
Pokémon Go Craze 
Luring Shoppers to 
Stores and Malls

The marquis sign outside the Urban Outfitters store in 
downtown Los Angeles carries a curious message. It says: 
“There’s a Pikachu in my soup.”

Inside roams Pikachu as well as perhaps a Charizard. They 
are just two of the some 150 pocket monsters that populate 
the new Pokémon Go game, which in a short time has swept 
through a crowd of technologically savvy people who have 
downloaded the app.

Many retailers and shopping malls are discovering that this 
is a good way to draw in millennial consumers, who often are 
more prone to shop online than venture out to a standard store.

Pokémon Go is like a digital scavenger hunt where play-
ers, using augmented reality, take their smartphones and 
search for different monsters in different locations. Many of 
the Pokémon characters have been placed in historical places, 

➥ Pokémon page 4

For Adam Derry, the hot new retail neighborhoods are 
hotel lobbies and hotel rooms.

He recently opened a second location for his ADBD-
brand boutiques in the lobby of the W Hotel in Hollywood. 
The shop, ADBD Hollywood at the W Hotel, is 200 
square feet. But the large sign for the ADBD store can light 
up the entire lobby at night as guests travel for a night’s 
adventure.

 They can also order ADBD clothes and accessories to 
be delivered to their rooms like a room-service meal at all 
hours of the day and night. “Adam is integrating fashion 

Next Stop For 
Streetwear Brand: Hotel 
Rooms and Lobbies

By Deborah Belgum Senior Editor

By Andrew Asch Retail Editor
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At the W Hotel in Hollywood, guests can order apparel 
and accessories from LA brand ADBD, which are 
delivered like room service. 

Revel Rey was among the Cruise ’17 swimwear collections that  bowed on the runway and at 
private parties during the recent Miami Swim Week. For more from the shows, see pages 6 and 8. 

Cruise Debut
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and in-room service,” said Leon Young, 
general manager of W Hollywood Hotel & 
Residences. Derry has also worked with W 
Hotels Worldwide in the past on a project 
redesigning sheets using sustainable materi-
als for the company’s North American prop-
erties. 

The lobby shop is typically open from 

2 p.m. to 10 p.m. If hotel guests want 
ADBD purchases sent to another address, 
the clothes can be delivered by a driver. An 
ADBD Welcome Card is given to guests 
with room keys at registration. Guests will 
know about ADBD before they leave the W, 
Derry said. 

Derry has run a boutique at 430 N. Fair-
fax Ave. in Los Angeles since 2013. The 
street often is considered the Rodeo Drive 

for streetwear.  Many 
people who drop by the 
Fairfax shop are young 
and highly influenced by 
hip-hop music and cul-
ture.

Derry took a chance 
on opening a shop in a 
hotel lobby, which at-
t rac ts  a  much wider 
group of people. “We 
want to be where the 
wider, global culture is. 
We want to be in that 
crossroads,” he said.

Hotel branding con-
sultant Bruce Himelstein 
said that hotels typically 
host boutiques that will 

attract a certain crowd, just like any mall. 
The hotel retail market features a wide 
range of boutiques from the boutiques of 
European fashion houses at Las Vegas Strip 
hotels to golf shops at golf resorts. It’s a big 
market, but he also sees a trend of hotels 
scaling back on retail. 

“A lot of hotels are eliminating retail. It’s 
cheaper to carry a couple of toothbrushes 
at the concierge desk. They’d rather hold 
[retail] spaces for other things,” he said. 
Himelstein founded BJH Group of Boca 
Raton, Fla.

At the ADBD Hollywood boutique, 

guests can find ADBD’s gender-neutral 
hoodies and fleece pants, which are made 
from hemp and cotton jersey. Core price 
points range from $100 to $300. The line is 
manufactured in Los Angeles. The brand is 
branching out into leather jackets, and the 
clothes have been spotted on NBA stars 
such as Russell Westbrook, hip-hop star 
Post Malone and country musician Sam 
Hunt. Derry said that the look of the brand 
is minimal and—in his view—draws out the 
wearer’s personality. 

“It’s so the wearer is not eclipsed by the 
clothes,” he said. ●
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CONCIERGE RETAIL: Adam Derry, second from right, in the lobby of 
his W Hotel store

Forever 21, the Los Angeles–based fast-
fashion retailer, is hoping to open its first 
store in Bucharest, Romania, by this fall.

The new 17,200-square-foot store en-
compassing two floors will be located in 
ParkLane, a new commercial center open-
ing soon in the capital city.

Previously, Forever 21 signed a licensing 

deal with Teren Management Europe to 
be the exclusive franchisee of the Forever 21 
brand in nine countries. Teren Management 
is responsible for the retailer’s expansion 
in Central and Eastern Europe, especially 
in Bulgaria, Poland, Romania, Greece, the 
Czech Republic, Hungary and Slovakia as 
well as Switzerland and Portugal. 

In Poland earlier this year, Teren Manage-
ment signed a deal with Cushman & Wake-
field to provide market advisory services and 
look for new store locations.

By the end of this year, Teren Manage-
ment expects to open Forever 21 stores in the 
Czech Republic, Poland, Portugal, Romania 
and Slovakia. 

According to the Forever 21 website, the 
fashion retailer, started by the Chang family 
in 1984, hopes to become an $8 billion com-
pany by 2017. 

The average Forever 21 store is 38,000 square 
feet and the largest is approximately 162,000 
square feet. The company operates more than 
730 stores in 43 countries.— Deborah Belgum

Forever 21 Opening in Romania With Franchisee

SPOT CHECK

Carl Louisville spent a career on retail 
on Los Angeles’ affluent Westside, but in 
2011 he decided that opportunities lay east. 
He opened the ultra-luxe boutique Guerilla 
Atelier in the Skid Row–adjacent Arts Dis-
trict in downtown Los Angeles.

People called him crazy. But he found 
a niche where he could sell indie art, new 
fragrance and beauty lines, homewares, and 
fashions from Los Angeles and Europe to 
people surveying the Arts District’s galleries 
and its burgeoning restaurant scene.

He recently moved Guerilla Atelier 
and signed a 10-year lease for a sprawling 
6,000-square-foot space at 912 E. Third St. 
in the bustling heart of the Arts District (at 
East Third and Hewitt streets).  He believes 
that the space, which once housed a ware-
house and shop for bedwear company Mat-
teo, will give Guerilla Atelier the full space 
to realize the maximum of its potential. 

The new space features a shop-in-shop 
for art book publisher Taschen. One of the 
titles in the 300-square-foot shop-in-shop 
is a book on the career of celebrity pho-
tographer Annie Leibovitz. Called Sumo, it 
comes with a special stand crafted by influ-
ential designer Marc Newsom. It retails for 
$2,500.

Since starting business, Guerilla Atelier 
has been devoted to introducing new brands 
such as the recently introduced San Francis-
co headwear brand Nosotros, which makes 
Western-style hats from 
Peruvian wool. A per-
centage of the line’s sales 
goes to fund schools in 
Peru. The hats retail for 
$235. Guerilla Atelier 
also offers more space 
to brands with whom it 
has maintained long re-
lationships, with such as 
RTH (Real, Truth, Hon-
est), which is created by 
maverick designer René 
Holguin in Los Angeles. 

One of the top-selling 
items at Guerilla Atelier 
is RTH’s “Artist” shirt. It 
retails for $265. It slight-

ly resembles a preppie shirt, what with its 
button-down collar. But then the garment 
turns bohemian. The hem of the shirt is long 
and drops just above the knee.

Another top seller is the “Trapeze Top” 
by Chris Gelinas, who was a finalist for 
the CFDA/Vogue Fashion Fund in 2015. 
It retails for $1,240. It features the design-
er’s signature rose-gold buttons. The crepe 
de chine dress has been worn by Guerilla 
Atelier’s clients as a whimsical flapper top 
slung over trousers or as a cocktail dress that 
falls just above the knee, Louisville said.

—Andrew Asch

Red Carpet 
Getty Images

Swimwear Fashion Show 
Live music by                 DJ FlyswatterDJ FLYSWATTER

(In store purchase only)
Valid for $50 Gift Card

7224 Melrose Ave, Los Angeles, CA 90046
5pm to 9pm

Thursday August 25

RSVP: social@courtneyallegra.com

VIP Pre-Opening Party

ALLEGRACOURTNEY

www.CourtneyAllegra.com
/CourtneyAllegraSwim @ItsCourtneyAllegra

Guerilla Atelier: Ultra Luxe 
Store Grows in Arts District
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Nevena Borissova’s Curve stores have 
taken solo bows—in California on Los An-
geles’ Robertson Boulevard, in Malibu and 
San Francisco as well as in New York and 
Miami Beach, Fla.—but her latest venture 
finds her partnering with British design star 
Tom Dixon.

On July 20, a gala opening was held for 
their 7,000-square-foot emporium, called The 
Shop, Curve X Tom Dixon. Located at new 
retail center Platform in Culver City, Calif., 
(Dixon also designed the look of Platform), 
the store mixes high-end fashion and Dixon’s 
ultra-modern lighting, furniture and design.

The Curve side of the store offers design-
er labels such as Rodarte, Balmain, Mu-
gler and Philosophy di Lorenzo Serafini. 
The store also carries jeans and contempo-
rary styles looks from BLK DNM, Citizens 
of Humanity and the Re/Done label.

In between Curve and the Tom Dixon 
side of the store is a section of vignettes of 
Curve’s styles and Dixon’s furniture and 
lighting.

Dixon crafted the look of the entire space. 
His side of the store is devoted to his unique 
view of furniture, lighting, accessories and 
interior design.—Andrew Asch
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NEW RESOURCES

Steven Esterley grew up in the surf-
ing mecca of San Clemente, Calif. He was 
raised in surfwear, painted surfboards and 
designed tattoo art. To many, it was an idyl-
lic life. After starting a career in fashion de-
sign and leading a surfwear company called 
Old Fame, he was dying to try something 
different.

So he changed the focus of the line from 
surf to contemporary men’s clothing and 
moved up to Los Angeles.

He’s designed three seasons of Old 
Fame’s contemporary style. So far, the line 
has been placed in boutiques such as No 
Season, a place where nightclubbers shop 
after typical boutique hours in downtown 
Los Angeles. In August, he will be showing 
Old Fame’s Spring/Summer 2017 styles at 
the Capsule trade show in Las Vegas.

The aim of the line was to experiment 
and try new things with fashion, even if it 

cost a bit more money to make. Retail price 
points range from $60 for T-shirts to $400 
for leather jackets.   

The Old Fame line focuses on unique 
details. One of the jackets for the Spring/
Summer ’17 collection features a zipper 
with rainbow-colored teeth. A leather jacket 
features a strip of braided leather that loops 
around the collar. Esterley designed a parka 
out of leather, lined it with shearling and 
added a matte black zipper. Old Fame’s Au-
tumn, ’16 “Aloha” shirt features an allover 
print of currencies from around the world.

Esterley does not make surfwear anymore, 
but he did not cut off his ties to the surf world.  
He recently designed a surfboard with surf-
board shaper Matt Parker of Album, a surf-
wear brand and boardmaker based in San Cle-
mente. For more information on Old Fame, 
contact sales@blackcircleagency.com.

—A.A.

Old Fame Tries Something New

NEWS

July 22
LAMKT
Los Angeles Convention Center
Los Angeles
Through July 25

July 26
Colombiamoda
Plaza Mayor Medellîn
Medellín, Colombia
Through July 28

“Business Plan Workshop,” 
presented by FBI
California Market Center, A792
Los Angeles

July 31
Accessories The Show
Fame
Moda Manhattan
The Javits Center
New York
Through Aug. 2

CurveNY
Javits Center
New York
Through Aug. 2

Intermezzo
Javits Center
New York
Through Aug. 2

Aug. 1
Los Angeles Fashion Market
California Market Center
Cooper Design Space
The New Mart
Gerry Building
824 Building
Lady Liberty Building
Primrose Design Building
Academy Awards Building
Los Angeles
Through Aug. 4

Select
ALT
Transit
California Market Center
Los Angeles
Through Aug. 3

LA Gift & Home Market
LA Kids’ Market
California Market Center
Los Angeles
Through Aug. 4

Aug. 3
DG Expo Fabric & Trim Show
Hotel Pennsylvania
New York
Through Aug. 4

Outdoor Retailer
Salt Palace Convention Center
Salt Lake City
Through Aug. 6

Aug. 4
Atlanta Apparel
AmericasMart
Atlanta
Through Aug. 8

Aug. 6
“Intro to Pointcarré,” presented 
by FBI
California Market Center, A792
Los Angeles

Westcoast Trend Show
Embassy Suites LAX North
Los Angeles
Through Aug. 8

Aug. 7
Stylemax
Merchandise Mart
Chicago
Through Aug. 9

Aug. 8
Swim Collective
Hyatt Regency
Huntington Beach, Calif.
Through Aug. 9 

Aug. 9
Printsource
Metropolitan Pavilion
New York
Through Aug. 10

Aug. 10
Dallas Apparel & Accessories 
Market
Dallas Market Center
Dallas
Through Aug. 13

FIG
Fashion Industry Gallery
Dallas
Through Aug. 12

Aug. 11
Active Collective
Hyatt Regency
Huntington Beach, Calif.
Through Aug. 12

Aug. 13
Offprice
Sands Expo
Las Vegas
Through Aug. 16

Aug. 14
Sourcing at MAGIC
Footwear Sourcing at MAGIC
Las Vegas Convention Center
Las Vegas
Through Aug. 17

Aug. 15
Project 
Project Women’s
The Tents
Pooltradeshow
The Collective
MRket
Stitch 
Accessories The Show
CurveNV
Mandalay Bay Convention Center
Las Vegas
Through Aug. 17

WWDMAGIC
FN Platform
WSA@MAGIC
Children’s Club
Las Vegas Convention Center
Las Vegas
Through Aug. 17

Liberty
Sands Expo
Las Vegas
Through Aug. 17

WWIN
Rio All-Suite Hotel & Casino
Las Vegas
Through Aug. 18

Agenda
Sands Expo
Las Vegas
Through Aug. 17

KidShow
Bally’s
Las Vegas
Through Aug. 17

ISAM
Las Vegas Convention Center
Las Vegas
Through Aug. 17

“How to Start and Grow a 
Fashion Brand That Sells,” 
presented by FAB Counsel
Venue TBD
Los Angeles

Aug. 21
Fashion Market Northern 
California
San Mateo Event Center
San Mateo, Calif.
Through Aug. 23

Aug. 22
Apparel Textile Sourcing Canada
The International Centre
Toronto
Through Aug. 24

Aug. 25
Courtney Allegra VIP Pre-
Opening Party
7224 Melrose Ave.
Los Angeles

Aug. 30
CALA
Fort Mason Center
San Francisco
Through Aug. 31

NW Materials Show
Oregon Convention Center
Portland, Ore.
Through Aug. 31

Sept. 2
Bread and Butter
Arena Berlin
Berlin
Through Sept. 4

Sept. 4
Londonedge
Business Design Centre
London
Through Sept. 6

Riviera by Mode City
Palm Beach Casino
Cannes, France
Through Sept. 6 

Sept. 6
Milano Unica
Shirt Avenue
Rho Fieramilano
Milan, Italy
Through Sept. 8
Sept. 7
NE Materials Show
Doubletree by Hilton
Danvers, Mass.
Through Sept. 8

CentreStage
Hong Kong Convention and 
Exhibition Centre
Hong Kong
Through Sept. 8

Sept. 8
Surf Expo
Orange County Convention Center
Orlando, Fla.
Through Sept. 10

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time, 
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Service, PO Box 4419, Orlando, FL 32802 or visit www.apparelnews.net. For customer service, call (866) 207-1448.
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At Platform: Curve X Tom Dixon
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The ONLY Flame Resistant  
COTTON KNITS that Comply with 

NFPA 2112
NFPA 70E

MADE IN THE USA
Charles Javer at 213-713-2347 or charles@antexknitting.com

3750 S. Broadway Place, Los Angeles, CA 90007     323-232-2061     www.pyrosafebyantex.com

At last! Flame retardant clothing with
the comfort of your favorite T-shirt!

3750 S. BROADWAY PLACE, LOS ANGELES, CA 90007 

TEL (323) 232-2061 
WWW.ANTEXKNITTING.COM

FOR MORE INFORMATION

PLEASE CONTACT SALES@ANTEXKNITTING.COM

The goal at Antex Knitting Mills is to service the knit 
fabric needs of the apparel industry with high quality, 
competitively priced fabrics, backed by outstanding 

customer service and technical expertise.

Antex’s product line includes: 
Matchmaster prints 

Antex Premier Performance 
Dry Inside Performance Cotton 

Pyrosafe by Antex flame retardant knits

SHAPE UP
and capture the 
attention of  
retailers with  

premier 
performance
fabrics made  
in the USA
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art monuments and various locales throughout 
major cities. 

Because the Urban Outfitters in down-
town LA is located inside the historic Rialto 
Theatre, which opened in 1917, the store is 
a PokéStop, or a notable location. “It does 
attract people to come 
in,” said store manager 
Cheyenne Thompson, 
who said he has noticed 
a slight increase in store 
traffic ever since the app 
was launched on July 6. 
People wander through 
the store and also sit in the 
store’s back lounge seek-
ing out Pokémon charac-
ters with their phones.

Thompson doesn’t 
know if the traffic is trans-
lating into an upswing in 
sales, but he is still “jump-
ing on the bandwagon 
with the trend.”

The store manager, in 
his late 20s, is a connois-
seur of Pokémon, having 
played it as a video game 
when it came out in 1996. 
He is familiar with all the 
monsters and how you 
collect them.

To attract more Poké-
mon Go players, the store 
staff is placing “lures” in 
front of the theater, which 
causes an influx of wild 
Pokémon characters 
to appear for a certain 
amount of time. Each 
lure costs around $1 
and lasts 30 minutes. 
“I have been putting 
them out when we 
open in the morning, 
at around 3 p.m. and 
then closer to clos-
ing time,” said Faizal 
Al im,  the  men’s 
manager at the Urban 
Outfitters store. “It 
makes people want 
to come into the store 
and walk around, 
and, if anything, they 
may buy stuff. It is a 
good thing for us.”

Retail analysts 
a n d  c o n s u l t a n t s 
have been talking up 
Pokémon Go as the 
next best new thing 
to get shoppers away 
from their computers 
and out into the real 
world of stores and 
malls.

Oliver Chen, retail analyst for Cowen and 
Co., a New York investment bank, said in a 
report that he thinks retailers should embrace 
Pokémon Go because it is an opportunity to 
use the mobile app to increase customer en-
gagement and loyalty and drive higher foot 
traffic. “Pokémon Go has led to the first mass 
adoption of an augmented-reality application 
and, in our view, illustrates how AR could po-
tentially play a more significant role in retail 
over time,” he wrote. 

He noted that Niantic Inc., the San Fran-
cisco software company that developed Poké-
mon Go with Nintendo Inc. and The Poké-
mon Co., mentioned it might make it possible 
for retailers to pay money to become spon-
sored locations where players are motivated 
to stop by and pick up virtual rewards. The 
Pokémon Go app is free to download, which 
has helped its popularity among techies. 

“We acknowledge that Pokémon Go’s 
long-term influence on the broader retail in-
dustry largely depends on how long the phe-

nomenon endures and if other game makers 
can replicate similar AR technology,” Chen 
said. 

Meanwhile, retailers and other businesses 
are having fun with this new technology and 
trying to use it to boost sales. Recently, the 
Rebecca Minkoff store in New York posted 
on its Facebook page that there was a Rattata, 

a ratlike Pokémon, in its 
SoHo store. If customers 
post a picture of the Poké-
mon character, tag it @
rebeccaminkoff and show 
it to a salesperson, they 
can receive a 15 percent 
discount on merchandise.

In Los Angeles, Elton 
Keung is using that same 
tactic at his Boba 7 bub-
ble tea café in downtown 
Los Angeles. Keung—at 
one time a world cham-
pion Pokémon card game 

player—said he has been 
placing lures outside the 

entrance to his outpost, 
which is a PokéStop along 
pedestrian-heavy Seventh 
Street. “Downtown Los 
Angeles is a hot spot to 
catch Pokémon charac-
ters,” said the recent grad-
uate of the University of 
Southern California. 

On his Boba 7 Face-
book page, he notes that 
if customers catch a Poké-
mon at Boba 7 and post 
it on Facebook or Insta-
gram, they can get a 25 
percent discount on any 

drink during Poké-
mon Happy Hour.

“There has been 
a slight increase in 
sales but not a sig-
nificant amount,” he 
said. “But it’s nice 
to see a lot of people 
with similar interests 
come in. It hits our 
target market, which 
is millennials.”

Shopping centers 
are trying to under-
stand the Pokémon 
Go game and use it 
to their advantage. 
Maria Weber, di-
rector of corporate 
communications for 
Simon Property 
Group, said there 
are a lot of PokéS-
tops at many of the 
company’s malls, 
which includes the 
enormous Del Amo 
Fashion Center in 

Torrance, Calif. 
“We have promoted those stops through 

social media, but beyond that we are wait-
ing to see what direction this will go,” she 
said. “The industry is in the air about it. They 
need to have metrics, and the metrics are not 
very robust. Everyone is waiting for the next 
move.”

Lyn Chin, a wholesale buyer for New York 
retail consulting and strategy firm Global 
Purchasing Companies, said the Pokémon 
Go app is for a certain age group, mostly peo-
ple in their teens to their 30s. “It has certainly 
shined a light on a new way of marketing, and 
I think it can evolve into something else,” she 
said.

 But she doesn’t believe that retailers can 
rely on it forever and it could go the way of 
the quick-response codes that never took off 
as a revolutionary marketing tool. “Remem-
ber when QR codes were the hot trend?” she 
asked. “It’s something fun and new for now, 
but everything has a lifecycle.” ● 

Cheyenne Thompson, the manager at the 
downtown Urban Outfitters store, is jumping on 
the Pokémon Go trend to bring shoppers in.

Pokémon Continued from page 1

The marquis at the Urban Outfitters store in 
downtown LA says, “There’s a Pikachu in my 
soup.”

A sign outside the Boba 7 café in 
downtown Los Angeles attracts 
Pokémon Go players inside.

The Rebecca Minkoff outpost in New 
York posted on its Facebook page that 
there was a Rattata in its store.
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Lucy, the Alameda, Calif.–based ac-
tivewear brand, is launching a new ex-
tended-size range. 

Available in sizes 1X through 3X, the 
range includes Lucy’s popular “Studio 
Hatha Capri” legging, the “Fitness Fix” 
tank top and the “Workout Tee.” 

 “Active women come in many sizes, 
and we’re excited to now say that Lucy 
does, too,” said Laurie Etheridge, Lucy 
president, in a company statement. 

To create the new extended sizes, Lucy 
designers focused extra attention on fit.  

“We wanted to create a product spe-
cifically for this customer,” said Sta-
cey Keetell, Lucy product development 
manager. “We meticulously developed 
each style and fit it on a 2X model so 

that we could be sure that every feature, 
whether for performance or style, was in 
the right place. By ensuring that the pro-
portions and cut lines were strategically 
engineered, we were able to make a gar-
ment that not only flatters but moves and 
performs with her throughout her activ-
ity. Next, we tested every piece on real 
women and put their very real feedback 
to work. The result is leggings that flatter 
and don’t roll down at the waist, pretty 
tunics that look great to and from the stu-
dio, and tanks with cute details and no 
droopy armholes or necklines.”

 The new sizes are available in select 
stores as well as online at Lucy.com. For 
more information, visit  www.lucy.com/
everybody.html.—A.A.N.

Prototype 81
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ACTIVEWEAR

Former NFL 
player Terrell 
Owens launched 
a new luxury 
activewear col-
lection during 
the recent run 
of the MRket 
trade show at the 
Javits Center in 
New York. 

P ro t o t y p e 
81 debuted with 
a fashion installation featuring pieces 
from the collection, including athletic 
leggings, shorts, hoodies, shorts, T-shirts 
and tanks. Prototype 81 features 
performance fabrics, mesh panel-
ing and color-blocking for a gym-
to-street look. Sourced, produced 
and based in Los Angeles, the 
collection is named for the former 
wide receiver’s NFL jersey num-
ber and onetime nickname 

“I have been called the prototyp-
ical wide receiver my entire career 
so it made sense to call my collec-
tion Prototype 81,” Owens said. 

Owens played 15 seasons in the 
NFL with the Seattle Seahawks, 
San Francisco 49ers, Dallas 
Cowboys, Cincinnati Bengals, 
Buffalo Bills and Philadelphia 
Eagles. 

The collection will launch for 
Spring 2017. Retail prices will 
average about $90 and a website 
and e-commerce site are in the 
works.—Alison A. Nieder

Terrell Owens

Football Pro Terrell 
Owens Launches 
Prototype 81

Lucy’s “Studio Hatha Capri” leggings and “Fitness 
Fix” tank

Lucy Introduces Extended Size Range
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MIAMI SWIM WEEK RUNWAY

Bianca Coletti at the Peroni Emerging 
Designer Series

Gottex

Hot-As-Hell

Robb & Lulu

Mia Marcelle

Revel Rey
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Miami Beach was center stage 
for the launch of Swimwear’s Cruise 
2017 season, which debuted on the 
runways and at private parties dur-
ing Miami Swim Week. The annual 
event showcases the latest collections 

from swim designers across the coun-
try and around the world. Additional 
coverage can be found at Apparel-
News.net. Coverage of the swim-
wear trade shows will appear in next 
week’s issue. 

➥ Cruise Debut page 8
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MIAMI SWIM WEEK RUNWAY

Frankies 
Bikinis

Luli Fama Vitamin A by Amahlia Stevens

San Lorenzo
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Hammock

ReefGypsy SoulNirvanic Swim Anouk Grewal

Tavik

Luxe by Lisa Vogel
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Athena

Ella Moss

Cruise Debut Continued from page 6

• 75 years of continuous service to the apparel industry
• Over 50,000 fashion trims in stock
• We welcome you to our customer-friendly showroom
• Highly qualified and experienced sales reps
• Easy to navigate website
• Discounted China drop-shipping all over the world

Kagan Trim Center
3957 S. Hill St. (2nd fl), Los Angeles, CA 90037
(323) 583-1400 • www.kagantrim.com

Kagan Trim is proud to be the 
exclusive distributor for Fulflex 
high-quality, thin-gauge rubber 
and clear elastic products.

The #1 Source for All 
Your Trimming Needs!

Appliqués * Bra Straps 
* Draw Cords * Elastics 
* Fringes * Hooks & 
Eyes * Laces * Ribbons 
* Sequins * Tapes * 
Webbing * And so much 
more...

For Love and Lemons
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DIRECTORY OF PROFESSIONAL SERVICES & BUSINESS RESOURCES To advertise call June Espino
213-627-3737 x250

To advertise Email: 
june@apparelnews.net

With product development capabilities, consulting - 
sourcing services. Workable low minimum quantities, 
high quality workmanship, knits and woven.  Startups 
Welcome. In business since 1989. Small runs of high 

quality single needle work available.

Body Basic Manufacturing, Inc.
Full Service CMT Factory
Located in Santa Ana, CA

Call Valerie Cooper at (818) 676-9454 
or email  valeriebcooper@gmail.com 

GARMENT CONTACTOR

MODEL SERVICES

To advertise in the

 DIRECTORY OF PROFESSIONAL  
SERVICES & BUSINESS RESOURCES  

call June Espino 

213-627-3737 x250 or E-mail: june@apparelnews.net

FIT MODELS GARMENT RACKS

Activewear
Antex Knitting Mills
div. of Matchmaster Dyeing & Finishing Inc.
3750 S. Broadway Place
Los Angeles, CA 90007
(323) 232-2061
Fax: (323) 233-7751
annat@antexknitting.com
Contact: Bill or Anna Tenenblatt
Products and Services: Antex Knitting Mills, a privately owned verti-
cal knitting, dyeing, and printing company in Los Angeles, announces 
capability of providing full-package garments produced in California 
or Central America to meet your varied needs. Antex’s product line 
includes Antex Premier Performance a line of high-performance, 
technical fabrics with moisture management, anti-microbial, stain 
resistant, or UV finishes; and Matchmaster Prints by Antex California, 
offering design and development of custom prints. Please contact 
sales@antexknitting.com.

Asher Fabric Concepts
2301 E. Seventh St., #F107
Los Angeles, CA 90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: To address the need for innovative tem-
perature-regulating knit fabrics in the activewear market, Asher 
is introducing Cool Sport, spun on Asher’s new Santoni knitting 
machines, which create micro gauge knits for pure smoothness and 
compression. In 1991, Asher Fabric Concepts, based in Los Angeles, 
transformed the apparel industry by offering cutting-edge, high qual-
ity, “Made in U.S.A” knits for the contemporary fashion, athletic, and 
yoga markets. Since then, the company has become internationally 
known for its premium quality, knitted constructions with and without 
spandex, along with its creative print design and application. Asher 
Fabric Concepts provides fabric development, knitting, dyeing, and 
finishing in addition to fabric print design and printing capabilities 
based on each customer’s needs. The company differentiates itself 
from the competition by offering proprietary textiles and by continually 
updating and innovating every aspect of textile design and production. 
With an in-house design team, new prints are constantly added to 
its collection, and color stories are updated seasonally. Asher Fabric 

Concepts’ customers are leaders with strong brand recognition in 
the high-end, fashion-forward contemporary markets. Whether it is 
dress wear-knits, swimwear, active wear, sportswear, body wear, or 
intimate apparel, Asher Fabric Concepts always delivers. 
 

Curvexpo
www.eurovetamericas.com
Products and Services: Curvexpo is the only platform in North 
America solely dedicated to designer intimate apparel, swimwear, 
and men’s underwear. Curvexpo will be presenting the collections of 
over 350 brands at Mode Lingerie and Swim CURVENY New York July 
31–Aug. 2, 2016, at the Javits Center North, and Mode Lingerie and 
Swim CURVENV, hosted by Project Womens , which will be held for 
the first time this season at the Mandalay Bay Convention Center in 
the same hall as Project Aug. 15–17, 2016, in Las Vegas. For more 
information, please visit our website. 

LYCRA® XTRA LIFE™
lycra.com
Products and Services: LYCRA® XTRA LIFE™ —The Secret 
Ingredient To Comfort, Fit, Style, and Confidence. The added stretch, 
shape retention, and comfort of LYCRA® fiber transformed fashion in 
the 1960s and has set the standard for quality products ever since. 
From flattering swimwear for the beach to the freedom to move 
favored by competitive swimmers, chlorine-resistant LYCRA® XTRA 
LIFE™ fiber helps swimwear stand out at the poolside and on the 
beach. For more information about LYCRA® XTRA LIFE™ fiber for 
swimwear, please contact Pattie Ficorilli at Pattie.Ficorilli@invista.
com or (203) 949.9903. 

Pima Apparel/Pimatee 
1651 S Balboa Ave.
Ontario, CA
(888) 988-7462 or (909) 930-2666
Fax: (909) 930-0666
www.pimaapparel.com
Products and Services: Wholesale knit T-shirt manufacturer since 
2006, offering 100 styles in 14 fashion fabrics for juniors, ladies’, 
men’s, and kids’. T-shirts are constructed with the finest lightweight 
ring-spun/combed cotton. Fabrics are pre-washed for softness, 
minimum shrinkage, and better fit. Over 2 million garments in-stock, 
ready for immediate delivery. Most orders ship out same day. All 
sold as open stock with no minimum-order requirements. Customers 
select size, quantity, and color as needed. Adult sizes S-2X; kids’ 
sizes XS-L. Major credit cards accepted. We offer custom/full pack-
age private label apparel to your spec. Custom garment services: 
import/knits manufacturing, product development, custom packaging 
and trims, relabeling, novelty silk-screen printing, embroidery, and 

embellishments. Pima Apparel also has recently announced the 
launch of its new line, APOGEE. Apogee is a designer collection of 
young contemporary knit separates that is modestly priced with an 
urban influence. Each style was designed with the idea of creating a 
look for real women that is effortlessly cool and easy to wear. www.
apogeebrand.com. 

Swimwear
Courtney Allegra
www.courtneyallegra.com
Products and Services: Courtney Allegra Swim® is your  con-
temporary  collection for fun and sexy swim wear for  women and  
men. Made in the USA  with exceptional quality in greater Los 
Angeles, Courtney Allegra’s designs are  always on trend without 
compromising comfort. She carefully designs each piece, inspired by 
her favorite beautiful places of the world. Her designs are eccentric 
and flirty; they will make you fall  in love with summer over and over 
again. With low minimums and competitive prices,  Courtney Allegra 
Swim is a buyer’s  ideal swim brand. Please contact us today.  Our 
team looks forward to fulfilling your order! Go to our website  or call 
(805)-6-CA-SWIM now!

Kagan Trim Center
3957 S. Hill St (2nd Floor) 
Los Angeles, CA 90037
(323) 583-1400 
Fax: 323-583-1600
info@kagantrim.com
www.kagantrim.com
Products and Services: Kagan Trim Center, in business for over 70 
years, is proud to be your primary wholesale lace and trims supplier. 
We offer a complete selection of apparel trim, from the most current 
designs of the season to all the basics. We have over 75,000 trimming 
items in stock, including elastic, ribbons, laces, and embellishments 
of every description. We’re able to drop-ship our products from China 
to anywhere in the world, saving you time and money. Additionally, 
our team is comprised of experienced professionals in every aspect of 
the trimming industry, able to provide you with the answers you need, 
quickly and accurately, thus allowing you to get your finished product 
to market without delay! Please visit our easy-to-navigate website to 
see our products. All inquiries welcome.

This listing is provided as a free service to 
our advertisers. We regret that we cannot 
be responsible for any errors or omissions 

within the Resource Guide.
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Jobs Available Jobs Available Jobs Available

 ApparelNews.net
CHECK THE WEB

PRODUCTION	GRADER/MARKER

Grade	Rules	for	Ju	niors/Girls	7-14/Missy/

Plus-Size	Women.	Well-versed	in	Pri	vate	La	bel

Grade	Rules	for	size	ranges.	Self-mo	ti	vated,	

de	tail-ori	ented	with	abil	ity	to	work	in	fast-paced

en	vi	ron	ment.	Du	ties	in	clude:	grad	ing	first	

pat	terns,	yields,	pro	duc	tion	grad	ing.	5+	yrs	

exp	us	ing	PAD	sys	tem.	Send	re	sume	to:	

tla	man	tain@	sel	fest	eemc	loth	ing.	com

••TECHNICAL	DESIGNER

Min	i	mum	4	years	ex	pe	ri	ence	in	all	bot	toms.

Must	have	pat	tern	mak	ing	knowl	edge.	Con	duct

fit	tings,	spec	gar	ments.	Pro	fi	cient	in	Ex	cel	and

Word	pro	grams	a	must.	Ex	cel	lent	com	mu	ni	ca	‐

tion	skills-writ	ten	&	ver	bal.	Im	port	ex	pe	ri	ence

re	quired.	Ef	fi	cient	&	able	to	hit	dead	lines	in	a

fast	paced	en	vi	ron	ment.

Email	re	sume	to:	job@	blu	epla	neti	nt.	com

FOREVER	21	HIRING	TECHNICAL

DESIGNERS	NOW!!!

For	ever	21	is	hir	ing	Tech	ni	cal	De	sign	ers	with

spe	cialty	ex	per	tise	in	Woman's	Ac	tivewear,	

Ap	parel	&	Shoes	(Men's	&	Women's).	

Pls.	email	your	res.	&	sal.	re	quire	ments	to:	

er	ica.	chan@	for	ever	21.	com

JUNIOR	&	CONTEMPORARY	DESIGNER	+

ASSISTANT

A	Wal	nut	City	Based	Ap	parel	Co.,	is	seek	ing	for

Ju	nior	&	Con	tem	po	rary	Se	nior	De	signer	with	5+

years’	ex	pe	ri	ence	and	De	signer	As	sis	tant	with

2+	years’	ex	pe	ri	ence.	Please	send	re	sume	and

port	fo	lio	to:	hrp	zlp1@	gmail.	com

TRIXXI	CLOTHING	COMPANY

We	are	seek	ing	en	er	getic	&	mo	ti	vated	

can	di	dates	for:	SPEC	WRITER	

Po	si	tion	is	re	spon	si	ble	for	spec’ing	and	ap	prov	‐

ing	pre	pro	duc	tion	sam	ples	and	TOP’s	and	

re	leas	ing	pat	terns.	Must	be	able	to	de	velop

cost	sheets	and	spec	sheets	from	sam	ple.	

F/T	po	si	tion	with	ben	e	fits	af	ter	90	days.

Re	quire	ments:	com	puter	and	sewing	knowl	edge

Can	di	dates	MUST	have	ex	cel	lent	or	ga	ni	za	tional

&	com	mu	ni	ca	tion	skills,	works	well	un	der	

pres	sure/dead	lines	&	be	a	team	player.	

Sub	mit	re	sumes	to:	re	sume@	tri	xxi.	net

1ST	&	PRODUCTION	PATTERN	MAKER

2	po	si	tions.	Min.	of	10	years	of	ex	pe	ri	ence	in

the	con	tem	po	rary	mar	ket	re	quired.	Knowl	edge

of	qual	ity	con	struc	tion	a	must,	ex	pe	ri	ence	in

knits,	tai	lored	jack	ets	and	shirts	is	es	sen	tial.

Must	be	GER	BER	pro	fi	cient.	Great	work	ing	

en	vi	ron	ment.	Lo	cated	in	Ver	non,	CA.	

Please	e-mail	re	sume	to	ca	reers@	bai	ley4	4.	com

ROAD	REP	&	ACCOUNT	EXECUTIVE

NEEDED

L.A.	based	con	tem	po	rary	line	seek	ing	an	

en	thu	si	as	tic	strong	sales	per	son	with	a	mo	ti	‐

vated	proven	track	record	&	sales	ex	pe	ri	ence.

Can	di	date	must	have	re	la	tion	ships	with	cur	rent

ma	jor	store	con	tacts.	Com	puter	skills	&	travel

is	must.	Send	re	sume	&	salary	his	tory	to:	

rita@	dan	ielr	ainn.	com

ADMINISTRATIVE	ASSISTANT	NEEDED

L.	A.	Based	con	tem	po	rary	line.	We’re	look	ing

for	a	fast	learner	who	pays	close	at	ten	tion	to

de	tail	while	com	plet	ing	high	vol	umes	of	work.

Must	have	one	year	ex	pe	ri	ence	in	the	whole	‐

sale	in	dus	try	as	an	Ad	min	is	tra	tive	As	sis	tant	and

be	pro	fi	cient	with	Word	and	Ex	cel,	a	plus	if

knowl	edge	with	AIMS	and	Il	lus	tra	tor.	Email	

Res.	with	sal.	his	tory	to:	rita@	dan	ielr	ainn.	com	

DENIM	DESIGNER	/	DENIM	PATTERN

MAKER

2	PO	SI	TIONS	AVAIL	ABLE

DENIM	EX	PE	RI	ENCE	MUST

Re	sume	to:	JHCH522@	GMAIL.	COM

SAMPLE	CUTTER/ORGANIZER

Look	ing	for	SAM	PLE	CUT	TER	/	or	ga	nizer	to	work

di	rectly	with	de	signer.	Needs	to	have	knowl	‐

edge	of	fab	ric,	at	least	5	yrs	ex	pe	ri	ence.	Please

email:	pa	per	doll1@	ymail.	com	

or	call	323-231-3173

PAD	PATTERN	MAKER

We	need	a	free	lance	pat	tern	maker	who	is	pro	‐

fi	cient	on	PAD	for	pat	terns	and	grad	ing.	Work

from	home	or	use	our	sys	tem	in	Down	town

L.A	of	fice.

213	748	4789	Hoshen@	ear	thli	nk.	net

CUSTOMER	SERVICE

Can	di	date	must	be	strong	and	en	er	getic,Mod2

ex	pe	ri	enced	a	plus.Can	han	dle	multi	task	job

with	good	com	mu	ni	ca	tion	skills,	self	mo	ti	vated

and	or	ga	nized.

Email	re	sume	to	ramin@	ric	hlin	etex	tile	s.	com

PRODUCTION	MANAGER

Ex	pe	ri	enced	in	Do	mes	tic	knit	ting	and	dye	ing

with	3	years	min	i	mum	ex	pe	ri	ence.Om	nis	and

Mod2	ex	pe	ri	enced	a	plus.Must	have	strong

lead	er	ship,highly	or	ga	nized	and	de	tail	ori	‐

ented.Email	re	sume	to	ramin@	ric	hlin	etex	tile	s.	

com

CAD	ARTIST

Ne	man	Broth	ers	&	As	soc.	Inc.,	LA	tex	tile	com	‐

pany	is	seek	ing	a	CAD	Artist:	must	have	ex	pe	ri	‐

ence	in	de	vel	op	ing	and	ex	e	cut	ing	CAD	de	signs

for	tex	tiles.	Must	have	tex	tile	com	puter	pro	‐

gram	ex	pe	ri	ence.	Ned	graph	ics	knowl	edge	a

plus.	E-mail	re	sume	to	hrre	sumes@	neman.	com

SALES	EXEC	-	JRS	FASHION	TOPS

Highly	mo	ti	vated	seller	to	join	our	Sales	Team.

Qual	i	fied	can	di	dates	will	have	es	tab	lished	re	la	‐

tion	ships	with	na	tional	re	tail	ers—de	part	ment	

spe	cialty	&	big	box—for	brand	&	pri	vate	la	bel	

ac	cts.	Can	di	dates	must	have	a	proven	track

record	in	suc	cess	fully	pi	o	neer	ing	new	busi	ness.

5+	yrs	exp.	in	JRS	Mar	ket.	Travel	is	a	must.

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

GARMENT	FACTORY	SOURCING

High-vol	ume	quick-turn	fast-fash	ion	for	

Ju	niors/Girls/Missy	Mar	kets.	Full-pkg	knits/

wo	vens.	LDP.	Pri	vate/Brand	la	bels.	Big	Box/

Ma	jor/Dept/Spe	cialty	re	tail	ers.	Must	have	

fac	tory	con	tacts	in	China,	Viet	nam,	Cam	bo	dia,	

In	done	sia,	etc.	Com	pli	ance	&	Qual	ity	As	sur	ance	

stan	dards.	Travel	a	must.	

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

SALES	ADMIN	ASST

High-en	ergy,	pas	sion	ate	work	ethic	for	fast-

paced	en	vi	ron	ment.	Strong	writ	ten/ver	bal	com	‐

mu	ni	ca	tion,	con	sis	tent	fol	low-up,	de	tailed-ori	‐

ented,	multi-task	&	or	ga	ni	za	tional	skills.	Co	or	di	‐

nate	needs	from	mul	ti	ple	ar	eas	to	meet	dead	‐

lines.	Write/Re	vise	Or	ders,	Sam	ple	Re	quests.

Mi	crosoft	Of	fice.	Ap	parel	In	dus	try	exp	crit	i	cal.

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

1ST	PRODUCTION	PATTERNMAKER

Con	tem	po	rary	Cloth	ing	Mfg.	Com	pany	is	seek	‐

ing	a	Pat	tern	maker	with	ex	pe	ri	ence	in	PAD	

Sys	tem,	spe	cial	iz	ing	in	gar	ment	dye,	spec’ing	

&	test	ing	knits	&	wo	ven.	Please	fax	re	sume	to	

Martha	at	(323)582-5002.

DESIGN	ASSISTANT

Im	me	di	ate	op	por	tu	nity	for	cre	ative,	highly	

mo	ti	vated,	or	ga	nized	and	de	tail	ori	ented	asst

de	signer	to	work	closely	with	our	de	sign	ers.

MUST	have	strong	CAD,	Pho	to	shop,	Il	lus	tra	tor

and	com	puter	skills;	solid	exp	w/	spec	sheets,

work	ing	w/	sales,	ven	dors,	pat	tern	mak	ers,	

sew	ers	and	pro	duc	tion.	A	high	sense	of	

ur	gency	and	ini	tia	tive	re	quired.	Email	re	sume

to	al	bam@	wra	pper.	com

•TEXTILE	GRAPHIC	ARTIST

BED	HEAD	PA	JA	MAS

Los	An	ge	les,	CA

Abil	ity	to	multi	task	in	a	fast-paced	

en	vi	ron	ment.

Ex	pert	in	Il	lus	tra	tor,	Pho	to	shop,	In	Deisgn.

Cre	ate	orig	i	nal	tex	tile	de	signs.

Knowl	edge	of	re	peats	and	color	sep	a	ra	tion.

Hand	draw	ing	skills	a	plus.

Abil	ity	to	draw	&	re	color	dig	i	tal	CADS	&

linesheets.

Photo	re	touch	ing	skills	a	plus.

AIMS	knowl	edge	a	plus.

Highly	or	ga	nized.

Pro	fi	cient	on	PC	plat	form.

For	con	sid	er	a	tion,	please	send	your	re	sume	&	a

link	to	your	port	fo	lio.	wendy@	bed	head	pjs.	com

FABRIC	TECHNOLOGIST

Large	mfg/dis	trib	u	tor	of	blank	t-shirts	is	look	ing

for	an	ex	pe	ri	enced	knit	fab	ric	pro	fes	sional	with

ex	per	tise	knowl	edge	and	the	o	ret	i	cal	base	with

solid	and	prac	ti	cal	ap	pli	ca	tion	in	the	process	of

pro	duc	tion	of	knit	ted	prod	uct	op	er	a	tion.	5+	yrs

exp.	in	tex	tile/ap	parel	and	Bach	e	lor’s	De	gree.	

Please	send	re	sume	with	salary	his	tory	to:	

re	cruitin	gap	parel@	gmail.	com.

QUALITY	MANAGER

Large	mfg/dis	trib	u	tor	of	blank	t-shirts	is	look	ing

for	an	ex	pe	ri	enced	Qual	ity	Man	ager.	Pro	vides

di	rec	tion	to	Qual	ity	team	both	do	mes	tic	and	

in	ter	na	tional.	Will	re	view,	rec	om	mend	&	im	ple	‐

ment	strate	gies	and	ac	tions	to	im	prove	key

qual	ity	per	for	mance	met	rics.	Will	man	age	and

in	te	grate	qual	ity	sys	tems	through	out	the	

sup	ply	chain.	Will	man	age	cus	tomer	and	ven	‐

dor	com	pli	ance	and	cer	ti	fi	ca	tions.	5+	yrs	exp.

and	Bach	e	lor’s	de	gree	req.,	Mas	ter’s	pre	ferred.	

Please	send	re	sume	with	salary	his	tory	to:	

re	cruitin	gap	parel@	gmail.	com.
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SPACE	FOR	LEASE

•In	newly	ren	o	vated	An	jac	Fash	ion	Build	ings	in

the	heart	of	Down	town	Fash	ion	Dis	trict	•In-

dus	trial,	re	tail	and	of	fice	space	also	avail	able

through	out	the	San	Fer	nando	Val	ley.	Re	tail

and	of	fice	space	also	avail	able	just	south	of

Down	town.	213-626-5321	or	email	ino@	anjac.	

netJobs Wanted

Jobs WantedJobs Available

Real Estate

“You’re off to great places! Today is your day!
Your mountain is waiting, So get on your way.”
Dr. Seuss

Showrooms
Studios
Office
213-627-3754

Buy, Sell and Trade

July 29
Cover: LA Swim
New Resources
New Lines 
Miami Swim Wrap
Coast Wrap
Agenda Wrap
Fashion Faces
Las Vegas Resource 
Guide
Industry Focus: Finance
Bonus Distribution
ALT 8/1–4 
LA Fashion Market 8/1–4 
Dallas Market Week 8/10–13
OffPrice Show 8/13–16
Sourcing@MAGIC 8/14–17
AccessoriesTheShow 8/15–17
Agenda LV 8/15–17
CurveNV 8/15–17

Liberty Fairs LV 8/15–17 
POOL 8/15–17
Project 8/15–17
Project Women’s 8/15–17
Stitch LV 8/15–17
WWDMAGIC 8/15–17
WWIN 8/15–17

August 5
Cover: Street Scene
LA Market Wrap
Retailer Profile
Designer Profile
Swim Trends
Retail Focus with Tech
Fashion Advertorial
Sourcing & Fabric Spe-
cial Section with Tech+* 
Lingerie Advertorial
Bonus Distribution

Swim Collective 8/8–9
Active Collective 8/11–12
OffPrice Show 8/13–16
Sourcing@MAGIC 8/14–17
CurveNV 8/15–17
AccessoriesTheShow 8/15–17
Agenda LV 8/15–17
Liberty Fairs LV 8/15–17 
POOL 8/15–17
Project 8/15–17
Project Women’s 8/15–17
Stitch LV 8/15–17
WWDMAGIC 8/15–17
WWIN 8/15–17
Canada Sourcing Show 8/21–24

August 12
Cover: Runway
Technology
Denim Report
Street Scene

What’s Checking
Made in America

Apparel Insiders
Supply Chain Special 
Section with Tech*
Fashion Advertorial
Finance Advertorial
Made in America Adver-
torial
Denim Advertorial
Bonus Distribution
Fashion Market Northern California 8/21–23 
Active Collective 8/11–12
OffPrice Show 8/13–16
Sourcing@MAGIC 8/14–17
CurveNV 8/15–17
AccessoriesTheShow 8/15–17
Agenda LV 8/15–17
Liberty Fairs LV 8/15–17 
POOL 8/15–17

Project 8/15–17
Project Women’s 8/15–17
Stitch LV 8/15–17
WWDMAGIC 8/15–17
WWIN 8/15–17
Canada Sourcing Show 8/21–24

August 19
Cover: Fashion
Vegas Wrap
New Resources
Spot Check
Fashion Faces
Finance Advertorial 
Bonus Distribution
 

COMING SOON IN CALIFORNIA APPAREL NEWS

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213 

In Tough Times, Mark Zunino 

Opens Lavish Couture House

It’s an era marked by retailers closing stores and scaling 

back, but Mark Zunino, a Beverly Hills, Calif., couturier, un-

veiled a 5,500-square-foot atelier with a staff of 40 people.

In early January, Zunino produced a grand debut party 

overflowing with champagne and guests at his Mark Zunino 

Couture at 181 N. Robertson Blvd. Photographers, friends 

and revelers took pictures of Zunino with models wearing his 

red-carpet gowns and eveningwear. The backdrop was the 

white-walled workroom, where sewers painstakingly con-

struct one-of-a-kind looks for Zunino’s clients.

Zunino has created gowns and styles for Sofia Vergara, 

Dame Joan Collins, Angelina Jolie, Beyoncé, Lily Tomlin, 

Shirley MacLaine, Sophia Loren, Liz Taylor and Barbara 

Stanwyck, among others. But he claims that he would not feel 

slighted on hearing the question, “Who is Mark Zunino?”

For more than a decade, Zunino kept a low profile while 

working out of a Los Angeles atelier with no sign on Beverly 

Boulevard. Clients walked in a back door for fittings. “It’s a 

➥ Zunino page 7

HONG KONG – The new Taylor Swift collection that 

has an all-American girl vibe didn’t debut in New York or 

Paris but launched its first looks in a fashion show at Hong 

Kong Fashion Week.

And the cute T-shirts, scalloped skirts and thigh-touching 

dresses won’t be sold in the United States or Europe but in 

China. In August, the line started to be sold online at JD.com 

and Alibaba, but Chinese retailers will also have a chance to 

snap up the collection, which retails for $20 to $65.

Kate Liegey, who designed the collection with the coun-

try western singer, said she saw a big market in China for 

the brand. “Taylor has such a tremendous fan base in China 

that is incredibly loyal,” said Liegey, who is the chief cre-

ative officer for Heritage66Company, the Nashville-based 

Hong Kong Fashion 

Week Turns Focus 

Toward Asia

By Andrew Asch Retail Editor

By Deborah Belgum Senior Editor
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➥ Hong Kong page 10
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DESIGNER PROFILE

TRADE SHOW REPORT

Taylor Swift introduced her new casual line at Hong Kong Fashion 

Week, held Jan. 18–21. Her collection was one of more than 10 

designers and labels on various runways at the show. For more 

looks from other designers at the show, see p. 13.

Swift Fashion

01,7,10-11.cover.indd   1

1/28/16   7:00 PM

NEWSPAPER 2ND CLASS

$2.99  VOLUME 72, NUMBER 7  FEBRUARY 5–11, 2016

California Market Center 

Makes Big Push to Add 

More Exhibition Space

The California Market Center—the biggest apparel 

showroom complex in the Los Angeles Fashion District—

is undergoing a metamorphosis by adding more mammoth 

exhibition space and consolidating showrooms onto fewer 

floors.
The CMC’s latest transformation is the second floor of 

the three-building center, whose first phase was opened in 

1963 in an ambitious project undertaken by Harvey and 

Barney Morse, local manufacturers who owned California 

Lingerie Inc. 

All showrooms and offices on the second floor are be-

ing vacated in the next few months as the CMC’s owners 

convert the area into a vast exhibition hall.

“The CMC is becoming one of the most sought-after 

➥ CMC page 3

Many vendors felt optimistic about 2016 business after 

Fashion Market Northern California wrapped up its Jan. 

24–26 run at the San Mateo Event Center in San Mateo, 

Calif. 
“There is a lot more confidence,” said Jacqueline Stone, 

a veteran Fashion Market Northern California vendor and 

owner of the Jacqueline Stone showroom, who also served 

on the board directing the trade show. “[Retailers] were 

spending.” 

It was the trade show’s first event after a holiday retail 

season that disappointed many businesspeople and Wall 

INSIDE:
Where fashion gets down to business

By Deborah Belgum Senior Editor

Paul Frank returns ... p. 2

Fox Racing consolidates 

... p. 2

Retail Sales ... p. 4

New York men’s shows 

coverage ... pp. 5, 10–11

Fashion Resources ... p. 13

5
5

FMNC: 2016 Starts 

on Optimistic Note

➥ FMNC page 6

By Andrew Asch Retail Editor
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Denim’s look for Fall ’16 is chic with new silhouettes, new inspiration and new 

treatments. For a look at Fall’s denim trends, see pages 8–9.Fall denim Forecast: Chic
BLANKNYC
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E-commerce Showing More 

Interest in Bricks and Mortar

For 18 months, People’s Project LA has been selling its 

sweaters, dresses, dusters, rompers and everything fashion-

able through its website.

But Patty Park, the website’s founder and the daughter 

of Korean immigrants who worked in the garment indus-

try, is venturing into the offline world by opening a bricks-

and-mortar store soon in the Los Angeles neighborhood 

of Studio City. Her 1,300-square-foot outpost at 12206 

Ventura Blvd. opens Feb. 27. “Bricks-and-mortar is still 

a great business,” Park said. “[With a physical store] my 

➥ E-commerce page 24

By Andrew Asch Retail Editor
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What Does an Economic 

Shift Mean for the 

Factoring Industry?

The global economy started out this year with a whim-

per, not a bang. 

The U.S. stock markets have been on a roller coaster 

ride. In January, the Dow Jones Industrial Average lost 5.5 

percent of its value, and the NASDAQ sank 8 percent that 

same month. Oil prices have plummeted to their lowest 

level in 12 years. 

By Deborah Belgum Senior Editor
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➥ Finance page 8

INDUSTRY FOCUS: FINANCE

New York designer B Michael made a fashion foray into Southern 

California with his first LA runway show, which featured his stylish 

dresses. For more looks from the show, see page 18.

RUNWAY DEBUT
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For classified advertising information: 
call Jeffery 213-627-3737 ext. 280, 

email classifieds@apparelnews.net or 
visit www.apparelnews.net/classifieds 

to place your ad in our self-serve system

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.

We	also	buy	ladies',	men's	&	chil	dren's	

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

PATTERNMAKER

30	years	Exp	1st/prod.pat	tern	Wo	ven,knit

Spe	cialty:	High	Ends	Dress,	Jacket,	Trouser

Good	eyes,Spe	cial	drap	ing	skills	ac	cord	spec.

Exp:	Kendall	&	Kylie,	Jenni	Kayne,	Rory	Beca,

L’agence,	Enza	Costa,	Kell	wood	

Ky	ong415@	yahoo.	com	909-610-0750

PLANNING	MANAGER

Large	mfg/dis	trib	u	tor	of	blank	t-shirts	is	look	ing

for	an	ex	pe	ri	enced	Plan	ning	Man	ager.	Pro	vides

di	rec	tion	to	Plan	ning	team.	Will	an	a	lyze	sales

his	tory	and	sales	fore	casts	and	con	vert	into	on	‐

go	ing	pur	chases.	Will	mon	i	tor	in	ven	tory	of	prod	‐

uct	and	re	plen	ish	ac	cord	ingly.	Cre	ate,	is	sue	and

track	PO	for	Full	Pack	age	and	CMT	pro	grams.

5+	yrs	exp.	and	Bach	e	lor’s	De	gree.	

Please	send	re	sume	with	salary	his	tory	to:	

re	cruitin	gap	parel@	gmail.	com

PRODUCTION	MANAGER

Large	mfg/dis	trib	u	tor	of	blank	t-shirts	is	look	ing

for	an	ex	pe	ri	enced	Pro	duc	tion	Man	ager.	Will

lead	in	the	process	of	new	ven	dor	iden	ti	fi	ca	tion,

se	lec	tion	and	cer	ti	fi	ca	tion	start	up.	Co	or	di	nate

with	3rd	party	man	u	fac	tur	ing	ven	dors	both	

do	mes	ti	cally	&	in	ter	na	tion	ally.	Mon	i	tor	monthly

pro	duc	tion	ca	pac	ity	is	uti	lized	and	pro	duc	tion

sta	tus	of	all	pro	grams.	Will	travel	both	do	mes	ti	‐

cally	and	in	ter	na	tion	ally.	5+	yrs	exp.	in	Knit	

Ap	parel	pro	duc	tion,	Bach	e	lor’s	de	gree	req.,	

Mas	ter’s	de	gree	pre	ferred.	Please	send	re	sume

w/salary	hist.	to:	re	cruitin	gap	parel@	gmail.	com

10-11.Classifieds.indd   11 7/21/16   6:46 PM



~
              The fiber that moves Swim.

®

Anastasia Ashley, professional surfer
Swimsuit by TYR
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For swimwear that goes the distance, LYCRA® XTRA LIFE™ fiber delivers up to ten times the 

longevity of unprotected spandex. This innovative fiber resists the effects of sunscreen and 

pool water to prevent fiber breakage, so swimwear maintains a long-lasting fit.

To learn more about LYCRA® XTRA LIFE™ fiber,

contact Pattie.Ficorilli@invista.com or visit connect.lycra.com/swim
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