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UBM Advanstar 
Bringing ‘Swimlessons’ 
to LA in June

UBM Advanstar—the parent company of MAGIC, 
Project, Coterie and Pooltradeshow—is expanding its 
Swimlessons bootcamp to bring the networking and edu-
cational program to a broader audience. 

The trade-show giant recently hosted a Swimlessons 
event in New York, which drew about 150 attendees, and 
plans are underway to host another event on June 23 in 
Los Angeles. The speaker lineup at the Los Angeles event, 
which will be held at Millwick (formerly called Marvi-
mon) near downtown LA, is still being determined, but 
topics to be covered include brand building, social media 
and trade shows. Like the New York event, the Los Ange-
les event will include panel discussions with established 
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By Alison A. Nieder Executive Editor
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MISA Los Angeles:  
Bohemian Roots, Global Style

Inspired by the love of global style and travel, MISA 
Los Angeles is designed for the modern bohemian. Created 
by Shadi Askari-Farhat, founder and designer of tbagslos-
angeles, MISA is an extension and evolution of the brand 
yet has its own identity.

 “Just as I would wear both brands, I hope that the wom-
an wearing pieces from both collections can find a connec-
tion to each piece,” Askari-Farhat said. “The MISA woman 
is very different in who she is. My foundation has always 
been the same; the idea to create pieces that a woman 
would want to wear again and feel beautiful in.”

MISA, which launched for Spring 2016, is named for 
Askari-Farhat’s daughters, Milla and Sayeh, and embodies 
a natural evolution of the designer’s style. 

“The MISA woman is a modern-day bohemian who 

By N. Jayne Seward Contributing Writer
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LA women, the city’s nightlife and paparazzi photographs were part 
of the inspiration for Brian Wolk and Claude Morais’ latest Wolk 
Morais collection, which bowed recently in Hollywood. For more 

from the event, see page 3. 

LA Woman
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June 4
Black & White Ball, presented by 
National Jewish Health
Skirball Cultural Center
Los Angeles

ITMA Showtime
International Market Center
High Point, N.C.
Through June 8

June 6
LA Fashion Market
California Market Center
Cooper Design Space
The New Mart
Gerry Building
824 Building
Lady Liberty Building
Primrose Design Building
Academy Awards Building
Los Angeles
Through June 9

Brand Assembly 
Cooper Design Space
Los Angeles
Through June 8

Designers and Agents
The New Mart
Los Angeles
Through June 8

ALT
California Market Center 
Los Angeles
Through June 9

LA Kids’ Market
California Market Center
Los Angeles
Through June 9

Select
California Market Center
Los Angeles
Through June 9

Transit
California Market Center
Los Angeles
Through June 9 

June 7
NW Trend Show
Hangar 30
Seattle
Through June 9

June 8
Dallas Apparel & Accessories 
Market
Dallas Market Center
Dallas
Through June 11

June 9
Coast
W South Beach
South Beach, Fla.
Through June 10

June 12
Arizona Apparel, Accessories, 
Shoes & Gift Show
Mesa Convention Center
Mesa, Ariz.
Through June 13

June 15
DG Expo Fabric & Trim Show
Crowne Plaza
Dallas
Through June 16

FIG
Fashion Industry Gallery
Dallas
Through June 17

June 21
CALA
Fort Mason Center
San Francisco
Through June 22

Licensing Expo
Mandalay Bay Convention Center
Las Vegas
Through June 23

June 26
Fashion Market Northern 
California
San Mateo County Event Center
San Mateo, Calif.
Through June 28

June 27
CALA
Denver Mart
Denver
Through June 28

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time, 
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication. 
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CalendarCalendar

For calendar details and contact 
information, visit ApparelNews.
net/calendar.

After 35 years tracking 
trends, Barbara Fields is re-
tiring and closing her Bar-
bara Fields Buying Office 
at the California Market 
Center in Los Angeles.

In 1984, Fields opened 
her trend forecasting and re-
tail consulting operation at 
the CMC, and on June 1, she 
closed her doors. 

Fields said she reached the 
decision to retire “after a lot 

of thought.” She announced 
her retirement plans over the 
Memorial Day weekend in a 
letter sent to her retail clients 
and manufacturing contacts. 
Fields, who said she plans to 
stay in Southern California, 
said she wants to spend more 
time with her family. 

For more than three de-
cades, retailers have been 
relying on Fields’ seasonal 
forecasts for the juniors in-

dustry as well as her signature “Million Dol-
lar Items”—those must-have apparel and 
accessories pieces Fields predicted would 
be key each season. Fields’ forecasts drew 
representatives from retail chains large and 
small including JCPenney, Rue 21, Nasty 
Gal, Windsor, Ross Stores, Sears, Sib-
lings, Citi Trends, Bon-Ton Stores, Ron 
Jon Surf Shops, Love Culture, Papaya 
and Just Fab as well as celebrities such as 
Anna Nicole Smith and Nicole “Snooki” Po-
lizzi when they had a brand launching. 

To keep her finger on the pulse of fashion, 

Fields kept a rigorous travel schedule that 
had her scouting trends across the country 
and around the world. 

“After going to New York and London ev-
ery month, it’s time to take time to smell the 
roses,” she said. 

In 2008, Fields was named Woman 
of the Year by the Fashion Industries 
Guild of Cedars-Sinai Medical Center at 
the organization’s annual gala, where more 
than 850 tickets—a record-breaking turn-
out—were sold for the black-tie event in 
Beverly Hills.—Alison A. Nieder

Trend Forecaster Barbara Fields Retires

WOD Gear Athletic Apparel
1385 E. Washington Blvd.
Pasadena, CA 91030
310.809.7703
retail store: 626.318.1320
www.wodgearclothing.com

About Us

WOD Gear Athletic Apparel 
(Work Out of the Day) exists 
to build “the peoples brand” 
that support our customer’s 
workout way of life.

We also provide Private Label 
services for brands looking to 
launch an athletic apparel line.  
We are easy to work with and 
provide a fast turnaround! 

Beyond apparel we aim to 
celebrate athletes of all kinds, 
support the community, and 
promote relevant social causes.

Barbara Fields

There will be no flip-flopping on this deal.
Cherokee Global Brands—whose la-

bels include Cherokee, Carole Little, Tony 
Hawk and Sideout—has signed a deal with 
Saliluz to create a collection of men’s and 
women’s casual footwear and flip-flops un-
der Cherokee’s Everyday California label.

The shoes and sandals will be sold at Flip 
Flop Shops, a mall-based chain that Chero-
kee acquired last year for $12 million.

The new collection will debut for the 
Spring 2017 season and be co-developed by 
Flip Flop Shops and Cobian, which is the 
parent company of Saliluz and a respected ca-
sualwear shoe brand sold at Flip Flop Shops. 

“We acquired Flip Flop Shops last fall 
with plans to identify and pursue innova-
tive licensing opportunities that synergize 
our portfolio. The Everyday California foot-
wear collection created by Cobian will be 
the first of many partnerships that leverage 
our brand assets and relationships with re-

spected category leaders,” said Howard Sie-
gel, president and chief operating officer of 
Cherokee Global Brands, based in Sherman 
Oaks, Calif. 

Flip Flop Shops were started in 2004 and 
carry an assortment of casualwear styles 
made by OluKai, Sanuk, Havaianas, Roxy 
and Quiksilver. They operate under a fran-
chise model launched in 2008. The chain 
now operates 250 stores in the United States, 
Canada, South Africa and the Middle East.

Cherokee, a publicly listed company trad-
ed on the NASDAQ, went through a tough 
time last year when its main licensee in Can-
ada, Target Canada, closed all 133 stores af-
ter declaring bankruptcy in that country. It has 
been looking for new ways to bolster sales.

For fiscal 2016, Cherokee had net income 
of $8.43 million on $34.65 million in rev-
enues compared with net income of $9.82 
million on $35 million in revenues the previ-
ous year.—Deborah Belgum 

Cherokee Inks Deal to Create Footwear for 
Everyday California Shoes

For the first time in more than a decade,  
the China Brand Show will be exhibiting at 
semiannual gift and home show LAMKT, 
which will be held July 22–25 at the Los 
Angeles Convention Center. 

The China Brand Show is organized by 
China’s Ministry of Commerce and high-
lights more than 100 brands that cover cat-
egories such as apparel, textiles, electronics 
and other consumer products. The show has 
been held in the U.S. for 14 years. 

Dirk von Gal, vice president of gift and 
apparel for LAMKT organizer Urban Expo-
sitions, said the gift and home show, which 

used to be known as the California Gift 
Show, has always been known for its global 
flavor. “The China Brand selection takes our 
offerings to yet another level and gives our 
buyers the rare opportunity to meet face-to-
face with senior representatives from many 
of China’s top brands and discover even more 
new and different product resources,” he said.

The China Brand Show will take up to 
3,500 square feet, joining LAMKT in the 
convention center’s South Hall. Buyers only 
need one admission badge to attend both 
shows. For more information, visit www.
lamkt.com.—D.B.

China Brand Show Coming to Los Angeles
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It was all about the LA nightlife for 
the third Wolk Morais collection since 
designers Brian Wolk and Claude Morais 
relocated from New York to Los Angeles. 

The designers debuted the collection 
on the runway on May 24 at Giorgio’s 
nightclub at The Stan-
dard Hotel in Holly-
wood. 

“Our collection al-
ways follows the narra-
tive of our life in terms 
of what we’re interested 
in,” Wolk said. “Each 
season our personal bi-
ography reflects in the 
collection. This collec-
tion is about us going 
out on Saturday nights 
at Giorgio’s—which we 
do.”

Wolk and Morais 
found inspiration in the 
kind of LA woman they have met since 
moving to the West Coast two years ago. 

“LA women have a very specific look,” 
Morais said. “She’s sometimes more 
fashion-forward and sexy. This is [about] 
all the girls we are seeing escaping the 
Chateau [Marmont] at midnight.” 

Wolk said the two designers were in-
trigued with the idea of paparazzi photos 
that catch people at the end of an evening 
out, a look he describes as “not so per-
fect, not so red carpet.”

“We love these images of people at the 
end of the evening, when they’re slightly 
disheveled and their hair is down and it’s 
still a wonderful look,” he said. “That 
process was really interesting to us.”

For the collection, the two mixed eve-
ningwear fabrics such as brocade with a 
little metallic shine and denim. But rather 
than using denim in a traditional, casual 
way, the designers use it for more-tailored 
pieces such as a short mini dress with an 

oversized bow detail at 
the bust. 

“We continued with 
denim in this collection 
but sewing it in a couture 
way,” Wolk said. “We 
like to use our tailoring 
skills to [create] it into 
shapes that you wouldn’t 
necessarily find denim 
in.” 

Actress Julia Rob-
erts was recently photo-
graphed wearing a Wolk 
Morais tuxedo romper 
whi l e  a t t end ing  the 
Cannes Film Festival in 

France. The same style in denim was in-
cluded in the runway show at Giorgio’s. 
Once again, Wolk and Morais worked 
with stylist Elizabeth Stewart, who Mo-
rais called “a godmother to us and also 
a friend, a visionary in our work [who 
helps make] us better designers.” 

In addition to finding inspiration in 
Los Angeles, Wolk and Morais also de-
sign, source and produce the collection in 
the city.

“We find the local talent is amazing in 
terms of construction,” Wolk said. “Los 
Angeles has a history of couture skills 
starting all the way from the movie busi-
ness and a tradition for sewing and tailor-
ing.”—Alison A. Nieder
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Wolk Morais Takes on the LA Nightlife

OPEN AIR DEMO 
AUGUST 2, 2016

SUMMER MARKET 
AUGUST 3-6, 2016

REGISTER TODAY 
OUTDOORRETAILER.COM

 DISCOVER NEW 
 PRODUCTS 
 & TECHNOLOGY

 NETWORK & BE IN 
 COMMUNITY WITH 
 THE OUTDOOR INDUSTRY

 MEET WITH BRANDS 
 TO EXPLORE THEIR STORY

SM16_California Apparel News Half-Page Ad.indd   1 5/10/16   2:58 PM
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Looking for more trend insight? For Custom Trend Directions, email info@trendstop.com 
for details. For more information about Trendstop, visit www.trendstop.com.

Spring/Summer ’17 Key Athleisure 
Directions by Trendstop

ACTIVEWEAR

Athleisure is big news. If you’ve been 
wondering where this major trend stems 
from and how to incorporate it into your 
own ranges, read on for an expert lowdown 
brought to us by global fashion forecast-
ing agency Trendstop. Athleisure brings 

sportswear’s performance and attitude into 
the heart of fashion, infiltrating its every 
aspect—from silhouettes to materials, ap-
parel to accessories. And don’t dismiss it 
as loungewear; it’s about sleek surfaces and 
sharp lines.

Sheer Layers
Technical materials lend themselves to see-through 

suggestions that define the otherwise pared-back sil-
houettes. This hybrid game is not about the prints but 
about surfaces and layering. 

Californian Sport 
It’s sportswear for everyday wear—with a minimalist but luxurious feel. A new concept 

of comfort updates simplicity with curated details that never overdo it, elevating wearability 
to understated style. 

Coachella streetstyleAnd Other Stories Topshop

And Other Stories Calvin Klein Cheap Monday

Scuba Structures
Neoprene-like materials convey optimal levels of weight 

and structure for the ultimate hybrid tailoring. Paneling, cut-
out details and raw edges complement each other in the sharp-
est of aesthetics.

Jaeger

Selfridges Topshop
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RAISE YOUR EXPECTATIONS.

®

An endless supply of 
knowledge and service.

Comerica has been serving the unique needs of the apparel and textile industries for more than 25 years. 
We deliver customized solutions to help you manage growth, cash, risk and wealth. Our commitment to our 
customers has helped propel Comerica to become the leading bank for business.* When it’s time to choose 

a partner to help you grow, come to Comerica, and Raise Your Expectations of what a bank can be.

It all starts here. Call us today or go to Comerica.com/apparel

MEMBER FDIC. EQUAL OPPORTUNITY LENDER.

CBC-6074-01   03/16

*Comerica ranks first nationally among the top 25 U.S. financial holding companies, based on commercial
 and industrial loans outstanding as a percentage of assets. Data provided by SNL Financial, June 2015.

Nick Susnjar, VP/Relationship Manager, LA Middle Market Banking, nsusnjar@comerica.com, 213.486.6243
Debbie Jenkins, VP/Relationship Manager, LA Middle Market Banking, djenkins@comerica.com, 213.486.6212

Tim Nolan, SVP/Group Manager, LA Middle Market Banking, tjnolan@comerica.com, 213.486.6216
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California Market Center
110 E. Ninth St.

NEW LOCATION

ALBERTO MAKALI
Moved from A294 to B598 
Alberto Makali Contemporary

LEA GOLDMAN
Moved from A1087 to A320 
Arturo Rios Fashion accessories 
Couture Inc.  
Crown Cap
Elsie Massey
Jeanne Simmon/Hot Stack
Lva Scarves
Kali Basi Scarves
Something Special
Speciality Packaging (hatboxes)
THE HANGER SHOWROOM
Moved from B567 to A583 
Delphine
Grace Bijoux (Jewelry) Contemporary
Grace Willow Contemporary
Nat Kent Jewelry Contemporary
Nicole Fendel Jewelry Contemporary
Sea Dreamer Contemporary
Shilla the Label Contemporary
Wilde Willow Contemporary
Wish Australia Contemporary

DAKOTA SHOWROOM
Moved from B567 to A593 
523 Contemporary
Beach Belles Contemporary
Goldie London Contemporary
Lisa & Lucy Contemporary
Lisa Maree Contemporary
Off Dutee Contemporary
Urban Bliss Contemporary

NEW SHOWROOMS

PILATES PLUS DTLA
ALOB25 
Pilates Plus DTLA Pilates

FRANK LYMAN
A331  
Frank Lyman Updated

EXPLANET ENTERPRISE INC.
A646 
Eva & Elvin Children’s

Salon de Bebe Children’s
Vaenait Baby Children’s

SAM WATTAR
A712  
Sam Wattar Textile
K & K CLOTHING
A810 
K & K Clothing Juniors

JUST ONE
A818  
Just One Juniors

RAGGS II/RICHES
A865 
Raggs II/Riches Juniors 
OUTSET COLLECTIVE
B457 
40s and Shorties Men’s
Adapt Technology 
Alpha Industries
Taikan
Visual
MATTSON
B507  
Mattson Contemporary

ONTWELFTH
B583  
Blush Noir Contemporary 
RY SILK & TEXTILES MILL
B791 
RY Silk & Textiles Mill Textiles

MONTAINE
B813  
Montaine Juniors

MAVERICK APPAREL
B824 
Maverick Juniors

RASS VINTAGE
C485 
Hot Spice
Soul Rocker Men’s Contemporary

ULTRA SILK
C1001  
Ultra Silk Silk Textiles

ACCESSORIES        

UTE WEGMANN/JIM ROWLEY
A318 
Aerosoft Flip-flops, fashion accessories
Cat Ladies Footwear Fashion accessories 

Victoria Leathers Fashion accessories

ROXSTAR
A342  
Brand Corazon Fashion jewelry
KBD Fashion jewelry 
Stoned by Q Fashion jewelry

ROMY M
A1083  
Diophy Handbags Fashion accessories
Lola Handbags Fashion jewelry

UPDATED WOMEN’S 
COLLECTIONS 

SHARON KOSHET SALES
A303/304 
French Curve Updated
House of Pants Updated

JV ASSOCIATES
A314 
Bleu-Bleu Updated

FERN LIBERSON & CO.
A317 
Avani del Amour Updated
Josie Updated
Spain in America Updated

JON KATZ & ASSOCIATES
A335 
Janet Martin del Campo Updated  
BETTY BOTTOM SHOWROOM INC.
A347 
John Fashion Updated
Simply Couture Updated 
Yasuko Updated

KRISTINE CLEARY LIFESTYLES
A398 
Nomadic Traders/Apropos Updated

FARINELLA SHOWROOM
B365 
Katina Marie Updated  
Marushka Updated

WOMEN’S CONTEMPORARY 

L ON 5
B503  
Drones Clothing Contemporary
Hailey:23 Contemporary
Pop Killer Contemporary

KIDS’ & MATERNITY 

ROCHELLE SASSON PERLMAN
A604 
American Jewel Children’s

LOLA JO SALES
A607 
Haute Hats Children’s

ELOISA & MIA
A611  
Bottle Blond Jewels Children’s
Source Books Children’s
Trumpette Children’s 
THREAD SHOWROOM
A648 
C & C Kids Children’s
Moon et Miel Children’s

REBECCA EBERSHOFF
A656  
Cakewalk Children’s 
KIDS DU MONDE
A678 
Velveteen Children’s

RANDEE’S SHOWROOM LLC
A679 
Albetta Children’s  
Love Mae Children’s

ALLISON SHOWROOM
A682 
Eric Carle Layette Collection Children’s

LINDSAY’S LOFT
A693 
Bunaway Pony Children’s
Itty London Children’s
Kitty Girls Children’s

Cooper Design Space
860 S. Los Angeles St.

NEW SHOWROOMS

ANONYMOUS 
Mezzanine 2
Bailey 44 – 820

NEW LINES

THE FOUNDATION 
Lobby L
Danner Boots

People Footwear
Senz
ROOM 4 AGENCY 
Suite 407 
Matt Bernson
CORE SHOWROOM 
Suite 1014
Eight Dreams

The New Mart
127 E. Ninth St.

NEW LOCATION

BB DAKOTA
Moved from Suite 811 to Suite 900
BB Dakota
Cupcakes and Cashmere
Jack
THE VILLAGE SHOWROOM 
Moved from Suite 809 to Suite 1106
Chaser
KIVARI
Nikki Montoya
Stacy Sterling
Stevie Sister
Tina + Jo
DIESEL USA
Moved from Suite 412 to Suite 1202
Diesel

NEW SHOWROOMS

JOE’S JEANS
Suite 905
Joe’s Jeans
MARY MINSER SALES
Suite 1005
Benares
Dunia
Lisa + Daniel
Nirvanna
Salaam
Your Name Here!
HAMMITT
Suite 1201
Hammitt

NEW LINES

06-7.newLines.indd   6 6/2/16   4:23 PM



DRESSED 2 KILL
Suite 1206
David Cline
Jude
Pure Annei
Tees by Tina

NEW LINES

10ELEVEN
Suite 135
10 Crosby
Current Elliott Men
Saloni
Totome
NICHE SHOWROOM
Suite 400
Harley & Sasha
IDI
A LA MODE SHOWROOM
Suite 407
Lumiere
Sentimental NY
Xinki
CHANTAL ACCESSORIES
Suite 509
Screamer
SHOWROOM FIVE21
Suite 600
Kingdom & State
JOKEN STYLE
Suite 607
Amenapih
Ammos Accessories
BOHO Twigs
EKRIA
ENSO 247
Estelle
Eyeful
Gypsiea and Debutantes
Jasi & Co.
Joan Davis
Shihoshi
Tarshish
Velvet Sphynx
HASSON COSTA
Suite 700
Majorelle
COHEN SHOWROOM
Suite 703
AM/FM
Corner Clothing
Future State
Principle Denim Innovators
Red Engine Denim
GINGER SHOWROOM
Suite 707 
Sogi
SHIFT SHOWROOM
Suite 806
Aunts & Uncles
CORINA COLLECTIONS
Suite 807
Nicole Miller Jewelry
KATHY WALKER SALES
Suite 808
Love Quotes
Malibu Road
nANA jUDY
REPRESENTING SHOWROOM
Suite 1002
Knighbury
JACKIE B SHOWROOM
Suite 1004
Gypsy Heart
Rahi Cali
Raven Denim by Siwy
BARBARA JAMES SHOWROOM
Suite 1007
Foxiedox
Rebecca Elliot
THE LANDA SHOWROOM INC.
Suite 1009
Spenglish
BLANKSLATE SHOWROOM
Suite 1108
Closet London
VONDERHEIDE SHOWROOM
Suite 1200
A’Nue Ligne
Babette
LYNN GIRARD SHOWROOM
Suite 1203
Tristan
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2707 S. Alameda St.

Los Angeles, CA 90058

Tel: 213-614-1800

Fax: 213-614-1815

infor@specialonela.com

specialonela.com

NEW LINES

New Lines 

Continued from previous page

Mattson Showroom 
California Market Center, Suite B507 
(213) 559-7766 
www.mattsoncompany.com

SHOWROOM PROFILES

Geoffrey Tan

For three years, Mattson Global has had a 
large showroom at the Academy Awards Cloth-
ing building at 817 S. Los Angeles St.

But when more room was needed to show its 
collections, the company turned to the California 
Market Center to set up a secondary showroom 
with about 1,400 square feet, where Mattson car-
ries mostly Korean brands that are sold to U.S. 
customers.

Geoffrey Tan, the company’s director of opera-
tions, said he chose the CMC for a new showroom 
because he likes the varied activities going on in 
the building, particularly the numerous shows 
such as Capsule. “We like the fact they have all 

these different events here, and we hope to be a 
part of that as well,” he noted.

Tan will spend his days moving between the 
two showrooms, which are only a block apart. 
The CMC showroom will have two sales reps on 
staff for the 13 lines, which wholesale from $50 
to $200. Most of them are women’s contemporary 
collections, but streetwear, sportswear and acces-
sories are mixed in.  

The Mattson Showroom lines are JRYU, Dim-
matin, Kitty Bunny Pony, GHJ, AMU, Au-
gust Alive, Rio Kairyu, Surfea, Jeux de Bebe, 
S.O.N.G., French Mauve, Berayah and Mini 
Classy.—Deborah Belgum
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Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:

Salt & Pepper Sales
The New Mart, Suite 505
(213) 892-0722
www.saltandpeppersales.com

Moving to a new showroom has been an 
energizing experience for Emmalena Bland 
and Bea Gorman, who make up the Salt & 
Pepper Sales showroom.

For more than 20 years, their showroom 
was located in the California Market Cen-
ter. Then it moved 
to the Gerry Build-
ing for five years, 
and now it is in The 
New Mart.

“We definitely 
needed a change,” 
said Gorman, sit-
t i n g  i n s i d e  t h e 
1,200-square-foot 
space, which has 
s h i n y  c o n c r e t e 
floors, white walls 
and big windows. 

The décor hasn’t 
changed much from 
the old showroom, 
which was a tad 
roomier at 2,100 
square feet. Their 
oversize brown leather ottoman, which used 
to sit in back of the old showroom, now fits 
nicely at the front of the new showroom; a 
leather couch is tucked neatly against a wall 
in the compact office space; and the artfully 
crafted multicolored tapestry chairs by de-
signer Sara Palacios give a festive air to the 
room.

Bland and Gorman said it is fun to be on 
a floor where all the showrooms are occu-
pied and there is a lot of foot traffic during 
the Los Angeles Fashion Markets, held five 

times a year. 
“We’re picking up new accounts that 

didn’t participate in the market at the Ger-
ry Building,” Bland said, noting that many 
buyers start at the top of The New Mart and 
work their way down, perusing each floor. 

During the fashion markets, they share the 
showroom with Lynne Andresivic and her 
Crayola Sisters showroom, which used to be 
on the seventh floor of the Gerry Building.

The updated lines carried at Salt & Pepper 

Sales include Zzan Jewelry, a contempo-
rary collection made in Israel; Banana Blue, 
which specializes in knitwear and wovens 
that are designed in Australia; Bryn Walk-
er, a Northern California line that is com-
fortable yet sophisticated and manufactured 
in the San Francisco area; Pacific Cotton, a 
tops division by Bryn Walker, also made in 
the Bay Area; Eleven Stitch, a casualwear 
collection made in the U.S.; and North Star 
Base, casual lifestyle separates made in the 
United States.—Deborah Belgum

Emmalena Bland and Bea Gorman

SHOWROOM PROFILES
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The Anonymous 213 showroom in the 
Cooper Design Space is a work in progress. 
Co-owner Eric Wheeler is building a shoe wall, 
adding a kitchen area with a sliding door and 
renovating an outdoor patio to make a tranquil 
seating area with white walls and green plants. 

“We want it to feel like a destination 
space,” Wheeler said. “During market, buy-
ers can come by to our outdoor space, have 
a glass of wine and hang out.” 

The showroom will be open for June 
market, but Wheeler is planning to host a 
grand-opening event in October during the 
Spring/Summer market. 

Wheeler and business partner Chris-
topher Frye opened two Anonymous 213 
showrooms last month—one in LA and 
one in New York at 264 W. 40th St., 16th 
floor. In Los Angeles, in the Cooper space, 
Wheeler and Frye have partnered with Kelly 
Howard, director of media for Post + Beam 
public relations, who will provide in-house 
PR for some of the showroom’s brands. 

Anonymous 213 represents a range of ap-
parel and footwear brands with wholesale 
prices from $100 to $350. Apparel brands 
include Johanne Beck, Weslin + Grant, Ka-
liver, Tina + Jo, Rachel Alex, Hermant & 
Nandita and Luxe Deluxe. The showroom 
also carries  apparel and footwear by Ilse Ja-
cobson, footwear by Ivylee Copenhagen and 
Calou, and shoes and accessories by Japanese 
brand U-Dot.—Alison A. Nieder  

SHOWROOM PROFILES

THE 
RIGHT
FACTOR!

• To protect your accounts receivable

• Provide quick and timely solutions 
for your financing needs

• Jay Bianco  213-226-5263
• Rosario Jáuregui 213-226-5261
• Lou Sulpizio  213-226-5288

www.capitalbusinesscredit.com

Capital Factors

During the June 6–9 run of Los Angeles 
Fashion Market, the California Market 
Center is hosting several business-to-busi-
ness seminars, events and buyer promotions. 

Global Purchasing Group’s Mercedes 
Gonzalez is hosting a “Retail 101” seminar on 
June 6 at 2 p.m. and a “Retail Math” seminar 
on June 7 at 10 a.m.  Frances Harder, presi-
dent of Fashion Business Inc., is hosting a 
panel discussion titled “Direct & Digital Mar-
keting for Retailers” on June 7 at 11:30 a.m. 
Panelists include Scaling Retail’s Syama 
Meagher, Ron Herman Boutique’s Alison 
Samek Stern and BetaBrand Think Tank’s 
Liz Rossof, All seminars are free for regis-
tered buyers and will be held in Suite A555.  
There will also be a market cocktail party 
from 4 p.m. to 6 p.m. in the lobby on June 

6; champagne and cupcakes will be served 
from 11 a.m. to 3 p.m. in the 5A showroom 
area to celebrate the new showroom loca-
tions for the Dakota Showroom and the 
Hanger Showroom. There will be Aus-
tralian Roast coffee bars at the Select trade 
show in the Fashion Theater and at the Alt 
and Transit trade shows in the Penthouse. 
Wine will also be served at Select from 3 p.m. 
to closing on Monday and Tuesday. Buyers 
visiting the LA Kids Market on the sixth 
floor will be served continental breakfast, 
lunch and daily refreshments during market.  
The CMC is also holding several sweepstakes 
for buyers with prizes ranging from $500 to 
$1,000. Details are available at www.califor-
niamarketcenter.com or at the registration 
desk during market. 

CMC Hosting Market Seminars, Events, Sweepstakes

Anonymous 213
Cooper Design Space, Mezzanine 2
(213) 628-3643
www.anonymous213.com
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Kagan Trim Center
3957 S. Hill St. (2nd floor), Los Angeles, CA 90037
(323) 583-1400 • www.kagantrim.com

Kagan Trim is proud to be the exclusive 
distributor for Fulflex high-quality, thin-
gauge rubber and clear elastic products.

The #1 Source for All 
Your Trimming Needs!

Appliqués * Belts * Braids * 
Buttons * Elastics * Embellishments 
* Fringes * Fusing * Laces * 
Metals * Necklines * Ribbons * 
Rhinestones * Sequins * Tapes * 
Webbing * Much, much more

• 75 years of continuous service to the 
apparel industry

• Over 50,000 fashion trims in stock
• We welcome you to visit our customer-

friendly showroom
• Highly qualified & experienced sales reps
• Easy to navigate website
• Discounted China drop-shipping all 

over the world

DESIGNER PROFILE

spends her life traveling the world,” the 
designer said. Whether it’s a woman who 
lives the “gypset” lifestyle or aspires to it, 
the MISA woman tells her journey and story 
through her clothes. 

“MISA isn’t just about style—it’s about a 
lifestyle,” she added. 

Askari-Farhat serendipitously launched 
tbagslosangeles over 15 years ago when she 
created her first handbag.

“I couldn’t find the right handbag, so I 
created my own—handmade pieces from 
vibrant vintage fabrics and trims,” she ex-
plained. “After requests from my friends to 
buy the unique pieces, I started designing 
more bags under the label, tbagslosangeles.” 

The designer was quickly encouraged to 
expand her colorful designs into a full col-

lection of ready-to-wear. 
“Flash forward 15 years later, like my 

own life, I have evolved as a person, a de-
signer and as a new mother. My taste and 
creations have evolved into a more sophis-
ticated palette, luxurious fabrications and 
feminine silhouettes,” she said.

While both collections are designed un-
der one roof, Askari-Farhat maintains a 
distinct look for each. Tbagslosangeles has 
become synonymous with vibrant yet bold 
and beautiful signature prints in “wrinkle-
free” stretch fabrications. It includes vaca-
tion and event-inspired essentials, which are 
a “go-to” for any woman to wear from day 
to night. MISA reflects the concepts of “sea-
to-city,” “bohemian elegance” and “timeless 
chic.” 

“My inspiration for each collection is to 

MISA Continued from page 1

NEW! Eastman Raptor 75x Multi-Ply 7.5cm Cutting System.
Cuts Lycra to Denim and Beyond!

Knife chiller * Pneumatic Drill * Heavy-duty tool-head equipped * 
Transformer and Air Dryer

Not included: All electrical, air compressor, crating,
destination shipping, travel expenses

761 E. 15th St., Los Angeles, CA 90021
(213) 626-6765 or (714) 402-5109 

or Barbara@ahearncutting.com * Ahearncutting.com

Installation, training 
and one-year warranty 

included

Automate now and keep production in the USA! 
Increased production, reduced labor costs and local service.

Eastman®
Over a Century of Cutting Expertise

$159,900
Showroom Multi-Ply Cutter 

ON SALE NOW
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 • FLUORESCENT / NEON COLORS

 • ROLL TO ROLL 
    SUBLIMATION PRINTING

 • LARGE FABRIC LIBRARY
 TO CHOOSE FROM
 • HUNDREDS OF
     IN-STOCK PRINTS

 • FAST TURN-AROUND
 • NO MINIMUMS

 • CUSTOM DIGITAL PRINTING

2445 S. SANTA FE AVE. LOS ANGELES, CALIFORNIA 90058 

GEOTEXPRINT.COM

GEOTEX@MULTITEX.US

P: (323) 588-3100 F: (323) 588-1499

Apparel by Amanda Sage Collection

keep femininity and sophistication in mind,” 
Askari-Farhat said. 

Key silhouettes in the MISA collection 
include dresses and skirt/blouse sets that can 
be paired together or worn separately. Styles 
are timeless and classic and appeal to a vari-
ety of age ranges. 

“There is so much movement and atten-
tion to detail in the collection that make 
the signature feminine and effortless pieces 
something I really look forward to wearing 
every day or night. It is my hope that the 
women wearing MISA feel the same way,” 
she added.

For the upcoming Fall and Holiday sea-
sons, Askari-Farhat was inspired by the 
beauty of India and its rich, warm palette.

“The jewel tone colors remind me of 
market spices and palace gems, and I began 
building in the use of these colors in lus-

cious fabrications and prints in velvet, lace 
and silk chiffon,” the designer said. “I added 
in special details to really pop the collection 
with sparkling mirror details and reflective 
fabric.” 

For Fall/Holiday, Askari-Farhat intro-
duced heavier fabrications and silhouettes.

“I am working on breaking the stigma 
that West Coast brands with an underlying 
bohemian philosophy have their peak sea-
sons in warmer months and climates,” she 
explained.  

MISA ready-to-wear is wholesale priced 
from $80 to $130. Accessories are wholesale 
priced from $12 to $60. 

The line is carried online at Revolve and 
Shopbop and at Harrods. 

For more information, contact the Com-
munity Service Showroom at (213) 624-
0824. ●

DESIGNER PROFILE
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for details & to register go to: www.dgexpo.net
info@dgexpo.net  / 212.804.8243

Low MiniMuMs + stock PrograMs
for Apparel, Accessories
&  Home Furnishings

June 15 & 16, 2016 / Dallas
Crowne Plaza Dallas Market Center

august 3 & 4, 2016 / New York
Hotel Pennsylvania, 33rd & 7th Avenue

october 5 & 6, 2016 / miami
Doubletree Miami Airport Convention Center

November 20 & 21, 2016 /San Francisco
San Francisco Hilton  Financial District

Fabric & Trim Show
dgexpo

01,2,10,11,12.cover.indd   11 6/2/16   4:07 PM



12  CALIFORNIA APPAREL NEWS    JUNE 3–9, 2016   APPARELNEWS.NET

NEWS

brands and retailers. 
The New York event was held May 23 at 

Hudson Mercantile in Manhattan, where 
speakers included Eric Goldstein, the owner 
of New York–based Jean Shop; designers 
Zachary Prell and Jonathan Skow; former 
Bloomingdale’s fashion director Chris 
Frye; former Bergdorf Goodman and Nei-
man Marcus fashion director Matt Sing-
er; Matte Black Chief Executive Officer 
Chelsea Matthew; MR magazine’s William 

Bradley; fashion blogger Marcus Troy; and 
StartUp DTLA founder Audrey Bellis. 

Attendees had a chance to hear the panel-
ists’ advice about landing orders with better 
stores, connecting with consumers and retail-
ers, positioning a brand in the marketplace, 
and distinguishing themselves from the com-
petition. 

“We want to be a great business partner for 
our brands and retailers all year long,” said Erik 
Ulin, president of men’s for UBM Advanstar.  
“Swimlessons is something that we’ve been 

doing for a while, and it’s one that we wanted 
to expand the concept for. [Initially] it was for 
young brands, but we’ve opened up across 
the universe of all our brands. Wherever you 
are in your lifecycle, there’s a value to you to 
earn from industry experts, hear other people’s 
opinions and other people’s experiences.”

At the New York event, Ulin said, one of 
the topics covered was risk assessment and 
how brands can work to minimize risk when 
working with specialty stores or department 
stores. 

Before joining UBM Advanstar last year, 
Ulin was U.S. president for J. 
Lindeberg, which exhibits at 
The Tents at Project. His ex-
perience as an exhibitor showed 
him the benefits of networking 
at the trade show. “There’s a so-
cial dynamic that goes on at the 
show. Having been an exhibitor 
myself, there’s a collegial tone 
among exhibitors,” he said. 

Swimlessons is a chance for 
exhibitors to network between 
the trade shows. The event was 
originally started by Alli John-
son, show director for UBM 
Advanstar’s Pooltradeshow 
and Collective shows. Ulin 
said he wants to expand the 

concept to “a broader audience within our 
shows and to build it going forward.” 

“One of our responsibilities as a trade 
show is to be part of driving the industry 
forward,” he said. “We [have] a very good 
network. It’s good to be able to avail that to 
our people and make sure they have a suc-
cessful show and a successful business.”

Swimlessons is invitation-only and open 
to exhibitors of UBM Advanstar trade 
shows. For information, visit www.magic
online.com/swimlessons. ●

Advanstar Continued from page 1

UBM Advanstar’s Alli Johnson with fashion blogger Marcus Troy

Vintage lovers, rejoice. 
Doris Raymond, the owner of 
Los Angeles vintage store The 
Way We Wore and star of the 
Smithsonian Channel docu-
mentary series “L.A. Frock 
Stars,” has launched a new e-
commerce site featuring vin-
tage and more-recent pieces 
all priced at $99 and under. 

Raymond had been in the 
process of developing the new online busi-
ness, called Voguely Familiar, when she 
stumbled on a treasure trove of pieces in 
Costa Mesa, Calif., owned by a woman who 
was familiar with Raymond from seeing her 
on “L.A. Frock Stars.”  

“It was a large warehouse,” Raymond 
said. “I would say—guesstimating—it was 
about 3,000 square feet. The woman had had 
a store that she’d closed less than 20 years 
ago. But she clearly had a love of fashion 
and continued to buy clothing that was most-
ly in her size, which was an Italian 42 to 46 
(U.S. size 8 to 10). I would say 90 percent of 
the inventory was unworn.”

Raymond and The Way We Wore manager 
Sarah Bergman made several trips to Costa 
Mesa to pull pieces for the store on Los An-
geles’ La Brea Avenue. 

“It was Margiela and Commes des Gar-
çons and Junya Watanabe, Issey Miyake—
really wonderful things,” Raymond said. 

What remained was “several thousand 
pieces” of primarily separates. Raymond 
was poised to begin the process of launching 
Voguely Familiar; she had trademarked the 
name and begun to develop the website. 

“Acquiring the last batch from her was 
what threw me into warp speed to launch the 
website,” she said. “In addition to my exist-
ing warehouse, I have thousands of pieces of 

wonderful things that need to 
be worn and loved by other 
people.” 

Voguely Familiar carries 
everything from vintage de-
signers such as Adele Simp-
son, Suzy Perette, Norell and 
Pauline Tri gere to more-recent 
apparel by Christian Lac-
roix, Rick Owens, Hermès, 
Prada, Burberry, Marc 

Jacobs and Christian Louboutin to contem-
porary labels such as Catherine Malandrino, 
BCBG, A Gold E and Calvin Klein. 

“It’s everything from wonderful designer 
hoodies to Gaultier mesh [T-shirts] with 
their original $400 price tags to Moschino T-
shirts,” Raymond said. “I could put some of 
those things in The Way We Wore, but I really 
want to put things on the site that are impulse-
purchase material.” 

The website lets visitors browse by decade 
or by category. Each item includes details 
about the measurements, the materials and 
the condition. In addition to apparel, the site 
carries footwear and accessories, including 
handbags and jewelry. 

Raymond said the site will carry an even 
split of vintage and recent merchandise. 

Although Voguely Familiar carries pieces 
for women of all ages, Raymond said her 
goals for the e-commerce site include open-
ing the door to younger shoppers who may 
not have been able to afford the designs at 
The Way We Wore. 

“After 12 years on La Brea, I would have 
a visceral reaction when I would get a young 
person come in and say, ‘This is too expen-
sive for me’ and would walk out,” she said. 
“My intention is to inspire a younger genera-
tion to recycle, repurpose and express them-
selves as individuals.”—Alison A. Nieder

Voguely Familiar: The Way We Wore’s 
Doris Raymond Takes Vintage Online 

Doris Raymond
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has bonus distribution at:
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ACTIVEWEAR
Asher Fabric Concepts
2301 E. Seventh St., #F107
Los Angeles, CA 90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: To address the need for innovative tem-
perature-regulating knit fabrics in the activewear market, Asher is 
introducing Cool Sport, spun on Asher’s new Santoni knitting machines, 
which create micro gauge knits for pure smoothness and compression. 
In 1991, Asher Fabric Concepts, based in Los Angeles, transformed the 
apparel industry by offering cutting-edge, high quality, “Made in U.S.A” 
knits for the contemporary fashion, athletic, and yoga markets. Since 
then, the company has become internationally known for its premium 
quality, knitted constructions with and without spandex, along with its 
creative print design and application. 
Asher Fabric Concepts provides fabric development, knitting, dyeing, 
and finishing in addition to fabric print design and printing capabilities 
based on each customer’s needs. The company differentiates itself 
from the competition by offering proprietary textiles and by continually 
updating and innovating every aspect of textile design and production. 
With an in-house design team, new prints are constantly added to 
its collection, and color stories are updated seasonally. Asher Fabric 
Concepts’ customers are leaders with strong brand recognition in the 
high-end, fashion-forward contemporary markets. Whether it is dress 
wear-knits, swimwear, active wear, sportswear, body wear, or intimate 
apparel, Asher Fabric Concepts always delivers.

Geotex
2445 S. Santa Fe Avenue
Los Angeles, CA 90058
(323) 588-3100  
Fax: (323) 588-1499
info@multitex.us
www.multitex.us
Products and Services: Geotex Digital & Heat Transfer Printing is a 
leading digital and roll-to-roll sublimation printer based in Los Angeles. 
We specialize in both small- and large-quantity printing projects with 
the most competitive rates in the industry. Just in case you don’t have 
your own designs, we also carry a large library of open line designs for 
you to choose from. Not only do we carry an extensive selection of print-
able fabrics, we can also print on your fabrics. Please feel free to contact 
one of our associates for more info and a quote on your unique project.

Outdoor Retailer
www.outdoorretailer.com
Products and Services: Outdoor Retailer brings together manufactur-
ers and buyers, advocates, and media as the leading growth vehicle for 
the outdoor industry. Stores from around the world come to shop the 
largest collection of innovative gear, apparel, footwear, and accessories 
for the outdoor and lifestyle markets. Outdoor Retailer also provides and 
promotes retailer education, advocacy, responsibility, and critical face-
to-face business initiatives within the outdoor industry. Consistently 
named among Trade Show News Network’s 25 fastest-growing trade 
shows by attendance, Outdoor Retailer connects approximately 50,000 
attendees on a semi-annual basis for its Summer and Winter Market 
shows and thousands more through its yearround online resources and 
platforms. Outdoor Retailer Summer Market will be held in Salt Lake 
City, Utah, Aug. 3–6, 2016, with the Open Air Demo held at Pineview 
Reservoir on Aug. 2, 2016. 

WOD Gear Athletic Apparel
1385 E. Washington Blvd.
Pasadena, CA 91030
Retail store: (626) 318-1320
www.wodgearclothing.com
Products and Services: The vision for WOD Gear Athletic Apparel 
began in 2010 when Gabriel Pelino, a dreamer and entrepreneur, 
stepped foot into a CrossFit gym and became excited about CrossFit 
and the opportunity of launching an apparel brand within this space. 
After months of research, Gabriel found a need for high quality and 
functional fitness apparel with excellent design that captures the energy 
of CrossFit and such types of workout regiments. Gabriel formed a 
team and they began to create concepts and visuals around the term 
“WOD,” an acronym for workout of the day. After many conversations, 
the movement was born! WOD Gear exists to build “the people’s brand” 
that support our customers’ workout way of life. Beyond apparel we aim 
to celebrate athletes of all kinds, support the community, and promote 
relevant social causes. We want to make a positive impact within all 
fitness communities and make a difference with social causes that 
we partner with.

FASHION DISTRICT
Ahearn Denning Cutting Machine Inc.
761 East 15th St.
Los Angeles, CA 90021
(213) 626-6765
Fax: (213) 741-0733 
Products and Services: Established in 1957, Ahearn Denning Cutting 
Machine is fourth-generation owned and operated, a leader in provid-
ing the  highest-quality cutting-machine equipment, supplies, parts, 
and service. We offer an extensive line of top-quality to supplies—
everything from scissors to paper, pattern tackers, spreaders, and 
cutting tables. And what makes Ahearn Denning Cutting Inc a world-
class cutting machine repair company? Our No. 1 priority is customer 
service, best prices on all parts guaranteed, full-service cleaning and 
re-lubrication of all machines,  the constant customer support with 
available loaners, optional trade-ins, and factory certified repair tech-
nicians. Replacing damaged/worn parts, cleaning, and relubrication 
are important to help your machine last  for years and years. When 
you bring or send your machine here, we completely clean out the 
entire motor and relube all the appropriate areas. The entire machine 
is looked over to tell you what exactly is going on with your cutter.

Buhler Quality Yarns Corp.
1881 Athens Highway
Jefferson, GA 30549
(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality Yarns Corp. —We make 
MicroModal® work. The exceptional attributes and luxury of MicroModal 
are now more attainable. Supply chain optimizations and industry rela-
tionships allow manufacturers to benefit from our experience as the 
first successful MicroModal spinner in the US. Let us show you how 
affordable luxury can be. www.buhleryarns.com

California Label Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.californialabel.com
info@californialabel.com
Products and Services:  California Label Products has been servicing 
the apparel industry for 18 years.  Our In-House Art Department can 
help develop your brand identity with an updated look or provide you 
with a quote on your existing items. Our product list not only consists of 
woven labels, printed labels, heat transfers, size tabs, and custom hang 
tags, but we also have a service bureau with quick turn time and great 
pricing. We are dedicated to setting the hightest standard of excellence 
in our industry.  Above all, we value quality, consistency and creating 
solutions that work for you.
Check our website for a full product list or call or email us.

Cooper Design Space
860 S. Los Angeles St.
Los Angeles, CA 90014
(213) 627-3754
info@cooperdesignspace.com
www.cooperdesignspace.com
Products and Services: The Cooper Design Space, at the corner of 
Ninth and Los Angeles streets in the heart of L.A.’s Fashion District, 
hosts a space that embraces cross-pollination among L.A. lifestyle busi-
nesses in fashion, media arts, and publishing. The building is 11 stories 
tall and, having been built in 1927, represents the city’s history of cre-
ative commerce. It’s a space that encourages fluidity across functions 
by offering an event venue, offices, and showrooms in a single location.

Dallas Market Center
2100 Stemmons Freeway
Dallas, TX 75207
(214) 655-6100 or (214) 744-7444
www.dallasmarketcenter.com
Products and Services: Dallas Apparel & Accessories Markets are held 
five times each year at the Dallas Market Center. Apparel & Accessories 
Markets welcome thousands of buyers to each market, 70 percent of 
whom don’t shop other apparel marketplaces. Dallas Market Center 
has consistently added additional key rep groups/lines from California 
to further establish itself as a destination for the leading edge of fashion. 
For the latest news and upcoming market dates, visit the Dallas Market 
Center website.
 

Dara Inc.
3216 S Broadway
Los Angeles, CA 90007 
www.darainc.usa.com
(213) 749-9770
Products and Services:  Established in August of 1984, Dara Inc. is a 
credible distributor of the highest-quality trims, threads, notions, beauty 
and nail art materials, as well as arts and crafts products; it is known 
to the apparel, arts and crafts, and beauty industries. We specialize in 
products for swimwear, activewear apparel and denim. It’s a “one-stop-
shopping experience,” says Dara CEO John Hsu. Dara’s e-commerce 
website allows customers to view their massive inventory and order 
online. Their new warehouse will become Dara’s second distribution 

point, accommodating their amped-up inventory base. 
With over 30 years of the highest quality of service, Dara Inc. has 
positioned itself as one of the industry’s top leaders throughout Southern 
California and has received significant national and international recog-
nition for its excellence. Dara has a deep network of vendors in Asia as 
well as the U.S. who provide quick turnaround time. Our most valuable 
asset is the ease of doing business due to our huge array of products, 
making it a “one-stop shop” for all of our clientele’s needs.

DG Expo Fabric & Trim Show
www.dgexpo.net
(212) 804.8243
Products and Services:DG Expo Fabric & Trim Show is a two-day show 
featuring U.S. and Canadian companies with low minimums and many 
with in-stock programs. DG Expo focuses on the needs of designers, 
manufacturers (producing apparel, accessories, home furnishings, and 
other sewn products), plus private-label retailers, fabric stores, and 
event/party planners. In addition to the two-day show, there are textile 
classes. Our Dallas show is June 15–16. Our New York show is Aug. 3–4 
as well as a Miami show (Oct. 5–6) and San Francisco (Nov. 20–21).
Visit our website for details and to register.

Kagan Trim Center
3957 S. Hill St (2nd Floor) 
Los Angeles, CA 90037
(323) 583-1400 
Fax: 323-583-1600
info@kagantrim.com
www.kagantrim.com
Products and Services:  Products and Services: Kagan Trim Center, 
in business for over 70 years, is proud to be your primary wholesale 
lace and trims supplier. We offer a complete selection of apparel trim, 
from the most current designs of the season to all the basics. We have 
over 75,000 trimming items in stock, including elastic, ribbons, laces, 
and  embellishments of every description. We’re able to drop ship our 
products from China to anywhere in the world, saving you time and 
money. Additionally, our team is comprised of experienced profession-
als in every aspect of the trimming industry, able to provide you with 
the answers you need, quickly and accurately, thus allowing you to get 
your finished product to market without delay! Please visit our easy-to-
navigate web site to see our products. All inquiries welcome.

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
Info@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label is dedicated to helping 
companies develop and showcase their brand identity. From logo labels 
and hangtags to care/content labels and price tickets, we will develop, 
produce, and distribute your trim items worldwide. We specialize in 
producing custom products that will meet your design and merchandis-
ing needs. 
Our mission is to deliver high-quality products at competitive prices, 
wherever they are needed for production. We understand the rush 
nature of this industry and strive to meet the tight deadlines facing our 
customers. Another important part of our business is FLASHTRAK, our 
online ordering system for price tickets. It’s a great tool for placing and 
tracking price ticket orders and will soon be expanded to include custom 
products and care labels. 

Special One
2707 S. Alameda St.
Los Angeles, CA  90058
(213) 614-1800
Fax: (213) 614-1815 
sales@blvapparel.com
www.blvapparel.com
Products and Services:  Launched in 1998, Special One started with 
the amazing vision of bringing the very latest styles for our fashionistas 
while providing exceptional value and quality that you’ll love to wear, 
season after season. We are rigorously committed to designing, crafting 
and selling garments that are on trend, offer ultra comfort, as well as, 
stellar fit.  You can count on jaw-dropping pieces that are made of the 
highest quality materials.  No minimums.
 

Wood Underwear®
PO Box 97963
Raleigh, NC 27624
(310) 339-4355
Fax: (310) 421-1430
www.woodunderwear.com
info@woodunderwear.com
Products and Services: Wood Underwear® — underwear, shirts and 
loungewear for men. We want to get every man into great feeling, great 
looking underwear. Men deserve it! Our brand grabs you. Our product 
brings you back. Admit it: you heard “Wood” and started to rif. Right? 
Yes, we’re having some fun. And, surprise, there’s wood in Wood. It’s 
called Modal and Tencel. Awesome. The outdoor lifestyle embodies 
Wood: fun, keep-it-real, a little thrill-seeking, aspiration to push further 
no matter your sport, level or age. It’s also about fashion, our slightly 
irreverent take. Give Wood. Get Wood. Wood is good.

FINANCE
Capital Business Credit LLC
700 South Flower Street, Suite 2001
Los Angeles, CA 90017
Contact: Tri Sciarra
(213) 891-1320
Fax: (213) 891-1324
www.capitalbusinesscredit.com
Products and Services: Established in 1988, Capital Business Credit 
LLC is a commercial finance company specializing in providing creative 
supply-chain financing solutions. The company’s service offerings 
include full-service factoring, immediate cash for receivables, single 
debtor credit coverage, letters of credit, accounts receivable manage-
ment services, inventory lending, and international financing.  CBC 
Trade Finance, a division of CBC, provides trade finance solutions for 
U.S.-based importers working with Asia-based suppliers (exporters).  
Capital Business Credit is based in New York, with offices in Hong 
Kong; Shanghai; Los Angeles; Charlotte, N.C.; and Fort Lauderdale, Fla.

Comerica Bank Apparel & Textile 
Industries Group
601 S. Figueroa St.
Los Angeles, CA  90017
(213) 486.6243
Fax: (213) 486.6219
www.comerica.com/apparel
Contact: Nick Susnjar, Tim Nolan
nsusnjar@comerica.com
Products and Services: Comerica Bank has been providing financing 
and commercial banking services for nearly 150 years. Our apparel 
team has over 20 years of industry experience and delivers customized 
solutions for apparel and textile companies by providing management 
of growth, cash, risk, and wealth. Other tailored products include trade 
finance, equipment and real estate financing, foreign exchange, and 
hedging. We can also work with your factor through established inter-
creditor agreements. Comerica Bank NMLS ID: 480990. Member FDIC. 
Equal Opportunity Lender. 

Goodman Factors
3010 LBJ Freeway, Suite 140
Dallas, TX 75234
Contact: Joan Linxwiler (818) 448-9875 or 
Bret Schuch (972) 241-3297
Fax: (972) 243-6285
Toll-free (877) 4-GOODMAN
www.goodmanfactors.com
Products and Services: As the oldest privately held factoring company 
in the Southwest, Goodman Factors provides recourse and nonrecourse 
invoice factoring for businesses with monthly sales volumes of $10,000 
to $4 million. Services include invoice and cash posting, credit and 
collection service, and cash advances on invoices upon shipment. Due 
to its relatively small size and centralized-management philosophy, 
Goodman’s clients often deal directly with company management/own-
ership. Its size also enables it to provide flexible arrangements and quick 
decisions. Goodman Factors now operates as a division of Independent 
Bank (Memphis, Tenn.), which has routinely been recognized as one of 
the Southeast’s highest-rated independent banks in terms of customer 
approval ratings and capital soundness.

Hana Financial, Inc.
1000 Wilshire Blvd., 20th Fl.
Los Angeles, CA 90017
(213) 977-7244
Fax: (213) 228-5555
Contact: Kevin Yoon
kevin.yoon@hanafinancial.com
Products and Services: Established in 1994, Hana Financial is 
a specialized non-bank financial institution which offers factoring, 
asset-based lending, SBA lending, home mortgage banking, investment 
banking, wealth management, and insurance services. Hana Financial 
evolved from a local start-up serving a niche market of Southern 
California to a top 10 factor in the U.S. and a member of Factors Chain 
International, with offices in Los Angeles and New York.

This listing is provided as a free 
service to our advertisers. We regret 

that we cannot be responsible for 
any errors or omissions within the 
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ACCOUNTING SERVICES

CONTRACTOR 

HOVIK M. KHALOIAN
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H O V I K @ H M K C P A . N E T

ACCOUNTING • AUDITING
TAXATION SERVICES FOR THE APPAREL INDUSTRY

CPA
FIT MODELS PATCH SUPPLY

Embroidered Patches
Woven & Printed Patches

Woven Labels
Reliable Delivery, Guaranteed Quality, Friendly 

Responsive Service, Competitive Pricing
PATCH SUPPLY, INC.

800-851-7096    949-443-0309
sales@patchsupply.com
www.patchsupply.com

SEWING MACHINE SERVICESMODEL SERVICESCOMPUTER SERVICES

BUSINESS TO BUSINESS

SOLUTIONS
• Network Support
• Help Desk
• On-Site Technical Support
• Remote Support
• Disaster Recovery
• Wireless Access Points  
  (WAP/WIFD)

DATA CABLING
• Office, Showroom, Warehouse,    
 Structure Cabling
COMPUTER SERVICES
• Laptop/Desktop Support
• Data Recovery
• Pick-up/Delivery Service

Give us a call 24/7 at 800-459-2796 
or E-mail us: Support@B2BGeeks.com

www.B2BGeeks.com

PRODUCTION	PATTERNMAKER

Con	tem	po	rary	woman's	brand	is	seek	ing	exp'd

and	cre	ative	pro	duc	tion	pat	tern	maker	with

min.	5	yrs.	exp.	Knowl	edge	of	drap	ing	and	

con	struc	tion	a	must	with	abil	ity	to	work	closely

with	de	sign	ers	and	tech	ni	cal	de	part	ments.

Good	com	mu	ni	ca	tion	skills/fol	low	up	in	fast

paced	en	vi	ron	ment.	Must	be	pro	fi	cient	in

Tukat	ech.	Please	email	re	sume	to:	

hrman	ager	hir	ing@	gmail.	com

PRODUCTION	ASSISTANT

Fast	paced	cloth	ing	com	pany	seek	ing	a	Prod.

As	sist.	Exp.	pre	ferred,	not	mand.	Ex	cel	a	must.

Pay	BOE.	Email:	julie.	koo@	lul	aroe.	com

SANCTUARY	CLOTHING	-	BURBANK

SEEKING	FOR	PRODUCTION

COORDINATOR

Com	pen	sa	tion:	Salary	-	Full	Time

Prin	ci	ple	Ac	count	abil	i	ties:

•	Is	sue	and	up	date	Pur	chase	Or	ders	on	timely

man	ner.

•	Fol	low	up	with	ven	dors	on	all	or	der	de	tails,

trim,	fab	ric,	sam	ple	sub	mis	sion,	ap	proval	on

daily	base

•	Or	ga	nize	&	keep	track	of	Fit	sam	ple,	Pre-pro	‐

duc	tion	&	TOP	sam	ples	sub	mis	sion	&	ap	proval

•	Mon	i	tor	T&A	cal	en	dars	and	man	age	WIP	

re	ports	and	alert	Pro	duc	tion	Man	ager	of	top	

pri	or	ity	items	re	quir	ing	im	me	di	ate	at	ten	tion.

•	Check/mea	sure	all	TOP	sam	ple	&	ran	dom

check/mea	sure	upon	re	ceive	bulk

Knowl	edge,	Ex	pe	ri	ence	and	Char	ac	ter	is	tics	for

Suc	cess:

1.	Min.	of	3	yrs	of	gar	ment	pro	duc	tion	exp.,	

ex	cel	lent	writ	ten	&	spo	ken	in	Eng	lish,	flu	ent	in

Chi	nese	pre	ferred.

2.	Strong	or	ga	ni	za	tion	skills	to	man	age	many

de	tails.

3.	Knowl	edge	of	Mi	crosoft	Of	fice	a	must

Qual	i	fied	can	di	date	pls.	sub	mit	re	sume	&	salary

his	tory	to:	re	cruit	ment@	san	ctua	rycl	othi	ng.	com

ASSISTANT	FABRIC	BUYER

Must	be	or	ga	nized	&	de	tail	ori	ented,	com	puter

lit	er	ate	•Min	i	mum	3	years	rel	e	vant	in	dus	try

ex	pe	ri	ence	re	quired	•Ef	fec	tive	oral	&	writ	ten	

com	mu	ni	ca	tion	skills	•Pro	fi	ciency	in	Chi	nese/	

Man	darin	a	plus.	Send	re	sume	to

ed	wina@	bee	darl	in.	com

DESIGN	ASSISTANT

Im	me	di	ate	op	por	tu	nity	for	cre	ative,	highly	

mo	ti	vated,	or	ga	nized	and	de	tail	ori	ented	asst

de	signer	to	work	closely	with	our	de	sign	ers.

Must	have	strong	Pho	to	shop	&	Ilus	tra	tor	skills;

solid	exp	w/	spec	sheets,	work	ing	w/	sales,	ven	‐

dors,	pat	tern	mak	ers,	sew	ers	&	pro	duc	tion.	A

high	sense	of	ur	gency	and	ini	tia	tive	re	quired.

Email	re	sume	to:	al	bam@	wra	pper.	com

•SAMPLE	ROOM	MANAGER

Multi-Di	vi	sion	ap	parel	firm	has	an	im	me	di	ate

open	ing	for	a	sam	ple	room	mgr.	with	a	min.	of

5	yrs	exp.	man	ag	ing	a	large	sam	ple	room	of	at

least	15-20	sam	ple	sew	ers	&	sam	ple	cut	ters.

Must	have	ex	cel	lent	gar	ment	con	struc	tion

skills.	Must	be	bilin	gual	(Span	ish).	Must	be	very

or	ga	nized,	de	tail-ori	ented,	&	able	to	sched	ule	&

su	per	vise	staff	to	meet	dead	lines.	Great	prob	‐

lem-solv	ing	skills,	a	great	at	ti	tude,	pro	fes	sional

work	ethic	&	the	abil	ity	to	work	as	a	team

player	are	at	trib	utes	that	we	ex	pect.

Send	re	sume	with	salary	his	tory	to:

Mike	Brooks

MGT	In	dus	tries,	Inc

13889	S.	Figueroa	Street

Los	An	ge	les,	CA	90061

mike@	mgt	ind.	com

apparelnews.net/classifieds
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to place your ad in our self-serve system.

Jobs Available

Buy, Sell and Trade

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

FABRICS	FOR	SALE

A	high	end	women	cloth	ing	brand	is	liq	ui	dat	ing

two	beau	ti	ful	fab	rics	due	to	dis	con	tinue	man	u	‐

fac	tur	ing	in	USA.	To	tal	58	rolls	&	around	4500

me	ters.	We	sell	for	a	big	dis	count.	Calls	for

prices	&	col	ors.	Email:	dina@	onl	yinc	usa.	com	or

by	phone	(310)	838-6300	ext.	140

PATTERNMAKER

A	well-es	tab	lished	missy	wear	com	pany	is	seek	‐

ing	an	exp'd	pat	tern	maker	with	exp.	in	both

knit	&	wo	ven	bod	ies.	MUST	be	pro	fi	cient	in

Style	Cad	soft	ware.	Con	ver	sa	tional	Eng	lish	is

req'd.	Pls	send	res.	to:	grace.	lee@	say	meek	inc.	

com

SALES	REP

A	Wal	nut	Based	Ap	parel	Co.,	is	seek	ing	Sales

Rep.	Ju	nior	ca	sual	wear	lines	and	Missy	Lines

as	well.	Must	have	Cus	tomer	Base.	Please	send

re	sume	and	port	fo	lio	to:	hrp	zlp1@	gmail.	com

“You’re off to great places! Today is your day!
Your mountain is waiting, So get on your way.”
Dr. Seuss

Showrooms
Studios
Office
213-627-3754

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY

FOR	THE	RIGHT	INDIVIDUALS

SHIP	PING	MAN	AGER

A	ter	rific	open	ing	for	an	ex	pe	ri	enced	per	son	to

man	age	ship	ping	point

•	Must	be	com	puter	lit	er	ate	and	have	knowl	‐

edge	work	ing	with	ERP	&	WMS	sys	tems	as	well

as	ex	pe	ri	ence	with	EDI	&	EX	CEL

•	Exp.	with	Im	ports	and	bulk	dis	tri	b	u	tions	to

ma	jor	re	tail	ers

•	Knowl	edge	of	cus	tomer	re	quire	ments,	rout	ing

&	co	or	di	na	tion	of	IN/OUT	truck	ing	ac	tiv	ity	a

must

•	Can	di	date	must	have	3	years	ex	pe	ri	ence

_______________________________	_	_	_	_	_	_	_	_	_	_	_	_	_	___

DATA	EN	TRY	

(SHIP	PING	DEPT	&	CUS	TOMER	SER	VICE)

Open	ing	for	an	ex	pe	ri	enced	per	son	to	help	

as	sist	ship	ping	man	ager.	

•	Must	be	com	puter	lit	er	ate	and	have	work	ing

knowl	edge	of	EX	CEL.	

•	Exp.	with	dis	tri	b	u	tion	to	ma	jor	re	tail	ers	&

knowl	edge	of	cus	tomer	re	quire	ments	a	plus!	

•	Can	di	date	must	have	2	years	ex	pe	ri	ence.

Email	re	sume	with	salary	his	tory	to:	

hrdept@	rew	ash.	com	or	fax	to	(323)	657-5344

CUSTOMER	SERVICE	REPRESENTATIVE

Dis	tri	b	u	tion	Cen	ter	-	Look	ing	to	hire	a	qual	i	fied

cus	tomer	ser	vice	rep	re	sen	ta	tive	to	join	our

team.	Must	be	ef	fi	cient	in	the	fol	low	ing	AIMS,

Ex	cel	and	Win	Fash	ion.	Must	be	able	to	Route

and	un	der	stand	Rout	ing	Guide	Lines	for	both

in	ter	na	tional	and	do	mes	tic	ship	ping.	Must	be

able	to	re	ceive	&	process	re	turned	mer	chan	‐

dise.	Re	ply	promptly	to	in	com	ing	emails	&

phone	calls	by	cus	tomers.	Bilin	gual	in	Eng	lish	&

Span	ish	a	plus.	Please	re	mit	all	re	sumes	to	the

fol	low	ing:	rigo@	pix	ior.	com

PRODUCTION	GRADER/MARKER

Grade	Rules	for	Ju	niors/Girls	7-14/Missy/Plus-

Size	Women.	Well-versed	in	Pri	vate	La	bel

Grade	Rules	for	size	ranges.	Self-mo	ti	vated,	

de	tail-ori	ented	with	abil	ity	to	work	in	fast-paced

en	vi	ron	ment.	Du	ties	in	clude:	grad	ing	first	pat	‐

terns,	yields,	pro	duc	tion	grad	ing.	5+	yrs	exp

us	ing	PAD	sys	tem.	Send	re	sume	to:	

tla	man	tain@	sel	fest	eemc	loth	ing.	com

CUSTOMER	SERVICE	REP

Im	ports	whole	sale	com	pany	needs	cus	tomer

ser	vice	reps	to	com	mu	ni	cate	with	US	buy	ers

and	over	seas	fac	to	ries,	to	re	solve	ship	ping	

de	lays	&	qual	ity	dis	putes.	Must	be	proac	tive,

en	er	getic	and	bilin	gual	in	Chi	nese.	

Email	re	sume	to:	it	woec@	yahoo.	com

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.

We	also	buy	ladies',	men's	&	chil	dren's	

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

WAREHOUSE	ASSISTANT

Ap	parel	Com	pany	in	Com	merce	needs	Ware	‐

house	As	sis	tant,	prepar	ing	ship	ping	docs,	

rout	ing	or	ders,	in	ven	tory.	Fast	pace,	dead	lines,

de	tail	ori	ented.	AIM	S360	pre	ferred.	Re	sume	to

ware	house	754@	gmail.	com.

TECHNICAL	DESIGNER

Min.	5	yrs.	im	port	pro	duc	tion.	Pat	tern	mak	ing	a

must.	Knowl	edge	in	tech	pack	,	spec	gar	ments

&	pri	vate	la	bel.	Able	to	write	fit	com	ments	with

Pho	to	shop,	Word	&	Ex	cel.	Re	sume	to	

MIS	SY	DE	SIGNHR@	GMAIL.	COM

•INDEPENDENT	SALES	REP

Or	ange	County	based	La	bels	and	Trims	com	‐

pany	seeks	In	de	pen	dent	Sales	Rep.	Cus	tomer

base	pre	ferred.	Must	have	strong	com	mu	ni	ca	‐

tion	skills.	Will	work	with	sales	team,	staff	and

rep	re	sent	our	com	pany	pro	fes	sion	ally,	eth	i	cally

and	morally.	

Send	re	sume	to:	Con	tac	tUs@	3in	1Lab	els.	com

••TECHNICAL	DESIGNER

Min	i	mum	4	years	ex	pe	ri	ence	in	all	bot	toms.

Must	have	pat	tern	mak	ing	knowl	edge.	Con	duct

fit	tings,	spec	gar	ments.	Pro	fi	cient	in	ex	cel	and

word	pro	grams	a	must.	Ex	cel	lent	com	mu	ni	ca	‐

tion	skills-writ	ten	&	ver	bal.	Im	port	ex	pe	ri	ence

re	quired.	Ef	fi	cient	&	able	to	hit	dead	lines	in	a

fast	paced	en	vi	ron	ment.

Email	re	sume	to:	job@	blu	epla	neti	nt.	com

DESIGN	ROOM	COORDINATOR

6	Yrs	min	exp.	Must	have	strong	com	mu	ni	ca	tion

skills	&	ex	tremely	or	ga	nized.	Must	have	strong

un	der	stand	ing	of	sam	ple	ex	e	cu	tion	work	flow	and

how	to	max	i	mize	ef	fi	ciency.	Abil	ity	to	multi-task

and	pri	or	i	tize	to	wards	daily	ob	jec	tives	as	well	as

to	plan	to	wards	main	tain	ing	a	cal	en	dar	for	sea	‐

sonal	mar	ket	dates.	Email	re	sume	&	salary	re	‐

quire	ments	to	Kelly@	par	cand	pear	l.	com

FULL	CHARGE	BOOKKEPER

Must	be	pro	fi	cient	in	Quick	Books	&	Ex	cel.	Must

be	de	tail	ori	ented	to	main	tain	com	pany’s	books

and	records,	GL,	A/R	&	A/P	man	age	ment,	pay	‐

roll,	charge	backs,	bank	&	fac	tor	rec	on	cil	i	a	tion	&

prepa	ra	tion	of	fi	nan	cial	re	ports.	Full	Time.

Email	Re	sume:	Style	TexHR@	Gmail.	com

ASSOCIATE	DESIGNER

Wilt	seeks	a	full	time	as	so	ci	ate	de	signer/il	lus	tra	‐

tor.	Must	be	ad	vanced	in	adobe	il	lus	tra	tor	and

pho	to	shop	w/	abil	ity	to	sketch	line	sheets	and

flat	tech	ni	cal	sketches.	Exp.	w/tech	packs	is	a

plus.	Must	also	un	der	stand	gar	ment	con	struc	‐

tion,	fit	&	drape.	Good	comm	skills	&	abil	ity	to

mul	ti	task	also	re	quired.	Min.	8	yrs	exp.

Email:	par	can	d	pearl@	par	cand	pear	l.	com
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HE’S BEEN PACING LIKE  
THIS FOR MONTHS 

His supply chain has been so efficient,  

he doesn’t know what to do with all the extra time.

Join him, and make the switch to Supima.

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world ’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®
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