
Man Who Embezzled 
From Citizens of 
Humanity Pleads Guilty

The man who oversaw a scheme to embezzle $8 million 
from a commercial laundry house owned by Citizens of 
Humanity pleaded guilty to federal charges, according to 
the U.S. Attorney’s office.

Luis Mariano Rodriguez, 49, of East Los Angeles, who 
was the one-time president of CM Laundry LLC, pleaded 
guilty to one count of mail fraud on March 21. He is sched-
uled to be sentenced on June 20 and faces a statutory maxi-
mum sentence of 20 years in federal prison. 

In U.S. District Court, Rodriguez admitted that he and 
three other businessmen participated in a scheme that sub-
mitted fake invoices to CM Laundry, acquired by Citizens 
of Humanity in 2007. CM Laundry paid the bogus bills, 
with the proceeds being shared by the four men, the U.S. 
Attorney’s office in Los Angeles said. 

➥ Citizens of Humanity page 4

A global supply chain coupled with increased collabo-
ration between manufacturers and retailers as well as the 
need to improve speed-to-market is driving apparel makers 
to look for ways to improve efficiency without sacrificing 
quality and innovative design. 

For many, the answer is 3-D computer-aided design and 
patternmaking. For the second in California Apparel News’ 
ongoing Industry Focus: Technology series, we take a look 
at 3-D design technology. Executive Editor Alison A. Nie-
der recently caught up with several apparel technology ex-
ecutives to discuss what’s driving interest in 3-D design 
technologies and how apparel makers are using 3-D for 
everything from design development to customer engage-
ment. 

The Need for Speed in 
Design Development and 
Creative Collaboration

By Deborah Belgum Senior Editor
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Los Angeles Fashion Week wrapped up its eight-day run on March 20. The lineup included 70 designers showing in multiple 
venues around town. Highlights from the show can be found on pages 5–7. Extended coverage appears at ApparelNews.net. 

LOS ANGELES FASHION WEEK
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Los Angeles textile-
industry veteran April 
Booth died on March 12 
of natural causes at her 
home in Visalia, Calif.

The Southern Califor-
nia native started her ca-
reer in the beauty indus-
try, working as an assis-
tant to Polly Bergen, the 
actress turned cosmetics 
entrepreneur, and later in 
the fragrance industry. 

When she joined Eclat 
Text i le  Co.  in  1993, 
Booth had no textile ex-
perience, but she quickly 
rose to national sales manager, a position she 
held until her passing.

April always gave her time and efforts 

to causes she embraced, 
recalled Ann Davis,  a 
friend and colleague at 
Eclat, as well as with the 
Textile Association of 
Los Angeles, where Da-
vis served as longtime 
member and president. 
Booth was a TALA board 
member and judge for the 
organization’s scholar-
ship program. She also 
served on the board of 
the Fashion Industries 
Guild of Cedars-Sinai 
Medica l  Center  and 
could be counted on to 

help organize the Fashion Industries Guild’s 
charity sales, Davis said, recalling Booth’s  
great energy, “whether procuring items to 

sell, selling on the floor, setting up or knock-
ing down.”

“April always had a kind word and usu-
ally good advice for all of us,” Davis said, 
adding that she worked with Booth for 
more than 20 years. “She was a good per-
son who loved to plan celebrations and bake 
for them. I think we will all remember with 
fondness the cakes and cookies she made for 
our birthdays and holidays. That aside, I will 
miss her laugh and the good times we had.”

Another Eclat colleague, Bivian Uribe, 
worked with Booth for 26 years. Uribe de-
scribed Booth as a mentor, role model, close 
friend and a part of her family. 

“My nieces and nephews called her Aun-
tie April,” Uribe said. “She attended all the 
special occasions for my nieces and neph-
ew—graduations, sweet 16 parties, birth-
days, Thanksgiving.”

In recent years, Booth moved to Northern 
California to be closer to her sister, Nancy Za-
pasnak, in Visalia but traveled to Los Angeles 

each week to continue to work for Eclat. 
“Instead of making that commute, she 

lived with us a few days a week,” Uribe said. 
“I look back and realize what a blessing it 
was to have her in my life.”

Uribe described Booth as cheerful, fun-
loving and full of life. 

“Her smile could light up a room and it 
was infectious,” she said. “She made ev-
eryone around her happy. Whether it was a 
funny joke, her positive attitude or her big 
smile, she was a delight to be around. She 
loved to cook and enjoyed entertaining and 
playing cards with us. I will miss April’s 
smile and positive attitude. She was an in-
credible friend. She will be missed by a lot 
of people.” 

In addition to her sister, Booth is survived 
by many nieces and nephews. 

A mass will be held for Booth on April 
4 at 4 p.m. at St. Christopher Catholic 
Church, located at 629 S. Glendora Ave. in 
West Covina, Calif.—Alison A. Nieder

The Los Angeles–based Hale Bob label 
held a fashion show on March 17 at Style 
Fashion Week in West Hollywood, Calif. 
But Daniel Bohbot, the label’s founder and 
owner, announced that he will add a direct-
to-consumer element to all of his upcoming 
fashion shows.

 “Now we are presenting the line for few-
er professional buyers. The consumer wants 
the product right away,” Bohbot said. “Just 
after the fashion show, they will be able to 
purchase the clothes. It will be available to 
the ones who want it.”

Items from Hale Bob’s Summer 2016 
line, dubbed the Coachella Collection, were 
available for sale the morning after its show 
on the label’s website (www.halebob.com), 
according to a company statement. The col-
lection is currently available on the site.

Bohbot plans to produce a runway show 
with a direct-to-consumer sales element 
four times a year. The next one is tentatively 
scheduled for September.

There’s been a lot of talk across the fash-
ion industry on providing direct-to-consum-
er sales immediately after runway shows, 

said Mike Vensel, 
producer of the LA 
Fashion Week run-
way show Concept, 
which was on hiatus 
this season, and de-
signer for the con-
temporary line Mike 
Vensel. 

“People know it 
will happen,” Vensel 
said of the direct-
to-sales model. “But 
we’re still stuck in 
old production cy-
cles. There are still 
minimums and de-
lays.”

If a much faster 
production cycle is in every company’s fu-
ture, Vensel said it will be a double-edged 
sword. It will produce unrelenting pressure 
on designers and labels to be constantly in-
novative.  “The industry used to take six 
months to create a new collection; they 
would ship and take a vacation. Now there 
are no breaks. You can’t stop rolling.”

A newer model might benefit local manu-
facturers. “It creates a need for production to 
be on the same street as a label,” Vensel said.

—Andrew Asch
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Hale Bob Opens Direct-to-Consumer 
Sales After Runway Shows

NEWS

Hale Bob founder Daniel Bohbot on the runway on March 17 at Style 
Fashion Week

Textile Representative April Booth, 67
Obituary
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Levi Strauss & Co. announced it is mak-
ing its Water<Less finishing techniques 
available to the public.

Since the water-saving methods were in-
troduced five years ago, the San Francisco–
based blue-jeans maker said the techniques 
have helped save the company 264 million 
gallons of water  during the garment-finish-
ing process. 

Levi’s is sharing 21 water-saving tech-
niques with a range of applications for 
denim finishing, including ozone and wash-

cycle combinations. 
These techniques were previewed with 

nearly 20 of Levi’s industry peers last year 
in an effort to drive collaboration toward 
greater impact as an industry. 

The blue-jeans maker is encouraging all 
apparel companies to accelerate their own 
innovation and engage in an open dialogue 
around water use in the apparel industry. 

“Water is a critical resource for our busi-
ness, the planet and people around the globe, 
but usable supply is becoming increasingly 

scarce,” said Michael Kobori, Levi’s vice 
president of sustainability. “We’ve long been 
committed to being water stewards but re-
alize more needs to be done. We’re setting 
competition aside and encouraging others to 
utilize these open-source tools.”

Levi’s 2020 water-saving targets include:
• Using 100 percent sustainable cotton 

through sources such as the Better Cotton 
Initiative and recycled cotton, significantly 
reducing its total water footprint. 

• Having 80 percent of Levi’s products 

made with Water<Less techniques.
• Achieving zero discharge of hazardous 

chemicals by participating in the Joint Road-
map Towards Zero Discharge of Hazardous 
Chemicals (ZDHC).

• Having 100 percent of Levi’s corporate 
employees complete the Project WET water-
education training program run by a non-
profit. 

Levi’s water-saving techniques can be 
found on the company website located at 
www.levistrauss.com.—Deborah Belgum

Blue Jeans Maker Sharing Water-Saving Techniques
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Mark Faber

Vice President of Global Customer Success
Optitex
Optitex.com

We see a combination of operational and strategic motives 
driving businesses of all different sizes to adopt 3-D. With 
3-D, you can create once but leverage everywhere across 
multiple business processes, from product development and 
merchandising all the way through to sales and marketing. 

One of the biggest benefits on the operational side is time 
saved. It’s about saving time and costs associated with prod-
uct development, particularly related to proto and fit sam-
ples, by reducing the amount of physical samples needed. 
Technology also closes the gap between distances, making 
it much easier for decision makers to see virtual designs and 
make decisions fast and more effectively. You can speed up 
collection reviews between a brand’s merchandising, design 
and product-development teams and between the brands and 
their vendors. In other cases, it can even extend to the sales 
and marketing process by reducing costs and time associat-
ed with salesman samples, changing the experience of buy-
ers in the showroom, improving store merchandise planning 
and even photo shoots. 

On a strategic level, 
companies are driven 
to adopt 3-D with the 
goal to deliver the best 
possible product to 
their customers. Vir-
tual sampling gives 
merchandisers  and 
designers more color 
and design options to 
select from without 
impacting time and 
cost of delivery. You 
can present 3-D sam-
ples in any meeting, 
even without a physi-
cal sample, in all col-
orways. The decision 
making is happening 
much faster, and the 
quality of the product 
is better as you visual-
ize a true-to-life gar-
ment, all months ear-
lier than brands could have done before. In other cases, the 
motivation stems from a desire to be innovative and leaders 
in the industry, with forward-thinking technology and a vi-
sion of a future that includes consumers interacting with 3-D 
samples, whether online or in-store.

Regardless of the initial driver for adopting 3-D, the bot-
tom line for all the brands and retailers we work with is that 
where it starts is never where it ends. Within a relatively 
short period of getting started, they see additional uses and 
benefits of 3-D for their whole workflow and implement 
them from concept all the way to the in-store experience. 

Luis Velázquez

Director of Business Development
Lectra North America
www.lectra.com

Leading companies have already squeezed all of the big 
chunks of fluff time from their product-development calen-
dars. Many of them have also managed to push forward into 
fabric platforming and tight vendor partnerships, economiz-
ing time even further. However, the pressure to reduce time 

has not waned, and COOs are being asked to push for more. 
What is the next opportunity? The ability to generate virtual 
digital prototypes seems to be what executives are looking 
at now. The genesis of this interest centers on replacing one 
to two sample iterations with 3-D, thereby reducing total 
development time and cost accordingly. The added benefit, 
of course, is that design teams can then generate and review 
an increased number of product options without added cost. 
Seeing the same dress with long and short sleeves, for ex-
ample, requires only a nominal investment in time with 3-D 
compared to full prototyping.

Sample reductions may have been where it started, but in-
novative companies are pushing the technology even further, 
looking to positively impact areas such as on-product mar-
keting and in-store presentation for an ever more inviting 
shopping experience. For example, some are looking to 3-D 
virtual prototypes to allow for printing of labels with prod-
uct renderings. In the past, product rendering on labels was 
cost prohibitive and nearly impossible to execute because 
of the time needed to execute samples and photography in 
every colorway. 3-D has the potential to allow fit protos to 
be executed in one colorway physically while all other col-
orways are approved off swatch and 3-D renderings. This 
means that label ordering can proceed on an expedited time-
line, no longer dependent on a physical sample or photo 

shoot timelines. In addition, merchandising is beginning 
to use 3-D not only at the product selection/adoption phase 
but also in designing the product presentations in-store, for 
stronger visualization of the shoppers’ experience prior to 
roll out. We have even seen one company use 3-D prototypes 
as part of a video created to pitch to one of its customers. 

Many of the best new ideas for the use of virtual proto-
types are coming directly from our clients. We can’t wait to 
see where this goes next.

Mary McFadden

Executive Director, CAD Product Management
Gerber Technology
 www.gerbertechnology.com

Now that companies understand the current applications 
for 3-D in the value chain, they are starting to think more 
creatively about additional uses, from textile development to 
engaging with consumers.  What we think of as “traditional” 
uses of 3-D as well as the promise of less talked about ap-
plications are all driving adoption.

There is now a general understanding that product de-

velopment can save a minimum of two weeks in the de-
velopment calendar, depending on the average number of 
prototypes created during the development process. Prior to 
the sample being created, pattern development is made even 
more efficient due to the patternmaker’s ability to validate 
their patterns without having to rely on others to execute a 
physical sample. Patternmakers quickly become dependent 
on 3-D as a tool to make the pattern development process 
more efficient.

For many, the use of 3-D integrates so readily into the col-
laboration process, they easily expand the audience beyond 
their original target. We have some customers that planned 
on using 3-D between design and product development but 
added the use of 3-D as a sales tool. These customers are 
also finding that their opportunity is increasing because they 
are able to present more designs in the line to buyers, virtu-
ally. They no longer need to take the time to create physical 
samples but can present design concepts digitally, increasing 
their opportunity to have more designs selected. 

When designers collaborate with customers, 3-D design 
provides a more effective tool than flat sketches. Compa-
nies that specialize in digital design can more effectively 
present concepts in 3-D as compared to flat sketches. In a 
flat sketch the impact of the design is lost and the customer 
cannot fully understand how the design will look when ex-

ecuted. Leveraging 3-D for 
this customer interaction 
reduces the overall cost and 
time of development but 
also results in a more satis-
fied customer.

Another area where we 
have seen a lot of excite-
ment is in the area of textile 
development. Textile de-
signers can use virtual sam-
ples to test design concepts 
without creating physical 
samples or yardage. Scale 
and proportion can be vi-
sualized and modified on 
a virtual sample quickly to 
help refine a design con-
cept prior to the expense of 
physical samples. 

There are many other ar-
eas of interest from the ef-
fects of laundry and reverse 
engineering of textile prop-
erties to dynamic fit and 

deeper consumer interaction, all of which excite customers’ 
imagination. All of these areas are driving adoption of 3-D 
technology. 3-D is clearly here to stay, and the possibilities 
are really endless. We can all look forward to a more en-
riched experience as both industry professionals as well as 
consumers. 

Dr. Andreas Seidl

Chief Executive Officer
Human Solutions Group/Assyst
www.human-solutions.com

 
Discussions with our customers have repeatedly shown that 
making solidly based decisions fast is becoming increas-
ingly important for them when they’re creating their new 
collections. Many see the benefits of 3-D, especially in the 
design process. Our simulation software, Vidya, makes it 
possible to work with an almost photorealistic image of a 
product right from the outset. Changes in materials, applica-
tions, buttons, stitch types, etc., can be simulated lightning 
fast. This reduces the risk of wrong decisions and elaborate-

APPARELNEWS.NET  MARCH 25–31, 2016  CALIFORNIA APPAREL NEWS 3

Continued from page 1

 Corrections and ClarificationsINDUSTRY FOCUS: technology
In the second installment of California Apparel News’ Industry Focus: Technology series, Executive 

Editor Alison A. Nieder spoke with apparel technology executives to find out what’s driving interest 
in 3-D design technology. From companies looking to streamline the design-development process and 
reduce inefficiencies in the production process to apparel makers looking for ways to use 3-D CAD to 
connect with end consumers, 3-D design technologies are helping companies manage a global supply 

chain, meet the needs of their retail partners and improve speed-to-market. 

Mark Faber
Vice President of Global Customer Success

Optitex
Optitex.com

Luis Velázquez
Director of Business Development

Lectra North America
www.lectra.com

Mary McFadden
Executive Director, CAD Product Management

Gerber Technology
 www.gerbertechnology.com
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March 25
Splendid/Ella Moss Warehouse 
Sale
Cooper Design Space, 11th floor
Los Angeles
Through March 26

March 29
LA Men’s Market
California Market Center
Los Angeles
Through March 30

March 30 
“A Fireside Chat With Rachel 
Pally,” presented by FAB 
Counsel
Maker City LA
Los Angeles

Dallas Apparel & Accessories 
Market
Dallas Market Center
Dallas
Through April 2

Fashion Industry Gallery
Dallas
Through April 1

April 2
Stylemax
Chicago
Merchandise Mart
Through April 5

Fashion Week El Paseo
Various venues
Palm Desert, Calif.
Through April 9

April 3
Fashion Market Northern 
California
San Mateo County Event Center
San Mateo, Calif.
Through April 5

April 4
LA Majors Market
California Market Center
Los Angeles
Through April 6

Las Vegas International Lingerie 
Show
Rio All-Suite Hotel & Casino
Las Vegas
Through April 6

April 7
Atlanta Apparel
AmericasMart
Atlanta
Through April 11

April 11
International Textile Expo/The 
Source
Rio All-Suite Hotel & Casino
Las Vegas
Through April 12

CALA
Denver Mart
Denver
Through April 12

April 12
Première Vision
Metropolitan Pavilion
New York
Through April 13

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time, 
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication. 
Inclusion in the calendar is subject to available space and the judgment of the editorial staff.

There’s more
 on ApparelNews.net.

CalendarCalendar

For calendar details and contact 
information, visit ApparelNews.
net/calendar.
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According to court documents, the invoices 
sent to CM Laundry were fraudulent in at least 
two ways. First, the invoices included ficti-
tious and inflated charges, and the invoices 
were issued by companies operated by Rodri-
guez’s associates, which helped conceal Ro-
driguez’s role in the scheme. 

The laundry, in Gardena, Calif., does the 
various washes for Citizens of Humanity, 
the high-end denim company based in Hun-
tington Park, Calif. Citizens was started in 
2003 by blue-jeans designer Jerome Dahan, 
one of the founders of 7 For All Mankind.

Rodriguez admitted he sent e-mails to 
two of his codefendants, who gave them 
detailed instructions on what information to 
include on each of the fraudulent invoices 
that were submitted to CM Laundry. A third 
associate allegedly established a fictitious 
business name under K&R Industrial Sup-
plies. Rodriguez allegedly used this fake 
business name to submit other fictitious and 
inflated invoices to CM Laundry.

“This defendant victimized the very busi-
ness that had entrusted him to lead it,” said 
U.S. Attorney Eileen M. Decker in a state-
ment. 

Rodriguez admitted that FI Products, 
an industrial supply company in Riverside, 
Cal if., billed CM Laundry for more than 
$3.6 million and transferred about $2.3 mil-
lion of the proceeds back to him and one 
of his companies, Genesis Electronics Inc. 

Another company, H&T Industrial 
Products, owned by another co-schemer, 
billed CM Laundry for more than $5.5 mil-
lion and transferred approximately $3.6 
million to Rodriguez and Genesis, accord-
ing to court documents.

Fraudulent bills from K&R Industrial 

amounted to approximately $539,939, of 
which about $493,617 was transferred to 
Rodriguez, court documents said. As he 
admitted in court, Rodriguez kept approxi-
mately 75 percent of the proceeds generated 
by the false-invoice scheme.

In related proceedings, Terry Jay Mink, 
62, of Rancho Palos Verdes, Calif., the 
owner of H&T Industrial Products, pleaded 
guilty to conspiracy to commit mail fraud 
on Feb. 22. He is scheduled to be sentenced 
May 16 and faces a statutory maximum sen-
tence of five years in prison.

Rene Exequiel Bautista, 43, of Sylmar, 
Calif., the owner of K&R Industrial Sup-
plies, has agreed to plead guilty to one 
count of conspiracy to commit mail fraud. 
Bautista has been arraigned and is expected 
to enter his guilty plea in coming weeks.

The fourth man involved, Antonio An-
guiano, 43, of Riverside, Calif., the owner 
of FI Products, which sold personal protec-
tive equipment, was indicted by a federal 
grand jury on March 4.

The indictment charges him with five 
counts of mail fraud and two counts of ag-
gravated identity theft. Anguiano has plead-
ed not guilty and a trial is set for April 26. 

As a result of civil litigation brought by 
CM Laundry and Citizens of Humanity, a 
Los Angeles County Superior Court judge 
last November ordered Rodriguez and sev-
eral other defendants to pay nearly $9.6 
million to the laundry and blue-jeans manu-
facturer.

The investigation into the embezzlement 
scheme was conducted by the Federal Bu-
reau of Investigation and the Los Angeles 
Police Department, major crimes division, 
criminal investigations section. ●
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ly produced sample pieces. Our customers tell us that they 
can now do without as much as 60 percent of their sample 
pieces. This simplifies and speeds up the production pro-
cess—and naturally generates significant cost reductions. 
Work goes much faster, especially in the creation of variants 
and later collections.

Vidya also offers the great advantage 
of possible integration with our iSize por-
tal, plus the option to work directly with a 
body scan of the house model, ensuring that 
sizing and fitting remains highly visible 
throughout the entire design process. This 
is a big advantage for sales, for example, 
when it comes to keeping the number of re-
turns in the online shop as low as possible, 
and we also offer the Bodyprofiler for this, 
an ideal complementary software solution. 
Many of our customers are using 3-D more 
and more to communicate with their own 
customers, especially in the online envi-
ronment—and this means that all those 
expensive photoshoots are now a thing of 
the past. Color and material variants can 
be quickly and easily imaged in the online 
shop and the house scanatar can be used for 
virtual try-ons.

Savannah Crawford

Chief Collaborator
Tukatech
www.tukatech.com

Manufacturers are looking for ways to reduce the number 
of samples and shorten the product-development process. 
Brands are looking for ways to expand their product offer-
ing without risk.

There is a lot of opportunity for improving efficiency in 
the product-development cycle. When everything was ver-
tical, sample approvals took place with the fit model, de-

signer, patternmaker, and sample maker all in one room. 
Changes were communicated clearly between the relevant 
people, and the final sample was approved within a day or 
two. Now, because of globalization, sample approvals must 
take place across continents. Sending a sample via courier 
adds additional cost in both money and time. Language bar-

riers add another layer to the complexities of design inter-
pretation. We’ve tried communicating with tech packs and 
fit forms, but these methods just add new problems in ana-
lyzing fit and design. Lots of companies are now looking for 
solutions that close the communication gaps in a fast-paced, 
globalized industry.

With 3-D technology, there is more consistency because 
the 3-D fit model will have a consistent shape, anywhere and 
anytime. The live fit models’ bodies are replicated with the 

correct measurements, shape and posture so that right from 
the beginning every curve in the pattern is matched to the 
same figure. In TUKA3D, animation can be added to the 
models (walking, cycling, dancing, running, playing golf) to 
replicate live fit sessions. The 3-D operator can verify how 
the garment is fitting while the model is in motion using 

different tools within the software. Companies 
find this advantageous because they are able to 
achieve a consistent fit between styles. Further-
more, they see an improvement in their sample 
approval rate because the garment is being ana-
lyzed on the same body at all stages of develop-
ment. 

After the fit of a garment is approved, chang-
ing the design in 3-D becomes much faster. New 
details, prints, or colorways are easily visualized 
on a 3-D garment rather than producing physical 
samples for every variation. There is more flex-
ibility because images or videos can be viewed 
anywhere on any device. Instant feedback and 
collaboration is more easily facilitated between 
international parties, which gives companies the 
efficiency they are looking for in their product 
development and even allows for more ingenuity 
when marketing to the end consumer.

 Because of the limitless variations that can 
be offered by a brand as a result of 3-D technol-
ogy, e-commerce companies are able to operate 
on a made-to-order business model. Hundreds of 
graphics and prints can be shown on any num-
ber of silhouettes, all as rendered 3-D garments. 
Nothing is made until it’s already been paid for, 

which means that there is no inventory. The brands do not 
have to stock thousands of samples in hopes that they will 
sell, and they can still showcase unique product offerings. 

Over 500 brands, retailers and vendors are already using 
3-D technology for their product-development processes. 
Many of them have even eliminated physical sample mak-
ing, as they have found that there is zero tolerance between 
what they see on the computer and what they get in real 
life. ●

Technology Continued from page 3

Dr. Andreas Seidl
Chief Executive Officer

Human Solutions Group/Assyst
www.human-solutions.com

Savannah Crawford
Chief Collaborator

Tukatech
www.tukatech.com
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LOS ANGELES FASHION WEEK
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Rather than a sprawling three-week affair, Los Angeles Fash-
ion Week events were presented in a compact, eight-day format 

spread across several venues, including Fashion Week LA at 
Union Station in downtown Los Angeles, Art Hearts Fashion 

Week at the Taglyan Complex in Hollywood, LA Fashion Week 
at Columbia Square in Hollywood and Style Fashion Week at 

the Pacific Design Center in West Hollywood, as well as indepen-
dent events hosted by William Bradley and Maggie Barry. 

Extended coverage of Los Angeles Fashion Week can be found 
at ApparelNews.net. 

LA Looks
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LOS ANGELES FASHION WEEK
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COMING SOON IN 
CALIFORNIA APPAREL NEWS

CALL NOW FOR SPECIAL RATES, 
TERRY MARTINEZ (213) 627-3737 x213 
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Technology
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In Tough Times, Mark Zunino 

Opens Lavish Couture House

It’s an era marked by retailers closing stores and scaling 

back, but Mark Zunino, a Beverly Hills, Calif., couturier, un-

veiled a 5,500-square-foot atelier with a staff of 40 people.

In early January, Zunino produced a grand debut party 

overflowing with champagne and guests at his Mark Zunino 

Couture at 181 N. Robertson Blvd. Photographers, friends 

and revelers took pictures of Zunino with models wearing his 

red-carpet gowns and eveningwear. The backdrop was the 

white-walled workroom, where sewers painstakingly con-

struct one-of-a-kind looks for Zunino’s clients.

Zunino has created gowns and styles for Sofia Vergara, 

Dame Joan Collins, Angelina Jolie, Beyoncé, Lily Tomlin, 

Shirley MacLaine, Sophia Loren, Liz Taylor and Barbara 

Stanwyck, among others. But he claims that he would not feel 

slighted on hearing the question, “Who is Mark Zunino?”

For more than a decade, Zunino kept a low profile while 

working out of a Los Angeles atelier with no sign on Beverly 

Boulevard. Clients walked in a back door for fittings. “It’s a 

➥ 

HONG KONG – The new Taylor Swift collection that 

has an all-American girl vibe didn’t debut in New York or 

Paris but launched its first looks in a fashion show at Hong 

Kong Fashion Week.

And the cute T-shirts, scalloped skirts and thigh-touching 

dresses won’t be sold in the United States or Europe but in 

China. In August, the line started to be sold online at JD.com 

and Alibaba, but Chinese retailers will also have a chance to 

snap up the collection, which retails for $20 to $65.

Kate Liegey, who designed the collection with the coun-

try western singer, said she saw a big market in China for 

the brand. “Taylor has such a tremendous fan base in China 

that is incredibly loyal,” said Liegey, who is the chief cre-

ative officer for Heritage66Company, the Nashville-based 

Hong Kong Fashion 

Week Turns Focus 

Toward Asia

INSIDE:

www.apparelnews.net

Dov Charney loses American Apparel ... p. 2

Diane Merrick closing ... p. 2

Charney responds to bankruptcy court decision ... p. 4

Activewear ... p. 6

Premiére Vision coverage ... p. 8

ISS coverage ... p. 9

Las Vegas Resource Guide ... p. 12

➥ 
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DESIGNER PROFILE

TRADE SHOW REPORT

Taylor Swift introduced her new casual line at Hong Kong Fashion 

Week, held Jan. 18–21. Her collection was one of more than 10 

designers and labels on various runways at the show. For more 

looks from other designers at the show, see p. 13.

Swift Fashion

California Market Center 

Makes Big Push to Add 

More Exhibition Space

The California Market Center—the biggest apparel 

showroom complex in the Los Angeles Fashion District—

is undergoing a metamorphosis by adding more mammoth 

exhibition space and consolidating showrooms onto fewer 

floors.
The CMC’s latest transformation is the second floor of 

the three-building center, whose first phase was opened in 

1963 in an ambitious project undertaken by Harvey and 

Barney Morse, local manufacturers who owned California 

Lingerie Inc. 

All showrooms and offices on the second floor are be-

ing vacated in the next few months as the CMC’s owners 

convert the area into a vast exhibition hall.

“The CMC is becoming one of the most sought-after 

➥ 

Many vendors felt optimistic about 2016 business after 

Fashion Market Northern California wrapped up its Jan. 

24–26 run at the San Mateo Event Center in San Mateo, 

Calif. 
“There is a lot more confidence,” said Jacqueline Stone, 

a veteran Fashion Market Northern California vendor and 

owner of the Jacqueline Stone showroom, who also served 

on the board directing the trade show. “[Retailers] were 

spending.” 

It was the trade show’s first event after a holiday retail 

season that disappointed many businesspeople and Wall 

INSIDE:

Paul Frank returns ... p. 2

Fox Racing consolidates 

... p. 2

Retail Sales ... p. 4

New York men’s shows 

coverage ... pp. 5, 10–11

Fashion Resources ... p. 13
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FMNC: 2016 Starts 

on Optimistic Note

➥ 

www.apparelnews.net

Denim’s look for Fall ’16 is chic with new silhouettes, new inspiration and new 

treatments. For a look at Fall’s denim trends, see pages 8–9.Fall denim Forecast: Chic

E-commerce Showing More 

Interest in Bricks and Mortar

For 18 months, People’s Project LA has been selling its 

sweaters, dresses, dusters, rompers and everything fashion-

able through its website.

But Patty Park, the website’s founder and the daughter 

of Korean immigrants who worked in the garment indus-

try, is venturing into the offline world by opening a bricks-

and-mortar store soon in the Los Angeles neighborhood 

of Studio City. Her 1,300-square-foot outpost at 12206 

Ventura Blvd. opens Feb. 27. “Bricks-and-mortar is still 

a great business,” Park said. “[With a physical store] my 

➥ 

What Does an Economic 

Shift Mean for the 

Factoring Industry?

The global economy started out this year with a whim-

per, not a bang. 

The U.S. stock markets have been on a roller coaster 

ride. In January, the Dow Jones Industrial Average lost 5.5 

percent of its value, and the NASDAQ sank 8 percent that 

same month. Oil prices have plummeted to their lowest 

level in 12 years. 

INSIDE:

New Resources ... pp. 4, 6

Street Style ... pp. ... 16–17

West Coast Trend Show ... 

p. 20

Wear-a-Knit ... p. 22

Moonbasa USA ... p. 23

Resource Guide ... p. 26
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INDUSTRY FOCUS: FINANCE

New York designer B Michael made a fashion foray into Southern 

California with his first LA runway show, which featured his stylish 

dresses. For more looks from the show, see page 18.

RUNWAY DEBUT
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LOS ANGELES FASHION WEEK
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YKK® Authorized Distributor

Specializing in all kinds of 
zippers with fast delivery and 
excellent customer service

We deliver all over the world

Recycled Hangers

Flat Plastic Bags

YKK® Authorized Distributor

Specializing in all kinds of 
zippers with fast delivery and 
excellent customer service

We deliver all over the world

Recycled Hangers

Flat Plastic Bags

Zohar Industries
4851 S. Alameda St.
Los Angeles, CA 90058
323-544-4444 phone
323-544-4000 fax
info@zoharindustries.com
www.zoharzippers.com

Kentaro Kameyama
LA Fashion Week

Art Hearts Fashion 
FW 16

3-MONTH PROGRAMS 

Fashion Design

Menswear Design 

Handbag Design

Fashion Styling

Fashion Merchandising

F C I
T H E 

F A S H I O N 
S C H O O L

www.fcifashion.com 
213.688.4936

TRENDS

Fall ’16 Key Denim Directions by Trendstop
Get a first look at a selection of essential denim trends coming through 

for Fall ’16 as fashion forecasting agency Trendstop presents a taster 
of its expert analysis to kick-start the season. Designers are updating 
styles with clean-cut silhouettes for a modern appeal as dark, raw 
denim-inspired colorways create sophisticated looks across a range 
of different shapes. As a contrasting influence, Modern Seventies 
pieces breathe new life into the youthful denim scene. 
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Untreated 
Dark Denim 

Premium denim 
imitates non-denim 
styles, blurring the 
boundaries between 
denim and other 
woven quali t ies. 
Surfaces are over-
dyed to emulate 
deep indigo, raw 
denim. Sharp high-
fashion silhouettes 
further contempo-
rize the look. 
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Modern  
Seventies 
Denim 

1970s inspira-
tions are modern-
ized for the 21st 
century,  combin-
ing retro references 
with clean, contem-
porary silhouettes. 
Key shapes include 
flared culottes, con-
temporary overalls 
and wide-leg jeans 
in soft fabrications.

IM
A

G
E

 C
O

U
R

TE
S

Y
 O

F 
TR

E
N

D
S

TO
P

.C
O

M
: K

IN
G

S
 O

F 
IN

D
IG

O
 

Tonal Patchwork 
Patchwork denim surfaces cre-

ate standout looks in tonal shades 
of indigo. Pieced-together materi-
als and raw edgings create a casu-
al, customized look. Clean lines 
and simple cuts form the perfect 
canvas for the eye-catching sur-
face statements. 

Looking for more trend insight? For Custom Denim Directions, 
email info@trendstop.com for details. For more information about 
Trendstop, visit www.trendstop.com. 

Suno

Tori BurchParis Street Style

Opening Ceremony

Creatures of Comfort

Diesel

Paris Street Style

Kings of Indigo

Paris Street Style

08-TrendStop.indd   8 3/24/16   6:46 PM



Describe your student body.

Joe Farrell
Fashion Merchandising Chairman
FCI The Fashion School
FCI has an eclectic mix of students. Some attend di-
rectly out of high school while others already have 
completed a bachelor’s degree, master’s degree, or 
other higher education program.

Staci Jennifer Riordan
Executive Director
The Fashion Law Project at Loyola Law School
Our student body comprises fashion lawyers, law stu-
dents, designers, fashion executives, entrepreneurs, 
and others looking for a competitive advantage in the 
fashion business. 

What unique experiences do you offer in your cur-
riculum? 

FCI The Fashion School
Students who complete our three-month fashion 
design program or menswear design program 
may participate in our student fashion show. By 
the conclusion of their program, they will have 
completed a “mini-collection” that debuts at our 
student fashion show attended by more than 300 
fashion industry professionals, friends, and fam-
ily. 

Loyola Law School
We offer a wealth of unique and diverse programs, 
including regular symposia that convene fashion-
industry power players for discussions of emerg-
ing issues, classes in critical subject areas, and 
clinical training. The project’s third annual Fash-
ion Law Summer Intensive Program, to be held 
July 26–Aug. 5, 2016, will focus on constructing a 
brand narrative and all the legal elements neces-
sary to carry that story forward. 

What types of financial aid resources or paid 
work programs do you offer in your curriculum?

Loyola Law School
Students pursuing a J.D. or other graduate legal 
degree with a fashion emphasis are eligible for fi-

nancial aid. Candidates for the Fashion Law Summer 
Intensive Program may apply for scholarships.

Which career counseling services do your students 
find most helpful?

FCI The Fashion School
“Real-life” training is the best type of career counsel-
ing because students are actually immersed in their 
desired fashion career. Students attending FCI inter-
act with fashion industry professionals who give them 
career advice during their internships. 

Loyola Law School
Students pursuing a J.D. or graduate legal degree 
may use the school’s Sub-Concentration in Fashion 
Law to construct a custom curriculum. They can take 
advantage of individualized career counseling from 
executive director Staci Jennifer Riordan ’04, partner 
and leader of the Fashion Practice, Nixon Peabody, 
who has placed J.D. students in externships that re-
sulted in full-time job offers. Additionally, the school’s 

Fashion Law Society gives students a chance to net-
work with practicing fashion attorneys and execu-
tives.

Tell us what notable events you have coming up?

FCI The Fashion School
Our student fashion show is scheduled for June 
2016. One of our recent graduates, Kentaro Kameya-
ma, will be showing the collection he just debuted on 
March 14 during LA Fashion Week, at the Art Hearts 
Fashion Show.

Loyola Law School
Our symposium “Green Is the New Black: Sustain-
ability in Fashion” will run from 9 a.m. to 5 p.m., 
Fri., April 15, at Loyola’s downtown L.A. campus. 
Top fashion lawyers, executives, and consultants will 
explore using eco-conscious materials to cut costs, 
nurturing a brand beyond inception, exploiting so-
cial media without violating federal regulations, and 
streamlining production with new technology.
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Dara Inc.
3216 S Broadway
Los Angeles, CA 90007 
www.daraincusa.com
(213) 749-9770
Products and Services: Established in August of 1984, Dara Inc. is a credible 
distributor of the highest-quality trims, threads, notions, beauty and nail art 
materials, as well as arts and crafts products; it is known to the apparel, arts 
and crafts, and beauty industries. We specialize in products for swimwear, 
activewear apparel and denim. It’s a “one-stop-shopping experience,” says 
Dara CEO John Hsu. Dara’s e-commerce website allows customers to view 
their massive inventory and order online. Their new warehouse will become 
Dara’s second distribution point, accommodating their amped-up inventory 
base. With over 30 years of the highest quality of service, Dara Inc. has 
positioned itself as one of the industry’s top leaders throughout Southern 
California and has received significant national and international recognition 
for its excellence. Dara has a deep network of vendors in Asia and well as the 

U.S. who provide quick turnaround time. Our most valuable asset is the ease of 
doing business due to our huge array of products, making it a “one-stop-shop” 
for all of our clientele’s needs.

Robert Kaufman Fabrics
129 West 132nd St.
Los Angeles, CA 90061
(800) 877-2066
Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com
Products and Services: Robert Kaufman Co., Inc. is an importer and con-
verter with national and international representation, stocking a wide variety of 
printed, yarn-dyed, and solid wovens and knits as well as denims. In business 
for over 70 years, Robert Kaufman Fabrics has been delivering the highest-
quality service to manufacturing clients in the U.S. and around the world in 
a variety of markets, including childrenswear, womenswear, contemporary, 

juniors, men’s sportswear, maternity, uniforms, special occasion, accessories, 
and home fashions. In addition to an extensive catalog of on-trend design col-
lections released every quarter, we offer domestic in-stock programs with low 
minimums, as well as customized fabric design, development, and sourcing 
for prints, yarn-dyes, and solids. All fabrics are available for sampling. We 
also drop ship for customers with off-shore production needs. Robert Kaufman 
Fabrics sells wholesale and to the trade only. Our fabrics are available to the 
retail consumer through local quilt and fabric stores. To find a retail store 
that carries Robert Kaufman Fabrics, please see our website. To see what’s 
available and our latest collections in a fully searchable format, please visit 
our website. If you’re a customer looking to see our fabrics in person, please 
contact our office to schedule an appointment to visit our LA showroom.

Denim Resources

This listing is provided as a free service to our advertisers. We regret 
that we cannot be responsible for any errors or omissions within the 
Denim Resource Guide.
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The Fashion Law Project at Loyola Law School, Los 
Angeles’ symposium “Green Is the New Black: Sustain-
ability in Fashion” will explore using eco-conscious 
materials to cut costs, nurturing a brand beyond in-
ception, maximizing social media for advertising, and 
streamlining production with new technology.

Fashion executives, lawyers, designers, retail gurus, and students 
mingled at last year’s opening night reception of Loyola Law 
School’s Fashion Law Summer Intensive.

Staci Jennifer Riordan ’04, executive director, The 
Fashion Law Project, and partner and leader of the 
Fashion Practice, Nixon Peabody, lectures at the an-
nual Fashion Law Summer Intensive program.

EDUCATION IN FOCUS  —  SPONSORED SECTION
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ACCOUNTING SERVICES

Directory of Professional Services & Business Resources

CONTRACTOR - DENIMS

HOVIK M. KHALOIAN

5 2 0  N .  C E N T R A L  A V E . ,  S U I T E  #  6 5 0
G L E N D A L E ,  C A  9 1 2 0 3
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H O V I K @ H M K C P A . N E T

ACCOUNTING • AUDITING
TAXATION SERVICES FOR THE APPAREL INDUSTRY

CPA
EMBLEM/ PATCHES

FIT MODELS PATCH SUPPLY

Embroidered Patches
Woven & Printed Patches

Woven Labels
Reliable Delivery, Guaranteed Quality, Friendly 

Responsive Service, Competitive Pricing
PATCH SUPPLY, INC.

800-851-7096    949-443-0309
sales@patchsupply.com
www.patchsupply.com

GARMENT FINISHINGCUTTING/SEWING SEWING MACHINE SERVICES

MODEL SERVICES

To advertise in the Directory of Professional Services & Business Resources call June Espino 213-627-3737 x250 

DESIGN	ASST.

Wilt	seeks	a	full	time	de	sign	asst-	Ex	pe	ri	ence	in

gar	ment	dye	a	plus,	pro	fi	cient	in	Il	lus	tra	tor,	Ex	‐

cel,	Word,	good	com	mu	ni	ca	tion	skills	and	the

abil	ity	to	multi	task.	Min.	6	yrs.	exp.	Email:	Rox@	

par	cand	pear	l.	com

CUSTOMER	SERVICE	REPRESENTATIVE

We	are	a	grow	ing	man	u	fac	tur	ing	com	pany	near

Car	son,	Cal	i	for	nia.	We	are	look	ing	for	a	Cus	tomer

Ser	vice	Rep	re	sen	ta	tive	with	at	least	1	to	2

years’	ex	pe	ri	ence	for	our	Dis	tri	b	u	tion	Cen	ter.

The	CSR	must	have	dis	tri	b	u	tion	cen	ter	exp.	in

the	ap	parel	in	dus	try.	They	will	re	ceive	or	ders	via

email	and	phone,	they	will	en	ter	or	der,	they	will

fol	low-up	with	ship	ping	and	the	cus	tomer	to	en	‐

sure	ex	cel	lent	cus	tomer	ser	vice.	Re	sumes	con	‐

sid	ered	will	have	dis	tri	b	u	tion	and	ap	parel	exp.

De	gree	or	col	lege	courses	re	quired.	

Please	send	re	sume	and	salary	his	tory	to:	

mag	gie@	nex	tlev	elap	pare	l.	com

CAD/TEXTILE	DESIGNER

Lead	ing	LA	Based	Fab	ric	con	verter	seek	ing	en	try

level	CAD/Tex	tile	De	signer.	-needed	for	tech	ni	cal

tex	tile	cler	i	cal	du	ties.	-must	be	pro	fi	cient	in	Pho	‐

to	shop,	Ned	Graph	ics	a	plus.	-must	be	able	to

work	in	a	fast	pace	en	vi	ron	ment	and	have	multi-

task	ing	skills.	-must	have	good	com	mu	ni	ca	tion

skills	and	be	very	or	ga	nized.	••••Please	email

re	sume	to	texts	mart@	aol.	com

MENS	WOVEN	SALES	REP	NEEDED	FOR

ROCK	ROLL-N-SOUL

We	are	a	fast	grow	ing	So.	Cal	i	for	nia	based	mens

wo	ven	com	pany	seek	ing	pro	fes	sional,	self	mo	ti	‐

vated,	highly	en	er	getic	in	de	pen	dent	sales	reps

for	all	ter	ri	to	ries	in	clud	ing	in	ter	na	tional.	Can	di	‐

date	must	have	a	back	ground	in	mens	and

young	mens	wo	vens	or	equiv	a	lent	as	well	as

knowl	edge	with	the	mu	sic	and	lifestyle	im	age.

Po	ten	tial	can	di	dates	must	have	min	3	years	exp

sell	ing,	de	vel	op	ing	and	main	tain	ing	busi	ness	re	la	‐

tion	ships	with	ma	jors	&	spe	cialty	stores.	In	ter	‐

ested	can	di	dates	can	re	ply	to	LA	Jun	gle	Jim@	Yahoo.	

com

BOOKKEEPER

A	pre	mier	fash	ion	brand	com	pany	lo	cated	in

Down	town	Los	An	ge	les	is	look	ing	for	an	as	sis	tant

book	keeper.	Must	have	a	min	i	mum	three	years

of	ac	count	ing	ex	pe	ri	ence	in	the	re	lated	in	dus	try

and	in	depth	knowl	edge	of	full	ac	count	ing	cy	cle

Pref	er	ence	to	ap	pli	cant	with	an	ac	count	ing	de	‐

gree	and	knowl	edge	of	AIMS.	Please	send	your

re	sume	to	joseph1520@	gmail.	com	for	fur	ther

con	sid	er	a	tion.

CUSTOMER	SERVICE	SUPERVISOR

Com	pany	near	Car	son,	CA,	look	ing	for	an	ex	pe	ri	‐

enced	Cus	tomer	Ser	vice	Su	per	vi	sor	for	our	Dis	‐

tri	b	u	tion	Cen	ter	in	the	ap	parel	in	dus	try.	They	will

su	per	vise	sev	eral	Cus	tomer	Ser	vice	Rep	re	sen	ta	‐

tives.	They	will	en	sure	all	or	ders	are	processed,

ac	counts	main	tained,	all	CSR	pro	to	cols	are	

fol	lowed	and	com	mu	ni	cate	with	other	de	part	‐

ments.	E-com	merce	exp.	a	plus	and	Dis	tri	b	u	tion

exp.	a	req.	De	gree	or	equiv	a	lent	exp.	with	

col	lege	courses.	Please	send	re	sume	and	salary	

his	tory	to:	mag	gie@	nex	tlev	elap	pare	l.	com

FREELANCE	DESIGNERS

A	Wal	nut	Based	Ap	parel	Co.,	is	seek	ing	free	lance

De	sign	ers.	We	need	ju	nior	ca	sual	wear	and	

ac	tive	wear	De	sign	ers.	3	yrs+	exp..	Please	send	

re	sume	and	port	fo	lio	to:	hrp	zlp1@	gmail.	com

DESIGN	ASST.

Seek	ing	right	AS	SIS	TANT	to	work	in	our	JR	

di	vi	sion.	This	in	di	vid	ual	must	be	de	tail	ori	ented,	

or	ga	nized	&	able	to	work	in	a	fast	paced	de	sign

room.	Other	re	spon	si	bil	i	ties	in	clude	work	ing	with

de	sign	ers	on	fin	ish	ing	process	of	com	plet	ing	line.

As	sist	graphic	artist	in	main	tain	ing	print	li	brary

and	re	col	or	ing	prints.	Must	have	1	yr	work	ing

ex	pe	ri	ence	with	Pho	to	shop	and	il	lus	tra	tor.	

Ex	pe	ri	ence	with	CAD	graph	ics	help	ful.	

Send	re	sumes	to	hr@	swa	tfam	e.	com
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DESIGN	ASSISTANT

Down	town	man	u	fac	turer	is	look	ing	for	an	ex	pe	ri	‐

enced	De	sign	As	sis	tant	to	help	sup	port	a	team

of	ex	pe	ri	enced	De	sign	ers.	It	is	im	per	a	tive	for	this

per	son	to	be	ex	tremely	or	ga	nized,	de	tail	ori	ented

and	great	at	multi-task	ing	as	we	work	with	Mul	ti	‐

ple	ac	counts	in	clud	ing	Tar	get.	Be	ing	flex	i	ble	and

mo	ti	vated	is	key.	Re	spon	si	bil	i	ties	will	in	clude	but

are	not	lim	ited	to,	as	sist	ing	the	de	sign	team	in

ex	e	cut	ing	a	line	for	monthly	mar	kets,	ie.	Tag	‐

ging,	pic	tur	ing	and	prepar	ing	gar	ments	to	be

sent	out.	The	abil	ity	to	dye	fab	ric	and	trims,	

or	der	fab	rics/trims,	check	ing	in	fab	rics,	putting

sam	ples	up	to	cut	as	well	as	main	tain	ing	an	

or	ga	nized	flow.	Please	send	all	re	sumes	and	

in	quiries	to:	Melissa.	k@	sec	retc	harm.	com

TECHNICAL	DESIGNER

Down	town	Man	u	fac	turer	is	look	ing	for	an	exp'd

Tech	ni	cal	De	signer.	Can	di	date’s	du	ties	will	in	clude

but	are	not	lim	ited	to	in	spect	qual	ity	and	spec

pre-pro	duc	tion	gar	ments,	help	se	cure	fab	ric	and

trims	for	fit	ting,	com	mu	ni	cate	find	ings	with	fac	to	‐

ries	and	gen	er	ally	as	sist	our	Pro	duc	tion	Pat	tern	‐

mak	ers	as	needed.	Ap	pli	cant	must	be	fa	mil	iar

with	gar	ment	con	struc	tion	and	sewing,	have	ex	‐

cel	lent	com	mu	ni	ca	tion	skills	and	be	able	to	work

in	Out	look	and	Ex	cel.	Exp.	work	ing	with	Tar	get

Corp	a	big	plus.	Pls.	send	re	sumes	w/salary	

re	quire	ments	to:	cathy.	k@	sec	retc	harm.	com

QC	MANAGER

J	BRAND	jeans	is	hir	ing	a	Qual	ity	Con	trol	Man	‐

ager	with	a	strong	un	der	stand	ing	of	all	steps	of

gar	ment	in	spec	tion	process,	must	know	how	to

mea	sure	be	fore/	af	ter	wash	process,	solid	team

mgr.	Min	6	yrs	exp,	well	versed	on	gar	ment	

con	struc	tion	and	man	age	ment	skills.	Ex	cel	lent	

ben	e	fits.	Email:	JBLAca	reers@	jbr	andj	eans.	com

PATTERN	MAKER	-	GERBER

J	BRAND	jeans	seek	ing	a	strong	de	vel	op	ment

Pat	tern	Maker	-	Ger	ber.	Min	6-10	yrs’	exp.	in

denim,	non-denim,	knits,	wo	vens,	Ger	ber	pro	fi	‐

cient,	in-house.	Must	know	fab	ric	shrink	age,	abil	‐

ity	to	cre	ate	con	sis	ten	cies,	set	pri	or	i	ties.	Ex	cel	‐

lent	ben	e	fits.	Email:	JBLAca	reers@	jbr	andj	eans.	

com

CUSTOMER	SERVICE/EDI	MANAGER

Los	An	ge	les	based	ap	parel	com	pany	is	look	ing

for	an	ex	pe	ri	enced	cus	tomer	ser	vice/EDI	man	‐

ager.	Can	di	date	must	have	tech	ni	cal	knowl	edge

of	EDI	processes,	or	ga	nized,	de	tail	ori	ented	and

great	at	multi-task	ing.	Please	send	re	sumes	and

in	quiries	to:	eran@	sec	retc	harm.	com

FABRIC	SALES	REP	NEEDED

Tex	tile	com	pany	spe	cial	ize	in	knits	seek	ing	a

strong	sales	per	son	for	prints	and	solids.	Must

have	strong	re	la	tion	ships	and	con	tacts	w/	con	‐

tem	po	rary&missy	man	u	fac	tur	ers.	Base

pay+com	mi	sion.	Send	re	sume	to	arief@	sar	inot	

ex.	com

SALES	REPRESENTATIVE	FOR

BODYOLOGY

Body	ol	ogy	is	a	high	per	for	mance	in	ner	wear	line

for	women	who	ex	pe	ri	ence	shifts	in	body	tem	‐

per	a	ture.	Can	di	dates	must	have	min	i	mum	3-

years	of	ex	pe	ri	ence	sell	ing	to	bou	tiques	and	spe	‐

cialty	stores	and	be	highly	mo	ti	vated.	Please

visit	www.	bod	yolo	gyst	ore.	com	for	de	tails.	In	di	vid	‐

u	als	should	sub	mit	re	sume	to	gail.	nutt@	att.	net

PATTERNMAKER

EVA	Franco	seek	ing	Ex	pe	ri	enced	Pat	tern	maker.

Min	i	mum	20	+years.	Flex	i	ble	sched	ule.	DTLA.

cus	tom	erser	vice@	eva	fran	co.	com

PRODUCTION	ASST.

Ap	parel	com	pany	in	Com	merce	is	look	ing	for	an

en	try	level	pro	duc	tion	as	sis	tant.	Must	be	de	tail

ori	ented,	team	player.	Pro	fi	cient	in	Ex	cel.	

Man	darin	speak	ing	is	a	plus.	

Re	sume	to:	uniquestylehr@	gmail.	com

CAD	ARTIST/STYLIST/DESIGN

DIRECTOR

TEX	TILE/FAB	RIC	IM	PORTER	IN	DOWN	TOWN	L.A.	

IS	LOOK	ING	FOR	CAD	ARTIST/	STYL	IST/	DE	SIGN	

DI	REC	TOR.	NEEDS	TO	BE	PRO	FI	CIENT	IN	PC	

PLAT	FORM,	NED	GRAPH	ICS	AND	PHO	TO	SHOP.

Please	email	re	sume	to:	elite	fab	rics@	aol.	com

GRAPHIC	ARTIST--GIRLS	7-16

Join	our	Graph	ics	Team.	Strong	vi	su	al	iza	tion	and

cre	ative	in	put	for	fash	ion	tops	and	screened	

t-shirts.	Knowl	edge	of	sep	a	ra	tions	and	em	bell	ish	‐

ment	tech	niques.	Fresh	ideas,	self-ini	tia	tive	and

team	ef	fort	are	crit	i	cal.	Cre	ate	in	no	v	a	tive	de	signs

and	art	work	with	a	keen	un	der	stand	ing	of	our

cus	tomers’	needs.	Must	be	highly	or	ga	nized,	

dri	ven	for	re	sults	and	able	to	com	mu	ni	cate	

cre	ative	ideas	clearly.	Sub	mit	PORT	FO	LIO	with	

re	sume	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to	large

qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com	Steve

818-219-3002	or	Fab	ric	Mer	chants	323-267-0010

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

•WE	BUY	ALL	FABRIC!

WE	BUY	ALL	FAB	RIC!	No	lot	too	small	or	large.	In	‐

clud	ing	sam	ple	room	in	ven	to	ries	Silks,	Woolens,

Denim,	Knits,	Prints,	Solids	Ap	parel	and	home

fur	nish	ings	fab	rics	Con	tact	Mar	vin	or	Michael

STONE	HAR	BOR	(323)	277-2777

GRAPHIC	ARTIST

Ap	parel	graphic	artist	ex	pe	ri	ence	with	Ju	niors

non-li	censed	tops,	ex	pe	ri	ence	in	Adobe	Suite	

re	quired.	Fast	paced	en	vi	ron	ment.	Lo	cated	in

down	town	Los	An	ge	les.	Send	re	sume	to:

hu	man	re	sources@	big	stri	keus	a.	com	to	ap	ply.

ACCOUNT	EXECUTIVE

Sea	soned	Acct	Exec	in	ju	niors	fash	ion	graph	ics.

Must	have	con	nec	tions	to	Spe	cialty,	dept	store,

&	Mid	Tier.	Tar	get	stores	also	a	plus.	Show	‐

rooms	in	New	York	&	LA.	Los	An	ge	les	based

com	pany.	Some	travel	re	quired.	Please	re	ply

with	his	tory	&	ref	er	ences.	Send	re	sume	to:	

hu	man	re	sources@	big	stri	keus	a.	com	to	ap	ply.

PRODUCTION	PATTERNMAKER

LA	man	u	fac	turer	is	look	ing	for	a	Pro	duc	tion	Pat	‐

tern	maker	for	Kid’s,	Ju	nior	and	Missy	prod	uct	

us	ing	our	Ger	ber	sys	tem.	Must	be	ex	pe	ri	enced

in	both	knit	and	wo	ven	fab	rics	and	have	min	i	‐

mum	5	years’	ex	pe	ri	ence	do	ing	pro	duc	tion	pat	‐

terns.	Can	di	date	will	need	to	do	a	test.	Please

send	re	sumes	to:	cathy.	k@	sec	retc	harm.	com

TECHNICAL	DESIGNER

NYDJ	Ap	parel	is	seek	ing	an	exp'd	Tech	ni	cal	

De	signer.	Cre	ation	and	up	dat	ing	of	all	First	to

Pro	duc	tion	Tech	ni	cal	Pack	ages	for	Missy,	Pe	tite

and	Women	denim	and	sports	wear.	Lead	fit	ses	‐

sions	and	send	pat	tern	cor	rec	tions	to	the	over	‐

seas	fac	to	ries.	Track	sam	ple	sub	mis	sions.	Ex	cel	‐

lent	ben	e	fits	&	work	en	vi	ron	ment.	No	phone

calls	please.	Send	re	sume	and	salary	his	tory	to:

eric.	ueno@	nydj.	com

SALES	REP

L.A.	based	con	tem	po	rary	line	seek	ing	an	en	thu	si	‐

as	tic	strong	sales	per	son	with	a	mo	ti	vated

proven	track	record	&	sales	exp.	Can	di	date

must	have	re	la	tion	ships	with	cur	rent	ma	jor

store	con	tacts.	Com	puter	skills	&	travel	is	must.

Send	res.	&	sal.	his	tory	to:	Info@	dan	ielr	ainn.	COM

STAFF	ACCOUNTANT

NYDJ	Ap	parel	is	seek	ing	a	Staff	Ac	coun	tant.	Ap	‐

ply	prin	ci	ples	of	ac	count	ing	to	main	tain	fi	nan	cial

data	re	lated	to	Gen	eral	Ledger,	Fi	nan	cial	State	‐

ments,	and	gen	eral	ac	count	ing.	Work	closely

with	the	Con	troller	and	Ac	count	ing	team.	BS	in

Ac	count	ing	or	Fi	nance.	Min	1	yr	of	Ac	count	ing,

prefer	able.	Cost	ac	count	ing	and	ad	vanced	Ex	cel

exp	reqd.	Ex	cel	lent	ben	e	fits	&	work	en	vi	ron	‐

ment.	No	phone	calls,	please.	Send	re	sume	and

salary	his	tory	to:	eric.	ueno@	nydj.	com

“You’re off to great places! Today is your day!
Your mountain is waiting, So get on your way.”
Dr. Seuss

Showrooms
Studios
Office
213-627-3754

CUSTOMER	SERVICE	REP.

A	Wal	nut	Based	Ap	parel	Co.	Ju	nior,	Missy	and

Girl’s	lines,	is	seek	ing	a	full	time	Cus	tomer	Ser	‐

vice	Rep.	2	yrs+	exp.	out	stand	ing	ver	bal	and

writ	ten	com	mu	ni	ca	tion	skills	with	Buy	ers	and	Lo	‐

gis	tic	man	age	ment	from	Ap	parel	Re	tail	Stores.

Col	lege	grad	u	ated	is	plus.	Please	send	re	sume

to:	hrp	zlp1@	gmail.	com

SALES	PERSON

L.	A.	based	Con	tem	po	rary	Sports	wear+Dresses

com	pany	look	ing	for	strong	Sales	per	son	with

con	nec	tion	with	Spe	cialty	Stores	in	the	west	ern

USA.	Must	have	proven	track	record	in	sales

and	ex	pe	ri	ence	to	man	age	com	pany	Show	room.

Must	have	an	 ex	cel	lent	com	mu	ni	ca	tion	skills	&

strong	com	puter	knowl	edge.	Must	have	2-3

years	sales	ex	pe	ri	ence.	

E-mail	re	sume	to:	MPaguio@	vel	veth	eart.	com
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Learn more or register today! lls.edu/fashionlaw

Fashion Law Symposia
Green is the New Black: Sustainability in Fashion
9 am-5 pm, Friday, April 15, 2016

Top fashion lawyers, executives 
and consultants will delve into 
emerging fashion-industry issues: 
using eco-conscious materials to 
cut costs, nurturing a brand beyond 
inception, maximizing social media 
and streamlining production with 
new technology.  Special Q&A guest: 
Alumna Chelsea Grayson ’98, general counsel and executive vice president at 
American Apparel. The presenting sponsor is Nixon Peabody. Co-sponsors include 
the California Fashion Association, the Fashion Group International and 89.3 KPCC 
- Southern California Public Radio.

Advanced Credentials
Students pursuing a Master of Science in Legal 
Studies (MLS) degree may customize their 
curriculum using Loyola’s Fashion Law Course 
of Study as a template. Students pursuing a 
specialization in Intellectual Property Law and other 
areas may take fashion law classes as electives. 

The Fashion Law Summer Intensive 
focuses on constructing a brand narrative 
and all the legal elements necessary to 
carry that story forward. The program 
is designed for students in the fashion 
industry, practicing lawyers and fashion 
industry professionals seeking to develop 
and deepen their understanding of the 
relationship between the law and the 
business of fashion. 

Located in the heart of the growing global fashion 
capital of Los Angeles, The Fashion Law Project 
draws on the unique fashion connections, resources 
and inspiration of its home city. 
Loyola Law School, Los Angeles has designed a comprehensive 
academic center that blends the expertise of leading fashion lawyers 
with top fashion executives, retailing and merchandising experts, 
and branding gurus. The first of its kind on the West Coast, the 
center brings this wealth of expertise together in the form of classes, 
clinical training, regular symposia and certificate programs.

Schedule: July 28-August 5, 2016
July 28: Welcome reception
July 29-30: Class sessions 9 am-6 pm
July 31: Half day of instruction; walking tour of 
luxury brand flagships
August 1-4: Evening class sessions from 6-9 pm
August 5: Graduation ceremony and closing 
dinner

Learn More: 

lls.edu/fashionlaw

FASHION LAW SUMMER INTENSIVE 

CLASSES:
FASHION TODAY: AN INDUSTRY OVERVIEW • HOW TO LAUNCH A FASHION LINE • INTELLECTUAL PROPERTY CONSIDERATIONS IN FASHION • COPYRIGHT CONSIDERATIONS: 

IDPPA • INS & OUTS OF FASHION IMPORTING & EXPORTING • FASHION EMPLOYMENT LAW • ADVERTISING AND SOCIAL MEDIA LEGAL CONSIDERATIONS • FASHION M&A 
REAL ESTATE IMPACT IN FASHION: RETAIL LEASING • CREATING BRAND DNA IN FASHION: BUILDING STRATEGY & KEY CONSIDERATIONS • INCORPORATING CELEBRITIES 

INTO FASHION CAMPAIGNS: USE OF TV AND FILM • INTERNATIONAL FASHION HOT TOPICS • FASHION LAW CLINIC (CASE STUDY)

LOYOLA LAW SCHOOL | LOS ANGELES
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Learn more or register today! lls.edu/fashionlaw

Fashion Law Symposia
Green is the New Black: Sustainability in Fashion
9 am-5 pm, Friday, April 15, 2016

Top fashion lawyers, executives 
and consultants will delve into 
emerging fashion-industry issues: 
using eco-conscious materials to 
cut costs, nurturing a brand beyond 
inception, maximizing social media 
and streamlining production with 
new technology.  Special Q&A guest: 
Alumna Chelsea Grayson ’98, general counsel and executive vice president at 
American Apparel. The presenting sponsor is Nixon Peabody. Co-sponsors include 
the California Fashion Association, the Fashion Group International and 89.3 KPCC 
- Southern California Public Radio.

Advanced Credentials
Students pursuing a Master of Science in Legal 
Studies (MLS) degree may customize their 
curriculum using Loyola’s Fashion Law Course 
of Study as a template. Students pursuing a 
specialization in Intellectual Property Law and other 
areas may take fashion law classes as electives. 

The Fashion Law Summer Intensive is a 
weeklong immersion into the law behind 
growing a fashion brand; this year will 
focus on viral marketing. The program 
is designed for students in the fashion 
industry, practicing lawyers and fashion 
industry professionals seeking to develop 
and deepen their understanding of the 
relationship between the law and the 
business of fashion. 

Located in the heart of the growing global fashion 
capital of Los Angeles, The Fashion Law Project 
draws on the unique fashion connections, resources 
and inspiration of its home city. 
Loyola Law School, Los Angeles has designed a comprehensive 
academic center that blends the expertise of leading fashion lawyers 
with top fashion executives, retailing and merchandising experts, 
and branding gurus. The first of its kind on the West Coast, the 
center brings this wealth of expertise together in the form of classes, 
clinical training, regular symposia and certificate programs.

Schedule: July 28-August 5, 2016
July 28: Welcome reception
July 29-30: Class sessions 9 am-6 pm
July 31: Half day of instruction; walking tour of 
luxury brand flagships
August 1-4: Evening class session from 6-9 pm
August 5: Graduation ceremony and closing 
dinner

Learn More: 

lls.edu/fashionlaw

FASHION LAW SUMMER INTENSIVE 

CLASSES:
FASHION TODAY: AN INDUSTRY OVERVIEW • HOW TO LAUNCH A FASHION LINE • INTELLECTUAL PROPERTY CONSIDERATIONS IN FASHION • COPYRIGHT CONSIDERATIONS: 

IDPPA • INS & OUTS OF FASHION IMPORTING & EXPORTING • FASHION EMPLOYMENT LAW • ADVERTISING AND SOCIAL MEDIA LEGAL CONSIDERATIONS • FASHION M&A 
REAL ESTATE IMPACT IN FASHION: RETAIL LEASING • CREATING BRAND DNA IN FASHION: BUILDING STRATEGY & KEY CONSIDERATIONS • INCORPORATING CELEBRITIES 

INTO FASHION CAMPAIGNS: USE OF TV AND FILM • INTERNATIONAL FASHION HOT TOPICS • FASHION LAW CLINIC (CASE STUDY)
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