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Business Is Changing 
at LA Majors Market

Traffic was reportedly varied at the Oct. 5–7 run of the Los 
Angeles Majors Market at the California Market Center. 
The show is focused on a wide array of product aimed at de-
partment stores and chain retailers. 

Steve Maiman, co-owner of Stony Apparel Corp., said his 
showroom was consistently busy with more than 75 appoint-
ments during the show. Other exhibitors reported slow traffic, 
and some said only the first day was busy. Others said that in 
the final hours of the last day, there were still buyers review-
ing Spring 2016 collections in showrooms on the CMC’s third 
and eighth floors. 

➥ Majors Market page 16

By Andrew Asch Retail Editor
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American Apparel Focusing 
on Building New Product

After months of speculation, American Apparel headed to 
bankruptcy court on Oct. 5 to try to keep its large Los Angeles 
manufacturing operation up and running. 

In the Chapter 11 bankruptcy protection filing, the com-
pany will receive an infusion of cash to move forward. One of 
the company’s first moves will be to introduce new product to 
its stores now that American Apparel has enough cash to actu-
ally buy fabric to produce an updated collection of styles for 
men, women and children.

Under the helm of Paula Schneider, who took over as the 
clothing company’s chief executive last January, the goal has 
been to freshen up the merchandise mix sold at American Ap-
parel’s more than 200 stores. 

Her design team, with new leadership, created a Fall line 
that she felt would sell. “We designed a new, beautiful Fall 
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THE VOICE OF THE INDUSTRY FOR 70 YEARS

INSIDE:
Where fashion gets down to businessSM

Negotiators reach TPP deal ... p. 2
Alternative closing LA lab ... p. 2
Revolaze, H&M suit dropped ... p. 2
New Lines ... p. 10
Showroom Profiles ... p. 12
Fashion Resources ... p. 16

1615

www.apparelnews.net

➥ American Apparel page 6
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On With the Shows
TRADE SHOW REPORT

Los Angeles designer Sue Wong went for the drama 
when she kicked off Los Angeles Fashion Week on 

Oct. 5 with a standing-room-only show at Art Hearts 
Fashion Week in Hollywood. For more from the show, 

as well as other Fashion Week events, see page 8.
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Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:

After filing and winning several lawsuits 
over a laser technology used to distress blue 
jeans, RevoLaze recently dropped its legal 
action against fast-fashion retailer Hennes 
& Mauritz.

RevoLaze, a technology company head-
quartered in Westlake, Ohio, filed more 
than 20 lawsuits in the United States against 
denim manufacturers it complained were 
not paying for a patented technique that 
RevoLaze said it developed.

Most of the lawsuits have been settled 
with manufacturers, including Levi Strauss 
& Co. and Lucky Brand Jeans, which 

signed nonexclusive royalty-bearing licens-
es to use RevoLaze’s patented laser-abrasion 
technology. 

The cases were filed both with the Inter-
national Trade Commission in Washington, 
D.C., and the U.S. District Court in Cleve-
land and included The Gap, 7 For All Man-
kind, Koos Manufacturing, Guess, Aber-
crombie & Fitch, American Eagle Outfit-
ters, Eddie Bauer, The Buckle, Roberto 
Cavalli and Buffalo David Bitton.

Los Angeles attorney Staci Riordan of 
Nixon Peabody represented H&M in the 
case. She said H&M asked for a summary de-

cision to be made by the International Trade 
Commission. “This is the first time they have 
withdrawn a case or ended it without a settle-
ment agreement,” Riordan said. “We are dis-
appointed that RevoLaze is choosing to with-
draw instead of going forward.”

H&M, Riordan said, felt it would have 
prevailed on its claim that their products did 
not infringe on RevoLaze’s technology. “We 
believe RevoLaze is afraid its patents will 

not withstand court scrutiny, so it is with-
drawing before the judge can rule,” Riordan 
said. “They continue to strong arm settle-
ments from anyone who sells denim with 
some type of worn look.” 

C. Graham Gerst, a Chicago attorney 
representing RevoLaze, said the company is 
bound by a protective order that does not al-
low it to talk about the details surrounding 
the lawsuit’s withdrawal.—D.B.

After a decade of negotiations that took 
place in various cities around the world, 
trade negotiators from 11 Pacific Rim coun-
tries and the United States finally have 
agreed to a trade accord that will affect 40 
percent of the world’s economy.

The Trans-Pacific Partnership—the 
largest trade agreement ever negotiated—
could lower tariffs on more than 18,000 
items that range from clothing to cars. It 
would also install uniform intellectual-prop-
erty stipulations and enforce uniform labor 
and environmental laws in the participating 
countries.

The trade negotiators, who hunkered 
down for five days in a Westin hotel in At-
lanta, announced on Oct. 5 that they had 
put the finishing touches on an agreement 
that had been bogged down on issues re-
garding the pharmaceutical industry, the 
apparel industry, dairy producers and au-
tomakers.

While the negotiators are still drafting the 

final trade agreement, it seems apparent that 
for the apparel industry there will be some 
kind of yarn-forward provision for clothing 
to receive duty-free status.

U.S. clothing producers and member 
countries of other free-trade agreements with 
the United States were pressing for the pro-
vision, which is written into other free-trade 
accords. The yarn-forward provision means 
that everything from the yarn going forward 
must be produced in the trade-pact countries. 
So Chinese fabric, or fabric from outside the 
free-trade region, would not be allowed to be 
used for duty-free qualification unless it is 
on a short-supply list.

“We understand the final agreement 
contains a yarn-forward rule of origin and 
limited short-supply list, though we remain 
hopeful it also will include many opportu-
nities for fashion brands, retailers, import-
ers and wholesalers to expand their global 
businesses,” said Julie Hughes, president of 
the U.S. Fashion Industry Association in 

Washington, D.C., which represents many 
U.S. apparel importers. 

From Atlanta, the trade negotiators will 
continue technical work to prepare a com-
plete text of the trade pact that will then be 
made public.

“The fashion industry has been eagerly 
awaiting the completion of this agreement, 
and we look forward to seeing the final text 
to see how it can benefit our members,” 
Hughes noted. 

Over the years, the trade agreement’s par-
ticipants have grown. Historically, the TPP 
was an expansion of the Trans-Pacific Stra-
tegic Economic Partnership Agreement 
(TPSEP or P4), which was signed by Brunei,  
Chile,  Singapore and New Zealand in 2006. 
The idea was to form a free-trade accord that 
would counter China’s growing manufactur-
ing and intellectual-property power.

Beginning in 2008, Australia, Canada,  
Japan,  Malaysia,  Mexico,  Peru, the United 
States and Vietnam joined the negotiations.

Once the final agreement has been writ-
ten, the accord must be signed by President 
Obama and then approved by Congress. 

“When more than 95 percent of our po-
tential customers live outside our borders, 
we can’t let countries like China write the 
rules of the global economy,” Obama said in 
a statement. “We should write those rules, 
opening new markets to American products 
while setting high standards for protecting 
workers and preserving our environment.”

Under recently enacted Trade Promotion 
Authority, Congress must vote to approve 
the pact after an administration-authored bill 
has been introduced. The trade pact must be 
approved with minimal debate and no new 
amendments. Congress has 90 days to com-
plete the entire process.

Because the free-trade agreement won’t 
be voted on before 2016, it is uncertain 
if Congress will approve the pact during 
a presidential and congressional election 
year.—Deborah Belgum

Negotiators Reach Agreement Over the Trans-Pacific Partnership Trade Deal

For about five years, Atlanta-area basics la-
bel Alternative ran a design lab in Los Ange-
les’ Fashion District. However, the more than 
20-person office is sched-
uled to close by the end of 
the year, said Evan Toporek, 
chief executive officer of 
Alternative.

Most of the designers and 
marketing staff who worked 
out of Alternative’s office at 
833 S. Spring St. left in the 
early summer. The company 
offered new jobs and reloca-
tion packages to some of the 
LA staff, but none took the 
deal to move to the Atlanta 
area.  A handful of mer-
chandise staff-
ers remain in 
the Los Angeles 
office and will 
work there until 
the end of the 
year, Toporek 
said. A more-
than-10-person 
design and mar-
keting staff was 
hired in the At-
lanta area dur-
ing the summer.

T h e  c o m -
pany intends to 
keep running its 
four boutiques, three of which are located in 
California. Alternative also plans to maintain 
a showroom presence in Los Angeles and to 
increase its manufacturing in the Los Angeles 
area, Toporek said.

The closing of the LA design lab represents 
a new path and new priorities for the 20-year-
old basics company, which has sold its goods 
at Nordstrom, Macy’s and Bloomingdale’s. 
Shortly after the Los Angeles office opened, 

the company was forging a new path from its 
roots in basics styles to fashion. “Statistically, 
60 percent of our effort was going to fashion, 

but it resulted in no more than 15 
percent of our sales,” Toporek 
said. The company needed to 
serve the needs of its core cus-
tomers better, he said. So the 
decision was made to close the 
LA design lab, which directed 
the label’s fashion efforts.

The company intends to con-
tinue some of the work it did for 
its fashion-directed lines, such 
as its gym and athleisure styles. 
But it won’t be the focus of the 
company. 

“We want to own the ba-
sics market,” 
Toporek said. 
“We want to 
make timeless 
pieces. …We 
have a robust 
in-stock offer-
ing; it separates 
us from com-
peting brands.”  
A motto for the 
company is that 
it makes “slow 
fashion fast,” 
meaning that 
it takes fabrics 
wi th  an  eco 

edge, such as organic cottons, but has logistical 
capabilities to manufacture quickly and often 
can ship goods to retailers the same day that 
they are ordered, Toporek said.

More than 10 percent of Alternative goods 
are manufactured in Los Angeles. Los Angeles 
manufacturing helps the brand with its speed-
to-market efforts, Toporek said. The brand 
also works with many Los Angeles–area dye 
houses.—Andrew Asch

Alternative Closing LA Design Lab, 
Vows to Stay in Calif.

VENICE STORE: The Alternative store on Abbot Kinney 
Boulevard

Evan Toporek

RevoLaze Drops Lawsuit Against Hennes & Mauritz
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September was a frustrating month 
for fashion retailers.

Warm temperatures across the Unit-
ed States pushed back demand for fall 
sweaters and jackets. Shopping got start-
ed late because Labor Day fell on Sept. 7. 
(Last year, it fell on Sept. 1, which helped 
kick off a good month for retail sales.) 

But Wall Street analysts seemed to 
think that retail did just fine in Septem-
ber despite there being a lot of potholes on the 
road. In an Oct. 8 research note, Ken Perkins of 
Retail Metrics forecast that Gap Inc. would 
post a 1.6 percent decline in its same-store 
sales for September. It beat expectations. The 
San Francisco–based retail giant only reported 
a 1.0 percent decline.

Zumiez Inc. was forecast to see same-store 
sales decline by more than 7 percent, said Liz 
Pierce of Brean Capital. The retailer also beat 
expectations. It reported a decline of 1.8 per-
cent in same-store sales for September.

L Brands Inc. reported great business for 
the month of September. Same-store sales in-
creased 9 percent during the month for the par-
ent company of Victoria’s Secret, Pink and 
Bath & Body Works.

As many public companies were reporting 
their retail sales on Oct. 8, Tilly’s Inc. reported 
a new president. On Oct. 12, Ed Thomas will 
join the Irvine, Calif.–headquartered retailer 
as its president and chief executive officer. 
Thomas, who most recently helmed juniors 
retailer Wet Seal Inc., ran Tilly’s from Sep-
tember 2005 to October 2007. For his second 
stint at Tilly’s, Thomas will replace Daniel Gri-
eseimer. The former Tilly’s CEO and a director 
of the company left the retailer on Oct. 7.

Tilly’s operates 219 stores and an e-com-
merce site (www.tillys.com). On Aug. 26, it 
reported results for the second quarter for its 
2015 fiscal year. Net sales increased 6 percent 
to $130 million for the quarter. Same-store 
sales increased 0.5 percent.—Andrew Asch
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DFW: The Industry’s Most 
Treasured Secret

advertisement

Marvin Jacobs and Michael 
Balaban, two textile industry 
veterans with a combined 70 years 
of experience, might not be mistaken 
for matchmakers. But matchmaking is 
indeed the business of their Vernon-
based company, Designer Fabric 
Warehouse, or DFW. 

It was about 15 years ago, in the 
course of another project, that the pair 
started talking. “We saw a significant 
need for the small manufacturing 
companies to have a place they could 
find the latest fabrics and not be 
subject to the very large minimums 
domestic and import companies 
require,” Jacobs says. “And we wanted 
to help those 
manufacturers and 
pass on those prices 
to those just starting 
in the industry.”

They identified 
the perfect 
combination: apparel 
manufacturers 
who need small 
amounts of on-trend 
fabrics, and fabric 
manufacturers who 
have too much fabric for one reason 
or another. Jacobs, the company 
president, and Balaban, vice president 
and buyer, bring them together five 
days a week at their 60,000-square-
foot showroom and warehouse minutes 
from downtown Los Angeles. With only 
a 20-yard minimum for current market 
fabrics, at prices “substantially less 
than the mills,” DFW opens up all sorts 
of opportunities for even the smallest 
apparel startup. 

DFW has become one of the 
industry’s most treasured secrets, 
sometimes jealously guarded by clients 
loath to reveal their source. Having 
started with 100,000 yards of fabric, 
Jacobs and Balaban now boast as 
much fabric “as far as the eye can see” 
for women’s, men’s, and children’s 
fashions, plus home decor—“as wide 
a range as we can get,” Balaban says. 
They carry “dead stock”—limited runs 
of fabric—which provides uniqueness 
to the small cutter they service. 

And DFW has a wide array of 
customers. Aside from apparel and 
interior designers, the television, 
video, and movie industries have 
discovered DFW, using it as a resource 
for costume and set decoration. “They 
are thrilled to have a one-stop shop,” 
Balaban notes. “They can find a lot of 
what their needs are because of our 
vast inventory.” 

Selling fabric overages is not a new 
business. Jobbers have been doing 
it for years, offering closeout fabrics 
at low prices, but it is generally not a 
pretty scene. Warehouses are stacked 
with mounds of fabrics piled one on 
top of the other, not separated by 
category, yardage not clearly defined. 
It can take a huge time commitment 
to sort through the jumble to find 
something usable. 

Jacobs and Balaban wanted none 
of that for DFW. As Gina Rios, vice 
president in charge of logistics and 
customer service, describes it, DFW 
offers an upscale, hybrid model. There 
is the warehouse “for customers who 
like to dig,” she explains, “but for 
those who don’t, we have a showroom 
with fabrics on headers separated 
into categories, and they can see the 
yardage that is available. We give them 
samples, they can take pictures. It’s not 
a typical jobber experience.” 

While fabrics are subject to 
prior sale, “there’s always different 
inventory coming in here on a weekly, 
if not daily, basis,” Balaban says. But 

buyers “need to 
grab it,” Balaban 
acknowledges, 
“because it’s here 
today and gone 
tomorrow. On the 
plus side, there’s 
always something 
current and 
fresh.” 

DFW prides 
itself on the 
quality of its 

fabrics. “Everything is 100 percent first 
quality,” Jacobs attests. Because of his 
and Balaban’s long track record in the 
industry, they have connections all over 
the world. Most of their high-quality 
fabrics—wools, silks, cottons, linens, 
and leathers—come from Japan and 
Europe, particularly Italy, with some 
synthetics from China. Another major 
category is heavyweight Levi’s-style 
selvage denim. 

The scenarios are typical. “A lot of 
mills have overages,” Jacob explains. “It 
could be a cancelation, or they’ve made 
3,000 yards and the customer takes 
only 2,000. Or they’ve run 500 yards 
for sample inventories, but they only 
sample 300 yards. We’ll take the rest.” 

Sometimes there are surprises, 
like the time they were called by the 
heirs of an estate who had opened a 
long-closed storage warehouse to find 
it filled with pristine fabrics from the 
1950s. DFW snatched up the trove.  

DFW also prides itself on its 
customer service, offered, he says, 
in English and Spanish. For a regular 
customer who prefers a certain type 
of fabric, Rios will give a call when 
that fabric comes in. “Whatever trends 
come out, we will likely have that 
fabric,” she says.

There is also the thrill of the moment. 
“People come in looking for one thing, 
and they say, ‘Wow, I didn’t know you 
had this other thing,’” Jacobs says. 
Part of the novelty of our company is 
the variety of our fabrics.”

DFW has grown largely through 
word of mouth. “We are only as good 
as our referrals and how we treat our 
customers,” notes Jacobs. “We give 
them instant gratification—they can 
walk in and drive away with their fabric. 
And once they come in, they always 
come back.”

Left to right: Marvin Jacobs, Gina 
Rios, and Michael Balaban of DFW
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After more than 40 years in the surf busi-
ness, Bob Hurley is stepping down as the 
chief executive officer of Hurley Interna-
tional, which he sold to Nike Inc. in 2002.

Nike announced Hurley’s departure on 
Oct. 6, saying that the founder of the surf-
apparel brand, whose headquarters are in 
Costa Mesa, Calif., will transition into a new 
role focusing on building and cultivating the 
community and extending Nike’s relation-
ships with elite athletes.

Taking over management of the Hurley 
business will be Nike veteran Bob Coombes, 
vice president and general manager of Hurley. 

“Bob is a legend in the surf and action-
sports industry who grew his passion into 
a globally recognized brand that stands for 
creativity, innovation and community,” said 
Mark Parker, president and chief executive 

of Nike Inc. “We look forward to continuing 
our work together to build the Hurley brand 
globally.”

Hurley grew up in Orange County, learn-
ing to surf at 13. At 21, Hurley learned to 
shape surfboards, and in 1978 he opened 
Hurley Surfboards, a small factory-retail 
outlet in Huntington Beach. He was still 
making boards when in 1983 he acquired the 
U.S. license for Australia-based Billabong 
surfwear for $40,000.

The surf icon was president of Billabong 
USA from 1983 to 1998 before giving up 
the lucrative Billabong license and launch-
ing Hurley. 

Hurley said he looks forward to what he 
does best—spending time with the commu-
nity and growing the sport with athletes.

—Deborah Belgum

Hurley Steps Down as CEO of Hurley Intl.

NEWS

 $Sales % Change Same-store
 (in millions) from yr. ago sales %  change

The Buckle $97.40 -5.6% -6.7% 
Gap $1,460.00 -1.0% -1.0%
L Brands Inc. $919.90 +8.0% +9.0%
Stein Mart $117.30 -1.8% -2.8%
Zumiez Inc. $67.30 +1.5% -1.8%
Information from company reports

September Retail Sales

September Sales Tough but Beat Forecasts
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line, but we had the ability to buy only 15 
percent of what we designed,” she said in an 
interview with the California Apparel News. 

“First and foremost, it is [about] product. 
We are a company that makes fashion and 
fashion basics, and we need to have new prod-
uct,” Schneider noted. 

Cash was so tight she had to figure out 
which units—retail, wholesale or e-com-
merce—would get funds. She likened it to be-
ing faced with a Solomonic dilemma. “It was 
like which child do you like more?” Schneider 
said, adding that the marketing department 
was another division receiving little cash. 

In the past, before Schneider arrived, Amer-
ican Apparel focused heavily on advertising in 
magazines, newspapers and billboards—often 
creating ads that turned heads. 

Schneider emphasized that the clothing 

concern will continue to manufacture its prod-
ucts in Los Angeles and still has an employee 
base of 8,500 to 9,000 people who work in the 
company’s stores, large distribution center, 
knitting factories and garment factory.

The bankruptcy news, she said, is in some 
ways a relief to the company’s staff concerned 
about American Apparel’s direction and finan-
cial health. “This [restructuring] allows us to 
do what we wanted to do with our turnaround 
[while preserving the jobs we provide in the 
U.S.A.],” she noted. 

While sales have been down, the sewing 
workers have been concentrating on manu-
facturing clothing sold at wholesale to printers 
and distributors. Schneider said the wholesale 
business accounts for 75 percent of the units 
produced by the company but makes up only 
one-third of American Apparel’s revenues. 
The idea is to change that equation.

The company filed for bankruptcy protec-
tion on Oct. 5 in federal bankruptcy court in 

Delaware, according to court filings that out-
lined the Chapter 11 bankruptcy petition. The 
bankruptcy does not affect American Appar-
el’s overseas operations and stores.

The troubled Los Angeles clothing com-
pany, which started out making blank T-shirts 
and then branched out into a wide array of 
clothing sold at its own company stores, has 
been on a wild ride ever since it ousted its 
founder and former chief executive officer, 
Dov Charney, late last year. Charney started 
the Los Angeles venture in 1997 by selling T-
shirts to the wholesale market.

After moving to a large 800,000-square-
foot facility on the edge of downtown Los 
Angeles in 2000, American Apparel branched 
out to form its own retail stores in 2003. At 
a time when many U.S. clothing ventures 
were manufacturing overseas, American Ap-
parel became the largest clothing factory in the 
United States.

But the publicly traded company has been 

bleeding money for years and recently was 
warned by the New York Stock Exchange that 
it would be delisted because several months 
ago its stock price fell below $1 a share, which 
is necessary to remain active on the index. On 
Oct. 2, American Apparel’s stock was listed 
at 11 cents a share, close to its 52-week low, 
which was 10 cents a share. Its 52-week high 
was $1.20.

After the bankruptcy filing, the NYSE sus-
pended trading American Apparel’s common 
stock and started delisting proceedings. 

Most recently, massive debt has bogged 
down American Apparel in interest payments. 
In 2014, the company had a net loss of $68.8 
million on nearly $609 million in revenues. In 
2013, American Apparel lost $106 million on 
$634 million in revenues.

Under the bankruptcy filing approved by 
the board of directors, the company has struck 
a deal with its secured lenders to reduce Amer-
ican Apparel’s debt through a process called 

debt-for-equity conversion, which 
means the company’s bondholders 
swap their debt for shares in the 
company. 

Those secured lenders will con-
vert $200 million in bonds into eq-
uity in the reorganized company. 
They will also provide $90 million 
in debtor-in-possession financing 
as well as $70 million in new li-
quidity.

American Apparel’s debt will be 
reduced from $300 million to no 
more than $135 million, and annual 
interest expenses will be decreased 
by $20 million.

“This process will ultimately 
benefit our employees, suppliers, 
customers and valued partners. 
American Apparel is not only an 
iconic clothing brand but also the 
largest apparel manufacturer in 
North America,” Schneider said. 
“We are taking this step to keep jobs 
in the U.S.A. and preserve the ideals 
for which the company stands.”

The secured lenders are Stan-
dard General, Monarch Alterna-
tive Capital, Coliseum Capital, 
Goldman Sachs Asset Manage-
ment and Pentwater Capital 
Management.

American Apparel, in the bank-
ruptcy filing, did not announce any 
layoffs. It will keep its 130 U.S. 
stores open. 

If the restructuring plan is ap-
proved by the court, American 
Apparel’s existing common stock 
will be extinguished and common 
stockholders will not receive any 
consideration, consistent with legal 
priorities.

Charney, American Apparel’s 
founder, was the company’s largest 
shareholder, who controlled, with 
Standard General, 43 percent of 
the common stock. This means that 
Charney will incur an $8.2 million 
loss in lost stock. 

To increase his stock holdings 
from 27 percent of the shares to 43 
percent, the former CEO borrowed 
$22 million from Standard General.

Charney has filed a number of 
lawsuits against American Apparel 
and its former executives. In one 
lawsuit filed in June in Los Angeles 
County Superior Court, he claims 
Standard General and several for-
mer executives and board members 
participated in a scheme to trick 
the American Apparel founder into 
diluting his ownership stake in the 
company when they issued more 
stock to raise capital. He claims 
they wanted to sell the company 
despite his objections. He is asking 
for $100 million in damages. ●
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Spring 2016 Collections
Los Angeles Fashion Week got started on 

Oct. 5 at the Taglyan Complex in Hollywood. 
Events run through Oct. 18 with a lineup that 
includes more than 70 events featuring about 
100 designers. Runway shows, parties and other 
events are being organized by returning orga-
nizers Style Fashion Week, Art Hearts Fash-
ion and Metropolitan Fashion Week as well 
as newcomers LA Fashion Week and Fashion 
Week Los Angeles. There are also independent 
events hosted around the city. Additional cover-
age can be found at ApparelNews.net. 

CALL NOW FOR SPECIAL RATES
TERRY MARTINEZ (213) 627-3737 x213 

GET IN 
THE NEXT

TRADE SHOW 
SPECIAL SECTION

with advertorial
Nov. 13

NOV. DISTRIBUTION: LA Fashion Market • WWDMAGIC • Sourcing@

Magic • Premiere Vision NY • Texworld NY • Kingpins NY • Fashion 

Market Northern California • Surf Expo • Swim Collective • LA 

Textile Show • LA Majors Market • Agenda • Designers & Agents LA 

• DG Expo • Apparel Sourcing Guatemala

Promote your business in the  
Trade Show Section!

• Impact the Industry
• Get in front of new exhibitors and attendees
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CALIFORNIA MARKET 
CENTER
110 E. Ninth St.

SHOWROOM RELOCATIONS

STRUT L.A.
Moved from A1084 to A319
UTE WEGMANN/JIM ROWLEY
Moved from A1089 to A318 
WELLS INTIMATES & APPAREL
Moved from B301 to A309 
KRISHMA OVERSEAS
Moved from B343 to A393 
MUSANI COUTURE
Moved from B385 to A392 
THE PARK SHOWROOM
Moved from B470 to B477 

NEW SHOWROOMS

SHIMA SEIKI USA 
A Lobby 3 
Shima Seiki
SHU-SHU
A333 
Lu Lu Updated

Yuli
SYMPLI
A336/A339 
Sympli Updated

EVERLY
B587 
Everly Young contemporary

J & Y COLLECTION LLC
B863
J & Y Collection LLC Juniors

UPDATED

MARY MINSER
A298
Earth Creations Updated
Your Name Here Updated

FRED POSTAL
A301 
Simpli–U Updated

KRISTINE CLEARY LIFESTYLES
A398 
Habitat Updated

CONTEMPORARY

THE PARK SHOWROOM 
B477
Ames Bros. Contemporary

Man X One Teaspoon Contemporary 
Mvmt Contemporary
Taylor Vintage Contemporary
Unnown Contemporary

INTERNATIONAL BRANDS IN 
AMERICA
B535 
All About Eve Contemporary
Molly Bracken Contemporary
Tolani Collection Contemporary
KARMA SHOWROOM 
B573
Neesha Contemporary handbags
UB & Marmelo Handbags, 
contemporary sweaters, dresses

KIDS’ AND MATERNITY

CONCEPTION SHOWROOM
A661
Anna Naturals Maternity

AB SPOON SHOWROOM
A677
Yporqué Children’s

KIDS DU MONDE
A678
Magnolia Baby Children’s
Ragdoll & Rockets Children’s
Will’ Beth Children’s

ALLISON SHOWROOM
A682
Bleu Coco Organic Children’s
Natureroots Organic Children’s

PATTI BERGSTROM
A685
PPLA Kids Clothing Children’s

SMALLSHOP SHOWROOM
A692
Kids The Frog Children’s

PAPERDOLL STYLE
A698
Bixbee Children’s
Chirp Children’s 
Doodle Pants Children’s
Henny and Coco Children’s
Kina Children’s
Lali Children’s
Nui Children’s
Pin Pon Children’s 
Pop Kids Children’s

MEN’S

T & A SHOWROOM
B486 
Cock Pit Men’s contemporary
Color Siete Men’s contemporary
Custom Ketchup Men’s contemporary

Duh 1 Men’s contemporary
Eight to Four Men’s contemporary
Flying Horse Men’s contemporary
Heritage Trends Men’s contemporary
Jack + Mulligan Men’s contemporary
La Marque Men’s contemporary
Mr. Bacons Men’s contemporary
The New Standard Men’s 
contemporary
Punto Blanco Men’s contemporary 
Rose Pistol Men’s contemporary 
Skinny Tie Madness Men’s 
contemporary
Tregene Men’s contemporary

THE NEW MART
127 E. Ninth St.

SHOWROOM RELOCATIONS

LA RUE SHOWROOM
Moved from Suite 406 to Suite 904
Color Block
Elan
Elan Beach
Eise M
LAJU
Patrons of Peace
Rebels Footwear
See U Soon
Zoa

NEW SHOWROOMS

BLANKSLATE SHOWROOM
Suite 1108
Arrow + Sol
Fashion Union
Lipsy London
London Dress Company
Luna of London
MAAC London

NEW LINES

ENGEL’S SHOWROOM 
Suite 506
Heather Pullis Designs
Peep
JOKEN STYLE 
Suite 607
Areia Branca
Boom Shankar
Duck Dive
Emma Lomax
Gisela
Half Tee
Idol Kids
Instant Figure
Lanchetti
Le Monde Gris
Lionel Handbags
Ludmila Labkova
Lux LA
Maria Cardelli
Michel Le Brun
Nouveau Riche Collection
Play Beach
RCLA
RES Denim
Roxford
S Woo
Silk and Cashmere
Some Product
Sonia Arora Designs
Sovereign Code
Triple S
Voiz
Zero Second
COHEN SHOWROOM 
Suite 703
Goa
Johnny Cotton
KLA/KAREN L. ANDERSON 
SHOWROOM 
Suite 704
Anni Kuan
LIZA STEWART, INC. 
Suite 900
Threads 4 Thought
SHOWROOM 903 
Suite 903
C&C
Project Social T
Whitney Eve
REPRESENTING SHOWROOM 
Suite 1002
Christiana
Reform Bags and Shoes
T. SMITH & CO 
Suite 1005
Black Tape
Namrata Joshipura
MARY HARDIE SHOWROOM 
Suite 1008
Principle Denim Innovators
Red Engine Jeans
STACY KEYES SHOWROOM 
Suite 1010
Ella Mara
Live Love Life
WBC CLOTHING 
Suite 1101
Bel Kazan
Single
RANDE COHEN SHOWROOM 
Suite 1103
Malibu Road Leathers

COOPER DESIGN SPACE
860 S. Los Angeles St.

NEW SHOWROOMS

WANDER WEST SHOWROOM
Suite 310
Goddis 
Stillwater
Torchlight
Turquoise + Tobacco
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REBECCA TAYLOR
Suite 515
Rebecca Taylor
HATCH
Suite 800
Auden
B:30
Banjanan
Cynthia Vincent
George Loves
Giles & Brothers
Giles & Brothers Men’s
Industria
James Perse
Jet by John Eshaya
Ji Oh
Koral Activewear
Luv AJ
Madeworn
Madeworn Men’s
Mara and Mine
Mirlo
Penelope Chilvers
Soludos
Soludos Kids’
Soludos Men’s
Stance
Stance Men’s
Thomas Wylde
Well Kept

NEW LINES

TSS TERRY SAHAGEN SALES
Suite 1000
Fine by Superfine
The Giving Keys
Prose & Poetry
The Range
Until Soon

GERRY BUILDING
910 S. Los Angeles St.

NEW SHOWROOMS

FAMMA GROUP INC.
Suite 207
Coco & Jameson
Hint of Mint
Taylor & Sage
ZIGI NY
Suite 303
Zigi NY
HYFVE
Suite 304 / 306 / 308
HyFve
M-B-Y SHOWROOM
Suite 305
Brechere
Complet
Kekkai
Maya Geller
B & K MODA
Suite 401
B & K Moda
B & K Fashion Point
LOLA DEVINE APPAREL / 
SCRAPBOOK CLOTHING
Suite 501
Scrapbook Clothing
DNA
Suite 502
New Idea
REAL BALUE SALES / LUDE / 
PERFECT SPECIMEN
Suite 505
Lude
Perfect Specimen
NIKKIES
Suite 601
Nikkies
Nikimoto
BELIERS / NATALIE T. 
Suite 604
Beliers
Natalie T.
SWEET SINAMMON
Suite 608
Sweet Sinammon
AOVI CLOTHING
Suite 805
Aovi Clothing
LA THEORY
Suite 806
La Theory

NEW LINES

LEFT COAST APPAREL SALES
Suite 407
American Natives Denim
Hudson Men’s Big & Tall
Smith & Graham
SprayGround Bags
MIRIANA OJEDA
Suite 702
Bitte Kai Rand
Bridge
Matthildur
Sacha Drake
Whiite
ELLIE FRANK ACCESSORIES
Suite 703
M & R Moda In Pelle Firenze

GALLERY 705
Suite 705
Bodil
Dress To Kill
Elizabeth Marcel
Ma Belle
MA BELLE 2—WORLD FASHION
Suite 705
Arama Shoes
Avivit Yizhar
Camilla Olson
Mango Design Shoes
Michaella Malin Jewelry
ARLENE HENRY SALES
Suite 902
Aldo Martins
Barcelona
JAMIE PRINCE SALES
Suite 904
Aimee G.
Ingrid Munt
Xenia Design
KAREN KEARNS SALES
Suite 906
Marienbad
Moche Lifestyle Sweaters
Sheen Alef

TEMPORARY SHOWROOMS

TRIXXI
Suite 201
Fifth & Park
Society Girl
Trixxi Girl
LIVING DOLL—LDLA CLOTHING, 
LLC 
Suite 204
Living Doll
OPAL APPAREL
Suite 206
Opal Apparel Juniors and misses 
woven tops, knit tops

ALMOST FAMOUS 
Suite 301
Absolutely Famous Juniors and 
misses
Almost Famous
MIKEN CLOTHING
Suite 302
Little Pretties
Miken
Miken Flow
Miken Swim
Pretty Rebel
Pretty Rebellious

Rebellious Once
SHANTEX GROUP LLC
Suite 305
Shantex Group LLP Ladies’ sweaters

JUMP DESIGN GROUP 
Suite 402
Jump Apparel
BETSY & ADAM / BLONDIE NITES / 
XSCAPE EVENINGS
Suite 406
Betsy & Adam
Blondie Nites
Xscape Evenings
WOVEN HEART & PAISLEY B 
Suite 504
Wee Heart and Paisley B
Woven Heart
Woven Heart Blue
CLOUD NYNE
Suite 507
Cloud Nyne
IMPACT STUDIOS INNY
Suite 508
INNY
KATIE K. INC / CHLOE & KATIE
Suite 602
Chloe & Katie

Katie K. Inc
SJS / JESSE & J
Suite 708
SJS Jesse & J Misses and young 
contemporary

CORNER CENTER
206 E. Ninth Street

NEW SHOWROOMS

MELT MANAGEMENT
Showroom 8
STOOSH / ROGER GARMENTS
Suite 202
CHOON, INC. 
Suite 302
Choon
Love on Tap
Teeze Me

LADY LIBERTY BUILDING
843 S. Los Angeles St.
THE ONE SHOWROOM
Suite 200
Johanne Beck
Kaliver
Mai68
Off Duty
Scanlan Theodore
Zipora
OCEAN SHOWROOM
Suite 400
Behno
Fischer Karlsson Acccessories
Susanne Karlsson 
MCMILLIAN SHOWROOM
Suite 401
Boxie
Harrison + Draper
New Age Queen
Suzywan Deluxe
Trouble at the Mill
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JANUARY 14-16 2016
ORANGE COUNTY CONVENTION CENTER ORLANDO, FL

THE GLOBAL WATERSPORTS AND BEACH LIFESTYLE TRADESHOW

JANUARY 14-16 2016
ORANGE COUNTY CONVENTION CENTER ORLANDO, FL

THE GLOBAL WATERSPORTS AND BEACH LIFESTYLE TRADESHOW

 REGISTER NOW • SURFEXPO.COM
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SHOWROOM PROFILES

Blankslate 
Showroom
The New Mart, Suite 1108
(213) 614-7930
tai@blankslateshowroom.com 

From London to Los Angeles 
… with a pit stop in West Palm 
Beach, Fla.

That is part of the business 
plan of the Blankslate Show-
room, which opened at The New 
Mart for the Spring ’16 LA Fashion Mar-
ket.

Blankslate focuses on dress lines de-
signed and made in the U.K. The lines are 
shipped to the showroom’s Los Angeles–
area warehouse, which is intended to pro-
vide a rapid, speed-to-market service to 
retailers across the U.S. The showroom’s 
founder, Mark Hackney, is headquartered in 
West Palm Beach. His wife, Alnifa Hack-
ney, designs one of the lines, called MAAC 
London, represented in the showroom. She 
also works on another one of the show-
room’s lines, Luna of London.

In addition, Blankslate handles Lipsy 
of London, a special-occasion and evenin-
gwear brand that made headlines in the U.K. 
when the Kardashian sisters worked on a 
capsule collection for the brand in 2013. 
Other brands represented in the Blankslate 
Showroom include Arrow & Sol, a Califor-

nia-inspired line that features fringed tunics, 
vests and skirts made out of suede. 

The Luna of London and MAAC brands 
stand out in this dress-focused showroom 
because they offer more separates such as 
pants and tops. The London Dress Co. of-
fers semi-formal dresses. Closet London is 
focused on dresses and pants for women 35 
and up. The Spring ’16 line features a lot 
of blush and coral colors. Wholesale price 
points range from $17 to $120 for the show-
room’s lines.

From its perch on The New Mart’s 11th 
floor, Blankslate looks out onto the back of 
the art deco sign for the Orpheum Theatre 
in downtown Los Angeles. Tai Wilkins, the 
showroom’s sales manager, said the show-
room was designed to have an intimate feel. 
“We wanted to make it feel like you were on 
a personal shopping trip,” she said.

—Andrew Asch

The Hanger 
Showroom
(213) 455-5958
www.hangershowroom.com

Dakota Showroom
(310) 740-3546
www.dakotashowroom.com
California Market Center, Suite B567

Before Selena Slogar and Christie Dan-
ielson moved into their new 3,600-square-
foot showroom on the fifth floor of the Cali-
fornia Market Center, the space was com-
pletely renovated. Carpeting was removed 
in favor of light concrete floors, a dropped 
ceiling was removed, and the existing fix-
tures were replaced with hanging industrial 

versions.  An enclosed space at the center of 
the room was removed to make way for a 
small bar cart. 

The sales representatives arranged the 
new open space to house their two show-
rooms, Slogar’s The Hanger showroom and 
Danielson’s Dakota showroom. 

The two each operated separate show-
rooms on the Cooper Design Space’s third 
floor but decided to move when they heard 
about the renovations planned for the CMC. 
Once fifth-floor renovations begin next year, 
the two plan to move to separate showrooms 

on the same floor. (Slogar and Danielson 
also share a showroom at Fashion Industry 
Gallery in Dallas.) 

Each showroom has its own aesthetic. 
The Hanger primarily carries Australian 
lines, and many of Dakota’s collections are 
from the United Kingdom. 

But the collections have similar price 
points (most pieces are retail priced under 
$200) and sell in many of the same retailers, 
including Nordstrom, Holt Renfrew, Asos, 
Topshop, Fred Segal, Myer, Scout and 
Molly’s, Kyle by Alene Too, Mod Cloth, 
Nasty Gal and Revolve. 

At The Hanger, Slogar’s Australian ap-
parel lines include Shilla The Label, Lola 
vs. Harper, Dashiki, None the Richer, Sea 
Dreamer, Wish Australia, MVN, Run-
away and Lexi as well as accessories lines 
Grace Bijoux and Nat Kent. 

On the Dakota side of the showroom, 
Danielson’s lines include East Lon-
don label Goldie London, Brat and 
Suzie, Johnny Loves Rosie and Na-
tive Rose, also based in the U.K., as 
well as Los Angeles–based Lisakai 
and 523 as well as Alabama-based 
Beach Belles, a collection of em-
bellished bracelets that can also be 
worn as hair ties.  

Slogar and Danielson describe 
their lines as established brands that 
might be new to U.S. retailers. 

“There are so many brands that 
haven’t been discovered yet,” Slogar 
said. 

In the showroom, there are indi-
vidual areas for each collection—
with space enough between them 

so that they each can have meetings with 
buyers at the same time. There are spaces to 
relax, including an inspiration wall featuring 
upbeat messages such as “Happy Girls Are 
Prettier” and “Keep Your Heels, Head and 
Standards High.” 

During LA Fashion Market, the two plan 
to serve mimosas and brunch in the morning 
and lunch later in the day for their retailers—
a practice they follow during Dallas market 
as well. They are also hosting a grand-open-
ing party on the first day of market.

—Alison A. Nieder

Christie Danielson, left, and Selena Slogar
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HyFve
Gerry Building, Suite 304
(323) 234-6000
www.doublezerousa.com

For years, HyFve has had a large showroom at 10th and Crocker streets in the Los Ange-
les Fashion District, where it sold Immediate goods to store buyers.

But recently it decided to branch out and take over a spacious showroom in the Gerry 
Building, where the company’s three lines are shown for buyers looking to place orders 
farther out in the season.

HyFve Inc., formerly known as Double Zero Inc., does brisk business with department 
stores such as Dillard’s, Von Maur and Belk and specialty-store chains such as Guess, said 
Jay An, the general manager of HyFve Inc. 

“We will still have our 
showroom on Crocker 
S t ree t  for  Immedia tes 
and selling two months 
out,” he said. But the new 
showroom is more of an 
appointment-driven space 
that looks beyond the fast-
fashion cycle.

The three lines under 
the HyFve umbrella cater 
to a young contemporary 
market looking for medium 
price points. 

The company’s newest 
line is Fashion on Earth, 
which is just launching for 
Spring/Summer 2016. It is 
running strong with boho 
looks influenced by the peasant and hippie trend. Cluny lace, cotton gauze, crinkled rayon, 
rayon and fringe are some of the fabrics and embellishments used. Wholesale prices range 
from $9.75 to $32.75.

Peach Puff, a print-driven collection that has a vintage vibe, has been around for nearly 
four years and is carried by stores such as Bloomingdale’s. “There is more craftsmanship 
to Peach Puff, so it is a little bit more pricey,” An said. Wholesale prices range from $12.75 
to $34.75.

The HyFve line is the oldest of the company’s lines and is made for a customer in her late 
teens to late 30s. It also follows the latest trends with wholesale prices ranging from $8.75 
to $27.75.

The lines are primarily manufactured in China and Vietnam with about 10 percent of the 
group made in Mexico.—Deborah Belgum 

Hatch
Cooper Design Space, Suite 800
(213) 532-8818
www.hatchinc.com

After more a decade in The New Mart, the Hatch showroom has moved to the Cooper 
Design Space. 

Since 2004, Hatch was co-located within the 10eleven Showroom on the ground floor of The 
New Mart. Kay Sides, who owns Hatch, said she and 10eleven owner Betsee Isenberg began 
thinking about moving one of the showrooms last year. 

“We were bursting at the seams,” Sides said. “We both had no place to grow.”
The two debated who would move, Sides said, but ultimately she decided Hatch would relocate. 
“I like change,” Sides said. 
(Sides and Isenberg had co-located showrooms in New York and Dallas, as well, until about 

six years ago, when each opened separate spaces.)
With nearly 20,000 square feet, the new Hatch showroom is a gallery-like space housing all 

Sides’ apparel, accessories and footwear 
lines. 

The new showroom space previously 
housed the Robert Rodriguez show-
room and offices. There are light wood 
details and clean white walls. Windows 
wrap two sides of the showroom, and of-
fices feature glass walls. Sides plans to 
install roll-down shades on the offices to 
be able to create individual, gallery-like 
spaces in the showroom. 

There is a main space where collec-
tions including JET by John Eshaya, 
Banjanan, Superfine, George Loves 
and Ji Oh will be displayed on suspend-
ed racks. The James Perse and Thomas 
Wylde collections will get their own 

rooms as well, and there will be dedicated vignette spaces for MadeWorn Rock and Stance 
Socks. There is an activewear room, featuring the Koral, B3.0, Vipe and Well Kept collections. 
There is also a jewelry room and a separate space for footwear lines including Soludos, Penelope 
Chilver, Say the Sun and Mara and Mine. 

Sides has been working with interior designer Cliff Fong of Matt Blacke Inc. to create the 
look of the space, which combines natural elements with a clean, mid-century aesthetic. 

“He’s a longtime friend,” Sides said. “We both worked at Maxfield back in the day.” 
In the days leading up to Los Angeles Fashion Market, Sides and her team were setting up 

the space and arranging furniture in the lobby. Sides plans to create a reception area where buyers 
will be offered coffee and drinks. “We’re getting so proper,” Sides said.—Alison A. Nieder

Kay Sides

HyFve dresses
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The 1970s hippie has come back.
That was part of the forecast at the Barbara 

Fields Buying Office Spring/Summer 2016 Trend 
Presentation. It was held the week of Oct. 5 at the 
California Market Center in downtown Los An-
geles. Barbara Fields forecast some of the most 
popular trends in juniors for next year. They will 
be styles reminiscent of the hippie look of more 
than 40 years ago. Styles include fringed 
jackets and T-shirts, tie-dye patterns, ripped 
jeans, T-shirts bearing the American flag, 
and almost anything in suede.

Fields, who has been forecasting fashion 
trends for more than 30 years, did not come 
from her recent predictions by going to a 
Grateful Dead–inspired jam band concert. 
Rather, she racked up millions of frequent-
flyer miles traveling to fashion capitals such 
as London, Tokyo, New York, Barcelona 
and Sydney, where she researched the most 
popular styles selling at retailers in those 
cities. Fields believes that what is trending 
in these places will become popular in the 
United States in 18 months or less after they 
crest overseas.

For the most recent round of forecasts, 
a prominent group of retailers attended her 
presentations. The group included Nasty 
Gal, Ron Jon, Sears, Wet Seal, Windsor, Ga-
briel Brothers and Citi-Trends.

Other big looks for Spring 2016 include T-
shirts with ring collars and tops with stripes. “We 
think they are going to be pure volume,” Fields 
said. “We love the Americana trend and how it is 
merchandising with stripes very well.” 

Distressed jeans are forecast to be big. Also 
predicted to be popular: jeans shorts with frayed 
hems. These shorts will have paneling that feature 
fabrics such as crochet and details such as grom-

mets. 
But 2016 won’t necessarily be a retread of 

1972.  Any white garment is forecast to sell well. 
Think white woven shirts, vests made out of white 
crochet and lace, and camisole tops as well as long 
sweaters and pants.

Also predicted to be popular are screen prints 
featuring tropical and floral graphics as well as 

blanket capes featuring Native American patterns.
Another big trend will be clothes with an ath-

letic edge. Fields said sports-bra tops will be pop-
ular, along with tank tops with sports team–style 
graphics, leggings made for a gym workout and 
a windbreaker that can be packed up in a pouch.

For jeans, juniors styles will see a continuation 
of what has been seen in the streets in 2015. “Butt-
lift [styles] still continue. Slit knees are still in-
fluential. High-waisted jeans are still continuing,” 
Fields said.—Andrew Asch

Barbara Fields’ Spring/Summer 2016 Trends: 
Hippie, White Fabrics and Sports

Barbara Fields, right, talks to a buyer.

EVENTS

Los Angeles–based premium-denim lifestyle line Citizens of Humanity re-
cently unveiled a dramatic new look for its 4,000-square-foot West Coast show-
room at the Lady Liberty building in downtown Los Angeles. 

Working with Montalba Architects, Citizens transformed the penthouse loft 
space into a modern and minimalist gallery that provides a clean canvas to show-
case the company’s collections, including Citizens of Humanity, AGOLDE, Gold-
sign, Fabric Brand and Getting Back to Square One.

Montalba Architects have created showroom and retail spaces for fashion la-
bels such as Isabel Marant and The Row.

A wall of windows and a 40-foot skylight add to the new, bright aesthetic of 
the showroom, which features a new European oak floor and floating “canvas” 
walls that are finished with stainless-steel fixtures. The architects preserved some 

of the original historical details of the space, such as the wood ceiling and brick 
wall, but refinished and painted them to add to the showroom’s gallery-like set-
ting. 

Freestanding brushed-stainless-steel racks in the center of the room can be 
moved to create one large event space or several smaller workstations. A partition 
wall with embedded screens separates the offices from the showroom. 

According to the company, the new showroom design will serve as a model for 
other Citizens of Humanity showrooms around the world, which will be remod-
eled over the next two years. 

Founded in 2003 by Jerome Dahan, Citizens of Humanity blends denim-man-
ufacturing heritage with a focus on fit, fabric and wash produced at its own facil-
ity in Los Angeles.—Alison A. Nieder 

Citizens of Humanity
SHOWROOM PROFILES

CALL NOW FOR 

SPECIAL RATES
TERRY MARTINEZ 

(213) 627-3737
 x213 
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Store buyers packed the Fashion The-
ater in the California Market Center to 
see the semiannual trend show presented 
by buying office Directives West.

Shelda Hartwell-Hale, Directives West’s 
vice president, pointed out that there were 
a number of key items and trends for 
Spring 2016 that would freshen up stores’ 
merchandise. “Let’s not be stagnant about 
what we are doing. We need to keep a fresh 
and new perspective,” she said, standing on 
the runway before the Oct. 5 show started. 

Dresses are still very popular as fash-
ion trends keep up the feminine look. Lots 
of long coverups, jackets and vests paired 
nicely with skirt and pant outfits and even 
dresses. The pencil skirt had a nice pres-
ence in the show as did tunic tops. 

Pant silhouettes kept their skinny look 
but also branched out into palazzo pants 
and flare bottoms. 

Khaki, white and faded blues were big 
in the color scheme as well as floral prints 
that spanned every age group.

Key items for the contemporary crowd 
included casual knit T-shirt dresses with 
a classic crew neck; rompers with skin-
baring panels, open backs, all-over lace, 
and floral and tribal prints; summer suede 
pieces; off-the-shoulder blouses with deli-
cate laces; wide-leg pants; and tops that 
are updated kimonos, utility jackets, soft 
trench coats and bomber jackets.

For the juniors group, there were lots 
of shorts that varied from denim cut-offs 
to patterned pieces; lots of cotton fabrics 
in shirts, tank tops and T-shirts; feminine 
tops in lace and crochet with updated 
peasant and off-the-shoulder necklines; 
knit T-shirt dresses with no-waist looks; 
flare pants; and ankle jeans in white and 
lighter washes with hems that are rolled, 

cuffed or frayed. 
In the better/moderate updated world, 

looks included the white shirt seen in tu-
nic lengths as well as tops in plaids offered 
in spring colors; skirts in midi and knee-
grazing lengths with new takes on the 
pencil and wrap silhouette; longer, struc-
tured sleeveless vests that are new to the 
moderate crowd but lightweight and tex-
tured cardigans that are still in vogue; nov-
elty knit tops in asymmetrical and layered 
looks that remain on the scene; denim, a 
top player with flare jeans making an en-
trée into the updated trend; and athleisure 
wear, which is stronger than ever.

A whole section was devoted to denim 
dressing and its various uses in rompers, 
dresses, chambray jackets, blouses, skirts 
and overalls. The bohemian look persisted 
with peasant-look blouses and embroi-
dered dresses.—Deborah Belgum
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FASHION

Keepsake crop 
top and skirt, 
Be Mine NYC 
clutch

Soprano romper, 
Imoshion clutch, 
Printed Village 
neckerchief

Freeway dress, 
Carole Inc. 
necklace, Emperia 
handbag

Vanilla Star outfit, 
Carol Dauplaise 
bracelet, Karen 
Studio hat

Status by 
Chenault blouse, 
New Direction 
skirt, Be Mine 
NYC handbag

Figueroa & 
Flower top and 
skirt, Carol 
Dauplaise 
necklace The Laundry Room 

shirt and short

Jessica Simpson 
The Warm Up 
outfit, Deb & Dave’s 
backpack, Forever 
NYC headband

Rachel Pally top and 
bottom, Emperia 
handbag, Some-
thing Special hat

Dizzy Lizzy top, 
Ashley Mason 
short, Rove & Pearl 
necklace, Symeli 
clutch

Forgotten Grace 
crochet top, 
Democracy jean, San 
Diego Hat Co. hat

Marine Blu 
dress, Be Mine 
NYC necklace

Willow & Clay 
romper

Red Clothing 
tank, 
S.O.N.G. 
overall

Directives West Outlines Major Trends for Spring 2016 in Runway Show
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Please visit our website at www.greeniceus.com! 
Phone: 626-336-8856 | Email: tina@greeniceus.com

Looking forward to having you as our business partners!

•All seamless garments
 
•Vertical factory
 
•Highest level, premium 
Type 6.6 Nylon yarn
 
•Ultra soft hand, distinctive 
texture and vivid colors
 
•Lightweight, feels amazing 
on the skin, and fits tightly 
yet comfortably on the 
body.
 
•A perfect blend of nylon 
and spandex create a 
slimming effect, smooth 
support and no bulges.
 
•Best prices and services

Ultra-Soft, 
Seamless and 

Highly Durable, 
Amazing Type 

6.6 Nylon

SEAMLESS

ALL TYPES ZIPPERS 

JEAN RIVETS

TACK BUTTONS 

SNAP BUTTONS

PLUS MORE 

TRIMS AVAILABLE

NAILhEAdS

ALL TYPES ZIPPERS

843 E. 31st St.

Los Angeles, CA 90011

Tel: (323) 231-0811

Fax: (323) 231-3820

Email: snjusa@snjusa.com

Operating hours

8:00 am – 5:00 pm (PST)

Monday – Friday

S & J USA, Inc.

C&C
Metal
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TRADE SHOW REPORT

If there was a wide range of opinion on re-
tail traffic, there seemed to be a consensus on 
the direction of the majors business, which has 
been changing in recent years. Vendors and re-
tailers have been experimenting to find what 
would give them an edge and what will help 
them stay in the game.

Ike Zekaria, owner of Windsor Fashions 
Inc., a mall-based retail chain of 115 stores, 
said what was once the 
goal of the business—de-
veloping a strength in a 
specific area—is no lon-
ger a good strategy.

“Manufacturers are no 
longer afforded the lux-
ury of staying in a niche 
business,” he said. “The 
manufacturers that we are 
having most success with 
have been doing well be-
cause they are flexible. 
[They] have the ability to 
put out a great variety of 
looks. [They] can respond 
to market trends no matter the category, and 
[they] have the capacity to do both domestic 
and import production.”

The way showroom owners conduct their 
business has followed a similar trajectory, said 
Alison Budow, president of Alison Budow 
Sales, located on the CMC’s eighth floor. In 
2014, her showroom specialized in three cat-
egories of clothing. This year, she expanded to 
seven to stay ahead of the market’s pace.

“We used to do one thing; now we are do-
ing three to four things to stay competitive,” 
she said. “From my end, I’m diversifying and 
retailers are diversifying.”

She noted there have been more styles 
that retailers have been requesting, such as 

“dorm.” It’s a market focused on athleisure-
style clothes for young women who are mov-
ing away from home and going to college. She 
also noticed vendors offering more plus sizes 
and goods aimed toward e-commerce retail-
ers.

Kate Healy, a national sales director for 
Los Angeles–headquartered Miss Chevious, 
said the fast-changing playing field requires 
quick reactions and strong partnerships with 
retailers. “You don’t have as much space to be 

wrong,” she said. “We’re not focused on col-
lecting orders. We’re focused on getting every 
order right.”

Other manufacturers have been finding 
success by adding specific qualities to their 
most successful products. David Vered, presi-
dent of Los Angeles–based YMI, said his la-
bel’s “Wanna Betta Butt,” part of the “Denim 
Fit Solution” program, has been one of the 
company’s major performers. It represents 40 
percent of the label’s business.

“Denim will always sell,” he said. “But in 
order to excel, you must do something that no 
one else has. This is a business of innovation.”

G&H Group, headquartered in Com-
merce, Calif., made its Majors Market debut 

with juniors denim line Angel + Premium. 
Designer Janet Lien hoped the line would 
stand out because it is different from other ju-
niors lines.

“What is missing in juniors is a lifestyle,” 
she said. “[Angel + Premium] is clearly less 

novelty. It is more classic.”
For Kimmy Song, chief executive officer 

of !iT Jeans, what’s missing in juniors is a 
premium-denim product at a truly competitive 
price. 

Song was at the Majors Market to reintro-
duce her young contemporary denim collec-
tion S.O.N.G., which stands for “star of a new 
generation.” S.O.N.G. initially debuted three 
years ago as an exclusive Nordstrom line, but 

the line was put on hold while Song adjusted 
the focus to relaunch for Spring 2016. 

“You are dealing with a very smart cus-
tomer,” Song said. “You have to begin at the 
right price.” 

For S.O.N.G., that “magic” retail price 

range is $38 to $58. The launch collection fea-
tures jeans in a variety of fits, including a boy-
friend style and a “sweet girlfriend” fit, which 
is a distressed skinny jean. There are also sev-
eral overall styles as well as shorts. The line 
features premium fabrications such as an ultra-
soft cotton denim with 1 percent stretch and a 
super-soft viscose/stretch denim.  ●

Alison A. Nieder contributed to this story.

YMI SCENES: The YMI label produced a showroom in the lobby of the California Market Center. 
David Vered, president of YMI, is pictured standing at a booth in the photo on left.

MISS CHEVIOUS CREW: From left, Chance Owen, Kate 
Healy, Ryan Felien, Makenzie Sisk and Melissa King

ANGEL + PREMIUM TEAM: From left, 
Sunny Lin, Steve Greenberg, Sean Brenner 
and Janet Lien

Sales Meeting at Stony Apparel Corp.

Steve Maiman, left, and 
Tony Litman of Stony 
Apparel Corp.

Majors Market Continued from page 1

California Market Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.californiamarketcenter.com
Products and Services: Five seasons a year, buyers from around 
the globe flock to the California Market Center (CMC) for Los Angeles 
Fashion Market, the West Coast’s premier destination for thousands of 
apparel, gift, home, and lifestyle collections displayed in hundreds of 
the CMC’s showrooms and temporary exhibitor showcases. Featured 
tradeshows include SHAPE Active & Lifestyle Tradeshow, SELECT 
Contemporary Tradeshow, TRANSIT LA Shoe Show, and the LA Kids‘ 
Market. LA Fashion Market at the CMC now offers visiting retailers 
and brands more opportunities and resources than ever to exhibit in 
and shop from. 

The Collective Shows
Swim Collective
www.swimcollective.com
Products and Services: The Collective Shows presents The Swim 
Collective Trade Show, Jan. 8-9, 2016, hosted at the Hyatt Regency 
in Huntington Beach, Calif. The Swim Collective is recognized as the 
biggest West Coast swimwear trade show, offering buyers more than 
1,000 lines across all swimwear categories. For more information, 
visit our website.

Active Collective
www.activewearcollective.com
Products and Services: The Collective Shows presents The Active 
Collective Trade Show, Jan. 15-16, 2016, hosted at the Hyatt Regency 
in Huntington Beach, Calif. The Active Collective is recognized as the 
biggest athleisure trade show, offering buyers more than 1,000 lines 
across all active wear categories. For more information, visit our 
website.

Cooper Design Space
860 S. Los Angeles St.
Los Angeles, CA 90014
(213) 627-3754
info@cooperdesignspace.com
www.cooperdesignspace.com
Products and Services: The Cooper Design Space, at the corner of 
Ninth and Los Angeles streets in the heart of L.A.’s Fashion District, 
hosts a space that embraces cross-pollination among L.A. lifestyle 
businesses in fashion, media arts, and publishing. The building is 

11 stories tall and, having been built in 1927, represents the city’s 
history of creative commerce. It’s a space that encourages fluidity 
across functions by offering an event venue, offices, and showrooms 
in a single location.

Dairi Fashion
(213) 624-1258
info@dairifashion.com 
Products and Services: This is a unique line of classic women’s 
apparel that comes in one size fits most. We’ve been in business for 
more than 25 years, since 1989.  We are sure it will work great for you 
and your customers. We guarantee satisfaction in our products and 
services. When you receive your first order, we like to wait to see how 
your customers react. From there, we are sure you will begin placing 
bulk orders as your customers fall in love with this clothing line. This 
fabric is available in wide array of textures and patterns. 

Fashion Market Northern 
California
3701 Sacramento St., Suite 204
San Francisco, CA 94118
(415) 328- 1221
fashionmarketnorcal@gmail.com
www.fashionmarketnorcal.com
Contact: Suzanne De Groot 
Products and Services: Do you need to refresh, renew, restyle?  Get 
ready for your Spring Fling with us. Experience designers from the 
south of France, Italy, Paris, the UK, Israel, Brazil, Germany, Japan, 
and even Australia. Maybe you are California dreaming? We offer 
USA-made, local and emerging designers. Our show offers all prices 
points: from international high-end contemporary looks to American-
made classics. It’s easy. … Book a flight to SFO, reserve a room at 
the beautiful Marriott, just 12 minutes from the airport. Did you know 
we offer: • New buyer to our show? Ask about a free night at the 
Marriott. • Reimbursed parking on Monday and Tuesday until 10:30. 
• Complimentary coffee, tea, fresh fruit, bagels. • Afternoon lemonade 
and cookies. • Starbucks café. • Lunch on us  and Mario’s taco truck. 
• Monday night is Late Night; shop until 7 p.m. while enjoying beer and 
wine on us. Re-imagine your look; refresh with new collections, renew 
with trendy accessories, and restyle with new layers. The FMNC  wel-
comes you with over 2,000 collections under one roof. Our open-booth 
format allows you to experience a relaxed friendly environment with or 
without an appointment.

GreeNice
15342-B Valley Blvd.
City of Industry, CA 91746
(626) 336-8856
Fax: (626) 336-8857
www.greeniceus.com
Products and Services: Made with quality and comfort with love, 
GreeNice seamless wear provides perfect fit for any knid of body with 
maximum comfort. One size fits most type of body. Our garments work 
flawlessly for any occasion. GreeNice seamless stays in place, doesn’t 
ride up, and are simple basics that everyone must have!

Hong Kong Trade Development 
Council
www.hktdc.org
los.angeles.office@hktdc.org
 (213) 622-3194
Products and Services: Come and contact the Hong Kong Trade 
Development Council to learn about unique value through quality, 
creativity, reliability, and sophistication. A statutory body established in 
1966, the Hong Kong Trade Development Council (HKTDC) is the inter-
national marketing arm for Hong Kong–based traders, manufacturers, 
and service providers. Our mission is to create opportunities for Hong 
Kong companies. With our network of more than 40 offices worldwide 
and the city’s natural business advantages, we provide a range of 
services to help global trade and promote Hong Kong as a platform for 
doing business with China and throughout Asia.

Special One
Rock Revolution
2707 S. Alameda St.
Los Angeles, CA  90058
(213) 614-1800
Fax: (213) 614-1815 
sales@blvapparel.com
www.blvapparel.com
Products and Services: Special One started with the vision of bringing 
the latest for our fashionistas while providing an exceptional value and 
quality that you’ll want to wear, season after season. Who says you 
have to sacrifice style for comfort? You can count on pieces that are 
made of the highest quality but also fit great. Rock Revolution: Rock it! 
Live it! Love it! Always at the leading edge, Rock Revolution has defined 
its complex mission in a simple way: Create styles that make you 
look and feel great! Combining a fashionable aesthetic and rebellious 
design with classic menswear staples—our clothing is pretty much an 

education on the art of being classically cool. Started with the vision 
of bringing the latest fashion while providing an exceptional value and 
quality. Our street-chic collection is exclusively designed to make you 
stand out in the crowd and put you ahead of your crew.

Surf Expo
1145 Sanctuary Parkway, Suite 355
Alpharetta, GA 30009
www.surfexpo.com
(800) 947-SURF
Products and Services: Surf Expo is the longest-running and larg-
est boardsports and beach/resort lifestyle trade show in the world. 
Produced annually in January and September, the show draws buyers 
from specialty stores, major resorts, cruise lines, and beach rental 
companies across the U.S., the Caribbean, Central and South America, 
and around the world. Surf Expo features approximately 2,600 booths 
of apparel and hardwoods and a full lineup of special events, including 
fashion shows, shaping competitions and demos. The show attracts 
more than 27,000 attendees and was named among the Fastest 50 
Growing Trade Shows by Trade Show Executive Magazine and among 
the Top 25 Fastest Growing Shows For Attendance by Trade Show News 
Network. Surf Expo will be held Jan. 14–16, 2016, at the Orange County 
Convention Center in Orlando, Florida. 

Wood Underwear
PO Box 817
Hermosa Beach, CA 90254
(310) 339-4355
Fax: (310) 421-1430
www.woodunderwear.com
Products and Services: Men don’t have enough options...especially 
compared to women’s options for shopping. Being outdoor people, a 
link with beach, ocean and snow sports was natural. Thus, the name 
“Wood.” It embodies our brand:  fun, keep-it-real, aspiration to push 
further no matter your sport, level or age. It’s also about fashion, or 
our slightly irreverent take on it. We want to get every man into a great 
pair of underwear that he can feel and look fabulous in....and feel 
great about the price as well. We aim to make great underwear that is 
approachable and accessible at the right price point and you can feel 
comfortable buying and wearing it. Our brand brings you in, our product 
brings you back.

Fashion Resources

This listing is provided as a free service to 
our advertisers. We regret that we cannot be 
responsible for any errors or omissions within 
Fashion Resources.
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Directory of Professional Services & Business Resources

CONTRACTOR - DENIMS

PATTERNS WORLD INC.
Providing pattern making and full development services for 

the garment industry for over 25 years.  We specialize in 
first through production patterns and in house sample room.  

Salesman duplicates, small production welcome.

Check us out at 
www.patternsworldinc.com

(213) 439-9919
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Jobs Available Jobs Available Jobs Available

ASSISTANT	DESIGNER/PRE-

PRODUCTION	ASSISTANT

Im	me	di	ate	po	si	tion	needed	for	a	Knitwear

brand,	MICHELLE	by	co	mune.	These	are	En	try

Level	po	si	tions	to	as	sist	de	signer	&	pro	duc	tion

mgr.	Knowl	edge	of	fab	ric	&	gar	ment	con	struc	‐

tion	a	must.	In	di	vid	ual	must	be	de	tail	ori	ented,

or	ga	nized,	&	skilled	in	com	puter	ap	pli	ca	tions.

Email	res.	to:	crys	tal@	f4m	bran	ds.	com.

CONTEMPORARY	DRESS

PATTERNMAKER

Ap	parel	com	pany	is	look	ing	for	a	sea	soned

Con	tem	po	rary	Dress	Pat	tern	maker	exp'd	in

TUKA	Tech.	Solid	exp.	in	work	ing	with	fine	fab	‐

rics	such	as	silks,	chif	fon	&	other	fine	fab	ri	ca	‐

tion.	In	ter	ested	ap	pli	cants	can	send	re	sume	&

sal.	re	quire	ments	to	ca	reers@	aps-	group.	com

ASSOCIATE	DESIGNER

As	so	ci	ate	De	signer	needed	for	Ju	nior	Sweater

di	vi	sion.	3-5	yrs.	exp.	Sweater	exp.	pre	ferred.

Email	re	sume	to:	HR@	sto	nyap	pare	l.	com

GRAPHIC	ARTIST

Join	our	Graph	ics	Team.	Strong	vi	su	al	iza	tion	&

cre	ative	in	put	for	fash	ion	tops	&	screened	t-

shirts.	Pro	cess	ing	knowl	edge	of	screen	print	‐

ing,	sep	a	ra	tions,	&	em	bell	ish	ment	tech	niques.

Fresh	ideas,	self-ini	tia	tive,	&	team	ef	fort	are

crit	i	cal.	Cre	ate	in	no	v	a	tive	de	signs	&	art	work

with	a	keen	un	der	stand	ing	of	our	cus	tomers’

needs.	Must	be	highly	or	ga	nized,	dri	ven	for	re	‐

sults,	&	able	to	com	mu	ni	cate	cre	ative	ideas

clearly.	Please	sub	mit	port	fo	lio	w/re	sume	to:

tla	man	tain@	sel	fest	eemc	loth	ing.	com

ACCTS	RECEIVABLE	ANALYST

De	tailed	&	as	sertive	A/R	An	a	lyst	to	iden	tify,	re	‐

search,	&	dis	pute	charge	backs.	Credit	Memos.

Strong	writ	ten	&	ver	bal	com	mu	ni	ca	tion	with

Fac	tor	and	Cus	tomers.	Ven	dor	Com	pli	ance

Guide	lines	for	ma	jor,	spe	cialty	&	big	box	re	tail	‐

ers.	AS400/DataView,	Ex	cel,	Mi	crosoft	Of	fice.

Email:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

IMPORT	PURCHASING	MANAGER

Tex	tile	ori	ented/gar	ment	im	porter	seeks	a	mo	‐

ti	vated	in	di	vid	ual	for	Im	port	Pur	chas	ing	Man	‐

ager	po	si	tion.	Ex	pe	ri	ence	in	im	port	pur	chas	ing

for	tex	tile	a	must.	Ex	ten	sive	email	cor	re	spon	‐

dence	with	China	sup	pli	ers	and	in-house

sales/cus	tomer	ser	vice.	Must	be	well	or	ga	‐

nized,	de	tail	ori	ented,	abil	ity	to	ne	go	ti	ate,	an	a	‐

lyze	and	make	de	ci	sions	with	im	pec	ca	ble	fol	‐

low	up	skills.	Re	tailer’s	com	pli	ance	is	a	plus.

Pls.	send	res.	to:	re	sume@	mer	idia	ntex.	com

SALES	MANAGER	&	QUALITY	CONTROL

SUPERVISOR

Star	tee	Ap	parel	Inc.	is	seek	ing	for	tal	ented	in	‐

di	vid	u	als	to	fill	the	po	si	tions	of	Sales	Mgr.	and

Q.C.	Su	per	vi	sor.	Pls.	send	in	your	res.	to	info@	

sta	rtee	appa	rel.	com	Po	si	tion	ap	plied	for	should

be	clearly	stated	in	the	email	sub	ject.

TECHNICAL	DESIGNER

•cre	ate	tech	packs,	in	clude	bill	of	ma	te	ri	als,

specs,	sewing	con	struc	tion	•re	view	store’s

tech	packs,	fit/pp/top	com	ments,	clar	ify	dis	‐

crep	an	cies	•track	and	com	ment/ap	prove

fit/pp/top	sam	ples	from	the	fac	tory	•pro	vide

tech	ni	cal	sup	port	to	pro	duc	tion	team	•co	or	di	‐

nate	with	pat	tern	mak	ers	and	pre-pro	duc	tion

team	•ex	cel	lent	writ	ten	and	ver	bal	com	mu	ni	‐

ca	tion	skills	•abil	ity	to	work	in	a	fast	paced

work	en	vi	ron	ment	•strong	Ex	cel	skills,	il	lus	tra	‐

tion	skill	on	Ex	cel	is	a	plus	Please	for	ward	re	‐

sume	to	mike.	t@	blu	prin	tcor	p.	com

PRODUCT	DEVELOPMENT	ASSISTANT

•Cre	ate	and	man	age	all	pur	chase	or	ders.

•Track	and	fol	low	up	with	sup	pli	ers	on	all

sam	ple	or	ders	•On	top	of	all	the	re	quired

com	po	nents/in	ven	tory	counts	for	de	vel	op	‐

ments.	•Man	age	the	pro	ce	dure	for	sam	ple

prepa	ra	tion	for	cus	tomers.	•Drop	off	the

pack	age	to	Fed	Ex	daily.	•Man	age	the	li	brary

of	sub	mit	ted	spec	i	mens,	filed	by	di	vi	sion	and

styles.	•In	ex	e	cut	ing	these	re	spon	si	bil	i	ties	time

man	age	ment	skills	to	meet	all	dead	lines.........

Re	quire	ments:	De	tailed	ori	ented,	ex	cel	lent	fol	‐

low	up	skills,	or	ga	nized.	Ba	sic	un	der	stand	ing	of

gar	ment	con	struc	tion,	fit	and	fin	ishes	Com	‐

puter	Pro	fi	ciency	in	Mi	crosoft	Of	fice	Pro	grams,

Pho	to	shop,	Il	lus	tra	tor.	Please	for	ward	re	sume

to:	susie.	y@	blu	prin	tcor	p.	com

DESIGN	ASSISTANT

•Cre	ate	and	man	age	pur	chase	or	ders.	•Track

and	fol	low	up	with	sup	pli	ers	and	ven	dors

•Must	have	knowl	edge	in	fab	ri	ca	tions	and

trims	•Work	with	over	seas	fac	to	ries	to	de	‐

velop	fab	rics/trims	•Drop	off	the	pack	age	to

Fed	Ex	daily.	•Cre	ate/sketch	in	il	lus	tra	tor	and

work	with	cads	in	pho	to	shop	•In	ex	e	cut	ing

these	re	spon	si	bil	i	ties	time	man	age	ment	skills

to	meet	all	dead	lines.	Re	quire	ments:	De	tailed

ori	ented,	ex	cel	lent	fol	low	up	skills,	or	ga	nized.

Un	der	stand	ing	of	gar	ment	con	struc	tion,	fit

and	fin	ishes	Com	puter	Pro	fi	ciency	in	Mi	crosoft

Of	fice	Pro	grams,	Pho	to	shop,	Il	lus	tra	tor.	Grad	u	‐

ate	with	De	sign	or	Art	–	re	lated	de	gree.	Please

for	ward	re	sume	to	al	ixp@	blu	prin	tcor	p.	com

EXPERIENCED	SEWER

METAL	Jeans	is	look	ing	for	a	highly	exp'd	in	di	‐

vid	ual	to	make	sam	ples	for	our	jeans.	Will

need	at	least	10	yrs	of	exp.	with	ver	i	fi	able	ref	‐

er	ences.	Eng	lish	speak	ing	manda	tory.	Please

send	re	sumes	to:	jobs@	met	alje	ans.	com	or	fax

to	818-575-9813

1ST	THRU	PRODUCTION

PATTERNMAKER

Can	di	date	must	have	ex	pe	ri	ence	in	women’s

con	tem	po	rary	ap	parel.	De	velop	and	re	lease

pat	terns	for	first	thru	pro	duc	tion.	Strong	com	‐

mu	ni	ca	tion	and	or	ga	ni	za	tional	skills.	Com	puter

lit	er	acy	and	Ger	ber	sys	tem	a	must.	Min	i	mum

2-3	yrs	ex	pe	ri	ence.	Bilin	gual	Eng	lish/Span	ish	a

plus.	Email	res.	to:	re	sumes@	kar	enka	ne.	com

or	fax	to:	323-277-6830

COUTURE	PRODUCTION

PATTERNMAKER

Seek	ing	pat	tern	maker	in	VER	NON	w/	MIN	5

yrs	cou	ture	and	tai	lor	ing	exp.	Must	be	de	tail-

ori	ented,	ex	pert	in	chif	fon	drap	ing,	&	hi-end

gar	ment	con	struc	tion;	a	team	player	w/	great

com	mu	ni	ca	tion	skills	who	can	multi-task	in	a

fast-paced	en	vi	ron	ment.	Send	re	sume/salary

his	tory	to	hec	torg@	mon	ique	lhui	llie	r.	com

CUSTOMER	SERVICE	REPRESENTATIVE

PVH	Neck	wear	near	down	town	Los	An	ge	les

seeks	a	Cus	tomer	Ser	vice	Rep	re	sen	ta	tive	with

ex	ten	sive	or	der	man	age	ment	and	EDI	exp.

The	ideal	can	di	date	is	a	highly	or	ga	nized,	de	tail

ori	ented,	in	di	vid	ual	with	ex	cel	lent	com	mu	ni	ca	‐

tion	skills.	Must	have	exp.	man	ag	ing	or	ders

for	ma	jor	de	part	ment	stores	as	well	as	pro	fi	‐

ciency	in	Mi	crosoft	Of	fice	and	ERP	sys	tems

prefer	ably	Roy	al4.	A	quick	learner	that	gains

ex	per	tise	on	re	port	ing	op	tions	to	proac	tively

com	mu	ni	cate	and	con	sult	with	Sales	based	on

fi	nan	cial	in	for	ma	tion.	Fa	mil	iar	with	the	NRF	cal	‐

en	dar	and	im	pli	ca	tions	to	monthly	fi	nan	cial

goals.	Abil	ity	to	de	velop	ex	per	tise	on	ven	dor

man	u	als,	rout	ing	and	com	pli	ance	re	quire	‐

ments.	Min	i	mum	Qual	i	fi	ca	tions	in	clude	a	High

School	diploma;	Bach	e	lor's	De	gree	pre	ferred.

Min	i	mum	1	to	2	years	of	or	der	man	age	ment

ex	pe	ri	ence	in	Ap	parel	or	other	con	sumer

prod	ucts.	This	is	a	salaried	full	time	po	si	tion

with	ex	cel	lent	ben	e	fits	that	in	clude	3	weeks

paid	va	ca	tion,	11	paid	hol	i	days	per	year,	401k

and	com	pany	paid	pen	sion.	About	us:	PVH

Corp.	is	a	di	ver	si	fied	multi-bil	lion	dol	lar	global

com	pany	that	lever	ages	a	port	fo	lio	of	brands

that	in	cludes	Calvin	Klein,	Tommy	Hil	figer,	Van

Heusen	and	IZOD.	PVH	of	fers	ex	cel	lent.	Please

email	re	sume	to:	mar	ciger	lach@	pvh.	com

ASSOCIATE	DESIGNER

The	ideal	can	di	date	will	demon	strate	cre	ative

&	tech	ni	cal	un	der	stand	ing	of	ap	parel	de	sign

gar	ment	con	struc	tion	&	fab	ri	ca	tion	•Cre	‐

ates/main	tains	tech	sketches	&	style	line

sheets	per	cat	e	gory	•Gen	er	ate	all	tech	packs

&	up	dates	through	out	the	com	plete	de	vel	op	‐

ment	cy	cle	•Com	mu	ni	cate	with	over	seas	&	lo	‐

cal	ven	dors	on	ap	provals,	proto	dead	lines	&

de	vel	op	ments	•Re	spon	si	ble	for	fab	ric	li	brary	&

com	plete	in	ven	tory	•En	sure	proto	&	sam	ples

are	pho	tographed/tagged	•Up	date	weekly	de	‐

vel	op	ment	log	of	all	styles	•As	sists	De	signer

with	fab	ric,	trims	color	&	in	spi	ra	tion	boards

•Main	tain	de	part	ment	ex	pense	re	port	•De	‐

gree	in	Fash	ion	de	sign	w/	min	4	years	de	sign

exp.	in	Wo	ven	Dresses	•Pro	fi	cient	in	Ex	cel,	Il	‐

lus	tra	tor	/	Pho	to	shop	•Abil	ity	to	work	in	a	fast

paced	en	vi	ron	ment/flex	i	ble	to	change.	Ex	cep	‐

tional	fol	low	up/or	ga	ni	za	tional	skills.	Send	re	‐

sume	to	clau	dine@	san	ctua	rycl	othi	ng.	com

LOOKING	FOR	FULL	TIME	IN	HOUSE

SALES	PERSON

Es	tab	lished	Ju	nior/Missy	man	u	fac	turer	look	ing

for	in	house	sales	per	son	with	STRONG	con	‐

nec	tions	with	buy	ers.	Please	e	mail	re	sumes

to	bri	an	nakang@	yahoo.	com
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GARMENT	INDEPENDENT	SALES	REP

CUR	RENTLY	WITH	STRONG	EX	IST	ING	NET	‐

WORK	CUS	TOMER	BASE.	 PROVEN	TRACK

BUSI	NESS	RECORD,	PRI	VATE	LA	BEL	SALES	EX	‐

PE	RI	ENCE,	BACK	GROUND	KNOWL	EDGE	OF

GAR	MENT,	SELF	STARTER.	GEN	ER	OUS	COM	‐

MIS	SIONS	OF	FER	TO	THE	RIGHT	PER	SON.	RE	‐

PLY	WITH	RE	SUME	EMAIL	TO:	LUCY@	CALLI-	

CHINA.	COM

TECHNICAL	DESIGNER

XCVI	is	look	ing	for	a	full	time	Tech	ni	cal	De	‐

signer,	with	a	min.	5	yrs	exp.,	knowl	edge	in

pat	tern	mak	ing	con	struc	tion,	gar	ment	spec	&

grad	ing	rules.	Can	di	dates	must	be	pro	fi	cient	in

Ex	cel,	Pho	to	shop	and	il	lus	tra	tor.	To	ap	ply,

send	re	sumes	to	jobs@	xcvi.	com.

1ST	TO	PRODUCTION	PATTERNMAKER

Wilt	is	look	ing	for	an	ex	pe	ri	enced	1st	to	Pro	‐

duc	tion	Pat	tern	maker	-	Must	know	Tuka.	Min	i	‐

mum	5	yrs	exp.	gar	ment	dye	knowl	edge	pre	‐

ferred.	Email:	par	can	d	pearl@	par	cand	pear	l.	com

SALES	REP	FOR	INNOVATIVE	MEN'S

LIFESTYLE/SURFWEAR	LINE

Seek	ing	mo	ti	vated	in-house	or	in	de	pen	dent

rep	to	de	velop	key	spe	cialty	store	ac	counts	in-

state	and	na	tion	ally.	Must	have	sale	exp.,	self-

di	rected,	or	ga	nized	and	be	will	ing	to	travel.

Email	res.	to:	hr360show	room@	gmail.	com

TECHNICAL	DESIGNER

Tech	ni	cal	De	signer	for	Ju	nior/Missy	knit	di	vi	‐

sion:	Min	i	mum	3-5	years	of	ex	pe	ri	ence	work	‐

ing	with	Im	ports.	Works	closely	with	as	so	ci	ate

de	signer	to	cre	ate	tech	packs,	Adobe	il	lus	tra	‐

tor	&	Pho	to	shop,	PLM,	Ex	cel,	etc.	Knowl	edge	of

gar	ment	con	struc	tion,	fit	ting	&	fab	ric	a	must.

Highly	or	ga	nized	self-starter,	will	ing	to	multi

task	in	the	de	sign	&	de	vel	op	ment	process.	Val	‐

ley	lo	ca	tion.	Please	send	re	sume	to:	 Lar	ryM@	

kan	dyki	ss.	com

YOUNG	CONTEMPORARY	ASSISTANT

DESIGNER

Min.	3	yrs.	of	exp.	with	de	sign	process	from

con	cept	to	prod	uct.	Pro	fi	cient	in	sketch	ing,

Pho	to	shop,	il	lus	tra	tor	&	Ex	cel.	De	velop	tech

packs	with	de	tailed	specs	&	main	tain	com	mu	‐

ni	ca	tion	with	over	seas	sup	pli	ers.	Man	age	de	‐

vel	op	ment	of	sam	ples	from	1st	proto	through

to	fit	ap	provals	by	cus	tomer.	Pls.	send	your

res.	via	email	to:	cre	ativeuser604@	gmail.	com

PRODUCTION	MANAGER

Pre	mium	Denim	Com	pany	base	in	LA	is	look	‐

ing	for	pro	duc	tion	man	ager.	Ba	sic	Du	ties	and

Re	spon	si	bil	i	ties	in	cludes	the	fol	low	ing	but	not

lim	ited	to;	·	Ex	e	cute	or	ders	from	Pat	tern	mak	‐

ing	and	han	dling	tech	ni	cal	specs	·	Work	with

cut	ting/	sewing/	wash	ing	&	fin	ish	ing	con	trac	‐

tors	·	Mon	i	tor	&	fol	low-up	stocks	·	Com	mu	ni	‐

cate	daily	with	de	signer/	co-worker	&	su	per	vi	‐

sor.	Sub	mit	res.	to:	info@	usj	eans	comp	any.	com

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	‐

able.	ALL	AR	EAS	Ph	(626-792-4022)

GARMENT	BUILDINGS

Mer	can	tile	Cen	ter	500	sq.	ft.	-	16,500	sq.	ft.

Priced	Right.	Full	Floors	4500	sq	ft.,	Lights-

Racks-New	Paint	Power	Park	ing	Avail	able-

Good	Freight.	Call	213-627-3754	De	sign	Pat	‐

tern	maker	Gar	ment	Lofts	300	sq	ft-1,000	sq

ft.	Call	213-627-3755

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

•WE	BUY	FABRIC!

WE	BUY	FAB	RIC!	No	lot	too	small	or	large.	In	‐

clud	ing	sam	ple	room	in	ven	to	ries	Silks,

Woolens,	Denim,	Knits,	Prints,	Solids	Ap	parel

and	home	fur	nish	ings	fab	rics	Con	tact	Mar	vin

or	Michael	STONE	HAR	BOR	(323)	277-2777SALESPERSON

A	FAB	RIC	COM	PANY	IS	IN	NEED	OF	AN	EX	PE	RI	‐

ENCED	SALES	PER	SON	WITH	ES	TAB	LISHED	CUS	‐

TOMER	NET	WORK.	................	FAX	RE	SUME	TO

(213)	747-7006.

FIT	MODEL

Look	ing	for	18/20	FIT	MODEL	Mea	sure	ments

are:	Height	5'7",	Bust	47"-	48",	Waist	39"-	40"

Low	hip	50"-	51",	Bi	cep	16"-17".	Email	re	sume

to:	mar	garit.	yet	arya	n@	joh	nnyw	as.	com

CREDIT	&	COLLECTIONS	MANAGER

Ap	parel	Mfr	based	in	LA	area	look	ing	for	sea	‐

soned	ex	pert	in	Di	lu	tion	Con	cen	tra	tion,	Spe	cial

Col	lec	tions,	Charge	back	Analy	sis,	Ven	dor	Com	‐

pli	ance.	Cus	tomers	in	clude:	Ma	jor,	Spe	cialty,

Big-Box	&	Wal-Mart.	Limit	aged/un	col	lected	in	‐

voices.	Com	mu	ni	cate	with	Cus	tomers/Fac	tors.

Pre	pare	Mgt	Fi	nan	cial	re	ports.	Proac	tive	analy	‐

sis	&	pro	fes	sion	ally	as	sertive	to	lead	A/R	Dept.

Email:	hrcol	lec	tion	s2015@	yahoo.	com.

Position Wanted

Real Estate

Buy, Sell and Trade

SALES	ASSOCIATE

We	are	look	ing	for	an	en	er	getic	seller	with

tele	mar	ket	ing	ex	pe	ri	ence.	Ap	parel	In	dus	try

knowl	edge	and	ex	pe	ri	ence	pre	ferred.	This	is

an	en	try	level	sales	po	si	tion	with	room	for

growth.	Col	lege	de	gree	in	ad	ver	tis	ing	or

sales/mar	ket	ing	pre	ferred.	 Please	email	your

re	sume	to:	terry@	app	arel	news.	net

SEWING	ROOM	COORDINATOR

Santa	Mon	ica	based	com	pany	seeks	an	ex	‐

tremely	or	ga	nized	SEWING	ROOM	CO	OR	DI	NA	‐

TOR	to	man	age	the	progress	of	all	pro	jects

run	ning	thru	the	sewing	room.	Bilin	gual	in

Span	ish	a	must.	Must	have	de	tailed	knowl	‐

edge	of	sewing,	join	ing,	cut	ting	&	fin	ish	ing

tech	niques.	Min	5	yrs	exp.	sewing	room

mgmt.	Great	writ	ten	&	oral	com	mu	ni	ca	tion

skills	re	quired.	 FULL-TIME.	GREAT	BEN	E	FITS.

Email	koire	cruiter@	koi	happ	ines	s.	com

PRODUCTION	PATTERNMAKER

Team	work	Ath	letic	Ap	parel	in	San	Mar	cos	CA

seeks	Pat	tern	maker	w/	min	of	3	yrs	exp.

Must	be	pro	fi	cient	with	Op	ti	tex/Lec	tra/Ger	ber.

De	signs	and	cre	ates	pat	terns,	first	sam	ples,

grad	ing	and	sewing	in	struc	tions.	DOE,	Full-

Time,	Hourly,	Full	Ben	e	fits	&	401k.	Email	re	‐

sumes	to	teamjobs@	tea	mwor	kath	leti	c.	com
ASSISTANT	DESIGNER

Young	con	tem	po	rary	com	pany	look	ing	for

asst.	de	signer	po	si	tion.	Must	have	at	least	3

years	exp	as	Asst.	De	signer.	Must	be	de	tail

ori	ented,	or	ga	nized	and	re	spon	si	ble.	Be	able	to

be	multi	task.	Must	have	good	com	mu	ni	ca	tion

skills.	Knowl	edge	in	the	Tec	Pac	and	have

good	com	puter	skills	and	team	player.	Fax	re	‐

sume	to:	mpaguio@	vel	veth	eart.	com

APPAREL	TECHNICAL	DESIGNERS

NEEDED	IN	ALL	MARKETS!

Tech	ni	cal	De	sign	ers	Needed!	Min.	2-5	yrs	exp.

De	velop	&	es	tab	lish	stan	dards	on	gar	ment

con	struc	tion,	qual	ity,	fit,	mea	sur	ing	&	grad	ing.

Must	have	ex	pe	ri	ence	build	ing	tech	packs,

BOMs,	con	duct	ing	fit	tings	&	writ	ing	fit	com	‐

ments.	Pro	fi	cient	in	Adobe	Il	lus	tra	tor,	Pho	to	‐

shop	&	Ex	cel.	 WebPDM	&	PLM	are	a	plus.

Send	re	sume	to:	kbrody@	24s	even	inc.	com

FREELANCE	PATTERNMAKER

Pat	tern	ser	vice	spe	cial	iz	ing	in	knits	and	wo	‐

ven.	Hand	or	com	puter	pat	terns,on	most	cad

sys	tems.	Email:	sher	man.	wil	liam	s@	ymail.	com

or	Call:	909*539*3583.

SALES	DIRECTOR	/	VP	OF	SALES

Es	tab	lished	ap	parel	man	u	fac	turer	in	L.A.	5

yrs.	exp.	as	a	sales	di	rec	tor/VP	of	sales	in	the

U.S.	Wom	ens	ap	parel.	Ma	jors,	Re	gion	als	&

Spe	cialty	Stores.	We	of	fer	a	gen	er	ous	pack	age

in	clud	ing	Base,	com	mis	sion	and	ben	e	fits.

Please	send	your	re	sume	&	salary	his	tory	to:

hrlosan	ge	les@	yahoo.	com

SALES	REP./ACCOUNT	EXECUTIVE

Full	time	cor	po	rate	sales	rep	/	ac	count	mgr.

Es	tab	lished	ap	parel	man	u	fac	turer	in	L.A.	3	yrs

plus	exp.	Ac	count	re	la	tion	ships	with	Ma	jors,

Re	gion	als	and	Spe	cialty	Stores	in	Women's.

Base	salary,	com	mis	sion	and	ben	e	fits.	Road

Ap	point	ments,	Show	room	and	Trade	Shows.

Pro	fi	cient	&	tech	savvy.	Send	your	re	sume	&

salary	hist.	to:	hrlosan	ge	les@	yahoo.	com
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