
LA Majors Market 
Buzzing

The 2015 Back-to-School season was considered a dis-
appointment for much of the juniors market, but the future 
looks bright, according to many of the exhibitors at the 
April 4–6 run of LA Majors Market, primarily held at 
the California Market Center in downtown Los Angeles.

Fashion executives and showroom staff reported higher 
sales and a feeling of optimism at the market, which draws 
department-store and chain-store buyers. 

“It is more active,” Stephen Kim, vice president of sales 
for juniors brand Rhapsody Clothing Inc., said of the mar-
ket. “Six months ago, they were shopping; now they are 
buying.” 

Retailers were asking for July 30 and Aug. 30 deliveries. 
Kim said there was anticipation for the upcoming Back-to-
School season.

➥ Majors Market page 3

For decades, Main Street and Pacific Coast Highway in 
Huntington Beach, Calif., have been known as the Rodeo 
Drive of Surf.

For those looking for the latest looks in wetsuits, board-
shorts, bikinis and skateboard sneakers, the block’s surf 
emporiums, Huntington Surf & Sport and Jack’s Surf 
Shop, developed global reputations for offering the best 
styles from the market’s most popular brands.

It’s heaven for surf and action-sports fans. But this bus-
tling pedestrian area across the street from the Huntington 
Beach Pier has been a no-go zone for anyone looking for 
any other kind of style, according to Nicole Hanriot. She’s 
the founder and designer of Beach Riot, an Orange Coun-

Surf’s Heartland No 
Longer No-Go Zone for 
Designer Styles

By Andrew Asch and Deborah Belgum

By Andrew Asch Retail Editor
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THE VOICE OF THE INDUSTRY FOR 71 YEARS

TRADE SHOW REPORT

fall forecast

Los Angeles boutique Kin opening in Huntington Beach

Directives West highlighted 
Fall/Winter 2016 trends at its 

recent runway show at the 
California Market Center.  
For more from the show,  

see page 5.
Stoosh dress, Have blazer, Be Mine NYC fur piece
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Designer Anne Fontaine made a trip to South Coast Plaza in Costa 
Mesa, Calif., for her label’s first comprehensive West Coast runway pre-
sentation. 

The 40-look show took place at South Coast Plaza’s Jewel Court, and 
200 style-savvy people took in the show.

On the runway, the audience saw Anne Fontaine’s Spring/Summer 2016 
season.  Fontaine’s iconic white shirts were a focus of the show. They were 
trimmed with black or embellished with ruffles and rosettes. The night’s sil-
houettes ranged from A-line skirts and shoulder baring blouses to culottes, 
according to a statement from the fashion house. 

Anne Fontaine has run a boutique at South Coast Plaza since 2002, and 
the long history helped Fontaine choose the luxury retail center as the ap-
propriate place for the label’s first comprehensive show.  “The Segerstrom 
family sought us,” she said of the family that owns South Coast Plaza. 
“This is one of the first locations that we opened in the U.S.”

The Franco-Brazilian designer recently moved to New York with her family. A private 
reception for the designer was held at South Coast Plaza’s Marche Moderne restaurant. Be-
fore the gala meal, Fontaine gave time for fans to meet her and take away one of the ultimate 
prizes of meeting a high-end designer—a selfie with the designer.—Andrew Asch

PacSun filed for Chapter 11 bankruptcy 
protection on April 7, becoming the latest of 
several Southern California clothing ventures 
to end up in Bankruptcy Court.

In recent weeks, the surfwear retailer for 
teenagers and young adults hired FTI Con-
sulting Inc. and investment bank Guggen-
heim Securities to help restructure its debt 
that must be paid by the end of this year.

The Anaheim, Calif., retailer with nearly 
600 stores has worked out a deal with private-
equity firm Golden Gate Capital that in-
volves swapping debt for equity after Pacific 
Sunwear of California emerges from Chapter 
11. Golden Gate Capital will convert more 
than 65 percent of its term loan debt into eq-

uity in the reorganized company and provide 
a minimum of $20 million in additional capi-
tal in the reorganized company.

Under the plan filed in U.S. Bankruptcy 
Court in Wilmington, Del., all suppliers will 
be repaid in full, with half the money com-
ing once the company exits bankruptcy and 
the rest to be paid by Dec. 15. The company 
said in court documents it wants to be out of 
bankruptcy within 120 days. 

Wells Fargo has agreed to lend the com-
pany as much as $100 million to use while 
it reorganizes in bankruptcy and to provide a 
five-year $100 million revolving line of credit.

Increasing competition from fast-fashion 
retailers and a shift in fashion trends have 

contributed to PacSun’s and other retailers’ 
woes. The company, founded in 1980 to bring 
the beach to the people, hasn’t turned a profit 
since 2008. 

For fiscal 2014, the company reported a 
$29.4 million loss on $826.8 million in rev-
enues. For fiscal 2015, whose results were 
reported on April 7, the company had an $8.5 
million loss on $801 million in revenues. 
Same-store sales for 2015 were down 2.6 per-
cent. 

In recent months, clothing companies such 
as American Apparel, Quiksilver and Wet 
Seal filed for bankruptcy protection, and 
Aeropostale is reported to have hired advi-
sory firm Stifels to look into strategic alterna-
tives. 

PacSun’s chief executive and president, 
Gary Schoenfeld, was hired in 2009 to take 
over for Sally Frame Kasaks. Previously, he 

had been the CEO and president of shoemak-
er Vans Inc. 

Schoenfeld blamed the company’s dire fi-
nancial situation on previous CEOs who over-
expanded. At one time, PacSun had nearly 
1,000 stores.

“Through this restructuring, we plan to 
solve the two structural issues that operation-
ally we could not fix on our own,” Schoenfeld 
said in a statement. “First is a very high oc-
cupancy cost of approximately $140 million 
per year, and second is nearly $90 million 
of long-term debt [owed to Wells Fargo and 
Golden Gate Capital] coming due later this 
year. The bankruptcy process gives us the 
ability both to fix our balance sheet by reduc-
ing our long-term debt by more than 65 per-
cent and reduce our annual occupancy costs, 
either through landlord negotiations or lease 
rejections.”—D.B.
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By 2022, California will be the state with 
the highest minimum wage in the country, 
making it an expensive place to do business.

On April 4, Gov. Jerry Brown signed a bill 
that made California the first state to raise 
the minimum wage to $15 an hour by the 
end of 2022. Under a deal reached with state 
lawmakers last week, the state minimum 
wage will rise to $10.50 on Jan. 1 for busi-
nesses with 26 or more employees. 

Annual hikes will result in a minimum of 
$15 per hour in January 2022. Smaller busi-
nesses would have until the end of 2022 to 
comply. Currently, California’s minimum 
wage is $10 an hour.

New York’s Gov. Andrew Cuomo also 

signed legislation on April 4 that will raise 
New York City’s minimum wage to $15 an 
hour by the end of 2018 before it spreads to 
the rest of the state. 

For workers in New York City employed 
by businesses with at least 11 employees, the 
minimum wage would rise to $11 at the end 
of this year, then another $2 each of the next 
two years. For employees of smaller compa-
nies in the city, the minimum wage would 
rise to $10.50 by the end of the year, then 
another $1.50 each year for three years. For 
workers elsewhere in the state, the increase 
would be slower.

Currently, the federal minimum wage 
stands at $7.50 an hour.—D.B.

Calif. Hikes Minimum Wage to $15

YKK® Authorized Distributor

Specializing in all kinds of 
zippers with fast delivery and 
excellent customer service

We deliver all over the world

Recycled Hangers

Flat Plastic Bags

YKK® Authorized Distributor

Specializing in all kinds of 
zippers with fast delivery and 
excellent customer service

We deliver all over the world

Recycled Hangers

Flat Plastic Bags

Zohar Industries
4851 S. Alameda St.
Los Angeles, CA 90058
323-544-4444 phone
323-544-4000 fax
info@zoharindustries.com
www.zoharzippers.com

Anne Fontaine at South Coast Plaza

PacSun Has Plan to Emerge From Chapter 11 Bankruptcy Filing

Scores of American Apparel workers are 
being laid off as the Los Angeles clothing 
company is revamping its production pro-
cess shortly after emerging from bankruptcy 
protection in February.

In a letter sent by Chief Executive Paula 
Schneider, American Apparel employees 
were advised that the manufacturing process 
is being consolidated into a single floor of 
the large downtown factory. The idea is to 
cut costs, reduce the amount of time spent 
delivering production material between 
groups, and “to ensure consistency and qual-
ity,” Schneider said in the letter.

According to the American Apparel web-
site, the company employs 2,600 garment 
workers in its downtown Los Angeles facil-
ity, which makes it the largest apparel manu-
facturing factory in the United States.

Nativo Lopez of Hermandad Mexicana, 

which has been trying to unionize the work-
ers there, said he heard that at least 100 
workers had been given lay-off notices. 
“Right now it is up to 100, and more calls 
keep coming in,” he said. 

An American Apparel spokesperson de-
clined to comment on the layoffs or specify 
any numbers.

In addition to the layoffs, sources said the 
company has started outsourcing some of its 
production as the company goes beyond the 
basics collections it has been known for and 
starts manufacturing more work-intensive 
items. 

The layoffs and outsourcing come after 
the company’s head of manufacturing, Mar-
tin Bailey, resigned from American Apparel 
in mid-February. He had been with the com-
pany for nearly 15 years and at one time had 
served as American Apparel’s president of 

manufacturing. 
Also in February, American Apparel noti-

fied workers it was shuttering its Hawthorne, 
Calif., dye house and laying off 75 workers, 
with 20 of those being allowed to transfer to 
the company’s other dye house in Garden 
Grove, Calif. 

“We predicted this,” Lopez said. “Every-
thing that we predicted is coming to pass.”

American Apparel was founded in Los An-
geles by Dov Charney in 1997 when he start-
ed selling T-shirts to the wholesale market. 

Charney left American Apparel in De-
cember 2014 after the board of directors 
ousted him the previous June as the chair-
man and suspended him as the chief execu-
tive and president, pending an investigation 
into alleged misconduct. He was later fired.

The company’s reorganization plan filed 
in Bankruptcy Court converted approxi-

mately $230 million of bonds into equity 
into American Apparel and provided for the 
infusion of $40 million of exit capital and a 
commitment for a $40 million, asset-backed 
loan.

American Apparel’s debt was reduced 
from $300 million to no more than $135 mil-
lion, and annual interest expenses were de-
creased by $20 million.

Charney, who tried to buy American Ap-
parel out of bankruptcy with the help of two 
private-equity firms, is now thinking about 
starting a new apparel company. Last No-
vember, he got a California business license 
for a company called Schmatta LA.

In an interview earlier this month with 
Tavis Smiley, which was broadcast on PBS, 
Charney said he was thinking of locating his 
new company to South Central Los Angeles.

—Deborah Belgum

American Apparel Workers Getting Pink Slips
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Traffic was good throughout the market for Stony Ap-
parel Corp., said co-owner Steve Maiman. Alison Budow 
of Alison Budow Sales Inc. had back-to-back appoint-
ments for the market. She also announced a new venture at 
her showroom. It was the Majors Market debut of Simply 
Ruby, a line of fashion-driven separates that are manufac-
tured in Mexico and Los Angeles. The line’s silhouettes in-
clude blazers, vests and bodysuits.

For Ike Zekaria, co-owner of the retailer Windsor, 
which is headquartered in Santa 
Fe Springs, Calif., Majors Market 
exhibitors were offering a num-
ber of on-trend looks, including 
jumpsuits, bodysuits, rompers and 
products made with suede fabrics. 
Windsor does business with 504 
vendors, but the market’s retail 
traffic seemed average to Zekaria. 
The past 12 months have been a 
time of growth for Windsor, which 
offers everything from special-oc-
casion dresses to athleisure looks. 
The retailer opened 50 stores over 
the past 12 months, bringing the 
chain’s store count to 125.

Even though the past year or so 
has been difficult for retail, Zek-
aria said that those retailers who 
know their niche will do well. 
“You have to know the customer,” 
he said. “If you stay true to the 
customer, she will respond.”

Other executives also maintained a “stay innovative, stay 
connected, stay profitable” mantra during market. Michael 
Godigian, vice president of YMI jeans, introduced the Hy-
per Flex jean, made out of high-stretch fabric for the ath-
leisure market. Godigian said 2015 was one of the biggest 

sales years for the Los Angeles–based jeans maker. 
“As long as we keep innovative, there is a lot of poten-

tial,” he said.
Retailers reportedly seen at market included Belk, Rue 

21, Charlotte Russe, Citi Trends, The Wet Seal, Tilly’s, 
Gordmans, Burlington Coat Factory, Bealls Outlet and 
Mod Cloth.

Temporary exhibitors on 3

Several large temporary showrooms were set up on the 
CMC’s third floor for a number of New York–based compa-

nies as well as California-based 
ventures that make the trek in 
April and October for the Los 
Angeles Majors Market.

Alexandra Simeone, co-owner 
of Blue Rope Denim Co., lined 
the walls of her white space with 
the various denim styles her com-
pany sells. She said the market 
had been great with retailers such 
as Bealls Outlet, Windsor, Rue 
21, YM Inc. and 10 Spot stop-
ping by.

Popular styles for the Fall/
Winter season, she said, were 
butt-lift jeans, ripped denim and 
girlfriend-style silhouettes that 
are slightly less boxy than the 
boyfriend jeans. “Retailers are 
doing a lot of roll-up cuffs with 
blue-jeans lengths being at 27 
inches,” she said, noting that 
cuffs ranged from a 1½-inch to 

½-inch thickness. “Rips and tears are still big.”
With the company’s own factory in Guangzhou, China, 

wholesale prices are kept low at $11.50 to $12.50 for the 
Blue Rope label and at $9 to $10 for the company’s less 
expensive Pink Label.

Dollhouse, another blue-jeans label from New York, also 
rented a temporary showroom where sales manager Lorena 
Loor-Lujambio was showing the various styles manufac-
tured by the juniors division of BBC Apparel. Wholesale 
prices ranged from $11 to $14.50.

“The market was very exciting. We had great reactions 
to our key styles, which were crops, roll-ups, boyfriends, 
sexy boyfriends and skinny, destroyed color jeans,” she said. 
“Denim jackets were huge in volume.” 

She saw several chain stores such as Charlotte Russe, The 
Wet Seal and Rue 21. 

Strength is still in the skinny jeans, Loor-Lujambio said, 
even though many manufacturers have flare jeans in their 
lineup. “People have been resistant to adopting the flares,” 
she observed.

All kinds of clothes—including Christmas sweaters—
were hanging on dozens of racks in the temporary show-
room for The Golden Touch Group, a New York company 
that has labels including Planet Gold, Derek Heart, Gold-
en Touch, Rose Harlow and Allison Brittney, covering just 
about every category.

Account Executive Allison Conrads said buyers who 
made appointments were stopping by as were off-price dis-
counters.

Retailers said that Easter sales had been down but there 
are positive reads on spring. “We are even starting to sell 
sweaters for fall and Christmas,” Conrads said. “It is very 
price-driven, and retailers are buying fashion basics.” 

Popular fashion basics were leggings, tank tops and cer-
tain kinds of dresses, such as the trapeze dress and dresses 
with shirt-tail hems.”

Stores that stopped by included the Buckle, Stage 
Stores, Belk, Styles For Less, Walmart and Macy’s.

At the Jerry Leigh showroom, Michelle Roback, vice 
president of juniors sales, said she had had a great market. 
Buyers were looking at the various licensed T-shirts pro-
duced by Jerry Leigh, based in Van Nuys, Calif., as well as 
at the company’s licensed Dickies juniorswear and labels 
Modern Lux and David Lerner. “I had Kohl’s here all day 
yesterday, and Target was here last week,” she said. ●

NEWS

Alexandra Simeone and Reem Abdel of Blue Rope Denim Co.MARKET MEN: Steve Maiman, right, and Tony Litman of Stony 
Apparel at Majors Market

INTRODUCTION: The line Simply Ruby made its 
Majors Market debut at Alison Budow Sales. The 
team representing the line, from left: Heather Gillick, 
Alison Budow and Patricia Welman

MEETING: Scene at the YMI showroom during the Majors 
Market

Majors Market Continued from page 1

Interest Rates to Rise This Spring as Economy Improves
As the U.S. economy moves forward and 

upward, interest rates should start to creep 
up in June.

That was the opinion of the economists 
who put together the most current quarter-
ly UCLA Anderson Forecast, released on 
April 6.

The latest forecast predicts the national 
economy is expected to grow at a modest 2.7 
percent this year, driven by consumer spend-
ing and new housing as well as an end to the 
inventory correction currently underway. 

“Although we continue to believe the 
economy remains on track for moderate 
growth, we are not as ebullient as prior fore-
casts,” wrote David Shulman, senior econo-
mist at the UCLA Anderson Forecast. “The 
inventory correction we were looking for last 
quarter is taking longer than we expected.”

He noted that inventory accumulation 
added $78 billion to the country’s real gross 
domestic product in the fourth quarter of 

2015, but by this year’s third quarter it will 
contribute only $25 billion to GDP. Although 
previous forecasts expected the U.S. econo-
my to expand at 3.3 percent, that has been 
reduced to 2.7 percent.

With moderate growth comes moderate 
inflation. In February, the year-over-year in-
flation rate was 2.3 percent. By 2017, it is 
forecast to be close to 3 percent. That means 
the Federal Reserve will probably raise the 
federal funds rate in June, with two or three 
interest-rate increases anticipated this year. 
“Thereafter, we expect gradual increases 
with the federal funds rate, ending 2017 at 
about 2 percent,” Shulman noted.  

Despite moderate growth, the economy 
should create 2.4 million jobs this year and 
1.5 million jobs next year.

Commercial construction is gaining 
strength for office and industrial building, 
fueled by an abundance of capital seeking 
modest yields in a low-yield world. 

Spending on retail structures is being 
driven by competition with the e-commerce 
world. Major malls around the country are 
making huge investments in renovations that 
total between $500 million to $800 million 
per mall on the high end, Shulman said. 

A recession, which had been talked about 
at the beginning of the year, is not expected 
anytime soon as the markets are climbing 
back up after fears of a slowdown in China 
and how low oil prices have affected stock 
prices. “Strong data from the consumer side 
of the economy indicated that retail sales 
were solid and employment growth re-
mained robust,” Shulman said. 

The risk to the national forecast comes 
from outside the United States. In June, 
the United Kingdom is scheduled to vote 
on whether to stay in the European Union, 
which could cause market volatility. And ev-
eryone is watching to see how Japan’s and 
China’s economy progresses.

California’s economy is also anticipated 
to be growing nicely this year, with steady 
gains in employment. Jerry Nickelsburg, 
another senior economist at the UCLA An-
derson Forecast, noted that the state’s unem-
ployment rate this year will be close to the 5 
percent unemployment rate in the U.S. 

The state’s economic success has been 
helped in part by the wave of innovation that 
has prompted rapid growth in Silicon Valley 
and San Francisco in Northern California. 
“California’s research institutions will con-
tinue to provide the state with a dispropor-
tionate amount of innovation and therefore 
a faster growth in GDP than the average for 
the U.S.,” Nickelsburg wrote, warning that 
this kind of innovation comes in fits and 
spurts. 

Real personal income in California is ex-
pected to rise 3.6 percent in 2016 and is fore-
cast to be 3.2 percent in 2017 and 3 percent in 
2018.—Deborah Belgum 

TRADE SHOW REPORT
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L Brands—the parent company of 
Victoria’s Secret, PINK and Bath & 
Body Works—beat Wall Street estimates.

L Brands posted a 3 percent increase in 
its same-store sales. Ken Perkins of Boston-
area analysts Retail Metrics forecast that 
the company’s same-store sales would only 
increase 1.9 percent. Gap Inc. posted a 6 
percent same-store-sales decline. Perkins 
said the retail giant missed his company’s 
forecast for 5 percent. In an April 7 note, Per-
kins said that Gap started business March with 
excess inventory due to slow traffic and con-
version that held the company back for much 
of 2016. A Gap executive said that business in 
March was hard. “While March proved chal-
lenging, we remain focused on taking the nec-
essary steps to improve results across the port-
folio throughout the year,” said Sabrina Sim-
mons, chief financial officer, Gap Inc.

All of Gap’s divisions posted declines in 
their March business. Gap Global reported a 
3 percent decline in March comp sales, and 
Banana Republic global posted a 14 percent 
decline in its March comp sales. Discount di-
vision Old Navy Global turned in a 6 percent 

decline in its comp sales.
The big retail events for March were spring 

break and an early Easter holiday, which fell 
on March 27 this year. (Last year, the holi-
day fell on April 5.) Adrienne Yih Tennant 
of Wolfe Research said that retailers offered 
teens deep discounts during spring break. One 
of those retailers offering deep promotions 
was Zumiez Inc., Yih Tennant said in an April 
7 research note.

The Washington state–headquartered re-
tailer reported a 7.8 percent decline for its 
March sales. The forecast was that Zumiez 
would only post a decline of 6.4 percent dur-
ing the month. “We believe the days leading 
up to Easter were softer than expected,” Ten-
nant wrote.—Andrew Asch

April 11
CALA
Denver Mart
Denver
Through April 12

April 12
Première Vision Designs
Metropolitan Pavilion
New York
Through April 13

April 13
Kingpins
Gashouder, Westergasfabriek
Amsterdam
Through April 14

April 15
“Green Is the New Black: 
Sustainability in Fashion,” a 
symposium presented by the 
Fashion Law Project at Loyola 
Law School
Loyola Law School
Los Angeles

April 21
CFF’s Scholarship Awards 
Luncheon
California Market Center
Los Angeles

April 28
TPC Spring Networking Event
City Tavern
Los Angeles

May 2
Accessories The Show
Moda
Fame
Javits Center
New York
Through May 4

Accessorie Circuit
Intermezzo
FWD by WWDMAGIC
Javits Center
New York
Through May 4

OffPrice
Gotham Hall
New York
Through May 3

An Evening With Sue Wong
Sue Wong’s design studio
Los Angeles

May 3
Techtextil North America
Texprocess Americas
Georgia World Congress Center
Atlanta
Through May 5 

May 4
2016 West Coast Manufacturing 
Conference
City Club
Los Angeles

May 7
Otis College of Art and Design’s 
Scholarship Benefit and Fashion 
Show
Beverly Hilton
Beverly Hills

May 9
Fashion Digital
W Hollywood
Los Angeles
Through May 10

May 10
“Take It to the Next Level,” 
presented by One Step Retail 
Solutions
Old Ranch Country Club
Seal Beach, Calif.
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 $Sales % Change Same-store
 (in millions) from yr. ago sales %  change

The Buckle $96.60  -11.0% -11.8%
Gap Inc.  $1,430.00 -6.5% -6.0%
L Brands Inc. $1,027.00 +5.0% +3.0%
Zumiez Inc. $68.80 -2.6% -7.8%
Information from company reports

March Retail Sales

RETAIL SALES

L Brands Beats Estimates During Soft 
March Business

California Fashion Foundation
From the heart of the California Fashion Association

2015 
SCHOLARSHIP AWARDS LUNCHEON 

 
Presented in association with the 

Textile Association of Los Angeles  
 
 

 
PARTICIPATING SCHOOLS: 

Cal Poly Pomona; California State University, Long Beach, California State University, Los Angeles;  
El Camino College; Fashion Institute of Design & Merchandising; Long Beach City College;  

Los Angeles Trade Technical College; Mt. San Antonio College; Otis College of Art & Design;  
Pasadena City College; Santa Monica College; Woodbury University 

 
EVENT SPONSORS: 

Betty Baumgardner Foundation  

          

    

     

            
 

DATE:  Thursday, April 30th, 2015 
PLACE:   California Market Center 

    Suite C855 (8th floor, C-wing) 
TIME:  11:00am – 2:00pm / Buffet Luncheon 
COST:            $50 per person*  

  *All proceeds go toward Southern California’s Fashion Design students.  
FOR RESERVATIONS AND TICKET INFORMATION:  213.688.6288 or events@calfashion.org 

Join Us...
along with Lonnie Kane of Karen Kane, Inc., 

Mitchell Quaranta of Swatfame, Inc., 
Vera Campbell of KWDZ Manufacturing, Inc., 

Brian Weitman of STC-QST, Inc., J Brand, 
Stony Apparel, and many more...   

Awards Will Be Presented By: 
AIMS 360, Betty Baumgardner Foundation, California Apparel News, 

California Market Center, Cooper Design Space,  J Brand,  
Karen Kane Inc., KWDZ Manufacturing Inc., STC-QST, LLC, Stony Apparel,  

Swatfame, Inc., Tukatech

Participating Schools: 
California State University, Los Angeles 

El Camino College
Fashion Institute of Design & Merchandising (FIDM)

Los Angeles Trade-Technical College
Mt. San Antonio College

OTIS College of Art & Design
Pasadena City College
Santa Monica College
Woodbury University 

DATE: Friday, June 15th, 2012
LOCATION: California Market Center, 110 East 9th Street,  
    Los Angeles, CA 90079, Suite C-855 (8th Floor, C-Wing)  
TIME: 11:30 am–2:00 pm / Buffet Luncheon
PRICE: $50 per person (non-sponsors)

* All proceeds go toward Southern California’s 
award-winning Fashion Design students.   

*School and Sponsor invites to follow 

For Reservations and Information, 
Please Contact: 213.688.6288 or events@calfashion.org

Textile Association of Los Angeles

2012 
Scholarship Awards Luncheon 

Presented in association with the

California Fashion Foundation

SPECIAL THANKS TO:

LUNCHEON SPONSOR: EVENT SPONSOR: MEDIA SPONSOR:

California Fashion Foundation & Textile Association of Los Angeles 
Present 

2016 Scholarship Awards Luncheon

Participating Schools:
Academy of Art University-San Francisco; Art Institute of California-Hollywood;

Cal State Polytechnic University-Pomona; Cal State University-Los Angeles;
Cal State University-Northridge; El Camino College; Fashion Institute of Design & Merchandising;

Los Angeles Trade Tech College; Long Beach City College; Mt. San Antonio College; 
Otis College of Art & Design; Pasadena City College; Santa Monica College; Washington State University

Awards will be presented in the names of ...
AIMS 360, Betty Baumgardner Foundation, California Apparel News, California Dynasty/MGT, 

California Market Center, CIT Commercial Services, Cohn Handler Sturm, Cooper Design Space, 
Design Knit, Inc., Ben & Joyce Eisenberg Foundation, Fineman West & Co., J.T. Design Studio, 

Karen Kane, KWDZ Manufacturing, Moss Adams, STC-QST, Stony Apparel, Swatfame, 
Tukatech, UPS, Velvet Heart, Wearable Integrity, YMA Fashion Scholarship Fund

 
 Thursday, April 21, 2016, 11:00 a.m. - 2:00 p.m.

California Market Center, 110 E. Ninth St., Los Angeles, CA 90079, Suite C855 (8th floor, C-wing)
Buffet Luncheon / $50 per person (non-sponsors)

All proceeds go toward Southern California’s Fashion Design students

For reservations and ticket information: (213) 688-6288 or events@calfashion.org
Please make check payable to: California Fashion Foundation, 444 S. Flower St., 37th floor, Los Angeles, CA 90071

Lyndsey Roach, an action-sports veteran, 
was named the global head of women’s busi-
ness for Volcom, it was recently announced. 
She will report to Todd Hymel, Volcom’s 
chief executive officer. 

Roach had worked as president of wom-
en’s marketing at other top action-sports 
brands such as Hurley and also at foot-
wear giant Nike. Before joining Volcom, 

she cofounded the Box Creative Agency, 
a full-service marketing and creative agen-
cy focused on brand strategy and product 
launches. 

Volcom was founded in 1991 and has be-
come one of the action-sports market’s most 
prominent brands. It is owned by the Euro-
pean luxury company Kering Group.

—A.A.

Roach to Head Volcom Women’s
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FASHION

Heart & Hips shirt, 
Como Black poncho, 
Kut jean, International 
Inspirations bracelet, 
The Accessory 
Collective hat

Living Doll dress, Ashley 
by 26 International bomber 
jacket, Kool Konnections pins, 
International Inspirations 
choker, necklace, tiara, 
Imoshion handbag

ECI blouse, 
Bagatelle 
skirt, Carole 
Inc. earrings, 
Something Special 
hat, Deb and 
Dave’s handbag

AGB outfit

NBD dress, 
Somedays Lovin’ fur 
jacket

Free Heart plaid 
shirt and denim 
skirt, Arrow + Sol 
jacket

RNB two-piece set, 
Maxberry choker 
and necklace, Be 
Mine NYC fur piece

Jessica Simpson 
The Warm Up 
outfit, Forever NYC 
necklace, Be Mine 
NYC hat

Just Me dress, 
International Inspirations 
headband, Rove & Pearl 
choker and bracelet, 
Pink Pewter clutch

L’Academie blouse, 
Wayf jacket, 
Willow & Clay skirt

Willow & Clay 
dress, Deby 
Debo jacket

D. RA dress, 
Carol Dauplaise 
necklace

Paparazzi jacket, 
Stitch + Star jean, 
Be Mine NYC 
handbag

Adiva poncho, Stitch 
+ Star pant, Carol 
Dauplaise necklace, 
bracelets and 
earrings

Leo and Nicole 
sweater, New Direction 
skirt, Carol Dauplaise 
necklace, Rove & Pearl 
bracelet, Contempo hat

Dizzy Lizzy maxi, 
Pink Pewter 
headband, 
Be Mine NYC 
handbag

Zoe & Rose by Band 
of Gypsies dress, 
Imoshion handbag, 
The Accessory 
Collective hat

Willow & Clay 
bodysuit, On 
The Road duster, 
Bella Dahl plaid 
shirt, Deby Debo 
bomber jacket

Moon River sweater 
and vest, Fashion 
on Earth skirt

Somedays 
Lovin’ sweater 
dress and jacket

Democracy top and 
skirt, Paparazzi 
jacket, Something 
Special hat

Lulu sweater and 
pant, Something 
Special headband, 
Imoshion handbag

H.I.P. two-piece set, Jou 
Jou anorak, International 
Inspirations necklace, The 
Accessory Collective hat, 
Aziza handbag

Sable Sky wrap 
dress, Popular Basics 
mock neck, The 
Accessory Collective 
scarf, Infinity Classics 
legwear

Somedays Lovin’ 
bodysuit, French Mauve 
dress and trench, Infinity 
Classics legwear
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Floppy hats, faux-fur vests, peasant tops, leather jackets 
trimmed with fringe, slouchy sweaters, ponchos, lacy dress-
es, plaid pieces and plenty of worn denim were at the top of 
the trend chart for Fall/Winter 2016.

Store buyers packed the Fashion Theater at the California 
Market Center on April 4 to see the semiannual trend fore-
cast presented by buying office Directives West.

Shelda Hartwell-Hale, the company’s vice president, in-
troduced the show by noting that the retail industry remains 
in a state of change. “We need to continue to adapt and culti-
vate in order to respond effectively to the changing consumer 
environment,” she said. “Buy now, wear now makes us re-
evaluate our deliveries.”

Social media and various online platforms have been in-
strumental in shaping consumers’ demands and retailers’ per-
formances, she added.

The runway presentation featured 170 looks that spanned 
categories ranging from contemporary and misses to juniors 
and accessories.

Skinny pants continue to resonate in all categories as do 
longer and shorter dress silhouettes. Plaid made an appear-
ance in casual jackets, blouses and dresses while lace was 
seen as an accent on dresses as well as cropped tops. Cor-
duroy and velvet added to the 1970s retro feel of many of 
the trends.

Top color choices for the season included maroon, rust, 
brown and various shades of blue. Black-and-white prints 
and pairings were heavy in all categories.

Key items for the contemporary crowd included ankle 
jeans and culottes—both straight and skinny—with high 
waists, iron-on appliqués, distressing and exposed buttons. 
Also important to the contemporary customer for Fall/Winter 
are rompers, updated peasant blouses with billowy sleeves 
and folkloric embroidery, bomber and moto jackets, the fem-
inine dress, retro bodysuits, two-piece sets in velvet, leather 
and suede as well as crop sweaters with funnel, turtle and 
mock necks, tie fronts, and rounded shoulders.

For juniors, the ankle skinny continues as a mainstay with 

loads of softness and recovery. Grandpa-type cardigans that 
are roomy and comfortable are popular for the season as is 
the soft pullover with hatchi fabrics dominating in easy high/
low forms. The knit swing dress and the folk dress were on 
the runway as were the winter romper, plaid shirts with lace 
and embellishment, and cozy head-to-toe looks great for 
lounging at home.

In the misses category, the statement sweater was making 
a statement with mixed yarns, fringe and tunic lengths. Non-
denim bottoms made of ponté and novelty leggings were 
important. Denim was front and center with various pant 
silhouettes ranging from the boyfriend and boot cut to the 
skinny. They were matched with casual denim shirts. Lots 
of plaid populated this category as did novelty knit tops with 
asymmetrical hems, ribbed knits and thermals.

When it comes to jewelry, long necklaces, chokers, hoop 
earrings, saddlebag and hobo purses, berets and faux-fur 
stoles, mufflers, vests and scarves complemented the various 
styles.—Deborah Belgum 

Directives West Highlights Major Trends for Fall/Winter 2016
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TRENDS

Buyers who attended the Barbara Fields Buying Of-
fice’s Fall ’16 Trend Presentation will be well ahead of the 
retail game. The veteran buying and trend expert presented 
an in-depth look at the season’s key trends at her event, held 
April 1 and April 4–6 during 
LA Majors Market. The 
presentation, which covered 
the juniors market from both 
a U.S. and international per-
spective, offered a compre-
hensive look at the season. 
Nasty Gal, Styles for Less, 
JCPenney, The Wet Seal, 
Sirens and Ron Jon Surf 
Shop are just a few of the 
retailers that attended the 
event held at the California 
Market Center. Fields cov-
ered everything from hotter-
than-hot pins and patches 
to the bomber jacket and—
thanks to pop culture’s current 
obsession with the derrière—the 
butt-lift jean. 

“Pins, patches and badges are 
very hot as one big trend,” Fields 
said. “They are on everything from 
jackets to outerwear, and this was 
one of the largest trends—even on 
the iHeartRadio Music Awards 
[on April 3],” she said. The olive 
bomber jacket is the must-have 
item for Fall. “You know me with 
my million-dollar items,” Fields 
quipped. “Well, this is it. The avia-
tor bomber jacket is the big item 
of the season.” According to Fields, outerwear is a major 
growth area. Look for the anorak utility parka, the puffer 
jacket and outerwear with PVC to be popular items. “For 
Black Friday, [the PVC jacket] is an item that everybody’s 
going to be promoting for the season,” Fields said.

Military, in general, is a very strong influence this Fall—
think camouflage, the color olive and military cargo bot-

toms. Also, look to the ’70s, which has inspired a rich color 
palette and items such as striped dresses, blanket wraps and 
retro T-shirts such as the baseball tee. Ringer tees are also 
trending, Fields said, as are graphic logos, lace-ups and 

knot-front silhouettes. 
As for wovens, Fields predicts cold shoulders, lace-ups 

and olive shirts will be three of the big hit items for Fall. 
“Cold shoulders are selling so well that we’re putting them 
together as one category,” said Fields, who showed cold 
shoulders in knits and wovens on multiple tops and dresses. 
Lace-ups are the biggest detail of the season. Fields said she 

saw the detail everywhere in London on a wide range of tops 
and dresses. Zippers, Sherpa and marled yarns are also im-
portant across a variety of categories. For example, plaids, 
which are now considered a Fall essential, are updated this 

season with Sherpa trims 
and lace backs as well 
as crochet insets, screen 
printing and 2-fer styl-
ing. Sweaters look fresh 
with lace-up bodies and 
in metallics for Holiday. 
Dresses are trending in 
a variety of fabrics from 
lace to plaid as well as 
metal l ics .  Key dress 
styles include stripe rib 
knits, lace-ups and the 
olive military shirt-dress. 

N o t  s u r p r i s i n g l y, 
athleisure or “Athletic 

Sports Lux” is continuing 
for Fall, and, according to 
Fields, this season it’s all 
about name brands and lo-
gos. Fila, Nike and Adidas 
were the most prevalent in 
Europe, she said. Key items 
include windbreakers, racer-
back tanks and push-up leg-
gings with abstract prints and 
logo screens down the leg. 

Denim spans the gam-
ut from denim shirts and 
dresses, which continue to 
be important, to jackets up-
dated with Sherpa collars as 

well as patches and printed-sleeve details. Skinny jeans and 
stacked waists are key styles as are body enhancers such as 
butt-lifting jeans. Colorful jeans are trending in dark tones 
such as gray, black, navy, olive and wine. “Everybody has 
their interpretation of the wines and the merlots and all the 
colors,” said Fields, adding that a new “blueberry” color is 
coming on strong.—N. Jayne Seward

Barbara Fields Talks Trends for Fall ’16

Striped rib knit dresses are a 
key item.

Fall’s must-have item is the bomber 
jacket in olive.

Barbara Fields presents the “Athletic Sports 
Lux” trend.

Cold shoulder tops are a key item of the 
season.

Patches are trending on everything from 
T-shirts to denim.

A key item for Fall ’16 is the olive bomber jacket.

Tastee Tangerine
Zesty orange shades infused with luminosity 

emerge in womenswear, introducing a bold energy 
to the season’s key looks. Subtle spicy tones update technical materials and 
heavyweight woolens with a warm, sophisticated mood and also add a futur-
istic zing to eyewear accessories.

Opening Ceremony

Creatures of Comfort

Philip Lim

Marques Alemeidah

Emilio Pucci

Stella McCartney

Balenciaga

Lacoste

Cedric Charlier

Trendstop Fall ’16 Key 
Color Forecast

Get ahead of the competition with key color insights coming through for 
Fall ’16 as fashion forecast agency Trendstop presents California Apparel News 
readers with a taster of their trend analysis.

Inspired by the vivid shades emerging on the runways, bold, fruity brights inject 
a fresh burst of color into the Fall palette, offering consumers a fashion-forward al-
ternative to traditional winter darks. While the tones are coming through strongly in 
directional Fall ’16 collections, Trendstop predicts that these influential color trends 
would also work well for more mainstream ranges going into Fall ’17.

Looking for more trend insights? For Custom Colour Directions, email 
info@trendstop.com for details. For more information about Trendstop, visit 
www.trendstop.com.

Citron Fizz
This season, collec-

tions make a statement 
in concentrated yellow 
tones that lend a direc-
tional feel to women’s 
apparel and accesso-
ries. Acidic shades give 
a playful, youthful look 
to masculine tailoring 
and sportswear pieces 
while vibrant leather 
goods look newly am-
plified with glossy fin-
ishes.

Raspberry 
Concentrate

Juicy berry tones 
look good enough to eat 
as saturated red-pink 
shades stand out with 
allover applications that 
create an ultra-contem-
porary feel. Highlights 
include voluminous 
dresses and squashy 
puffa jackets as well as 
longline leather boots.
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2016 Sponsors

TPC Spring Netwoking Event 

City Tavern
Figat7th, Downtown LA

Thu., April 28, 5 – 8 p.m.

Register at the TPC website
www.theprofessionalclub.com

facebook.com/
TheProfessionalClub

twitter.com/TheProfClub theprofessionalclub.com

SAN MATEO, CALIF.—Booth space 
was sold out at the April 3–5 run of Fashion 
Market Northern California, which is held 
at the San Mateo Event Center in San Ma-
teo, Calif., and attendance was on par with 
last April, according to Suzanne de Groot, 
executive director of the show. 

“People have been writing,” she said. “It 
seems optimistic.” 

The market got off to a brisk start, accord-
ing to Susan Burris, a sales representative 
based in Bolinas, Calif., who represents Cut-
loose and Salaam. 

“It was so busy on Sunday we couldn’t fit 
in new people,” she said between appoint-
ments and drop-in traffic on the last day of 
the show.  

“Overall, people are feeling optimistic,” 
she said. “This is such a strong area finan-
cially. People are shopping in those stores 
that offer service and attention.”  

Karen Anderson, owner of the KLA 
Showroom in Los Angeles, was equally up-
beat about the market in Northern California. 

“In Northern California, the economy is 
very good,” she said. “Everybody is pleased. 
They are selling through merchandise in a 
healthy way and bringing in more. It’s very 
upbeat.” 

Anderson represents Kuna, a Peru com-
pany that makes scarves in baby wool/Al-
paca; Paskma, a collection of cashmere/
silk sweaters and coordinating scarves from 
India; Baci, an item-driven line from Italy; 
Cino, a blouse line featuring original prints;  
Fabrizio Gianni LA, a pants line from Los 
Angeles; Before + Again, a made-in-Amer-
ica collection of sublimation-printed tops 
and dresses; Joules, a well-established U.K. 
brand; and Banaris, a North Carolina–based 
collection of Merino wool/silk scarves made 
in India. 

“This is a regional trade show that is very 
important, especially in the Northern Cali-
fornia area,” said Uta Wegman, who runs 
the Uta Wegman showroom in Los Angeles 
and serves as FMNC president. 

“We have exhibitors from as far as Bos-
ton and retailers from across the Pacific 
Northwest as well as Colorado, Idaho [and 
Arizona],” she said, adding that the show 
draws boutique retailers, catalog houses and 
“mini majors”—small regional chain stores. 

The show features a mix of categories, 
including apparel for the updated, contem-
porary and juniors markets as well as acces-
sories, footwear and gift items. 

Wegman represents Sun ‘n’ Sand, a bag 
and hat resource based in Grand Prairie, 
Texas, as well as Sun ‘n’ Sand’s fall hat line, 
Adora; Fraas Scarves, a family-owned 
business based in Germany; Victoria 
Leather, a made-in-USA leather handbag 
company from Pennsylvania; and Lauer 
Gloves, 100-year-old company based in 
Wisconsin. 

For exhibitors carrying European collec-

tions, there was some urgency to get orders 
in before the end of the season. 

That was the case for Petaluma, Calif.–
based sales representative Peggy Finnegan, 
who said she was consistently busy with ap-
pointments on all three days of the show. 

“I’m closing a European line,” she said. 
“April 15 is the cutoff.” 

Finnegan represents Serbia-based collec-
tion Ivko, a 40-year-old family run business 
based in Belgrade, as well as several domes-
tic collections: California-based URU; Port-
land, Ore.–based Yasuko Kuriska; Chi-
cago-based Little Journeys; and Orland, 
Maine–based Dunlap Weavers scarves. 

Mary Taft Johnson, a sales representative 
based in Grass Valley, Calif., said she had 
“my best show in years.”

Johnson—who represents F.H. Cloth-
ing, Komil, Carson, Cotton Country and 
PB&J—said she met with existing accounts 
as well as several potential new ones, in-
cluding a retailer from Albuquerque, N.M., 
and another with stores in Sedona and 
Scottsdale, Ariz.

Kenny Gandolfo, with Irvine, Calif.–
based Z Supply 
LLC, said the 
first two days 
of FMNC were 
the busiest. In 
addit ion to Z 
Supply T-shirts, 
t h e  c o m p a ny 
produces sev-
eral contempo-
rary collections, 
including Black 
Swan ,  White 
Crow, Others 
Follow and Rag 
Poets. 

Accessories representative John Berger 
stressed the importance of meeting with re-
tailers in their stores in addition to showing 
at FMNC.   

“A lot of this is exposure and making 
contacts to see on the road,” he said. “I live 
in Arizona and I have to see stores on the 
way here and on the way back.” 

Berger represents Tresca, a Fort Worth, 
Texas–based collection of wearable art, and 
Coronet, a Cleveland-based collection of 
moderately priced jewelry. 

There were several new exhibitors at 
FMNC, including Xin Wun, owner of A 
Healdsburg, a newly launched collection of 
silk and cashmere scarves featuring original 
artwork by Wine Country artists. 

Wun, who also owns the retail store 
Clutch in Healdsburg, Calif., initially began 
selling the scarves in her store for Sonoma 
County visitors who “want to take a memo-
ry of their time here.” 

Another new exhibitor was The Down-
town Showroom, a New York–based show-
room that represents primarily European 
collections. 

“What we carry has a New York edgi-
ness,” Gall said. “But there is that customer 
[here] who we don’t get to see in Las Vegas. 
We saw some retailers who said they don’t 
go to Vegas or New York.”

The showroom’s lines include two Croa-
tian collections, L-ink and Igok Dobanik; 
two Dutch lines, Elsewear and Completo; 
Polish line Zuzu Bart; Israel-based Ger-
shon Bram; Japanese collection Bon Bon 
Felt; and New York–based and New York–
made collection Heydari Design. 

“European lines have their own sense of 
style; they’re not trying to follow a trend,” 
Gall said. “The customers are looking for 
something unique that they won’t find ev-
erywhere else.” ●

TRADE SHOW REPORT

By Alison A. Nieder Executive Editor

‘Optimistic’ Outlook at Fashion 
Market Northern California

Petaluma, Calif.–based Peggy Finnegan 
had a steady stream of appointments 
scheduled for all three days of the show.

Zina Kao metallic handbags, a new 
collection from Berkeley, Calif.–
based jewelry line Zina Kao
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ty contemporary beach brand. “I usually 
get bikinis in Huntington Beach. If I want 
something high end, I usually go to South 
Coast Plaza,” Hanriot said, referring to the 
nearby luxury mall. 

Into this place nicknamed Surf City, 
Darrel Adams has raised a standard for de-
signer looks. On April 
15 he is scheduled to 
open the first Orange 
County location for 
his West Hollywood, 
Calif.–headquartered 
boutique retailer, Kin. 
The merchandise mix 
wil l  include Pierre 
Balmain ,  Jonathan 
Simkhai, Misha Col-
lection, Zhivago, Rag 
& Bone, Annex, Sk-
ingraft, Matiere, Pyer 
Moss, Kollar, Thomas 
Wylde and Plein Sud. 
Price points will typi-
cally start at $250 and 
go up. 

Adams grew up in 
Huntington Beach. He 
knew that the town had 
style and was reason-
ably affluent. Homes sell for $600,000 and 
up. Still, Adams’ female friends couldn’t 
think of a place where they would go and 
wear high heels in Surf City, he said. To 
offer something high end in Huntington 
would be an opportunity. It might have 
been an opportunity unmet if it wasn’t for 

a new development called Pacific City.
Pacific City paved the way for Adams’ 

decision. It opened a few blocks south of 
the intersection of Main and Pacific Coast 
Highway in November, said Linda Ber-
man, chief marketing officer for DJM 
Capital Partners, with offices in Santa 
Barbara, Calif., and San Jose, Calif. It 
developed Pacific City and Bella Terra, 

a mall located on the 
other side of Hunting-
ton Beach.

Berman said that 
Pacific City would be 
influenced by the city’s 
surf lifestyle. But if the 
retail center wanted to 
make a splash, it would 
have to appeal to a 
much greater audience. 
“We were going to be 
a completely different 
kind of experience,” 
she said.

Kin will currently 
be the only high-end, 
designer boutique at 
Pacific  Ci ty.  Other 
boutiques will focus 
on styles with leisurely 
silhouettes. Current ten-
ants are Tommy Baha-

ma, high-end Australian swimwear brand 
Seafolly and Irene’s Story, a Huntington 
Beach–headquartered independent retailer. 
Joining the property soon will be Tank-
farm & Co., a Seal Beach, Calif., vertical 
retailer that manufactures a Tankfarm & 
Co. line. It also sells styles from third-par-

ty brands such as Red Wings boots, Deux 
Ex Machina, Howe and Katin.

Pacific City also is the address for a 
two-story H&M. Other tenants will be 
Equinox, a high-end fitness-spa chain. 
The development also will focus on unique 
restaurants such as Lemonade, a popular 
Los Angeles–headquartered fast-casual 
restaurant. There’s a unique South of the 
Border–style restaurant called Ola Mexi-
can Kitchen. Coming up is a chef-driven 
concept called Blue Gold. 

Kin’s Pacific City merchandise mix will 
make concessions to the beach culture, Ad-
ams said. “We will offer more sunglasses, 
more beachwear, he said. “But our core 
brands will be the same. We want people 
to feel like they are in a Kin no matter what 
city they are in.” 

While Kin sells designer, it also has 
developed a unique, high-low merchan-
dise mix by selling streetwear. Adams said 
his core customer is a 35-year-old woman 
with a taste for edgy, designer looks. But 
his clientele ranges from high schoolers to 
their grandmothers.

The 2,600-square-foot Kin was de-
signed by Adams’ construction company, 
Darrel T Adams Design & Build, which 
also built the West Hollywood Kin and its 
second location in Los Angeles’ Bel-Air 
neighborhood.

The Pacific City Kin will offer men’s 
and women’s clothing in the front room of 
the boutique. The back room has a view of 
the ocean, and one of the categories it will 
focus on will be shoes. Flooring will be a 
polished concrete, ceilings will be black, 
and walls will bear a cedar-wood color. ●
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THERE’S MORE
 on ApparelNews.net

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to	large

qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com	Steve

818-219-3002	or	Fab	ric	Mer	chants	323-267-0010

SALES	PERSON

Bet	ter	Sweater	Co.	is	look	ing	for	in-house	Sale

Per	son	with	ex	ist	ing	clients,	ma	jors	and	spe	cialty

stores	with	at	least	5	years	ex	pe	ri	ence.	

Re	sume:	su	sana@	lov	etok	enus.	com

SALES	EXECUTIVE

Amaz	ing	op	por	tu	nity	avail	able	for	an	exp'd	Sales

Ex	ec	u	tive	to	work	di	rectly	with	the	fac	tory.	No

“mid	dle	man”,	just	you	&	the	fac	tory.	Must	have

re	la	tion	ships	w/ma	jor	spe	cialty	chains	such	as	TJ

Max,	Dol	lar	Gen	eral,	etc.	This	is	the	fu	ture,	don’t

miss	out	if	you	are	the	right	per	son.	Pls	email

re	sume	to:	Re	cruit	ingSale	sExec@	gmail.	com

•WE	BUY	ALL	FABRIC!

WE	BUY	ALL	FAB	RIC!	No	lot	too	small	or	large.	In	‐

clud	ing	sam	ple	room	in	ven	to	ries	Silks,	Woolens,

Denim,	Knits,	Prints,	Solids	Ap	parel	and	home

fur	nish	ings	fab	rics	Con	tact	Mar	vin	or	Michael

STONE	HAR	BOR	(323)	277-2777

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

1ST	PRODUCTION	PATTERNMAKER

Con	tem	po	rary	Cloth	ing	Mfg.	Com	pany	is	seek	ing

a	Pat	tern	maker	with	ex	pe	ri	ence	in	PAD	Sys	tem,

spe	cial	iz	ing	in	gar	ment	dye,	spec’ing	&	test	ing

knits	&	wo	ven.	Please	fax	re	sume	to	Martha	at

(323)582-5002.

CUSTOMER	SERVICE	PERSON

CSR-cus	tomer	ser	vice	per	son	needed	for	busy,

down	town	LA	com	pany.	Du	ties	in	clude	Data	En	‐

try,	EDI,	AIMS	&	Ex	cel	a	plus	for	dept.	&	spe	‐

cialty	stores.	Fast	paced,	de	tail	ori	ented,	out	of

the	box	thinker,	as	sertive	team	player.	High	vol	‐

ume	or	der	en	try	&	emails.

Email	re	sume	to:	hrex	pert	s123@	gmail.	com

GRAPHIC	ARTIST--GIRLS	7-16

Join	our	Graph	ics	Team.	Strong	vi	su	al	iza	tion	and

cre	ative	in	put	for	fash	ion	tops	and	screened	

t-shirts.	Knowl	edge	of	sep	a	ra	tions	and	em	bell	ish	‐

ment	tech	niques.	Fresh	ideas,	self-ini	tia	tive	and

team	ef	fort	are	crit	i	cal.	Cre	ate	in	no	v	a	tive	de	signs

and	art	work	with	a	keen	un	der	stand	ing	of	our

cus	tomers’	needs.	Must	be	highly	or	ga	nized,	

dri	ven	for	re	sults	and	able	to	com	mu	ni	cate	

cre	ative	ideas	clearly.	Sub	mit	PORT	FO	LIO	with	

re	sume	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

1ST	TO	PRODUCTION	PATTERNMAKER

Wilt	seeks	an	ex	pe	ri	enced	1st-Pro	duc	tion	Pat	‐

tern	maker	-	Must	know	Tuka.	Min.	14	years	

ex	pe	ri	ence	gar	ment	dye	knowl	edge	pre	ferred.	

Email:	par	can	d	pearl@	par	cand	pear	l.	com

TOP	NOTCH	PATTERNMAKER

FREE	LANCE.	HAS	TUKA	KEY.	ANY	GAR	MENTS.	

NO	PROB	LEM.

CALL:	213*364*4483

JUNIOR,	MISSY	OR	PLUS	SIZE	LINES

WANTED

Sales	rep	in	busi	ness	for	35	years	look	ing	for

man	u	fac	turer	hun	gry	for	more	chain	store	

busi	ness.	Mark	War	man	Dress	me2@	aol.	com

818-970-3327

PATTERNMAKER

KIDS	WEAR	MFG.	CO.	SEEKS	HIGHLY	SKILLED.

1ST	PAT	TERN	MAKER	W/	AT	LEAST	3-5	YRS	EXP.

MUST	BE	ABLE	TO	WORK	IN	A	FAST	PACED	

EN	VI	RON	MENT.	GER	BER	SYS	TEM	EXP.	REQ'D.

FAX/E-MAIL	RE	SUME	TO:	

213-749-4401/Rowena@	rml	ainc.	com

PRINT	SYTLIST

RE	SPON	SI	BIL	I	TIES	&	QUAL	I	FI	CA	TIONS

Cre	ate	and	man	age	prints	for	monthly	line.	Sup	‐

port	and	ex	e	cute	print	de	sign	from	Con	cept	to

pro	duc	tion.	Must	have	ex	cep	tional	color	and

print	sen	si	bil	ity.	Proven	to	con	sis	tently	de	liver

com	mer	cially	vi	able	color	and	print	sto	ries.

Knowl	edge	of	sub	li	ma	tion	and	tex	tile	print	ing,

print	tech	niques	and	re	peat	lay	outs.	Highly	mo	ti	‐

vated,	pas	sion	ate	and	re	sults	ori	ented.	Ex	cel	lent

pri	or	i	ti	za	tion,	solid	com	mu	ni	ca	tion	and	in	ter	per	‐

sonal	skills.	Flex	i	ble	and	cre	ative	prob	lem	solver

and	proac	tive	team	player.	Bach	e	lor's	de	gree	in

Fash	ion/Tex	tile	De	sign.	7+	years	of	Color	&	Print

exp.	in	ap	parel	fash	ion.	Pro	fi	cient	in	Pho	to	shop	&

Il	lus	tra	tor.	Salary	range	100K+	with	ben	e	fits

Send	res.	&	port	fo	lio	to:	pe	ter@	blu	prin	tcor	p.	com

SALES	MANAGER

For	con	tem	po	rary	brand	in	down	town	l.a.	Min.

of	3	yrs	exp.	as	a	sales	na	tional	man	ager	in	the

ap	parel	in	dus	try.	Proven	plan	ning	mul	ti	task	ing

and	or	ga	ni	za	tional	skills	with	record	of	at	tain	ing

and	ex	ceed	ing	sales.	Re	la	tion	ships	with	ma	jors,

na	tional	chains	and	web	re	tail	ers.	Ac	tive	in	so	cial

me	dia	and	the	pulse	of	the	in	dus	try.	Ex	cel	lent

com	mu	ni	ca	tion	skills	both	writ	ten	and	

ver	bal	with	strong	at	ten	tion	to	de	tails.

Send	re	sume	to:	dshoham1999@	gmail.	com

DESIGN	ASST.

Seek	ing	right	AS	SIS	TANT	to	work	in	our	JR	

di	vi	sion.	This	in	di	vid	ual	must	be	de	tail	ori	ented,	

or	ga	nized	&	able	to	work	in	a	fast	paced	de	sign

room.	Other	re	spon	si	bil	i	ties	in	clude	work	ing	with

de	sign	ers	on	fin	ish	ing	process	of	com	plet	ing	line.

As	sist	graphic	artist	in	main	tain	ing	print	li	brary

and	re	col	or	ing	prints.	Must	have	1	yr	work	ing

ex	pe	ri	ence	with	Pho	to	shop	and	il	lus	tra	tor.	

Ex	pe	ri	ence	with	CAD	graph	ics	help	ful.	

Send	re	sumes	to	hr@	swa	tfam	e.	com

“You’re off to great places! Today is your day!
Your mountain is waiting, So get on your way.”
Dr. Seuss

Showrooms
Studios
Office
213-627-3754

CUSTOMER	SERVICE	REPRESENTATIVE,

LOS	ANGELES

Du	ties/Re	spon	si	bil	i	ties:

•An	swer	cus	tomer	calls	(light	call	vol	ume)	and

data	en	try

•High	vol	ume	of	on	line	or	ders

•Sales	in	quiries,	dis	crep	an	cies,	co	or	di	nat	ing	

or	der	process

Re	quire	ments:

•Min	2	yrs.	prior	exp.	as	CSR	in	ap	parel	in	dus	try

•Strong	writ	ten/ver	bal	com	mu	ni	ca	tion

•Exp	with	data	en	try

•Strong	work	ethic,	able	to	multi-task,	de	tail	

ori	ented,	abil	ity	to	pri	or	i	tize	and	achieve	goals

•Prior	exp.	han	dling	ma	jor	re	tail	ers	is	a	must

•Prior	AS400	and	EDI	ex	pe	ri	ence	a	plus

•Com	puter	knowl	edge	MS	Of	fice,	Word,	Ex	cel

Great	ben	e	fits	pack	age

Fax	your	re	sume	to	(323)	277-6830	or	

email	in	PDF	or	Word	for	mat	only	to:	

re	sumes@	kar	enka	ne.	com

MASS	MERCHANDISE	PRODUCTION

COORDINATOR

•3-5	years	ex	pe	ri	ence	in	gar	ment	pro	duc	tion

•Bach	e	lors	de	gree	pre	ferred

•Pre	ferred	in	Man	darin	and/or	Viet	namese

•Exp.	w/deal	ing	w/ven	dors	&	key	re	tail	ers

•Key	qual	i	ties	pre	ferred:	or	ga	nized,	de	tail	

ori	ented,	pro	fi	cient	in	Mi	crosoft,	NGC	and	AS400

sys	tems

•Please	e-mail	re	sumes	to	Michael	Mar	tinez	to:

mmartinez@	jay	allc.	com

PRODUCTION	PATTERN	MAKER

Must	have	5	yrs.	Exp.	with	Stretch,	Rigid	Denim

fab	rics,	Knits,	jer	sey,	top,	bot	tom,	women,	kids,

and	men	lines.	Well	Or	ga	nized,	de	tailed	ori	ented

with	sense	of	ur	gency.	Must	know	how	to	work

with	shrink	age,	grad	ing,	nest	read	ing,	fit	ting.	

Op	ti	tex	Sys	tem	xp	&	hand	pat	tern	mak	ing	pre	‐

ferred

_______________________________	_	_	_	_	_	_	_	_	_	_	_	_	_	_	_	_	_	___

TECH	PACK	WRITER

W/	3	yrs.	in	Denim,	knit	gar	ment	con	struc	tion

knowl	edge,	ex	cel	lent	com	mu	ni	ca	tion	&	fol	low-up

abil	ity	a	must.	W/	good	eye	to	de	tect	miss	ing	in	‐

for	ma	tion	when	re	leas	ing	Tech	Packs.	Pro	fi	ciency

in	Adobe	Pho	to	shop,	Il	lus	tra	tor,	Ex	cel	skills	req'd

Send	re	sumes	to:	gilberto@	rob	insj	ean.	com
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COMING SOON IN CALIFORNIA APPAREL NEWS

In Tough Times, Mark Zunino 

Opens Lavish Couture House

It’s an era marked by retailers closing stores and scaling 

back, but Mark Zunino, a Beverly Hills, Calif., couturier, un-

veiled a 5,500-square-foot atelier with a staff of 40 people.

In early January, Zunino produced a grand debut party 

overflowing with champagne and guests at his Mark Zunino 

Couture at 181 N. Robertson Blvd. Photographers, friends 

and revelers took pictures of Zunino with models wearing his 

red-carpet gowns and eveningwear. The backdrop was the 

white-walled workroom, where sewers painstakingly con-

struct one-of-a-kind looks for Zunino’s clients.

Zunino has created gowns and styles for Sofia Vergara, 

Dame Joan Collins, Angelina Jolie, Beyoncé, Lily Tomlin, 

Shirley MacLaine, Sophia Loren, Liz Taylor and Barbara 

Stanwyck, among others. But he claims that he would not feel 

slighted on hearing the question, “Who is Mark Zunino?”

For more than a decade, Zunino kept a low profile while 

working out of a Los Angeles atelier with no sign on Beverly 

Boulevard. Clients walked in a back door for fittings. “It’s a 

➥ Zunino page 7

HONG KONG – The new Taylor Swift collection that 

has an all-American girl vibe didn’t debut in New York or 

Paris but launched its first looks in a fashion show at Hong 

Kong Fashion Week.

And the cute T-shirts, scalloped skirts and thigh-touching 

dresses won’t be sold in the United States or Europe but in 

China. In August, the line started to be sold online at JD.com 

and Alibaba, but Chinese retailers will also have a chance to 

snap up the collection, which retails for $20 to $65.

Kate Liegey, who designed the collection with the coun-

try western singer, said she saw a big market in China for 

the brand. “Taylor has such a tremendous fan base in China 

that is incredibly loyal,” said Liegey, who is the chief cre-

ative officer for Heritage66Company, the Nashville-based 

Hong Kong Fashion 

Week Turns Focus 

Toward Asia

By Andrew Asch Retail Editor

By Deborah Belgum Senior Editor
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TRADE SHOW REPORT

Taylor Swift introduced her new casual line at Hong Kong Fashion 

Week, held Jan. 18–21. Her collection was one of more than 10 

designers and labels on various runways at the show. For more 

looks from other designers at the show, see p. 13.

Swift Fashion

$2.99  VOLUME 72, NUMBER 7  FEBRUARY 5–11, 2016

California Market Center 

Makes Big Push to Add 

More Exhibition Space

The California Market Center—the biggest apparel 

showroom complex in the Los Angeles Fashion District—

is undergoing a metamorphosis by adding more mammoth 

exhibition space and consolidating showrooms onto fewer 

floors.
The CMC’s latest transformation is the second floor of 

the three-building center, whose first phase was opened in 

1963 in an ambitious project undertaken by Harvey and 

Barney Morse, local manufacturers who owned California 

Lingerie Inc. 

All showrooms and offices on the second floor are be-

ing vacated in the next few months as the CMC’s owners 

convert the area into a vast exhibition hall.

“The CMC is becoming one of the most sought-after 

➥ CMC page 3

Many vendors felt optimistic about 2016 business after 

Fashion Market Northern California wrapped up its Jan. 

24–26 run at the San Mateo Event Center in San Mateo, 

Calif. 
“There is a lot more confidence,” said Jacqueline Stone, 

a veteran Fashion Market Northern California vendor and 

owner of the Jacqueline Stone showroom, who also served 

on the board directing the trade show. “[Retailers] were 

spending.” 

It was the trade show’s first event after a holiday retail 

season that disappointed many businesspeople and Wall 

INSIDE:
Where fashion gets down to business

By Deborah Belgum Senior Editor
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Fox Racing consolidates 

... p. 2

Retail Sales ... p. 4

New York men’s shows 

coverage ... pp. 5, 10–11
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FMNC: 2016 Starts 

on Optimistic Note

➥ FMNC page 6

By Andrew Asch Retail Editor
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SIWY

Closed

STRÖM

Denim’s look for Fall ’16 is chic with new silhouettes, new inspiration and new 

treatments. For a look at Fall’s denim trends, see pages 8–9.Fall denim Forecast: Chic
BLANKNYC

Dish and Duer

Rails

Hudson

Hudson
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E-commerce Showing More 

Interest in Bricks and Mortar

For 18 months, People’s Project LA has been selling its 

sweaters, dresses, dusters, rompers and everything fashion-

able through its website.

But Patty Park, the website’s founder and the daughter 

of Korean immigrants who worked in the garment indus-

try, is venturing into the offline world by opening a bricks-

and-mortar store soon in the Los Angeles neighborhood 

of Studio City. Her 1,300-square-foot outpost at 12206 

Ventura Blvd. opens Feb. 27. “Bricks-and-mortar is still 

a great business,” Park said. “[With a physical store] my 

➥ E-commerce page 24

By Andrew Asch Retail Editor

What Does an Economic 

Shift Mean for the 

Factoring Industry?

The global economy started out this year with a whim-

per, not a bang. 

The U.S. stock markets have been on a roller coaster 

ride. In January, the Dow Jones Industrial Average lost 5.5 

percent of its value, and the NASDAQ sank 8 percent that 

same month. Oil prices have plummeted to their lowest 

level in 12 years. 

By Deborah Belgum Senior Editor
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➥ Finance page 8

INDUSTRY FOCUS: FINANCE

New York designer B Michael made a fashion foray into Southern 

California with his first LA runway show, which featured his stylish 

dresses. For more looks from the show, see page 18.

RUNWAY DEBUT

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213 
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Jobs Available Jobs Available Jobs Available

CUSTOMER	SERVICE

A	premium	denim	LA	based	company	is	seeking

for	a	customer	service.	Duties	will	include	but	not

limited	 to	 data	 entry,	 shipping	 and	 invoicing.

Must	 have	 strong	 written	 and	 verbal

communication	 skills.	 Must	 be	 proficient	 in

excel,	 word,	 outlook	 and	 PAS.	 Must	 have	 a

minimum	of	2	years	in	the	denim	industry.	E-mail

resume	and	salary	requirement	to:	info@blackor

chiddenim.com

PRODUCTION	ASST

Min	 5	 yrs	 experience	 for	 established,	 stable

apparel	manufacturer	 in	business	19	years.	We

are	 looking	 for	 a	 responsible,	 detail	 oriented

person.	 This	 multi-tasking	 position	 includes

purchasing	 trim,	 fabric,	 issuing	 cutting	 tickets

and	 work	 orders	 to	 sub-contractors	 for

embellishment.	 Must	 be	 good	 with	 follow	 up.

Computer	skills	such	as	Outlook,	Excel	and	Word

are	 required.	 Must	 speak	 and	 write	 English,

Spanish	 speaking	 is	 considered	 a	 plus.

Background	check	required.	Please	fax	resume	to

888-677-5579	or	 email	 to	 info@kingsburyunifor

ms.com.	 Do	 NOT	 send	 your	 resume	 as	 an

attachment,	please	cut	&	paste	your	resume	into

the	 body	 of	 your	 email.	Location:	 Torrance/	 So

Gardena	 area.	*	 Compensation:	 $	 15-19/hr	 Full

Time	+	health	benefits

SALES	REPRESENTATIVE	-	MISSY	(LOS

ANGELES	OR	NY)

New	misses	and	plus	size	knitwear	line	seeking

talented	 Sales	 Representative	 to	 be	 located

either	 in	 Los	Angeles,	CA	or	NY.	Must	 have	an

active	 department	 store,	 major	 retail	 or

specialty	 store	 relationships	 to	 bring	 to	 the

table.	Please	email	resume	to:	liz@lunajai.com

ASSISTANT	DESIGNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD.	PATTERNMAKER

EXP.	 DENIM	 PATTERNMAKER	 NEEDED.	 MIN.	 5

YRS	IN	DENIM	EXP	A	MUST.	PREMIUM	DENIM	EXP

PREFERRED.	 TUKA	 SYSTEM	 EXP	 A	 PLUS.

RESUME	W/SALARY	HISTORY	A	MUST	 FAX:	323-

488-9781	EMAIL:	heathery@bleu-la.com

TECHNICAL	DESIGNER	FOR	OUR	MISSY

DIVISION

•	 Minimum	 3-5	 years	 experience	 •	 Illustrator,

photoshop,	 Excel	•	 Create	 tech	 packs	 for

overseas	 &	 domestic	 vendors•	 Experienced	 in

conducting	fittings,	generating	fit	comments...	•

Pattern	 making	 knowledge	 a	 plus	 •	 Excellent

communication	skills	–	written	&	verbal	•	Team

player	and	works	well	with	others.	Send	resume

to	vitae101@gmail.com

PATTERNMAKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competitive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PRODUCT	DEVELOPMENT	COORDINATOR

AND	MERCHANDISING	COORDINATOR

Santa	Monica	based	company	seeks:	•PRODUCT

DEVELOPMENT	COORDINATOR•	5+	yrs	exp.	 in

evaluating	 material	 performance	 &

communicating	 across	 multiple	 product

categories.	 Organized.	 Detail-oriented.	 Strong

time	mgmt.	skills.	Excl.	written	&	verbal	comm.

skills.	 Computer	 literate.	 •MERCHANDISING

COORDINATOR•	5+	yrs	exp.	in	Merchandising	&

Product	 Development.	 Excel,	 Illustrator,

Photoshop	 w/	 strong	 collaboration,	 analytical,

organizational	 and	 priorit izing	 skills.	 Fashion

Merchandising	 degree	 preferred.	GREAT

BENEFITS.	 BOTH	 F/T	Fax	resumes	to	(310)828-

0091	or	email	koirecruiter@koihappiness.com
DESIGNER

Fast	 growing	 contemporary	 company	 seeks

Designer	for	womens	sportwear	wovens	&	cut	&

sew	knits.	Candidate	must	have	flair	for	fashion

and	 detail,	 and	 be	 proficient	 in	 Adobe

Photoshop/Illustrator	&	Microsoft	Office.	Please

send	portfolio	samples	and	resumes	with	salary

history	to	jobshr000@gmail.com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY	FOR

THE	RIGHT	INDIVIDUALS

IMPORT	 PRODUCTION

COORD./MERCHANDISER	Highly	 motivated

person	with	2-3	years	exp.	in	the	junior/special

sizes	denim	bottoms	market	needed	to	assist	in

import	 production.	•	 Must	 have	 well	 rounded

knowledge	 of	 overseas	 garment	 production	 &

construction	•	Know	how	to	read	TECHPACKS	and

understand	 technical	 garment	 terms.	 •

Experience	with	measuring	garments	as	well	as

approving	 finished	 garments,	 lab-dips,	 fabrics,

etc.	 •	Must	 be	 a	 self-starter,	 detail	 oriented

individual	 and	 have	 strong	 written	 and	 verbal

comm.	 skills.	Email	to	hrdept229@gmail.com	or

fax	resume	with	salary	history	to:	(323)	657-5344

TRIM	ASSISTANT

Karen	 Kane	 is	 seeking	 to	 fill	 a	 trim	 assistant

position.The	person	will	be	responsible	for	filling

trim	orders	for	cuts	•Data	entry	of	cut	t ickets,

POs,	 receipts	 •Prior	 experience	 in	 a	 Trim	dept.

and/or	minimum	of	 2	 years’	 experience.	 in	 the

industry	 •Strong	 communication	 skills,	 oral	 &

written	 •Strong	 MS	 Office	 skills,	 especially

Excel	 •AS400/VPS	 software	 knowledge	 a	 plus

•Bilingual	 English/Spanish	 a	 plus	 Fax	 resume

with	salary	history	to	323-277-6830	or	email	in

PDF	or	Word	format	only	to	resumes@karenkane.

com

ONE	OF	THE	LARGEST	AND	FASTEST

GROWING	TEXTILE	COMPANIES	IN	THE	USA

Looking	 to	 hire	 for	 full	 t ime	 position:	 1.

Import /Prod'n	2.	 Secretary/Cust.	 Support	 Pls.

contact:	abraham@paramounttextile.com

SPEC	WRITER

Immediate	opportunity	for	a	detail	oriented	and

well	 organized	 individual	 who	 will	 be

responsible	for	writ ing	spec	sheets	and	sending

sample	 approvals	 to	 buyer.	Must	 be	 computer

literate	 in	 excel,	 illustrator/Photoshop	 and	 be

able	 to	work	well	under	pressure.	Fax	 resumes

(323)	887-8484

PATTERN	MAKER

Karen	 Kane	 is	 seeking	 a	 1st	 thru	 production

pattern	 maker	 for	 its	 established	 better

sportswear	division	and	emerging	contemporary

divisions.	 Strong	 communication	 skills,

attention	 to	 detail,	 great	 organization	 skills,

self-motivated,	 energetic.	 Computer	 literacy	 a

must,	knowledge	of	Gerber	system	is	beneficial.

Bilingual	 a	 plus.	 Min	 2	 yrs	 experience.	 Fax

resume	with	 salary	history	 to	323-277-6830	or

email	 in	 PDF	 or	 Word	 format	 only	 to:

resumes@karenkane.com

EDI	&	LOGISTICS	COORDINATOR

We	 are	 looking	 for	 an	 experienced	 EDI	 &

Logistics	 Coordinator	 to	 join	 our	 team.

Receiving	 and	 processing	 EDI	 orders.	 Creating

UPC's.	Preparing	shipping	documents,	arranging

pick	 up.	 Must	 have	 knowledge	 of	 GXS	 Inovis

Catalog.	GXS	DiCentral.	 3-5	 years'	 experience.

Please	send	resume	to	careers@moda-luxe.com

TRIM	BUYER

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECHNICAL	DESIGNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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