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Back-to-School 
Shopping Might 
Go On … and On

The back-to-school season is considered a crucial time 
for many retailers. For teen retailers, it can make up more 
than 41 percent of sales for the third quarter, according to 
Adrienne Yih Tennant, a Wall Street analyst.

But business for the main segment of the season, Au-
gust, was generally considered a disappointment. Since the 
back-to-school season traditionally ends in early-to-mid 
September, many retailers are hoping that it can be saved 
by those consumers who plan to shop a little late.

For bricks-and-mortar retailers, Labor Day weekend 
may have been the last day on the calendar for back-to-
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With all the political rhetoric flying during an election year, 
apparel and textile experts are wondering whether the Trans-
Pacific Partnership has any chance of being approved by Con-
gress before a new president takes office in January.

The two presidential candidates—Hillary Clinton and 
Donald Trump—are sounding a steady drum beat against the 
12-nation trade deal, which is made up of Australia, Brunei, 
Canada, Chile, Japan, Malaysia, Mexico, New Zealand, Peru, 
Singapore, Vietnam and the United States. 

The most recent death knell for the trade pact was delivered 
by Senate Majority Leader Mitch McConnell, the Republican 
senator from Kentucky. 

Weeks ago he announced at a Kentucky State Farm Bureau 
gathering that the Trans-Pacific Partnership had some serious 

INSIDE:
Where fashion gets down to businessSM

By Andrew Asch Retail Editor

Gap warehouse fire .. p. 2
PacSun exits bankruptcy ... p. 2
Spring fashion trends ... p. 6
Finance Resources ... p. 9

32

Is the Trans-Pacific 
Partnership Dead on Arrival?

➥ TPP page 9

By Deborah Belgum Senior Editor

www.apparelnews.net

THE VOICE OF THE INDUSTRY FOR 71 YEARS

CALA Show Sees Upswing in Retailers in San Francisco

For Kenny Gandalfo, the San Francisco Bay Area trade 
show CALA was busy. He saw 24 accounts in two days at the 
most recent Aug. 30–31 run of the event.

Gandalfo is a representative for contemporary lines Z Sup-
ply, Black Swan, Others Follow and Rag Poets. At CALA, 
he saw leading Bay Area boutiques such as Ambiance SF 
from San Francisco; Bella James from San Jose, Calif.; and 
Perle from Sonoma, Calif.

He believed that the show’s influence is beginning to 
spread outside the region’s borders. He saw boutiques from 
Florida, Atlanta and Palm Springs, Calif.  Show producers 
also reported seeing boutiques from Canada and Washington 
state. 

But the show focuses on women’s contemporary fashions 
and accessories geared for a Northern California boutique re-
tailer. The August show marks the second year that CALA 
has produced the trade event at the picturesque Fort Mason 
Center in San Francisco’s Marina District. On a clear day, a 
visitor can see Alcatraz Island and the Golden Gate Bridge 
from the waterside venue.

According to producers, 418 brands exhibited Resort and 
Spring 2017 collections at 141 booths. CALA runs five shows 
annually at Fort Mason. All shows have a capacity of 140 to 
155 booths, said Robert Murtagh, a show organizer.

Buyer attendance increased with 746 buyers visiting the 

recent show compared to 659 buyers one year ago. The re-
cent CALA show focused on Los Angeles vendors with 82 
percent of the show’s vendors being based  in Los Angeles. 
The rest came from Northern California and New York City, 
Murtagh said. 

Other retailers visiting the show included San Francisco 
boutiques Two Skirts, Margaret O’Leary and Two Birds. 
Stitch Fix, an online subscription and personal-shopping 
retailer, also headquartered in San Francisco, was seen at 
the show. Also shopping CALA were buyers from different 
Northern California locations of Pure Barre fitness studios.

Jackie Bartolo of Los Angeles’ Jackie B Showroom said 
that CALA is scheduled at a tough time. Many retailers are 
vacationing. Others are wrapped up in back-to-school activi-
ties with their families. The show also is scheduled just a 
couple of weeks after the massive MAGIC trade show and its 
satellite events in Las Vegas. “We covered a good amount of 
NorCal people at MAGIC,” Bartolo said. “But many did not 
go to Vegas. I see them at CALA.” 

At CALA, Jackie B Showroom exhibited brands such as 
Raven Denim; Banjara, a collection of knits and wovens; 
RahiCali, which features garments made out of rayon as well 
as crepe fabrics; RD Style, which offers outerwear; and Lady 
Dutch, a contemporary collection.

For Meg Trollan, the show is a jumping-off point to build-

TAKING A STROLL: Shoppers check out the sales at the Irvine Spectrum just in time for late back-to-school purchases.

By Andrew Asch Retail Editor
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Cargo containers stuck on Hanjin Ship-
ping Co. vessels anchored beyond the ports 
of Los Angeles and Long Beach could be 
unloaded soon.

Hanjin Shipping, which filed for bank-
ruptcy in South Korea on Aug. 31, had been 
fearful its ships would be seized by creditors 
if it docked at any ports around the world.

But the large cargo-container company 
filed papers in U.S. Bankruptcy Court that 
allow its vessels to dock without its ships, 
cargo or equipment being confiscated by 
creditors. Terminal operators at the ports 
have been refusing to let the ships dock. 

The Chapter 15 filing on Sept. 2 in a 
Newark, N.J., court deals with international 
insolvency matters and gives the shipping 
company some breathing space to unload its 
containers.

As of Sept. 9, there were three Hanjin 

cargo-container  vessels 
with 10,000 cargo contain-
ers anchored off the coast 
of Southern California and 
Mexico. The Hanjin Greece 
moved from drifting 20 miles 
off the coast of Carlsbad, Ca-
lif., to drifting 30 miles off 
the Mexican coast. 

The Hanjin Montevideo 
remains anchored off the 
coast of the Port of Long 
Beach and the Hanjin Boston 
was scheduled to be moved 
on Sept. 9 to inside the Port 
of Long Beach breakwater 
to be refueled, according 
to Capt. J. Kip Louttit, ex-
ecutive director of the Marine Exchange 
of Southern California, which monitors 

the ships coming and going at the Southern 
California ports.

With the Chapter 15 bankruptcy filing, 
Hanjin Shipping can now dock at ports with-
out their vessels being seized. “The good 
news is that we have heard that the bank-
ruptcy judge is allowing for containers to be 
released from the terminals,” said Mark Hir-
zel, chairman of the Los Angeles Customs 
Broker and Freight Forwarders.  “We just 
got word that Hanjin can discharge their 
containers at three ports without risk. They 
are Hamburg, Germany; Singapore; and Los 
Angeles/Long Beach. We are likely to see 
vessels call at Los Angeles and Long Beach, 
but now they may not call at San Francisco.”

Cargo containers that are 
transported by rail to other parts 
of the country, however, will 
have a problem, Hirzel said. 
Railroad companies said they 
would not accept Hanjin con-
tainers, in fear of not being paid 
transportation costs. “What you 
are going to have is Hanjin car-
go orphaned in Los Angeles,” 
Hirzel said. 

The other problem is that 
once those Hanjin cargo con-
tainers have been unloaded and 
sent to their destinations, no-
body wants to accept the empty 
containers in fear of not being 
reimbursed for storage costs. 

“Nobody wants those empty blue containers 
back,” Hirzel said. 

The Los Angeles Customs Broker and 
Freight Forwarders is working with the Los 
Angeles/Long ports to establish a temporary 
facility to hold them.

Customs brokers are telling their clients to 
be aware of where their containers are and be 
ready to pick them up quickly. “Know where 
every one of your containers are—on the wa-
ter, on the dock—because there is a chance that 
some will get released and there is a chance 
there is only a small window of time you can 
pick them up,” said Tom Gould, senior director 
of customs and international trade for Sandler, 
Travis & Rosenberg.—D.B.
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Arsonist Suspected in Gap Distribution-Center Fire
NEWS

Five months after filing for Chapter 11 
bankruptcy protection, Pacific Sunwear of 
California has been acquired by a San Fran-
cisco private-equity investment firm.

Golden Gate Capital completed its ac-
quisition of PacSun, based in Anaheim, Ca-
lif., on Sept. 6 when the U.S. Bankruptcy 
Court in Delaware confirmed the restructur-
ing plan.

PacSun, which was a publicly traded 
company, will now be a private company.

Golden Gate converted more than 65 per-
cent of its term-loan debt into PacSun equity 
and provided a minimum of $20 million in 
additional capital to support PacSun’s long-
term growth plans. 

Wells Fargo also provided a five-year, 
$100 million revolving line of credit, which 
is subject to certain conditions. 

The restructuring allows PacSun to either 
renegotiate its store leases or shutter unprof-
itable stores that have plagued the retailer, 
which sold surfwear and apparel to teens and 
young adults.

When the company filed for bankruptcy 
protection in early April, it had 601 stores 

in the United States and Puerto Rico. Upon 
emerging from bankruptcy, it had 583 stores. 
PacSun said it would be closing 20 stores in 
the next month.

Gary Schoenfeld, PacSun president and 
chief executive, said he was pleased that the 
company exited from bankruptcy so quickly 
and that all the company’s branded partners 
would be paid in full as part of the restruc-
turing. “Looking ahead, we plan to continue 
our brand transformation and deliver our 
customers the most relevant specialty appar-
el and sneakers along with the best brands 
and great style that define PacSun,” he said. 

Increasing competition from fast-fashion 
retailers and a shift in fashion trends contrib-
uted to PacSun’s and other retailers’ woes. 
The company, founded in 1980 to bring the 
beach to the people, hadn’t turned a profit 
since 2008.

For fiscal 2014, the company reported 
a $29.4 million loss on $826.8 million in 
revenues. For fiscal 2015, the company had 
an $8.5 million loss on $801 million in rev-
enues. Same-store sales for 2015 were down 
2.6 percent.—D.B.

PacSun Sheds Bankruptcy, 
Emerging as a Private Company

After one of Gap Inc.’s largest distribu-
tion centers was severely damaged by fire, 
the company was scrambling to fill online 
orders and get merchandise on store shelves 
in its Northeast territory.

The Aug. 29 blaze, which wiped out 
nearly one-third of a 1.3 million-square-foot 
facility in Fishkill, N.Y., is believed to have 
been caused by an arsonist, said the New 
York State Police and the Bureau of Alcohol, 
Tobacco, Firearms and Explosives. The ATF 
National Response Team said it determined 
that “the fire was incendiary in nature,” 
meaning the fire was intentionally set. 

The two agencies, which continue with 

their investigation, released the location back 
to Gap Inc. on Sept. 5 after a preliminary in-
vestigation. 

The Fishkill Distribution Center, opened 
in 2000 and located 60 miles north of Man-
hattan, is a large campus holding two build-
ings: the smaller 1.3-million-square-foot 
structure that was damaged by the fire and 
a larger 1.9 million-square-foot warehouse. 

Approximately 1,200 full-time and sea-
sonal employees work at the two facilities, 
located in the town of 23,600 people. When 
the six-alarm fire occurred at 11 p.m., more 
than 100 workers were in the distribution 
center and able to escape unharmed. 

While the investigation was going on, 
neither distribution center was able to pro-
cess orders or deliver merchandise. The 
larger facility services the Old Navy stores 
run by Gap, and the smaller building pri-
marily fulfills online orders in the Northeast 
region for Gap and Banana Republic, the 
other two nameplates under the Gap Inc. 
umbrella.

Gap spokesperson Debbie Felix said the 
company was using its other distribution 
centers, primarily in Ohio and Tennessee, 
to get online orders out to customers. “This 
distribution center [in Fishkill] is one of our 
regional distribution centers and part of our 

larger North American network,” she said. 
“We were able to leverage the contingency 
plans we have in place and deliver product 
from other distribution centers.” 

In addition, the company has rerouted in-
bound freight intended for Fishkill to other 
facilities across the country. The company 
is also exploring the possibility of increas-
ing capacity at its current distribution centers 
as well as at other temporary facilities in the 
Northeast region. 

Gap has not released any information as-
sessing the value of the merchandise lost or 
the full monetary impact of the fire.

—Deborah Belgum

Hanjin Shipping Files Legal Papers to Help Unload Cargo at LA Ports
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Beaches and beach 
lifestyle are geared to-
ward fun, said designer 
Norma Morrow, and 
someone needed to in-
ject more of a sense of 
fun into the scene.

Earlier this year, she 
and designer Sharise 
Neil introduced Hippe 
B e a c h B u m .  I t ’s  a 
made–in–Los Angeles 
line designed to display 
a joie de vivre in its 
graphics and design.

Some of Morrow’s 
sense of fun is rooted 
in  the  hems of  the 
120-piece line. Some 
of Hippe BeachBum’s 
shorts feature small 
pom-pom balls dan-
gling from their edges. 
T h e  l i n e ’s  “ B e a c h 
Cruiser” crop pants 
bear lace trims on their 
hems.  Some of  the 
line’s cover-ups have a 
playful shag fringe on 
the hem. 

The sensibility makes its way to words and graphics. One 
T-shirt bears the slogan: “When in Doubt, Vacation.” Another 
T-shirt features a graphic of a pineapple made up of colorful 

rhinestones. 
The line’s pullover tops also get into the game. One fea-

tures a graphic of Carmen Miranda, a 1950s samba singer 
and actress whose unique fashion style helped develop a 

cult following around 
the world. Other tops 
bear gold-foil graphics of 
mermaids and seahorses.

Adding to the line’s 
colors are its prints that 
include tropical and fleur 
de lis prints.  The gar-
ments are made out of 
fleece, velour and Su-
pima cottons.

“You’re not going to 
come to Hippe Beach-
Bum for basics,” Morrow 
said. “We do make basic 
pants, but you must wear 
a playful top along with 
it,” she said. 

Morrow has worked 
as an actress and as a 
designer during her ca-
reer. From 1979 to 1997 
she was creative director 
and owner of a line called 
Bodalia, which she said 
was placed at high-end 
department stores such 
as  Neiman Marcus , 
Saks Fifth Avenue and 

the now-defunct I. Magnin.
Wholesale price points range from $24 to $58. 
For more information, contact the Sabrina Showroom at 

the Cooper Design Space in downtown Los Angeles.—A.A.
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While contemporary and designer boutiques are finding 
new homes in downtown Los Angeles’ Arts District, retailer 
Gene Han is gambling that the bohemian enclave will em-
brace a new style of high-end camping.

On Sept. 6, Han held a grand-opening party for his 
Hatchet Outdoor Supply Co. at 941 E. Second St. 

The 1,800-square-foot boutique, located in what report-
edly was once a stylist’s studio, is the second location for 
Hatchet Outdoor. The first location opened three years ago 
in Brooklyn, N.Y. 

Stylish camping clothes and gear for the discerning hik-
er—think stainless-steel wine cups—are included in the Arts 
District store’s inventory. 

“There is a crossover,” he said. “As you get older, you 
want to re-engage with the camping experiences you had as 
a kid.” 

Han said camping is not exclusive from his first field—the 
urban world of high-end sneakers. Han got his start in retail 
by opening Alumni, a two-store sneaker chain in Brooklyn, 
which he still runs.

Hatchet’s point of difference is that camping is done with 
panache. Clothes on the tables and racks are outdoorsy but 

with a fashion twist. 
Brands offered at Hatchet include U.S. la-

bels such as Carhartt W.I.P., Filson and Bat-
tenwear as well as Danish brand Norse Proj-
ects and Japanese label Snow Peak. 

The boutique’s retail price points range from 
$20 to $800.—Andrew Asch

The Great Outdoors Sets Up Camp in LA’s Arts District

Gene Han

NEW RESOURCES

Hippe BeachBum: Life of the Beach Party

RETAIL

After years of renovation and expansion, Broadway 
Plaza in Walnut Creek, Calif., officially reopened with 90 
percent of its space leased.

Retail real estate development company Macerich, based 
in Santa Monica, Calif., reopened the shopping center on 
Sept. 1.

It is anchored by Nordstrom, Neiman Marcus and an 
expanded Macy’s, which added 57,000 square feet of space 
to a redesigned 247,000-square-foot store.

Since the renovation started two years ago, mall shop 
space has more than doubled and now encompasses 900,000 
square feet. Some 50 new stores have been added or will 
be opening soon. They include Aldo, Athleta, Ecco, Ei-
leen Fisher, Everything But Water, Gap, H&M, J. Crew, 
J.Jill, Kit & Ace, Lucky Brand Jeans, Lululemon Ath-
letica, Madewell, Michael Kors, True Religion Brand 

Jeans, Vince Camuto, Victoria’s Secret, White House/
Black Market and Zara.

The renovation added new multi-level parking structures, 
expanded walkways, new seating areas, art installations and 
a central plaza for events and brand activations. 

Key to the project was demolishing and replacing two 
older, inefficient parking structures and about 80,000 square 
feet of existing small shop retail space and the 70,000-square-
foot former Macy’s Men’s store. This all made room for 
more general leasing areas and modern store designs.

“At Broadway Plaza, we have expanded this unique 
street-retail setting to meet extensive retailer demand to be 
part of our high-performing property while also enhancing 
the amenities, pedestrian appeal and pleasing scale of this 
irreplaceable downtown retail asset,” said Randy Brant, Ma-
cerich’s executive vice president.—Deborah Belgum

Expanded Broadway Plaza Shopping Center Officially Reopens
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Sept. 8
Surf Expo
Orange County Convention Center
Orlando, Fla.
Through Sept. 10

Imprinted Sportswear Show
Orange County Convention Center
Orlando, Fla.
Through Sept. 10

Sept. 12
Texworld
Apparel Sourcing
Parc des Expositions
Paris
Through Sept. 15

Sept. 13
Première Vision
Paris-Nord Villepinte
Paris
Through Sept. 15

OC. Mix
18001 Cowan
Irvine, Calif.
Through Sept. 14

Sept. 16
Melange
The New Mart
Los Angeles
Through Sept. 17

Sept. 17
Designers and Agents
Starrett-Lehigh
Cedar Lake
New York
Through Sept. 19

Capsule
Pier 94

New York
Through Sept. 19

Axis at Capsule
Pier 94
New York
Through Sept. 19

Tranoï
The Tunnel
New York
Through Sept. 19

Designers at the JW Marriott 
Essex House
JW Marriott Essex House
New York
Through Sept. 19

Sept. 18
Accessories The Show
Fame
Moda Manhattan
Javits Center
New York
Through Sept. 20

Coterie
Sole Commerce
TMRW
Javits Center
New York
Through Sept. 20

Stitch
Javits Center
New York
Through Sept. 20

Sept. 20
“How to Maximize Profits This 
Holiday Season” webinar by FBI
online

Sept. 22
TPC Networking Event
1050 S. Flower St.

Los Angeles

Metropolitan Fashion Week
Various venues
Hollywood
Through Oct. 1

Interfilière
The Tunnel
New York

Sept. 25
Market
LA Mart
Los Angeles
Through Sept. 27

Sept. 26
LA Textile Show
California Market Center
Los Angeles
Through Sept. 28

LA Majors Market
California Market Center
Los Angeles
Through Sept. 28

Factory Direct
The New Mart
Los Angeles
Through Sept. 23

Retail’s Digital Summit
Kay Bailey Hutchison Convention 
Center
Dallas
Through Sept. 28
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Los Angeles apparel-industry software 
provider AIMS 360 has integrated e-com-
merce platform Shopify into its ERP (en-
terprise resource planning) solution to help 
facilitate e-commerce operations. 

With Shopify, AIMS 360 ERP custom-
ers can perform multiple e-commerce func-
tions—including collect and organize cus-
tomer data, process and manage orders, track 
inventory, and manage shipping—all from a 
single location. The Shopify integration will 
help AIMS 360 ERP users to share and track 
data as well as manage inventory and shipping 
and automate processes such as order entry. 

“We designed the AIMS 360 Shopify 
integration to remove much of the manual 
work that people are doing when it comes 
to online sales,” said Shahin Kohan, chief 
executive officer of AIMS360, in a company 
statement. “Many companies in the fashion 
industry don’t use ERP systems and have 
to update inventory and sales data from 
Shopify and other ecommerce platforms 
in Excel spreadsheets by hand. In some 
cases data that is generated in companies’ 
ERP systems and Shopify accounts are not 
being shared. This can create all kinds of 
challenges in inventory management, order 
processing and shipping. The AIMS 360 
Shopify integration resolves many of these 

challenges while saving companies time 
and resources.” 

 According to the company, the AIMS 
360 Shopify integration will eliminate the 
need to transfer data between spreadsheets. 
The Shopify integration will facilitate or-
der updating and will automatically update 
shipping information so customers will re-
ceive notification of the shipping status and 
can track their orders. The integration will 
also allow users to manage wholesale and 
retail functions separately, including allow-
ing users to reserve a portion of inventory 
for specific accounts. 

“AIMS 360’s purpose is to provide our 
customers with an efficient, hassle-free way 
to manage their e-commerce so that they get 
paid on time and ship on time,” Kohan said. 
“AIMS 360 will save users time and money 
while improving their ability to process 
more orders.” 

 Founded in 1984, AIMS 360 works with 
more than 5,000 companies, including ap-
parel manufacturers, wholesalers and im-
porters. The company offers a suite of soft-
ware solutions for sales, accounting, order 
taking and transaction processing as well 
as production, electronic data interchange, 
inventory management and distribution. For 
more information, visit aims360.com.

TECHNOLOGY

AIMS 360 Now Offers Shopify Integration
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RAISE YOUR EXPECTATIONS.

®

An endless supply of 
knowledge and service.

Comerica has been serving the unique needs of the apparel and textile industries for more than 25 years. 
We deliver customized solutions to help you manage growth, cash, risk and wealth. Our commitment to our 
customers has helped propel Comerica to become the leading bank for business.* When it’s time to choose 

a partner to help you grow, come to Comerica, and Raise Your Expectations of what a bank can be.

It all starts here. Call us today or go to Comerica.com/apparel

MEMBER FDIC. EQUAL OPPORTUNITY LENDER.

CBC-6074-01   03/16

*Comerica ranks first nationally among the top 25 U.S. financial holding companies, based on commercial
 and industrial loans outstanding as a percentage of assets. Data provided by SNL Financial, June 2015.

Nick Susnjar, VP/Relationship Manager, LA Middle Market Banking, nsusnjar@comerica.com, 213.486.6243
Debbie Jenkins, VP/Relationship Manager, LA Middle Market Banking, djenkins@comerica.com, 213.486.6212

Tim Nolan, SVP/Group Manager, LA Middle Market Banking, tjnolan@comerica.com, 213.486.6216
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Former yoga instructors Vanessa and Ian Lopatin are 
teaching what they preach through yogawear. 

In 2008, the husband-and-wife team founded Spiritual 
Gangster, and it has now become a favorite among yogis 
because of the label’s kitschy sayings and charitable dona-
tions.

Manufacturing and sourcing of 
fabrics is done domestically and 
overseas while the company is based 
in Irvine, Calif.

 The Lopatins attribute the com-
pany’s growth to its social media and 
offline marketing strategies.

“The growth and success of the 
company stems from so many dif-
ferent things,” remarked a company 
spokesperson.  “I would say one of 
the most interesting and exciting 
vehicles has been social media—
primarily Instagram and Face-
book—which have given us a very 
visual platform to inspire and tell our 
story.”

Additionally, the Spiritual Gang-
ster lifestyle blog has been an inte-
gral part of growing their yogi com-
munity, covering topics that range 
from profiling prominent yogis to 
kombucha cocktail recipes, month-
ly horoscopes and new look-book 
items. The blog has been a project 
that has shown great success in so-
cial channels. 

The company is also extremely ac-
tive offline through its charity work 
and community outreach. For every 
item sold, Spiritual Gangster donates 

an undisclosed amount of its proceeds to provide meals to 
people in need by partnering with national and international 
charities such as Feeding America, The Cambodian Chil-
dren’s Fund, Phoenix Children’s Hospital, Children’s 
First Academy and The Make a Wish Foundation.

Spiritual Gangster’s marketing team is also active in life-
style festivals such as Wanderlust 108, which is a 5-kilo-
meter run, yoga and meditation event that prides itself as 

a “mindful triathlon of vibrant community, self-awareness 
and inner peace.”

At the festivals, the Spiritual Gangster team is very active 
on the ground and enjoys face-to-face time with customers. 
“Thus far, we’ve seen such an amazing response with Wan-
derlust 108, [which] is aligned with the brand and brings to-
gether everything we love—music, fashion and community,” 
a company spokesperson said.

Spiritual Gangster’s line of ac-
tivewear offers tanks, tees, long-
sleeve tops, jackets, hoodies, 
bottoms and accessories for men 
and women as well as children’s 
tees with sayings such as “Karma 
Made Me Do It.” 

In the upcoming year, Spiritual 
Gangster is planning to introduce 
new categories and has upcoming 
collaborations in the works.  

The company is also striving to 
continue its retail presence through 
online channels and bricks-and-
mortar pop-up “experiences” for 
its customers.  

On a larger scale, the team is 
working to expand internation-
ally by creating retail experiences 
where customers around the globe 
can join the good-vibe tribe that is 
Spiritual Gangster. 

Spiritual Gangster currently is 
carried by Bloomingdale’s, Shop-
bop, Equinox, Planet Blue and 
Revolve.

The company also has an ecom-
merce platform set up through its 
own website.

For more information, please 
visit www.spiritualgangster.com. 
●

ACTIVEWEAR

Activewear: Finding the Spirit in Spiritual Gangster
By Alyson Bender Contributing Writer
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Goodman Factors
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Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:

Tired of traditional lending solutions? 

Try Milberg Factors 
on for size.

You need financing or credit approvals 

to operate — now. Not in a few weeks or months. 

Thanks to Milberg Factors you can get what  

you need quickly and easily. As a privately held 

business — and one of the largest factoring  

and commercial finance firms in the US — we don’t 

spend time in meetings, but in working directly 

with our clients to tailor financial solutions that 

can help you produce and profit.  
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TRADE SHOW REPORT

ing up her Northern California business. 
“We schedule road trips around the show,” 
Trollan said. She is sales manager for Good 
hYOUman, a Los Angeles–headquartered 
fashion line that prints inspirational mes-
sages on its clothing. The line has recently 
been producing activewear.

Israel Ramirez of Los Angeles’ Siblings 
Showroom said CALA was a place to see 
half of his showroom’s Northern California 
retailers. He typically sees the other half at 
LA Fashion Market shows in the Los An-
geles Fashion District. He said of CALA: 
“It’s one of the more productive shows out 
of the regional shows we do. … We had a 
good, steady flow of people coming into the 
booth.”

The Siblings booth doubled in size from 
a 4-by-5 booth managed in the past for most 
of its CALA appearances to an 8-by-10 
booth for the recent August show. 

The Siblings booth represented lines 
such as Veronica M, Tiare Hawaii, Noa 

Elle and Handloom, a Turkish kimono line.  
Ramirez said that the Northern California 
style of the show’s attendees is different 
from the Los Angeles style of attendees but 
not as different as some would say. “It’s not 
as young. A lot of it is for moms and wives,” 
he said of the Northern California customer. 
“They’re fit and they don’t want to dress 
conservatively. They want to dress trendier.”

Bri Bohanon, a manager and assistant 
buyer for the Viva Diva boutique of San 
Rafael, Calif., said that her shop keeps its 
own counsel for style. “We have LA inspi-
rations,” she said. But the store’s founder, 
Amy Anderson, and her staff spend time 
finessing specific looks for longtime 
clients.”We buy stylish, wearable clothing,” 
Bohanon said of the boutique, which started 
business in 1997.

At the show, she saw a lot of camouflage 
clothing. “The military look came back,” 
she said. “We’re still buying a lot of plaids 
and leggings.” 

Clothes with a 1990s fashion inspiration 
also had a heavy presence at the show. ●

BAY AREA SHOW: CALA has developed a reputation as a contemporary trade show focused on a 
Northern California boutique retailer. Its producers said that retailers from Canada and the Pacific 
Northwest shopped the August run of the trade show. Scenes of the show are pictured above.

CALA  Continued from page 1

FASHION TRENDS
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With a flurry of runway shows in line 
for New York Fashion Week, don’t be sur-
prised if you see a bit of California on the 
catwalk.

Sharon Graubard, founder and creative 
director of New York global trend forecaster 
MintModa, identified three major direc-
tions for Spring 2017 trends: the sport no-
mad, the fever dream and nature. Each has a 
touch of the West Coast.

“Definitely there is a California influence 

in the sport nomad,” Graubard said from her 
New York office. “It is a true evolution of 
Bonnie Cashin, a California designer who 
was the mother of American sportswear. 
There is the California way of dressing, 
which is casual and which is always ready 
for a yoga class or walk on the beach. That 
is definitely impacting fashion.” 

The sport nomad trend is based on clas-
sic American sportswear, but the shapes are 
oversized and the constructions borrow from 
ethnic cultures. It uses crisp white shirtings, 
natural linens, denim and plain T-shirt jersey 
mixed with activewear pieces like slouchy 
track pants. 

A second trend is fever dream, which 
consists of dark colors accented with pops 
of neon or nearly neons. Animal prints, 
vivid pixel patterns and cellophane-like lay-

ers give it depth. Silhouettes can 
be feminine with sheath dresses or 
bow blouses, but fabric colors will 
be exotic. 

A third theme is all about na-
ture with murky colors such as dull 
greens, misty olives and mustardy 
goldenrods with soft pink accents. 
“The colors are not so much swim-
ming pool as they are a frog pond,” 
Graubard said. 

Shapes are organized but with 
imperfections such as an off-kilter 
print placement, acid washes, un-
even hems and lots of texture. 

Graubard also sees some Holly-
wood influence on fashion from the 
Netflix shows “Stranger Things” a 
horror, science-fiction TV series, 
and Baz Luhrmann’s “The Get 
Down,” which is about the birth of 

the hip-hop music movement. 
The fashion trend forecaster believes 

there will be a rediscovery of the ’70s and 
early ’80s urban and suburban styles, includ-
ing skimpy tees, tiny short-shorts, denim 
cutoffs, bare midriffs and slit skirts. “The 
slinky disco dress will make a big come-
back,” Graubard said.—Deborah Belgum

NYFW Trends Have a California Feeling

Sport nomad Fever dream Nature
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Claudia Li Parsons School 
of Design MFA

Rachel Comey
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school shopping.  Ken Perkins, president of Retail Metrics 
Inc., a Boston-area market-research firm, noted that he 
felt consumer foot traffic was up when he was checking in 
with malls. “It was relatively busy compared to the last few 
weeks in August,” he said.

Back-to-school shopping should get a boost from m-
commerce, or shopping by smartphone. Such shopping 
might push back-to-school shopping farther to the end of 
September in years to come.  “It’s taking the urgency out 
of shopping by deadline,” Perkins said. “You can buy from 
anywhere at any time and get it delivered relatively quickly.”

The National Retail Federation predicted that this year 
parents would spend an average of $689 on K-12 school 
supplies, a sizeable 14 percent increase over last year for a 
total of $30.3 billion in back-to-school spending. Average 
spending on college supplies was expected to be $907, up 12 
percent for an even larger total of $53.5 billion.

A recent NRF survey found that 31 percent of parents this 
year shopped for back-to-school supplies and clothes online, 
up from 27 percent last year. 

The survey also found that consumers were watching 
their pocketbooks with 53 percent shopping at discount 
stores for back-to-school goods, 51 percent headed to de-
partment stores and 39 percent visiting specialty clothing 
stores.

Making the time limits of back-to-school seem even more 
elastic are student fashionistas who don’t shop until after 
school starts. They wait to see what styles are trending on 
the schoolyard. Then they rush to the store once they figure 
out what the “in” crowd is wearing, Perkins said. Like the 
winter holiday season, many parents shopping for back-to-
school wait until the end of the season to see what deals are 
being offered by retailers.

Marshal Cohen, chief retail industry analyst of market-
research firm The NPD Group of Port Washington, N.Y., 
also thought it would help retailers’ bottom line to change 
the way they merchandise and market for the season.

“Back-to-school is tricky for retailers because schools 
start at all different times and there may be several school 
districts in their area,” he wrote in a blog. “They are start-
ing to question the traditional timing of back-to-school mer-

chandising, so it will be important to watch how the con-
sumer responds once changes are implemented, even if it as 
simple as refreshing displays and the supply of key items at 
the most opportune times.  However, there is still time for 
retailers to adjust their holiday-season plans to align with 
how and when consumers shop for the holidays.” 

It’s wise advice for retailers hoping to prospect for every 
penny they can get this year considering that back-to-school 
sales have been so lackluster.

That was seen at teen apparel retailer The Buckle Inc., 
whose comparable-store net sales for the month of August 
decreased 14.8 percent. Net sales for the month declined 14 
percent to $87.2 million from last year’s $101.4 million. 

Value-priced fashion apparel retailer Cato Corp. report-
ed that its August same-store sales dropped 8 percent, while 
total sales decreased 7 percent from last year to $62 million.

During a recent second-quarter conference call, Arthur 
Martinez, executive chairman of Abercrombie & Fitch 
Co., complained that consumer “traffic remained a signifi-
cant headwind.”

Jeff Van Sinderen, an analyst for B. Riley & Co. in Los 
Angeles, said that there is still time for back-to-school busi-
ness to rally. “The early shoppers did more of their shopping 
in July, and to some degree they want to play the waiting 
game and see what people are wearing in September,” he 
said. “If you put July, August and September together, it 
may not look that bad. We have to see how September plays 
out.”

On the juniors fashion front, Barbara Fields of Los Ange-
les–based Barbara Fields Buying Office said that for 2016, 
the top back-to-school looks were highly influenced by con-
temporary styles.  

A popular trend has been bomber jackets that come in 
solid olive and wine colorways. Camouflage, military flak 
jackets have been big sellers too. “Outerwear was big. It re-
placed the sweater business this season,” Fields said.

Also seen on juniors were distressed jeans, T-shirts bear-
ing slogans and bodysuits as well as popular athletic brands 
such as Nike, Puma and Adidas.  Ivy Park, an activewear 
line co-founded by music star Beyoncé, was also a hit. ●

WAITING GAME: Many back-to-school shoppers are waiting for big sales to pop up before they buy.

Back-to-School Continued from page 1

A financial solution as unique
as your business.
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An Open Letter to  
the Fashion Community 
With seismic shifts occurring in our industry, we felt it appropriate to  

state clearly our mission at UBM Fashion Group: to help your business  

thrive.  We know there are a lot of changes happening in our industry— 

retailer shifts, digital developments, and evolving seasonal trends.  

But we also know that fashion is as important to our lives and the 

economy as ever before. That’s why we at UBM Fashion Group want 

to work with the industry to respond to these changes and create 

opportunities for everyone moving forward.

For those of you unfamiliar with UBM Fashion Group, our company, 

UBM plc, is recognized as one of the world’s leading show producers 

and we have chosen to focus our entire strategy on events and related 

digital and print media products. We’ve taken our passion for events 

into fashion, uniting the industry’s best talent and most dynamic shows 

brands to create UBM Fashion Group, encompassing MAGIC, ENK,  

and the BJI portfolio of shows and media.

The unification of these established events will translate into stronger 

shows for both buyers and brands. To begin, this August, we’ve 

consolidated MAGIC and BJI’s Las Vegas shows from three venues to 

two so retailers can spend less time traveling and more time connecting 

with brands; and all attendees will now be able to access all MAGIC and 

BJI shows in Las Vegas with just one badge.

As the leading organizer of fashion tradeshows, it’s our responsibility 

to help the industry grow and prosper. Our collective goal remains as 

crucial as ever: to bring together great brands and retailers in superbly 

merchandised shows, provide superior customer service, and ultimately 

present end consumers with the best apparel, footwear, accessories, 

and fashion products.

Please stay tuned as we continue to make improvements that will 

enhance your show experience and help move your business forward.  

In the meantime, we encourage you to join us in our mission—to help 

your business, and this industry that we love, thrive. 

Please feel free to reach out to your personal contacts or  

info@ubmfashion.com. We look forward to collaborating with you.

Sincerely,

UBM Fashion Group

ubm.indd   1 9/8/16   2:01:42 PM
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flaws and would not be acted upon this year.
This summer, California Congresswoman Nancy 

Pelosi, the House minority leader, said she wouldn’t 
support the 12-nation trade deal in its current form. 

“Please be assured that I will oppose the TPP as 
it is currently written or any deal that attempts to 
separate commerce from the environment and will 
work to ensure our nation’s trade policies include in-
creased transparency, more consultation and stron-
ger protections to create jobs, strengthen human 
rights and protect the environment,” Pelosi wrote.

Despite the anti-TPP rhetoric, leaders at the 
American Apparel & Footwear Association, a 
trade group in Washington, D.C., believe there is a 
glimmer of hope for passage during the lame-duck 
session of Congress in November or December.

“TPP is very much alive, and there is a lot of en-
ergy around it,” said Steve Lamar, the AAFA’s exec-
utive vice president and a former trade analyst with 
the U.S. Dept. of Commerce. “All the political noise 
is casting a lot of doubt in people’s minds about 
whether it can happen or not. Because of the elec-
tion and the congressional calendar, there is a narrow 
window for it to be approved this year, but the win-
dow is still wide open. It depends on the administra-
tion and Congress resolving pending issues.”

In the past, McConnell has warned against TPP 
provisions that won’t let tobacco companies use ar-
bitration under the investor-state dispute-settlement 
process to seek damages against countries that in-
voke public health concerns to limit tobacco market-
ing and sales.

Another issue many aren’t happy with is how 
the TPP treats patents on medicine. Under the TPP, 
biologic medicines can earn between five and eight 
years of market exclusivity, well short of the 12-year 
period stipulated in U.S. patent law.

But the U.S. textile industry is happy with TPP’s 
yarn-forward provision that requires apparel manu-

facturers in the TPP countries to use regional yarns 
to qualify for duty-free status. This makes U.S. cot-
ton and U.S. textiles more essential to TPP members 
who don’t manufacture their own yarns. 

“Vietnam was pressing diametrically in the oppo-
site direction,” recalled Augustine Tantillo, president 
of the National Council of Textile Organizations 
in Washington, D.C. “We partnered with Mexico 
and Latin American manufacturers to press for the 
yarn-forward provision.”

Tantillo said it is hard to read whether Congress 
will approve TPP before a new president takes office 
because of the strange political climate the country 
is going through. “Normally, I would say that pre-
election rhetoric never really translated into a major 
breakdown regarding the passage of a trade agree-
ment. If you look at NAFTA [the North American 
Free Trade Agreement], CAFTA [the Central Ameri-
can Free Trade Agreement] and China’s accession 
to the World Trade Organization, they have always 
been viewed very negatively in the run-up to the 
election. But they never seemed to result in those 
trade deals being sidetracked,” he said. “But this is 
the most unusual election I have seen in my lifetime. 
It is hard to compare it to the previous presidential 
campaigns, and potentially it could result in a delay 
on TPP.” 

Tantillo, however, isn’t completely convinced that 
passage of the controversial trade pact is dead. “I 
would say I am closer to the view that it is in serious 
trouble than I would normally state,” he said.

Obama is clearly doing some quiet TPP lob-
bying on Capitol Hill without making too much 
noise before the presidential elections on Nov. 
8. “The bigger the issue, the more it becomes an 
issue in the campaign,” Tantillo said. “A pivotal 
aspect will come through the debates. Clinton has 
been forced to the left by [Sen.] Bernie Sanders, 
by Trump and by concerns by the rank-and-file-
union members who are disenchanted with her. 
As we get to the debate, you can only assume 

Trump will push her hard on this point where she 
may be forced to make a more demonstrative and 
somewhat irrevocable statement about her posi-
tion here.”

Clinton has reversed her position on the trade pact 
since running for president. When she was secretary 
of state from 2009 to 2013, she was instrumental in 
helping to negotiate TPP and counted it as one of her 
major achievements. 

“It’s unclear what Hillary would do if elected 
president. In the heat of the campaign, politicians 
will say things and when they get elected, they find 
they have to match that rhetoric with reality,” Tan-
tillo said.

When Barack Obama was running for president, 
he did not support the U.S.-Colombia Free Trade 
Agreement, but that trade deal passed during his first 
term. 

The AAFA would like to see the Trans-Pacific 
Partnership passed before Obama leaves office be-
cause of the many benefits. It means $1 billion in tar-
iffs will be eliminated on apparel, footwear and trav-
el goods among the 12 nations during the first year 
of the accord. “It unifies 40 percent of the world’s 
gross domestic product,” Lamar said, referring to the 
GDP of the 12 signatory countries. 

Even though Mexico already has a free-trade 
agreement with the United States, it can further 
reduce tariffs on apparel made there because now 
Mexico can use Japanese fabric or Australian wool 
made from regional yarns and get a duty reduction 
or elimination because it will be part of the yarn-
forward regulation. 

Under NAFTA, Mexico can only use fabric made 
from yarns that come from Canada, the United 
States and Mexico to qualify for tariff reductions or 
eliminations.

“We don’t think the TPP needs to be changed. It 
should be enacted the way it is,” Lamar said. “You 
approve a trade agreement and strive to make it bet-
ter.” ●

TPP Continued from page 1

Levi Strauss Names New Global and Supply-Chain Executives
Levi Strauss & Co., the San Francisco com-

pany known for its rugged denim, has promoted 
two executives to new posts.

The jeans company announced that David 
Love, currently executive vice president of global 
supply chain and chief transformation officer, has 
been appointed executive vice president and presi-
dent of Levi Strauss Asia, Middle East and Africa. 

In addition, Liz O’Neill, currently senior vice 
president, product development and sourcing, has 
been appointed chief supply-chain officer. Love 
remains a member of the company’s worldwide 

leadership team, and O’Neill will join the world-
wide leadership team. Both will report directly to 
Chip Bergh, Levi’s president and chief executive. 

In his new job, Love will be responsible for 
leading the company’s commercial operations as 
well as spanning all brands and channels across 
Asia, the Middle East and Africa.

Love began his career at Levi’s in 1982 as a man-
ager of technical services working in the company’s 
manufacturing facility in the United Kingdom. Since 
then, he’s held global positions throughout the sup-
ply chain, including production, product develop-

ment, product services and sourcing. He has closely 
partnered with design and brand merchandising to 
encourage product innovation, increase speed to 
market and foster commitment to quality. 

O’Neill joined Levi’s in 2013 to lead global 
supply-chain sourcing and strategy. She is re-
sponsible for the global development, sourcing 
and delivery of  Levi’s products shipped to more 
than 100 countries. In her new role, O’Neill is 
responsible for the company’s worldwide terms 
of engagement and environment, health and safe-
ty.—Deborah Belgum

Comerica Bank Apparel &  
Textile Industries Group
601 S. Figueroa St.
Los Angeles, CA  90017
(213) 486.6243
Fax: (213) 486.6219
www.comerica.com/apparel
Contact: Nick Susnjar, Tim Nolan
nsusnjar@comerica.com
Products and Services: Comerica Bank has been 
providing financing and commercial banking services for 
nearly 150 years. Our apparel team has over 20 years of 
industry experience and delivers customized solutions for 
apparel and textile companies by providing management 
of growth, cash, risk, and wealth. Other tailored prod-
ucts include trade finance, equipment and real estate 
financing, foreign exchange, and hedging. We can also 
work with your factor through established inter-creditor 
agreements. Comerica Bank NMLS ID: 480990.  Member 
FDIC.  Equal Opportunity Lender.

Express Trade Capital, Inc.
1410 Broadway, 26th Floor
New York, NY 10018
(212) 997-0155
Fax: (212) 858-5785
dina@expresstradecapital.com
www.expresstradecapital.com
Products and Services: Where banks and other lenders 

don’t venture, we do. We demonstrate our belief in clients by 
lending against purchase orders and providing other out-of-
the-box solutions that support ongoing growth. You’ll never 
get lost as one of our clients, since navigating and “hand 
holding” businesses through the process and growing pains 
of accelerated growth is one of our specialties. 
We’re experts in trade finance and global supply chain man-
agement, so we do more than just provide funds; we serve 
as knowledgeable advisors and business mentors. We’re 
invested in your future, and if our relationship flourishes and 
merits funding beyond our standard financing models, we 
can look into becoming equity partners or entering into other 
types of mutually beneficial arrangements.

Finance One
801 S. Grand Ave., Suite 1000
Los Angeles, CA 90017
Main: (213) 430-4888
Fax: (213) 283-3896
Contact: Tae K. Chung, SVP & Marketing Director
Direct: (213) 534-2908
Cell: (213) 999-0118
tae.chung@finone.com
Products and Services: Finance One, Inc. is a com-
mercial finance company specializing in creating unique 
financial solutions for small- to mid-size businesses. 
We offer full-service factoring and receivable manage-
ment services at the most competitive rates, all while 
maintaining premium quality. By offering a wide array 
of services, our experienced staff assures our clients’ 
assets are secure. We are undaunted by any challenge, 

and with an 18-year track record of success, there’s no 
doubt as to why our motto is “Win/Win Factoring.”

 Goodman Factors
3010 LBJ Freeway, Suite 140
Dallas, TX 75234
Contact: Alexandra Scoggin (323) 999-7466 or 
Bret Schuch (972) 241-3297
Fax: (972) 243-6285
Toll-free (877) 4-GOODMAN
www.goodmanfactors.com
Products and Services: As the oldest privately held 
factoring company in the Southwest, Goodman Factors 
provides recourse and nonrecourse invoice factoring for 
businesses with monthly sales volumes of $10,000 to $4 
million. Services include invoice and cash posting, credit 
and collection service, and cash advances on invoices 
upon shipment. Due to its relatively small size and 
centralized-management philosophy, Goodman’s clients 
often deal directly with company management/ownership. 
Its size also enables it to provide flexible arrangements 
and quick decisions. Goodman Factors now operates as 
a division of Independent Bank (Memphis, Tenn.), which 
has routinely been recognized as one of the Southeast’s 
highest-rated independent banks in terms of customer 
approval ratings and capital soundness.

Hana Financial, Inc.
1000 Wilshire Blvd., 20th Fl.
Los Angeles, CA 90017
(213) 977-7244
Fax: (213) 228-5555
Contact: Kevin Yoon
kevin.yoon@hanafinancial.com

Products and Services: Established in 1994, Hana 
Financial is a specialized non-bank financial institution 
which offers factoring, asset-based lending, SBA lending, 
home mortgage banking, investment banking, wealth 
management, and insurance services. Hana Financial 
evolved from a local start-up serving a niche market of 
Southern California to a top 10 factor in the U.S. and a 
member of Factors Chain International, with offices in 
Los Angeles and New York.

Milberg Factors, Inc.
Main Office:
99 Park Ave., 21st Fl., New York, NY 10016
Western Regional Office:
655 N. Central Ave., 17th Fl.
Glendale, CA 91203
(818) 649-8662 Fax: (818) 649-7501
www.milbergfactors.com
dreza@milfac.com
Contact: David M. Reza, SVP Western Region
Products and Services: Milberg Factors offers a 
competitive menu of factoring, financing, and receiv-
ables-management products for entrepreneurial and 
middle-market companies with more personalized atten-
tion than larger institutional firms. A partner of our firm 
manages every client relationship. Our 80-year track 
record in the factoring industry assures our clients that 
they will enjoy a stable relationship supported by a 
mature and experienced staff.

This listing is provided as a free service to our 
advertisers. We regret that we cannot be responsible 
for any errors or omissions within Finance Resources.

Finance Resources
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Jobs Available Jobs Available Jobs Available
IMPORT	PROD.	COORDINATOR

Min	of	3-5	yrs	exp.	with	over	seas	pro	duc	tion,

must	be	a	multi-task	ori	ented	with	will	ing	ness

to	learn,	re	spon	si	bil	i	ties	in	cludes	track	ing	pro	‐

duc	tion	from	start	to	fin	ish,	daily	com	mu	ni	ca	‐

tion	with	fac	to	ries	on	all	as	pects	of	gar	ment

pro	duc	tion	in	clud	ing	fits,	test	ing,	pack	ag	ing	and

meet	ing	dead	lines.	Strong	com	mu	ni	ca	tion	skills.

Must	be	pro	fi	cient	in	Out	look,	Ex	cel,	Word.	

Blue	Cherry	ex	pe	ri	ence	is	a	plus.

Please	send	your	re	sume	to:

jonathon@	mik	encl	othi	ng.	com

IN-HOUSE	SALES	&	FABRIC	BUYER

Tex	tile	Com	pany	in	Los	An	ge	les	is	look	ing	for

Sales	Per	sons,	3	yrs	exp.	in	prints,	solids	&	

nov	el	ties.

Also	hir	ing	Fab	ric	Buyer	Asst.	min.	2	yrs	exp.

Pls	email	your	re	sume	to:	ni	dia@	ekb	text	ile.	com

or	fax	it	213-749-6034

MARKER	MAKER

5+	yrs	exp.	Re	spon	si	ble	for	com	plet	ing	all

needed	in	for	ma	tion	mark	ing	and	grad	ing.	In	put

in	for	ma	tion	of	fab	ric	con	sump	tion.	Cre	ate,	mod	‐

ify	and	up	date	grade	rules,	Cre	ate	mea	sure	‐

ments	for	P.O.M.	Must	have	exp	us	ing	Ger	ber

Ac	cumark,	GGT	and/or	other	cut	sys	tem.

2761	Fruit	land	Ave	Los	An	ge	les,	CA	90058

em	ploy	ment@	bcbg.	com	or	call	323-476-4271

CUSTOMER	SERVICE

Po	si	tion	re	quires	ex	cel	lent	com	mu	ni	ca	tion	skills,

and	knowl	edge	of	Ma	gento.	

EMAIL	RE	SUME	TO:	HERSEL@	WWF	INC.	COM

ENTRY	LEVEL	DESIGN	ROOM

ASSISTANT

Seek	ing	In	di	vid	ual	with	Strong	Or	ga	ni	za	tional

Skills,	Self-Mo	ti	vated	With	an	Un	der	stand	ing	

Of	The	Sam	ple	De	vel	op	ment	Process.	Knowl	‐

edge	able	With	Pho	to	shop	and	Il	lus	tra	tor.	

Job	In	cludes	As	sist	ing	Pro	duc	tion	Man	ager,	Line

Sheets,	Photo	and	Send	ing	Out	Gar	ments	to

The	Buy	ers.	1-2	Years’	Ex	pe	ri	ence.	

Email	Re	sume	To:	Terry@	Glo	rial	ance.	Com	

JUNIOR	SOCIAL	DRESS	DESIGNER

We	are	seek	ing	a	exp'd	So	cial	Dress	de	signer

with	at	least	3	years	cur	rent	exp	in	the		young

con	tem	po	rary,			ju	nior		dress	mar	ket.	Must	be

exp	in	all	as	pects	of	de	sign	that	in	cludes	fab	ric,

trim,	fit,	trend	re	search	and	solid	work	ing	exp

with	prom	&	home	com	ing	dresses.	Must	be

able	to	meet	dead	lines	and	work	with	the	

cre	ative		di	rec	tor	,	must	be	able	to	thrive	in	a

fast	paced	en	vi	ron	ment.	

Pls	sub	mit	res.	to:	hropp	s2015@	gmail.	com.

.........FOREVER	21	HIRING.........

PRODUCTION	COORDINATORS	NOW!!!

For	ever	21	is	hir	ing	Pro	duc	tion	Co	or	di	na	tors

with	2	years	of	spe	cialty	in	ap	parel.

Pls.	email	your	res.	&	sal.	re	quire	ments	to:

ariam.	v@	for	ever	21.	com

GRAPHIC	ARTIST-GIRLS	7-16

Strong	vi	su	al	iza	tion	and	cre	ative	di	rec	tion	for

fash	ion	tops	and	screened	t-shirts.	80%

screen,	20%	prints.	Knowl	edge	of	sep	a	ra	tions

and	em	bell	ish	ment	tech	niques.	Fresh	ideas,

self-ini	tia	tive	and	team	ef	fort	are	crit	i	cal.	Cre	ate

art	work	with	a	keen	un	der	stand	ing	of	our	

cus	tomers’	needs.	Must	be	highly	or	ga	nized,	

dri	ven	for	re	sults	and	able	to	com	mu	ni	cate	

cre	ative	ideas	clearly.

Sub	mit	PORT	FO	LIO	with	re	sume	to:	

screen	graph	ic	s2016@	gmail.	com

SALES	EXEC	-	JRS	FASHION	TOPS

Highly	mo	ti	vated	seller	to	join	our	Sales	Team.

Qual	i	fied	can	di	dates	will	have	es	tab	lished	re	la	‐

tion	ships	with	na	tional	re	tail	ers—de	part	ment	

spe	cialty	&	big	box—for	brand	&	pri	vate	la	bel	

ac	cts.	Can	di	dates	must	have	a	proven	track

record	in	suc	cess	fully	pi	o	neer	ing	new	busi	ness.

5+	yrs	exp.	in	JRS	Mar	ket.	Travel	is	a	must.

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com
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In Tough Times, Mark Zunino 

Opens Lavish Couture House

It’s an era marked by retailers closing stores and scaling 

back, but Mark Zunino, a Beverly Hills, Calif., couturier, un-

veiled a 5,500-square-foot atelier with a staff of 40 people.

In early January, Zunino produced a grand debut party 

overflowing with champagne and guests at his Mark Zunino 

Couture at 181 N. Robertson Blvd. Photographers, friends 

and revelers took pictures of Zunino with models wearing his 

red-carpet gowns and eveningwear. The backdrop was the 

white-walled workroom, where sewers painstakingly con-

struct one-of-a-kind looks for Zunino’s clients.

Zunino has created gowns and styles for Sofia Vergara, 

Dame Joan Collins, Angelina Jolie, Beyoncé, Lily Tomlin, 

Shirley MacLaine, Sophia Loren, Liz Taylor and Barbara 

Stanwyck, among others. But he claims that he would not feel 

slighted on hearing the question, “Who is Mark Zunino?”

For more than a decade, Zunino kept a low profile while 

working out of a Los Angeles atelier with no sign on Beverly 

Boulevard. Clients walked in a back door for fittings. “It’s a 

➥ Zunino page 7

HONG KONG – The new Taylor Swift collection that 

has an all-American girl vibe didn’t debut in New York or 

Paris but launched its first looks in a fashion show at Hong 

Kong Fashion Week.

And the cute T-shirts, scalloped skirts and thigh-touching 

dresses won’t be sold in the United States or Europe but in 

China. In August, the line started to be sold online at JD.com 

and Alibaba, but Chinese retailers will also have a chance to 

snap up the collection, which retails for $20 to $65.

Kate Liegey, who designed the collection with the coun-

try western singer, said she saw a big market in China for 

the brand. “Taylor has such a tremendous fan base in China 

that is incredibly loyal,” said Liegey, who is the chief cre-

ative officer for Heritage66Company, the Nashville-based 

Hong Kong Fashion 

Week Turns Focus 

Toward Asia

By Andrew Asch Retail Editor

By Deborah Belgum Senior Editor

INSIDE:
Where fashion gets down to business

www.apparelnews.net

Dov Charney loses American Apparel ... p. 2

Diane Merrick closing ... p. 2

Charney responds to bankruptcy court decision ... p. 4

Activewear ... p. 6

Premiére Vision coverage ... p. 8

ISS coverage ... p. 9

Las Vegas Resource Guide ... p. 12

➥ Hong Kong page 10
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DESIGNER PROFILE

TRADE SHOW REPORT

Taylor Swift introduced her new casual line at Hong Kong Fashion 

Week, held Jan. 18–21. Her collection was one of more than 10 

designers and labels on various runways at the show. For more 

looks from other designers at the show, see p. 13.

Swift Fashion

$2.99  VOLUME 72, NUMBER 7  FEBRUARY 5–11, 2016

California Market Center 

Makes Big Push to Add 

More Exhibition Space

The California Market Center—the biggest apparel 

showroom complex in the Los Angeles Fashion District—

is undergoing a metamorphosis by adding more mammoth 

exhibition space and consolidating showrooms onto fewer 

floors.
The CMC’s latest transformation is the second floor of 

the three-building center, whose first phase was opened in 

1963 in an ambitious project undertaken by Harvey and 

Barney Morse, local manufacturers who owned California 

Lingerie Inc. 

All showrooms and offices on the second floor are be-

ing vacated in the next few months as the CMC’s owners 

convert the area into a vast exhibition hall.

“The CMC is becoming one of the most sought-after 

➥ CMC page 3

Many vendors felt optimistic about 2016 business after 

Fashion Market Northern California wrapped up its Jan. 

24–26 run at the San Mateo Event Center in San Mateo, 

Calif. 
“There is a lot more confidence,” said Jacqueline Stone, 

a veteran Fashion Market Northern California vendor and 

owner of the Jacqueline Stone showroom, who also served 

on the board directing the trade show. “[Retailers] were 

spending.” 

It was the trade show’s first event after a holiday retail 

season that disappointed many businesspeople and Wall 

INSIDE:
Where fashion gets down to business

By Deborah Belgum Senior Editor

Paul Frank returns ... p. 2

Fox Racing consolidates 

... p. 2

Retail Sales ... p. 4

New York men’s shows 

coverage ... pp. 5, 10–11

Fashion Resources ... p. 13
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FMNC: 2016 Starts 

on Optimistic Note

➥ FMNC page 6

By Andrew Asch Retail Editor
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SIWY

Closed

STRÖM

Denim’s look for Fall ’16 is chic with new silhouettes, new inspiration and new 

treatments. For a look at Fall’s denim trends, see pages 8–9.Fall denim Forecast: Chic
BLANKNYC

Dish and Duer

Rails

Hudson

Hudson
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E-commerce Showing More 

Interest in Bricks and Mortar

For 18 months, People’s Project LA has been selling its 

sweaters, dresses, dusters, rompers and everything fashion-

able through its website.

But Patty Park, the website’s founder and the daughter 

of Korean immigrants who worked in the garment indus-

try, is venturing into the offline world by opening a bricks-

and-mortar store soon in the Los Angeles neighborhood 

of Studio City. Her 1,300-square-foot outpost at 12206 

Ventura Blvd. opens Feb. 27. “Bricks-and-mortar is still 

a great business,” Park said. “[With a physical store] my 

➥ E-commerce page 24

By Andrew Asch Retail Editor

What Does an Economic 

Shift Mean for the 

Factoring Industry?

The global economy started out this year with a whim-

per, not a bang. 

The U.S. stock markets have been on a roller coaster 

ride. In January, the Dow Jones Industrial Average lost 5.5 

percent of its value, and the NASDAQ sank 8 percent that 

same month. Oil prices have plummeted to their lowest 

level in 12 years. 

By Deborah Belgum Senior Editor

THE VOICE OF THE INDUSTRY FOR 71 YEARS

INSIDE:
Where fashion gets down to business

New Resources ... pp. 4, 6

Street Style ... pp. ... 16–17

West Coast Trend Show ... 

p. 20

Wear-a-Knit ... p. 22

Moonbasa USA ... p. 23

Resource Guide ... p. 26
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➥ Finance page 8

INDUSTRY FOCUS: FINANCE

New York designer B Michael made a fashion foray into Southern 

California with his first LA runway show, which featured his stylish 

dresses. For more looks from the show, see page 18.

RUNWAY DEBUT

SANCTUARY	CLOTHING	TECHNICAL

DESIGNER	-	TOPS/DRESSES/BOTTOMS

SUM	MARY:	

As	Tech	ni	cal	De	signer,	you	will	demon	strate

your	ex	cel	lent	gar	ment	con	struc	tion	ex	per	tise

as	you	de	velop	ac	cu	rate	de	vel	op	ment	tech

packs,	com	mu	ni	cate	with	de	sign	ers,	prod	uct	

de	vel	op	ers	and	ven	dors,	to	en	sure	proper	fit

stan	dards	are	achieved.	You	will	also	be	

re	spon	si	ble	for	en	sur	ing	your	styles	are	

track	ing	to	wards	dead	line.

RE	SPON	SI	BIL	I	TIES-	In	clud	ing,	but	not	lim	ited	to:

•	At	tend	&	ac	tive	par	tic	i	pa	tion	in	De	vel	op	ment

fit	tings	with	De	sign	team	and	other	cross	func	‐

tional	team	mem	bers

•	 Cre	ate	ac	cu	rate	tech	packs	from	Proto	to

SMS	ap	proval

•	 Com	mu	ni	cate	with	over	seas	and	do	mes	tic,

ven	dors	and	fac	to	ries

QUAL	I	FI	CA	TIONS:

Ideal	can	di	dates	should	have	3+	year	exp.	

•	Knowl	edge	of	pat	tern	mak	ing,	spec	re	vi	sion,

gar	ment	con	struc	tion,	sewing,	mea	sur	ing	and

fit	ting	

•	 Ex	cel	lent	writ	ten,	prob	lem-solv	ing,	de	ci	sion-

mak	ing,	and	time-man	age	ment	skills	

•	 Com	puter	savvy	with	Pho	to	shop,	Il	lus	tra	tor,

Out	look,	Word	and	Ex	cel

Back	ground	in	Women’s	Con	tem	po	rary	ap	parel

Highly	or	ga	nized	with	at	ten	tion	to	de	tail

Please	sub	mit	your	re	sume	along	with	salary

re	quire	ment	for	im	me	di	ate	con	sid	er	a	tion	to:	

re	cruit	ment@	san	ctua	rycl	othi	ng.	com

1ST	TO	PRODUCTION	PATTERNMAKER

Wilt	seeks	an	ex	pe	ri	enced	1st-Pro	duc	tion	

Pat	tern	maker,	able	to	do	own	pro	duc	tion.	Must

know	Tuka.	Min.	14	years	ex	pe	ri	ence	gar	ment

dye	knowl	edge	pre	ferred.	

Email:	par	can	d	pearl@	par	cand	pear	l.	com

PRODUCTION	MANAGER

Over	25	years	ex	pe	ri	ence	.	Strong	do	mes	tic

quick	turn.	Mex	ico,	China,	Viet	nam	fac	to	ries.

Call	or	text	626-624-6561.

"YOU'RE	OFF	TO	GREAT	PLACES!

TODAY	IS	YOUR	DAY!	YOUR	MOUNTAIN

IS	WAITING.	SO	GET	ON	YOUR	WAY."

DR.	SEUSS

Show	rooms

Stu	dios

Of	fice

213-627-3754S

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

TECHNICAL	DESIGNER	FOR	SWEATERS

Min.	5	years	exp.	in	high-end	con	tem	po	rary

women's	sweaters.	Must	know	all	tech	as	pects

of	fit	cor	rec	tions,	ma	chine	lim	i	ta	tions,	yarns

and	stitches.	Knowl	edge	of	Ex	cel	and	Adobe

Cre	ative	Suite.	Ad	di	tional	tasks	as	as	sis	tant	

to	de	signer	will	be	re	quired.	Great	work	ing	

en	vi	ron	ment.	Lo	cated	in	Ver	non,	CA.	

Email	re	sume	to:	ca	reers@	bai	ley4	4.	com

•PRODUCTION	PATTERNMAKER

En	er	getic	and	self-mo	ti	vated	pat	tern	maker

needed	to	work	in	fast	paced	en	vi	ron	ment.

Min.	5	years	exp	with	knits	and	wo	vens	exp.	

in	do	mes	tic	and	im	port	pro	duc	tion.	Must	be	

pro	fi	cient	in	MSOf	fice	and	Ger	ber	sys	tem.	

Self	mo	ti	vated	or	ga	nized	and	a	team	player.

Please	send	your	re	sume	to:

jonathon@	mik	encl	othi	ng.	com

SPEC	WRITER

Must	have	3-5	years	min	i	mum	ex	pe	ri	ence	as	a

spec	writer.	Need	to	be	strong	on	Ex	cel	and

Adobe	Suite.	Look	ing	for	a	well-or	ga	nized,	

de	tailed	per	son	to	join	our	team.

Please	send	your	re	sume	to:	

jonathon@	mik	encl	othi	ng.	com

PRODUCTION	ASSISTANT

Fast	paced	ju	nior	cloth	ing	man	u	fac	ture	look	ing

for	some	one	ea	ger	to	learn	for	an	en	try	level

pro	duc	tion	po	si	tion.	Must	have	good	or	ga	ni	za	‐

tion	&	com	puter	skills.	

Please	send	your	re	sume	to:

jonathon@	mik	encl	othi	ng.	com

GARMENT	FACTORY	SOURCING

High-vol	ume	quick-turn	fast-fash	ion	for	

Ju	niors/Girls/Missy	Mar	kets.	Full-pkg	knits/

wo	vens.	LDP.	Pri	vate/Brand	la	bels.	Big	Box/

Ma	jor/Dept/Spe	cialty	re	tail	ers.	Must	have	

fac	tory	con	tacts	in	China,	Viet	nam,	Cam	bo	dia,	

In	done	sia,	etc.	Com	pli	ance	&	Qual	ity	As	sur	ance	

stan	dards.	Travel	a	must.	

Email	to:	tla	man	tain@	sel	fest	eemc	loth	ing.	com

FREELANCE	PATTERNMAKER

25	Years	Ex	pe	ri	ence.	1st/Prod.	Pat	terns/

Fit	tings/Sam	ples/Tech	packs.	Ex	pert	Draper.

Tukade	sign	Pat	tern	mak	ing.	In	House	or	Out.

mod@	mar	gare	tond	eman	d.	com	or	818-679-2007

LOOKING	FOR	A	NEW	CAREER?

Join	our	win	ning	sales	team!	Rep	re	sent	our

great	line	of	knit	fab	rics.	Must	have	3	yrs	of

fash	ion	re	lated	ex	pe	ri	ence.	Self	mo	ti	vated	&	

ag	gres	sive.	Sales	lead	&	sup	port	pro	vided.

Email	your	info	to:	new	fab	ri	crep@	gmail.	com	

in	con	fi	dence
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Saco River Dyehouse, a startup company 
formed in Biddeford, Maine, four years ago to 
dye yarn skeins for the home knitting industry, has 
moved into a new facility and has invested heavily 
in new equipment as it broadens into assorted tech-
nical textiles markets. While Saco River’s business 
will remain yarn dyeing, the new equipment will 
also allow the company to put coatings on yarn. 

“It’s about diversifying,” managing direc-
tor Claudia Raessler said. “We’re moving into 
technical and industrial markets. Our message 
is simple. If you have an uncolored thread or yarn, we want 
to put color on it.”

Raessler, who previously made her living as an attorney, 
bought the assets of a defunct dye house in 2012 with her 
husband, Ken, and a few partners. Most of the equipment 
was usable but relatively antiquated, so the new investment 
figures to take the company to a new level. It will greatly 
expand production capacity.

The company’s five new Italian machines—an investment 
of $750,000—allow the move into package dyeing. The equip-
ment comprises two Bellini dyeing machines, two Fadis wind-
ers and an RF Systems drying machine. They replace machin-
ery that dated to the 1930s. 

“We selected this machinery because Italy, during the 
economic downturn, maintained a very strong presence in 
research and development for textile machinery,” Raessler 
said. “They had to do it because Europe is the U.S. on ste-
roids when it comes to environmental standards and learn-
ing to manufacture with less environmental impact. This 
machinery gets some of the best ratings, and that’s one of 
the things that is really important to us.”

It was a busy summer at Saco River. As the new machin-
ery was arriving from Italy, the company moved into a larger, 
25,000-square-foot facility.  Saco River’s original home was in 
a portion of a historic factory formerly operated by now-de-
funct textile giant WestPoint Stevens. 

Raessler said the new machinery will help her company re-
duce operating costs. Primarily it comes from reduced water 
usage, which has dropped from 40 gallons per pound of yarn to 
four gallons per pound.

“We can now be more flexible around our pricing struc-
ture,” she said. 

All of this makes it more practical to produce textiles in the 
U.S. Raessler says it’s part of the company’s story and it’s a 
story that many customers want to hear.

“Our challenge to manufacturing in the U.S. is to make it 
work economically,” she said. “We are a hell of a lot closer to 
that now with the new technology. Our old equipment came out 
of an old dyehouse in New York. We have to focus on what will 
make it work from a sustainability perspective.”

The company currently employs 18 people, and Raessler 
expects that figure to grow as the new capacity ramps up in the 
coming months. Production will grow from the current 8,000 
to 10,000 pounds per month to 30,000 pounds per month by the 
end of the year. Saco River’s production staff, which numbers 
about 10, is mostly international.

Looking back on Saco River’s first four years, Raessler said 
her main takeaway is that there is no script to starting up a tex-
tile operation.

“We’ve gone through all the pains that a startup goes 
through,” she said. “There is no cookbook to consult. It just 
doesn’t exist. No matter who you are in an entrepreneurial set-
ting, you have to listen to your team because they are the ones 

who are going to get you to the finish line—not me or my hus-
band but the team.”

Saco River has forged partnerships and associations with 
companies around the U.S. One of those is San Francisco–
based California Cloth Foundry, which Raessler describes as 
trying to remake the organic clothing industry. Saco River has 
done some design and color work for the firm and hopes to do 
much more. 

Many other recent startup textile and apparel firms have dis-
covered a significant obstacle is finding skilled workers.  That 
is true in Maine despite the state once being a major center of 
textile activity. Most of the major manufacturers closed dur-
ing the first decade of the 2000s. Equally tough, especially in 
the Northeastern U.S., is finding industry-specific training pro-
grams. Raessler has had discussions with the local community-
college system about developing a curriculum. Another option 
is online programs through the North Carolina State Univer-
sity College of Textiles.

Looking ahead, she sees two major challenges for the 
company. 

“If you are in an ownership role, you set the tone for every-
body. If I manage myself effectively, then I think everything 
falls into place. Understanding how to hire into the next phase 
is important, and right now we have a lot of employee needs 
such as sales, a computer programmer and a powerhouse kind 
of person for manufacturing. So, making the HR decisions is 
the second-biggest challenge.” ●

U.S. Dyehouse Startup Sets Sights on Technical Textile Market
By John McCurry Contributing Writer
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Capabilities that inspire

texollini.com

Our collection of more than 4,000 European-quality fabrics are 

manufactured in our Los Angeles-based facility. We offer faster 

deliveries, superior quality control, and vertically-integrated  

services for all major fashion categories.

LA TEXTILE – SEPTEMBER 26-28 – BOOTH PH3
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Tomas Maier

Spring/Summer ’17 Womenswear Color 
on the Catwalks by Trendstop

Saturated shades create statement 
styles. Global fashion forecasting agency 
Trendstop presents the lowdown on the 
major color trends and key applications 
emerging at the Spring/Summer ’17 Re-

sort collections. Deep dense blues and 
hot-blooded reds have a luxurious appeal, 
layered up for an amplified effect. Creamy 
vanilla tones cool things down, adding a 
fresh and feminine flavor to utility looks.

Looking for more trend insight? For Cus-
tom Color Directions, email info@trendstop.

com for details. For more information about 
Trendstop, visit www.trendstop.com.

Sacai   

Hermès

Helmut Lang

Sportmax  

Wes Gordon  

MM6 Maison Margiela

Calvin Klein Collection

Balmain

Fiery oxblood 
reds embolden the 
SS17 palette with 
a  new r ichness . 
Saturated shades 
give utility casuals, 
relaxed co-ords and 
sporty outerwear a 
statement presence 
amplified by single 
color layering.

Red Brick

D e n i m  b l u e s 
evo lve  fo r  SS17 
with luxurious deep 
dark indigo tones. 
Tailored denim and 
po l i shed  l ea the r 
complement the so-
phisticated mood, 
e l eva t ing  casua l 
outerwear to high-
fashion status.

Rich Denim Ink

C o o l  v a n i l l a 
tones look fresh 
for summer as soft 
creamy pales con-
trast with crisply 
starched cottons. 
Sugar-sweet shades 
lighten up struc-
tured utility pieces, 
lending a feminine 
touch to clean sil-
houettes.  

Vanilla Cream

2445 S. SANTA FE AVE.
LOS ANGELES, CALIFORNIA 90058 

WWW.MULTITEX.US

INFO@MULTITEX.US

P: (323) 588-3100 F: (323) 588-1499

 • DIGITAL PRINTING

 • CUSTOM AND COMMISSION PRINTING

 • FABRIC AND GARMENT CRUSHING

 • EXTENSIVE PRINT LIBRARY

 • HEAT TRANSFER PRINTING

 • BLENDED YARNS

 • 3 END FRENCH TERRY
 • JACQUARDS

 • SWEATER KNITS

 • SUSTAINABLE YARNS

 • NATURAL AND SYNTHETIC YARNS

 • JERSEY  • RIB  • FLEECE
 • EXTENSIVE SELECTION OF KNIT FABRICS

A Los Angeles based manufacturer
of high quality knit fabrics with

integrated roll to roll sublimation
and digital printing capabilities.
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Perfect Spot
Textile designers are seeing spots offering everything from 
traditional polka-dot styles to novelty prints and jacquards 
and knit patterns that are spot-on. 

SAS Sport #S10027-02 
Jersey Eyelet Micro Poly

SAS Sport #S10065-01 
Chain-Link Mesh With Lycra

Philips-Boyne Corp. #CPR0-
04NVY

Philips-Boyne Corp. # CPR00-
7NVY

NK Textile “HoneyComb” Eclat Textile Co. Ltd. 
#RT1412347 Single Jacquard 

Cinergy Textiles Inc. 
#BONLC-19174 Bonded 
Stripe Lace

Eclat Textile Co. Ltd. 
#RT1305241 Single Jacquard

Jay Ann Fabrics Inc. #956

Cinergy Textiles Inc. #KNIT-
JACQ-14068 Knit Jacquard

sEvnna Textile Company Ltd. 
#AT40D Silicone Print

Pastels S.A.S. #17094 
“Meryl” 

06.spots.indd   6 9/7/16   7:08 PM



sastextiles.com

Proudly knit 
in California 

for over 
25 years

Contemporary
Lifestyle 
Active 

Athleisure

Micromodal & Tencel 
Blends, Supima 

Cotton, Yarn-dye 
Stripes, Nylon Blends, 
Recycled Poly, Eco Tri-

blend, 3-end French 
Terry/Fleece, 

Jacquards, Novelty 
textures

We offer 
excellent quality, 

competitive prices 
& exceptional 

service

Please visit our 
booth #PH-13 at 

the L.A. Textile Show 
Sept. 26-28
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Robert Kaufman Fabrics #SB-
6112D1 Petite Garden

NK Textile “Geometric Lace” NK Textile “Phoebe”Philips-Boyne Corp. #CPR009BPR

Tissages des Chaumes #C002T58

Philips-Boyne Corp. #Y/D9807MUL

Eclat Textile Co. Ltd. #RT1602184 
Single Jacquard Stripe

Jay Ann Fabrics Inc. #932/4

Cinergy Textiles Inc. #SK016684 
Hacci Print

Purple Reign
All shades of purple from soft lilac to deep plum and bright 
grape lend a regal look to prints, yarn-dyed plaids, athetic 
knits, delicate laces and textural chenille. 

swisstulle Ltd. is a leading European bobbinet and warp knit 
manufacturer with headquarters in Switzerland, founded in 1912.

•  Factories in Switzerland and UK
•  Servicing Bridal, Haute Couture, Pret-a-Porter, Lingerie and 

Embroidery Market
•  Experts in high quality Silk and Cotton Bobbinet, as well as, 

Rigid or Elastic Rachel Tulle
•  Innovation
•  Quality
•  Unparalleled Customer Service
•  Custom orders welcome

Contact:  Martina Callegari will be pleased to show you our 
collection, m.callegari@swisstulle.ch or visit www.swisstulle.ch
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At the LA International Textile Show, Sept 26, 27 & 28th 2016 at the 
California Market Center, leading innovative mills are showing creative fabrics 
and garments containing Lenzing Fibers.

Publisher  Lenzing Marketing Communication
Contact  Lenzing Aktiengesellschaft, A-4860 Lenzing, Austria
E-mail  fibers@lenzing.com
Homepage   www.lenzing-fibers.com

TENCEL® and MicroModal® are registered trademarks of Lenzing Aktiengesellschaft.

Company Showroom Booth

American Fabrics International, Inc. 615

Asher Fabric Concepts    302-306

Buhler Quality Yarns PH 7 

Design Knit, Inc.  PH 1 

Epic Textiles    2005-2007

Impex Textile  PH 9 
Pacific Coast Knitting 

SAS Textiles PH13 

Sextet Fabrics, Inc. 305

Texollini   PH 3 

Tricot Liesse 109 

Unitex International 90-92 90-92

Zen Tex PH 35 

Lenzing_AD_CAN_LA_textile_show_2016.indd   3 07.09.16   15:20

205-209

TEXTILE TRENDS

Cinergy Textiles Inc. #HMC-0970-
5400 Printed Stripe Nylon

SAS Textiles #10537-01 Pique 
Stripe With Spandex

Fabric Selection #Knit3681

Cinergy Textiles Inc. #HMC-
1002-5400 Printed Stripe 
Chiffon

Asher Fabric Concepts 
#CSJ120-GX Sweater Stripe 
Natural Black/Gold

Asher Fabric Concepts #NXR158 
Samba Nylon Spandex 15x8 Rib

SAS Textiles #10639-01 2x2 
Rib Stripe With Spandex

SAS Textiles #9844-01 Jersey 
Stripe Long Slub Space Dye

SAS Textiles #10732-01 
Jersey Pucker Pencil Stripe

SAS Sport #S10047-01 Jersey 
Stripe

Kalimo #16180 EXP Super Stripes 
Viscocrepe

Earn Your Stripes
Whether bold and oversize or subtle and delicate, stripes continue to 
show versatility for knits, wovens and novelty fabrications. 

09.textiles.indd   9 9/7/16   7:13 PM
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Bischoff Gamma (Thailand) 
Ltd.#125898 Net Allover With 
PES Yarn

Cinergy Textiles Inc. 
#Challis-18623 Printed 
Paisley Challis

La Lame Inc. #Spacer-A1 
One-Sided Printing

Cinergy Textiles Inc. #JACQUARD-478 Floral 
Jacquard

D&N Textiles Inc. #5954

In Black & White
Sophisticated pairings of black and white are a forever classic that adds 
visual impact to lace and paisley patterns, jacquards, and novelty prints. 

Asher Fabric Concepts,  
(323) 268-1218, 
www.asherconcepts.com 

Bischoff Gamma (Thailand) Ltd.,  
(212) 921-9770, 
www.lalame.com

Cinergy Textiles Inc., (213) 748-4400, 
www.cinergytextiles.com

D&N Textiles Inc., (310) 503-6927, 
michael@dntextiles.com

Eclat Textiles Co. Ltd., 
(213) 624-2633, 
www.eclatusa.com

Fabric Selection, (213) 747-6297,
www.fabricselection.com

Jay Ann Fabrics Inc., (213) 622-8272, 
www.jayannfabrics.com

Kalimo, (213) 628-3953, 
www.kalimo.com.br

La Lame Inc., (212) 921-9770, 
www.lalame.com

MG Creation, (212) 921-9770, 
www.lalame.com

NK Textile/Nipkow & Kobelt Inc.,  
(949) 680-4743, 
www.nipkowkobelt.com 

Pastels S.A.S., (212) 921-9770, 
www.lalame.com

Philips-Boyne Corp., (562) 896-2669, 
www.philipsboyne.com

Robert Kaufman Fabrics, 
(800) 877-2066, 
www.robertkaufman.com

SAS Sport, (323) 277-5555, 
www.sastextiles.com

SAS Textiles, (323) 277-5555, 
www.sastextiles.com

sEvvna Textile Company Ltd., 
(212) 921-9770, 
www.lalame.com

Solid Stone Fabrics, (276) 634-0115, 
www.solidstonefabrics.com

Solstiss, (213) 688-9797,  
www.solstiss.com

Tissage des Chaumes, (212) 921-9770,  
www.lalame.com
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dgexpo

info@dgexpo.net  / 212.804.8243

for details & to register go to: www.dgexpo.net

Low MiniMuMs + stock PrograMs
for Apparel, Accessories
&  Home Furnishings

October 5 & 6, 2016 / Miami
Doubletree Miami Airport Convention Center

November 20 & 21, 2016 /San Francisco
San Francisco Hilton  Financial District
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To Be Announced, 2017 / Dallas

DIRECTORY

FABRIC SELECTION

Visit us at
Sourcing at Coterie, New York, Sept. 18–20 and 
LA Textile Show, Los Angeles, Sept. 26–28 

Leading textile wholesale company with outstanding 
sales and service for more than 20 years

FABRIC SELECTION
• In house design

• Basic

• Novelty

• Knit

• Woven

• Prints

• And more

• We copyright all of our 
print designs

fabricselection.com 
213-747-6297

rosie@fabricselection.com 
FABRIC SELECTION

The Best Quality Fabric
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676767Outerwear

Beachwear

Linings

LOungewear

resOrtwear

shirts

BLOuses

Shirting. 
It’s not just for shirts anymore.

tel. (631) 755-1230
Fax. (631) 755-1259

PhiLiPsBOYne.cOM
saLes@PhiLiPsBOYne.cOM

100% woven Egyptian cotton. Made in Japan. More than 3 million 
yards in stock. Ask for it by name:  Superba,® Corona,® Ultimo.®  

Low minimums. Special orders welcome.

Stocked in NYC for U.S.-based manufacturers

of Superior
Products and Service

Est. 1949

S i x t y- S E V E N  y E a r S
More than

we are now carrying wide goods in 
addition to our Japanese textiles!
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1. John F. Allen & Son Inc.  HFMesh- Peri/SI
2. Finotex 
3. Finotex 
4. Emsig Manufacturing Corp.  A3100
5. Seram America Inc.  N02097IXU
6. Zohar Industries  
7. Zohar Industries  
8. Kagan Trim Center AEA/018155-C03
9. Avery Dennison F-PB-0084-15
10. Cuteque International Inc. 
11. Cuteque International Inc. 
12. Kagan Trim Center EKN/974146-156
13. 3in1Labels 
14. Finotex 
15. Trim Networks  LS017
16. Cuteque International Inc.  
17. Cuteque International Inc. 
18. Cuteque International Inc. 
19. Satab USA   1956 Dontelle Annush
20. John F. Allen & Son Inc.  HF Mesh CRYS/SI
21. John F. Allen & Son Inc.  HF  Mesh Rose/SI

Florabundance

1.

21.

20.

12. 3.

4.

10.

6.
7.

6.

13.

16.
17.

18.

14. 15.

11.

9.
8.

19.

Sew-on Stones  •  Hot Fix  •  Rhinestone & Pearl Chain  
Plastic & Spiked Banding •  Rhinestone Components 

OVER 40,000 Items in Stock
John F. Allen & Son, Inc. 

       YOUR SOURCE FOR:
Since 1889

sales@JFAllen.com

www.JFAllen.com

Call us for our
complimentary 

sample pack:
(800) 334-9971

PLATINUM DISTRIBUTOR
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Shimmer and Shine
1. Emsig Manufacturing Corp.  
a3685
2. Emsig Manufacturing Corp.  
A3695
3. Seram America Inc.  
N020805XU/0000
4. Appliqués With Glitz Inc.   
Sophia Stone ACT 116
5. J.N. Zippers & Supplies 
Corp.  
6. J.N. Zippers & Supplies 
Corp.  
7. Appliqués With Glitz Inc.   
Cam ACT 164
8. Appliqués With Glitz Inc.   
Victoria Elite ACT 197
9. Appliqués With Glitz Inc.   
Dora ACT 200
10. Appliqués With Glitz Inc.   
Victoria Yardage ACT 113
11. Dara Inc.   
12. Zohar Industries  
13. Zohar Industries  
14. Dara Inc.   
15. Appliqués With Glitz Inc.   
Petite Victorian ACT 163
16. Satab USA   Galon Rococo  
0180
17. Trim Networks  LS-009
18. 3in1Labels RFID
19. Emsig Manufacturing Corp.  
A3510

15.

14.

16.

13.

12.

6.

5.
1.

2.

3.

18.

17.

9.

19.

7.

4.

8. 10.

1.212.563.5460    1.800.364.8003   sales@emsig.com    www.emsig.com

sales offices across america
ChiCago*MiaMi*Dallas*New York*PhilaDelPhia*seattle*Nashville

*saN FraNCisCo*los aNgeles*North CaroliNa

We also have InternatIonal offIces In vIetnam, Korea, IndIa, hong Kong and shenzhen, chIna

emsig is the largest manufacturer of 
melamine buttons in the world produced 

by Us Button co in the Usa.

Manufacturing a full selection of buttons *buckles*closures
*swimwear*accessories. New styles each seasoN

2017 will be our 

89th anniversary

year
your #1 Global 

resourCe For
Quality 

innovation 
DePenDability 

Distribution
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FINDINGS & TRIMMINGS

1.

2.

3. 3.

4.

4.

5.

5.

6.
7.

8.

9.

21.

GET INTO THE NEXT 
TEXTILE PREVIEW 

WITH TECH FOCUS

Contact Terry Martinez for special rates
at terry@apparelnews.net or 
call 213-627-3737 ext. 213
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SEPT 26 - 28 , 2016

1. 3in1Labels a3HT-151-007
2. Trim Networks  IS-024
3. Union Knopf  Ltd.  896595
4. Union Knopf  Ltd.  919279
5. Union Knopf  Ltd.  919279
6. Emsig Manufacturing Corp.  A3748
7. Emsig Manufacturing Corp.  
M2010
8. Seram America Inc.  N021004XT
9. Seram America Inc.  N020961XT
10. Emsig Manufacturing Corp.  
S9141171
11. Emsig Manufacturing Corp.  
A3408
12. Union Knopf  Ltd.  897401
13. Union Knopf  Ltd.  894242
14. Trim Networks  LS001
15. Avery Dennison D-EE-0015-15
16. Emsig Manufacturing Corp.  
A3752
17. Emsig Manufacturing Corp.  
A3769
18. Emsig Manufacturing Corp.  
A3838
19. Prym Fashion USA PF-20
20. Emsig Manufacturing Corp.  
A2463
21. Trim Networks  LS-002
22. J.N. Zippers & Supplies Corp.  
23. J.N. Zippers & Supplies Corp.  
  

Into the Woods
FINDINGS & TRIMMINGS

23.

22.21.

19.

20.

18.

16.
17.

10.
11.

12. 12.

13.
13.

15.

14.

14-15.woods.indd   15 9/7/16   7:34 PM
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1. Satab USA 1809 Ruban Resille
2. Midori Ribbon  #RV10009 
Vintage Blue Floral
3. Dara Inc.   DA050
4. Dara Inc.   
5. Dara Inc.   
6. Dara Inc.   
7. Union Knopf  Ltd.  894983
8. Dara Inc.   
9. J.N. Zippers & Supplies Corp.  
10. John F. Allen & Son Inc.  
HFStrip Rhinestone Banding
11. 3in1Labels HT-151015
12. Dara Inc.   
13. Trim Networks  LS-001
14. John F. Allen & Son Inc. 
Preciosa Sky Blue 47
15. John F. Allen & Son Inc.  
Preciosa Acid Light Blue 4H
16. John F. Allen & Son Inc.  
Preciosa Blue 41

17. John F. Allen & Son Inc.  
Preciosa Aqua 46
18. John F. Allen & Son Inc.  
Preciosa Royal Blue 45
19. John F. Allen & Son Inc.  
Preciosa Navy Blue 48
20. Avery Dennison  
F_PB_0062_15
21. Dara Inc.   TA-742
22. Prym Fashion USA PF-113 
23. Prym Fashion USA PF-117
24. Seram America Inc.  
N020980XT
25. Dara Inc.   
26. Avery Dennison P EE 000515
27. California Label Products
28. California Label Products
29. California Label Products
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Kagan Trim Center
3957 S. Hill St. (2nd floor), Los Angeles, CA 90037
(323) 583-1400 • www.kagantrim.com

Kagan Trim is proud to be the exclusive 
distributor for Fulflex high-quality, thin-
gauge rubber and clear elastic products.

The #1 Source for All 
Your Trimming Needs!

Appliqués * Belts * Braids * 
Buttons * Elastics * Embellishments 
* Fringes * Fusing * Laces * 
Metals * Necklines * Ribbons * 
Rhinestones * Sequins * Tapes * 
Webbing * Much, much more

• 75 years of continuous service to the 
apparel industry

• Over 50,000 fashion trims in stock
• We welcome you to visit our customer-

friendly showroom
• Highly qualified & experienced sales reps
• Easy to navigate website
• Discounted China drop-shipping all 

over the world

3 in1Labels
(657) 210-4970
3in1labels.com
 
Appliqués With Glitz Inc./Lords 
and Ladies Inc.
(888) 344-5480
appliqueswithglitz.com
 
Avery Dennison
www.averydennison.com
 
California Label Products 
(310) 523-5800
www.californialabelproducts.
com

Cuteque International Inc.
(626) 287-1705
www.cuteque.com
 
Dara Inc.
(213) 749-9970
www.DaraIncUSA.com

Emsig  
Manufacturing Corp.
(212) 563-5460
www.emsig.com

Finotex
(305) 470-2400
www.finotex.com
 
J.N. Zippers & Supplies Corp.
(650) 871-8838
www.zprz.com
 
John F. Allen & Son Inc.
(800) 334-9971
www.jfallen.com
 
Kagan Trim Center
(323) 583-1400
www.kagantrim.com
 
Midori Ribbon
(800) 659-3049
www.midoriribbon.com
 

Prym Fashion USA
(864) 230-5435
www.prym-fashion-usa.com
 
Satab USA
(212-403-2805), 33 01 42 
36 66 00
www.satab.com
 
Seram America Inc.
(646) 590-0296
www.seram.com
 
Trim Networks
(213) 688-8550
www.trimnetworks.com
 
Union Knopf Ltd.
(516) 445-5516
www.unionknopf.com
 
Zohar Industries
(323) 544-4444
www.zoharzippers.com

DIRECTORY
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TEXTILE, TECH  
AND SERVICES
Ahearn Denning 
Cutting Machine Inc.
761 East 15th St.
Los Angeles, CA 90021
(213) 626-6765
Fax: (213) 741-0733
www.ahearncutting.com
Products and Services: Cutting room experts in L.A. Established in 
1957, Ahearn Denning Cutting Machine is fourth-generation owned 
and operated, a recognized leader in providing the highest-quality 
cutting-machine equipment, supplies, parts, and services for nearly 
60 years. Our mission is to provide our customers with the most 
innovative and efficient cutting solutions to meet all of your produc-
tion demands. That’s why at Ahearn Denning we offer an extensive 
line of top-quality supplies—everything from scissors, paper, to 
pattern tackers, spreaders to cutting tables. We also guarantee the 
lowest prices you’ve come to expect from Ahearn Denning. We are 
committed to providing expert technical support; a trained, dedicated 
sales staff; superior customer service; and a commitment to excel-
lence you won’t find anywhere else. We are your one-stop shop for 
all cutting room needs.

AIMS360 
110 E. 9th St., Suite A1169 
Los Angeles, CA 90079 
(310) 740-9249 
www.aims360.com
info@aims360.com 
Products and Services: AIMS360 offers the most fully integrated 
business management software for manufacturers, wholesalers, 
and importers of apparel and other fashion related goods, effort-
lessly allowing them to expand business and create efficiencies with 
complete inventory management, enterprise business intelligence, 
reporting, and much more. The cloud-connected software reduces 
cost and utilizes the latest .NET and Microsoft SQL platforms. A 
Microsoft Partner and Gold Competency Holder with a development 
team that is always releasing upgrades to meet industry standards, 
users will find many industry advanced features including customer 
management with advanced accounts receivables as well as order 
taking on the go for desktop, web, and iPad. AIMS360 can also 
connect with any third-party solution to create one integrated 
omnichannel system. AIMS360 is the go-to solution to grow your busi-
ness and increase your ROI. Get the industry’s leading ERP software, 
AIMS360! For your FREE demo, contact us today and see why the 
industry trusts AIMS 360.
 

Asher Fabric Concepts
2301 E. Seventh St., #F107
Los Angeles, CA 90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: To address the need for innovative tem-
perature-regulating knit fabrics in the activewear market, Asher 
is introducing Cool Sport, spun on Asher’s new Santoni knitting 
machines, which create micro gauge knits for pure smoothness and 
compression. In 1991, Asher Fabric Concepts, based in Los Angeles, 
transformed the apparel industry by offering cutting-edge, high qual-
ity, “Made in U.S.A” knits for the contemporary fashion, athletic, and 
yoga markets. Since then, the company has become internationally 
known for its premium quality, knitted constructions with and without 
spandex, along with its creative print design and application. Asher 
Fabric Concepts provides fabric development, knitting, dyeing, and 
finishing in addition to fabric print design and printing capabilities 
based on each customer’s needs. The company differentiates itself 
from the competition by offering proprietary textiles and by continually 
updating and innovating every aspect of textile design and production. 
With an in-house design team, new prints are constantly added to 
its collection, and color stories are updated seasonally. Asher Fabric 
Concepts’ customers are leaders with strong brand recognition in 
the high-end, fashion-forward contemporary markets. Whether it is 
dress wear-knits, swimwear, active wear, sportswear, body wear, or 
intimate apparel, Asher Fabric Concepts always delivers.  

Azteca Dye and Laundry
2614 Geraldine St.
Los Angeles, CA  90011
(310) 884-9083
www.aztecadyelaundry.com
Products and Services: Since 1999, Azteca Dye and Laundry has 
been committed to providing quality dye and wash services to the gar-
ment industry. We have a history of working, developing, and creating 
some of the biggest names in the garment industry. We have two 
locations in the Los Angeles area with a total of 96,000 square feet 
of space. At Azteca, we work 24 hours a day, seven days a week in 
order to provide you with the fastest turnaround time in our industry.

 

Buhler Quality Yarns Corp.
1881 Athens Highway
Jefferson, GA 30549
(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality Yarns Corp.—We make 
MicroModal® work. The exceptional attributes and luxury of 
MicroModal are now more attainable. Supply chain optimizations 
and industry relationships allow manufacturers to benefit from our 
experience as the first successful MicroModal spinner in the US. Let 
us show you how affordable luxury can be.
www.buhleryarns.com

California Market Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.cmcdtla.com
Products and Services: Five seasons a year, buyers from around 
the globe flock to the CMC (California Market Center) for Los Angeles 
Fashion Market, the West Coast’s premier destination for thousands 
of apparel and lifestyle collections displayed in hundreds of the 
CMC’s showrooms and temporary exhibitor showcases. Featured 
trade shows include ALT Activewear & Lifestyle Tradeshow, Select 
Contemporary Tradeshow, Transit LA Shoe Show, and the LA Kids 
Market. LA Fashion Market at the CMC now offers visiting retailers 
and brands more opportunities and resources than ever to exhibit 
in and shop from. 

Design Knit Inc.
1636 Staunton Ave.
Los Angeles, CA 90021
(213) 742-1234
Fax: (213) 748-7110
www.designknit.com
shalat@designknit.com
Contact: Shala Tabassi 
Products and Services: Design Knit, Inc. is a knit-to-order mill 
based in Los Angeles specializing in the development and production 
of high-quality, sheer to heavyweight knits for the designer and con-
temporary markets. They will be featuring new innovations including, 
but not limited to: cashmere, cotton, linen, silk, wool, rayon and Modal 
blends. ProModal , Tencel , MircoTencel , Supima blends including 
our luxe collection. Denim-inspired knits. Cut-and-sew sweater knits. 
Fashion-forward activewear/athleisure collection. 

DG Expo Fabric & Trim Show 
www.dgexpo.net
(212) 804.8243
Products and Services: DG Expo Fabric & Trim Show is a two-day 
show featuring U.S. and Canadian companies with low minimums 
and many with in-stock programs. DG Expo focuses on the needs 
of designers, manufacturers (producing apparel, accessories, home 
furnishings, and other sewn products), plus private-label retailers, 
fabric stores, and event/party planners. In addition to the two-day 
show, there are textile classes. Our upcoming shows are in Miami 
(Oct. 5–6), San Francisco (Nov. 20–21), and New York (Jan. 18-19, 
2017). Visit our website for details and to register.
 

Fabric Selection Inc.
800 E. 14th St.
Los Angeles, CA  90021
Ph: (213) 747-6297
Fax: (213) 747-7006
www.fabricselection.com
rosie@fabricselection.com
Products and Services:  Fabric Selection Inc. is a premier wholesale 
retailer, supplying the best-quality fabrics and in-house designs to 
designers and manufacturers in the Los Angeles area and beyond. 
Whether you need the common fabrics that you rely on, such as 
wholesale polyester/spandex, rayon/spandex, novelty, solid, print, 
knit, woven or more unique fabrics to inspire your next great fashion 
creation, we can work with you to get a price that will fit with your 
bottom line. All of our print designs are copyrighted. Visit us at 
Sourcing at Coterie, New York Sept. 18-20 and LA Textile Show, Los 
Angeles Sept. 26-28.

G + G Multitex Inc./Geotex
2445 S. Santa Fe Avenue
Los Angeles, CA 90058
(323) 588-3100 
Fax: (323) 588-1499
info@multitex.us
www.multitex.us
Products and Services: G&G Multitex, Inc. is a leading supplier of 
high-quality knit fabrics to the Los Angeles apparel industry with over 
25 years of experience. By knitting yarn into American-made fabrics 

➥ Resource Guide page 18

Textile, Findings & Trimmings 
and Tech Resource Guide

RFID HANG TAG
RFID HEAT TRANSFER

RFID WOVEN & PRINTED LABELS
RFID STICKERS

3in1 Labels, Inc.
17150 Newhope Street, #1003

Fountain Valley, CA 92708
O: 657 . 210 . 4970

E: contactus@3in1labels.com
W: 3in1labels.com

CMC   |   Penthouse Floor,  100 East  9th  Street
Los Angeles, CA 90070

Sept. 26th  -  28th ( Monday  - Wednesday)
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and with the help of in-house printing capabilities, we have proven 
to be versatile and resourceful in our ability to supply our customers 
with the most unique and fashion forward fabrics. With access to our 
circular knitting mill, Santa Fe Knitting and Geotex, our Roll to Roll 
sublimation printing plant with digital printing capabilities, we are 
more than capable of developing and producing new and innovative 
fabrics. Our portfolio of fabrics consists of natural and synthetic blend 
knits, with or without spandex. We produce solid or printed construc-
tions ranging from basic jerseys to double knits, jacquards, sweater 
knits as well as 3 ends French terry and fleece knits. We invite you to 
learn more about our company, its different divisions, and our many 
different products and services.
 

Gerber Technology
24 Industrial Park Road West
Tolland, CT 06084
(800) 826-3243
(860) 871-8082 (outside USA)
www.gerbertechnology.com
Products and Services: Gerber Technology provides a complete 
suite of integrated technology solutions including pattern design and 
product lifecycle management software, as well as sophisticated 
automation manufacturing systems for some of the biggest names in 
the global apparel and sewn goods industries. Over 100 Fortune 500 
companies in over 130 countries depend upon Gerber to help create 
and develop their products, communicate and collaborate with their 
global partners, and manage their data more efficiently throughout the 
entire process. From the industry-leading AccuMark® pattern design, 
grading and marker making software to textiles spreading systems, 
single- and multi-ply GERBERcutters®, and the YuniquePLMTM 
product lifecycle management software, the Gerber product portfolio 
will help its customers decrease time-to-market. Gerber’s knowledge 
and experience in the apparel industry and its worldwide service 
organization allow it to offer some of the world’s leading brands fully 
integrated solutions.

Lenzing Fibers Inc.
530 Seventh Ave., Suite 808
New York, NY 10018
(212) 944-7400
Fax: (212) 9447406
newyork@lenzing.com
www.lenzing.com/textile
Products and Services: The Lenzing Group is a world leader in mar-
keting and manufacturing man-made cellulose fibers. The portfolio of 
Lenzing Fibers includes TENCEL®, Lenzing Modal®, MicroModal®, 
ProModal®, and MicroTencel®. Supply-chain support through 
resource lists, technical support, and hangtag program. These 
ecologically responsible fibers with performance benefits are comfort-
able, sustainable, biodegradable, and derived from a renewable raw 
material, wood pulp. For more information, please visit our website.

Philips-Boyne Corp.
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259
www.philipsboyne.com
sales@philipsboyne.com
Products and Services: Philips-Boyne Corp. offers high-quality shirt-
ings and fabric. The majority of the line consists of long-staple Egyptian 
cotton that is woven and finished in Japan. Styles range from classic 
stripes, checks, and solids to novelties, Oxfords, dobbies, voiles, 
Swiss dots, seersuckers, ginghams, flannels, and more. Exclusive 
broadcloth qualities: Ultimo , Corona , and Superba. Knowledgeable 
customer-service team, immediate shipping, and highest-quality tex-
tiles. Philips-Boyne serves everyone from at-home sewers and custom 
shirt-makers to couture designers and branded corporations.

Robert Kaufman Fabrics
129 West 132nd St.
Los Angeles, CA 90061
(800) 877-2066
Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com
Products and Services: Robert Kaufman Co., Inc. is an importer and 
converter with national and international representation, stocking a 
wide variety of printed, yarn-dyed, and solid wovens and knits as well 
as denims. In business for over 70 years, Robert Kaufman Fabrics has 
been delivering the highest-quality service to manufacturing clients in 
the U.S. and around the world in a variety of markets, including chil-
drenswear, womenswear, contemporary, juniors, men’s sportswear, 
maternity, uniforms, special occasion, accessories, and home fash-
ions. In addition to an extensive catalog of on-trend design collections 
released every quarter, we offer domestic in-stock programs with low 
minimums, as well as customized fabric design, development, and 
sourcing for prints, yarn-dyes, and solids. All fabrics are available for 
sampling. We also drop ship for customers with off-shore production 
needs. Robert Kaufman Fabrics sells wholesale and to the trade only. 
Our fabrics are available to the retail consumer through local quilt 
and fabric stores. To find a retail store that carries Robert Kaufman 
Fabrics, please see our website. To see what’s available and our lat-
est collections in a fully searchable format, please visit our website. If 
you’re a customer looking to see our fabrics in person, please contact 
our office to schedule an appointment to visit our LA showroom.

SAS Textiles
3100 E. 44th St.
Vernon, CA 90058
(323) 277-5555
info@sastextiles.com
Products and Services: SAS Textiles is a knitting mill based in the 
heart of Los Angeles, serving the industry with “Made in the USA” 
fabrics for over 25 years. We knit qualities ranging from very fine 40 
gauge styles to coarse sweater knits. We stock a variety of natural 
yarns, heathers, and dyed yarns for our extensive yarn-dye stripe 
lines.  We have an expansive open line and offer custom fabric devel-
opment services in a variety of qualities from novelty knits to basic 
PFD and solid dye knits. Micromodal, Tencel, Supima cotton, viscose 
rayon, triblends, eco yarns as well as Synthetic blends are available, 
just to name a few. We offer reliable and efficient customer service 
and delivery times combined with a large variety of products making 
SAS a major resource for garment manufacturers of any size. We 
have styles for multiple markets from fashion to performance fabrics. 
We welcome new customers and ask that you please contact us and 
arrange to visit our modern facility and showroom.

swisstulle
Contact:  Martina Callegari, Sales Director
+41 (0) 71 969 32 32
Fax: +41 (0) 71 969 32 33
m.callegari@swisstulle.ch
http://swisstulle.ch
Products and Services: Founded in 1912. We are one of the leading 
European warp knit and Bobbinet and Tulle manufacturers, producing 
in Switzerland and England.  Our expertise is rigid and elastic warp 
knits for fashion categories such as bridal, haute couture, and lingerie 
as well as the embroidery markets, including technical applications 
that excel in performance and quality. We have the latest machinery 
with a staff that guarantees quality standards. We cover the whole 
range of widths with special focus on large widths, resulting in 
exclusive wide seamless fabrics. Integrated dyeing and finishing is an 
essential part of our quality and service strategy.

Texollini
2575 El Presidio St.
Long Beach, CA 90810
(310) 537-3400
www.texollini.com
Products and Services: We at Texollini use state-of-the-art technol-
ogy to supply the fashion and garment industries with innovative and 
trend-driven fabrics. Speed-to-market, trend insights, and quality 
control have been the cornerstones of our Los Angeles–based facility 
for over 25 years. Our in-house vertical capabilities include knitting, 
dyeing, finishing, and printing, and our development and design 
teams are unparalleled. Contact us to find out how our quality-driven 
products will enhance your brand.

FINDINGS  
AND TRIMMINGS
3A Products of America
1006 S. San Pedro St.
Los Angeles, CA 90015
(213) 749-0103
www.us3a.com
Contact: Wayne Jung
Products and Services:  3A Products of America is a symbol of 
quality, serving you since 1975. Send your samples to us. We will 
help you save money. Custom orders to meet your needs: snaps, 
knitted elastic, zippers, webbing, buckles, and buttons with your logo. 
We offer threads, labels, accessories, interlining, display equipment, 
fabric and product sourcing, website design, printing, and promotional 
items. Fast services are our first priority.

3in1Labels
17150 Newhope St. Suite 1003
Fountain Valley, CA 92708
(657) 210-4970
ContactUs@3in1labels.com
http://3in1labels.com
Products and Services: The founders of 3in1Labels have been in the 
apparel industry for over 25 years.  We want to sell customers cloth-
ing labels that are unique and current in the fashion industry, with 
high quality and great customer service. We provide complete sales, 
design, and production in all areas of clothing labels, including hang-
tags, barcode, size stickers,care labels, printed tapes, woven labels, 
and heat transfers. We utilize a wide range of the latest machinery in 
order to provide our customers with the best design, style, and tech-
nology.  In addition, 3in1Labels has the rights to use RFID on labels 
in the form of heat transfer. Nobody else can do this, as we have the 
patents for the USA and Southeast Asia. This enables security for theft 
and inventory tracking on each garment. See us at the LA International 
Textile Show, September 26-28, booth 5008.

The Button / Accessory Con-
nection, Inc.
152 West Pico Blvd.
Los Angeles, CA 90015
(213) 747-8442
(877) 747-8442 (Outside California)
www.tbacinc.com
Products and Services: The Button Accessory / Connection (TBAC) 
has been an industry-leading trimming supplier, servicing high-end 
brands for over 30 years. TBAC started off by supplying high-quality 
buttons and hardware from Italy and then expanded over the years 
into all kinds of trims with factories all over the world. Hardware, 
hang tags, labels, lace trim, elastics, charms and more! As of this 
year, TBAC has introduced a cut and sew factory at their location in 
downtown Los Angeles. TBAC’s new garment program, To Be Always 
Continued, offers customers the ability produce quality garments at 
reasonable quantities and price. Made in the USA! Let TBAC help your 
brand streamline the manufacturing process and produce industry-
leading apparel garments and trims.

California Label Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.californialabel.com
info@californialabel.com
Products and Services: California Label Products will be exhibiting 
at the LA Textile show on September 26th – 28th and we look forward 
to seeing you there! Visit our booth #6001/6003 for the latest look 
in labels and tags to get inspired.  Our In-House Art Department can 
help develop your brand identity with an updated look or provide you 
with a quote on your existing items. Our product list not only consists 
of woven labels, printed labels, heat transfers, size tabs, and custom 
hang tags, but we also have a service bureau with quick turn time 
and great pricing. We are dedicated to setting the highest standard of 
excellence in our industry.  Above all, we value quality, consistency 
and creating solutions that work for you. Check our website for a full 
product list or call or email us.

Emsig Manufacturing Corpora-
tion
263 W. 38th St., 5th Floor
New York, NY 10001
(800) 364-8003, Ext. 309
sales@emsig.com
www.emsig.com
Products and Services: Emsig is a  socially, morally, and ethically 
responsible company. Emsig donates buttons to charitable organiza-
tions and schools for apparel educational purposes. We produce 
buttons that best fit the needs of those who have arthritic challenges 
in buttoning there clothes, We have buttons that are made of 100 
percent recycled raw material. And buttons that resist the growth of 
bacteria and virus. We also produce “smart  buttons.” In 2017 we will 
begin our 89th year in business.   

John F. Allen & Son, Inc.
100 Meadow St.
Warwick RI 02886
New York Showroom:
Pulver Importing (a division of John F. Allen)
10 West 37th St., 6 FL 
New York NY 10018
www.JFAllen.com
(800) 334-9971
Products and Services: Founded in 1889, John F. Allen & Son, Inc. 
is a fourth-generation family importer and wholesale distributor of 
the world’s finest rhinestones, trim, beads, findings, and genuine 
stone serving the textile, jewelry, and craft industries. We are proud 
to be one of the largest U.S. wholesale distributors of Preciosa-brand 
Czech crystal products, and we are a direct importer of over 40,000 
items from top-quality factories in Europe and Asia. We offer highly 
knowledgeable, friendly service; a vast selection of products; and a 
well-stocked warehouse, which means quick order fulfillment for our 
customers. Visit our New York City showroom or our 22,000-square-
foot warehouse at our headquarters in Warwick, R.I.

Kagan Trim Center
3957 S. Hill St (2nd Floor) 
Los Angeles, CA 90037
(323) 583-1400 
Fax: 323-583-1600
nfo@kagantrim.com
www.kagantrim.com
Products and Services: Kagan Trim Center, in business for over 70 
years, is proud to be your primary wholesale lace and trims supplier. 
We offer a complete selection of apparel trim, from the most current 
designs of the season to all the basics. We have over 75,000 trimming 
items in stock, including elastic, ribbons, laces, and embellishments 
of every description. We’re able to drop-ship our products from China 
to anywhere in the world, saving you time and money. Additionally, 
our team is comprised of experienced professionals in every aspect of 

the trimming industry, able to provide you with the answers you need, 
quickly and accurately, thus allowing you to get your finished product 
to market without delay! Please visit our easy-to-navigate website to 
see our products. All inquiries welcome.

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
Info@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label is dedicated to helping 
companies develop and showcase their brand identity. From logo 
labels and hangtags to care/content labels and price tickets, we 
will develop, produce, and distribute your trim items worldwide. We 
specialize in producing custom products that will meet your design 
and merchandising needs. We successfully launched production of 
RFID price tickets last year.  This demand is being greatly driven by 
the big retailers such as Macy’s and Target.  Our growth and market 
dynamics have resulted in opening up a production center in Tijuana, 
Mexico.  We have also added advanced die cutter technology in our 
Los Angeles production center to streamline our production efforts and 
to strengthen our packaging capabilities.  A very important part of our 
business is FLASHTRAK, our online ordering system for price tickets, 
custom products and care labels. Our mission is to deliver high-
quality products at competitive prices, wherever they are needed for 
production. We understand the rush nature of this industry and strive 
to meet the tight deadlines facing our customers.
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Apparel by Three D
ots  /  Fall 2016 Collection  /  threedots.com

KEEP YOUR EYES FORWARD 

Think long-term. Make the shift to Supima cotton and revolutionize  

your brand. You’ll never look back again.

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world ’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®

COME VISIT US AT 

LA TEXTILE 

SEPT 26-28 
BOOTH # PH 7
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