

companies introducing systems designed to
connect online buyers and suppliers. “When
we talked with our clients about this,” he says,
“it was clear these technology companies were
just creating huge black books. These introduc-
tions were not about determining who is com-
patible with whom, if you share the same pas-
sion, commitment, the fit. A lot of people were
attempting to create infrastructure, but not the
roadmap, just the tracks.”

indeed positioned to, as Raghu
puts it, “leverage 100 years of
knowledge and experience in getting quality
products produced.”

Intertek developed a new solution designed
to create the business version of match-making
between apparel manufacturers and potential
suppliers scattered around the world in both
established and emerging markets. That so-
lution is called Tradegood, which accurately
describes its function, with Raghu president

Introducing

www.iTradegood.com
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Isha.

She’s part of your supply chain.
Get to know her. She’s a good gal.

At Tradegood we help you get to know the people behind your supply chains.

We connect responsible buyers with trusted suppliers, with total transparency for
people on both sides of the supply chain. People who care about quality, safety,
the environment and all the other things that matter to good businesses.

Visit the Tradegood Booth (No. 66530) at MAGIC
(Las Vegas Convention Center, August 20 — 23) to find out
more about how Tradegood can help you do business right.

Tradegood

Business done right




of Tradegood North America.
Tradegood is being officially
launched at the August edition of
Sourcing at MAGIC with fanfare
and a solid program to offer.
Employing the approach of an
expert match-making service,
Tradegood member profiles are
verified and validated, which
increases transparency for buy-
ers and suppliers across the
entire supply chain. “We said to
ourselves, at the end of the day,
it’s a relationship,” Raghu says.
“Whether it’s a personal or a

“Tradegood is not just a new way
to connect people, but a game

changer for the inaustry.”
—Andre Raghu,
President, Tradegood North America

400 matches. Tradegood is avail-
able to buyers of all size companies,
including startups. Raghu is nego-
tiating to place Tradegood cafés in
some of the leading fashion schools,
“places where up-and-coming de-
sign and merchandising students
with aspirations will be able to con-
nect with supply sources. It’s an
opportunity for anyone to leverage
the advantages of the global supply
chain in a lower-risk fashion.”

And while some may chide what
they see as an effort to export pro-
duction at a time when production

business relationship, there are
some core values that make them work. The
goal is to ensure that when we make a match,
it's a successful match, not just a connection.”

Tradegood’s linchpin is its detailed question-
naire—more than 50 criteria,” Raghu explains.
“We want to get to the heart of what makes a
business tick. What makes it tick is the vision
and value system of the management team.
We want to know what you stand for, what
you are committed to, what you value, what
are your deal breakers, what would make you
choose one supplier over another. We are try-
ing to make sure that a buyer is matched with a
supplier that thinks alike. With Tradegood, you
have the information to quickly and efficiently
identify trusted and compatible suppliers what-
ever your criteria.”

With Intertek’s “workforce footprint of

30,000, most sitting in emerging markets,”
Tradegood reaps the knowledge from
longstanding relationships and personal
contacts some five or six times per month with
individual suppliers. “Not many companies have
the exposure or insight into the information

to put it together,” Raghu says. “If you are

not walking into factories, you can’t put this
information together.”

Once matches have been made, buyers are
free to begin the dialogue. For suppliers there
are different fee packages, some good for a year
of contacts, some pay-as-you-go. “What is im-
portant is that it has to produce results,” Raghu
says. “You have to get what you pay for.”

Already, Raghu reports “some real success
stories.” At the recent TexWorld, Tradegood
signed up more than 100 new buyers and made

is needed at home, Raghu explains
that American domestic suppliers can equally
benefit from matches with overseas buyers
looking for that made-in-America cachet.

“We are really trying to create a backbone
that industry, students and entrepreneurs can
use as a resource,” Raghu says. “This should
have happened years ago.”
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Business done right

Tradegood
254 West 54th Street
New York, NY
212-803-5303
www.iTradegood.com

BEHIND EVERY GREAT FASHION DESIGN
THERE’S A SUCCESSFUL RELATIONSHIP

Tradegood

Where fashion and production meet

www.iTradegood.com




MADE IN AMERICA

Sweater Production Remains in Los Angeles for High-End Brands

By Deborah Belgum Senior Editor

Even though China has cornered the U.S.
sweater market for years, a handful of die-
hard companies in the Los Angeles area are
still churning out knits targeted primarily
for the high-end market.

One of those is Ball of Cotton, which
launched its own sweater line in 1991 out
of a small knit factory in downtown Los An-
geles.

Today, it has a 13,000-square-foot facil-
ity in Commerce, Calif., with 14 automated
knitting machines and at least 10 hand-loom
machines that every month whip up 3,000
to 4,000 sweaters wholesaling for $145 to
$225.

“I am really proud that I make things in
the United States,” said Eddy Park, who
founded the company after years of work-
ing at Picardo Khnits, a Los Angeles com-
pany that closed in 1977, and French Rags,
started by Brenda French.

Another longtime sweater producer that
has survived the overseas-sourcing trend is
Andari Fashion Inc. in El Monte, Calif. It
was founded 20 years ago by David and Lil-
lian Wang at a time when four or five other
sweater factories thrived in E1 Monte. Now
Andari is the only major one left. “We all
knew each other,” said Ilona Wang, direc-
tor of marketing and the Wangs’ daughter.
“Then they all went out of business. There
weren’t enough customers, or some people
decided there was no future in doing domes-
tic production.”

Today, Andari has more than 100 employ-
ees, who pump out about 30,000 private-la-
bel sweaters a month. The company expects

BALL OF COTTON OWNERS: Eddy and
Elizabeth Park have produced sweaters in Los
Angeles for decades.

production will grow to about 40,000 sweat-
ers a month with the addition of 10 newly
acquired automated knitting machines that
will complement the 40 automated knitting
machines on hand.

“We have been seeing customers com-
ing back to the ‘Made in USA’ label,” Wang
said. “This started a couple of years ago. So
this year, our company evaluated our current
customer base and decided to add new ma-
chines.”

While Ball of Cotton and Andari have
been around for years, there are a few bud-
ding newcomers carving out their own
niche.

In early 2007, Evita Chu launched PDR
Khnitting in south Los Angeles as a company
specializing in very high-end, private-label
sweaters whose retail prices often start at
$600. The company has 16 hand-loom knit-
ting machines and five automated machines

PERSONAL TOUCH: Soon Yi Kim operates one
of the hand-loom machines at Ball of Cotton.

that produce about 1,000 to 1,200 sweaters
per month.

“We do everything from product de-
velopment to production,” said Chu, who
has 22 employees. “We really specialize
in cashmere processing, and we tweak the
washes.”

PDR has done development for 7 For All
Mankind’s sweater line, which is produced
overseas, and production for The Row, the
high-end label developed by twins Mary-
Kate and Ashley Olsen. The company has
even made costumes for Hollywood, knit-
ting a sweater worn by actress Renée Zell-
weger in “Leatherheads” and a sweater seen
on Jamie Foxx in “The Soloist.”

Capitalizing on “Made in USA”

Keeping sweater production in the United
States isn’t easy, but Ball of Cotton, which

il

STACKING UP: A pile of sweater pieces is ready
to be looped into Ball of Cotton sweaters.

has 21 employees, capitalizes on quick turn
and its unique design-to-production cycle.

Eddy Park and his wife, Elizabeth, have
been producing and designing the label for
21 years, selling primarily to high-end spe-
cialty stores.

Eddy Park serves as the company’s presi-
dent, and Elizabeth is the company’s vice
president. But her title doesn’t describe ev-
erything she does. Elizabeth is responsible
for a range of jobs, from shipping and book-
keeping to designing. For the brand’s special
styles, she looks to runway shows and trends
to get her inspiration for the sweaters, whose
silhouettes range from cardigans to ruffle-
edged tops. She also listens to customer feed-
back on colors and trends. “We feel joy in our
achievements,” Elizabeth said.

Almost all the sweaters are hand-loomed
and made of an array of yarns that include
bamboo, silk lace, cashmere, super-fine me-
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Global Visibility
Universal Collaboration

NGC’s SCM solution makes sure the right product is in the right place
at the right time. Global visibility and collaboration lead to better
decisions in a demand-driven supply chain.
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info@Engooftwane.com
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T-Shirt Company Partners
With Knitting Mill for Growth

The rows upon rows of cardboard boxes
stacked like building blocks inside a ware-
house-size building in downtown Los Angeles
are the lifeblood of US Blanks.

With 300,000 blank fashion T-shirts, sweat-
shirts, knit dresses and tank tops in stock, the
4-year-old apparel company is able to fill or-
ders quickly.

“We are totally vertical, from the knitting
and dyeing [of fabric] to cutting everything
in the U.S.” said US Blanks President Kevin
Kelly, strolling

across the street from the mammoth Antex
headquarters on South Broadway.

“Right now, four of those five contractors
are dedicated to our product, but we wanted to
have a little more control to make sure things
are done correctly,” Kelly said.

Kelly started US Blanks in 2008 with the
idea that the “Made in USA” cachet would sell
well in the United States, Europe and Japan.
His first year in business, sales totaled around
$1 million, he said. By 2013, he expects to

see sales hover

through a tall cor-
ridor of cardboard.

In a separate
building, hulking
metal machines
produce fabric
that is then put
into oblong metal
cylinders that dye
as much as 4,000
pounds of fabric at
a time.

US Blanks,
which used to be
headquartered in
Gardena, Calif.,

between $15 mil-
lion to $20 mil-
lion, about double
what they will be
this year.

Kelly has a
long history in the
blank T-shirt busi-
ness. He started
working in 1996
with Dov Char-
ney, founder of
American Ap-
parel, who had
started a new T-
shirt business in

was acquired near-
ly three years ago
by Antex Knit-
ting Mills, one of
the largest knitting and dyeing operations in
Los Angeles.

The two entities combine their strengths to
produce a completely “Made in USA” product
line whose wholesale prices range from $3 for
a T-shirt up to $16 for a dress.

Currently, US Blanks uses five contractors
to sew the premium fashion blanks, sold princi-
pally to wholesalers who put their own graphic
imprint on the pieces. Garments come in cot-
ton jersey, poly/cotton jersey, slub jersey, cot-
ton fleece, sponge fleece, MicroModal, 90/10
Modal silk, silk Modal and recycled polyester.

In the next few months, US Blanks will
bring some of that cut-and-sew operation in-
house with the addition of 60 sewing machines
that will occupy a sizeable portion of US
Blanks’ 45,000-square-foot building, located

Sweate rS Continued from page 4

rino wool, linen and viscose stretch.

Many yarns are already in stock, as seen by
the row upon row of yarns stacked in a room
full of shelves standing to one side of the
warehouse where the clacking noise of knit-
ting machines is heard in the background.

About 80 percent of Ball of Cotton’s
production is done for its own label, but the
company also does private-label production.

Eddy Park’s journey into the sweater
business is the tale of a hard-working immi-
grant. When he was a teenager, his family
migrated in 1964 from South Korea to Ar-
gentina, traveling on a freighter that stopped
at 12 countries and took 2'2 months to get to
the family’s final destination.

The Parks lived in Argentina for seven
years before moving to the United States in
the early 1970s. Upon arriving in Los An-
geles, one of Eddy’s first jobs was sweep-
ing the floor and doing odd jobs at Picardo
Knits.

That lasted six months until a restless Eddy
moved to New York, seeking new horizons.
He worked in the Big Apple for a few months
as a dishwasher before returning to Los An-
geles and joining the U.S. Army. Three years
later, when he left the Army, he returned to
work at Picardo Knits until 1977, when the
owner died and the company closed.

T-SHIRT TITAN: Kevin Kelly started US Blanks in
2008 and expects sales to double this year.

South Carolina.
After that venture
went bankrupt,
Charney moved to
Los Angeles, and Kelly followed to do sales
and, later, production for the budding T-shirt
label.

Kelly left American Apparel in 1998 to
co-found Bella, (now called Bella + Canvas)
in 1998, a blank T-shirt and tops business ac-
quired by Color Image Apparel, located in
Commerce, Calif.

Ten years after starting Bella, Kelly launched
US Blanks, which now has 1,500 SKUs and 50
employees.

Kelly is dedicated to the “Made in USA”
concept, particularly since he has seen other
manufacturers complain about rising costs in
China. He also believes his partnership with
Antex Mills will position the label to grow.
“We are like a toddler getting ready to run,”
Kelly said.—D.B.

Tapping into his entrepreneurial spirit,
Park bought five knitting machines from
Picardo to make sweater samples that he de-
veloped. To his surprise, he got an $8,000 or-
der. “The problem was that I got the orders,
but I didn’t have credit to buy the yarns,” he
remembered.

So he then started doing contract work
for French Rags, a Los Angeles scarf, ac-
cessories and sweater line started by Brenda
French. When she decided to do her own
knitting, employing as many as 200 people
in West Los Angeles, Park worked with her
until the late 1980s, when he left to concen-
trate on his own line that he had wanted to
start years earlier.

Park decided to concentrate on selling his
burgeoning Ball of Cotton line to specialty
stores instead of department stores. The line
grew steadily until the terrorist attacks on
Sept. 11, 2001. Since then, Park said, busi-
ness has never been the same, and his em-
ployee payroll has dwindled from 50 people
to 21.

The slowdown in sales several years ago
prompted Park to buy more computerized
knitting machines that are faster than hand-
loom machines and offer the possibility to
boost private-label production.

At full capacity, Ball of Cotton is able to
produce 6,000 sweaters per month.

“In the future, I would like to do more
contract work,” Eddy Park said. ®
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TEXTILE TRENDS

Chevron patterns continue, ranging from Missoni-inspired knits to ethnic
abstract designer to “tire-tread” patterns for a more whimsical take on the trend.

Chevron

Nipkow & Kobelt Inc.
#GW-12631

Eclat Textile Co. Ltd.
#RT1112161

Turquoise #DP0565 22/23 Cinergy Textiles Inc.

#ACY-12846-5 #Hacci-1017

DESIGNER JEANS CAST ASIDE
FOR UNRAVELING UNDER PRESSURE.

Unfortunately, its story is not unique.
Every hour thousands of garments around
the world suffer premature death or
abandonment because of one simple
flaw. /nferior thread.

If you have a hand in designing or
manufacturing garments, take a stand
against cheap thread. Join the fight by
joining T.H.R.E.A.D. Technology
fo Help Reduce Early Apparel Demise.

At A&E we are committed to ending
this tragic waste by providing
manufacturers with the finest assortment
of long-lived threads technology allows.
For every application, anywhere in the
world. A small step that can make a
huge difference.

Membership has many rewards. Not the
least of which is knowing your garments
will never meet an untimely end.

. Y vo Help Reduce Early Abpare Der,
eC is

American & Efird LLC | 22 American Street | Mt. Holly, North Carolina 28120

AL

Innovate. Create. Deliver.

Take the first step now by visiting our special
T.H.R.E.A.D. site at
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Triple Textile Inc. #1-238-K

Grapes

Deep purple shades from plum
to grape color textile prints and
patterns, including geometric
jacquards, sweater knits and
batik designs.

Cinergy Textiles Inc. #Hacci-1065

Robert Kaufman Fabrics #AMD-
12265-194 “Bubbles”

Opening “Ururo” Jacquard Linen



TEXTILE TRENDS
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I m e To update traditional stripes, checks and
Twist

florals, add a twist of lime. Shades range
from pale limeade to fresh lime peel. L

Textile Secrets International

Triple Textile Inc. #N-205-T
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#R21110096

Eclat Textile Co. Ltd.

Textile Secrets International

“Stripe Green”

Juan Boluda S.A. #121
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Taiana Blu #N850001

DIRECTORY

ASHER FABRIC CONCEPTS, (213) 268-1218,
WWW.ASHERCONCEPTS.COM

AVID INK, (877) AVID-INK, WWW.AVIDINK.COM

BEL MAILLE CREATIONS, (213) 627-1185,
WWW.JMINTERNATIONALGROUP.COM

CINERGY TEXTILES INC., (213) 748-4400,
WWW.CINERGYTEXTILES.COM

ECLAT TEXTILES, (213) 624-2633, WWW.ECLATUSA.COM

JUAN BOLUDA S.A,, (213) 627-1185,
WWW.JMINTERNATIONALGROUP.COM

NIPKOW & KOBELT INC., (949) 680-4743,
WWW.NIPKOWKOBELT.COM

OPENING, (213) 627-1185,
WWW.JMINTERNATIONALGROUP.COM

PINE CREST FABRICS, (800) 877-6487,
WWW.PINECRESTFABRICS.COM

ROBERT KAUFMAN FABRICS, (800) 877-2066,
WWW.ROBERTKAUFMAN.COM

TAIANA BLU, 39 031994411, WWW.TAIANA.IT

TEXTILE SECRETS INTERNATIONAL INC., (213) 623-4393,
WWW.TSITEXTILE.COM

TRIPLE TEXTILE INC., (213) 629-4300, WWW.TRIPLETEXTILE.NET
TURQUOISE, (213) 489-1727, WWW.FOXFABRICS.COM

Inc. #HAN/040 “Streaming Inc. “Fantastico Floral” “Bindy”

Streamers”
B u I I ’s Eye ADVERTORIAL
Circles, dots and curvilinear Is it your product?

prints turn up in bold swim
textiles and ethnic batik prints
or paired with stripes for a retro-
geometric design.

Pine Crest Fabrics #BTP048C1

“Slinky FIower”
1Iﬂ'.f
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Nipkow & Kobelt Inc.
#GW-12496

Robert Kaufman Fabrics #AMD-
12263-194 “Bubbles”

Is your proauct where it is supposed to be?

Can you identify your product at the unit level?

Do you have access to your consumer metrics in real time?
Is your customer able to verify it is an authentic product?

Secure QR Codes: A New Way to View the World,
Brand Integrity, Marketing and Logistics—1n Real Time

roduct counterfeiting, product diversion and fraud are not
new issues. What is increasingly alarming, however, is the

skyrocketing growth rate of these crimes—
growing—it’s massive.” So says Chip Jennings, CEO of

“$700 billion and

Sekuworks, a company dedicated to formulating systems to outwit
the increasingly sophisticated and widespread threat to commerce.
Counterfeiting in the apparel and footwear industries alone accounts

for upward of $30 billion annually
by some estimates.

Fortunately, the growth rate
of anti-crime technology has
outpaced the criminals, and that
is precisely where Sekuworks
comes in. Sekuworks sits on
the cutting edge of global brand
protection and anti-counterfeit
solutions, having created and
patented some of the most
successful systems in the
business.

Sekuworks authentication,
verification, and track and trace
systems are produced under
a Class 1 Security Certification
from the North American Security
Products Organization (NASPO),
the first company to achieve this
status. Sekuworks has protected
everything from tax stamps to
chemicals, pharmaceuticals to
electronics. It is making a big
push into apparel now, offering
the StratOmark™ multi-level
anti-counterfeit protection system
that, as Jennings explains,

“The StratOmark™ system combines
brand integrity protection, marketing and
logistics in a single solution.”

—~Robert Sherwood, Vice President, Sekuworks

combines nicely with information-gathering systems.
It all begins with the “quick response” or QR codes—those black

and white spotted boxes that are turning up on all sorts of printed

matter. QR codes, when clicked on by a smartphone or other device,

can link a consumer to a product’s website, coupons or any other

information the company wants the consumer to have.
Sekuworks, as Robert Sherwood, Vice President of Security

Management, explains, has applied the QR code “as an interface

to identify individual products, giving every unit of every product its

own unique, randomized code.” Marked in this way, each product

can be individually tracked, through shipping, distribution and sales.
Consumers can verify the product is authentic; manufacturers can
control their inventories, check warranties and institute recalls; and
marketers can adapt sales and marketing information to the individual

consumer.

“That’s just part of the scalable system,” Sherwood continues.
“We take it a lot farther. We have complete track and trace with this
product.” Individual codes can be aggregated so that one scan will
divulge the entire contents of a shipping container. They can be de-
aggregated at the distribution center and reassigned to shipments
for various retailers. If products are diverted, or “dumped,” at a
big-box discount store, for example, scanning will tell which retailer

violated its agreement with the
manufacturer. “If that code is
scanned anywhere through
the supply chain,” Sherwood
says, “you will know where the
product is and where it's going.”

The company’s Sekuweb
Security Print System™
combines the tracking and anti-
counterfeit technologies on a
sewn-in or PS label or hang tag,
in a highly efficient and cost-
effective single pass through the
machine, combining the multiple
levels of protections, including
intaglio printing, the gold
standard of security print.

“What's really nice about
it is that it is totally scalable,”
Sherwood notes. “You can start
simply, put a coded label on a
product and collect basic data.
As you grow and your budget
and needs allow, you can
scale the program to use the
components you need within the
system.

“We're trying to protect the

brand as well as the consumer who wants to be sure she has the
real product,” Sherwood says. “We're really providing integrity to the
brand, authentication and metrics—and in real time.”

[=]24
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; BRAND SECURITY SOLUTIONS
— SEKUWORKS
SEKUWORKS

sekuworks.com
info@sekuworks.com
Robert Sherwood 513-673-1576
Desiree Feese 714-887-7710
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Attaining the results that consumers want isn’t easy.
It requires beneficial partnerships that guarantee
qualified sourcing, efficient manufacturing, and the
garment attributes desired. At Buhler, we source from
the best farmers and then interact with our yarns
through every step of the supply chain—ensuring that
each garment reaches retail with the utmost quality.




Our supply chain services include partnership building,
technical support, and of course, industry-renowned
quality control. Twenty years of successful partnerships
speak for themselves, but so do our products.

INTRODUCING TECHNOLOGY

The O?-based Edelweiss technology for all MicroModal® products combines
the luxury, grace and comfort you want with the greener future we all deserve.

Buhler Quality
Yarns Corp.

MADE IN THE LIEA

SPINNING
BETTER
BRANDS.

US Supima Cotton
is superior in length,
strength and fineness
—forever achieving a
high-quality product.

% TENCEL:
Lenzing Micro TENCEL®
offers strength, softness,
and moisture management
—all while reducing
bacterial growth.

MicroModal

Y EDELWEISS TECHNOLOGY

Lenzing MicroModal®
with Edelweiss technology
is the epitome of luxury
and the ideal fiber for
flexible, graceful clothes
and bedding.

/CONFIDENCE 52
INTEXTILES _°°%

Tested for harmful substances
according to Oeko-Tex® Standard 100
11.HUS.95230 Hohenstein

1881 Athens Highway
Jefferson, GA 30549

706.367.9834
sales@buhleryarns.com

www.buhleryarns.com



S & J USA, Inc.

The First Name In Zipper

YKK

Authorized
Distributor

843 E. 31st St.
Los Angeles, CA 90011

Tel: (323) 231-0811
Fax: (323) 231-3820

Email: snjusa@snjusa.com

Operating Hours
8:00 am — 5:00 pm (PST)
Monday — Friday

IMS AVAILABLE

Apparel
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Made In the
Americas

Call Terry Martinez today for details on incentive
space pricing, specifications and reservations:
(213) 627-3737, Ext. 213 or E-mail: terry@apparelnews.net
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LuxeYard Launches New
Site for Latino Shoppers

New York-based flash-sale site
LuxeYard is launching a new
website designed for the Latino
market.

De La Fashion (www.dela-
fashion.com) features Spanish
and Portuguese translations and
a selection of curated luxury ap-
parel for men and women, beauty
products, and home decor at dis-
counted prices. Among the brand-
ed products for sale are Roberto
Cavalli sunglasses, Soho Hearts
jewelry, Tripsciusive iPhone cas-
es and Kitsch scarves.

“De La Fashion is the ideal
luxury style destination for sav-
vy Latin American and Hispanic
shoppers who enjoy living a lav-
ish lifestyle, who fill their homes

SOHO
HEARTS

Lasmrticsd ywrwsyy ik Megrw

with distinct furniture and décor,
and fill their closets with on-trend
fashions that epitomize luxury and
a life well-lived,” said LuxeYard’s chief of
business development, Christian Vega, who
has been promoted to president and site di-
rector of De La Fashion.

Like LuxeYard, shopping on De La Fash-
ion is limited to members, and a member in-
centive program is in the works to spread the
word. Members who recommend friends to
join will be eligible for cash payments once
the friend makes a purchase. The site will
also allow members to create a customized
“De La Suit” by selecting color, inside and
cut. Priced between $400 and $2,500, the
“De La Suit” will be delivered in five to eight
weeks after the order.

The website has also partnered with Latin

www.delafashion.com

Connoisseur magazine to create a media
lounge featuring interviews with Latin celeb-
rities, news and home décor tips, and videos.

“We’ve experienced considerable suc-
cess with the social e-commerce model that
has pushed LuxeYard to the forefront of the
flash-sales market, and we look forward to
replicating that success with De La Fashion,
expanding our reach and making luxury
truly accessible for all,” said LuxeYard Inc.
Chief Executive Officer Braden Richter.
“We’re proud to be the first luxury flash-
sales site to bring this new paradigm shift
to the Latino and Hispanic audiences, who
have a deep appreciation for living a luxe
life.”—Alison A. Nieder

New Execs at OptiTex

CAD/CAM provider OptiTex named Ziv Leshem as vice president marketing and busi-
ness development and Ofer Asif as vice president of Asia and emerging markets.

Leshem was previously with Amdocs, where he oversaw innovation scouting and venture
investments. His career includes positions at software companies GigaSpaces, InfoCyclone
and Nareo, and he served as a manager at Accenture.

Asif has worked in direct and indirect sales at high-tech companies such as Comverse,
Qmarkets and SkyVision. He serves on the board of Qmarkets.

Based in Petach Tikva, Israel, OptiTex provides 2D and 3D CAD/CAM and virtual pro-
totyping solutions for the apparel, automotive, aeronautics, industrial fabrics and upholstery

industries.—A.A.N.

PEI Heads to the Cloud With TradeCard
for Transaction Management

Miami-based Perry Ellis International
has extended and expanded its agreement
with New York-based TradeCard Inc. for
the supply chain and trade platform’s Pro-
cure to Pay solution.

PEI has a broad stable of brands, in-
cluding Perry Ellis, Original Penguin
by Munsingwear, Jantzen, Laundry by
Shelli Segal, C&C California, Gotcha,
Redsand, Anchor Blue and Miller’s Out-
post.

In renewing its agreement with Trade-
Card for another year, PEI expanded Trade-
Card’s Procure to Pay solution to the United
Kingdom, and the company added Trade-
Card’s Managed Adjustments functionality
to help manage supplier chargebacks.

“We utilize an extensive supplier net-
work, so visibility and management around
the logistics of product and payments is
critical,” said Stephen Hagamon, vice
president of shared accounting services
for Perry Ellis, in a company statement.
“TradeCard provides an automated solution

from purchase orders through settlements
and chargebacks. Our suppliers have the re-
sources they need to process and deliver or-
ders on time; we have the tools necessary to
ensure visibility and manage deductions.”

Procure to Pay helps PEI streamline
sourcing operations—from purchase order
through production tracking, shipment and
payment—in a single cloud-based system
with an “improved invoice interface for
payables,” according to TradeCard

“Automation and integration of physi-
cal and financial sides of the supply chain
are essential to driving business growth,”
said Joe Rodgers, TradeCard’s senior vice
president of global sales. “Perry Ellis In-
ternational has enhanced its supply-chain
strategy to improve margins and cash flow
by eliminating inefficiencies across the en-
tire supply network. Automating workflows
and processes for procurement, chargeback
management and customs invoices enables
a faster, more efficient and better-run sup-
ply chain.”—A.A.N.
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TECHNOLOGY

FiftyOne Helps Retailers Go Global

By Deidre Crawford Technology Editor

When Tommy Bahama was looking to
take its website global, the company knew it
didn’t want to do it on its own. After taking a
year to develop a site just for Canada, the Seat-
tle-based brand knew it wanted help expanding
the site to other parts of the globe.

“It seems like it would be very simple—
they’re right across the border,” said Lisa At-
wood, the company’s senior vice president of
e-commerce. “But the complexities of doing
duties, taxes, customs and logistics from the
U.S. to inner Canada is really complex, so it
took us a long time to design the ability to ship
to our Canadian neighbors.”

In comparison, the resort and lifestyle
brand started working with New York—based
FiftyOne Global Ecommerce in January, and
within six months, the retailer had launched its
website in more than 100 countries.

Now when a customer comes to the Tommy
Bahama website, the site can detect if it’s an
international IP address and the site will auto-
matically customize itself to that user, includ-
ing allowing customers to purchase in either
U.S. dollars or their own currency, Atwood
explained.

“What they provide is a very quick go-to-
market for every country,” she said.

FiftyOne initially started as E4X, a com-
pany designed to help online retailers with
currency-exchange rates.

After Chief Executive Michael DeSimone
came on board in 2007, he realized that the
company had the right idea, but it wasn’t solv-
ing enough of the problem.

“The original iteration was about taking the
friction out of cross-border transactions by re-
solving currency-related issues,” he said.

After speaking with multiple retailers about
the challenges they faced when trying to sell
online in a foreign country, DeSimone real-
ized the company needed to address the many
complex issues involved with taking a business
global, such as localizing a website to each
country, navigating import and export restric-
tions, and understanding each country’s widely
varying laws.

Eventually, FiftyOne evolved into a much
more sophisticated platform focused on tack-
ling the intricate logistics of selling interna-
tionally.

U.S. retail is a hot commodity right now,
DeSimone explained.

“People love to shop here. They love the se-
lection, the competitiveness [between brands],
the different styles a brand may adopt or re-
flect,” he said. “And in most cases, retailers are
doing an excellent job of translating it to an
online experience.”

Currently, FiftyOne’s country list hovers
around 106, varying slightly more or less de-
pending on how an area is defined (as a coun-

try or a territory), but the company is looking
to expand its reach.

“We want to be able to say more than 200
[countries],” DeSimone said.

Japan, Kuwait, Dubai, United Arab Emir-
ates, Saudi Arabia, England, Turkey and Aus-
tralia are just some of the countries that Fifty-
One serves.

One of the company’s biggest challenges
is the subjective nature of some of the impor-
tation rules and enforcement of those rules,
DeSimone explained.

“In different countries, a lot is left up to
the customs officer. A small silk shirt could
be classified as a shirt, a women’s silk shirt, a
child’s shirt [a child’s shirt isn’t charged tax]
and then the next time it’s called something
else. That’s a big challenge.”

Other issues include not being able to im-
port jewelry (including watches) into certain
countries, how to implement duties based on
how much a user has spent outside their home
country, rural postal systems and verifying
credit card information.

“I understand why the rules are the way
they are, but from our standpoint, trying to
make it a seamless experience is challenging,”
DeSimone said.

Because online address verification (check-
ing to make sure a billing address matches
the address on record for the credit card) can
be a challenge for customers outside of the
United States and Canada, the company has
become very adept at fraud management, he
explained.

The company serves as the merchant of
transaction, stepping in at the point of sale and
catching all of the information from the con-
sumer to process the payment. This serves to
both manage fraud risk and allow the retailer
to accept multiple payment options, including
non-conventional ones, such as a country’s lo-
cal credit card.

Once the order goes through, FiftyOne
creates a domestic order that it sends to the
retailer, so that the order goes through the re-
tailer’s system like a U.S. order, and then the
order is processed through a domestic “cross-
dock” in Columbus, Ohio, and sent interna-
tionally.

Neiman Marcus, Saks, Guess and Macy’s
are some of the companies that use FiftyOne
for their international websites. The platform
also integrates with Gilt Groupe’s mobile app
and with David’s Bridal and J.Crew’s mobile
websites.

The company continues to grow and recent-
ly purchased one of its competitors, Border
Free, in March. Border Free was a business
unit within the Canadian postal service that ap-
proached the company about joining it, DeSi-
mone said. ®
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SUPPLY CHAIN:

American & Efird LLC

24 American St.

Mt. Holly, NC 28120

www.amefird.com

Contact: Mark Hatton, Global Marketing Director

Products and Services: (A&E)— one of the world’s lead-
ing manufacturers of sewing thread, embroidery thread
and technical textiles for worldwide industrial markets—is
proud to share their campaign (T.H.R.E.A.D.), Technology
to Help Reduce Early Apparel Demise, a global initia-

tive being launched throughout Europe, Africa, Asia, the
Americas. With a tagline of “Help preserve the lives of
innocent apparel around the world,” the focus is to bring
to light the advantages of using premium sewing thread.
With 122 years’ worth of experience under their belt,
A&E’s premium thread helps make garments that look
better and last longer. The campaign also highlights A&E’s
commitment to environmental and social responsibility.

Antex Knitting Mills /div. of
Matchmaster Dyeing & Finishing
Inc.

3750 S. Broadway Place

Los Angeles, CA 90007

(323) 232-2061

Fax: (323) 233-7751

annat@antexknitting.com

Contact: Bill or Anna Tenenblatt

Products and Services: Antex Knitting Mills, a privately
owned vertical knitting, dyeing, and printing company

in Los Angeles, announces capability of providing full-
package garments produced in California or Central
America to meet your varied needs. Antex’s product line
includes Antex Premier Performance—a line of high-per-
formance, technical fabrics with moisture management,
anti-microbial, stain resistant, or UV finishes; Pyrosafe

by Antex™, a line of flame-resistant cotton knits; Green
Line” by Antex™, offering a variety of organic fabrics; and
Matchmaster Prints by Antex California, offering design
and development of custom prints. Please contact sales@
antexknitting.com.

ApparelWorks International, LLC

707 Skokie Blvd., Suite 100

Northbrook, IL 60062

sales@apparelworkslic.com

(847) 778-9559

gregg@apparelworkslic.com

Products and Services: Apparel Works (AWI) is a U.S.
company specializing in Western Hemisphere-based pri-
vate-label sourcing, manufacturing, and design. Key items
include premium-denim, shorts, jackets, skirts, industrial
workwear and uniforms (pants, shirts, coveralls), embel-
lished knit tops, T-shirts, and sleepwear. Production is
currently being sewn in Guatemala, Haiti, and the Domini-
can Republic. Gregg Pavalon, president of AWI, has 23
years of experience manufacturing apparel in the region.
Average lead times are 6-8 weeks max. Prices are drasti-
cally lower than what it costs to produce domestically, and
with Asian prices on increase, the region is experiencing
a lot of new activity. Delivery averages three days by boat
to ports in Miami, Los Angeles, or Houston. AWI offers

its customers several manufacturing options, including
Full Package, CMT, or their signature service, called CMT
Plus. CMT Plus is when AWI picks up the customer’s fab-
ric at a U.S. mill; sends it to the factory; supplies all trim,
assembles, and finishes product as specified; and then
delivers back to the customer’s U.S. warehouse. For more
information, call (847) 778-9559, www. apparelworkslic.
com, sales@ apparelworkslic.com or visit us at Sourcing@
Magic in the America’s area booth #66410.

Asher Fabric Concepts

2301 E. Seventh St., #F107

Los Angeles, CA 90023

(323) 268-1218

Fax: (323) 268-2737

www.asherconcepts.com
sales@asherconcepts.com

Products and Services: Asher Fabric Concepts stands
alone as the innovative trend-driven domestic textile
supplier to the contemporary apparel market. Pro-
ducing high end, luxurious fabrics in the USA and
offering a fully searchable online inventory with easy
swatch ordering and sampling, they are a designer’s
dream. With an extensive library and constant new
line development in basic PFD, Novelties, Stripes,
and Prints, they are always on trend. By supporting
customized product development they facilitate the
manufacturer’s ability to achieve a unique look and
brand identity. Set up to produce large and small or-
ders with equal consideration and care, they are your
trusted partner in building and growing your business
from the ground up.

BlueCherry

www.bluecherry.com

(212) 408-3833

bluecherry@cgsinc.com

Products and Services: Built specifically to address the
needs of the fashion, apparel, footwear, and sewn-goods
industries, BlueCherry gives companies the power to man-
age the entire concept-to-consumer product lifecycle and
delivers unparalleled features to streamline operations,
gain visibility, reduce costs, increase productivity, and
better integrate the entire supply chain on a global scale.
BlueCherry delivers best-in-class Enterprise Resource
Planning (ERP), Supply Chain Management (SCM), Prod-
uct Lifecycle Management (PLM), Warehouse Manage-

ment (WMS), Electronic Data Interchange (EDI), Merchan-
dise Planning, and Business Intelligence (BI) solutions,

all designed to make you productive from day one and
provide the scalability to deliver as your needs grow. Our
Leadtec Shop Floor Control solution has set the standard
for running lean, efficient sewn-products manufacturing
operations. With robust production balancing, real-time
cost management, and operator motivation functions,
Leadtec has been shown to deliver a positive return on
investment in record time, often in less than a year.

Buhler Quality Yarns Corp.

1881 Athens Highway

Jefferson, GA 30549

(706) 367-9834

www.buhleryarns.com

sales@buhleryarns.com

Contact: Werner Bieri

Products and Services: Buhler Quality Yarns Corp. ensures
the highest-quality products backed by environmental
sensitivity and around-the-clock support throughout your
supply chain. Our distinctive portfolio offers Supima,
MicroTencel®, MicroModal®, Supima Outlast, and vari-
ous blends, all certified by Oeko-Tex 100, which ensures
they are safe for all applications. Additional yarns include
Siro Spun and fashion slub yarns in Supima and Supima
MicroModal; all offer comfort, durability, and strength.
Bring your product to market backed by decades of
experience, dependable industry relationships, and unsur-
passed technical support.

Cinergy Textiles

1422 Griffith Ave.

Los Angeles, CA 90021

(213) 748-4400

Fax: (213) 748-3400

www.cinergytextiles.com

Products and Services: Cinergy Textiles specializes in stock
and order-based programs on over 500 fabrics, consisting
of knits, wovens, basics, novelties, and linings. We have
been servicing our clients throughout the United States and
around the world for over 15 years. We cater to domestic
manufacturers and provide drop shipments for off-shore
production. Our product line provides piece goods for all
markets, including childrenswear, women’s, juniors, con-
temporary, misses, maternity, men’s sportswear, uniforms,
and special-occasion items. The majority of our product line
is imported from Asia and stocked in Los Angeles. One roll
stock minimum (approx 100-125 yds). Orders are generally
processed on the same business day and ship out within
one or two days, depending on the size of the order and
availability of the particular style ordered.

L] L]
Design Knit, Inc.
1636 Staunton Ave.
Los Angeles, CA 90021
(213) 742-1234
Fax: (213) 748-7110
www.designknit.com
shalat@designknit.com
Contact: Shala Tabassi
Products: Designer and better contemporary knit fabrics
from sheer to heavyweight.
What's New: New items include lightweight sweater knits,
novelty and basic fabrics with cashmere, silk, wool, rayon,
Modal blends, organic cotton, organic Supima cotton,
organic Supima/micro-Modal, Supima blends, tencel,
microtencel, proModal, rayon hemp, recycled poly, linen
blends, rayon bamboo/cotton, garment dyeable stripes, as
well as yarn-dye solids and stripes.
Custom Work: Yes
Inventory: Knit to order
Minimum: Varies by fabric
Price Points: Moderate to high
Competitive Edge: We offer new and innovative fabrics
every season. Custom developments also available.

Emsig Manufacturing

253 W. 35 St.

New York, NY 10001

(800) 364-8003, Ext. 301, 308, 309, or 312
sales@emsig.com

www.emsig.com

Products and Services: Back in 1928, the Emsig family
started a new business, Emsig Manufacturing. The initial
market strategy, as it remains today, was to produce the
highest-quality button products for their customers. From
the humble beginnings, complicated with the very dif-
ficult financial times of the early 1930s, Emsig emerged
as a formidable button-manufacturing company over the
ensuing years. Today, Emsig Manufacturing is managed
by third- and fourth-generation family members, and
through all the years of innovation and expansion, The
Emsig Group has maintained its initial family friendliness,
trust, and market integrity. Some of the company’s recent
innovations include the Bio-Tech Melamine product,
which restricts the growth of viral and bacterial organisms,
as well as introducing the first 100 percent recycled but-
ton (Melamine) made from recycled factory materials. Our
Melamine buttons are made in our USA factory. We are
the manufacturers of the unbreakable shirt button, and
we made urea horn buttons in our U.S.A. factory.

FDM4 America Inc.

11500 S. Eastern Ave., Suite 150
Henderson, NV 89052

(866) 676-3364
sales@fdm4.com

Contact: Mike Cutsey, President

=> Supply Chain Resource Guide page 14

The Technology that Runs
the Fashion Industry

Enterprise Resource Planning
Product Lifecycle Management
Supply Chain Management
Shop Floor Control
Advanced Warehouse System
Business Intelligence
Merchandise Planning
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Attention Retailers & Branded Manufacturers

Guatemala, Haiti,
Dominican Republic—
Duty-free private label
production available

6-week average turn.
We make it really easy
for your business to go
“near” shore!

Jeans, Pants, Knits

20+ years experience in
CAFTA region

Full package or CMT

Gregg Pavalon
847-778-9559
gregg@apparelworkslic.com

Please visit us at SOURCING at MAGIC
(America’s Area) Booth #66410
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“PAD has changed our business
and the way we manufacture.

It is absolutely the
Y

most cost-effective

“PAD System is efficient, fast
and accurate and allows me to
be creative and flexible
with any style/design that
Narciso gives me.”—
Brenda Mikel,

Head Pattern Designer
Narciso Rodriguez;
wwiw.narcisorodriguez.com

and productive CAD
software system for the

apparel industry.” | /
—Orlando Espinoza, (
Fashion Designer;
www.orlandoespinoza.com

SYSTEM™ “We replaced all our
third party software with
PAD System because of it’s
performance, efficiency!”

—Lugo of California, Inc.

“PAD, it’s where a

Pattern wants to be.”
—Keryl Kris Reinke; Author,
PAD for Smart People

Www.padsystem.com e 855-PAD-4USA

See us at
MAGIC
Booth 66205
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Online +
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Get Yours Today
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SUPPLY CHAIN:

Continued from page 13

Products and Services: FDM4 specializes in the design,
development, and implementation of software and
hardware solutions for apparel and footwear enterprises.
Take advantage of FDM4 to streamline your operations
and help improve the overall efficiency and profitability

of your business. FDM4 is an integrated software solu-
tion, including Sourcing, Operations, Sales, E-commerce,
Financials, WMS, CRM, and Mobile Solutions. As the
software developer—not a reseller—FDM4 offers continu-
al support throughout the entire implementation process
and support cycle. Custom development ensures you

get maximum value and return on your investment with
software that changes and grows with you year after year.
In business for over 30 years, FDM4 is a well-established
company with the knowledge and expertise to provide a
high level of customer satisfaction. Our industry-specific
expertise ensures software and support is tailored to meet
the demands of your industry and helps you improve the
bottom line.

Intertek

www.iTradegood.com

Contact: Renee Payton, Vice President, Business
Development, New York, NY Intertek Supplier Manage-
ment (212) 803-5313

Services: Tradegood, the new online community, is a
dynamic platform designed to not just introduce buyers
to an enormous range of suppliers—some 20,000 in
more than 100 countries—but also to make solid match-
es based on multiple points of compatibility. Suppliers
are authenticated and verified by an army of more than
1,000 inspectors and auditors, who are on the ground
inspecting more than 800 facilities a day, sometimes five
or six times in a month. These extraordinary resources
are made possible by Tradegood’s renowned parent com-
pany, Intertek. With 127 years of history and a worldwide
network of laboratories, Intertek is a premier testing,
inspection, and certification facility for a slew of products,
ranging from textiles to toys, petroleum to chemicals. This
experienced company saw the need for organizations
across industries, including the apparel industry.

NGC Software

2234 E. Colorado Blvd.

Pasadena, CA 91107

(800) 690-0642

Fax: (305) 828-6358

www.ngcsoftware.com

info@ngcsoftware.com

Products and Services: Excelled Sheepskin & Leather
Coat Corporation has rolled out NGC's Extended PLM

software, which includes PLM and supply chain man-
agement/global sourcing. Excelled implemented NGC's
software throughout all the company’s brands, including
Reilly Olmes and Rogue, a contemporary menswear
brand worn by numerous actors, rock stars, and other
celebrities. “The fact that NGC's Extended PLM is
Web-based was a big plus for us,” said Enrico Bozzetti,
IT director for Excelled Sheepskin & Leather Coat Cor-
poration. “We needed a solution that would allow us to
communicate in real-time to factories in the middle of
nowhere.” With NGC’s software, Excelled has streamlined
its design/production processes and improved com-
munication with its factories, resulting in faster speed to
market and better supply-chain collaboration.

PAD System Technologies Inc.

110 E. Ninth St., Suite B-721

Los Angeles, CA 90079

(855) PAD-4USA

Fax (450) 641-5276

Contact: Kristine Gloviak or Daniel Uribe
supportusa@padsystem.com

www.padsystem.com

Product Line: Intelligent Made-To-Measure Patternmak-
ing, Grading, Auto-Grading, and Marker Making with
top-preforming AUTOMARK Engine software at very cost-
effective price.

What's New: V.5.0 has new features to work with any
other apparel CAD system, automatic walking, easier
arrow grading, and more.

Services: Time-study audits of current processes in pat-
tern rooms, pattern through-put studies (digitize, grade,
style design, costing marker, production marker), import-
export services.

Custom Orders: Yes

Inventory: Yes

Minimum: No

Price Points: $1,500-$10,000

Turnaround Time: 2 weeks

Competitive Edge: Global leaders in apparel production
based on the methodology of the developers, who came
from the apparel industry and made the process of put-
ting artificial intelligence into the pattern-development
process within a finely tuned software. In all time-study
audits implemented by our customers, PAD System out-
performs its competition.

Proexport

Contact: Sylvia Reyes, Apparel and Textiles Sourcing
Director

(212) 922-9114

sreyes@proexport.com.co




Services: Proexport Colombia provides you with reliable
information about the industry and facilitates your busi-
ness transactions with Colombian sourcing companies.
We can help prepare information tailored to your needs,
organize personalized agendas with potential suppliers
in Colombia, and walk you through the entire process of
connecting you with the country. We invite you to learn
more about the Colombian textile and garment compa-
nies that showcase new trends. Learn more about trade
opportunities featuring competitive advantages and ben-
efit from the Free Trade Agreement: 0% duty on products
imported from Colombia.

S & J USA Inc.

843 E. 31st St.

Los Angeles, CA 90011

(323) 231-0811

Fax: (323) 231-3820

snjusa@snjusa.com

Products and Services: S & J USA, Inc. has been a major, au-
thorized distributor of YKK zippers for over 25 years. We carry
a vast array of zippers, and we have an in-house factory that
allows us to complete orders quicker than our competitors. S &
J USA, Inc. also specializes in snaps, tack buttons, eyelets, and
elastics, among other trims. Our customers range from the U.S.
to Asia, and we hope to expand even further in the future. We
are known for great customer service and quality materials.

Sekuworks

www.sekuworks.com

info@sekuworks.com

Contact: Robert Sherwood (513) 673-1576

Desiree Feese (714) 887-7710

Products and Services: Sekuworks sits on the cutting
edge of global brand protection and anti-counterfeit solu-
tions. Sekuworks authentication, verification, and track
and trace systems are produced under a Class 1 Security
Certification from the North American Security Products
Organization (NASPO), the first company to achieve this
status. Sekuworks is making a big push into apparel now,
offering the StratOmark™ multi-level anti-counterfeit pro-
tection system that combines nicely with state-of-the-art
information-gathering systems technology. It all begins
with the “quick response” or QR codes. Sekuworks has
applied the QR code as an interface to identify individual
products, giving every unit of every product its own
unique, randomized code. Marked in this way, each
product can be individually tracked, through shipping,
distribution, and sales. Consumers can verify the product
is authentic; manufacturers can control their inventories,
check warranties, and institute recalls; and marketers
can adapt sales and marketing information to the indi-
vidual consumer.

Trade Development Authority of
Pakistan (TDAP)

10850 Wilshire Blvd., Suite 1250

Los Angeles, CA 90024

(310) 474-6861

Contact: Head of Trade Division/ Commercial Counselor,
Pakistan Consulate, Los Angeles www.tdap.gov.pk,
www.pakconsulatela.org, pakcomm®@aol.com, and pak-
com.loa@tdap.gov.pk

Product Line: Apparel, textile (all categories, i.e., towels,
home furnishing, denim, fabric, sports uniforms, knits,
T-shirts, etc.)

What's New: Home textile products being displayed in
MAGIC for the first time

Services: TDAP, through its Trade Division at the Paki-
stan Consulate, provides facilitative B2B services to both
Pakistani exporters and American Importers Division
Competitive Edge: In the world trading market, our rank-
ing is No. 1 in cotton, cotton yarn, and cotton woven
fabric; No. 2 in cotton knitted shirts; and No. 3 in rice
exports.

This listing is provided as a free service to our adver-
tisers. We regret that we cannot be responsible for
any errors or omissions within the Supply Chain:
Made in the Americas Resource Guide.

Specializing in
a variely of
stocked novelty knits,
wovens, linings
and more!

One roll minimum for stocked items.

75 categories.
Thousands of fabrics
onliné‘*a_t
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1422 Griffith Avenue, Los Angeles, CA 90021

sustainable fabrics

323-232-2061

Fax: 323-233-7751

A Division of Matchmaster Dyeing & Finishing Inc.

One Stop for

all your Knit
Fabric Needs

Green Line by antex
A full line of organic and

3750 S. Broadway Place, Los Angeles, Ca 90007

fashionelifestyleeperformance
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A leading manufacturer of high quality knits in Los Angeles

,design knit inc

SOURCING at MAGIC

"Made in Los Angeles” Pavilion
Booth# FTP 66201
Las Vegas Convention Center

August 20-23 2012

supima cotton licensee

linen blends

silk blends
\ wool blends

- cashmere blends

micro tencel/tencel
micro modal blends
supima cotton
combed cotton
melange
rayon
streaky
tri-blenas,
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