NeWS Volcom’s Artist Series Goes Dada
Cuipo’s.Rainforest Connection

e c e g ° - SoCal Inspiration Fuels OurCaste
3 ® : . , .. s S v .
o' p 0 <D n
{. r ® . A . ( ’,

A California Apparel News special section

TSF's One-Stop Shop

»

&
e

DT : ,
\

Street Scene

T-Shirts From

the Show Floor




SUMMER'S
MORE
FUN

WITH
ALSTYL

* Over 30 styles and 44 color options

e Classic, Premium, Deluxe and Fleece
product lines

* Adult, Missy, Junior, Youth, Juvenile,
Toddler and Infant sizes

e Build your own brand! Relabel, heat transfer
and private label programs

Alstyle on the Road:

ISS Las Vegas, August 4-6, Booth 723
ISS Fort Worth, September 26-28, Booth 401

Call to place your order today!

800.225.1364 west coast
800.621.6578 east coast
www.alstyle.com



Today | Can Do Anything

Inspiration on a Tee

In 2011, Ranya Batal was working as
a waitress and a struggling makeup artist.
She felt defeated, started listening to moti-
vational speakers and was inspired to print
a few T-shirts with the words “Today I Can
Do Anything” on the front.

Although Batal made the T-shirts for
herself and a few friends, within weeks of
making them, she started receiving phone
calls and emails inquiring about purchas-
ing the tee. With support from her father,
Batal went to the downtown Los Angeles
fashion district to source plain white tees.
By early 2102, she was selling the style
out of a kiosk at Hollywood and Highland
and soon expanded the line to sweatshirts,
wristbands and mugs.

Two years later, Batal has a fashion and
athletic apparel and accessories company
named after the first T-shirt. Los Angeles—
based Today I Can Do Anything (TICDA)
specializes in spreading a positive message
and building a movement to encourage

people to feel good about themselves.

She moved her kiosk to the Westfield
Century City mall in Los Angeles’ Cen-
tury City neighborhood, where she sells
products in several languages, including
Hebrew and Arabic, which are the most
popular.

All tees are made from 100 percent cot-
ton and come in a variety of bright colors.

Batal would like to continue to expand
into other items, including yoga gear, and
she is currently finalizing a licensing deal
with Trident Case for cellphone covers.

The entrepreneur said her shirts’ mes-
sage has been adopted by local schools to
support their anti-bullying campaigns as
well as by individuals overcoming personal
challenges.

“Customer testimonials make all the dif-
ference,” Batal said. “Kids in school will let
me know about getting better grades when
they wear the shirt. From people wearing it
to AA meetings to outdoor activities, such

as confronting their fear of heights, this
brand is helping people in their [day-to-
day] lives.”

Wholesale price points for tees average
$5. For more information, visit www.today-
icandoanything.com.—Sarah Wolfson
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New 2014 Juniors
items now in stock
Coming Soon:
New
Ladies & Girls Styles

Innovaticn with Comfort

Toll Fres: BEB-988-74652
Tel: 903-930-2666

Localion and Showroom:

1651 5. Balboa Ave. Ontaric, CA 31761




Collective Freakuency

Industry Vets Take Unbeaten Path

Years ago, Tova Celine helped pi- E A when the fabric is available; otherwise, they use “jobber fabric” or
oneer sublimation burnout treatments recycled jersey. One shirt making use of a variety of different fab-
for T-shirts with her now-defunct rics is the line’s “Chop Shop” shirt. “Everything is a little different

because of the handwork,” Celine
said of the label. “It is not cookie
cutter.”

The line also was made unique
for the “freak code,” or a few num-
bers sewn on the tag inside of each
shirt. With the freak code, the wearer
can visit the line’s website, place the
code in the site’s search engine and
get all of the shirt’s details. They’ll
find out the inspiration for the de-
sign, where the garment was made
and how it was made. Garments are
manufactured in Los Angeles, and

Butterfly Dropout line. She wanted >

to try out something new with her

line Collective Freakuency, which "

she recently debuted with her busi- J

ness partner, Joshua Lloyd Fischer. &1"
A sense of experimentation rides

high with Collective Freakuency’s

graphics. They will be placed in off-

beat areas—around the cuff area of ~ §

a shirt, the side of the shirt’s body or

the back of a sleeve. ‘
However, the tops’ silhouettes will

be touched by a familiar style. “T was
looking in the market and thinking, “What would I want to wear?””

she said of her new line’s inspiration. “I was missing the romantic, Celine believes that consumers will

ruffley look, with a little bit of hippie.” appreciate how the line’s garments were made by what she describes
The silhouettes are inspired by female rockers of the 1970s. A top  as well-compensated workers and with some sustainable materials.

with long fringes is named “Joplin Kimono™ after the hard-living sing- “You can make sustainable things and make good business,” Celine

er Janis Joplin. A shirt with huge sleeves and ruffles is called “Sleevie  said. “That is what we are doing, and we are sticking to it.”

Nicks,” a pun on the name of the Fleetwood Mac singer. Wholesale price points range from $40 to $57. For more informa-

Most of the tops are made in jersey. The line uses organic cotton  tion, contact beate @ studiotwoclothing.com.—Andrew Asch

Cuipo

After Paul Frank, the Rain Forest

John Oswald traveled from car-
toons to the rain forest.

In 2010, the former Paul Frank
Industries chief executive officer
sold the popular, cartoon character—
inspired brand to media investment com-
pany Saban Capital Group for an undis-
closed amount.

Next, Oswald founded two other
clothing lines: Leisure Society and Roy-
al Vintage Inc. His most recent line is
Cuipo LLC, and a bunch of Paul Frank
alums have joined him in this for-profit venture to
save the rain forest.

Proceeds from sales of Cuipo apparel will go to buy
rain-forest land in Latin America. Indigenous people will
be employed to be stewards of the land, and they will
also make some product for Cuipo. The company and its
sister nonprofit organization OneMeterAtaTime.org are
already working on some rain-forest land in Panama and

Brazil, said Matt Genova, Cuipo’s sales director.
Former Paul Frank Art Director Alex Funderburk serves
as Cuipo’s art director. For the label’s Spring 2014 line,
he designed graphics that mix irreverence, activism and the
grandeur of nature. One is a graphic of an anteater on the
California state flag. Another is a clenched fist surrounded by
leaves of a Cuipo tree and the slogan “Fight Deforesta-
tion.” There’s a shirt with a graphic of a monkey
bearing the slogan “I Heart Trees.”
The Spring ’ 14 shirts are made from
Pima cotton and regenerated cotton
or scraps of fabric. The brand offers 28
different styles of colorways and graph-
ics. It also sells socks and hats and will launch
a kids’ line in August. The company exhibited
its Spring *14 line at the Agenda trade show in
Long Beach July 25-26 and will also exhibit at
Agenda in Las Vegas Aug. 19-20.
The shirts are $14 wholesale. For more infor-
mation, contact sales @ cuipo.org.—A.A.
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Grover

Break From Tradition

When Matthew Jung started
basics line Grover in 2010, he
imagined it as a standard of
consistency in a fickle fashion
world.

Grover always would offer
the same bodies, in the same
colors and at the same thread
count—somewhere in between
thick mass-market T-shirts and
the sheer tees of the boutique
world. Being the solid, depend-
able T-shirt label worked out
well for Grover. It was placed at
influential retailer American Rag
Cie. But the dependable guy is
ready to try on a new suit.

For its Spring 2014 season,
Grover will debut capsule collections Gro-
ver Goes to the Gym and Grover Goes on
Vacation. Producing capsule collections
will allow Grover to try something new
without offending the consumers who ad-
mire the label’s consistency.

Made for the sports crowd, the gym
capsule is based on Grover bodies but
with a few twists. Instead of a traditional

L

Volcom
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Matthew Jung, left, and Grover designer Kyle Asai, both wearing Grover

plain shirt, the capsule’s tank tops bear the
words “Grover USA.” Gym shorts have a
letter “G” on the left leg. The capsule also
includes a sweatshirt and a baseball cap
made in collaboration with retro sportswear
company Ebbets Field Flannels. There’s a
beanie that bears the tag “Grover, Property
of” followed by a blank line where a name
can be filled in.

Where Dadaism
Meets Action Sportswear

The Volcom Featured Artist Series legacy is introducing another capsule
collection for Spring *14. The skate/surf/lifestyle company welcomes the in-
fluence of artist Marcel Duchamp. The tees pay homage to the visual lumi-
nary, whose work has been associated with the Dada movement. “Duch-
amp’s influence is profound, both visually and conceptually, and his place

in art history makes him very attractive [to us],” said Ethan Anderson, —

Volcom’s executive vice president.

The collection came about through an opportunity presented by a mem-
ber of the Kering Group, a parent company to Volcom. Executors of the Du- "
champ estate helped with the design process, assisting in the curation of the
graphics and consulting on colors and blanks as well.

The men’s tees come in 100 percent cotton and wholesale for $14.25. For
more information, visit www.volcom.com or call (949) 646-2175.

The Vacation capsule, meant
for the sportswear and casual
crowd, has more leeway with
graphics than other Grover lines.
One T-shirt depicts a graphic of
a school of dolphins, and there
are also graphics of a stylized
women’s face and a beer glass
surrounded by hibiscus flow-
ers. Just to drive the vacation
theme, the capsule collection
also offers a skinny version of
an aloha shirt.

Grover and its capsule lines
are entirely made in the U.S.,
Jung said.

“How nice is it that you can

talk to the guy who cuts tags on the
shirts and visit the farm where the cotton is
grown,” Jung said of producing a U.S.-made
line. The clothes are sewn, dyed and screen-
printed in Los Angeles; yarns are milled in
the U.S.; and the cotton is grown in America.

Wholesale prices points range from $18
for tank tops to $38 for sweatshirts. For
more information, contact Matt Flynn at

Jlynn@flagship-agency.com.—Andrew Asch

—Sarah Wolfson
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Euilding a One-Stop Shop in LA

He’s known as Char-
lie from Brooklyn. And
despite his 30-plus years
in Southern California,
Charles de Torre’s accent
gives him away as a native
New Yorker.

Some also refer to him
as a mad scientist who
can dream up new ways to
print, embroider and embel-
lish apparel.

But De Torre’s actual
title is vice president of
sales and product devel-
opment for Los Angeles—
based TSF Global. Found-
ed nearly 20 years ago with
one silkscreen machine,
the company has grown to
add sublimation printing,
embroidery, heat transfer,
rhinestone and nailhead
embellishment, flocking,
and glitter.

“If you are in T-shirt
business, you can’t just
do one element,” De Torre
said.

Among TSF’s new de-
velopments are a patent-
pending photo-realistic
embroidery process and
a sublimation process for
printing denim. “I devel-
oped an ink that stays in
denim—it doesn’t wash
out,” De Torre said.

TSF also offers cut-and-
sew knits for full-package
production and contract
work.

Based in a sprawl-
ing compound south of
downtown Los Angeles,
TSF primarily works with
larger brands and retailers
and can handle the large
production runs. There
are about 70 employees
who produce apparel for
well-known brands such
as Guess, Abercrombie &

Fitch and Urban Outfitters.
The company maintains a
small cut-and-sew opera-
tion in-house for “samples
and dupes and emergen-
cies,” De Torre said. And
TSF has five Mimaki ink-
jet printers for samples and
small runs, he said.

“In 20 minutes, we could
be sitting here in a meeting
and I could bring you a
sample,” De Torre said.

Turn times for produc-
tion depend on the size of
the order and the process,
but De Torre said the company aims to deliver
most orders in one or two weeks.

TSF’s advantage is its expertise, its scale
and its flexibility.

“We can fold, tag and bag [an order] or just
QC it,” De Torre said. “If you buy blanks, we’ll
print them. If you want us to make the blanks,

Charles de Torre at TSF Global’'s sprawling compound a few
blocks south of downtown Los Angeles.

we will. For sublimation, give me your artwork
and we’ll get it done. We’re totally self-con-
tained—Iike a one-stop shop.”

Despite its advantages, the company still
finds itself competing for business against

TSF has developed a patent-pending photo-real
embroidery process.

Another TSF process combines burnout and sublimation
printing.

overseas factories.

“People want made in USA, but they want it as
cheap as China,” De Torre said. “Believe it or not,
you can come pretty close.”

Plus, TSF’s customers get the benefit of the
company’s mad scientist.

“People know me as Charlie from Brooklyn, the
mad scientist,” De Torre said. “I’ve been 32 years
in this business in downtown. I’ve been around the
block.”

For more information, call (310) 428-2923.

—Alison A. Nieder

One of TSF’s offerings: a cotton burnout treatment
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OurCaste

Clothing for an Alta-Surfing Lifestyle

OurCaste clothing, based out of the sunny
side of Newport Beach, Calif., offers a full
range of menswear pieces. T he surf-
inspired brand started
as a line that com-
plements the
beach, surfing

positive, humored messages, all pulling in a clean
freshap- and simplified look. There is nothing
proach fussy or muddled about the images. A
to the broken peace sign, or missing link on the
apparel symbol, is positioned on most of the tees.
industry. Quinones comes in with elevated graphic
The brand designs and cool typography, offered in

and skate- launched in varied watercolor washing techniques.

boarding January 2013 There is a comfortable, easy silhouette
lifestyles at the Capsule to the tees that are offered in French terry,
and taking Show in New premium tri-blend and 40 single jersey
a healthy ap- York. Since fabrications. The pocket tee is a revolving
proach to life, as then, they have shown style that wholesales for $14 and is manu-
well as encompass- at several trade shows, factured domestically. While all screen

ing the idea of the great
outdoors and riding freely on motor-
cycles. Michael Quinones and Matt
Davis started with similar interests

including Agenda in printing is done locally, the basic tees are
Long Beach, Calif. manufactured in Mexico.

The brand’s interpreta- OurCaste is currently sold at American
tion of “alt surfing” is re- Rag, Aloha Sundays, Zebra Club, Seed Peo-
in mind, wanting to create a standout flected in the illustration ples Market, Need Supply, Nordstrom, Ur-
company that could cross over from choices shown in the tees. ban Outfitters and more. The line is showing
surf, action sports and contemporary The collection consists of  this summer at Capsule in Las Vegas.
while bridging a gap in men’s fashion. a variety of styles, some of which entail For more information, visit www.

Davis said the two wanted to bring a  kitschy quips and others with fun, dark-  ourcaste.com.—Sarah Wolfson

The Leading Software
Solution for the
Activewear Industry.

DED

PURCHASE  WAREHOUSE TAKE ORDERS DELIVER

FDM,

Sourcing - Operations « Sales « Financials
ERP - WMS « E-Commerce « CRM - Mobile
www.fdm4.com 886.676.3364 salesinfo@fdm4.com e gl
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RipeBrand

For All Seasons and Communitites

When he was in
college, Nick Chang
volunteered at a San
Francisco nonprofit
that helped the eco-
nomically under-
privileged commu-
nity in the area.

When Chang
founded his Los An-
geles—based T-shirt
line, RipeBrand, he
wanted to maintain
the same philan-
thropic drive. “I knew I wanted to bring
awareness and work with smaller nonprof-
its that help communities grow,” Chang
said.

The name RipeBrand, refers to
Chang’s idea of growth and development.
He wants to inspire people to be evange-
lists to show their support in building a
united community.

RipeBrand features 100 percent cotton
jersey tees with names of fruits—pome-
granate, grape and zucchini—printed on
the front. The shirts are vegetable dyed and
printed with water-based inks. RipeBrand
tees retail for $39.99 and can be purchased
online at www.ripebrand.org.

RipeBrand will donate over 20 percent
of revenue to Los Angeles—area nonprof-

its Free Arts for
Abused Chil-
dren; The Bust-
ed Foundation,
which provides
financial support
for women fight-
ing breast can-
cer; and Philan-
thro Productions,
an organization
that helps young
entrepreneurs
get involved
with social-work activities. Customers can
select which organization to support with
each purchase.

Next up for Chang is to launch a dynamic
social application to add other nonprofits to
become part of the RipeBrand movement.
He also plans to expand the company’s of-
ferings into a complete lifestyle brand.
—Sarah Wolfson

@

THERMOFLEX
SpecialtyMaterials.com 877-437-8556

@ Hundreds of patterns and colors
@ Heat Transfer Vinyls safe enough for

@ Incredible customer service
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39119 FM 149

Pinehurst, TX 77362

(281) 259-6818
www.customrhinestoneshirt.com
Products and Services: We design
custom rhinestone transfers for
wholesale and retail. All of our rhine-
stone transfers for T-shirts are origi-
nal designs. We have a wide variety of
styles and colors to choose from, and
we offer custom designs made with
your image or text. We offer low mini-
mums, fast turnaround times, great
quality, excellent customer service,
and competitive pricing.

Alstyle Apparel

1501 E. Cerritos Ave.

Anaheim, CA 92805

(800) 225-1364

Contact: Deb McClaran
www.alstyle.com

Products: Alstyle Apparel and Ac-
tivewear is an industry leader in de-
signing, manufacturing, and distrib-
uting high-quality apparel for adults,
juniors, and youth in a wide variety of
styles, colors, and fabrications to fit

every need in today’s ever-evolving
market. Alstyle Apparel provides an
extensive collection of T-shirts and
fleece. Alstyle has an extensive private
label and re-label program offering
both flexibility and a competitive edge
to adapt to market trends and meet
customer needs. Alstyle Apparel has
several distribution centers conve-
niently located throughout the United
States, Canada, and Mexico. Our
distribution center locations include
Anaheim, Chicago, Dallas, Orlando,
Philadelphia, and Toronto. For more
information, call or visit our website.

Buhler Quality Yarns Corp.

1881 Athens Highway

Jefferson, GA 30549

(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com

Contact: David Sasso

Products and Services: Buhler Quality
Yarns Corp. — Get more than just yarn.
In addition to the industry’s best yarn,
we provide unsurpassed technical
support, transparency, and 20+ years
of supply-chain partnerships. Our
U.S.-based facilities allow for quicker
delivery and agile responsiveness to
market trends. Known throughout the
industry for consistency, our products
are certified safe by Oeko-Tex®

Standard 100, which include Supima
Cotton, MicroModal® Edelweiss, Micro
TENCEL®, and various blends.

FDM.,

FDM4 America Inc.

11500 S. Eastern Ave., Suite 150
Henderson, NV 89052

(866) 676-3364

sales@fdm4.com

Contact: Mike Cutsey, President
Products and Services: FDM4 is a
multi-company, and multi-warehouse,
multi-currency software solution that
integrates your entire organization—
including procurement, inventory, sales,
accounting and customer service—
while taking advantage of the ben-
efits of apparel-based software. With
increasing pressure to reduce time
to market, you need the right product
at the right time. With our forecast
module you can anticipate demand at
the style, color, and size level, utilizing
color and size percentages. The FDM4
suite also offers purchasing, import
management, intelligent allocations,
CRM, order processing, E-commerce,
SEO, mobile apps, freight calculation,
integrated EDI, ASN's, RF warehouse
management, financials, customizable
pre-packs, customer-specific packing
rules, and dynamic line sheets. FDM4’s
solutions are modular and can be ac-
quired individually either through a

licensed model or a SaaS$ (subscription
model) in a hosted environment. FDM4
offers continual support throughout the
entire implementation process and sup-
port cycle. Custom development ensures
you get maximum value and return
on your investment with software that
changes and grows with you year after
year. In business for over 30 years, FDM4
is a well-established company with the
knowledge and expertise to provide a
high level of customer satisfaction. Our
industry-specific expertise ensures soft-
ware and support is tailored to meet the
demands of your industry and helps you
improve the bottom line.

PIMA

Pima Apparel Inc.

1651 S. Balboa Ave.

Ontario, CA 91761

(909) 930-2666
info@pimaapparel.com
www.pimaapparel.com

Products and Services: Pima Apparel
is an importer of various types of T-
shirts, hoodies, and different fabric-
blend apparel. Our apparel is made
in China. We specialize in different
blended fabrics and lightweight fab-
rics. Our products are made from the
finest yarns, starting with the count of
32 singles all the way up to 50 singles.
All of our products are laundered in the
fabric stages to eliminate most of the

shrinkage and a washed-out vintage
feel. Pima Apparel Inc. is your reliable
source for quality in-stock blanks at
very competitive prices.

Competitive Edge: Pima Apparel, “In-
novation with Comfort.” We carry the
most innovative fabrics such as Poly
Linen Blend and Bamboo Blend in a
variety of colors. We are the best re-
source for T-shirt and stylish apparel
blanks for the whole family. New 2013
styles and colors are now in stock.

gpeclum-'

Specialty Materials
www.specialtymaterials.com

(877) 437-8556

Products and Services: We are the
leading provider of plotter cut films
and digitally printable media used for
heat-transfer textile decoration. We
have the best selection of heat-transfer
films on the market, offering over 20
different product lines that encompass
a vast selection of colors and patterns
to fit every type of apparel decoration
need. Regardless of what type of gar-
ment you are embellishing, we have a
heat-transfer film well suited for the
task, and we are proud to offer the most

This listing is provided as a free service to
our advertisers. We regret that we cannot be
responsible for any errors or omissions within

Decorated Apparel Resources.

Rhinestone

Custom Rhinestone
Heat Transfers

4y 2 Dazzle U

Shirt.com
2-3 day

turnaround
custom work

Six-piece
minimum

customrhinestoneshirt.com
281-259-6818 or 832-489-8229
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Street Scene

T-Shirts From
the Show Floor

Streetwear trade show Agenda is a good spot to
scout for T-shirts. There’s plenty of inspiration to be
had in the trade show booths and on the show floor.
Photographer Mark Fellman captured the scene.
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COME JOIN US AT

SOURCING
AT MAGIC

AUG 18-21, 2013
BOOTH #FTP51302
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AMER

The perils of sourcing overseas
have never been more apparent.
Workers’ safety, product quality
and lead-times are major concerns,
and brands are coming home to
US manufacturers.

We manufacture the industry’s
best yarns right here in the US.
We’re quicker to market, more
communicative, and completely
transparent with our materials and
partnerships. The value is clear

— it’s time to get off the boat.

GET MORE THAN JUST YARN.

. : APPAREL BY THREE DOTS FALL 2013 COLLECTION / THREEDOTS.COM "/ MADE IN THE USA

US Supima Cotton

Preferred
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