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textile trends

Taiana Blu #900164 “Corsaro”

Guarisco Class #25409C

Asher Fabric Concepts #CMF14RD

Efilan “Ygritte” 

Red shades add impact to classic textile 
patterns and provide striking contrast 
when paired with purple.

Better Off Red

Taiana Blu #S350022 “Lobex” 

Max Vogue #JQ1920

Cinergy Textiles Inc. #Mesh-B3000

Cinergy Textiles Inc. 
#Crochet-17625

Max Vogue #EM4538 “Laser 
Cut Embroidery”

Sportek International Inc. 
#SCP479-00 “Chevron”

Chevron

Pine Crest Fabrics 
#LPC16027

Textile Secrets International Inc. “New Chevron”

Textile designers take on the classic 
chevron pattern, giving it a modern 
update with bright colors, geometric 
motifs and added surface texture.

New York: Chris Frost • 516.445.55116 • chris@unionknopf.com

Los Angeles: Brad Bush • 310.318.6361 • bradbush00@yahoo.com

www.unionknopf.com UnionKnopf.Asia

Exceptional Clothing 
has Exceptional Trim!

JAN14-15Premiere
Altman Building, New York

Vision NY

JAN21-22Kingpins
The Tunnel, New York

Show NY
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P H I L I P S - B O Y N E  C O R P O R A T I O N
Est. 1949

O V E R
S i x ty  
Y ears    

S E R V I N G 
T H E 

D E S I G N 
C O M M U N I T Y

Philips-Boyne Corporation
135 Rome Street

Farmingdale, NY 11735

P(631) 755-1230 F(631) 755-1259
www.philipsboyne.com

 Over 3 million yards of shirting weight cotton wovens stocked
in the New York area—Making designers dreams come true!

Photographer: Tadashi Tawarayama
Store Name: CANVAS boutique & gallery
Right and top: Jacqueline ‘Jac’ Forbes,
Arlington Forbes, Owners
Jac and Arlington shirts by CANVAS . MALIBU 
Left: Maggie Barela, Sales Agent
Make-up by Kristy Goslin
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TExTILE TRENdS

Guarisco #DP2339

Pine Crest Fabrics #RHPC2206R

Cinergy Textiles Inc. #LACE-
194

Purple Shades

Pine Crest Fabrics 
#BTP072C2 “Torn Rainbow”

Taiana Blu S800002 “Domex”

Taiana Blu #H260573 
“Rating”

Cinergy Textiles Inc.
#Crochet-278

Textile Secrets International 
Inc. “Big Copperette”

Taiana Blu #BAA3504 
“Lust10”

Max Vogue #EM4350 “Sequin 
Embroidery”

Pine Crest Fabrics 
#FTP193C2

From sunny, buttery yellow to sour lemon or tart, neon limes, 
textiles are saturated in lemon-lime shades.

Shades of purple, from radiant orchid to saturated grape 
hues, add whimsy to florals, plaids and abstract prints.

Lemon Lime

Max Vogue #JQ2035 “Clipped 
Chiffon”

Taiana Blu #T14002 “Kalen”
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Fashion Karma Created Daily!

Labels, 
Patches & 
Paper Tags

Bracelets

Rhinestone 
Buttons

Jeans 
Buttons

Decorative 
Rivets & 
Buttons

Medallions

Belts

Charms

U.S.A. +1 213 688 8550
Showroom: 910 S. Los Angeles St., Suite 405, Los Angeles, CA 90015 USA

Factory: Shigu Industrial Zone, Nancheng, Dongguan, Guangdong, PC 823070 China
www.trimnetworks.com   ae@trimnetworks.com

Come visit our 
factory in China!

TrimNetworks fp 081613.indd   1 8/15/13   3:46:37 PM
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Efilan “Elfo” Textile Secrets International 
Inc. “Monogeo”

Asher Fabric Concepts 
#VJX50 1743

Guarisco Class #25065C

Asher Fabric Concepts 
#VSJ20 1413

Asher Fabric Concepts 
#WW56 1653

Asher Fabric Concepts 
#PVXF-10DE 2569

Asher Fabric Concepts 
#PVF10 2179

Textile designers add drama and depth to prints with 
optical-illusion patterns, appliqué effects and chunky knits.

Surface Texture

Textile Secrets International 
Inc. “Tri Patch”

Riopele Ceramica #TC8151/
F1 “Rocky”

Max Vogue #WA1088 
“Knitted Jacquard”

Asher Fabric Concepts 
#WW40 1648

Pine Crest Fabrics #GTNF-
1297

Asher Fabric Concepts 
#VPJ18-GV 817

Whether it’s Day-Glo or 
sunset, orange always 
packs a punch for florals, 
geometrics or edgier 
abstracts.

Pine Crest Fabrics 
#RHPC2310R

Textile Secrets International 
Inc. “Small Block”

Assortment of Orange

Directory
Asher Fabric Concepts, (323) 268-1218, 
www.asherconcepts.com 

Cinergy Textiles Inc., (213) 748-4400,   
www.cinergytextiles.com

Efilan, (213) 489-1727,   
www.foxfabrics.com

Guarisco Class, (213) 489-1727,   
www.foxfabrics.com

Max Vogue, (213) 489-1727,   
www.foxfabrics.com

Pine Crest Fabrics (800) 877-6487,  
www.pinecrestfabrics.com

Riopele Ceramica, (213) 489-1727,   
www.foxfabrics.com

Sportek International, (213) 239-6700,  
www.sportek.com 

Taiana Blu 39 031994411, www.taiana.it

Textile Secrets International Inc., (213) 623-
4393, www.tsitextile.com
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Claire Ortiz and Heather Park have 
a background in building performance 
brands, and when the two decided to 
launch their own collection, they took 
their expertise in technical textiles and 
performance engineering and applied it 
to professional wear. 

The result, Ortiz Industry, has the so-
phisticated look of a contemporary men’s 
and women’s line but is engineered to 
perform. 

“Why should it only be the superstar 
athletes who get best of technology?” Or-
tiz said. “Everyone should have it.”

The launch collection of easy-to-wear 
classic pieces includes pencil skirts, slim 
trousers, a dress and woven and knit tops for 
women, and a suit and woven and knit tops 
for men. Ortiz and Park packed each piece 
with details.  For example, all bottoms have 
the Tuck Track waistband, which keeps 
shirts tucked in, and integrated pockets that 
stay in place. The pencil skirt is contoured 
specifically to a woman’s body, allowing for 

ease of movement, and is lined in a breath-
able stretch fabric that provides a smooth 
foundation. Edges are laser cut for preci-
sion, and seams are sonic-welded. “We do 
shapes and details you could never get from 
sewing by hand,” Ortiz said. Sleeves have 
gussets to give the wearer increased range 
of movement.

Self-described research geeks, tech junk-
ies and fashionistas, Ortiz and Park saw a 
void in the market for professional clothing 

that could keep up with busy professionals’ 
lives.  

 “There’s no such thing as 9 to 5 and no 
multitasking,” Ortiz said, describing a wom-
an dropping off a toddler at preschool before 
racing off to give a presentation or a man 
who gets off a flight and can immediately 
head to a meeting looking fresh pressed.  

 “We all have to perform,” Park said. 
Adding performance attributes to con-

temporary designs was a natural fit for Ortiz 
and Park. “We know technology,” Ortiz said. 
“We have worked with [athletic] legends 
and have studied biomechanics. We put it 
together and said, ‘Let’s do something we 
are passionate about—technology, science, 
art and fashion.’” 

Park describes Ortiz as “the visionary of 
creative advanced functional technology.” 
The two have a utility patent in the works 
for their pencil skirt and proprietary agree-
ments for several fabrics with the mills.  

“A lot of people throw around the word 
‘innovation,’ but we really mean advanced 
technology,” Ortiz said. “From fiber level 
to coatings to the way it’s worn, we want 
to get fabric to perform a way it never has 
before.”

All of the fabrics in the collection must 
have at least four advanced properties. 
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COmpanY prOFIle

Heather ParkClaire Ortiz

By Alison A. Nieder Executive Editor

➥ Ortiz Industry page 8

Ortiz Industry: Performance 
Gets Professional

Print + Online + 
Archives = Total Access
Get Yours Today and Save 75%!

Visit https://secure.sdicirc.com/ca_
apparelnews/can_renew_subscription.php

or call (866) 207-1448
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COmPANY PROFILE

“Nothing should ever be nonbreathable,” 
Ortiz said.  

Fabrics have four-way stretch and recov-
ery as well as UV resistance, moisture man-
agement, anti-microbial and soil-release 
properties, and all items can be machine 
washed. 

At a line review at Ortiz Industry’s down-
town Los Angeles office, Ortiz takes out a 
bottle of water with an eye dropper and drips 
water on the men’s suit jacket. It beads off. 

To illustrate the performance aspects of 
the collection, Ortiz and Park hired a dancer, 
a skateboarder, a triathlete and a stunt man 
to model the collection for the lookbook. 
“We purposely shot everyone in full action,” 
Ortiz said. 

When they found out the stunt man also 
does parkour, the urban obstacle sport, they 
had him leap from a building wearing their 
men’s suit. He landed with his shirt still per-
fectly tucked in. 

“[The dancer] can do the splits in our 
pants,” Park said. 

Performance and brand building

Ortiz is a Southern California native who 
has worked around the world, designing for 
companies such as Esprit, Nike, Under Ar-
mour and Wilson. She serves as chief exec-
utive officer of Ortiz Industry. Park is origi-
nally from Hawaii, and, before co-founding 
Ortiz, she had her own design firm, creat-
ing branding strategies and art direction for 
companies such as Nike, Halekulani and 
Hive. She serves as vice president of brand-
ing for the collection. 

The two met when Nike first began 
launching its Brand Jordan division and 
helped grow the business from a small col-
lection into a $1.75 billion global lifestyle 
brand, according to published reports. 

Working for such large companies and 
brands helped refine 
the concept behind 
Ortiz. 

“You go to a pre-
sentation and you 
don’t have to think 
about what you have 
on,” Ortiz said. “Is it 
appropriate? Does it 
fit you?  We wanted 
to eliminate the time 
space those moments 
take up for women 
and men.” 

And the proof is 
in the fitting room. 
When the models 
first tried on pieces 
from the collection, 
they were impressed 
with the fit and the 

function of the pieces, Ortiz and Park said. 
Retail prices range from $175 to $275 for 

most separates, jackets are $350 to $450, 
and the dress and skirts are $275 to $350.

“This is apparel you’re going to have in 
your closet for a long time,” Park said. “This 
is the antithesis of fast fashion.” 

Ortiz and Park are based in downtown 
Los Angeles in a light-filled office near Per-
shing Square, but to produce the collection, 
they went overseas to Asia. “There are only 
a handful of factories in the world that have 
the machines it takes to build these pieces,” 
Ortiz said.  “We think of ourselves more as 
a technology company. Athleticwear has re-
ally led in technology. It’s been very well 
focused. We want women and men to feel 
comfortable with technology and geek out 
the way we do.” ●
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Asher Fabric Concepts
2301 E. Seventh St., #F107
Los Angeles, CA  90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: For over  two decades, family-owned and 
operated Asher Fabric Concepts (AFC) has been offering an impres-
sive selection of knitted fabrics produced in Southern California. 
Notwithstanding the (mis)conception that “everyone is manufacturing 
overseas,”  AFC has a 22-year track record proving otherwise. Based 
in Los Angeles, AFC is committed to becoming the dominant domestic 
knit supplier for the swim, active, and contemporary markets. In 
addition to its unequalled selection of knits [and some luxurious 
wovens] AFC’s eco-friendly textiles include jerseys, French terries, 
ribs, sweater knits, etc., comprised of organic cotton, organic hemp, 
bamboo, and other recycled and natural fibers.  “Our customers are 
often surprised at how competitive our pricing is on the Organic and 
other specialty lines,” declares AFC Sales Vice President Yael Ohana.

Cinergy Textiles
1422 Griffith Ave.
Los Angeles, CA 90021
(213) 748-4400
Fax: (213) 748-3400
www.cinergytextiles.com
Products and Services: Cinergy Textiles specializes in stock and 
order-based programs consisting of hundreds of fabrics, consisting of 
knits, wovens, basics, novelties, and linings. We have been servicing 
our clients throughout the United States and around the world for 
over 15 years. We cater to domestic manufacturers and provide drop 
shipments for off-shore production. Our product line provides piece 
goods for all markets, including childrenswear, women’s, juniors, 
contemporary, misses, maternity, men’s sportswear, uniforms, and 
special-occasion items. The majority of our product line is imported 
from Asia and stocked in Los Angeles. One roll stock minimum (approx 
100–125 yds). Orders are generally processed on the same business 
day and ship out within one or two days, depending on the size of the 
order and availability of the particular style ordered.

DG Expo Fabric & Trim Show
PO Box 8435
FDR Station
New York, NY 10150
www.dgexpo.net
info@dgexpo.net
(212) 804-8243
Products and Services: DG Expo Fabric & Trim Show features a two-
day textile and trimmings exhibit for designers, small manufacturers 
(producing apparel, accessories, home furnishings, and other sewn 
products), plus private-label retailers, fabric stores, event/party plan-
ners. Exhibitors are wholesale suppliers (including mills, converters, 
importers, and distributors) who have low minimums, and many have 
in-stock fabric and trims. And... seminars focused on business growth 
and profitability, plus textile classes! Our next show takes place Feb. 
4–5 at Hotel Penn in New York. Seminars begin a day prior to the show 
opening. Visit our website for details and to register.

Emsig Manufacturing
263 W. 38th St., 5th Floor
New York, NY 10001
(800) 364-8003, Ext. 309
sales@emsig.com
www.emsig.com
Products and Services: Emsig Manufacturing Corporation was 
founded in 1928 in America. Ownership and management remain with 
the founding family. Now managed by a third and fourth generation 
who are proud of their international reputation and guided by their 
commitment to integrity, quality, and developments of new materials, 
ideas, and services. This continuing commitment keeps Emsig a world 
leader in the manufacturing of buttons for the apparel industry. We 
have buttons that are U.L approved, as well as OKEO-Tex approved. 
Besides its factory in the USA, Emsig also operates factories in China 
and India. All operated with the same ethical and moral standards 
of a company dedicated to the safety of the environment and the 
well-being of its employees. Some of our most recent innovations 
include buttons that are bio tech in that they resist the growth of 
viral and bacterial organisms. We have introduced the world’s first 
truly unbreakable shirt buttons. Our melamine buttons are all made 
in our USA factory. Our glow-in-the-dark buttons are unique. Many of 
our products are fire-proof and will not support combustion. As mak-
ers from the raw resins to the finished products, we are innovative 
and creative in our industry. Emsig has added a new collection of 

swimwear accessories to their repertoire with its exciting and never-
seen-before swimwear collection! Includes novelty closures and 
accessories with the largest color and style assortment. Products are 
salt water-, sun- and sand-resistant, and custom logos and details 
are available. We truly make a difference. 

Lectra
5000 Highland Parkway
Suite 250
Smyrna, GA 30082
(770) 422 8050
Fax: (770) 422 1503
www.lectra.com
Products and Services: For nearly 40 years, Lectra has delivered 
innovative technology solutions to fashion companies around the 
world, enabling them to improve their edge and better respond 
to today’s most pressing challenges. Lectra’s network of experts, 
specializing across a range of areas—including research and devel-
opment, solution implementation, and change management—are 
dedicated to serving businesses as diverse as fast fashion, luxury, 
and ready-to-wear. Lectra offers an unrivalled suite of hardware, 
software, and associated services to optimize the entire value chain, 
from line planning and scheduling through design, development, 
and sourcing, all the way to manufacturing to deliver a sustainable 
competitive advantage.

Pacific Coast Knitting Inc.
6051 Maywood Ave.
Huntington Park, CA 90255
(323) 584-6888
Fax: (323) 582-8880
Contact: Mike Tolouee
www.pacificknitting.com
info@pacificknitting.com
Products and Services: We are an American mill, located in 
Huntington Park, California. Our passion and creativity produce 
high-quality fabric for the fashion industry with low minimums, fast 
delivery, and over 2,400 styles of knits.
What’s New: We have developed over 3,000 new styles of novelty 
knits, including high twist, recycled cotton, recycled poly, 100 percent 
linen, MicroTencel, Supima, and many other novelty yarns. We also 
have added to our eco-friendly collections.
Competitive Edge: We are always investing in new products to be on 

the competitive edge with European mills. We produce high-quality 
fabrics for women’s, contemporary, men’s, and children’s with com-
petitive pricing.

Philips-Boyne Corp.
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259
www.philipsboyne.com
sales@philipsboyne.com
Products and Services: Philips-Boyne Corp. offers high-quality 
shirtings and fabric. The majority of the line consists of long-staple 
Egyptian cotton that is woven and finished in Japan. Styles range 
from classic stripes, checks, and solids to novelties, Oxfords, dob-
bies, voiles, Swiss dots, seersuckers, ginghams, flannels, and more. 
Exclusive broadcloth qualities: Ultimo®, Corona®, and Superba®. 
Knowledgeable customer-service team, immediate shipping, and 
highest-quality textiles. Philips-Boyne serves everyone from at-home 
sewers and custom shirt-
makers to couture designers and branded corporations.

Proexport Colombia
Contact: Sylvia Reyes, Apparel and Textiles Sourcing Director
(212) 922–9114
sreyes@proexport.com.co
www.proexport.com.co
Services: Proexport Colombia provides you with reliable information 
about the industry and facilitates your business transactions with 
Colombian sourcing companies. We can help prepare information 
tailored to your needs, organize personalized agendas with potential 
suppliers in Colombia, and walk you through the entire process of 
connecting you with the country. We invite you to learn more about 
the Colombian textile and garment companies that showcase new 
trends. Learn more about trade opportunities featuring competitive 
advantages and benefit from the Free Trade Agreement: 0% duty 
on products imported from Colombia. Upcoming shows include 
Colombiatex (Jan. 21–23 in Medellin), IFLS (Feb. 4–7 in Bogota), 
Macrorrueda 50 (Feb. 19–20 in Bogota).

N.Y. Textile Resource Guide

➥ Resource Guide page 10
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Next Show: New York City
February 4 & 5, 2014

Hotel Pennsylvania / Seventh Ave & 33rd
Penthouse Ballrooms, 18th Floor

www.dgexpo.net

Fabric & TrimShow
Suppliers with LOW MINIMUMS + STOCK

The

New York / San Francisco

info@dgexpo.net / 212.804.8243

1422 Griffith Avenue, Los Angeles, CA 90021
Tel: 213-748-4400 | Fax: 213-748-3400  

cinergytextiles@aol.com
www.cinergytextiles.com

Get inspired.
Visit our website.

75 categories.
Thousands of fabrics

online at
cinergytextiles.com

Specializing in a variety of stocked novelty 
knits, wovens, linings and more!

One roll minimum for stocked items.

Satab America Inc.
1001 Sixth Ave., Suite 406,
New York, NY 10018
(212) 403-2805
Fax: (212) 403-2804
ribbons@satab.com
www.satab.com
Products and Services: The innovation, creativity, and excellence 
in the solutions offered by Satab are backed by textile expertise built 
up since 1947, driven by a dedicated and passionate team. Our in-
house workshops include warping, weaving, braiding, knitting, dying, 
printing, coating, cutting, making up, packaging, logistics, etc. Our 
research and development department boasts fully dedicated facili-
ties. Our in-house laboratory and all our work organisations are ISO 
9001 certified, guaranteeing you second-to-none service in ribbons, 
webbing, stiff braids, and stretch braids. Our production capacity of 
5 million meters per week and our stock of over 40,000 references 
make for a daily prompt turnaround in all fields of activity.

Trim Networks Inc.
910 S. Los Angeles St., Suite 405
Los Angeles, CA 90015
(213) 688-8550
Fax: (213) 688-8551
info@trimnetworks.com
www.trimnetworks.com
ae@trimnetworks.com
Products and Services: TNI is not just a button company; it’s 
an arbiter of taste and fashion. We give designers the freedom to 
create freely and not have to worry about the little parts and trims. 
Connecting our clients with reliable and trustworthy garment factories 
in Asia has been the foundation of our system and our networks. We 
are in touch with over 2,000 garment and denim factories in southern 
China. The good water quality of Canton has also enabled us to 
create some of the most exciting colors in electro plating. Over 300 
wash-houses are scattered in this rich province, which in return can 
provide some of the newest colors in fashion today. In addition, our 
strategic location south of the Delta River gives us plenty of resources 
to all types of raw-material suppliers. By joining our network, you no 
longer need to search for garment manufacturers. We have done the 
research for you.

Union Knopf
463 Seventh Ave., Suite 1304
New York, N.Y. 10018
Christopher Frost -VP of Sales & Marketing
(516) 445-5516
chris@unionknopf.com
Products and Services: Union Knopf is the global design and 
production leader of buttons, buckles, accessories for jeans, suits 
and jackets, shirts, and knitwear that are both fashionable and eco-
nomical. Our proven fashion expertise is displayed each season with 
a completely fresh and new collection. In addition our local integration 
of design, production, and customer support from our own offices 
in Germany, Poland, Shanghai, Hong Kong, USA, India, and Turkey 
enables us to provide multiple customer-specific solutions with the 
highest aesthetic and quality results. Working with our international 
partners to assist our customers we are on the spot to accompany 
and support them in their global activities no matter where they are.

Solutions for:

OUR 2015 SPRING/SUMMER COLLECTION

We are proud to be raising the curtain on our new 
Be Inspired line. For the 2015 Spring/Summer 
season, we particularly like the effect of a mixture 
of materials: cotton/viscose, linen/viscose, linen/
silk/cotton. Light braids and Petersham ribbon 
in all their magnificence join webbing and braids 
from technical sports materials.

Here are the fashion trends for our new range 
of ribbons, cords, webbings, braids, and woven, 
knitted and braided tapes for your favorite textile 
and garment designs:
Meditation A search for balance and calm, far 

from the noise of the city; a desire to take a break.
City Sports Sports inspire the city with athletic 
outfits that have an urban feel.
Jungle Fever An exotic getaway to aquatic 
ecosystems both above- and belowground: 
mangroves, jungles, abysses, coral reefs.
Cosmopolitan Borders disappear! And a new 
communal language between Mumbai and New 
York, New Delhi and London, Jaipur and Paris, 
emerges.

We will be pleased to show you our new collection 
at Premiere Vision New York January 14–15.  

SATAB—DESIGNING A WORLD OF SOLUTIONS FOR YOU

Satab America Inc.
1001 6th Ave. Suite 406, 

New York, NY 10018
TEL: (212) 403-2805
FAX: (212) 403-2804
ribbons@satab.com

West Coast Area Manager:
Arthur Klein: (908) 510-0342

(212) 403-2805
aklein@satab.com

This listing is provided as a free service to 
our advertisers. We regret that we cannot be 
responsible for any errors or omissions within 
the N.Y. Textile Resource Guide.

ON THE COVER: Cinergy Textiles Inc. 
#Crochet-17626.
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TEXTILE TRENDS: 
Chevron,  

Purple Shades, 
Lemon Lime, 

Assortment Of 
Orange,   

Surface Texture, 
Better Off Red

ORTIZ INDUSTRY: 
Performance Gets 

Professional
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Omnichannel Retail: 
Future Is Now

It’s not exactly a household term, but many retail ana-
lysts are bullish that omnichannel retail is transforming the 
shopping experience. 

The term “omnichannel retail” still might have a gloss of 
science fiction around it, but it’s happening across the mall 
and on every fashion street, said Greg Girard, program di-
rector, merchandising marketing and retail-analytics strate-
gies, for market-research firm IDC Retail Insights. Girard 
defined omnichannel retail as being able to connect with a 
consumer in any and every way possible, mostly through 
mobile phone, to e-commerce, social media, bricks and 
mortar, and even TV.  

With omnichannel retail, a shop can satisfy a consumer’s 
needs by juggling every solution available—and with ev-
ery shopping channel. For example, a shopper can order an 
item by smartphone and personally pick it up at the store or 

➥ Omnichannel Retail page 6

SAN MATEO, Calif.—For Lynee Andresevic of the 
Crayola Sisters showroom, the Fashion Market Northern 
California is familiar territory. Andresevic has been attend-
ing the show for about 20 years and looks forward to revisit-
ing the open-booth trade show, where Andresevic sees a mix 
of new and existing customers. 

At the Jan. 27–29 show, held at the San Mateo County 
Event Center, Andresevic said she was pleasantly surprised 
by the steady traffic—as well as buyers’ willingness to place 
orders for Immediates and Spring/Summer 2013. Last year, 
buyers were more hesitant to place orders, she said. 

“Buyers have been [casually] stopping by and [preview-
ing] our collections and leaving paper,” she said. Business 
was positive for Crayola Sisters, whose lines include Saga, 

Start-ups and Returning 
Brands at Fashion Market 
Northern California

By Andrew Asch Retail Editor

By Sarah Wolfson Manufacturing/Technology Editor
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The FacTory
SKINGRAFT “Shearling Moto 
Bomber” (price upon request). 
PROSPECTIVE FLOW long-
sleeve cotton shirt in “1905 
Wash” ($115). 

Denim gets the work treatment when Fall fashion meets 
underground. For more on the look, see pages 10 and 11.

apparelnews.net  (213) 627-3737  
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GREAT DESIGN 
DESERVES 
SUPERIOR 
TECHNOLOGY

Lectra Fashion PLM redefines each element 
of the apparel development lifecycle, from 
initial design concept to finished product. 
From fast fashion to luxury to ready-to-wear, 
this end-to-end solution brings increased 
visibility and collaboration to the industry. 

• Textile and technical design
• Color management
• Pattern making
• 3D virtual fitting
• Merchandising

Trust your design to Lectra, a leading  
provider of innovative technology solutions.

TAKE YOUR COLLECTION  
TO THE NEXT LEVEL WITH  
LECTRA FASHION PLM.

lectra.com
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