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Sarah Fisk knew nothing about swimwear when she 
launched her Swim Like a Mermaid line in March 2014. 
She just knew her passion was bikinis and she liked being 
near the ocean.

So she watched some YouTube videos, bought some 
books, started taking swimsuits apart and had her boyfriend 
teach her how to use the sewing machine in his car design 
studio. Then she launched her swimwear line.

“For the first year, I was making everything by hand,” said 
Fisk, who studied photography for a brief time at the Otis 
School of Art and Design in Los Angeles. “I literally cranked 
out six to 10 suits a day, depending on 
what I had to get done. ... It definitely gets 
better the more you do.”

This year, she is working with a factory 
in downtown Los Angeles for her Spring/
Summer 2016 line, which has a tropical 
print motif that gives the line a 1970s retro 
feeling. “I met with a lot of factories,” said 
Fisk, who designs the collection. “I had 
samples made at a couple of places but 
was not happy with the quality or they 
weren’t very fast.”

She finally found a factory that met 
her standards, and she has been quickly 

moving forward since then. 
Her suits sell at Clean Aesthetic, a boutique in Playa del 

Rey, Calif., that sells only locally made goods such as art, jew-
elry, T-shirts and swimwear. The outpost also serves as the 
Swim Like a Mermaid showroom.  

Fisk is taking a mid-range view on silhouettes. 
They are neither too skimpy nor too conservative. 
She has high-waisted and low-waisted bottoms that 
are not too cheeky. Some of her tops have more 
of a cropped-top coverage that can be worn with 
a pencil skirt, high-waisted jeans or a skirt. “That 
way you get to use it all year-round,” the designer 
said.

Made of 92 percent nylon and 8 percent 
spandex, the suits are reversible to a solid print. 
Wholesale prices are $37.50 for separates and 
$57.50 for one-piece suits. For more information, 
visit www.swimlikeamermaid.com.

—Deborah Belgum

Swim Like a Mermaid
For Souls of the Sea

ne
w

re
so

u
rc

e
s

Surfing and skating by the Venice Pier during the day. 
Partying in the Hollywood Hills at night.

It’s the lifestyle that Tina Rani intended to outfit with her 
independent, Los Angeles–made swimwear line, Venice Rani. 
The Venice-born and -raised Rani self-financed her brand to 
bring her vision of swimwear to the market.

Like the woman who wears her brand, Rani said, her styles 
look glossy but are strong. The swimwear is sturdy enough to 
withstand waves, but they are made with shiny fabrics, such as a 
high-quality shiny tricot, for a touch of glamor. 

Rani also plans for her line to be provocative. 
The bottoms are cut in a Brazilian style. The 
halter top for the line’s “Brooks” suit was 
designed to show a lot of cleavage. The fabric 
for the line’s “Jones” suit is made in a polyes-
ter chiffon that is supposed to drape on the 

body in clinging fashion after a dip in the 
water. 

The 16-piece Resort ’15 line also 
features rash guards, lace-up swimsuits 
and graphics such as ice-cream cones 
that remind Rani of her childhood biking 
around Venice.

Rani started her design career with gigs 
making clothes for contemporary women’s, 

men’s and juniors lines. A client 
asked her to design a swimwear 
line, and that’s when she found her 
niche. “I knew at that point that 
all that I have done in the indus-
try was to bring me to this place, 
where I could build a brand that 
reflected my lifestyle and person-
ality. Swimwear is so playful and 
sexy,” she said. 

Rani also works as a design and 
manufacturing consultant.

She introduced the line at the 
Salon Allure trade show, now called 
Hammock, in July 2014 in Miami 
Beach, Fla. Since its introduction, she 
has focused her business on direct-to-
consumer sales through her website 
(www.venicerani.com).  In the first quar-
ter of 2016, she hopes to open a boutique for Venice Rani in 
Los Angeles’ bohemian Venice section. She also forecasts 
that her line will collaborate on capsule collections with other 
brands. Retail price points range from $85 to $210. For more 
information, email info@venicerani.com.

—Andrew Asch
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Venice Rami
Outfitting Independent Venice and LA Women
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’16 16 1miami swim week

Cruise 

SSwimwear’s Cruise ’16 season kicked off in Miami Beach, Fla., 

with fashion shows, presentations and poolside parties spread 

across South Beach’s chic resort venues at events organized 

by Funkshion, Hammock and LDJ Productions.

M I A M I  R U N W A Y  R E P O R T

PHOTOS BY TIM REGAS

Belusso

Luli Fama
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Protela Colombia Trend

Babalu Saha

Gottex Haute Couture

Gottex Profi le Blush

Maaji Malai Hernan Zajar

Beach Freedom Eco Peace Indie SWIM Pistol Panties Bogart and Tracy Honey Bee Swim Sumarie
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Just Bones Boardwear

Keva J. 

Koko Blaq

Liliana Montoya
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Lycra Presents Lila Nikole

Mohini
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Mikoh

Mister Triple X

Lycra Presents Lybethras

6 Shore Road
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Street Style Cabana

 This summer, Southern California saw two swim-
wear trade shows touch down in beachside cities: 
the longstanding Swim Collective, held at the Hyatt 
Regency Huntington Beach Resort and Spa in Hun-
tington Beach, and newcomer Cabana, fresh from 
its show in Miami, which set up a West Coast event 
at the Balboa Bay Resort in Newport Beach. Wa-
terwear Contributing Photographer Tim Regas was 
on hand at both shows to capture the stylish scene. 

O.C.  
Swim Style
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Street Style Swim Collective
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It’s our newest licensing collaboration at Lunada 
Bay … Last year was our first season. Alessandra 
Ambrosio is a globally recognized, Brazilian-born 
supermodel and fashion icon with over 15 years’ ex-
perience in the style industry. She is an international 
cover model of Vogue, Elle, and Harper’s Bazaar to 
name a few and has walked the runway for many 
designers. Equally as important is the fact that she 
leads a balanced life. ... Alessandra is an International 
Ambassador for Multiple Sclerosis and a proud 
mother of two. With over 4.4 million Instagram follow-
ers, Alessandra conveys her authentic lifestyle in real 
time to her many supporters. The ále by Alessan-
dra swim collection is inspired by “Brazil-Bohemia–
meets-Malibu-Chic” and includes feminine, colorful, 
and effortless beachwear. Like Alessandra, the ále 
customer has a personal style that is casual, chic, 
and effortlessly cool.  Contact our New York show-
room at (212) 944-9788. #ForeverOnVacation

l  l  l

Caribbean Joe offers exclusive tankini tops that 
are fashion forward and print driven and one-piece 
silhouettes. The Caribbean Joe woman is on the 
go and is active and conscious of her appearance. 
She prides herself on being the woman who has it 
all but doesn’t have to sacrifice anything to get it. 
Tankini bodies range from the classic to fresh new 
styles, emphasizing coverage and a slight flair away 
from the bust line for a flattering look without the 
extra control fabric. Styles include a range of pleats, 
ruffles, halters, peasant tops, shirring, and strapless 
bandeaux. All tankini tops provide soft cup construc-
tion and adjustable straps to ensure greater comfort. 
Caribbean Joe believes laughter is the best medicine, 
life is meant to enjoy, sand and surf are true plea-
sures of life, a sunrise is the start of a day of promise, 
a sunset brings the serenity and peacefulness of 
night…live life well!

l  l  l

Since 2011, Chamorrita Swimwear has been the 
first bikini line on Guam, one of the Mariana Islands 
in Micronesia. The cheeky line takes the bikini back 
to its beginnings in 1946 with French inventor Louis 
Réard and the Bikini Atoll in the Marshall Islands. The 
bold two-piece swimsuit was coined “the bomb” 
after its first “drop” and promotion as “smaller than 
the world’s smallest bathing suit.” The collection is 
locally designed with lots of love—using quality fab-
ric, delicately crafted with natural tropical elements 
like coconut and mother of pearl shells, and perfectly 
tailored to feature the natural beauties of our island. 
Sandrine@ChamorritaSwimwear. (671) 488-0890. 
www.chamorritaswimwear.com

l  l  l

Established in August of 1984, Dara Inc. is a cred-
ible distributor of the highest-quality trims, threads, 
notions, beauty and nail art materials, as well as 
arts and crafts products; it is known to the apparel, 

arts and crafts, and beauty Industries. With over 30 
years of the highest quality of service, Dara Inc. has 
positioned itself as one of the industry’s top leaders 
throughout Southern California and has received 
significant national and international recognition for 
its excellence. Our most valuable asset is the ease 
of doing business due to our huge array of products, 
making it a “one-stop-shop” for all of our clientele’s 
needs. www.daraincusa.com

l  l  l

The ECO SWIM® by Aqua Green® mission 
is to provide leadership in style while providing 
fashionable, excellent quality, and planet-friendly 
products for the conscious consumer. Eco Swim 
is a sustainable-minded swimwear collection from 
recycled nylons and other eco-friendly materials 
and technologies. All garments are lovingly created 
in the latest and most advanced technologies, with 
innovative design and details that have become a 
must-have season after season. Styled and designed 
with fashion trend silhouettes in the latest colors and 
prints allows our legions of fans to look good while 
doing good for the environment. Along with green 
company initiatives and making every effort to use 
eco-conscious materials, while reducing ocean pol-
lution and keeping plastic out of our landfills, ECO 
SWIM by Aqua Green is committed to several beach 
and river cleanups each year through retail partner-
ships. “With every sunrise we try harder.™” www.
Ecoswim.com

l  l  l

GEOTEX Digital & Heat Transfer Printing is a lead-
ing digital and roll-to-roll sublimation printer based in 
Los Angeles. We specialize in both small- and large-
quantity printing projects with the most competitive 
rates in the industry. Just in case you don’t have your 
own designs, we also carry a large library of open line 
designs for you to choose from. Not only do we carry 
an extensive selection of printable fabrics, we can 
also print on your fabrics. Please feel free to contact 
one of our associates for more info and a quote on 
your unique project. www.multitex.us

l  l  l

Hyosung, the largest spandex producer in the world, 
sees growth in the performance swim sector for 
2017. Partner mills—including Hung Yen in Vietnam; 
Showmetex, Dejun, Billionrise, and Kboxing in China; 
Trischel in Sri Lanka; Hyunjin and Pucheon in Korea; 
Everest in Taiwan;  and Advance in Brazil—all offer a 
variety of  lightweight and compressive fabrics with 
creora® highclo™ super chlorine-resistant spandex 
for longer lasting fit in swimwear. Please contact Ria 
Stern for more information. ria.stern@us.hyosung.
com. www.creora.com

l  l  l

Just Bones Boardwear™ revolutionizes board-
short design by offering edgy lifestyle apparel with 
comfort and flexibility. Awarded two patents, our de-

sign provides the perfect fit with a hidden adjustable 
waist on the back of our boardshorts, allowing them 
to be resized even while wearing. This is a feature 
unique to our brand. Just Bones Boardwear™ has 
expanded its lifestyle brand by offering its innova-
tive design in more extensive toddlers’, juniors, 
and men’s collections—all with the same patented 
adjustable-waist technology and exclusive prints. 
Original graphic tees and tanks get you beach ready! 
http://justbonesboardwear.com
facebook.com/justbonesboardwear
Twitter: @justbonesbw

l  l  l

What would you call a fabric that scuba divers use 
to pursue their goals? Well, of course, that would be 
called “SCUBA.” La Lame is doing very well with 
its scuba fabric called “SCUBA,” which is a version 
of neoprene. The “Neoprene” has more than 10 
solid colors with black and white often in stock and 
other fashion colors available. Our highest-quality 
Neoprene is now featured in Bloomingdale’s and 
Saks. The digital prints in the Neoprene fabric are 
beautifully executed with vibrant colors, some with 
20 colors or more. We are now developing our Neo-
prene with laser executions. This development will 
be available shortly. The lace line at La Lame has 
been expanded. We now offer laces that have been 
embroidered, giving a new, textured look. Also, our 
geometric laces with sequins give our customers a 
larger line of choice. These features are receiving a 
positive reaction from many new customers. Note: La 
Lame will be at Première Vision in New York show-
ing the elite French line Bugis Textiles of France. For 
more information, visit www.lalame.com.

l  l  l

From the lush beaches of Miami and the spirited 
streets of Ocean Drive, Le Club introduces a swim-
wear line inspired by the city and its people, a sense 
of pride and family, while containing the spice and 
sexiness of South Beach. Each swimsuit is a canvas, 
portraying the symbols, tone, and passion of the 
Latin world mixed with the urban flavors of Lincoln 
Road. From Cancun to Ibiza, Rio to Havana to the 
Florida Keys, this swimwear line is tailored for the ex-
travagant and exotic lifestyle of the people who wear 
it. The Caribbean sun shines brighter as a father and 
son, in matching fashion, float on turquoise water. 
Rich artistic embroideries allow you to feel the pat-
terns, the designs, and textures—bringing the color 
and fiesta, the sea and the sun, back to the beaches 
in the classiest way. Le Club Original introduces 
the 2016 SPLASH collection. Available for Resort 
delivery. An amazing array of bright colored prints, 
our own exclusive WET PRINT:  a solid swim trunk—
when wet, a unique print comes to life! For additional 
information or to request a line sheet , contact us at 
info@lecluboriginal.com or (305) 610-0010. Join the 
vibrant revolution. Join the club. Join Le Club. http://
lecluboriginal.com

l  l  l

Anastasia Ashley, a professional surfer, model and 
blogger, was selected for the LYCRA® Challenge. 
The challenge is all about how well swimwear with 
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toddlers • boys • girls • men
justbonesboardwear.com

FEATURING OUR patented
adjustable waistband

TM

REINVENTING THE
BOARDSHORTTM

TM
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s LYCRA® XTRA LIFE™ fiber performs. Anastasia 
lives an active lifestyle, so it was perfectly fitting for 
her to take the challenge. The journey started in San 
Clemente, Calif., her hometown, where she loves to 
surf. Wearing TYR and Vitamin A swimwear with LY-
CRA® XTRA LIFE™ fiber, we put Anastasia through 
many challenges, from stretching to yoga, running, 
skateboarding, and surfing. The next phase took 
place at Staniel Cay Island in the Bahamas, where 
Anastasia went through other challenges, from swim-
ming with the pigs, paddle boarding, and deep ocean 
dives to learning how well swimwear with LYCRA® 
XTRA LIFE™ fiber was performing while conducting 
all these activities. Lastly, Anastasia journeyed to 
Newark, Del., and visited the INVISTA Applied Re-
search Centre to learn about the technology behind 
the innovation. To learn more about LYCRA® XTRA 
LIFE™ fiber visit www.connect.lycra.com

l  l  l

Owner and designer Amber Wagner founded Mia 
Marcelle swimwear to reflect the lifestyle of Califor-
nia with all its elegance, beauty, sensual nature and 
free-spirited yet focused demeanor. Designed in 
Napa Valley and made in the USA, each collection 
showcases luxurious fabrics,   sophisticated styles, 
and meticulous design. Her handcrafted suits exude 
a sexy aura with classic appeal, made to enhance a 
woman’s pure femininity and natural beauty. She has 
also recently designed a men’s swimwear line named 
M. Marcelle that launched with the Spring/Summer 
2015 collection. Amber lives a busy life in Napa Val-
ley with six children. Her philosophy is simple: Less 

is more, love your body, and love yourself.  Mia 
Marcelle is perfect for any woman who has an ap-
preciation of the finer things in life.  As part of Copper 
Cane Wines and Provisions—home to a family of 
luxury brands—Mia Marcelle perfectly complements 
the portfolio, which also consists of fine wines and 
premium cigars. www.miamarcelle.com

l  l  l

For over 50 years, Penbrooke has prided itself on 
being at the forefront of design and fashion trends, 
making swimsuits for the timeless classic woman 
who seeks beautifully crafted and designed swim-
wear. Penbrooke offers women a collection of swim-
suits that are updated, modern at accessible prices, 
and that will elevate her sexy and confident self. The 
collection is print- and silhouette-driven with an em-
phasis on body shaping and figure-flattering designs. 
Penbrooke is designed to enhance women’s attri-
butes while addressing fit concerns: the bust, hips, 
thighs, and tummy body.  A unique tummy control 
(power net) feature, underwire bras with comfort bust 
support and shirring to shape curves make our lady 
feel confident in how she looks and feels.  Every style 
is identified with “Body Typed” hangtags identifying 
the features and benefits of each garment. 

l  l  l

Sands 51 creates and builds your line in an atmo-
sphere molded to meet your needs in the Dominican 
Republic. WRAP-certified cut-and-sew exports of 

stretch-knit garments include activewear, sports-
wear, swimwear, yoga wear. and compression. 
Electronic pattern and grading for ease of data ex-
change. Worldwide sourcing. An easy 3½-hour trip 
from the East Coast to our warm beaches and 30 
years of stretch-knit expertise. By the way, free ice-
cold cerveza for those who take the plunge. Come, 
explore with us in the Dominican Republic. Contact 
Seth H. Schreiber, president, at (516) 639-6211 (USA) 
or (829) 619-3549 (Dominican Republic) or seths@
shschreiber.com.

l  l  l

Shebop Beach and Weebop Beach have been pro-
ducing the most unique and amazing novelty swim 
sets for children since 1992. Proudly produced here 
in the USA, we cater mainly to high-end resorts and 
boutiques that need that special item for a keepsake 
of that unforgettable family vacation. We have ex-
panded our mermaid swim sets to include mermaid 
accessories for all ages. Everyone has a bit of mer-
maid hiding inside, and that special vacation seems 
to bring that out. In stock and open stock year-round 
allows our resort customers to keep their racks full. 
Whether it’s a Princess of the Sea, or even the Pool 
Princess, we will bring a smile to everyone’s face and 
a memory that will never be forgotten. We are not 
for everyone, but we seem to collect customers who 
demand quality and customer service. When you call 
us, you get a real person who is happy to take your 
reorder over the phone and ship within days at most 
times of the year. www.imaginationcreationsinc.com

l  l  l

Continued from page 20
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 • FLUORESCENT / NEON COLORS

 • ROLL TO ROLL 
    SUBLIMATION PRINTING

 • LARGE FABRIC LIBRARY
 TO CHOOSE FROM
 • HUNDREDS OF
     IN-STOCK PRINTS

 • FAST TURN-AROUND
 • NO MINIMUMS

 • CUSTOM DIGITAL PRINTING

2445 S. SANTA FE AVE. LOS ANGELES, CALIFORNIA 90058 

GEOTEXPRINT.COM

GEOTEX@MULTITEX.US

P: (323) 588-3100 F: (323) 588-1499

Apparel by Amanda Sage Collection
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services for all major fashion categories.
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SlipIns SurfSkins, DiveSkins and GymSkins. 
Fun, colorful new activewear for both land and 
water sports, at the gym or in the water. With 
fabric that has 60+ spf, they are ideal for surf-
ing, SUP, scuba, snorkeling, water skiing—you 
name it. And bringing colorful prints back to 
the gym or yoga studio is all the rage with our 
one piece GymSkins, capris, leggings, and 
matching crop tops. Talk about increasing the 
“fun factor”! SlipIns are bold, beautifully de-
signed creations that will enhance your active 
lifestyle. We love making what you love look 
and feel great. So look as good as you feel 
in our SlipIns collection! Email Robin@slipins.
com or visit www.slipins.com.

l  l  l

 We at Texollini use state-of-the-art 
technology to supply the fashion and garment 

industries with innovative and trend-driven 
fabrics. Speed-to-market, trend insights, and 
quality control have been the cornerstones 
of our Los Angeles–based facility for over 
20 years. Our in-house vertical capabilities 
include knitting, dyeing, finishing, and printing, 
and our development and design teams are 
unparalleled. Contact us to find out how our 
quality-driven products will enhance your 
brand. www.texollini.com
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Please contact Glen Schneer, Vice President

LA LAME, INC.
132 W 36th Street, 11 Fl., New York, NY 10018
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e-mail: info@lalame.com   website: www.lalame.com
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2016
WATERWEAR

STREET SCENE

O.C. Style

Miami
Runway Report

NEW RESOURCES
Swim Like a Mermaid

Venice Rani

TEXTILE TRENDS
Mod World

Glitterati
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NEXT
GET INTO THE

W A T E R W E A R

January 2016
July 2016

September 2016

(213) 627-3737 
apparelnews.net

Call Terry Martinez for special rates
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• Garment Supplies
• Sewing Supplies
• Custom Made Buttons
• Custom Made Lace 

 WE SPECIALIZE IN MATERIALS 
FOR SWIMWEAR & 

ACTIVEWEAR APPAREL

Just
Keep

Sewing

www.DaraIncUSA.com

3216 S. Broadway, Los Angeles, CA 90007
213.749.9970

Draw Your 
Lines in The Sand

Create and build your lines in an 
atmosphere molded to meet your 
needs. WRAP-certified cut-and-sew 
experts of stretch knit garments. 
Electronic pattern and grading for 
ease of data exchange. World-wide 
sourcing.

An easy 3½ -hour trip to our warm 
beaches, and 30 years of stretch 
knit expertise.

By the way, free ice-cold cerveza 
for those who take the plunge. 
Come explore with us in the 
Dominican Republic.

Seth H Schreiber, President
516-639-6211 USA

829-619-3549 Dominican Republic
Seths@shschreiber.com

ands 51

Activewear, Sportswear, Swimwear, 
Yoga Wear and Compression

21,25-adpage.indd   25 8/31/15   3:37 PM



Mod 
World
Day-glo colors and psychedelic 
swirl prints have textile designers 
seeing Mod with ’60s-inspired 
abstract prints.—Alison A. Nieder

Triple Textile Inc. 
#L-616-G

Pine Crest Fabrics “Flutter”

Pine Crest Fabrics “New Digital”
Texollini #3212 Solid Stone “Watercolor”

DIRECTORY

G&G Multitex Inc., (323) 588-3100, www.multitex.us

Pine Crest Fabrics, (800) 877-6487, www.pinecrestfabrics.com

Solid Stone Fabrics, (276) 634-0115 www.solidstonefabrics.com

Texollini, (310) 537-3400, www.texollini.com

Textile Secrets International Inc., (213) 623-4393, www.tsitextile.com

Triple Textile Inc., (213) 629-4300, www.tripletextile.ne
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Textile Secrets International 
“Tie-Dye All Over”

Glitterati
Sequins, foil prints and gold and silver metallic 
accents add luxe sophistication and fun to animal 
prints, abstract designs, florals and stripes.—A.A.N.

Pine Crest Fabrics “Hologram Y on Hot Coral”

Pine Crest Fabrics “Rainbow 
Hologram”

Triple Textile Inc. #FH-12-X

Triple Textile Inc. 
#SQN-9-G

Solid Stone Fabrics #JI 1144 2790

G&G Multitex Inc. 
#PRX1211-03K

Triple Textile Inc. #L-612-M

Solid Stone Fabrics “Couture”
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Longer lasting fit for swimwear

creora¨  highcloª
super chlorine resistant spandex 

creora
¨ is registered tradem

ark of the H
yosung corporation for its brand of prem

ium
 spandex

for more information on creora¨  spandex contact:

Ria Stern
ria.stern@us.hyosung.com

Tel: 917-886-5631

hyosung.indd   1 8/21/15   10:35:37 AM
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              The fiber that moves Anastasia.

Join Anastasia Ashley as she teams with LYCRA® XTRA LIFETM to embark on the LYCRA® 

Challenge.

To learn more about how LYCRA® Moves Anastasia visit www.LYCRA.com or follow     

@LYCRABrand on Twitter, Instagram & Facebook.

For more information about the long-lasting fit of LYCRA® XTRA LIFE™ 

fiber please contact Elana Page, Swimwear Marketing Manager at                           

elana.page@invista.com or 212-512-9294.  L
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Swimsuit by TYR
www.TYR.com

invista.indd   1 7/8/15   12:01:42 PM




