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TEXTILE NOTES

Lenzing Introduces Modal Colors,
Eco Rebranding Campaign

Austrian fiber
maker Lenz-
ing introduced a
range of its Mod-
al fiber in spun-
dye colors, which
reduces the envi-
ronmental impact
associated with
traditional dyed
techniques.

Lenzing
Modal Color
is available in

self-sufficient”
and generates
energy for the
entire Modal
production pro-
cess. Currently,
about half of the
pulp for Lenz-
ing Modal is
bleached with
oxygen. The
company eventu-
ally plans to have
all pulp bleached

black, red, blue,  COLORFAST: Lenzing Modal Color is available in spun-
brown and beige.  dye shades of black, red, blue, brown and beige. A wider
A wider range  range of shades can be achieved with cross-dyeing. By
embedding color pigments directly in the fiber, Lenzing
Modal Color is more energy-efficient and more colorfast.

of shades can be
achieved with
cross-dyeing.

By embedding color pigments directly in
the fiber, fabrics made with Lenzing Modal
Color use up to 80 percent less energy and 75
percent less water (in jet dyeing) compared
with traditional dyeing, according to the com-
pany. In addition, Lenzing Modal Colors are
colorfast, even after repeated washing.

Lenzing Modal is

in this manner.
“We are proud
that Lenzing
Modal is CO2
neutral. Born
from our desire
to produce in an increasingly eco-friendly
manner, we have developed proprietary pro-
duction techniques. We have become pioneers
in the design of wood organic refineries,” Eich-
inger said. “This combination makes Lenzing
Modal unique. Where else can you find Modal
production which uses beechwood and oper-
ates in an energy self-

produced using Lenz-

ing’s eco-friendly Edel- LEREIMG
weiss Technology. Pro- M O d q I

duced in Austria from
Austrian beechwood
pulp, Lenzing Modal is

By EDELWEINSS TECHMOLOGY

sufficient manner, re-
covering 95 percent of
the chemicals required
in the process?”

To further highlight
its eco-friendly produc-

carbon neutral, accord-
ing to a 2008 lifecycle

the Netherlands.

Plus, up to 95 percent of processing chemi-
cals are recovered during the Lenzing Modal
production process.

“We wanted to produce Lenzing Modal as
an eco-friendly cellulose fiber and point out
that particularly this fiber produced in Aus-
tria is produced to the best of our knowledge
and belief and basically differs from other
Modal fibers,” said Dieter Eichinger, vice
president of Lenzing’s textile business unit.
Lenzing Modal’s entire production process,
from pulp to fiber, is conducted at Lenzing’s
Austrian plant, enabling the company to re-
cover and reuse excess energy and wood sub-

ECO MESSAGE: To highlight its eco-

. friendly production, Lenzing recently
assessment of Lenzing  changed its positioning for Lenzing
fibers conducted by the ~ Modal with the new slogan “CO2 Neutral

University Utrecht in ~ Softness by Edelweiss Technology.”

tion, Lenzing recently
changed its position-
ing for Lenzing Modal.
The previous slogan,
“Makes the World a
Softer Place,” has been
changed to “CO2 Neutral Softness by Edel-
weiss Technology.”

“Lenzing Modal is much more than just
simply soft,” said Lenzing Marketing Direc-
tor Andreas Dorner. “We wish to pay tribute
to this fact and reposition the Lenzing Modal
brand. Expanding the fiber’s image from soft-
ness to eco-friendliness mirrors the changes
in the demands from the marketplace. Today,
customers not only seek a high-quality prod-
uct, they want to be sure that it was produced
in a fair and eco-friendly way.”

In addition to Lenzing Modal, the company
also produces Tencel. For more information,

PHILIPS-BOYNE
CORPORATION

Est. 1949

OVER SIXTY YEARS SERVING
THE DESIGN COMMUNITY
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stances. Pulp production at Lenzing is “energy  visit www.lenzing.com.—Alison A. Nieder

Crailar Flax Inks Deal With Kowa Co.

Crailar Technologies Inc., maker of in textiles, fabric and apparel in one of the
Crailar flax and bast fibers, struck a fiber-  world’s most discerning apparel and consum-

supply agreement with 118-year-old Japanese
company Kowa Co.

Founded in 1984 as a cotton wholesaler,
Kowa Co. has grown into a diverse multi-
national corporation within the Kowa Group,
which has operations in textiles, consumer
products, pharmaceuticals, life sciences and
machinery. After an evaluation of Crailar fi-
bers, Kowa found uses for the fiber in its life-
style divisions, including fashion, active ap-
parel and domestic goods. The company will
“begin fulfilling orders from Kowa beginning
this quarter,” according to a Crailar statement.
The Kowa Group follows environmental ob-
jectives outlined by the International Organi-
zation for Standardization ISO 14001, the vol-
untary standard established to help companies
create an environmental-management system
to meet environmental goals.

“We are pleased to be working with Kowa
Co. as it gives Crailar a strategic opportunity
to demonstrate what 118 years of experience
can bring to the advancement of sustainably

er-product markets,” said Ken Barker, chief
executive officer of Crailar Technologies.
“Further, it provides Crailar another direct en-
try point into Asia that complements our cur-
rent global partners, expands our footprint and
points toward our long-term goal of a global
supply chain.”

Previously called Naturally Advanced
Technologies Inc., Crailar Technologies was
founded in 1998 to provide environmentally
friendly, socially responsible clothing. Stra-
tegic partnerships with Canada’s National
Research Council and Alberta Innovates-
Technologies Futures grew the company into
a developer of renewable and environmentally
sustainable resources using flax, hemp and
other bast fibers. Crailar uses a natural enzy-
matic process to “unlock the potential of flax
fiber” while minimizing the environmental
impact.

Today, the company is based in Vancouver
and in Portland, Ore. For more information,
visit www.crailar.com.—A.A.N.

Make-up by Kristy Goslin

Philips-Boyne Corporation L )
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Tradegood is an online marketplace
for responsible buyers and trusted
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maximize supply chain visibility and
minimize reputation risks. We build and
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TECH NOTES

UL Opens Larger Testing Lab

Safety science company UL has moved
its testing facility in Enfield, Conn., to a new,
48,000-square-foot, state-of-the-art facility.

The move doubles UL’s Connecticut lab
and increases its quality and safety-assurance
testing capabilities to meet the growing de-
mand by U.S. retailers and manufacturers for
analytical, physical, performance and compli-
ance testing, the company said.

The new lab is equipped with instrumenta-
tion for testing of consumer soft goods such
as apparel, fabrics and textiles as well as hard
goods such as jewelry, toys, small appliances
and electrical equipment.

UL provides verification services for com-
pliance testing to meet international, federal
and regional regulations; safety risk assess-

ment; quality inspections; and social compli-
ance and fair labor—monitoring programs.
“Our new Connecticut laboratory can now
offer a greater volume of testing, more efficient-
ly and across more product lines, while coordi-
nating activities for U.S.-based customers using
global UL consumer products labs for their test-
ing needs,” said Roy Lamothe, UL’s vice presi-
dent and general manager, consumer products,
for North America. “We have precision labora-
tories positioned in key producing countries to
service our customers with the highest integrity
and through worldwide collaboration.”
Founded in 1894, UL today has a network
of more than 250 labs and facilities in 46 coun-
tries. For more information, visit www.ul.com/
consumer-products.— Alison A. Nieder

Alvanon Bows Fit Form for Mexico

New York—based Alvanon Inc. introduced
anew series of technical fit mannequins for the
Mexico market at the recent at Expo Produc-
cion in Mexico City.

The Mexico Standard AlvaForms were cre-
ated based on Alvanon’s analysis of the “Size
Mexico” body-scan campaign, which included
thousands of body scans conducted over the
course of a year by Mexican apparel-industry
chamber CANAIVE with the assistance of Wal-
Mart de Mexico, French software firm Lectra
and CVS Group. The survey revealed the aver-
age weight, height and body measurements of
Mexicans from 14 cities across the country.

Alvanon experts evaluated the population
data—including the measurements, stature
and posture—of the thousands of scanned par-
ticipants. They used proprietary software that
highlights key patterns and body-shape tenden-
cies in the data. The process also includes in-
tegrating past standards and existing practices,
no matter how divergent they might be, as well
as their knowledge of human anatomy and pat-
terns so the finished forms replicated the shape
and posture of the human body. Once all of
those elements were combined, Alvanon de-
termined what the optimum body would be for
developing a fit standard, enabling designers
and manufacturers to create garments that best
adhere to a region’s dominant body shapes.

The AlvaForm Studio features two styles,
a dress form and a torso form. Both are made
with memory foam, wrapped in a stretch-cot-
ton weave, and feature measurement lines.

The new mannequin forms are expected to
save Mexico’s apparel industry $400 million
by 2017 in reduced merchandise returns.

Alvanon uses sizing and product-develop-

ment strategies, body-scan research, and tech-
nological advancements to create fit solutions
that ensure measurement among varied demo-
graphics. Maintaining accurate measurements
helps increase efficiency and streamline prod-
uct development.

The Mexican fit model is not the first inter-
national product conceived.

“Alvanon developed a U.K. standard set
of fit forms for women in 2007, and the same
year, we launched our EU Series of standard
children’s forms,” said Edward A. Gribbin,
Alvanon president. “We partnered with IFTH,
the French apparel and textile federation, on
the French standard for men and women in
2009, and we developed our own EU Series
for men and women that year as well. In 2010,
we launched our China standard series fit
forms for men and women. In addition to our
Mexico standards this year, we are launching a
line of China infants’ and children’s standard
forms and, in partnership with the Hohenstein
Institute in Germany, we will unveil a line
of men’s and women’s standards for Europe
based on the recent Size Germany study. Next
year we are planning to develop standard series
fit forms for India and Brazil,” Gribbin said.

Gribbin joined the company in 2006,
launching the Alvalnsight strategic consulting
division. Prior to Alvanon, Gribbin served as
president of Intellifit Corp., where he helped
invent the Intellifit Body Scanner.

“Adopting the Mexico Standard fit solution
will provide consumers with better-fitting gar-
ments,” Gribbin said. “This will, in turn, help
brands and retailers to improve conversion
rates and sell-throughs while reducing returns
and alterations.”—Sarah Wolfson

Visual PLM Increases Illustrator Capabilities

Montreal-based Visual 2000 International
Inc. has released a new version of its Adobe
Ilustrator plug-in for VisualPLM.net solu-
tion.

Visual PLM.net is a configurable, Web-
based, “out-of-the-box” software solution to
help companies manage all product informa-
tion and processes, including images and col-
ors, raw materials and components, merchan-
dise and line plans, size and technical specs,
sampling and costing, and time-and-action
calendars.

The latest version “provides fashion and
technical designers with more robust PLM
[product lifecycle management] integration”
with Ilustrator with the addition of enhanced
image management and product-editing capa-
bilities.

“We are experiencing tremendous interest
in our Illustrator integration tools. Both users
and managers like the simplicity of interacting
with the PLM system right from the familiar
CAD interface,” said Charles Benoualid, Visu-
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al 2000 International vice president of research
and development.

The update lets users attach Illustrator art-
boards to image blocks in PLM, preview and
edit images in the plug-in, delete references of
images in PLM products, and search images
by “where used” in PLM, according to a Visual
2000 release. The new plug-in is free for exist-
ing and new VisualPLM.net users.

Visual 2000 International develops software
solutions for the apparel, footwear and acces-
sories industries. The company’s flagship prod-
uct, Visual End-2-End Solution, combines
PLM with enterprise resource planning (ERP),
supply-chain management (SCM), warehouse-
management system (WMS), business intel-
ligence (BI), sales force automation (SFA),
customer-relationship management (CRM)
and e-commerce capabilities to give retail-
ers, brands and manufacturers “visibility and
control across the entire concept-to-consumer
fashion lifecycle.” For more information, visit
www.visual-2000.com.— A.A.N.
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U.S. Apparel Purchases
on a Flat Course in 2012

U.S. consumers played it cautious last
year when it came to clothing purchases,
leading to a slight dip in apparel imports in
2012, according to the U.S. Department of
Commerce.

Even though the U.S. economy grew at
2.2 percent in 2012, the United States saw
garment and textile imports shrink 0.81
percent to $100.5 billion for the 12 months
ending Nov. 30. When measured by clothing
units, apparel and textile imports dropped
0.45 percent to 53.8 billion-square-meter
equivalents.

Clothing imports is

the United States when measured in dollars,
had been on a rapid-growth plan when it
came to exporting. But that tapered off in
2012.

Vietnam’s exports to the United States
inched up only 0.13 percent to 3.13 billion-
square-meter equivalents. When measured
in dollars, exports jumped 5.8 percent to
$7.6 billion.

In terms of clothing units shipped, India
is the second-largest exporter to the United
States. India shipped 3.4 billion-square-
meter equivalents in clothing and textiles,

an accurate indicator
of how apparel is sell-
ing at stores because
98 percent of all gar-
ments sold in the Unit-
ed States are imported

from overseas facto- World
ries, according to the China
American Apparel Vietnam
& Footwear Associa- India
tion. Indonesia
Mexico
Even though many Bangladesh

sourcing managers Honduras

complained that la-
bor rates were rising
in China, that country

U.S. Apparel Imports
SMEs SMES Dollar Value Dollar Value
Nov. 2011 Nov. 2012 Nov. 2011 Nov. 2012
54 bil. 53.8 bil.  $101.36 bil.  $100.5 bil.
25.2bil.  25.5hil.  $40.5 bil. $40.4 bil.
3.12bil.  3.13bil.  $7.17 bil. $7.6 hil.
3.3 hil. 3.43bil.  $5.92 bil. $5.9 bil.
1.8 bil. 1.76 bil.  $5.3 bil. $5.16 bil.
2.57 bil. 2.4 bil. $4.76 bil. $4.67 hil.
1.8 bil. 1.75bil.  $4.7 hil. $4.6 bil.
1.2 bil. 1.14bil.  $2.66 bil. $2.54 hil.
Source: Office of Textiles and Apparel, Dept. of Commerce

SME = Square-Meter Equivalent

of 1.3 billion people

was still the No. 1 provider of apparel and
textiles to U.S. stores last year. When mea-
sured by clothing units, it accounted for 47
percent of garments and fabric sold in the
United States.

China sent $40.4 billion in apparel and
textiles goods to the United States for the
12-month period ending Nov. 30, compared
with $40.5 billion during the same period
in 2011.

Vietnam, the No. 2 source of apparel to

up 3.6 percent from the previous year and
more than Vietnam’s unit total. But India
was behind Vietnam in the dollar value of
its exports. In the 12 months ending Nov.
30, India exported $5.9 billion in apparel
and textiles, a 0.82 percent decrease over
the previous year.

Other major apparel and textile shippers
to the United States in 2012 included Indo-
nesia, Mexico, Bangladesh and Honduras.

—Deborah Belgum

East Coast Port Strike
Averted With Tentative Deal

After months of negotiations, a poten-
tially crippling strike at 15 East Coast and
Gulf Coast ports has been avoided after ne-
gotiators representing longshore workers
and shipping companies agreed to a tentative
deal on a new six-year contract.

The contract now must be approved by
longshore workers—whose last contract
expired at the end of September—and ship-
ping lines and port associations. In addition,
agreements must be reached between indi-
vidual longshore-union locals and individual
ports from Maine to Texas.

The conclusion of a successful bargain-
ing session was announced late the night of
Feb. 1 by George H. Cohen, director of the
Federal Mediation and Conciliation Service.
Federal mediators had been overseeing the
talks since September between the Inter-
national Longshoremen’s Association,
which represents 14,500 longshore workers,
and the United States Maritime Alliance,
which represents shipping lines, terminal
operators and port associations.

“I can report that the tentative agreement
reflects the culmination of good-faith ne-
gotiations in which the parties successfully
accommodated strongly held competing
positions because of their commitment to
problem solving,” Cohen said in a statement.
“Again, collective bargaining has proven its
worth by avoiding a potential work stoppage
that would have had a severe negative impact

on the nation’s economy.”

Talks had been looking rather precarious
for a while. Negotiations broke down Dec.
18, when both sides failed to resolve a ma-
jor hurdle over container-royalty payments.
The U.S. Maritime Alliance wanted to cap
the payments, which are based on every con-
tainer moved through the ports. Longshore-
union negotiators prevailed by keeping the
container-royalty payments up for increase.
Those payments now amount to about
$15,000 a year to every longshore worker.

Many apparel manufacturers and retailers
had made contingency plans to divert their
cargo to West Coast ports when the possi-
bility of a strike drew nearer. The deadline
for the latest talks had been set to expire at
midnight on Feb. 6.

The American Apparel & Footwear As-
sociation welcomed the announcement of a
new tentative agreement. “I applaud all par-
ties for their efforts to overcome their differ-
ences. This tentative agreement restores the
predictability the 4 million U.S. apparel and
footwear industry workers in our industry
count on to ensure all Americans have ac-
cess for affordable and fashionable clothes
and shoes,” said Kevin Burke, AAFA’s presi-
dent and chief executive.

Burke noted that 98 percent of all apparel
and 99 percent of all footwear sold in the
United States is imported from overseas.

—D.B.

Accelerate
product
design with
AccuMark.

AccuMark® software helps you
create new styles quickly with
easy-to-use tools. It also enables
you to accurately grade patterns
and consistently generate effi-
cient markers to calculate fabric
usage and costs.

And, with powerful annotation
capabilities, you can share spec
packs with suppliers in their local
language so details aren’t lost in
translation.

PLM | PATTERN DESIGN | GRADING | MARKER MAKING | SPREADING | CUTTING

|5° GERBER TECHNOLOGY

gerbertechnology.com

Infroducing our NEW AlvaForm Series:
Alvanon Standard Mexico

Available now in Women size 28 and Men size 32.

alvanon

The Apparel Fit Expert. www.alvanon.com
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So Cal Ports Spending Big on Infrastructure to Compete

Cargo-container volumes at the ports of Los Angeles and
Long Beach have been on an even keel lately as the economy
slowly recovers.

But the Port of Long Beach expects that to change.

At the annual “State of the Port” address on Jan. 31, Port
of Long Beach Executive Director J. Christopher Lytle an-
nounced that the world’s second-largest ocean cargo line,
Mediterranean Shipping Co., is doubling its presence on
Long Beach’s docks.

The Swiss shipping line is purchasing a stake in the lease-
hold for marine terminal operations at Pier T, the port’s largest
cargo container. Until the announcement, Pier T was operated
principally by Total Terminal International. The new deal
gives MSC access to 5,000 feet of berthing space and more
than 96,000 feet of rail track.

“MSC already has an interest in Pier A, but this decision
makes Long Beach the carrier’s West Coast hub, ensuring it Port of Long Beach, pictured above, and the Port of Los Angeles
will move more cargo through our port,” Lytle said. are on a growth track.

Long Beach.

in Long Beach.
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MSC had been docking its ships at the Port of Los Ange-
les, but at the end of 2012, it decided to switch to the Port of

The news of Mediterranean Shipping’s stake in the pier
comes weeks after the Port of Long Beach announced that
French shipping line CMA CGM, the world’s third-largest
ocean cargo carrier, had purchased a stake in operating Pier J

The two new deals mean that Mediterranean Shipping and
CMA CGM will make the Port of Long Beach their exclusive
gateway in Southern California.

Both shipping lines operate megaships that carry more
than 12,000 cargo containers at a time. The MSC Beatrice
can carry 13,798 containers—over 70 percent more than the
typical megaship of a few years ago.

The Port of Long Beach can easily accommodate me-
gaships because of its naturally deep harbor of 50 feet, the
depth needed for megaships to sail through.

In addition, the Port of Long
Beach broke ground in January
to replace the Gerald Desmond
Bridge, which connects the city
of Long Beach to Terminal Island,
where many of the port’s piers are
located. A new and higher bridge
will allow bigger ships to pass un-
der it.

Meanwhile, at the Port of Los
Angeles, officials announced
in January that they had broken
ground on a new rail yard that
will enable shippers to transport
more containers by trains rather
than truck, eliminating 2,300 daily
truck trips.

The new rail yard is being fund-
ed with $16 million in federal grant
money, $51.2 million from the
State Proposition 1B Trade Cor-
ridors Improvement Fund Grant
and $22.1 million from METRO-
awarded federal funds. The port is
investing $48.37 million from its
harbor-revenue funds.

Both ports are trying to stay as
competitive as they can as they
face more national and interna-
tional competition from ports vy-
ing for more business.

When the Panama Canal fin-
ishes its expansion project in 2014,
many vessels carrying goods from
Asia to the East Coast might by-
pass Southern California’s ports
and travel an all-water route when
a wider canal is able to accommo-
date larger cargo-container ves-
sels.

Currently, the Panama Canal
can only handle ships carrying
no more than 4,800 cargo con-
tainers.

Also, ports in Canada and
Mexico are expanding to handle
more trans-Pacific cargo that can
be shipped by rail or truck to the
United States.

Still, the ports of Los Angeles
and Long Beach account for a little
more than 40 percent of all cargo
containers sent from Asia to the
United States.

In 2012, the Port of Los An-
geles processed 8 million cargo
containers, up 1.7 percent from the
previous year. The port’s all-time
record was set in 2006, when 8.5
million cargo containers passed
through its docks.

The Port of Long Beach saw
cargo-container volumes hit 6 mil-
lion in 2012, down 0.3 percent
from the previous year. Its previ-
ous high for cargo volume was in
2007, when 7.3 million containers
passed through the docks.

—Deborah Belgum
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ShiningHub: Your One-Stop Sourcing Shop

conomics may be
turning American apparel
manufacturers’ eyes far
east, but for many, the
prospect can be a daunting
one. Without the resources
to set up an overseas
production office, without
contacts or even understanding of the process,
a manufacturer can find him- or herself on the
outside looking in, unable to take advantage of the
opportunities China offers.

Justin Chen saw an opportunity to find a
system to help foreign buyers navigate the often-
complex arena of Chinese production. It certainly
is an area he knows like the back of his hand.
With 20 years’ experience in international apparel
and textile trade and manufacture, and as owner
of a trading company and two apparel factories,
Chen shrewdly figured there was a real need for
a full-service middleman—a “creative third-party
service provider,” as he puts it, “to help the large
amount of medium and small buyers all over the
world to do better, safer, and more profitable
business in China.” That third-party service
provider is ShiningHub.

ShiningHub’s colorful moniker, Chen explains,
means “a shining hub for business people to
make friends and do better business through the
transparent, highly efficient platform provided by
ShiningHub. It is like your smart buying office,
doing all the work needed to protect buyers’
interests.” Chen has equipped ShiningHub,
which he founded in 2010, to address all of the
critical sourcing and manufacturing issues facing

Hong Kong Fashion Week

a foreign apparel company, and he does so in an
Internet-friendly environment coupled with boots
on the ground to personally shepherd orders
through. With thousands of registered factories
in its database, ShiningHub represents a way
for American manufacturers to reap the benefits
of Chinese production with the expertise and
savvy of a seasoned native staff and without the
expense, start-up costs, and learning curve of
establishing a foreign office.

With Chen intending ShiningHub to be a
“one-stop solution,” services offered include
a free online inquiry bidding system, sourcing
consultancy, quality inspection, factory evaluation
and audit, order control, a free online order
control system, logistics, payment escrow,
travel assistance, and trademark registration.

Manufacturers can choose a single service—the
online bidding function, for example —or soup-to-
nuts order-to-delivery.

How it works is simple. An American apparel
manufacturer at no cost registers as a buyer on
the ShiningHub website. The manufacturer then
has a choice: post on ShiningHub’s free online

F"

ShiningHub.com launch ceremony

“Many customers
have helped

Lo promote
ShiningHub after
using 1ts services,
they are so satisfied

with them”
—Justin Chen,
Founder, ShiningHub

bidding service an inquiry for production of a
certain item—cotton T-shirts, for example—or
authorize ShiningHub through its sourcing
consultancy service to find suitable Chinese
factories. The manufacturer then receives a series
of bids from interested factories, often within

24 hours of posting the inquiry online, and can
place orders directly with the factory. After the
manufacturer selects potential factories, he or
she can use ShiningHub’s factory evaluation and
audit serve, which informs the manufacturer of the
factories’ production capacity, social compliance,
and other pertinent information, ensuring the

manufacturer finds the right fit for the product.
The manufacturer can then place an order directly
with the factory online. Once an order is placed,
the manufacturer can track the order online, or

UK Fashion and Textile Association

ShiningHub can pursue the follow-up through its
order control service with representatives checking
and assessing all samples before production,
updating production status, and making initial,
inline and final quality control inspections.
ShiningHub can also provide logistics support,
delivering goods directly to the manufacturer’s
destination of choice, consolidating shipments
with other manufacturers to get the best shipping
rates possible.

Word of mouth is quickly spreading about
ShiningHub, whose American customers number
about 60 percent, says Bert Ma, sales department
manager. More to the point, Ma continues, more
than 80 percent of the factories registered on
the ShiningHub website have experience with
the American market. And those customers are
happy, says Chen. “Many customers have helped
to promote ShiningHub after using its services,”
he says, “as they are so satisfied with them.”

ShiningHub will be represented at Sourcing at
MAGIC at Booth 67639 in the service area.

CPD, Dusseldorf, Germany, with famous singer and
designer Babara Bonney

A~
ShiningHub
N’

service@shininghub.com
www.shininghub.com




TEXTILE TRENDS

Fractal

Digital prints meet organic

patterns to create modern

e = textiles rendered in neon shades

Southern Califor!lia’;s 01d9§t i and holographic embellishment.
and largest vertical knitting

.
m'“ - "

g
Established in 1973, Antex
currently occupies a facility
of 500,000 sq felej -"'“a.: -
N Y

ISO-certified Product,
Testing Facility i

g L b,

) . - Sportek International Denis & Fils Solid Stone Fabrics “Drum 12"
_Antex S prOdUCt line - 1 : #MIR282-93 #006595NPR1TAAA
includes:

b

Matchmaster p[ints

Antex Premier Performance

L=
PyroSafe by Antex by
Dry Inside Performance __
Cotton

.

The goal at Antex Knitting Mills is to-service the knit
fabric needs of the apparel industry with high quality, ~ - - H il
competitively price‘thfabriqs, backed by outstanding--.. Solid Stone Fabrics “Bright
customer service and technical expertise. _ Hents*

Peony

Rich petal shades of peony
pink provide a background
color for pretty floral

e ; sprays and laces or an
| i accent color for abstract
art prints.

At last! Flame retardant clothing with
the comfort of your favorite T-shirt!

Cinergy Textiles Inc. Robert Kaufman #AVO-
#Challis-1421 13431-203 “Celebration”

3750 S. EROADWAY PLACE, LOS ANGELES, CA 90007
TEL (323) 232-2061 | WWW.ANTEXKNITTING.COM

FOR MORE INFORMATION, PLEASE CONTACT .
SALES@ANTEXKNITTING.COM

Textile Secrets International Solstiss #805515 Textile Secrets “Juicy Joy”
Inc. “20 Days”
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a.lextile

los angeles int’l textile show

FEBRUARY 25-27, 2013 | S/S 14

The fashion industry’'s West Coast trade event for premium Textile, Design & Production resources. Find
hundreds of mills & services from around the globe, a European Collections Pavilion & Lenzing Innovation

Pavilion...plus a Stylesight-curated Trend Forum and daily trend forecasting & business seminars...all
designed to equip & inspire your next collection.

Located at the California Market Center (CMC).

californiamarketcenter.com/latextile

STYLEGSIGHT (s

california | market center 9th & Main. Downtown LA. 213.630.3683



Buhler Quality

Yarns Corp.

WORLD'S FINEST| coTTONS

US Supima Cotton
is superior in length,
strength and fineness
—forever achieving a
high-quality product.

% TENCEL:

THE NEW AGE FIBER

Lenzing Micro TENCEL®
offers strength, softness,
and moisture management
—all while reducing
bacterial growth.

MiEE'"?oI\/\odaI@'

SS BY EDELWEISS TECHNOLOGY

Lenzing MicroModal®
with Edelweiss technology
is the epitome of luxury
and the ideal fiber for
flexible, graceful clothes
and bedding.

)

Tested for harmful substances
according to Oeko-Tex® Standard 100
11.HUS.95230 Hohenstein

1881 Athens Highway
Jefferson, GA 30549

706.367.9834
sales@buhleryarns.com

www.buhleryarns.com
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No other yarn spinner has more experience
IN supply chain management.

Attaining the results that consumers want isn’t easy. It Our supply chain services include partnership
requires beneficial partnerships that guarantee qualified building, technical support, and of course,
sourcing, efficient manufacturing, and the garment industry-renowned quality control. Over twenty
attributes desired. At Buhler, we source from the best years of successful partnerships speak for
suppliers and then interact with our yarns through every themselves, but so do our products.

step of the process—ensuring that each garment
reaches retail with the utmost quality.
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Digital T-Shirt Printer

Choose the clear choice in garment printing. The GraffiTee™ T-Shirt Printer
is designed and built by Brother™ specifically for garment decorators -
unlike companies who assemble their printers from a multi-manufacturer
parts bin.

As a leading manufacturer of printing technology, we design our printers
from the ground up, with industrial grade print heads, controller and print
driver, that all work in conjunction with our exclusive ink formulafion for
the best possible results. The result s a rugged, durable and expandable
printer from a reputable company. With the GraffiTee™ Series, you can
help your business grow and succeed. Choose the real deal.

www.GraffiTee.com - 800-432-3532

brother

at your side
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TEXTILE TRENDS

Water
Shadows

Liquid shades of green and
blue are accented with dark
shadowy tones to
create the effect of light
rippling along a watery

Avid Ink #A167910 “Camo Avid Ink #A167891
Effect” “Horizontal Rough”

DIRECTORY

Asher Fabric Concepts, (323) 268-1218, www.asherconcepts.com
Avid Ink, (877) AVID-INK, www.avidink.com

Cinergy Textiles Inc., (213) 748-4400, www.cinergytextiles.com
Denis & Fils, (213) 688-9797, www.solstiss.com

Pine Crest Fabrics, (800) 877-6487, www.pinecrestfabrics.com
Robert Kaufman Fabrics, (800) 877-2066, www.robertkaufman.com
Solid Stone Fabrics, (276) 634-0115 www.solidstonefabrics.com
Solstiss, (213) 688-9797, www.solstiss.com

Sportek International, (213) 239-6700, www.sportek.com

Textile Secrets International Inc., (213) 623-4393, www. tsitextile.com

Denis & Fils #006631SP- Asher Fabric Concepts Textile Secrets International ) . )
100IM22 #ASK120737-X10 D3 “Border Tech” On the cover: Solid Stone Fabrics “Drum 12

CELEBRATING OUR 85th ANNIVERSARY MANUFACTURING
BUTTONS FOR THE CLOTHING INDUSTRY
(1928-2013)

YOUR NUMBER ONE GLOBAL RESOURCE FOR
QUALITY - INNOVATION - DEPENDABILITY - DISTRIBUTION

LBy OFFERING A FULL SELECTION OF
Wy B P, B BUTTONS - BUCKLES - CLOSURES
0 :, ] Environmentally
FIRE RETARDANT FRIENDLY
NOW OEKO-TEX CERTIFIED

GRAND OPENING!

FEBRUARY 2013

DESIGNER

p B

e

CLHETIEMLE RS

&

Py
48 0 N TEETILES
R/ C 0 [ P —
W ARE“ BUTTONS BY EMSIG / US BUTTON [ ———
Also now —— — NATURAL &
offering 100% Visit our RECYCLED
Recycled Melamine Web Site BUTTON
, MADE INTHE USA for full details PRODUCTS
SHOP TODAY IN OUR 60,000sf L.A’s BEST KEPT SECRET
SHOWROOM / WAREHOUSE for FASHION and DECORATIVE FABRICS
LEATHER/SUEDE SILK « GREAT PRICES - LOW MINIMUMS ‘H" } o;';f_:g\l-ﬁoﬁfgé -
BOTTOM WEIGHTS DENIM t Certified!
LINEN/ LINEN BLENDS RAYONS « WHOLESALE TO THE TRADE
COTTON & COTTON BLENDS CORDUROY
TECHNICAL / FUNCTIONAL FABRICS JACQUARDS * GARMET MANUFACTURERS a ' Certified Buttons W
« DESIGNERS AND DECORATORS for Fire Retardant EREEERN AN KR
DANCEWEAR / SWIMWEAR FABRICS ~ SUITINGS « APPAREL AND COSTUME NEW ARRIVALS Garments FOR SHIRTS AND PANTS
WOVEN AND STRETCH SHIRTINGS WooLs « PARTY PLANNERS EVERY FASHION SEASON
ORGANIC COTTONS PRINTS
STRETCH WOVENS KNITS « DESIGN STUDENTS WELCOME
OUTERWEAR LACE « TV/ MOVIE SET DESIGNERS/DECORATORS SALES OFFICES ACROSS AMERICA

*CHICAGO* *MIAMI* *DALLAS* *NEWYORK* *PORTLAND* *PHILADELPHIA*
*SEATTLE* *NASHVILLE* *SAN FRANCISCO* *LOS ANGELES* *NORTH CAROLINA*

THOUSANDS OF DIFFERENT FABRIC STYLES...

MILLIONS OF YARDS OF FASHION FABRICS IN STOCK Now visit us on the Web

at WWW.EMSIG.COM
5015 DISTRICT BLVD EASY FREEWAY ACCESS
LOS ANGELES, CA 90058 MINUTES FROM DOWNTOWN L.A. CONTACT US TODAY FOR DETAILS :
dfwla.com  (323)277-2777 OPEN MON-FRI 9-5 FREE PARKING 1-212-563-5460 / 1-800-364-8003 sales@emsig.com
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Celebrating over a century in business

Buttons, fasteners, and accessories for
menswear and womenswear

1,000 items seasonally

Over 50 different colors

Now with offices in the United States

uran mMNarPF

USA Contact:

chris@unionknopf.com
www.unionknopf.com

SOURCING

"MAGIC
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Take a closer look af what it means for you to Make it in Fiji!

Booth# MA66808 - 2nd Floor South Hall,
Tas Vegas Convention Center

o LATENTLE

alvanon

Tha Apoaral Fi Expart

Alvanon, Inc.

145 W 30th St., Suite 1000

New York, NY 10001

(212) 868-4318

Fax: (212) 868-4319

www.alvanon.com

Products and Services: Apparel brands, retail-
ers, and manufacturers selling in Mexico now
have a powerful new tool to aid in the design
and production of garments that fit. The new
Mexico Standard AlvaForms are a series of tech-
nical fit mannequins created by Alvanon, the
global fashion industry’s leading fit expert, and
based on Alvanon’s analysis of the recent Size
Mexico body-scan campaign. Alvanon fit experts
use body scans, coupled with knowledge of
human anatomy and pattern construction, to
create the optimum AlvaForm for specific target
demographics. The finished forms replicate the
shape, balance, and posture of the real human
body, enabling designers and manufacturers to
create garments that best conform to a region’s
dominant body shapes. Alvanon is the global
leader in providing full service, integrated fit
solutions for the apparel industry, providing cus-
tomized fit strategies and product-development
tools to the world’s leading fashion brands and
retailers in all areas of the industry.

Antex Knitting Mills/
div. of Matchmaster Dyeing
& Finishing Inc.

3750 S. Broadway Place

Los Angeles, CA 90007

(323) 232-2061

Fax: (323) 233-7751

annat@antexknitting.com

Contact: Bill or Anna Tenenblatt

Products and Services: Antex Knitting Mills, a
privately owned vertical knitting, dyeing, and
printing company in Los Angeles, announces
capability of providing full-package garments
produced in California or Central America to
meet your varied needs. Antex’s product line
includes Antex Premier Performance—a line
of high-performance, technical fabrics with
moisture management, anti-microbial, stain
resistant, or UV finishes; Pyrosafe by Antex™, a
line of flame-resistant cotton knits; Green Line’
by Antex™, offering a variety of organic fabrics;
and Matchmaster Prints by Antex California,
offering design and development of custom
prints. Please contact sales@antexknitting.com.

Ark Apparel

(424) 253-6081

ark@arkapparel.com

www.arkapparel.com

Products and Services: With over 10 years of
experience in the fashion business, Ark Apparel
has the ability to take your apparel products

to the next level. We offer consulting, pre-pro-
duction, manufacturing, design, sourcing, and
costing. No more wasting time sourcing materi-
als or factory visits. We make sure everything is
taken care of and your products are perfect. All
production is done in the USA in our factory.
We take pride in what we do, and our clients are
sold in the best stores in the world. Quick lead
times and faster to-market ability gives us an
edge over foreign suppliers. Whatever your vol-
ume or price point, we can make it for you. We
offer a variety of services depending on need of
your project—menswear, womenswear, athletic
sportswear, swim, technical fabrics, and leather.
We are factory direct, so there is no middleman
or agent costs.

APPARELNEWS.NET

Asher Fabric Concepts

2301 E. Seventh St., #F107

Los Angeles, CA 90023

(323) 268-1218

Fax: (323) 268-2737

www.asherconcepts.com
sales@asherconcepts.com

Products and Services: Asher Fabric Concepts
stands alone as the innovative trend-driven
domestic textile supplier to the contemporary
apparel market. Producing high end, luxurious
fabrics in the USA and offering a fully search-
able online inventory with easy swatch ordering
and sampling, they are a designer’'s dream. With
an extensive library and constant new line devel-
opment in basic PFD, Novelties, Stripes, and
Prints, they are always on trend. By supporting
customized product development they facilitate
the manufacturer’s ability to achieve a unique
look and brand identity. Set up to produce large
and small orders with equal consideration and
care, they are your trusted partner in building
and growing your business from the ground up.

Brother International

200 Crossing Blvd.

Bridgewater, NJ 08807-0911

(800) 432-3532

(908) 704-1700

Fax: (908) 575-3810.

www. brother-usa.com

graffitee@brother.com

Products and Services: The GraffiTee™ series
of direct-to-garment printers by Brother offers
high-quality production with high resolution

to allow for photographic printing. Ideal for
creating samples and short production runs of
designs containing photographs and gradations.
The GraffiTee™ Series offers up to 1200dpi for
photo-quality printing; expandable, start with
CMYK and expand as your business grows;
print CMYK and white simultaneously (GT-381);
load designs right from your USB memory stick;
simple user interface—no RIP software; up to
16" x 18" maximum print area; LAN/Ethernet
connectivity; includes GraffixPro Studio™ T-Shirt
Design Software; high-viscosity inks are Oeko-
Tex® Standard, Class 1 certified.

Bephiar (sal
Yarms Cor,

Buhler Quality Yarns Corp.

1881 Athens Highway

Jefferson, GA 30549

(706) 367-9834

www.buhleryarns.com

sales@buhleryarns.com

Contact: Werner Bieri

Products and Services: From harvest to hanger,
we ensure your supply chain is supported

and your final product is of the utmost quality.
Introducing MicroModal® Edelweiss—the same
comfort and luxury with a greener footprint—to
our portfolio, which includes Supima, Micro
TENCEL®, Supima Outlast, and blends, certified
by Oeko-Tex 100—ensuring safety for all appli-
cations. Bring your product to market backed
by experience, relationships, and unsurpassed
technical support.



California Label Products

13255 S. Broadway

Los Angeles, CA 90061

(310) 523-5800

Fax: (310) 523-5858

Contact: Tasha

www.californialabel.com
info@californialabel.com

Products and Services: California Label Products
has been servicing the apparel industry for 20
years. With our full-service in-house Art Depart-
ment, we can create your branding identity from
design to delivery. Our product list consists of
woven labels, printed labels, care labels, size
tabs, custom hangtags, integrated hangtags, and
novelty items, as well as buttons and snaps. We
have price tickets, self-adhesive labels, thermal
transfer labels, printers, and ribbons. Our ser-
vice bureau for care labels, price tickets, and
bar-coding can give you product in 48 to 72
hours. We are always concerned about quality,
service, price, and creativity. Think of California
Label Products for all your label needs in 2013!
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China Sourcing Fairs
www.chinasourcingfair.com

Services: China Sourcing Fairs are premier trade
shows that help volume buyers source from
greater China. Fairs are held in Mumbai, Hong
Kong, Singapore, Johannesburg in South Africa,
Shanghai, Dubai, and Miami and serve a variety
of industries including garments and textiles,
electronics, and home products. The China
Sourcing Fair: Garments & Textiles displays a
wide array of clothing and fabric materials from
Greater China’s key garment manufacturing
hubs. The China Sourcing Fair features a big
assembly of mainland Chinese exhibitors known
to offer quality goods at competitive price points.
Competitive Edge: Visit the China Sourcing Fairs
to find a wide range of garments and textiles
and underwear and swimwear. Cut out the
middleman—meet and do business directly with
more private, China-based manufacturers than
other shows in the region. Visit the Color Trends
Area, sponsored by Pantone, for 2013’s hottest
hues. Improve sourcing productivity—preview
products, booths, and supplier details at our
Online Sourcing Fairs.

Cinergy
Textiles

Cinergy Textiles

1422 Griffith Ave.

Los Angeles, CA 90021

(213) 748-4400

Fax: (213) 748-3400

www.cinergytextiles.com

Products and Services: Cinergy Textiles special-
izes in stock and order-based programs on over
500 fabrics, consisting of knits, wovens, basics,
novelties, and linings. We have been servicing
our clients throughout the United States and
around the world for over 15 years. We cater to
domestic manufacturers and provide drop ship-
ments for off-shore production. Our product line
provides piece goods for all markets, including
childrenswear, women'’s, juniors, contemporary,
misses, maternity, men’s sportswear, uniforms,
and special-occasion items. The majority of our
product line is imported from Asia and stocked
in Los Angeles. One roll stock minimum (approx
100-125 yds). Orders are generally processed
on the same business day and ship out within
one or two days, depending on the size of the
order and availability of the particular style
ordered.

Designer Fabric Warehouse

5015 District Blvd.

Los Angeles, CA 90058

(323) 277-2777

www.dfwla.com

Products and Services: Announcing our grand open-
ing! Shop today in our 60,000-square-foot warehouse
and discover Los Angeles’ best-kept secret for fashion
and decorative fabrics, including leather, silk, denim,
linen, cotton, rayons, corduroy, and much more.
There are thousands of different fabric styles and
millions of yards of fashion fabrics in stock. We offer
great prices and low minimums for garment manu-
facturers, designers, party planners, set decorators,
and students. At Designer Fabric Warehouse you can
expect to find just the right fabric for all your project
needs. DFW is the fabric destination. Easy access
from the freeway and minutes from downtown LA.

SO ~-Emsig

Emsig Manufacturing

263 W. 38th St., 5th Floor

New York, NY 10001

(800) 364-8003, Ext. 301, 308, 309, or 312
sales@emsig.com

WWW.emsig.com

Products and Services: Emsig Manufacturing
Corporation was founded in 1928 in America.
Ownership and management remain with the
founding family. Now managed by a third and
fourth generation who are proud of their inter-
national reputation and guided by their com-
mitment to integrity, quality, and developments
of new materials, ideas, and services. This
continuing commitment keeps Emsig a world
leader in the manufacturing of buttons for the
apparel industry. Besides its factory in the USA,
Emsig also operates factories in China and India.
All operated with the same ethical and moral
standards of a company dedicated to the safety
of the environment and the well-being of its
employees. Some of our most recent innovations
include buttons that are bio tech in that they
resist the growth of viral and bacterial organ-
isms. We have introduced the world’s first truly
unbreakable shirt buttons. Our melamine but-
tons are all made in our USA factory. Our glow-
in-the-dark buttons are unique. Many of our
products are fire-proof and will not support com-
bustion. As makers from the raw resins to the
finished products, we are innovative and creative
in our industry. We truly make a difference.

GELTMAN

Geltman Industries

1914 Bay St.

Los Angeles, CA 90021

(213) 622-2015

Fax: (213) 622-4572

www.geltman.com

geltmanind@aol.com

Contact: Shari Rezai, President; Ron Cueto,
Operations Manager

Products and Services: Since 1931, Geltman has
provided a full range of services to textile mills,
apparel manufacturers, and the home-furnishing
industry. With our highly skilled personnel and
efficient production methods, we guarantee the
finest-quality work and the most reputable ser-
vice. In continuing to keep abreast of the latest
technological developments, Geltman has been
able to cultivate exclusive processes to meet the
specific needs of the textile industry. Our years
of renowned experience and customer relation-
ships have been the product of our honorable
policy—to provide clients with the highest-
quality service.
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texprocess

Leading International Trade Fair for
Processing Textile and Flexible Materials

e e PR FTITTE

The top event of
the apparel industry:
June 10 -13, 2013 Frankfurt, Germany

You won't want to miss the most important
international forum for the apparel industry.
Meet with market and technology leaders
presenting the latest machinery, equipment,
technologies, services and IT, and logistics
solutions.

Globally unique: The “Source it” special area —
giving direct access to contract manufacturers
from the key global sourcing regions.

www.texprocess.com

info@usa.messefrankfurt.com
Tel. 770.984.8016

in parallel with:

techtextil

June, 11-13, 2013

powered by

% VDMA

Vi

Garment and Leather
Technology

.‘
B messe frankfurt
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High quality, certified recycled
cotton-blends for knit and woven
apparel and home textiles

Save the
environment
while you
save costs

Gisetex

www.giotexusa.com USA

CALIFORNIA LABEL PRODUCTS

www.californialabel.com

Save the Dafe!

LA Textile - Feb. 25-27

310.523.5800 : INFO@CALIFORNIALABEL.COM
13255 S. BROADWAY, LOS ANGELES, CA 90061

‘a&:ﬁ

SOURCING & LA TEXTILE

Continued from page 15

|\ GERBER
TECHNOLOGY

Gerber Technology

24 Industrial Park Road West

Tolland, CT 06084

(800) 826-3243

(860) 871-8082 (outside USA)

Fax: (860) 871-6007
www.gerbertechnology.com

Contact: Jill Powers
Jill.powers@gerbertechnology.com

Products and Services: Gerber Technology offers
a complete suite of computer-aided design and
manufacturing systems for the apparel and
sewn-goods industries. These include the indus-
try-leading AccuMark® pattern design, grading,
and marker-making software, Fashion Studio
software for textile design, automated nesting,
and textile spreading systems, as well as single-
and multi-ply GERBERcutters. Gerber also offers
YuniquePLM™ product lifecycle management
software, which helps retailers, brand owners,
and manufacturers manage all of the details
associated with their products from conception
to store shelf and helps them communicate and
collaborate more effectively with their suppliers
around the world. Gerber Technology sup-

ports 25,000 customers, including more than
100 Fortune 500 companies, in 130 countries
around the world.

Giste
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Giotex USA

www.giotexusa.com

Contact: Steven Usdan

(212) 564-2000

usdan@giotexusa.com

Products: Giotex™ is the largest producer of certi-

fied recycled cotton yarn in North America and
the first to earn the prestigious Global Recycle
Standard (GRS) certification. Giotex yarn is made
from fabric scraps that would otherwise end up
in a landfill. Our high-quality yarns are ideal for
NAFTA/CAFTA programs and can be used in

all applications in which regular dyed yarns are
used. Products made with Giotex yarn stand out
with consumers who respond to a brand’s “con-
science,” quality, value, and performance.

LENZING

Lenzing Fibers Inc.

530 Seventh Ave., Suite 808

New York, NY 10018

(212) 944-7400

Fax: (212) 9447406

newyork@lenzing.com
www.lenzing.com/textile

Products and Services: The Lenzing Group is
a world leader in marketing and manufactur-
ing man-made cellulose fibers. The portfolio
of Lenzing Fibers includes TENCEL®, Lenz-
ing Modal®, MicroModal®, ProModal®, and
MicroTencel®. Supply-chain support through
resource lists, technical support, and hangtag
program. These ecologically responsible fibers
with performance benefits are comfortable,
sustainable, biodegradable, and derived from a
renewable raw material, wood pulp. For more
information, please visit our website.

lr TR
Cinergy Textiles ..

Specializing in a varietly of
stocked novelty knits, wovens, linings
and more!

One roll minimum for stocked items.

Get inspired.
Visit our website.
75 categories.
Thousands of fabrics online at

Tel: 213-748-4400 Fax: 213-748-3400 Email: cinergytextiles@aol.com
1422 Griffith Avenue, Los Angeles, CA 90021
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PHILIPS T L
Philips-Boyne Corp.

135 Rome St.

Farmingdale, NY 11735

(631) 755-1230

Fax: (631) 755-1259

www. philipsboyne.com

sales@philipsboyne.com

Products and Services: Philips-Boyne Corp. offers
high-quality shirtings and fabric. The majority

of the line consists of long staple Egyptian cot-
ton that is woven and finished in Japan. Styles
range from classic stripes, checks, and solids to
novelties, Oxfords, dobbies, voiles, Swiss dots,
seersuckers, ginghams, flannels, and more.
Exclusive broadcloth qualities: Ultimo®, Corona®,
and Superba®. Knowledgeable customer-service
team, immediate shipping, and highest-quality
textiles. Philips-Boyne serves everyone from at-
home sewers and custom shirt-makers to couture
designers and branded corporations.

@ S &]J, Inc.

S & J USA Inc.

843 E. 31st St.

Los Angeles, CA 90011

(323) 231-0811

Fax: (323) 231-3820

snjusa@snjusa.com

Products and Services: S & J USA, Inc. has been a
major, authorized distributor of YKK zippers for over
25 years. We carry a vast array of zippers, and we
have an in-house factory that allows us to complete
orders quicker than our competitors. S & J USA,
Inc. also specializes in snaps, tack buttons, eyelets,
and elastics, among other trims. Our customers
range from the U.S. to Asia, and we hope to expand
even further in the future. We are known for great
customer service and quality materials.

A~
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ShiningHub

+86-571-8839 6782 (China)

+1-604-564 2201 (Canada)
service@shininghub.com

www.shininghub.com

Products and Services: “Your Smart Buying
Office.” ShiningHub is an innovative third-party
service provider that can help your business in
sourcing, manufacturing, and logistics. Using
ShiningHub’s specialized service options can
greatly reduce your manpower and management
expenditure and increase your businesses effi-
ciency through a specially designed, completely
transparent, and totally free online inquiry bid-
ding system and focused supply-chain manage-
ment services, covering sourcing consultancy,
quality inspection, factory evaluation and audit,
order control, free online order-control system,
logistics, payment escrow, travel assistance, and
trademark registration, etc. Visit us at Sourcing
at Magic Booth #67639.

Sourcing at MAGIC

2501 Colorado Ave., Suite 280

Santa Monica, CA 90404

(310) 857-7558

(877) 554-4834

cs@MAGIConline.com

www.sourcingatmagic.com

Services: SOURCING at MAGIC is North

America’s largest, most comprehensive sourc-

ing event, reflecting the fashion supply chain at

its most complete. Offering unmatched access

to over 40 countries representing the world’s

most important markets, SOURCING at MAGIC

showcases more than 1,000 apparel, acces-
=> Resource Guide page 18

We are a Made in USA specialist providing:

*High-quality low-volume runs starting at
50+ pieces per style

*Digital Pattern Making
*Sample Prototyping

CMT

*Marking and Grading

*Trim Development
*Materials Sourcing

*Private Label Manufacturing
*Consulting and seminars for
your company

All' work is done on-site in our own
state-of-the-art facility.

Your products are consistently
delivered on time without the extra
cost of middlemen because you are
dealing factory direct. For a free quote
on any project visit our website or email
us.

WWW.ARKAPPAREL.COM
ARK@ARKAPPAREL.COM
(424) 253-6081, LOS ANGELES, CA

Innovating High Quality

Printed
Fabrics

Organic
Hemp

Fashion Forward Fabrics

Flexible Quantity

www.AsherConcepts.com
323-268-1218

100%
Linen

Angora
Viscose
Sweater

Silk
Tencel

Various
Wovens

APPARELNEWS.NET FEBRUARY 2013 CALIFORNIA APPAREL NEWS / SOURCING & FABRIC WITH TECH 17



S &

TYPES ZIPPERS

RIVETS
BUTTONS

J USA, Inc.

Authorized
Distributor

Authorized
Distributor

C&C

METAL

843 E. 31st St.
Los Angeles, CA 90011

Tel: (323) 231-0811
Fax: (323) 231-3820

Email: snjusa@snjusa.com

Operating Hours
8:00 am — 5:00 pm (PST)
Monday — Friday

s
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Continued from page 17

sories, and footwear resources, conveniently
merchandised by country and category: apparel
and footwear contract and original design manu-
facturers; fabric, trim and component suppliers;
and service and technology providers. Upcom-
ing show dates are Feb. 18-21 at the Las Vegas
Convention Center.

TCF Council of Fii

PO Box 14998, Suva

Fiji Islands

(679) 330-9603

Fax: (679) 330-3654

www.makeitinfiji.com

enquiry@makeitinfiji.com

Services: Fiji is more than sun-kissed beaches,
shimmering lagoons, swaying palms, the friendli-
est people on the planet, and international resorts.
It boasts a world-class apparel-manufacturing
base. Fiji has successfully produced iconic brand
products for customers in America, Australia, New
Zealand, Europe, etc. Fiji is set apart from the big
boys like China, Bangladesh, and Vietnam, con-
centrating on flexibility, quality, and smaller runs.
The industry offers great products and “CAN DO”
attitude, including its strong commitment to social
and corporate obligations. Choosing to MAKE IT
IN FlJI'is about the confidence that is so essential
in business. You can be confident you are dealing
with suppliers who understand your needs, and
the products we deliver will meet or exceed your
expectations. With the world of apparel sourcing
choices, consider “To Make it in Fiji"- A paradise
to do business ..... is the right business decision.

texprocess

Texprocess

Ludwig-Erhard-Anlage 1, 60327

Frankfurt, Germany

(770) 984-8016

info@usa.messefrankfurt.com
www.texprocess.com

Products and Services: Texprocess, being held
June 10-13 in Frankfurt, Germany, will bring
the largest and best sewn products and equip-
ment trade show of its kind. Meet with leading
international manufacturers presenting their lat-
est machines, processing, and services for the
sewn-products industry.

TradegqQod

Tradegood

254 W. b4th St.

New York, NY 10019

(212) 803-5303

www. itradegood.com

Products and Services: Tradegood, the new
online community, is a dynamic platform
designed to not just introduce buyers to an enor-
mous range of suppliers—some 20,000 in more
than 100 countries—but also to make solid
matches based on multiple points of compat-
ibility. Suppliers are authenticated and verified
by an army of more than 1,000 inspectors and
auditors, who are on the ground inspecting more
than 800 facilities a day, sometimes five or six
times in a month. These extraordinary resources
are made possible by Tradegood’s renowned
parent company, Intertek. With 127 years of
history and a worldwide network of laboratories,
Intertek is a premier testing, inspection, and
certification facility for a slew of products, rang-
ing from textiles to toys, petroleum to chemicals.
This experienced company saw the need for
organizations across industries, including the
apparel industry.

urmion MNaPF

Union Knopf

463 Seventh Avenue, Suite 1304

New York, NY 10018

Contact: Christopher Frost, VP of Sales & Mar-
keting

(516) 445-5516

chris@unionknopf.com

Products and Services: Union Knopf is the
innovative global partner for the leading design-
ers and international manufacturers in all
segments of men’s and women’s fashion from
elegant to sporty. We provide fashionable and
economic solutions for buttons, buckles, and
accessories for jeans, suits and jackets, shirts,
and knitwear. Our proven fashion expertise and
the local integration of design, production, and
customer support allow multiple customer-spe-
cific solutions with high aesthetic and qualita-
tive claims. We work with our international part-
ners to assist our customers and are therefore
on the spot to accompany and support them in
the global activities.

This listing is provided as a free service
to our advertisers. We regret that we
cannot be responsible for any errors

or omissions within the Sourcing & LA
Textile Resource Guide.
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global~sources global~sources

&
Garments & Textiles l Garmentosl & U nger.wear &
« Ready-to-Wear Garment Textiles W@ Swimwear
g Sports/gzsxalo Wear » Chidren's Wear % China Sourcing Fair China Sourcing Fair
e Sweaters & Knitwear
e Fabrics, Lace and Trimmings A . l 27 30 2013
Il -
Underwear & Swimwear . p ’
e Underwear ® Sleepwear ASIaWOrld- EXpO ® Hong Kong

e Swimwear & Beachwear

Why you should attend the Fairs:

v Quality suppliers — meet China’s foremost manufacturers of garments
and textiles, some of whom supply major brands.

Cut out the middleman - source directly from more China manufacturers
than other Hong Kong shows.

Extensive selection — the most finished underwear & swimwear
garments in Asia.

Convenient venue and perfect time — adjacent to Hong Kong
International Airport; visit us before heading to the Canton Fair.

) A N R N

Preview the Fairs online — view products, booths and supplier details
for up to 4 months before the shows at www.chinasourcingfair.com.

Scan the QR code for more details or
register now for FREE admission at:

Garments & Textiles: www.chinasourcingfair.com/hk/gtv
Underwear & Swimwear: www.chinasourcingfair.com/hk/uwc

{.Cé

% global#sources Co-located with:

: Reliable Exporters global”sources global7sources S M T WT F s

Find Them Fashion Garments & 24 24 o 5d o

& o L] 7

and Accessories Accessories R
2 Meet Them China Sourcing Fair India Sourcing Fair |

§ 21 (22 | 23 | 24 | 25 | 26 27‘
% Trade only — no one under 18 admitted. Strictly no sample or retail sales. 285 234 3%

*Product photos are for illustration purposes only.

www.chinasourcingfair.com




The fiber brand for Botanic Denims

The addition of TENCEL® to conventional “authentic cotton denims” can significantly increase denim’s the eco-compatibility.
If 25% TENCEL® fibers are used in a denim fabric, the amount of useful land required to grow the cotton is reduced by 25%
and water consumption is also reduced by 25%.

Find out more at: www.lenzing.com/tencel-denim

‘LENZING

www.lenzing.com/tencel LEADING FIBER INNOVATION

Lenzing AG, A-4860 Lenzing, Austria





