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For her menswear collection, California College of the Arts design student Sara A.

Ahli took inspiration from Venetian glasswork and the work of 20th-century Italian
architect Carlo Scarpa. For more from the CCA annual runway show, see page 7.
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TRADE SHOW REPORT

Apparel Production Inches
Up in Central America Due
to Quick Turnaround

By Deborah Belgum Senior Editor

GUATEMALA CITY, Guatemala—This year’s Appar-
el Sourcing Show in Guatemala opened with more foreign
flavors to its vendors and a political scandal swirling on the
national front.

For the first time ever, there was a pavilion of 15 tex-
tile manufacturers from India who were looking to expand
their market beyond Europe and Africa. At the other end of
the floor stood a new Colombian pavilion with a handful
of companies such as Coltejer, which makes denim and
twills, also searching for new markets as business dips in
the company’s traditional markets of Venezuela, Ecuador
and Peru.

The 24th annual Apparel Sourcing Show, which ran May
19-21 at the Grand Tikal Futura Hotel, kicked off with a
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Hot Topic to
Acquire Geeknet

By Andrew Asch Retail Editor

Hot Topic Inc. is going geek.

On May 26, the Los Angeles—based retailer announced
that it had entered into an agreement to acquire Geeknet
Inc., an online retailer and wholesaler of merchandise
licensed from TV shows, movies and other media with
science-fiction, superhero and fantasy themes. Geeknet is
headquartered in Fairfax, Va.

Hot Topic, which runs more than 650 mall-based stores,
said it will acquire all of the outstanding shares of Geeknet
Inc. at $17.50 per share. The total equity value of the trans-
action is $122 million, which includes $37 million in cash
and cash equivalents.

Hot Topic started business in 1988 as a place to pick up
music T-shirts and band merchandise in the mall. Over the
years, it has devoted increasing shop-floor space to mer-
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NEWS

Band of Outsiders Shuttering After 11 Years

Band of Outsiders, a well-regarded Los
Angeles label that garnered a lot of attention
from New York fashion magazines and high-
end stores, is going out of business, according
to various reports.

An unidentified salesperson at the com-
pany’s only U.S. store, located in New York,
said the staff had heard they would be closing
their doors at the end of June. The outpost at
70 Wooster St. in Soho opened in early Sep-
tember and was part of the company’s New
York showroom. In mid-May, a seriously dis-
counted sample sale was held.

Calls to the company’s Los Angeles offices
were not returned, and emails sent to its New

York sales representative bounced back.

Reports of the brand’s demise were first
reported by Fashionista, which said the com-
pany had canceled all its Fall orders and dis-
missed the majority of its staff.

Signs of trouble for the label, founded
in 2004 by former Hollywood talent agent
Scott Sternberg, popped up last year when
the company canceled its Fall 2014 show for
New York Fashion Week, citing his occupa-
tion with opening the New York store. Then
the Spring 2015 fashion show for the New
York runway was canceled in February. A
few months ago, Band of Outsiders’ men’s
design director, Joseph Pickman, was hired

Burlington to Open in DTIA

Burlington Stores, which has
more than 60 outposts in California,
is opening a new retail center in the
heart of downtown Los Angeles.

The company announced the
store, located at 309 W. Seventh St.,
will open sometime this fall. A ban-
ner out front noted that the company
was starting to hire 50 to 100 em-
ployees for the new location, which
is in the basement of the St. Vincent
Jewelry Center.

The 56,565-square-foot space,
once occupied by a Big Lots, will
have room for discounted apparel for
women, men, juniors and children as

well as a corner for furniture and home accessories.

“We are thrilled to open a new Burlington in the Los Angeles community,” said Tom Kings-
bury, chairman and chief executive of Burlington Stores,

Burlington is joining other discount retail chains that have discovered downtown Los Angeles.
Ross Dress for Less and a Gap Factory Store are located around the corner on Broadway be-

tween Seventh and Eighth streets.—D.B.

FashionLabel.com

FREE WEBINAR:
FashionLabel.com

Fashion Business Inc.

“Selling Made In America Apparel and Accessories Online”
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FashionLabel.com was
created to provide a re-
tail community for new
and emerging fashion
designers and entrepre-
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by American Apparel to head its men’s de-
sign team.

Sternberg started Band of Outsiders as a
line of men’s buttoned-down shirts and ties
made of vintage fabric. He soon expanded
the line into a full menswear collection with
a twist on preppy classics with a European
silhouette. In 2007, Band of Outsiders added
womenswear to its lineup.

The brand’s understated and classy ap-
parel was seen on various celebrities who
were Sternberg’s friends from his Hollywood
days. Sternberg himself would photograph

each season’s collection on Polaroid 600
film, using a different celebrity to model the
clothes at a different Los Angeles location.

Celebrities who participated included
Kirsten Dunst, Josh Brolin, Amy Adams,
Dave Franco, Marisa Tomei and Michelle
Williams.

In 2008, Sternberg received the Swarovs-
ki award for new menswear designer of the
year. The following year he tied with Calvin
Klein’s Italo Zucchelli as the Council of
Fashion Designers of America’s menswear
designer of the year—Deborah Belgum

Parking-Lot Thefts Prompt New Security

Measures at the CMC

A car was broken into and later stolen from
the California Market Center in Los Angeles
shortly after business hours on May 27.

The car, which belonged to an employee of
the California Apparel News, was discovered
missing at 6:30 p.m. from its regular spot on
the third-floor “B” wing of the underground
garage. After a search of the garage, the car
was found at 6:55 p.m., unlocked and ran-
sacked in a dark corner of the same floor and
wing. Observers said the front passenger win-
dow was down several inches and one side of
the back seat had been folded down.

The car’s owner alerted building security
and called the police. While she waited in the
building’s lobby for the police to arrive, the car
was taken. The auto burglar or burglars used
the owner’s parking key card, which had been
left in the car. Security confirmed the key card
was used to exit the garage at 7:40 p.m.

This was the second theft incident in the
CMC on the same day. At about 5 p.m., an
employee of an accessories showroom on the
building’s 10th floor had her purse snatched
in the underground garage. The woman was
headed to her car on the second-floor B wing
when, she said, she was grabbed from behind
by a young man. “He grabbed my purse and
ran,” she said. The woman described the rob-
ber as a Hispanic male who was about 5 feet 6
inches tall and wore a gray snap-back cap.

The incident prompted the CMC to begin
implementing new security initiatives. Begin-
ning on May 28, additional security was added
to patrol the three floors of the garage. Build-
ing management also suggested any tenant
who wants a security guard to escort them to
their car can ask for one at the security desk
in the lobby. Additional security measures are
also currently being evaluated.

The building also prepared a memo to all
tenants alerting them about the incidents and
noting, “We assure you that we are taking
this situation extremely seriously and will do
whatever we can to deter such thefts from
taking place again.”

The memo recommended tenants make
sure their cars are locked and secured, all win-
dows are fully up, and no valuables are left in
plain sight. The memo further urges tenants to
keep their parking card with them at all times
and asks tenants to report suspicious people or

behavior in the building to security, which can
be reached at (213) 630-3700.

CMC President Jaime Lee noted that
the thefts on May 27 were unusual for the
building. “We have not had similar incidents
in quite some time,” she said. “That being
said, our security team makes extraordinary
efforts to always be on alert, and we are
committed to ensuring the CMC is a safe
environment for all tenants and visitors. We
are responding to yesterday’s incident by in-
creasing parking foot patrols and monitoring
all traffic through the building.”

Kent Smith, executive director of the Los
Angeles Fashion District, said there has been
arise in property crime in every neighborhood
in downtown Los Angeles but noted that this
comes after many years of relatively low crime
in the LA Fashion District.

“Criminal activity was down to such an
extent that we maybe all got a little compla-
cent,” he said. “We’ve had it so easy for so
long that even veteran downtown people are
making some pretty basic mistakes. There
are basic precautions that all of us as people
living in a big diverse place like Los Angeles
need to recognize. This goes for tourists as
well as residents.”

Smith said people should observe safety
precautions such locking doors and making
sure valuables are not left unattended. For ex-
ample, retail owners who typically leave their
smartphones by the cash register might have
them stolen while they help customers.

“We’ve had a number of ATMS stolen in
our district over that last couple of months,”
Smith said, adding that standalone ATMs
have been stolen from inside locked stores
after hours.

“People put their roll-down doors down in
the evening, but they have a little sign that proj-
ects out that says ‘ATM.” Guys are driving up,
ripping off the lock, rolling up the doors and
grabbing the ATM, which, of course, is right at
the front of the store.”

Smith and his team have been alerting busi-
ness owners to remove the ATM sign and move
the machine to the back of the store.

“Generally speaking, we are an incredibly
safe district,” Smith said. “But in any place in
the world, you’ve got to take some basic pre-
cautions.”—Alison A. Nieder

HOt TOpIC Continued from page 1

chandise for pop-culture fans. In 2008, Hot
Topic was one of the first retailers to serve
as a go-to store for merchandise from the
film “Twilight.” Supporting the film fran-
chise kicked Hot Topic out of four years of
doldrums. At the end of 2008, it reported
positive same-store sales after 17 quarters
of negative same-store sales. Hot Topic has
been a private company since 2013, when
Sycamore Partners Management LL.C ac-
quired the company. The deal was valued at
$600 million.

Lisa Harper, chief executive officer of Hot

Topic, said Geeknet will fit in with Hot Topic,
which continues a music-based business.

“Geeknet’s unique concept and approach
to the online retail community is a strong fit
with our business strategy, which is focused
on delivering great products for avid fans
of various licensed properties, and we are
excited about the opportunity to help drive
profitable growth and further enhance value
for Geeknet’s customers,” she said in a state-
ment.

Geeknet is a public company. In its last
quarter, it reported $19 million in net rev-
enue for the quarter compared with $22.6
million in net revenue in the same time the
previous year. ®



Daniel Patrick’s Denim Goes Beyond the Five-Pocket

After four years of not wearing jeans, Daniel Patrick Jar-
vis, the founder of downtown Los Angeles—
based brand Daniel Patrick, found himself
wanting to put on a pair of denim earlier this
year.

But the designer, who prefers to go by the
moniker Daniel Patrick, had no desire to wear
traditional five-pocket denim pants. After all,
he made a reputation as a designer who wore
sweats with a drop crotch and shirts with an
elongated waist. The Sydney-born designer
was not a tight-jeans kind of guy.

He resolved to make men’s jeans that
would fit into a Daniel Patrick collection.
He will introduce the denim pants, which are
part of his basics line, Knomadik by Daniel
Patrick, June 4 at his atelier at 1039 S. Broadway in down-
town Los Angeles.

“It’s hard to make denim different,” Jarvis said. He also
did not want to make something that was so far out that he’d

lose the five-pocket crowd.

When designing the pants, he opted not to
exaggerate the drop-crotch feature. The back
pockets will have the Daniel Patrick vertical-
line logo, not a typical stitch. Embracing his
line’s military and post-apocalyptic inspira-
tions, the slim-legged pants have zippers
around the ankles and come in olive, black
and burgundy. The pants are made out of a
Korean denim with some stretch fabric and
manufactured by Sync Denim in downtown
Los Angeles. Jarvis said that they will retail
for $250.

Jarvis hopes for his collection to develop
into a lifestyle brand. Daniel Patrick started
out as a men’s line, but it also makes dresses
for women, sweats and T-shirts with an urban look for kids
and jewelry. Daniel Patrick has been carried in upscale Los
Angeles—area boutiques such as H. Lorenzo, Traffic and
MRKT.—Andrew Asch

Daniel Patrick

TECHNOLOGY

From Real-World Wearables to Targeted Messaging,
Challenging Assumptions at West LA Tech Conference

By Rhea Cortado Contributing Writer

Retailers and brands put their heads together at the Fash-
ion Digital Conference, held at the Olympic Collection
and Banquet Center in West Los Angeles on May 19 to
dig deeper for answers of how to improve their ap-
parel businesses with technology. As one modera-
tor at the conference explained, it was the chance to
probe experts with specific questions that couldn’t
be answered by Google.

The topics ranged from specific how-to’s such
as optimizing email marketing to general trends in
retail technology and digital marketing. A few big
takeaways in digital trends were the consumer’s
increasing demand for immediacy and respond-
ing to customers “in the moment.” For example,
the “magic mirror” by eBay that is being tested
in select Nordstrom stores interacts with custom-
ers “in the moment” that they are in the dressing
room. Shoppers can request different sizes or be
offered different items from a touch screen on the
mirror. “These millennials are not going to wait for
the sales associate for the other size,” said Jeremy
Swift, founder and chief executive officer of the
marketing data and messaging platform Cordial, of the new
generation.

New wearable technology further echoed the theme of
“in-the-moment” information. Bellabeat is a piece of jewel-
ry that monitors health, activity, stress, sleep and menstrual
cycles for women who are trying to conceive. The new Vi-
awear bracelet connects to the wearer’s phone and sends
push notifications via different levels of vibration or a color
emitted from the bracelet. The product was designed with
working parents in mind so that even when a phone is turned

onto mute during an important meeting, users can receive
notifications in case of an emergency.

Customer segmentation and targeted messaging was an-
other hot topic. For example, in the most basic applications,
the website can recognize if a user is a male or female and

gather information from shoppers is to provide free Wi-Fi in a

bricks-and-mortar store by entering an email address.
However, when it comes to fashion, data can’t bear all the
weight. Andy Soloman, CEO of Sole Society, said that the
company is “rigorous about data, but we’re also in fashion.
We understand what’s trending and working in the

FROM LEFT TO RIGHT: Shauna Keller from Skullcandy; Daniel Neukkomm
from O’Neill; Rob Heppler from Buscemi; and moderator Dennis O’Malley from
ReadyPulse, a social ambassador marketing platform.

where he or she is located. To be able to properly speak to
customers based on their previous purchases or browsing his-
tory, the brand must have reliable data. Dominique Levin of
AgilOne, a company that uses big data and predictive analyt-
ics to deliver personalized experiences, cautioned that trig-
gering in real time means that “you need to make sure [data
is] clean everyday.” Lindsay Freeman, director of operations
for the Web-design agency One Rockwell, added that con-
necting bricks-and-mortar retail and e-commerce databases
is one way to reduce contact redundancies. A clever way to

marketplace.”

Spokespeople from O’Neill, Skullcandy and the
luxury sneaker brand Buscemi discussed the best
strategies for influencer marketing. “The key to tal-
ent is to figure out if they are authentic,” said Shauna
Keller of Skullcandy. Brands concurred that it was
better to create lasting relationships with a higher
quantity of emerging, authentic influencers than to
purchase exposure with one high-profile blogger or
celebrity. Rob Heppler, founder of Buscemi sneakers,
said that Justin Bieber purchased his sneakers at a re-
tail store and posted himself wearing the shoes. The
brand gained 50,000 Justin Beiber devotees to its fol-
lower count—*"‘but no sales,” Heppler said.

Overall, the measure of success and innovation
is different for every brand. Roy Erez, founder of
the e-gifting platform Loop Commerce, said that
innovation means to “challenge your own fixations
and assumptions.” He offered, for example, the assumption
that most consumers are women. If a brand or service can
change the shopping experience that inhibits men from buy-
ing, it can open up 50 percent of the market. ®

Editor’s note: There are two competing Fashion Digital
Los Angeles conferences run by separate individuals, Sandy
Hussain and Ryan Slack, who are currently disputing own-
ership of the name and content. Slack’s Fashion Digital Los
Angeles conference was held on May 7.

Onyx Creative Looks for New Brands Around the World

After graduating from the University of
California, Irvine, Angela Afifi’s primary
job was working as a booking agent for her
boyfriend, David Khanjian, who deejays club
dates around the world under the moniker
Davi.

Between gigs in New Caledonia (an island
in the Southwest Pacific), Beirut, Tel Aviv,
London and downtown Los Angeles, Afifi
shopped clothes, jewelry and homewares by
local artisans. It became an avocation for her.
In early May, she turned the avocation into
another job. She debuted Onyx Creative,
which is headquartered in the Los Angeles
area.

The site (www.onyx-creative.com) curates
fashion, jewelry and homeware brands from
around the world. Some brands are Niiera, a

California swim brand; Handsome Me, an
Australian men’s brand; and Pulse, a Roma-
nian womenswear brand.

Afifi promoted the brands on Facebook
and Google. When a sale is made, the brands
handle the fulfillment. Afifi later gets a cut
of the sale.

In the first week of business, Onyx Cre-
ative got 5,000 unique visits, according to
Afifi. Retail price points range from $4 for
stationery to $1,600 for a shelving unit.

Another point of difference for the site is
that Afifi vows not to overwhelm her custom-
ers with choices—each category on Onyx
will feature a limited number of brands.
However, Afifi does plan to add more brands.
Next up, Afifi plans to add categories for

kids, pets and exotic foods.—A.A.

Www.onyx-creative.com
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Seafolly to Open in La Jolla

Australian swimwear brand Seafolly is
increasing its bid for the U.S. market.

It is scheduled to open its second American
store on May 30. It will be located at West-
field UTC retail center in La Jolla, Calif. The
brand’s first U.S. store opened at the Fashion
Island retail center in Newport Beach, Calif.,
in 2013. The line also sells at Nordstrom’s
etail site (www.nordstrom.com).

Seafolly’s second store will open five
months after Seafolly partnered with L Capi-
tal Asia, a private-equity fund headquartered
in Singapore. A December 2014 statement
from L Capital Asia said that the company
took a controlling interest in Seafolly, but it
declined to state how much it invested.

Anthony Halas, Seafolly’s chief executive
officer, said that the investment will take the
swimwear brand around the world.

“Our partnership with L Capital cements
plans for international expansion and the
development of Seafolly into a full lifestyle
brand,” Halas said in a statement.

Seafolly offers swimwear, clothing and
accessories for women, juniors and kids. The
brand made a marketing splash with ad cam-
paigns featuring supermodels such as Behati
Prinsloo and Gigi Hadid.

The La Jolla store will be the 16th Seafol-
ly boutique, according to a company state-
ment. Seafolly is sold in 1,500 stores across
46 countries.—Andrew Asch

Columbia Promotes Four

Columbia Sportswear Co. recently pro-
moted four executives at the Portland, Ore.—
based outdoor and activewear company.

Lisa Kulok was promoted to senior vice
president of global supply chain operations,
and will oversee the company’s global inven-
tory planning, transportation logistics, distri-
bution and account operations. She has been
with the company since 2008, most recently
serving as vice president of global market-
place planning and customer operations.

Steve Woodside was promoted to senior
vice president of global sourcing and manu-
facturing, overseeing global apparel, foot-
wear, accessories and equipment sourcing
and contract manufacturing operations. He
was previously Columbia’s vice president
of global manufacturing.

A Columbia executive since 2005, Joe
Boyle was promoted to senior vice president
of Columbia brand merchandising and design.

Jim Swanson, who has been with the
company since 2003, was promoted to vice
president of finance from her previous posi-
tion as director of finance. She will oversee
the company’s strategic planning and finan-
cial planning and analysis functions.

“Each of these leaders has proven their
ability to drive change necessary to support
rapid global growth and the increasing com-
plexity of our business,” Columbia Sports-
wear Company Chief Executive Officer Tim
Boyle said in a company statement. “I’m
highly confident in the leadership abilities
of these four teammates and in their com-
mitment to continuing to drive sustainable,
profitable growth through the company’s
portfolio of brands for active people.”

Founded in 1938, Columbia’s brand port-
folio includes the Columbia Sportswear,
Mountain Hardwear, Sorel, prAna, Mon-
trail and OutDry brands.—Alison A. Nieder
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RETAIL

Fernando’s: Long Career Based on a Small Machine

In a world where retailers are increasingly relying on multi-media screens and complex technology to
make their stores stand out, Fernando Adames believes that a simple, mid-20th-century machine is all that is
needed to give a boutique an added edge.

The machine is a more-than-40-year-old Juki Industrial sewing machine, said Fernando, who prefers to
go only by his first name. If you walk into the boutique Fernando’s in the Riviera Village shopping district
in Redondo Beach, Calif., located a few blocks away from the Pacific Ocean, you might see him sitting be-
hind the sewing machine. He creates custom-made clothing and accessories for the people of Redondo Beach
and beyond. The Fernando’s boutique has been in business for 35 years.

“No one has a store with a sewing machine on the
premises anymore,” said Fernando, who grew up in
Bogotd, Colombia. While designers use boutiques as
ateliers to make red-carpet and special looks for pa-
trons, Fernando said that his sewing machine is re-
served for giving simple clothes some extra panache.
He uses his sewing machine to put appliqués on
jackets and make accessories such as belts, bracelets,
scarves and homewares such as blankets and pillows.

Fernando finds some of his appliqués and exotic
fabrics at the LA Textile Show, and other one-of-
a-kind vintage fabrics are found around the world.
Retail price points range from $100 to $200 for a re-
purposed jacket, $50 to $100 for belts and $30 to $75
for bracelets.

Fernando and his wife, Renessa, opened the first
Fernando’s shop in 1980 in Hermosa Beach, Calif.
He sold men’s and women’s clothing, and the bou-
tique served as a neighborhood fashion store. In the
late 1990s, he developed an interest in the Juki sew-
ing machine at his shop. He taught himself how to

= sew.
A MAN & HIS SEWING MACHINE: From left, Fernando, Word spread on his abilities. In Hermosa Beach,

the namesake of the Fernando’s boutique in Redondo h f 1 inc B :
Beach’s Riviera Village, bt_ahind_ his Juki sewing machine; Nel:ar:at(ili: (Ii:ssttigzri?eirsl tl(l)er 11\)123:5(12 ggsécrrlfilrllagt 1‘;5:;25
two of Fernando’s customized jackets. 4 p

emphasis on science-fiction and fantasy costumes.
Fernando’s moved a few miles south to Redondo Beach in 2012 after his boutique’s building was sold.
Redondo Beach’s clientele is more settled than Hermosa Beach, and they are typically more keen on
homewares than Burning Man costumes. But Fernando also sees a more varied demographic there. Tour-
ists staying at the Terranea Resort in Rancho Palos Verdes often drop by Riviera Village, and they pick up
something crafted on Fernando’s machine, he said. “If it’s something that they can’t find, we try to find it,”
he said.—Andrew Asch

PacSun Reports
Decline For
First Qtr of 2015

Pacific Sunwear of Cali-
fornia, the casualwear retailer
whose customers are teenagers
and young adults, reported its
first decline in quarterly sales in
more than three years, said Gary
Schoenfeld, the chief executive
officer of the mall-based retailer,
headquartered in Anaheim, Ca-
lif.

For its first quarter of 2015,
same-store sales declined 2 per-
cent. PacSun reported that net
sales in the first quarter ending
May 2 were $166.5 million, com-
pared with $171.1 million for
the same quarter last year. The
company had a net loss of $3.5
million versus $10.4 million last
year.

Schoenfeld forecast that sales
would increase later this year. “As
we look ahead to the back half of
this year, we believe the strength
of several key brand initiatives,
coupled with anticipated growth
in long bottoms, will get us back
to positive comp-store sales along
with further increases in mar-
gins,” he said in a statement.

For its second quarter, PacSun
forecast that same-store sales
would range from negative 4
percent to flat and that net sales
would range from $201 million to
$209 million.—A.A.

WE ARE THE
INDUSTRY SECRET

Have you heard of the ASD show? Did you know that we are the largest,
affordable fashion accessories show in the country? Do you realize that
you can find over 600 vendors just in the accessories and beauty area?
ASD Market Week is the most efficient way to buy affordably priced,
on- trend merchandise with the highest profit margins.

Register now at asdonline.com

LOS ANGELES CONVENTION CENTER
SOUTH & KENTIA HALLS
WWW.CALIFORNIAGIFTSHOW.COM

ASDMARKE TWEEK

Your Affordable Shopping Destination LOCAL #CAGiftShow How the West s ONE_

———

LOYAL - cMc
v GO0
ringing New to You -1

August 2-5, 2015 / February 28-March 2, 2016

Las Vegas Convention Center, NV
Photo Credits: Ayala Bar for IsArt, Transpac Imports, Inc

6 CALIFORNIA APPAREL NEWS MAY 29-JUNE 4, 2015 APPARELNEWS.NET



EVENTS

CCA Hosts Annual Fashlon Show in SF

California College of the Arts hosted its annual fashion
show on May 15 at CCA’s San Francisco campus, where 13
senior design students showcased their final collections for a -
crowd of about 750 guests.
Among the runway looks was Sara A. Ahli’s menswear col- e . "
lection, which was inspired by Venetian glasswork and the work ¥ - |
of Italian architect Carlo Scarpa. 1 AN
Contemporary American painter Cy Twombly inspired Nina o d y
Sturmfel’s womenswear collection, which explored the “notion s { jl

of handwriting as a metaphor for how artists learn to commu-
nicate.”

Sirens, the beautiful women who lured sailors to their deaths
in Greek mythology, were seen as “women emerging powerful
and calm from the ocean” by Sophia Jain-Embry, whose weath-
ered fringe and fish-scale prints were inspired by “a place that
is both dangerous and serene.” Jain-Embry also drew inspiration
from Levi Strauss & Co.’s Eureka Innovation Lab during her

recent internship with the San Francisco—based denim giant. . _..:
Stephanie Bergmann’s cat-embellished childrenswear was e
designed for the “girl who loves to twirl.” i Jessica Tou Farah Q. Faizi Nina Sturmfels

Berg Chen explored the properties and shapes of objects to
create the intricately folded pieces in his collection.

Hao Dong’s collection was inspired by individualism, mod-
ern urban life and pop culture.

For her collection, Farah Q. Faizi imagined a “tangled story”
of an artist working in a corporate office “who questions why.”

Tim Ho combined fantasy armor with streetwear for his
menswear collection, featuring graphic prints that invoke the
names of heroes “past, present and future.”

The relaxed freedom of the beach and surfing inspired Vanina
Howan’s collection, designed to be both timeless and recyclable.

Emily Hundley was inspired by “the optics and rigidity of a
broken mirror” for her collection of tailored dresses.

Robert Adrian Morel explored the idea of the “transformative 3
glamor” of drag “to reveal the true foundation of performance.” £
Tiana Rashaé was inspired by “growth and change” for her %
collection, which celebrates “today’s emerging voice.” z
Jessica Tou designed a collection for the modern woman <
“who is unafraid to stand out in garments that serve as both ar- £ -
mor and clothing, fashion and protection.”—Alison A. Nieder Vanina Howan Tim Ho Stephanie Bergmann Robert Adrian Morel Tiana Rashaé Sophia Jain-Embry

California Apparel News
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And ride it into the next issue of Waterwear
Upcoming: July 2015

Distribution at:

Miami Swim Show ¢ Hammock (formerly Salon Allure) e
Cabana ¢ LA Market Week « WWDMagic ® Sourcing@Magic
e Curve NY e LA Textile ® Dallas Market Week e Outdoor
Retailer ® Surf Expo ® Swim Collective ® Premiere Vision NY

Call now for special rates

(213) 627-3737

apparelnews.net
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Choose the Option That California Apparel California Apparel
Works Best for You News Print News Online
52 California Apparel News print v 51.15/issue

issues per year regularly $2.99/issue

Full Access to ApparelNews.net FREE

13 years of archives v v

20,000 pages

60,000 images regularly $99/yr.
Special Section Supplements v
(Sourcing, Fiber & Fabric, Supply v

Chain, and more FREE
2-year subscription 86 cents/issue v

SAVE 67% .

589 95 regularly $2.99/issue (| regularly $149/2 yrs.

SUBSCRIPTION RATE
EXPIRES JUNE 18
Call Penny today to subscribe

penny@apparelnews.net

THIS SPECIAL LA MARKET

213-627-3737 x222
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TRADE SHOW REPORT

Guatemala Continued from page 1

breakfast where Guatemalan President Otto
Pérez Molina greeted participants with a
rousing speech about how his government
would continue to press for the reforms the
country needed in infrastructure, business
investment and lowering electricity costs
even though his term ends in January 2016.

After the white-haired president left, one
Guatemalan sourcing agent commented,
“He talked about everything but the crisis.”

Western news organizations haven’t been
quick to write about the huge scandal envel-
oping the top echelons of the Guatemalan
government. On May 8, the country’s vice
president, Roxana Baldetti, resigned after
it was revealed that her private secretary is
suspected of being the head of a ring that
defrauded the government of millions of

VERTICAL OPERATION: Camilo Franco of
Mayotex sees more business leaving China and
coming to Central America because of quick
turnaround times.

A
£
i

e

.
=t

NEW BUSINESS: Panamericano Textil Il has
found a new customer by making items for the
Cherokee brand, sold at Target.

dollars by taking bribes to lower customs
duties. She has maintained her innocence.

Other top officials who resigned include
four cabinet ministers. In a separate scandal,
the Guatemalan central bank president was
indicted for fraud as a part of an investiga-
tion into contracts issued by the Social Se-
curity Institute.

The weekend before the Apparel Sourc-
ing Show, some 60,000 people demonstrat-
ed in the city’s central square, calling for
the president’s resignation. The president
said he will remain in office until his term
expires in January.

Staying on course

Despite the political intrigue, the Apparel
Sourcing Show remained pretty much busi-
ness as usual.

Many of the 184 booths were occupied
by Guatemalans or U.S. companies that
supply the industry in that region. The pe-
rennial Cotton Council International
pavilion housed exhibitors such as Antex
Knitting Mills and Swisstex Direct from
Los Angeles as well as other U.S. manufac-
turers such as Hamrick Mills, Tuscarora
Yarns, Buhler Quality Yarns, Carolina
Cotton Works and Milliken. These exhibi-
tors were at the show for only two of the
three days.

A small technology corner was anchored
by TC2, also known as Textile Clothing
Technology Corp., as well as Polygon
Software and Gerber Technology.

There were German needle makers, U.S.
sublimation printers, international freight
forwarders and Korean sewing-machine
makers.

This year, buyer traffic seemed to be
down, but there were representatives from
the big retail chains such as Target and
Walmart walking the floor, and representa-
tives from Hong Kong sourcing company Li
& Fung and U.S. clothing and boot com-
pany Timberland were visiting booths.

Camilo Franco—the full-package direc-
tor for Mayotex, a completely vertical op-
eration in Guatemala City that does circular
knits and makes hoodies, T-shirts, polos,
Henleys and shorts—said he was seeing

{ ) -

COLOMBIAN DENIM: Carolina Morales Gomez
and Mauricio Marulanda were trying to expand
the market for Coltejer products.

COLOR RULES: Bright tops and dresses are
some of the items sewn at Panamericano Textil
11, which used to do primarily maternity wear.

new customers but fewer people than last
year.

New customers included Timberland and
Canaren Canada, which are looking to
source garments to be shipped to the United
States.

Franco has noticed that more people are
moving out of China as labor costs rise and
considering Central America for quick-turn
response. At the same time, they are de-
manding lower minimums. “Los Angeles
customers coming here are looking to buy
1,500 yards of fabric or 2,000 pieces per
color,” he said. “They are looking more for
fashion items because T-shirts they can get
in Vietnam and Bangladesh.”

Companies at the India pavilion were
getting a mixed response. One Indian rep-
resentative said he wouldn’t be back, but
others were more optimistic. Tarun Ahuja, a
principal in Goverdhandas & Co. in Mum-
bai, said in two days he had seen about 20
people interested in his vast array of fabrics
as well as the bed linens and bath linens
the company produces. He plans to return
to Guatemala next year. “Walmart and Tar-
get came by to see our towels and napkins.
They are producing them now in Central
America, but they are checking out the Indi-
an prices. There was a uniform buyer from
Guatemala.”

= Guatemala page 9
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Former Agenda Head to Run Karmaloop

Seth Haber, a former partner with Agenda trade show, headquar-
tered in Los Angeles, is heading to the retail side of the streetwear
business.

On May 27, it was announced that Haber was named the chief ex-
ecutive officer of Karmaloop, the Boston-based streetwear e-com-
merce emporium. Karmaloop was acquired by Comvest Partners of
West Palm Beach, Fla., and CapX Partners of Chicago on May 22,
after Karmaloop declared a voluntary Chapter 11 bankruptcy.

Haber will replace Greg Selkoe, the Karmaloop founder, said
Robert O’Sullivan, a partner in Comvest. “We conducted an ex-
tensive CEO search and found a number of highly qualified can-
didates interested in leading Karmaloop. Throughout the process,
Seth distinguished himself as our No. 1 choice. His passion for the
streetwear culture, varied experience in the industry and achieve-

ment in building Agenda made him a natural fit for the position,” he
said in a statement. Haber left Agenda in January 2013 to “pursue
other interests.”

Haber said that he will use his experience in Agenda to build Kar-
maloop. “I have been in this business for a long time, and I have
worked with most, if not all, of KL’s key business partners. I know
that we can continue to build on what the company has already done
in order to take it to the next level,” Haber said.

Karmaloop got into debt when it started four new business divi-
sions and the development of television content between 2011 and
2013, according to a CapX statement. While those other divisions
did not work out, Karmaloop’s main e-commerce site continued to
be well trafficked and enjoyed close to 4 million unique visitors each
month.—Andrew Asch

TRADE SHOW REPORT

G u ate ma I a Continued from previous page

All of Central America has seen a grad-
ual rise in its apparel and textile exports to
the United States in the past couple of years.
In 2014, Guatemala exported $1.35 billion
in apparel and textiles to the United States,
a 2 percent rise over the previous year.

Of all the countries that are part of the
Dominican Republic—Central American
Free Trade Agreement, Guatemala ex-
ports the least amount of apparel and textile
goods from the region. Honduras is still No.
1, with $2.6 billion exported to the U.S. last
year.

Guatemala’s rah-rah years were in 2004,
when there were still U.S. quotas on many
Chinese-made clothing items. In 2004,

Guatemala had about 120,000 workers in
the apparel and textile sector. It now has
50,000 workers.

More than 80 percent of the country’s
apparel production consists of cut-and-sew
production, which often gives it a disadvan-
tage when competing with China.

That strategic point hit recently at Pana-
merican Textil II, a decades-old company
that for years has been making maternity
wear for the U.S. market. Its main client had
been A Pea in the Pod, whose other labels
include Motherhood and Oh Baby.

But last year, A Pea in the Pod came to
the garment factory with its 740 employees
and said it was switching the majority of its
production to Asian factories that could do

full-package work.

The factory’s co-owner Carmen Maldo-
nado said the company had to lay off about
150 workers last year and scramble to find
new work. Now they are sewing tops, skirts
and dresses for Abercrombie & Fitch,
Hollister and Cherokee, which is licensed
by Target. They soon will be doing women’s
pants for Kellwood.

But the sewing factory, which is the size
of a large warehouse, will start experiment-
ing soon with full-package work. “We are
starting to do full-package production for
women’s maternity pants,” Maldonado said
as the sound of Latin music blasted away
from the vast sewing floor. “We’ll see how
it goes.” @
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TECHNICAL DESIGNER
NYD] Apparel is seeking an experienced Tech-
nical Designer. Creation and updating of all
First to Production Technical Packages for
Missy, Petite and Women Divisions. Lead fit
sessions and send pattern corrections to the
overseas factories. Track sample submissions.
Must have strong leadership skills, managed a
team, and worked with a large group of cross
functional partners. Patternmaking ability with
knowledge of shrinkage for knits, wovens, and
denim is a plus. Excellent benefits & work en-
vironment. No phone calls please. Send res.
and salary history to: eric.ueno@nydj.com

MULTI-DIVISION APPAREL FIRM HAS
OPENING FOR THE FOLLOWING
POSITION:

Min. of 5 years exp in off-shore production.
Knowledge of Wal Mart, Target, Kohl's or JCP
production processes, approvals, sourcing
cost negotiation. Must have strong problem
solving & communication skills. Send resume
with salary history to: Tom Stevenson MGT In-
dustries, Inc. 13889 S. Figueroa Street Los An-
geles, CA 90061 Fax: (310) 538-1343 E-Mail:
tstevenson@mgtind.com

*APPAREL BOTTOMS COMPANY
SEEKING INDIVIDUALS TO FILL THE
FOLLOWING POSITIONS. INCREDIBLE
OPPORTUNITY FOR THE RIGHT
INDIVIDUALS
DESIGNERS - DENIM/SPORTSWEAR BOTTOMS
Responsible for development, design and exe-
cution of junior/special sizes bottoms product.

Must be original, edgy, and able to interpret
fashion trends. Qualifications required: «3-5
years experience as a designer. *Must have
strong communication skills to convey trend
forecasts to internal sales team and the retail-
ers. *Be willing to travel internationally as part
of the job. *Understanding of overseas and do-
mestic manufacturing, garment construction,
sample room, pre-production and costing.
*Good sketching ability with excellent de-
sign/color/fabric/trims sense. Must be able to
oversee all phases of line development. *«Must
have extensive knowledge of adobe illustrator
and photoshop. Email: hrdept229@gmail.com
or fax res. w/sal. hist. to (323) 657-5344

APPAREL BOTTOMS COMPANY SEEKING
INDIVIDUALS TO FILL THE FOLLOWING

POSITIONS. INCREDIBLE OPPORTUNITY

FOR THE RIGHT INDIVIDUALS

IMPORT PRODUCTION COORDINATOR/MER-
CHANDISER Highly motivated person with 2-3
years exp. in the junior/special sizes denim
bottoms market needed to assist in import
production. *Must have well rounded knowl-
edge of overseas garment production & con-
struction *Know how to read TECHPACKS and
understand technical garment terms. *Experi-
ence with measuring garments as well as ap-
proving finished garments, lab-dips, fabrics,
etc. *Must be a self-starter, detail oriented in-
dividual and have strong written and verbal
comm. skills. Email to hrdept229@gmail.com
or fax res. w/salary hist. to (323) 657-5344
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OUTSIDE CUTTING QC SUPERVISOR
NYD] is seeking an experienced QC Supervisor
with experience in cutting, sewing and mark-
ers. Independent, proactive, and comfortable
working with outside vendors. Works well un-
der pressure, is motivated, reliable, organized,
and can make & direct the decision-making
process of quality assurance staff. Must be
bilingual English/Spanish and have experience
in women'’s denim. Excellent benefits & work
environment. No phone calls please. Send re-
sume & sal. hist. to rocio.ramirez@nydj.com

e+ APPAREL BOTTOMS COMPANY
SEEKING INDIVIDUALS TO FILL THE
FOLLOWING POSITIONS. INCREDIBLE
OPPORTUNITY FOR THE RIGHT
INDIVIDUALS

Responsible for production patternmaking of a
junior denim product line. Qualifications re-
quired: 5 years experience in the junior
denim market *Must have a good understand-
ing of garment wash and shrinkages ¢Candi
date must be a self-starter and well organized
*Be proficient with Patternmaking software
Email to hrdept229@gmail.com or fax res.
w/sal. hist. to (323) 657-5344

DESIGN ASSISTANT
Van Nuys based manufacturer is looking for a
Design Assistant for our Junior Woven Division.
Key duties include communication with over-
seas offices, liaison between pattern maker,
sewing room and designer building line
sheets. Dyeing trim, sourcing fabric and trim,
check in and order fabrics, prepare line for
market, trend research, line creation/maintain
line, create purchase orders, assign style num-
bers and fabric codes. Minimum 2 years’ expe-
rience working as a Design Assistant. Pls. send
your resumes with salary requirements to
David Zaro at: davidz@kandykiss.com

*MULTI-DIVISION APPAREL FIRM HAS
OPENING FOR THE FOLLOWING
POSITION:

Min. of 5 years’ experience in purchasing,
price negotiation, sourcing, fabric construction,
testing methods, and dyeing. Must have exp.
with both knits and wovens. Must be detail-
oriented, have strong computer skills, and ex-
cellent communications skills. Send resume
with salary history to: Tom Stevenson MGT In-
dustries, Inc. 13889 S. Figueroa Street Los An-
geles, CA 90061 Fax: (310) 538-1343 E-Mail:
tstevenson@mgtind.com

IT PERSON
Fortune Swimwear LLC, a Culver City based
growing woman'’s apparel company is seeking
highly motivated IT person to join our team.
The position has previously been outsourced
and the desire is to find the right candidate to
fill a full time position maintaining system
servers, network connections, desktop com-
puters, mac and pc software and e-mail sys-
tems. The ideal candidate will have a mini-
mum of 5 years of experience in user support
in the areas previously mentioned. Qualified
candidates should send resume with salary
history to 310.733.2135.

PRODUCTION CONTROL SPECIALIST
Must have 10+yrs of experience in imports
and overseas garment manufacturing. Proac-
tive approach to anticipate issues and provide
solutions. Excellent written and oral communi-

PRODUCT DEVELOPMENT/PRODUCTION cation skills. Highly organized and calendar dri-

ASSISTANT
Santa Barbara based China garment manufac-
turer seeking organized, self-starter able to
multi task from initial concept to eventual pro-
duction. Strong in follow-up, detail oriented, &
ability to communicate clearly & effectively by
email a must. Import exp. preferred. Knowl-
edge of Photoshop, lllustrator, Excel & Word
very helpful. Minimum 1 year experience.
Email res. to: nick.cprl26@gmail.com

SEWING CONTRACTOR FOR WOMAN'S

PLUS SIZE SWIMSUITS
Woman'’s plus size apparel company is seek-
ing an experienced sewing contractor for plus
size swimsuits. Must have experience with
one piece swimsuits, power mesh fabric, and
soft bra cups. Please contact Alana at 714-
956-5588 x 9 207

APPAREL BOTTOMS COMPANY SEEKING

INDIVIDUALS TO FILL THE FOLLOWING

POSITIONS. INCREDIBLE OPPORTUNITY
FOR THE RIGHT INDIVIDUALS

Must have strong written and verbal commu-
nication skills as will be coordinating and priori-
tizing the sample process from beginning to
end between local design team and overseas
factories. Need the following qualifications:
*Must have good Fabric Knowledge and a
good understanding of Tech Packs, Design
Sample Request, and Denim Washes ¢Be profi-
cient in illustrator and Excel *Needs to be de-
tail oriented and be able to work well under
pressure in a team environment ¢Ability to
multitask on multiple accounts ¢Denim experi-
ence, Garment construction and fluent in Chi-
nese a plus Email to hrdept229@gmail.com or
fax resume with salary history to (323) 657-
5344

ven, with the ability to handle many compet-
ing priorities. Proactive approach to anticipate
issues and provide solutions. Excellent written
and oral communication skills. Bilingual pre-
ferred (Korean or Spanish). Computer literate.
Great Benefits. Full-time. Fax resumes w/
salary history to (310) 828-0091 or email
koirecruiter @koihappiness.com

oY W | Fs] =] 2 | F:

parelNews

SALES ASSOCIATE
We are looking for an energetic seller with
telemarketing experience. Apparel Industry
knowledge and experience preferred. This is
an entry level sales position with room for
growth. College degree in advertising or
sales/marketing preferred. Please email your
resume to: terry@apparelnews.net
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APPAREL BOTTOMS COMPANY SEEKING
INDIVIDUALS TO FILL THE FOLLOWING

POSITIONS. INCREDIBLE OPPORTUNITY

FOR THE RIGHT INDIVIDUALS

DESIGN ASSISTANT Must be a detailed oriented
assistant with strong computer skills. 1-2 yrs
exp. Must be familiar with garment construc-
tion and the following qualifications: *Well
versed in Adobe lllustrator, Photoshop, Excel &
Word ¢Basic knowledge of pattern-making,
fabric sourcing, woven and denim wash
processes *Pre-production exp. preferred.
Self-motivated & pro-active. *MUST be able

to multi-task. Email to hrdept229@gmail.com
or fax res. w/sal. hist. to (323) 657-5344

PATTERNMAKER
Growing Girls Clothing Co. in Burbank seeking
a Production Patternmaker. Min. 10 yrs exp.
and knowledge of PAD is a plus. Please email
resume to annetter@vesturegroupinc.com

Real Estate

TECHNICAL DESIGNER/PATTERN
MAKER

XCVI is looking for a full-time, inhouse team
member with experience and knowledge of
shrinkage in garment dye production. Experi-
ence with Tukatech a plus. To apply, send re-
sume and salary history to jobs@xcvi.com. No
phone calls please.

SPACE FOR LEASE
*In newly renovated Anjac Fashion Buildings in
the heart of Downtown Fashion District *In-
dustrial, retail and office space also available
throughout the San Fernando Valley *Retail
and office space also available just south of
Downtown 213-626-5321 or email info@anjac.
net

FORTUNE SWIMWEAR LLC
Woman’s SWIMWEAR DESIGNER wanted to ex-
pand an established team of highly motivated
individuals in Culver City based Fortune
Swimwear. Ideal candidate will have a min. of
5 years swimwear and cover up exp., profi-
cient in Photoshop and illustrator. Excellent
benefits and positive work environment with
compensation commensurate with skill level.
Qualified candidates should send resume with
salary history to 310.733.2135.

TECHNICAL DESIGNER
Women'’s Contemporary Company seeks an
experienced tech designer ¢« Min 5 years exp °
Must have pattern making knowledge ¢ Excel-
lent communication skills - written & verbal
Team player ¢ Exp in conducting fittings, gen-
erating fit comments & communicating with
factories ¢« Must be able to work in a fast-
paced, detailed-oriented environment with
strict deadlines « Must have exp with wovens,
knits, sweaters, leather & sweaters. Contact
jlevine@appareladvisors.com

KANDY KISS

Junior Wovens-Multi-division mfr. «Develop
monthly collections using PAD system. *Re-
port to designer and work with associates to
manage fast-paced sample execution. Candi-
dates must have a min. of 5 years’ exp. Val
ley location. Please send your resume with
salary requirement to davidz@kandykiss.com.

GARMENT BUILDINGS
Mercantile Center 500 sq. ft. - 16,500 sq. ft.
Priced Right. Full Floors 4500 sq ft., Lights -
Racks - New Paint - Power Parking Available-
Good Freight. Call 213-627-3754 Design Pat-
ternmaker Garment Lofts 300 sq ft-1,000 sq
ft. Call 213-627-3755

Position Wanted

35 YRS EXP'D
1st/Prod. Patterns/Grading/Marking and Specs
12 yrs on Pad System. In house/pt/freelance
Fast/Reliable ALL AREAS Ph. (626)792-4022

PART-TIME PERSONAL ASSISTANT
I'M LOOKING for a part time personal assis-
tant, which I'm going to be paying $500 each
week. If interested, contact (stevensmith137@
gmail.com)

Buy, Sell and Trade

DOMESTIC PROD. MGR.
3+ yrs. exp. working w/ local & Mexico con-
tractors in Jr's dresses and sportswear. Self-
starter w/ excellent communication (bilingual
English/Spanish) and organizational skills, a
team player that takes initiative to get job
done. Email resumes to angie@kkcpa.com

*WE BUY FABRIC!
WE BUY FABRIC! No lot too small or large. In-
cluding sample room inventories Silks,
Woolens, Denim, Knits, Prints, Solids Apparel
and home furnishings fabrics Contact Marvin
or Michael STONE HARBOR (323) 277-2777

WE BUY FABRIC!
Excess rolls, lots, sample yardage, small to
large qty's. ALL FABRICS! fabricmerchants.com
Steve 818-219-3002

CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

Jobs Available Jobs Available Jobs Available

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Kaen Kane

APPAREL BOTTOMS COMPANY SEEKING
INDIVIDUALS TO FILL THE FOLLOWING
POSITION. INCREDIBLE OPPORTUNITY FOR

Min 5 yrs experience for established, stable
apparel manufacturer in business 19 years. We

PRODUCTION ASST

ApparelNews

~or classified advertising information:
call Jeffery 213-627-3737 ext. 280,
emall classifieds@apparelinews.net or
visit www.apparelinews.net/classifieds

to place your ad in our self-serve system
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CMC

LOS ANGELES
FASHION
MARKET

JUNE 08-11// AUGUST 03-06 // OCTOBER 12-15
( Open Sunday for appointments ) CMCDTLA.COM

.5 '...

THE NEW

o ATHLEISURE + LIFESTYLE
TRADESHOW
o
los angeles int’l textile show _ -
- JUNE 08-10

AUGUST 03-05
SEPTEMBER 28-30 ' OCTOBER 12-14

gl Y
-
.

gy ..*

LATEXTILETRADESHOW.COM SHAPETRADESHOW.COM

o

WOLVEN THREADS R e

TRANSIT SELECT

LA'S PREMIER FOOTWEAR TRADESHOW BETTER & CONTEMPORARY APPAREL,
ACCESSORIES & FOOTWEAR

SEYCHELLES

JUNE 08-10 JUNE 08-10
AUGUST 03-05 AUGUST 03-05
OCTOBER 12-14 OCTOBER 12-14

TRANSITSHOESHOW.COM SELECTTRADESHOW.COM

cCMC | SHOWROOMS + EVENTS + CREATIVE SPACE // 9TH & MAIN. DTLA // 213.630.3600





