
Agenda Goes Back to Its 
Roots in Long Beach

Energy was high during the July 29–30 run of action-sports 
and streetwear trade show Agenda, held at the Long Beach 
Convention Center in Long Beach, Calif.

Because the show was held right before the start of the 
Fourth of July holiday weekend, opening day was the busier 
of the two-day show. 

Dale Rhodes, vice president of sales at Katin USA, said his 
company saw the best retailer turnout in three years—despite 
a few retailer complaints about the timing. Rhodes said he saw 
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As consumers continue to adjust their buying habits and 
purchase less on apparel, retailers are tweaking their busi-
ness models to keep shoppers coming through the doors.

Instead of serving up a steady stream of clothing, shoes 
and accessories, some retail chains are thinking outside the 
box.

One of those is JCPenney. Recently, Marvin Ellison, the 
mid-tier chain’s chief executive since November 2014, told 
a group of investors that the struggling retailer has had its ear 
to the ground when it comes to listening to shoppers’ needs, 
particularly after the chain’s same-store sales during the first 
quarter of 2016 were off 0.4 percent. 

“What we have determined pretty consistently is that the 
consumer is in real positive shape from a financial stand-

Retailers Take on a New 
Attitude as Economy Slows

By Sarah Wolfson Contributing Writer

By Deborah Belgum Senior Editor
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Australian Label We Are Handsome Relocating to LA

We Are Handsome designers Jeremy and Katinka Somers 
launched their swimwear collection in 2009 with an emphasis 
on the couple’s shared love for travel, design and “the occa-
sional tropical adventure.” 

After announcing plans last summer to relocate the com-
pany from Australia to Los Angeles, the Somerses are putting 
the plan into motion this month when We Are Handsome of-
ficially becomes a California company. 

“The U.S. and Europe are two of our biggest markets and 
so we already spend a lot of time there, so it’s really the per-
fect move,” said Katinka Somers. “We both really enjoy the 
outdoor-focused lifestyle that LA offers with the ease of trav-

eling to New York, London and Paris.” 
We Are Handsome is currently sold in major department 

stores and boutiques in more than 40 countries, including 
Shopbop, Lane Crawford, Kadewe and Harvey Nichols.

Katina Somers describes the We Are Handsome customer 
as “Confident! She plays hard and works hard,” she said. 

The company gained a reputation for its allover graphic 
prints of big cats. UFC fighter Ronda Rousey wore We Are 
Handsome’s “Fighter” one-piece on the cover of Sports Il-
lustrated’s recent swimsuit issue. Other celebrity fans of the 
line include Beyoncé, Rihanna, Katy Perry and Nicki Minaj.

TAKING CARE OF BUSINESS: Urban Outfitters was among the retailers shopping the recent Agenda show, where exhibitors 
included Katin USA, pictured above. 

By Alison A. Nieder Executive Editor
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NEWS

Retailer Fraser Ross 
filed a lawsuit for legal 
malpractice and breach 
of fiduciary duty against 
Los Angeles law firm 
Jeffer Mangels Butler 
& Mitchell LLP in Los 
Angeles County Superior 
Court on July 1. 

Ross is the founder 
of the Kitson chain of 
stores, which suddenly 
shuttered last year shortly 
after the retailer received 
an investment from BHK 
Investments LLC, an af-
filiate of Spencer Spirit 
Holdings Inc., the owner 
of Spencer Gifts and 
Spirit Halloween Su-
perstores. Ross said he 
was not with Kitson at 
the time of the deal with 
BHK. 

The lawsuit tells a story of turbulent years 
leading up to Kitson’s closure, during which 
time Ross “sustained a life-threatening inju-

ry which required a lengthy hospitalization 
and recovery.” 

During that time, Jeffer Mangels But-
ler & Mitchell, along with JMBM attorney 

Jeffrey Sultan and Christopher 
Lee (who was hired by Ross 
“to help operate the business 
affairs of Kitson”), represented 
the retailer in securing a $15 
million loan from Salus Part-
ners LLC without consulting 
Ross, the suit says. Two years 
later, Kitson was again looking 
for financing and, according to 
the lawsuit, Lee asked Ross to 
loan the retail store $2 million 
“to attract potential investors or 
buyers.” The suit further states 
that in April 2015 Lee and Sul-
tan arranged for Ross to resign 
as officer and director of Kitson 
and to transfer his full interest 
in the retail chain to Lee in ex-
change for $300. 

According to the suit, dur-
ing this “rushed transaction,” 
the law firm “failed to com-

municate to [Ross], orally or in writing, 
the legal ramifications that this transaction 
would have on [him],” continuing, “at the 
time, [Ross] was not in a position to make 

such significant decisions without proper 
counsel.”  

Ross was later brought back on board as 
a consultant, the suit says, “in order to com-
plete the Spencer transaction, [as] Spencer 
Spirit Holdings Inc. required [Ross’] in-
volvement and affiliation with Kitson.” 

The suit charges that Sultan and the 
law firm failed in its obligation “to protect 
[Ross’] legal interest and provide [Ross] 
with competent, independent and non-con-
flicted legal advice and expertise.” 

Ross, who requested a jury trial, is seek-
ing punitive and exemplary damage. Accord-
ing to the suit, Ross lost his interest in the 
company, his employment and benefits, his 
ability to control the business’ affairs, and 
his right to reimbursement of his $2 mil-
lion loan “as a direct and proximate result of 
[JMBM’s] conduct.” 

Ross recently returned to retail, opening 
a new store, Kitross, in the same spot as the 
original Kitson location on Robertson Bou-
levard in Los Angeles.

As of press time, JMBM had not respond-
ed to requests for comment.

—Alison A. Nieder

If you can’t beat ’em, join ’em. That is be-
coming the popular mantra of retailers as the 
industry goes through a revolution, accord-
ing to Marc Heller, president of CIT Com-
mercial Services, a division of CIT Group 
Inc. in New York.

E-commerce has changed the way retailers 
sell so that the major bricks-and-mortar com-

panies are looking at their individual stores, 
potentially closing what they consider unprof-
itable locations and investing in e-commerce 
to continue to grow their business, Heller 
noted in “E-Commerce Drives Retail Revolu-
tion,” a recent market intelligence report. 

“The department stores are looking at 
leases as they come up and at stores that are 

under performing,” Heller said. “They are 
looking at ways to manage expenses and at 
the same time how to redeploy that money.”

Millennials [between the ages of 19 and 
35] and teenagers do not shop in the same 
way that older consumers shop. “In apparel, 
millennials and teen consumers have differ-
ent buying habits than their parents, which is 
reflected in millennials’ preference for buy-
ing one specific item, even when at a mall 
or a store, rather than shopping for multiple 
items,” Heller said. “This difference can be 
attributed to the fact that millennials are 
often accustomed to buying a specific item 
online rather than browsing for items in 
multiple stores. Consumers whose shopping 
behavior was established before the rise of 
e-commerce could be more likely to browse 
through a store or a mall, leading to the dis-
covery of new items and greater sales.” 

Other shopping trends in the retail indus-
try include:

Experience over products: The apparel and 
accessories side of retail have slowed down. In 

the past, handbags, watches and leisurewear 
were booming. Those areas seem to be showing 
softness while consumers are spending more on 
restaurants, vacations and health spas. 

Furniture remains strong: Furniture 
sales continue to do well. At the High Point., 
N.C., furniture show recently, business was 
brisk. Now the big question is whether Asian 
furniture suppliers will go direct-to-retail 
rather than using U.S. furniture companies 
to distribute in the United States.

Consumer-product companies pur-
suing M&A activity:  Companies such as 
apparel ventures or shoe manufacturers that 
sell to retailers are looking to acquire similar 
brands and their companies to expand rev-
enue. “It seems that organic growth is not 
easy in any business,” Heller said. “If you 
are a $100 million company and have your 
own warehouse, sourcing mode, and chief 
financial officer and the whole back office 
and you need another $15 million of volume, 
it costs a lot less to take on another compa-
ny.”—Deborah Belgum

Fraser Ross opened the first Kitson store on Los Angeles’ Robertson Boulevard in 
2000. The store unexpectedly announced it was closing late last year. Ross, who 
said he was not with the Kitson company at the time of its closure, opened a new 
store, Kitross, in the same spot, in June.

Hyosung, maker of Creora spandex, is 
introducing a new odor-neutralizing spandex 
fiber called Creora Fresh at the upcoming 
Interfilière show in France. 

“In response to the continued growth of 
sports underwear, we have developed Creora 
Fresh using our proprietary ingredient tech-
nology to chemically bond to substances that 
cause body odor and to neutralize them,” said 
Hyosung President Yong Seup Kim. “Creora 
Fresh has been demonstrated with nylon and 
polyester fibers to last longer than traditional 
antimicrobial finishes. This technology will 
also enhance sportswear garment and fabric 

versatility by giving consumers added confi-
dence.  It is the latest addition to our Creora 
specialty spandex product portfolio and a 
demonstration of our commitment to excel-
lence through innovation.”

Creora Fresh joins several other odor-
neutralizing fibers developed by Hyosung, 
including  Freshgear polyester and Mipan 
Freshgear nylon. 

“We see growth in demand for sports bras 
and underwear,” said Ria Stern, Hyosung 
textiles global marketing director. “We have 
a number of brands interested as they want 
to move away from antimicrobial chemicals 
next to the skin.”

At the Interfilière show, set for July 9–11 
alongside the Mode City swim and lingerie 
trade show in Lyon, France, Hyosung will 
present a number of fibers for the intimate 
apparel, swimwear and activewear markets, 
including Creora Color+; Creora Black; 
Mipan Aqua X, a moisture-management 
nylon; Mipan super micro denier nylon; and 
Silky, a polyester with a silk-like hand and 
moisture-management properties.

—A.A.N.

Hyosung Launching Creora Fresh

A July 1 story about Texas factory 
Roicom USA erroneously identified 
Mark Singer as handing all U.S. sales 
for the company. The California-based 
account executive is part of a sales team 
handling all U.S. accounts. 

 Corrections and Clarifications

Fraser Ross Files Suit Against Attorneys for Malpractice Over Kitson’s Demise

Retailers Increasingly Shifting Over to E-commerce
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For many retailers, there was no June 
gloom. They did better business than what 
many Wall Street analysts predicted.

The Father’s Day holiday on June 19, a 
calendar shift reporting the sales of Memo-
rial Day weekend in June and good weather 
all contributed to boosting the month’s busi-
ness.

San Francisco retail giant Gap Inc. 
reported positive same-store sales of 2 
percent in June. It was the first posi-
tive comps Gap reported this year. Gap 
Inc.’s Old Navy Global division lifted 
the fortunes of the company when it 
posted a positive 5 percent comp. Gap 
Inc.’s Banana Republic Global  divi-
sion reported a decline of 4 percent in 
June. Gap Inc.’s division, which han-
dles its namesake Gap brand, reported 
a decline of 1 percent in June.

L Brands Inc.—the parent company 
of Victoria’s Secret, Pink, Bath & Body 
Works, La Senza and Henri Bendel—post-
ed an increase of 6 percent of its same-store 
sales in a year-over-year comparison. 

However, in a statement, Amie Preston 
of L Brands said that the month’s business 
was not entirely easy. “The June merchan-
dise margin rate was down significantly to 
the previous year,” she said. “ It was below 
expectations and driven by clearance at Vic-

toria’s Secret.”
Zumiez Inc. gained praise from Wall 

Street analysts for beating forecasts. The 
Washington State–headquartered retailer 
posted a comp-store decline of 4.5 percent. 
Ken Perkins, president of market analysis 
company Retail Metrics, wrote in a July 7 
note that the 4.5 percent decline was the re-

tailer’s best performance in a year.
The Buckle Inc., a Nebraska-headquar-

tered retailer that runs a fleet of 467 stores, 
posted a comp-store decline of 10.6 percent.  
The slump was going to present the long-
suffering retailer with a choice, according to 
Adrienne Yih Tennant of Wolfe Research. 
“[The Buckle] faces the dilemma of preserv-
ing margin or maintaining market share,” 
she wrote in a July 7 research note. 

—Andrew Asch
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point,” he told a crowd at a June 15 Piper Jaf-
fray Consumer Conference. “The consumer 
tells us that their wages are up, their job sta-
bility is better than it’s been in many years, 
they have price appreciation in their home, 
and they have more money in their savings ac-
count than they had in quite a while.”

Overall, consumers feel good about their 
economic situation, but they are pulling 
back a bit on apparel and spending more on 
entertainment and experiences. They also 
feel some uncertainty about the overall eco-
nomic situation because it is becoming so 
unpredictable.

“We don’t have a perfect line of sight on 
what’s driving that, but there’s a lot of data 
and a lot of research that shows that when 
there’s a presidential election without an in-
cumbent, it tends to lower consumer confi-
dence. That may be playing a role,” the retail 
executive said.

With shoppers doling out less for clothing, 
JCPenney is planning to expand its home-
beautification departments because that is 
where shoppers said they were spending 
more money. 

The Texas-based retailer is also planning 
to beef up its window-treatment area, and it 
is doing some pilot programs with Ashley’s 
Furniture as well as Empire Flooring. 

“Our customer said to us they would love to 
buy flooring as well as window treatments,” 
Ellison said.

One advantage to this strategy is that on-
line companies that only sell apparel have a 
hard time competing with this kind of retail 
formula.

JCPenney’s new plan is part of the chang-
ing retail scene, where stores have to be 
smarter and move faster as competition 
grows and the economy starts to taper off. 

The U.S. economy is already expected 
to grow slower this year than last year, but a 
mini shock wave rippled through the world 
economy on June 23 when the United King-
dom voted to leave the European Union in a 
process nicknamed Brexit.

The Brexit vote added one more layer of 
concern to the U.S. and the global economy’s 
future. While Britain seems to be the coun-
try that would suffer the most, other sectors 
around the world are closely monitoring 
the situation. But the U.S. might not fare so 
badly. “These things have a greater effect on 
the financial markets than the real economy,” 
noted Richard Kleinhenz, executive director 
of research at Los Angeles–based Beacon 
Economics. “We are mainly an internally 
driven economy.”

The internally driven economy, how-
ever, isn’t driving as fast. The U.S. gross 
domestic product is predicted to expand 
by 2 percent to 2.1 percent this year and 
next year compared to 2.4 percent last year. 
“That is really pretty low,” said economist 
Raymond Sfeir, director of the A. Gary 
Anderson Center for Economic Re-

search at Chapman University.
The center recently released an updated 

2016 economic forecast that showed that a 
number of factors are dampening U.S. con-
sumer spending. First, housing appreciation 
is beginning to stabilize and the stock market 
has been on an up-and-down swing. 

Also, job growth is showing signs of 
weakening. “The second half of the year will 
not be as good as the first half,” Sfeir said. 

Still, preliminary data by payroll compa-
ny Automatic Data Processing shows that 
172,000 new jobs were added in June, up 
from 168,000 in May.

In California, job growth will increase by 
2.5 percent this year compared to 3 percent 
last year. That means there should be about 
400,000 new jobs added in 2016.  

One sector that has been shedding jobs 
in California is manufacturing. Since 2007, 
Los Angeles County has lost 20 percent of its 
manufacturing jobs and California has seen a 
1 percent drop.

Apparel manufacturing jobs continue 
to be whittled away by clothing compa-
nies shifting more production to factories 
outside the state and country as the rising 
minimum wage and various California regu-
lations make it more financially difficult to 
make apparel here. 

The strength of the U.S. dollar also makes 
it cheaper to manufacture overseas. “Foreign 

competition gets an 
advantage every time 
the value of the dollar 
strengthens,” Klein-
henz said. 

The strong dol-
lar makes U.S. goods 
more expensive to 
overseas buyers. The 
U.S. dollar’s value 
was leveling off until 
the Brexit referendum 
took place. The Brit-
ish pound now equals 
$1.29, which is a 31-
year low. One year 
ago, the British pound 
was valued at $1.55.

The uncertainty 
surrounding Britain 
and the slowing U.S. 
economy has many 

economists predicting that the Federal Re-
serve will not raise interest rates this year.  

Lindsey Piegza, chief economist for fixed 
income at stock broker Stifel Nicolaus & 
Co., said the recent global financial market 
events have no doubt exacerbated the Fed’s 
concerns about raising interest rates in the 
foreseeable future. 

Low interest rates mean credit-card debt 
is slightly cheaper and also may prompt con-
sumers to spend more dollars since their sav-
ings accounts aren’t earning much money.  

Britt Beemer, a retail analyst and founder 
of America’s Research Group, which polls 
1,200 consumers a week to take the pulse of 
their retail-spending attitude, said he expects 
retail sales to be better in the second half of 
the year but it will be very sketchy. Only those 
retailers offering discounts—such as Ross 
Dress for Less, Marshalls and T.J. Maxx—
will be seeing brisk business. “The Ross Dress 
for Lesses and the Marshalls of the world keep 
doing better and better,” he noted.

While apparel sales in dollars have been 
up 3.5 percent to 4 percent in the first half 
of this year, unit sales are holding steady, 
Beemer observed. “In the last year to year 
and a half, we have never had a month where 
consumers are buying as many items this 
year as last year,” he said. “It’s a gobblede-
gook of a mess out there.” 

He said that Memorial Day traffic was up 
52 percent, but dollar sales rose only 17 per-
cent to 18 percent. Much of retailers’ success 
during the Memorial Day holiday cut into 
sales during March, April and May as con-
sumers waited for those big discounts.  ●

APPAREL AND TEXTILE EMPLOYMENT
Los Angeles County May 2016 May 2015

Apparel manufacturing 40,200 43,100
Textile mills 5,900 6,400
Wholesale trade 27,400 27,100

California
Apparel manufacturing 49,300 53,100
Textile mills 8,100 8,500
Wholesale trade 42,000 40,200

Source: California Employment Development Department

Finance Continued from page 1

July 9
Interfilière
Eurexpo
Lyon, France
Through July 11

July 10
Liberty Fairs
Pier 94
New York
Through July 12

Capsule
Pier 94
New York
Through July 12

July 12
Texworld USA
International Apparel  
Sourcing Show
Javits Center
New York
Through July 14

July 13
SoCal Materials Show
LAX Marriott
Los Angeles
Through July 14

July 14
Swim Miami
W South Beach
South Beach, Fla.
Through July 18

July 16
Swim Show
Miami Beach Convention Center
Miami Beach, Fla.

Through July 19

Cabana
Collins Park
Miami Beach, Fla.
Through July 18

Hammock
W South Beach
South Beach, Fla.
Through July 18

July 17
Project
MRket
Project Sole
The Tents
Javits Center
New York
Through July 19

July 18
Coast
New World Center
Miami Beach, Fla.
Through July 19

Agenda
Mana Wynwood
Miami
Through July 19

Digital Experience Workshop
Terranea Resort
Rancho Palos Verdes, Calif.
Through July 20

57th India International Garment 
Fair
Pragati Maidan
New Delhi
Through July 20

July 19
Premiere Vision
Pier 94
New York
Through July 20

LA Swim Week
Skirball Cultural Center
Los Angeles
Through July 20

SpinExpo
Greenpoint
Brooklyn, N.Y.
Through July 21

“Why Do I Need a Business 
Plan” webinar by FBI
online

July 20
Market
LA Mart
Los Angeles
Through July 25

July 22
LAMKT
LA Convention Center
Los Angeles
Through July 25
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For calendar details and contact 
information, visit ApparelNews.
net/calendar.

RETAIL SALES REPORT

 $Sales % Change Same-store
 (in millions) from yr. ago sales %  change

The Buckle $78.30 -10.1% -10.6% 
L Brands Inc. $1,296.00 +7.0% +6.0%
Gap Inc. $1,540.00 +0.2% +2.0%
Zumiez Inc. $66.60 -0.6% -4.5% 
Information from company reports

June Retail Sales

June Business Better Than Expected
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The collection has 
grown from swimwear to 
include cover-ups, active-
wear and resortwear. And 
while the big-cat graphics 
still appear in current col-
lections, the print offer-
ings have expanded to in-
clude tropical florals and 
engineered patterns. 

Wholesale prices go 
from $30 for a swim sep-
arate to $125 for cover-
ups. 

For more information, 
visit https://wearehand-
some.com. ●

We Are Handsome Continued from page 1

Koru Swimwear is based in Florida but 
inspired by New Zealand. Founder Julie 
Stine drew on her New Zealander heritage 
when she named her swimwear collection 
for the Maori word for “spiral,” which sym-
bolizes new life, hope, spiritual growth, pu-
rity and peace. 

The eco-friendly swim collection is made 

from Econyl, a 100 percent  regen-
erated nylon made from recycled 
fishing nets. The company’s apparel 
is also made from sustainable and 
organic fabrics. Even Koru’s pack-
aging is green—hangtags are made 
from recycled paper and the swim-
suits are packaged in compostable 
bags made from plant materials.

 Based in Cocoa Beach, Fla., 
Koru Swimwear is currently pro-
duced in Northern Florida and 
Southern California. The company 
is planning to produce in Australia 
as well. 

Styles include the pullover “Keri Keri” top 
and the architectural “Hope” top and bottom. 
There’s the string-tie “Hope” top and bottoms 
and a strappy one-piece called the “Tukuiti.” 
There are crossover pieces such as the “Maori” 
amphibian pant, which can be worn surfing or 

for yoga. There are rash guards and boy shorts 
as well as a long-sleeve “Koru Sunblocker” 
style. 

The collection also includes a capsule 
collection featuring the original prints cre-
ated for Koru by surf artist Jay Alders. 

The collection is wholesale priced from 
$25 to $80. Koru Swimwear is sold in retailers 

such as Innerlight Surf and Skate, Artisan’s, 
Beachside Swimwear and Sunseed Co-op in 
Florida; G&S Trends International in New 
York; Molly Brown in California; and Her 
Micah in Melbourne, Australia. 

For more information, visit www.korus-
wimwear.com.—Alison A. Nieder

Koru: Kiwi-Inspired
SWIM RESOURCES

Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:
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AUGUST 15-17,  2016
M andal ay Bay Convention Center
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RAISE YOUR EXPECTATIONS.

®

An endless supply of 
knowledge and service.

Comerica has been serving the unique needs of the apparel and textile industries for more than 25 years. 
We deliver customized solutions to help you manage growth, cash, risk and wealth. Our commitment to our 
customers has helped propel Comerica to become the leading bank for business.* When it’s time to choose 

a partner to help you grow, come to Comerica, and Raise Your Expectations of what a bank can be.

It all starts here. Call us today or go to Comerica.com/apparel

MEMBER FDIC. EQUAL OPPORTUNITY LENDER.

CBC-6074-01   03/16

*Comerica ranks first nationally among the top 25 U.S. financial holding companies, based on commercial
 and industrial loans outstanding as a percentage of assets. Data provided by SNL Financial, June 2015.

Nick Susnjar, VP/Relationship Manager, LA Middle Market Banking, nsusnjar@comerica.com, 213.486.6243
Debbie Jenkins, VP/Relationship Manager, LA Middle Market Banking, djenkins@comerica.com, 213.486.6212

Tim Nolan, SVP/Group Manager, LA Middle Market Banking, tjnolan@comerica.com, 213.486.6216

CBC-6074-01 Apparel Print Ad-MM.pdf   1   3/29/16   5:52 PM

SWIM RESOURCES

The Kacey|Shana collection is de-
signed to adapt to an active lifestyle 
that may include swimming, surfing, 
lounging poolside or hitting the gym. 

Designed by surfer Kacey Bros-
nan and yoga instructor Shana Bi-
wald, the collection features designs 
with on-trend details such as mesh 
insets and cutouts in quick-dry 
styles that can stand up to big waves. 

“The Kacey|Shana l ifestyle 
speaks to the woman who is both ac-
tive and passionate about the ocean 
with a sense of adventure, free spirit 
and wanderlust,” Brosnan said. 

Biwald added, “The Kacey|Shana 
woman takes every opportunity to 
travel yet is always close to home.” 

The seamless styles are hardware 
free and made from an extra-fine 
tricot fabric. Suits have adjustable 
straps and removable bra cups. 

Based in New York, the Kacey| 
Shana collection is produced in 
Colombia. The launch collection 
includes eight swim sets and a pair 
of water leggings with mesh cutouts. 
Wholesale prices range from $36 to 
$50. 

During the upcoming Miami 
Swim Week in Miami Beach, Fla., 
Kacey|Shana will host a pop-up 
event on July 15 at the Confidante 
Hotel Miami at 4041 Collins Ave. 

For more information, visit www.
kaceyshana.com.—A.A.N.

Kacey|Shana: From Beach to 
Poolside to Yoga StudioSamantha Khoury, the de-

signer of Los Angeles–based 
Amaiò Swim, spent her early 
years traveling between the 
east and west coasts of the 
United States as well as France 
and Lebanon. This cross-cul-
tural and cross-continental up-
bringing informs her recently 
launched swimwear collec-
tion, which is also inspired by 
Khoury’s studies in studio fine 
arts, literature and fashion de-
sign.  

“Swimwear is the perfect 
canvas to combine my pas-
sions—my love for the ocean and that beach life-
style with my love of the fine arts and my admira-
tion of the specialty of haute couture,” Khoury said. 
“Having that new canvas to create an ode to tradi-
tional craftsmanship—it is a perfect platform.”

Khoury sources her fabrics from Italy, France and 
Germany and the hardware from France. The collec-
tion is produced in Los Angeles. 

“It was really important to me to use some of 
the oldest swimwear mills currently and source the 
highest-quality fabrics,” she said. “I wanted to cre-
ate something that was really focused on the materi-
als at the base and start from a foundation inspired 
by haute couture.”

The high-end inspiration can be seen in Khoury’s 
suits. The “Avril” has a ruche-front overlay, and the 
“Amour” is a two-piece featuring a sculptural ban-
deau top with gold hardware. 

Several pieces can easily cross over into ready-
to-wear, such as the “Ballet,” a maillot with long 
sleeves and a Peter Pan collar, and the “Bardot,” a 
one-piece with a strapless corset top. 

“Swimwear is moving into this realm of strad-

dling the border between swimwear and fashion,” 
Khoury said. “Things are getting more blurred, and 
that’s fun as a designer.” 

The Amaiò customer is a “curated consumer,” 
Khoury said. “She loves those classic statement 
pieces that you can style in a multitude of ways and 
have a lot of versatility.” 

Khoury is designing for a customer who appreci-
ates culture and the arts as well as fashion, food and 
travel. Although she appreciates the beach lifestyle, 
the Amaiò customer is “definitely more cosmopoli-
tan.”

Khoury was living in Paris when she decided to 
launch Amaiò but returned to the United States to 
launch the line. 

“I was passionate about manufacturing in the Unit-
ed States,” she said, adding, “I [also] wanted to come 
back to the United States and reconnect with those 
American roots to help with the style and aesthetic.” 

Wholesale prices for Amaiò range from $175 to 
$210. The collection is showing at the Hammock 
trade show in Miami Beach, Fla. For more informa-
tion, visit www.amaioswim.com.—Alison A. Nieder

Amaiò Swim: Couture-Inspired
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a steady flow of A-list accounts on both days, 
including Urban Outfitters, Azalea, Hobie, 
Austin Stag, SurfSide Sports, Zebra Club 
and Simmons, based out of Canada.

“We ended up showing 30-plus accounts,” 
Rhodes said.

In total, 750 brands exhibited in the 
250,000-square-foot space, including several 
new exhibitors, according to show founder 
Aaron Levant. 

“There are always new companies that 
come in every season due to seasonality or 
just the market,” he said. “There are always 
around 30 to 50 new companies that show ev-
ery season.”

One of those newcomers was Matt Hwang 
of Los Angeles–based Pizza Slime, a market-
ing and visual-content consultancy that re-
cently launched an apparel collection. Hwang 
and his team have worked with artists, brands 
and companies such as Paramount Pictures 
and Major Lazer. At Agenda, Hwang was 
showing Pizza Slime’s unisex collection of 
tees, hoodies, hats and accessories and hoping 
to generate brand awareness and connect with 
buyers. 

Returning exhibitor Lost was showing 
men’s and women’s knits, wovens and board-

shorts as well as the company’s sister line, Sea 
Gypsies. 

The timing of Agenda—which fell earlier 
in the summer than it typically does, provided 
some logistical challenges, said Lost President 
Rick Petree. The company had to speed up its 
production deadline and scramble to book 
sales appointments. 

For Lost, the company beefed up its tech-
nical offerings, including its “Carbon Series” 
boardshorts, which are inspired by surfboards 
and feature functional features such as anti-
microbial and quick-dry properties. 

“We restructured and relaunched with more 
technical offerings,” Petree said.

In addition to Lost’s “Pro-formance” 
boardshorts, which are made from a high-den-
sity four-way stretch, the company was also 
offering a less technical “Bro-formance” style. 

Sea Gypsies, which blends contemporary 
and beach fashion lifestyle, introduced its first 
swimwear collection at Agenda. 

“We want a fashion line that can live both 
in a boutique and a surf shop,” Petree said. 

Lake Forest, Calif.–based Altamont was 
showing three new fits, including denim and 
shorts, as well as a capsule collection created 
with Operation Ivy’s Jesse Michaels.

“We have been around for 10 years, and 
it was important for us this season to show 
what’s new,” said Apparel Design Director 
Jack Toledo. “We have had great responses, 
from prebooking to notes, and people are 
showing excitement about the new aesthetic 
of the brand.” 

Manuel Martinez is the global brand am-
bassador for Champion, which was giving 
away airbrushed T-shirts and embroidered 

hats and showing new product that updated 
the company’s classic style. 

“Our mission is to work with the Champi-
on team and bring the brand back to its glory 
days,” Martinez said. “We try to stay true to 
our heritage and play with different fabrics 
and applications.” 

Agenda WMNS

There were just under 60 women’s brands 
in Agenda WMNS as well as 150 brands that 
carry both men’s and women’s styles, includ-
ing Native Shoes, Herschel Supply Co., 
Vans, Obey, Nikita and Billabong. 

Los Angeles–based Valley High returned 
to Agenda WMNS with a women’s apparel 
collection inspired by men’s silhouettes and 
updated to fit a woman’s body. Cofounder and 
Creative Director Christian Ojeda and design-
er Chanelle Laurence were showing the latest 
collection, which featured prints and unique 
graphics and is designed in-house. 

This was the 1-year-old brand’s second 
season at Agenda. 

“We won the Agenda Scholarship, which 
is [awarded] to small, independent brands that 
apply. They pick a brand they think has a lot of 
potential and offer them a free booth,” Ojeda 
said. “We had a good reception the first time 

around, so we decided 
to do it again.” 

This was also Slate 
swimwear’s second 
time at Agenda. The 
company, designed by 
Jessica Liao, launched 
in late 2015 with a 
clean, classic and mod-
ern aesthetic. 

“The swimwear in-
dustry is saturated with 
prints and trims, so I 
wanted to bring some-
thing new with mini-
mal colors, styles and 
basics with my own 
twist like sexy cuts and 
a 1980s inspiration,” 
Liao said.

Slate is currently 
sold in swimwear re-
tailers such as Diane’s 

Beachwear, Azaleas, Jeffersons, and Boho 
Beach Babe. 

“We received orders from new accounts 
and everyone’s loving our multi-strap top that 
can be worn as a choker,” Liao said. 

Technical fabrics and denim 

Many of the Agenda exhibitors were show-
ing advanced technical fabrications for perfor-
mance apparel as well as core active product 
and lifestyle pieces. 

 “One of the things we are trying to tackle 
is technology and function,” said Volcom’s 
Pat Lloyd. “We started working with Cone 
Denim, one of the oldest denim manufactur-
ing companies in the world. What we came up 
with is not only new but functional.” 

The company was showing the third season 
of its “Stone Made Jeans and Chino” collec-
tion for Fall 2017. The collection features su-
perior stretch, high strength, water resistance 
and an odor-resistant capability known as 
“stop the stench.”

 Irvine, Calif.–based men’s clothing line 
Ezekiel introduced a new product called 
“Now Denim.” The fleece, terry denim looks 
like regular denim but has a brushed feel and 
the stretch of a knit for increased movement. 

“Our customers typically buy simple 
branded pieces, but we are moving into more 
of a grown-up style,” said Visual Marketing 
Coordinator Ryan Mark. 

“The show was great,” said Kelly Mur-
naghan, Vans senior director of North Ameri-
can marketing. Vans received a positive reac-
tion with its new boardshort, “the Era,” which 
offers distinctive prints and colors and “Stur-

Agenda Continued from page 1

For Swim 2017, it’s all about the 
fabrics. Skin-saving protection, 
innovative textiles, and fashion-driven 
embellishment come together to offer 
a lively collection of chic suits for every 
age and lifestyle. 

Mott 50
Modern women, Mott 50 founders 
Monique Hypes and Anne Reilly believe, 
want stylish, sophisticated swimsuits—
but don’t want to pay the price of 
premature aging and even skin cancer 
to wear them. Dedicated advocates 
for sun safety, Hypes and Reilly design 
their Mott 50 collection of suits with 50 
UPF protection, guaranteed to block 
98 percent of damaging UV rays. Their 
bestseller is an elegant, long-sleeve 
one-piece, shown in solid, pattern, and 
print looks, that features thumb hooks 
to protect hands as well. This season, 
Mott 50, which also produces an array 
of tops, pants, dresses, and hats with 
the same sun protection, is focusing 
on “exciting prints and colorways” for 
its swimwear as well as adding more 
cover-ups—all with “the added benefit 
of everything being UPF 50.” 

Quintsoul
Quintsoul is all about the “perfect 
bikini”: original, trendy, affordable, a 
go-everywhere yet sexy look. “We want 

the Quintsoul girl 
to feel fearless, 
adventurous, and 
carefree when 
wearing our bikinis,” 
the company says. 
A wealth of options 
is promised for 
2017, with of-the-
moment neoprene, 
in solid colors 
and prints, faux 
suede, mesh, and 
crochet among 

the fabrications. Quintsoul offers four 
collections: Essentials, a mix-and-match 
goldmine with 11 colorways, 9 tops, 
and 8 bottoms that price at less than 
$45 a set; the boho Pink, for women 
16 to 28, offering suits festooned with 
macramé, veiling, lace, and braiding; the 
sophisticated White group for women 
20 to 45; and Gold, for women 30 and 
up, providing superior support and an 
elegant yet comfortable high-end look. 
New this year: a men’s swim-trunk line.

Sambarela
A lilting fusion 
of the words 
“samba” and 
“aquarela”—the 
Portuguese word 
for “watercolor”—
Florida-based 
Sambarela offers 
100 percent 
Brazilian fabrics, 
design, and 
execution of 

swimwear for which Brazil is known. 
Sambarela’s bikinis and swimsuits 
“are sexy in the right measure and 
ideal for the woman who travels, loves 
the beach, and gets energized by the 
sun on her days off.” Designed for 
a sophisticated woman, Sambarela 
differentiates itself with exclusive, 
unique prints and color combinations, 
as well as high-quality, durable fabrics, 
trims, and fittings and impeccable 
tailoring. Main trends for 2017 include 
“a mix of fabrics and transparency,” 
with swimsuits, crossed tops, and 
high-waisted pants featuring cutouts 
and other such details “in a bold and 
feminine style.” Also new: accessories 
and slippers that perfectly coordinate.

Trunkettes
If you saw the recent Sports Illustrated 
cover shot of plus-size model Ashley 
Graham rocking a purple and gold 
bikini, you have 
experienced 
Trunkettes. 
Designed for the 
active woman 
“playing volleyball, 
surfing, swimming, 
or running around 
after her kids,” 
Hilary Genga’s 
Trunkettes made 
a splash as the 
first complete line 
of swim trunks for 
women. Trunks of 
various lengths are 
still a staple—“we have at least two 
trunks or boardshorts for every suit we 
have”—but the 2017 show doesn’t stop 
there. Trunkettes has three new lines: 
the “young, edgy, sporty, sexy,” neon 
line of bright solids and prints; the more 
conservative yet sexy Jewel line; and 
the upscale resortwear Hollywood line. 
A key trend? Zippers—“big zippers, little 
zippers, chunky zippers, bright zippers, 
and even a bikini made totally from 
zippers.”

UV Skinz
You know a line is all about sun 
protection when “UV” is part of the 

company’s 
name. UV 
Skinz grew out 
of the tragic 
loss of Rhonda 
Sparks’ 
32-year-old 
husband to 
Melanoma. She 
was determined 
to make 
sun danger 

awareness her company’s mission, and 
it has found its client base. UV Skinz 
customers “take a proactive approach 
to protecting themselves and their family 
from the sun’s rays while playing and 
having fun outside.” And, she adds, 
“They want fashion-forward prints and 
colors so that they can look good while 
protecting their skin and enjoying the 
outdoors.” UV Skinz’ wide-ranging 
offerings include swim as well as 
ready-to-wear items for everyone in the 
family, baby to adult. For 2017, Sparks 
promises new UPF 50+ styles for travel 
and play that are “lightweight, wrinkle-
free, antimicrobial—and fun!”

Come see these brands and more at the 
next Surf Expo, Sept. 8–10, in Orlando. 

Swim 2017 Trends, 
Debuts, and Bestsellers

advertisement
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Los Angeles, CA  90017
(213) 486.6243
Fax: (213) 486.6219
www.comerica.com/apparel
Contact: Nick Susnjar, Tim Nolan
nsusnjar@comerica.com
Products and Services: Comerica Bank has been providing financing 
and commercial banking services for nearly 150 years. Our apparel 
team has over 20 years of industry experience and delivers customized 
solutions for apparel and textile companies by providing management 
of growth, cash, risk, and wealth. Other tailored products include trade 
finance, equipment and real estate financing, foreign exchange, and 
hedging. We can also work with your factor through established inter-
creditor agreements. Comerica Bank NMLS ID: 480990.  Member FDIC.  
Equal Opportunity Lender.

Goodman Factors
3010 LBJ Freeway, Suite 140
Dallas, TX 75234
Contact: Joan Linxwiler (818) 448-9875 or 
Bret Schuch (972) 241-3297
Fax: (972) 243-6285
Toll-free (877) 4-GOODMAN
www.goodmanfactors.com
Products and Services: As the oldest privately held factoring company in the 
Southwest, Goodman Factors provides recourse and nonrecourse invoice 
factoring for businesses with monthly sales volumes of $10,000 to $4 mil-
lion. Services include invoice and cash posting, credit and collection service, 
and cash advances on invoices upon shipment. Due to its relatively small 
size and centralized-management philosophy, Goodman’s clients often deal 
directly with company management/ownership. Its size also enables it to 
provide flexible arrangements and quick decisions. Goodman Factors now 
operates as a division of Independent Bank (Memphis, Tenn.), which has 
routinely been recognized as one of the Southeast’s highest-rated indepen-
dent banks in terms of customer approval ratings and capital soundness.

Hana Financial, Inc.
1000 Wilshire Blvd., 20th Fl.
Los Angeles, CA 90017
(213) 977-7244
Fax: (213) 228-5555
Contact: Kevin Yoon
kevin.yoon@hanafinancial.com
Products and Services: Established in 1994, Hana Financial is a 
specialized non-bank financial institution which offers factoring, 
asset-based lending, SBA lending, home mortgage banking, invest-
ment banking, wealth management, and insurance services. Hana 
Financial evolved from a local start-up serving a niche market of 
Southern California to a top 10 factor in the U.S. and a member of 
Factors Chain International, with offices in Los Angeles and New York.
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dy Stretch” twill for performance, comfort and durability. Vans is also 
launching an  “Authentic Stretch Chino” short and pant for Spring 2017, 
which also features the “Sturdy Stretch” twill and combines classic styl-
ing with skateboard functionality, Murnaghan said. 

The Spring 2017 collection for Laguna Beach, Calif.–based men’s 
apparel company Roark is called “Monsoon Church” and was inspired 
by a trip to India. 

“We traveled over there for a couple of weeks, rode our motorcycles, 
surfed and skated,” said Ryan Hitzel, Roark’s creative director and chief 
executive director. “While there, we collected inspiration, friendships 
and created this line.”

The collection includes breathable waterproof jackets that perform in 
a hot environment. 

“We also pulled different local textiles and art and transferred that 
into print design,” Hitzel said. There’s a traditional Indian rangoli print 
that appears on  boardshorts. Other pieces in the collection includes tees, 
backpacks, hats, technical outerwear, boardshorts, pocket knives and 
even a head lamp. 

“We try to come back [from these trips] and create different products 
that are less traditional,” Hitzel said. 

Hitzel said the turnout at Agenda included a lot of traffic and written 
orders. “This year traffic was up for us and writing increased,” he said, 
adding that retailers “are more apt to get business done. Maybe with the 
current climate kind of changing with bricks-and-mortar retail, they are 
here writing orders as opposed to just looking at lines and writing orders 
later.” ●

Agenda Continued from previous page 
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Jobs Available Jobs Available Jobs Available

DIRECTORY OF PROFESSIONAL SERVICES & BUSINESS RESOURCES To advertise call June Espino
213-627-3737 x250

To advertise Email: 
june@apparelnews.net

With product development capabilities, consulting - 
sourcing services. Workable low minimum quantities, 
high quality workmanship, knits and woven.  Startups 
Welcome. In business since 1989. Small runs of high 

quality single needle work available.

Body Basic Manufacturing, Inc.
Full Service CMT Factory
Located in Santa Ana, CA

Call Valerie Cooper at (818) 676-9454  
or email  valeriebcooper@gmail.com 

GARMENT CONTACTOR MODEL SERVICES

SWIM & ACTIVEWEAR  
FULL PACKAGE SERVICE

 
WRAP CERTIFIED FACTORY

(Low MOQ, Competitive Prices, EDI Compliant)
Full sample development & production service

 
Contact us today 

SOVEREIGN SKY INC. (SSI)
SSIPrivateLabel.com

Info@ssiprivatelabel.com, April@ssiprivatelabel.com
(626) 327-3344

PRIVATE LABEL

Gem Sewing
FULL PACKAGE PRODUCTION
SAMPLE 
DUPLICATE

Call Marie
(323) 356-6128

CONTRACTOR

FIT MODELS GARMENT RACKS

FABRIC	BUYER

Im	port	Tex	tile	Co,	in	Los	An	ge	les	is	look	ing	for

ex	pe	ri	ence	fab	ric	buyer.

Please	fax	your	re	sume	213-749-6034	or	email

ni	dia@	ekb	text	ile.	com

JUNIOR	&	CONTEMPORARY	DESIGNER	+

ASSISTANT

A	Wal	nut	City	Based	Ap	parel	Co.,	is	seek	ing	for

Ju	nior	&	Con	tem	po	rary	Se	nior	De	signer	with	5+

years’	ex	pe	ri	ence	and	De	signer	As	sis	tant	with

2+	years’	ex	pe	ri	ence.	Please	send	re	sume	and

port	fo	lio	to:	hrp	zlp1@	gmail.	com

SALES	EXECUTIVE	-	JRS	APPAREL

Highly	mo	ti	vated	seller	to	join	our	Sales	Team.

Qual	i	fied	can	di	dates	will	have	es	tab	lished	re	la	‐

tion	ships	with	na	tional	re	tail	ers—de	part	ment,

spe	cialty,	&	big	box—for	brand	&	pri	vate	la	bel

ac	counts.	Can	di	dates	must	have	a	proven

track	record	in	suc	cess	fully	pi	o	neer	ing	new

busi	ness.	Min.	5	yrs	exp.	in	JRS	Mar	ket.	Travel

is	a	must.	Ex	cel	lent	ben	e	fits.	Send	re	sume	to:	

tla	man	tain@	sel	fest	eemc	loth	ing.	com

FIRST	PATTERN	MAKER

PAD	Pat	tern	Mak	ing	Sys	tem	trained.	JRS	fash	‐

ion	tops	&	t-shirts.	Knits,	wo	vens,	cot	ton	jer	sey,

nov	elty	knits,	etc.	Pri	vate	La	bel	&	Branded	

ac	counts.	High-vol	ume.	Work	ing	knowl	edge	of	

Il	lus	tra	tor	for	sketch	ing.	Min	4	yrs	exp.	

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.

We	also	buy	ladies',	men's	&	chil	dren's	

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

SPACE	FOR	LEASE

•In	newly	ren	o	vated	An	jac	Fash	ion	Build	ings	in

the	heart	of	Down	town	Fash	ion	Dis	trict	•In-

dus	trial,	re	tail	and	of	fice	space	also	avail	able

through	out	the	San	Fer	nando	Val	ley.	Re	tail

and	of	fice	space	also	avail	able	just	south	of

Down	town.	213-626-5321	or	email	ino@	anjac.	

net

PATTERNMAKER

EVA	Franco	seek	ing	Ex	pe	ri	enced	Pat	tern	maker.

Min	i	mum	20+	years.	Flex	i	ble	sched	ule.	DTLA.

cus	tom	erser	vice@	eva	fran	co.	com

PRODUCTION	COORDINATOR

JOB	DE	SCRIP	TION:

Send	in	quiry	pack	ages	to	over	seas	man	u	fac	tur	‐

ers	for	price	and	de	liv	ery	quo	ta	tion.	Daily	com	‐

mu	ni	ca	tion	with	over	seas	man	u	fac	tur	ers	and

cus	tomers	re	gard	ing	pro	duc	tion	de	tails	for	all

con	firmed	or	ders.	Fol	low	up	with	cus	tomer	on

sam	ple	fit	ting	com	ments	and	ap	provals.

QUAL	I	FI	CA	TIONS:

Knowl	edge	of	Fab	ric	and	Gar	ment	Con	struc	tion

is	a	MUST.	Min	i	mum	of	3-5	years	ap	parel	Im	‐

port	exp.	PC	Pro	fi	ciency	with	Word/Ex	cel	and	

a	lit	tle	knowl	edge	in	Adobe	Pho	to	shop/Adobe	

Il	lus	tra	tor.	Bilin	gual	in	Eng	lish	&	Chi	nese	a	plus.

Email	re	sumes	to:	gracelee@	ido	linc	usa.	com

PRODUCTION	GRADER/MARKER

Grade	Rules	for	Ju	niors/Girls	7-14/Missy/Plus-

Size	Women.	Well-versed	in	Pri	vate	La	bel

Grade	Rules	for	size	ranges.	Self-mo	ti	vated,	

de	tail-ori	ented	with	abil	ity	to	work	in	fast-paced

en	vi	ron	ment.	Du	ties	in	clude:	grad	ing	first	pat	‐

terns,	yields,	pro	duc	tion	grad	ing.	5+	yrs	exp

us	ing	PAD	sys	tem.	Send	re	sume	to:	

tla	man	tain@	sel	fest	eemc	loth	ing.	com

HOUSE	SALES	REP

Los	An	ge	les	based,	JR/Young	Con	tem	po	rary

whole	sale	com	pany	seeks	in-house	sales	rep.

Strong	cus	tomer	based	pre	ferred.	Must	have

strong	com	mu	ni	ca	tion	skills,	exp.	and	knowl	‐

edge	in	whole	sale	busi	ness.	Will	ing	ness	to	grow

and	adapt	to	fast	paced	work	en	vi	ron	ment	is	a

must,	in	clud	ing	good	eth	nics	and	morals.	

Send	re	sume	to:	anna@	sea	mles	slan	d.	com

CUSTOMER	SERVICE	REPRSENTATIVE

WANTED

Job	re	spon	si	bil	i	ties

Pri	mary	con	tact	for	whole	sale	ac	counts.	En	ter

and	trans	mit	or	ders.	Sell	over	the	phone	

(re	orders	and	new	or	ders).

Job	Re	quire	ments

Ex	cel	lent	or	ga	ni	za	tional	and	an	a	lyt	i	cal	skills.	

Abil	ity	to	sell	well	over	the	phone.

2	yrs	exp.	as	cus	tomer	ser	vice	rep	in	ap	parel	

in	dus	try.	AIMS	pro	fi	cient.	Must	be	able	to	multi

task	in	high	paced	work	en	vi	ron	ment.

Send	Re	sume	to:	jobs@	rob	insj	ean.	com

10-11.Classifieds.indd   10 7/7/16   7:02 PM
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Jobs Available Jobs Available Jobs Available

CUSTOMER	SERVICE

A	premium	denim	LA	based	company	is	seeking

for	a	customer	service.	Duties	will	include	but	not

limited	 to	 data	 entry,	 shipping	 and	 invoicing.

Must	 have	 strong	 written	 and	 verbal

communication	 skills.	 Must	 be	 proficient	 in

excel,	 word,	 outlook	 and	 PAS.	 Must	 have	 a

minimum	of	2	years	in	the	denim	industry.	E-mail

resume	and	salary	requirement	to:	info@blackor

chiddenim.com

PRODUCTION	ASST

Min	 5	 yrs	 experience	 for	 established,	 stable

apparel	manufacturer	 in	business	19	years.	We

are	 looking	 for	 a	 responsible,	 detail	 oriented

person.	 This	 multi-tasking	 position	 includes

purchasing	 trim,	 fabric,	 issuing	 cutting	 tickets

and	 work	 orders	 to	 sub-contractors	 for

embellishment.	 Must	 be	 good	 with	 follow	 up.

Computer	skills	such	as	Outlook,	Excel	and	Word

are	 required.	 Must	 speak	 and	 write	 English,

Spanish	 speaking	 is	 considered	 a	 plus.

Background	check	required.	Please	fax	resume	to

888-677-5579	or	 email	 to	 info@kingsburyunifor

ms.com.	 Do	 NOT	 send	 your	 resume	 as	 an

attachment,	please	cut	&	paste	your	resume	into

the	 body	 of	 your	 email.	Location:	 Torrance/	 So

Gardena	 area.	*	 Compensation:	 $	 15-19/hr	 Full

Time	+	health	benefits

SALES	REPRESENTATIVE	-	MISSY	(LOS

ANGELES	OR	NY)

New	misses	and	plus	size	knitwear	line	seeking

talented	 Sales	 Representative	 to	 be	 located

either	 in	 Los	Angeles,	CA	or	NY.	Must	 have	an

active	 department	 store,	 major	 retail	 or

specialty	 store	 relationships	 to	 bring	 to	 the

table.	Please	email	resume	to:	liz@lunajai.com

ASSISTANT	DESIGNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD.	PATTERNMAKER

EXP.	 DENIM	 PATTERNMAKER	 NEEDED.	 MIN.	 5

YRS	IN	DENIM	EXP	A	MUST.	PREMIUM	DENIM	EXP

PREFERRED.	 TUKA	 SYSTEM	 EXP	 A	 PLUS.

RESUME	W/SALARY	HISTORY	A	MUST	 FAX:	323-

488-9781	EMAIL:	heathery@bleu-la.com

TECHNICAL	DESIGNER	FOR	OUR	MISSY

DIVISION

•	 Minimum	 3-5	 years	 experience	 •	 Illustrator,

photoshop,	 Excel	•	 Create	 tech	 packs	 for

overseas	 &	 domestic	 vendors•	 Experienced	 in

conducting	fittings,	generating	fit	comments...	•

Pattern	 making	 knowledge	 a	 plus	 •	 Excellent

communication	skills	–	written	&	verbal	•	Team

player	and	works	well	with	others.	Send	resume

to	vitae101@gmail.com

PATTERNMAKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competitive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PRODUCT	DEVELOPMENT	COORDINATOR

AND	MERCHANDISING	COORDINATOR

Santa	Monica	based	company	seeks:	•PRODUCT

DEVELOPMENT	COORDINATOR•	5+	yrs	exp.	 in

evaluating	 material	 performance	 &

communicating	 across	 multiple	 product

categories.	 Organized.	 Detail-oriented.	 Strong

time	mgmt.	skills.	Excl.	written	&	verbal	comm.

skills.	 Computer	 literate.	 •MERCHANDISING

COORDINATOR•	5+	yrs	exp.	in	Merchandising	&

Product	 Development.	 Excel,	 Illustrator,

Photoshop	 w/	 strong	 collaboration,	 analytical,

organizational	 and	 priorit izing	 skills.	 Fashion

Merchandising	 degree	 preferred.	GREAT

BENEFITS.	 BOTH	 F/T	Fax	resumes	to	(310)828-

0091	or	email	koirecruiter@koihappiness.com
DESIGNER

Fast	 growing	 contemporary	 company	 seeks

Designer	for	womens	sportwear	wovens	&	cut	&

sew	knits.	Candidate	must	have	flair	for	fashion

and	 detail,	 and	 be	 proficient	 in	 Adobe

Photoshop/Illustrator	&	Microsoft	Office.	Please

send	portfolio	samples	and	resumes	with	salary

history	to	jobshr000@gmail.com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY	FOR

THE	RIGHT	INDIVIDUALS

IMPORT	 PRODUCTION

COORD./MERCHANDISER	Highly	 motivated

person	with	2-3	years	exp.	in	the	junior/special

sizes	denim	bottoms	market	needed	to	assist	in

import	 production.	•	 Must	 have	 well	 rounded

knowledge	 of	 overseas	 garment	 production	 &

construction	•	Know	how	to	read	TECHPACKS	and

understand	 technical	 garment	 terms.	 •

Experience	with	measuring	garments	as	well	as

approving	 finished	 garments,	 lab-dips,	 fabrics,

etc.	 •	Must	 be	 a	 self-starter,	 detail	 oriented

individual	 and	 have	 strong	 written	 and	 verbal

comm.	 skills.	Email	to	hrdept229@gmail.com	or

fax	resume	with	salary	history	to:	(323)	657-5344

TRIM	ASSISTANT

Karen	 Kane	 is	 seeking	 to	 fill	 a	 trim	 assistant

position.The	person	will	be	responsible	for	filling

trim	orders	for	cuts	•Data	entry	of	cut	t ickets,

POs,	 receipts	 •Prior	 experience	 in	 a	 Trim	dept.

and/or	minimum	of	 2	 years’	 experience.	 in	 the

industry	 •Strong	 communication	 skills,	 oral	 &

written	 •Strong	 MS	 Office	 skills,	 especially

Excel	 •AS400/VPS	 software	 knowledge	 a	 plus

•Bilingual	 English/Spanish	 a	 plus	 Fax	 resume

with	salary	history	to	323-277-6830	or	email	in

PDF	or	Word	format	only	to	resumes@karenkane.

com

ONE	OF	THE	LARGEST	AND	FASTEST

GROWING	TEXTILE	COMPANIES	IN	THE	USA

Looking	 to	 hire	 for	 full	 t ime	 position:	 1.

Import /Prod'n	2.	 Secretary/Cust.	 Support	 Pls.

contact:	abraham@paramounttextile.com

SPEC	WRITER

Immediate	opportunity	for	a	detail	oriented	and

well	 organized	 individual	 who	 will	 be

responsible	for	writ ing	spec	sheets	and	sending

sample	 approvals	 to	 buyer.	Must	 be	 computer

literate	 in	 excel,	 illustrator/Photoshop	 and	 be

able	 to	work	well	under	pressure.	Fax	 resumes

(323)	887-8484

PATTERN	MAKER

Karen	 Kane	 is	 seeking	 a	 1st	 thru	 production

pattern	 maker	 for	 its	 established	 better

sportswear	division	and	emerging	contemporary

divisions.	 Strong	 communication	 skills,

attention	 to	 detail,	 great	 organization	 skills,

self-motivated,	 energetic.	 Computer	 literacy	 a

must,	knowledge	of	Gerber	system	is	beneficial.

Bilingual	 a	 plus.	 Min	 2	 yrs	 experience.	 Fax

resume	with	 salary	history	 to	323-277-6830	or

email	 in	 PDF	 or	 Word	 format	 only	 to:

resumes@karenkane.com

EDI	&	LOGISTICS	COORDINATOR

We	 are	 looking	 for	 an	 experienced	 EDI	 &

Logistics	 Coordinator	 to	 join	 our	 team.

Receiving	 and	 processing	 EDI	 orders.	 Creating

UPC's.	Preparing	shipping	documents,	arranging

pick	 up.	 Must	 have	 knowledge	 of	 GXS	 Inovis

Catalog.	GXS	DiCentral.	 3-5	 years'	 experience.

Please	send	resume	to	careers@moda-luxe.com

TRIM	BUYER

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECHNICAL	DESIGNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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In Tough Times, Mark Zunino 

Opens Lavish Couture House

It’s an era marked by retailers closing stores and scaling 

back, but Mark Zunino, a Beverly Hills, Calif., couturier, un-

veiled a 5,500-square-foot atelier with a staff of 40 people.

In early January, Zunino produced a grand debut party 

overflowing with champagne and guests at his Mark Zunino 

Couture at 181 N. Robertson Blvd. Photographers, friends 

and revelers took pictures of Zunino with models wearing his 

red-carpet gowns and eveningwear. The backdrop was the 

white-walled workroom, where sewers painstakingly con-

struct one-of-a-kind looks for Zunino’s clients.

Zunino has created gowns and styles for Sofia Vergara, 

Dame Joan Collins, Angelina Jolie, Beyoncé, Lily Tomlin, 

Shirley MacLaine, Sophia Loren, Liz Taylor and Barbara 

Stanwyck, among others. But he claims that he would not feel 

slighted on hearing the question, “Who is Mark Zunino?”

For more than a decade, Zunino kept a low profile while 

working out of a Los Angeles atelier with no sign on Beverly 

Boulevard. Clients walked in a back door for fittings. “It’s a 

➥ Zunino page 7

HONG KONG – The new Taylor Swift collection that 

has an all-American girl vibe didn’t debut in New York or 

Paris but launched its first looks in a fashion show at Hong 

Kong Fashion Week.

And the cute T-shirts, scalloped skirts and thigh-touching 

dresses won’t be sold in the United States or Europe but in 

China. In August, the line started to be sold online at JD.com 

and Alibaba, but Chinese retailers will also have a chance to 

snap up the collection, which retails for $20 to $65.

Kate Liegey, who designed the collection with the coun-

try western singer, said she saw a big market in China for 

the brand. “Taylor has such a tremendous fan base in China 

that is incredibly loyal,” said Liegey, who is the chief cre-

ative officer for Heritage66Company, the Nashville-based 

Hong Kong Fashion 

Week Turns Focus 

Toward Asia

By Andrew Asch Retail Editor

By Deborah Belgum Senior Editor
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DESIGNER PROFILE

TRADE SHOW REPORT

Taylor Swift introduced her new casual line at Hong Kong Fashion 

Week, held Jan. 18–21. Her collection was one of more than 10 

designers and labels on various runways at the show. For more 

looks from other designers at the show, see p. 13.

Swift Fashion
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California Market Center 

Makes Big Push to Add 

More Exhibition Space

The California Market Center—the biggest apparel 

showroom complex in the Los Angeles Fashion District—

is undergoing a metamorphosis by adding more mammoth 

exhibition space and consolidating showrooms onto fewer 

floors.
The CMC’s latest transformation is the second floor of 

the three-building center, whose first phase was opened in 

1963 in an ambitious project undertaken by Harvey and 

Barney Morse, local manufacturers who owned California 

Lingerie Inc. 

All showrooms and offices on the second floor are be-

ing vacated in the next few months as the CMC’s owners 

convert the area into a vast exhibition hall.

“The CMC is becoming one of the most sought-after 

➥ CMC page 3

Many vendors felt optimistic about 2016 business after 

Fashion Market Northern California wrapped up its Jan. 

24–26 run at the San Mateo Event Center in San Mateo, 

Calif. 
“There is a lot more confidence,” said Jacqueline Stone, 

a veteran Fashion Market Northern California vendor and 

owner of the Jacqueline Stone showroom, who also served 

on the board directing the trade show. “[Retailers] were 

spending.” 

It was the trade show’s first event after a holiday retail 

season that disappointed many businesspeople and Wall 

INSIDE:
Where fashion gets down to businessSM

By Deborah Belgum Senior Editor
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FMNC: 2016 Starts 

on Optimistic Note

➥ FMNC page 6

By Andrew Asch Retail Editor
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Denim’s look for Fall ’16 is chic with new silhouettes, new inspiration and new 

treatments. For a look at Fall’s denim trends, see pages 8–9.Fall denim Forecast: Chic
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E-commerce Showing More 

Interest in Bricks and Mortar

For 18 months, People’s Project LA has been selling its 

sweaters, dresses, dusters, rompers and everything fashion-

able through its website.

But Patty Park, the website’s founder and the daughter 

of Korean immigrants who worked in the garment indus-

try, is venturing into the offline world by opening a bricks-

and-mortar store soon in the Los Angeles neighborhood 

of Studio City. Her 1,300-square-foot outpost at 12206 

Ventura Blvd. opens Feb. 27. “Bricks-and-mortar is still 

a great business,” Park said. “[With a physical store] my 

➥ E-commerce page 24

By Andrew Asch Retail Editor
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What Does an Economic 

Shift Mean for the 

Factoring Industry?

The global economy started out this year with a whim-

per, not a bang. 

The U.S. stock markets have been on a roller coaster 

ride. In January, the Dow Jones Industrial Average lost 5.5 

percent of its value, and the NASDAQ sank 8 percent that 

same month. Oil prices have plummeted to their lowest 

level in 12 years. 

By Deborah Belgum Senior Editor
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➥ Finance page 8

INDUSTRY FOCUS: FINANCE

New York designer B Michael made a fashion foray into Southern 

California with his first LA runway show, which featured his stylish 

dresses. For more looks from the show, see page 18.

RUNWAY DEBUT
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N.Y. Textile Preview 
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Vema #S13848

TEXTILE TRENDS
Go Green, Seeing Spots, Into the Blues, Plum,  

Rainbow, Regatta, Space Dye, Textured Stripes, 
Wild Animals, Lace Looks

TECHNOLOGY
Tim Gunn Returns to  

Speak at Gerber Ideation 2016

Kornit Says New Vulcan Printers Can 
Reduce Cost Per Print by 40 Percent 

DENIM
Fall/Winter ’17-’18 Key 

Denim Directions by 
Trendstop
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KEEP YOUR EYES FORWARD 

Think long-term. Make the shift to Supima cotton and revolutionize  

your brand. You’ll never look back again.

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world ’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima
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DENIM

Bonne Annee  First Base

Tokyo Street Style

Denim is transcending its workwear roots. Global 
fashion forecasting agency Trendstop gave us the 
lowdown on the major denim trends for Fall/Winter 
’17/’18—from key silhouettes to surface finishes. This 
season’s denim is all about elevating a closet staple. No 
longer just a casual classic, contemporary denim pieces 
fuse sharp tailoring, surface texture and eastern aes-
thetics for a fresh fashion-forward take on utilitywear.

Fall/Winter ’17–’18 Key Denim 
Directions by Trendstop

Looking for more trend insight? For custom denim di-
rections, email info@trendstop.com for details. For more 
information about Trendstop, visit www.trendstop.com.

Quilted Indigo
Winter denim swaps bulky and heavy for light and layered. Pad-

ding and quilting create puffy, air-filled pieces with an emphasis on 
comfort and wearability that never loses its luxe appeal.

Refined Denim

Clean-cut, structured silhouettes 
in darkened weaves bring contemporary tailoring into the 
denim arena. Boxy shapes, crisply starched folds and sharp 
splicing invest utilitarian looks with a polished refinement.

Blend Fendi Waven

Jaeha

Adeam

Eastern Ease

Eastern influences give denim an easy appeal with 
outsized proportions and wide-leg silhouettes that make 
a play on shape and form. Dark indigo washes reference 
the iconic style of Japanese denim. 

Alexa Stark

Sew-on Stones  •  Hot Fix  •  Rhinestone & Pearl Chain  
Plastic & Spiked Banding •  Rhinestone Components 

OVER 40,000 Items in Stock
John F. Allen & Son, Inc. 

       YOUR SOURCE FOR:
Since 1889

sales@JFAllen.com

www.JFAllen.com

Call us for our
complimentary 

sample pack:
(800) 334-9971

PLATINUM DISTRIBUTOR
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TEXTILE TRENDS

Texolini #75J2D2 jersey crepe Robert Kaufman Fabrics 
#SRK-166840194 “Fiesta”

Eclat Textile Co. Ltd. 
#RT1412099 piqué moss

Robert Kaufman Fabrics 
#SRKX-16393-3 Chambray 
Boulevard prints

Robert Kaufman Fabrics 
#SRK-16072-248 double 
gauze chambray dobby

Cinergy Textiles Inc. 
#Popolk-19434

Cinergy Textiles Inc. 
#Popolk-18137

Taiana Cult #Walk-FC1 fil 
coupe

Alphalace Collection Studio 
#A5301088

Darquer Dentelles de Calais 
#D5300144

Texollini #6605D2 “Spacer” Confetti Fabrics #K1575 
“Yoda”

Seeing Spots
Designers are seeing spots with polka-dot pat-

terns dotting everything from active knits and 
stretch wovens to chambray and shirtings. 

Plum
Rich shades of plum give 

a sophisticated edginess 
to lace, knits and painterly 
prints. 
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Commercial printing solutions provider Kornit Digital 
North American is preparing to begin shipping its Vulcan 
system. 

The Vulcan is a digital platform that Kornit says “rivals 
screen printing for mid-to-long runs.” Compared to Kornit’s 
current systems, Vulcan can reduce the cost per print by up 
to 40 percent, according to the company. The direct-to-gar-
ment printing system can produce up to 250 garments per 
hour. Dark and light garments can be printed at the same 
speed. With 60 printheads and a recirculating ink system in 
a six-color-plus-white configuration, the Vulcan can repro-
duce photorealistic quality. The system allows for multiple 
print sizes and configurations up to 27.5 inches by 39.5 inch-
es. The Vulcan uses Kornit’s NeoPigment patented printing 
process. The Oeko-Tex 100–certified and GOTS preap-
proved water-based inks work on natural fibers, synthetics 
and blends and allow for inline pretreatment, according to 
the company. After printing, the garments can be cured with 
a standard hot-air dryer. 

“Kornit Digital works continuously on pushing out the 

break-even point between analog and digital production 
methods,” said Rich Thompson, marketing director of Kornit 
Digital North America, in a company statement. “With dras-

tically lowered ink consumption and unit cost, the Vulcan 
competes with screen-printing carousels not only for short 
but also for mid-to-long runs. Plus, it offers the ability to 
offer completely new products and services, such as high-
quality, photorealistic prints and variable data printing. In 
essence, the Vulcan is a groundbreaking technology that ev-
ery major garment decorator and screen printer should be 
interested in.”

Kornit will be demonstrating the new system at an open 
house that runs July 11–29 at the company’s headquarters 
in Mequon, Wis. The company has invited brands, garment 
decorators, screen printers, e-tailers and promotional-goods 
manufacturers to visit the open house, where the company 
will demonstrate its entire line of direct-to-garment printing 
systems. First introduced in 2015, the Vulcan will be com-
mercially available by third quarter 2016. 

Kornit Digital develops and manufactures commercial 
printing solutions for the apparel and textile industries. In 
addition to direct-to-garment printing, the company also 
produces roll fabric printers using a single ink set with no 

additional finishing processes. 
Founded in 2003, the company 
has offices in the United States, 
Asia Pacific and Europe. For more 
information, visit www.kornit.
com.—Alison A. Nieder
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TECHNOLOGY

Kornit’s Vulcan printer system

“Project Runway” star Tim 
Gunn will be speaking about the 
convergence of fashion and tech-
nology at Gerber Technology’s 
Ideation technology conference 
in Miami Beach, Fla. 

This marks Gunn’s second 
time speaking at the event. Set for 
Sept. 28–30 at The Ritz-Carlton, 
the event will feature a conversa-
tion between Gunn and Gerber 
Technology Chief Executive Of-
ficer Mike Elia on “the role of 
technology in fashion and how 
businesses can leverage technol-
ogy to enhance innovation and 
improve their competitive edge.” 
In addition to serving as co-host 
and mentor on Lifetime fashion 
reality show “Project Runway,” 
Gunn is also one of the show’s 
producers. He has also served as 
fashion dean at Fifth & Pacific, 
chief creative officer at Liz Clai-
borne Inc., and as a member of 
the administration and faculty at 
Parsons School of Design, where 
he was design chair of the depart-
ment of fashion design. He is 
also the author of several books, 
including “Tim Gunn: A Guide 
to Quality, Taste and Style”; 
“Gunn’s Golden Rules: Life’s Lit-
tle Lessons for Making It Work”; 
“Tim Gunn’s Fashion Bible: The 
Fascinating History of Everything 
in Your Closet”; and “Tim Gunn: 
The Natty Professor: A Master 
Class on Mentoring, Motivating 
and Making It Work!”

In addition to Gunn and Elia’s 
discussion, Ideation will feature a 
series of panel discussions, break-
out sessions and case studies, 
workshops and demonstrations, 
a fashion show, a customer ap-
preciation event, and networking 
opportunities. 

For more information or to regis-
ter to attend, visit www.gerbertech-
nology.com/ideation2016.—A.A.N.

Kornit Says New Vulcan Printers Can Reduce Cost Per Print by 40 Percent 

Tim Gunn 
Returns to 
Speak at Gerber 
Ideation 2016
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German Quality since 1911

Union Knopf (USA)
Contact us:

Germany  |  China  |  Hong Kong  |  India  |  USA www.unionknopf.com

A class ahead. 
For more than 100 years.
Union Knopf is the leading innovator of fashion 
buttons, buckles and trims in the entire industry. 
Our product portfolio includes items made
of natural materials and synthetic compounds.
Our own materials SINO® and Durohorn® are totally
unique enabling us to always be a class ahead!

Come by our booth J2 at PV NY and immerse yourself  
in the world of buttons and trims that is Union Knopf.

Chris Frost
147 West 35th Street
Suite 608,
New York, N.Y. 10001,
USA

Tel. +1 516 445 5516

chris@unionknopf.com 

Brad Bush
112 West 9th Street,
Suite 212,
Los Angeles, CA 90015,
USA

Tel. +1 310 809 4025

bradbush00@yahoo.com
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1.212.563.5460    1.800.364.8003   sales@emsig.com    www.emsig.com

sales offices across america
ChiCago*MiaMi*Dallas*New York*PhilaDelPhia*seattle*Nashville

*saN FraNCisCo*los aNgeles*North CaroliNa

We also have InternatIonal offIces In vIetnam, Korea, IndIa, hong Kong and shenzhen, chIna

emsig is the largest manufacturer of 
melamine buttons in the world produced 

by Us Button co in the Usa.

Manufacturing a full selection of buttons *buckles*closures
*swimwear*accessories. New styles each seasoN

CELEBRATING OUR 88TH 

ANNIVERSARY

YOUR #1 GLOBAL 
RESOURCE FOR

QUALITY INNOVATION 
DEPENDABILITY, 

DISTRIBUTION

TEXTILE TRENDS

Cinergy Textiles Inc. #JSY-
CTN-MX153A printed jersey

Solstiss #823512.VL

NK Textile “2-Tone Striped 
Lace”

Confetti Fabrics #K6103 
“Sunita”

NK Textile “Floral Check 
Crochet”

Cinergy Textiles Inc. 
#Crochet-17627 printed 
crochet

NK Textile “Striped Lace”

Vema #S13848 NK Textile “Stretch Crochet”

Solstiss #810391 NK Textile “Crochet Waves” Darquer Dentelles de Calais 
#D415544

Solstiss #85510.F

Solstiss #493858.G Darquer Dentelles de Calais 
#D7803484

Cinergy Textiles Inc. 
#BONLC-19636 bonded lace

Lace Looks
The lace trend continues with mills offering everything 

from traditional patterns and crochets in shades ranging from 
pastel or deep pinks to printed fabrics that mimic the look 
of lace.
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TEXTILE TRENDS

Vema #S13878

Triple Textile Inc. #L-612-N Triple Textile Inc. #L-623-W

Triple Textile Inc. #L-620-J Eclat Textile Co. Ltd. 
#RT1404322 piqué

Eclat Textile Co. Ltd. 
#RT1406178 double jacquard

Malhia Kent #T91071 “Meliy”

Go Green 
Textile designers go 

green with bright shades 
ranging from chartreuse 
to apple for lace, stripes, 
prints and active knits. 

Pine Crest Fabrics 
#BTP085C1 “Barbie Rock”

Pine Crest Fabrics 
#FTH21723C1 “Rainbow 
Sparkle”

Triple Textile Inc. #L-616-G

Rainbow
Rainbow shades in neon brights are a perennial 

for swimwear and activewear fabrics. 

Texollini #7650D2 jersey piqué

Eclat Textile Co. Ltd. #RT1512339 single jersey

Eclat Textile Co. Ltd. #RT1511271 single 
jacquard moss

Pine Crest Fabrics #TTS500C12 “Strata” 

Space Dye
The variegated look of space-dyed yarns 

adds depth and dimension to active knits. 

Asher Fabric Concepts 
#RPX22 brush natural rib 2x1 
half gauze

Asher Fabric Concepts 
#PVXR158 “Samba” 

Cinergy Textiles Inc. #Jacq-
STRP-D9000 jacquard stripe 
techno

Eclat Textile Co. Ltd. 
#RT1508305 single P.K. 
stripe moss

Eclat Textile Co. Ltd. 
#RT1508215 piqué brush

Darquer Dentelles de Calais 
#D8270008

Darquer Dentelles de Calais 
#D726928

Pine Crest Fabrics 
#FTP9998C1 “Textured Dots 
and Lines”

Texollini #61E3TD2 poor-boy 
rib

Texollini #3325SD2 jersey stripe Robert Kaufman Fabrics #SRK-16541-62 
indigo knit stripes

Textured Stripes Textile makers add another dimension to knits 
with textured striped patterns and rib knits. 
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Beachwear

Linings

LOungewear

resOrtwear

shirts

BLOuses

Shirting. 
It’s not just for shirts anymore.

tel. (631) 755-1230
Fax. (631) 755-1259

PhiLiPsBOYne.cOM
saLes@PhiLiPsBOYne.cOM

100% woven Egyptian cotton. Made in Japan. More than 3 million 
yards in stock. Ask for it by name:  Superba,® Corona,® Ultimo.®  

Low minimums. Special orders welcome.

Stocked in NYC for U.S.-based manufacturers

of Superior
Products and Service

Est. 1949

S i x t y- S E V E N  y E a r S
More than

we are now carrying wide goods in 
addition to our Japanese textiles!

Phillips-Boyne fp 070816.indd   1 7/6/16   8:17:56 PM
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for details & to register go to: www.dgexpo.net
info@dgexpo.net  / 212.804.8243

Low MiniMuMs + stock PrograMs
for Apparel, Accessories
&  Home Furnishings

June 15 & 16, 2016 / Dallas
Crowne Plaza Dallas Market Center

august 3 & 4, 2016 / New York
Hotel Pennsylvania, 33rd & 7th Avenue

october 5 & 6, 2016 / miami
Doubletree Miami Airport Convention Center

November 20 & 21, 2016 /San Francisco
San Francisco Hilton  Financial District

Fabric & Trim Show
dgexpo

TEXTILE TRENDS

Asher Fabric Concepts 
#PC477 jersey plaited

Eclat Textile Co. Ltd. 
#RT1506281 single jacquard 
French terry

Triple Textile Inc. #FH-16-D

Triple Textile Inc. #FH-24-L Triple Textile Inc. #FH-15-I NK Textile “Zebra Foil”

Wild Animals
Animal prints get wild with candy-colored shades, 

foil details and new fabrications. 

Robert Kaufman Fabrics 
#SRK-16415-206 “Grizzly 
Plaid”

Robert Kaufman Fabrics 
#SRKX-16396-67 Chambray 
Boulevard prints

Darquer Dentelles de Calais 
#D417587

Darquer Dentelles de Calais #D653044 Taiana Cult #JNS-MP

Into the Blues
Textile designers dive into the blue palette to add navy and 

indigo shades to lace, florals, geometric patterns and plaids.
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TEXTILE TRENDS

DIRECTORY
Alphalace Collection Studio, (323) 376-0625, www.jminternationalgroup.com

Asher Fabric Concepts, (323) 268-1218, www.asherconcepts.com 

Cinergy Textiles Inc., (213) 748-4400, www.cinergytextiles.com

Confetti Fabrics, (323) 376-0625, www.jminternationalgroup.com 

Darquer Dentelles de Calais, (323) 376-0625, www.jminternationalgroup.com

Eclat Textile Co. Ltd., (213) 624-2633, www.eclatusa.com

Malhia Kent, (323) 376-0625, www.jminternationalgroup.com

NK Textile/Nipkow & Kobelt Inc., (949) 680-4743, www.nipkowkobelt.com 

Pine Crest Fabrics, (800) 877-6487, www.pinecrestfabrics.com

Robert Kaufman Fabrics, (800) 877-2066, www.robertkaufman.com

Solstiss, (213) 688-9797, www.solstiss.com

Taiana Cult, 39 031994411, www.taiana.it

Texollini, (310) 537-3400, www.texollini.com

Triple Textile Inc., (213) 629-4300, www.tripletextile.net

Vema, (323) 376-0625, www.jminternationalgroup.com

Cinergy Textiles Inc. #DTY-
189807921

Texollini #3329SYD2 jersey 
stripe

Texollini #7971SYD2 jersey 
stripe

Triple Textile Inc. #L-624-I Confetti Fabrics #K1296 “Justige”

Regatta Bold regatta stripes can go nautical for classic jerseys or bold 
in bright prints on knits and wovens. 
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2445 S. SANTA FE AVE.
LOS ANGELES, CALIFORNIA 90058 

WWW.MULTITEX.US

INFO@MULTITEX.US

P: (323) 588-3100 F: (323) 588-1499

 • DIGITAL PRINTING

 • CUSTOM AND COMMISSION PRINTING

 • FABRIC AND GARMENT CRUSHING

 • EXTENSIVE PRINT LIBRARY

 • HEAT TRANSFER PRINTING

 • BLENDED YARNS

 • 3 END FRENCH TERRY
 • JACQUARDS

 • SWEATER KNITS

 • SUSTAINABLE YARNS

 • NATURAL AND SYNTHETIC YARNS

 • JERSEY  • RIB  • FLEECE
 • EXTENSIVE SELECTION OF KNIT FABRICS

A Los Angeles based manufacturer
of high quality knit fabrics with

integrated roll to roll sublimation
and digital printing capabilities.
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3A Products of America
1006 S. San Pedro St.
Los Angeles, CA 90015
(213) 749-0103
www.us3a.com
Contact: Wayne Jung
Products and Services: 3A Products of America is a symbol of qual-
ity, serving you since 1975. Send your samples to us. We will help 
you save money. Custom orders to meet your needs: snaps, knitted 
elastic, zippers, webbing, buckles, and buttons with your logo. We offer 
threads, labels, accessories, interlining, display equipment, fabric and 
product sourcing, website design, printing, and promotional items. Fast 
services are our first priority.
 

Asher Fabric Concepts
2301 E. Seventh St., #F107
Los Angeles, CA 90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: To address the need for innovative tem-
perature-regulating knit fabrics in the activewear market, Asher 
is introducing Cool Sport, spun on Asher’s new Santoni knitting 
machines, which create micro gauge knits for pure smoothness and 
compression. In 1991, Asher Fabric Concepts, based in Los Angeles, 
transformed the apparel industry by offering cutting-edge, high qual-
ity, “Made in U.S.A” knits for the contemporary fashion, athletic, and 
yoga markets. Since then, the company has become internationally 
known for its premium quality, knitted constructions with and without 
spandex, along with its creative print design and application. Asher 
Fabric Concepts provides fabric development, knitting, dyeing, and 
finishing in addition to fabric print design and printing capabilities 
based on each customer’s needs. The company differentiates itself 
from the competition by offering proprietary textiles and by continually 
updating and innovating every aspect of textile design and production. 
With an in-house design team, new prints are constantly added to 
its collection, and color stories are updated seasonally. Asher Fabric 
Concepts’ customers are leaders with strong brand recognition in 
the high-end, fashion-forward contemporary markets. Whether it is 
dress wear-knits, swimwear, active wear, sportswear, body wear, or 
intimate apparel, Asher Fabric Concepts always delivers. 
 

Buhler Quality Yarns Corp.
1881 Athens Highway
Jefferson, GA 30549
(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality Yarns Corp. —We make 
MicroModal® work. The exceptional attributes and luxury of 
MicroModal are now more attainable. Supply chain optimizations and 
industry relationships allow manufacturers to benefit from our experi-
ence as the first successful MicroModal spinner in the US. Let us show 
you how affordable luxury can be.www.buhleryarns.com

California Label Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.californialabel.com
info@californialabel.com
Products and Services: California Label Products has been servicing 
the apparel industry for 18 years.  Our In-House Art Department can 
help develop your brand identity with an updated look or provide you 
with a quote on your existing items. Our product list not only consists 
of woven labels, printed labels, heat transfers, size tabs, and custom 
hang tags, but we also have a service bureau with quick turn time 
and great pricing. We are dedicated to setting the hightest standard 
of excellence in our industry.  Above all, we value quality, consistency 
and creating solutions that work for you. Check our website for a full 
product list or call or email us.

California Market Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.cmcdtla.com
Products and Services: Five seasons a year, buyers from around 
the globe flock to the CMC (California Market Center) for Los Angeles 
Fashion Market, the West Coast’s premier destination for thousands of 
apparel and lifestyle collections displayed in hundreds of the CMC’s 
showrooms and temporary exhibitor showcases. Featured trade shows 
include ALT Activewear & Lifestyle Tradeshow, Select Contemporary 
Tradeshow, Transit LA Shoe Show, and the LA Kids Market. LA Fashion 
Market at the CMC now offers visiting retailers and brands more 
opportunities and resources than ever to exhibit in and shop from. 

Design Knit Inc.
1636 Staunton Ave.
Los Angeles, CA 90021
(213) 742-1234
Fax: (213) 748-7110
www.designknit.com
shalat@designknit.com
Contact: Shala Tabassi 
Products and Services:  Design Knit, Inc. is a knit-to-order mill based 
in Los Angeles specializing in the development and production of high-
quality, sheer to heavyweight knits for the designer and contemporary 
markets. They will be featuring new innovations including, but not 
limited to: cashmere, cotton, linen, silk, wool, rayon and Modal blends. 
ProModal , Tencel , MircoTencel , Supima blends including our luxe 
collection. Denim-inspired knits. Cut-and-sew sweater knits. Fashion-
forward activewear/athleisure collection. 

DG Expo Fabric & Trim Show
www.dgexpo.net
(212) 804.8243
Products and Services:  DG Expo Fabric & Trim Show is a two-day 
show featuring U.S. and Canadian companies with low minimums 
and many with in-stock programs. DG Expo focuses on the needs 
of designers, manufacturers (producing apparel, accessories, home 
furnishings, and other sewn products), plus private-label retailers, 
fabric stores, and event/party planners. In addition to the two-day 
show, there are textile classes. Our New York show is Aug. 3–4 as well 
as a Miami show (Oct. 5–6) and San Francisco (Nov. 20–21). Visit our 
website for details and to register.

Emsig Manufacturing Corpora-
tion
263 W. 38th St., 5th Floor
New York, NY 10001
(800) 364-8003, Ext. 309
sales@emsig.com
www.emsig.com
Products and Services:  We have been doing this for over 88 years. 
Our new 2017-2018 button and trim line is ready to be shown, featur-
ing the newest and most creative innovative button styles. We see 
color and metal combinations, real red wood buttons being red hot, 
rubber touch effects, as well as real bone looks and magnetic closures. 
We have been making buttons for our military for the past 74 years 
here in the U.S.A. Our line can make  your apparel more eye catching. 
Our line will add to your garment sales appeal. Shop our line. We do 
make a difference. New offices have opened in Korea and Vietnam 
as well as our Asian factories, who make the same Emsig quality 
standard as we make in the U.S.. Call to see our complete melamine 
button line, “Made in the USA.”

 

G + G Multitex Inc./Geotex
2445 S. Santa Fe Avenue
Los Angeles, CA 90058
(323) 588-3100   
Fax: (323) 588-1499
info@multitex.us
www.multitex.us
Products and Services: G&G Multitex, Inc. is a leading supplier of 
high-quality knit fabrics to the Los Angeles apparel industry with over 
25 years of experience. By knitting yarn into American-made fabrics 
and with the help of in-house printing capabilities, we have proven 

N.Y. Textile Resource Guide
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to be versatile and resourceful in our ability to supply our customers 
with the most unique and fashion forward fabrics. With access to our 
circular knitting mill, Santa Fe Knitting and Geotex, our Roll to Roll 
sublimation printing plant with digital printing capabilities, we are 
more than capable of developing and producing new and innovative 
fabrics.  Our portfolio of fabrics consists of natural and synthetic blend 
knits, with or without spandex.  We produce solid or printed construc-
tions ranging from basic jerseys to double knits, jacquards, sweater 
knits as well as 3 ends French terry and fleece knits. We invite you to 
learn more about our company, its different divisions, and our many 
different products and services.
 
 

JN Zippers & Supplies Corp.
380 Swift Avenue—Unit #5 and 6
South San Francisco, CA  94080
Contact: Sales Dept. (650) 871-8838
info@zprz.com
Products and Services: Founded in America in 1990, J.N. Zippers 
& Supplies Corporation serves the industry with a California-based 
corporate office and warehouse with China factory customization 
for garment, bag and accessory manufacturers worldwide. Quick 
sampling from our warehouse stock of high quality zippers, pulls, bag 
and apparel hardware that are ITS, SGS, Oeko-Tex, ISO9001:2000 
safety tested and standards compliant. Our staff is ready to assist you 
with choosing the best zipper configuration suited to your product. We 
offer private branding on pulls, hardware and labels. Our warehouse 
also stocks elastics, tapes, cords, labels and workroom supplies for 
spot delivery. Turn to the experts at J.N. Zippers & Supplies Corp., and 
the in-stock division of ZPRZ Company, to provide you with the best 
combination of quality, price and service.  

John F. Allen & Son, Inc.
100 Meadow St.
Warwick RI 02886
New York Showroom:
Pulver Importing (a division of John F. Allen)
10 West 37th St., 6 FL 
New York NY 10018
www.JFAllen.com
(800) 334-9971
Products and Services: Founded in 1889, John F. Allen & Son, Inc. 
is a fourth-generation family importer and wholesale distributor of 
the world’s finest cut crystals, trim, beads, findings, and genuine 
stone serving the textile, jewelry, and craft industries. We are proud 
to be one of the largest U.S. wholesale distributors of Preciosa-brand 
Czech crystal products, and we are a direct importer of over 40,000 
items from top-quality factories in Europe and Asia. We offer highly 
knowledgeable, friendly service; a vast selection of products; and a 
well-stocked warehouse, which means quick order fulfillment for our 
customers. Visit our New York City showroom or our 22,000-square-
foot warehouse at our headquarters in Warwick, R.I.
 

La Lame
www.lalame.com
Products and Services: What would you call a fabric that scuba 
divers use to pursue their goals? Well, of course, that would be called 
“SCUBA.” La Lame is doing very well with its scuba fabric called 
“SCUBA,” which is a version of neoprene. The “Neoprene” has more 
than 10 solid colors with black and white often in stock and other 
fashion colors available. Our highest-quality Neoprene is now featured 
in Bloomingdale’s and Saks. The digital prints in the Neoprene fabric 
are beautifully executed with vibrant colors, some with 20 colors or 
more. We are now developing our Neoprene with laser executions. 
This development will be available shortly. The lace line at La Lame 
has been expanded. We now offer laces that have been embroidered, 
giving a new, textured look. Also, our geometric laces with sequins 
give our customers a larger line of choice. These features are receiving 
a positive reaction from many new customers. Note: La Lame will be 
at Première Vision in New York showing the elite French line Bugis 
Textiles of France. For more information, visit our website.

Philips-Boyne Corp.
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259
www.philipsboyne.com
sales@philipsboyne.com
Products and Services: Philips-Boyne Corp. offers high-quality 
shirtings and fabric. The majority of the line consists of long-staple 
Egyptian cotton that is woven and finished in Japan. Styles range 
from classic stripes, checks, and solids to novelties, Oxfords, dob-
bies, voiles, Swiss dots, seersuckers, ginghams, flannels, and more. 
Exclusive broadcloth qualities: Ultimo , Corona , and Superba. 
Knowledgeable customer-service team, immediate shipping, and 
highest-quality textiles. Philips-Boyne serves everyone from at-home 
sewers and custom shirt-makers to couture designers and branded 
corporations.

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
Info@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label is dedicated to helping 
companies develop and showcase their brand identity. From logo 
labels and hangtags to care/content labels and price tickets, we 
will develop, produce, and distribute your trim items worldwide. We 
specialize in producing custom products that will meet your design and 
merchandising needs. Our mission is to deliver high-quality products 
at competitive prices, wherever they are needed for production. We 
understand the rush nature of this industry and strive to meet the tight 
deadlines facing our customers. Another important part of our busi-
ness is FLASHTRAK, our online ordering system for price tickets. It’s a 
great tool for placing and tracking price ticket orders and will soon be 
expanded to include custom products and care labels. 

 

Robert Kaufman Fabrics
129 West 132nd St.
Los Angeles, CA 90061
(800) 877-2066
Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com
Products and Services: Robert Kaufman Co., Inc. is an importer and 
converter with national and international representation, stocking a wide 
variety of printed, yarn-dyed, and solid wovens and knits as well as 
denims. In business for over 70 years, Robert Kaufman Fabrics has been 
delivering the highest-quality service to manufacturing clients in the U.S. 
and around the world in a variety of markets, including childrenswear, 
womenswear, contemporary, juniors, men’s sportswear, maternity, uni-
forms, special occasion, accessories, and home fashions. In addition to 
an extensive catalog of on-trend design collections released every quarter, 
we offer domestic in-stock programs with low minimums, as well as 
customized fabric design, development, and sourcing for prints, yarn-dyes, 
and solids. All fabrics are available for sampling. We also drop ship for 
customers with off-shore production needs. Robert Kaufman Fabrics sells 
wholesale and to the trade only. Our fabrics are available to the retail con-
sumer through local quilt and fabric stores. To find a retail store that carries 
Robert Kaufman Fabrics, please see our website. To see what’s available 
and our latest collections in a fully searchable format, please visit our 
website. If you’re a customer looking to see our fabrics in person, please 
contact our office to schedule an appointment to visit our LA showroom.

Texollini
2575 El Presidio St.
Long Beach, CA 90810
(310) 537-3400
www.texollini.com
Products and Services:  We at Texollini use state-of-the-art technol-
ogy to supply the fashion and garment industries with innovative and 
trend-driven fabrics. Speed-to-market, trend insights, and quality 
control have been the cornerstones of our Los Angeles–based facility 
for over 25 years. Our in-house vertical capabilities include knitting, 
dyeing, finishing, and printing, and our development and design teams 
are unparalleled. Contact us to find out how our quality-driven prod-
ucts will enhance your brand.
 

Union Knopf
147  West 35th Street Suite 608
New York, N.Y. 10001
Christopher Frost -VP of Sales & Marketing
(516) 445-5516
chris@unionknopf.com
Products and Services:  Union Knopf is the global design and 
production leader of buttons, buckles and accessories for Men’s and 
Women’s apparel. Specializing in trims made of metal, real & faux 
horn, rubber, coroso, wood as well as real & faux shell. All of our 
trims that are both fashionable and economical. Our proven fashion 
expertise is displayed each season with a completely new and fresh 
collection. In addition to our cutting edge design and top quality pro-
duction, we provide first class customer support from our own offices 
in Germany, Poland, Shanghai, Hong Kong, USA, India, and Turkey. 
This enables us to provide customer-specific solutions with the high-
est aesthetic and quality results. We are a truly global company with 
the ability to provide on the spot support no matter where in the world 
our customers design offices are and their production is being done. 
Please visit our booth at PV NY July 19–20, 2016, Accessories J2.

This listing is provided as a free service to 
our advertisers. We regret that we cannot 
be responsible for any errors or omissions 
within the N.Y. Textile Resource Guide.

Please contact Glen Schneer, Vice President

LA LAME, INC.
132 W 36th Street, 11 Fl., New York, NY 10018

Tel. 212-921-9770   Fax. 212-302-4359
e-mail: info@lalame.com   website: www.lalame.com
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Capabilities that inspire

texollini.com

For over 25 years, we have manufactured our collection of more 

than 4,000 European-quality fabrics in our Los Angeles-based 

facility. We offer faster deliveries, superior quality control, and 

vertically-integrated services for all major fashion categories.
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