
Phase One for Westfield 
Century City Remodel: 
Bloomingdale’s

Construction on the more than $955 million remodel 
of Westfield Century City in Los Angeles’ Century City 
neighborhood has been underway since 2013, but the luxe 
center recently observed a low-key debut that will be key 
to the center’s new look, said William Hecht, Westfield’s 
chief operating officer.

It’s a revamp of Westfield Century City’s Bloomingdale’s. 
The department store introduced an extensive remodel of the 
20-year-old store, said Kathy Suto, vice president and general 
manager for the store. “We have redone this building from 
basement to attic,” she said.

The 250,000-square-foot store is the address to 126 ven-
dor shops or shops-in-shop for a wide array of brands in-
cluding Canali, Sandro, Maje, James Perse, John Varva-
tos, Theory, Ted Baker, The Kooples, Turnbull & Asser, 

➥ Bloomingdale’s page 3

Luxury athleisure platform Carbon38 opened its first 
West Coast pop-up shop on Nov. 15 on LA’s Robertson 
Boulevard. 

The pop-up shop, located across from Fraser Ross’ 
Kitross store, will be open through Jan. 31 and showcase 
a selection from the brands carried by Carbon38 as well as 
the Los Angeles e-tailer’s private-label collection and the 
launch of its two designer collaborations: one with artist 
Curtis Kulig, known for his “Love Me” campaign, and an-
other with designer and CFDA/Vogue Fashion Fund win-
ner Jonathan Simkhai. 

Founded in 2013 by Katie Warner Johnson and Caroline 
Gogolak, Carbon38 launched as a platform to showcase 
workout wear but has expanded its offerings to address the 
full athleisure lifestyle. 

Carbon38 Pops Up 
on Robertson

By Andrew Asch Retail Editor

By Alison A. Nieder Executive Editor
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HOLIDAY LIGHTs ON RODEO
Bright lights illuminate Rodeo Drive almost every night of the year. But the iconic shopping district turned the 

lighting even higher with its 30th Annual Beverly Hills Holiday Lighting Celebration on Nov. 20. More than 10,000 
lights illuminated 58 palm trees for the holiday kickoff—and the lighting was posted on trees in neighboring streets 

including South Santa Monica and Wilshire boulevards. Mary Hart, the former “Entertainment Tonight” anchor, 
emceed the event, and Megan Hilty, an actress and singer, headlined with a performance. For those who did not 

brave the inclement weather Sunday night to see the lighting celebration, the lighting displays will be up until Jan. 3.
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Temporary store showcases diverse mix of brands 
including Carbon38’s own Made–in–Los Angeles 
collections and designer collaborations.
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Steve Aoki makes a mint every time he 
deejays at a Las Vegas mega-club or at a gi-
ant concert, but the guy has demonstrated 
that he has a garmento’s heart, and he’s up-
ping his ante for the fashion game.

On Nov. 16, he announced that his high-
end streetwear line, Dim Mak Collection, 
would expand to North America after mostly 
being sold in Japan, where his design part-
ners live and where the collection is pro-
duced.

He made the announcement at a party 
for the line’s Spring pre-launch for the 2017 
collection at The Seventh Letter boutique 
and gallery on Los Angeles’ Fairfax Avenue. 
Like a typical Aoki production, there was 
a lot of music. He deejayed, and one of his 
favorite hard-core punk bands, Gorilla Bis-
cuits, played a gig facing a giant, wall-sized 
art installation by Los Angeles artist Drew 
Merritt. Embedded in the installation were 
75 Dim Mak Collection shirts. Post-party, 
the shirts were cut out of the installation and 
sold in a fund-raiser for the Aoki Founda-

tion, which raises funds for medical research 
on brain disease.

Before the party, The Seventh Letter event 
also provided a viewing of Dim Mak Col-
lection’s Fall/Winter ’16 collection, and the 
long-haired Aoki guided reporters through 
the line.

“The materials are unique, not used 
in menswear,” he said of the high-end 
streetwear styles. 

For anyone versed in streetwear, the Dim 
Mak Collection offers looks popular in the 
style such as bomber jackets and hoodies, 
but it finds a lot of differences in the details 
by offering elongated hems and unique ma-
terials—think fabric used in judo uniforms 
and raised flocking that looks like scars, em-
blazoned on jackets and shirts.

Dim Mak Collection’s unique looks have 
similarities to Aoki’s musical aesthetic. 

“I want to surprise people,” he said. “You 
want to challenge your own norm and your 
status quo. This line has allowed me to do 
that with fashion.”—A.A.

Steve Aoki

Super DJ Aoki’s Garmento Heart
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A 2,000-square-
foot boutique for Al-
ice + Olivia by Sta-
cey Bendet opened 
its doors for business 
Nov. 18 at the Fash-
ion Is land  re ta i l 
center in Newport 
Beach, Calif.

The Alice + Ol-
ivia shop will offer 
exclusive vintage 
pieces and artwork 
as well as its con-
temporary  looks . 
The Fashion Island 
s tore  wi l l  be  the 
brand’s 35th U.S. 
boutique. The store 
will  close briefly 
after the holiday and reopen in 2017. Dur-
ing the hiatus, the store will add permanent 
design features to the space, said a Fashion 
Island representative.

It was also announced that high-end 
denim brand AG will open a new shop in 
Fashion Island in early Spring 2017, said 

Sid Dey, AG’s direc-
tor of retail.

“We have a loyal 
and fashionable cus-
tomer base in Orange 
County, and we are 
incredibly excited 
that Fashion Island 
will be home to our 
new flagship store 
within the area,” Dey 
said. “The space will 
have the same look 
and feel as our Bev-
erly Hills flagship 
store, with custom 
millwork and fixtures 
created and manufac-
tured by our in-house 
store design team at 

AG.”
Fashion Island is owned by the Irvine 

Company. The retail center’s anchors include 
Neiman Marcus, Nordstrom, Blooming-
dale’s and Macy’s. It also is the address for 
specialty shops Trina Turk, Vince, Joie and 
Halston Heritage.—Andrew Asch

RETAIL

Alice + Olivia, AG to Fashion Island
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Joe Monastiero wants to clean up online 
shopping.

His company’s app, See It Buy It, which 
was released earlier in November, uses sen-
sitive algorithms, which the tech savvy call 
“Deep Learning,” to cut out clutter from m-
commerce searches, or shopping by smart-
phone. Monastiero said the app will guide 
shoppers exactly to the clothing item they 
are seeking, even if the consumer is not en-
tirely clear on what they are looking for.

Monastiero, founder of Dublin, Calif.–

based tech company nFlate Inc., believes 
the app will create bull’s-eyes on every shop-
ping target. “Unless you know exactly what 
you want, people settle when they shop. Our 
objective is to eliminate settling. It’s about 
choices,” he said. 

One way to start working with the app is 
through a photograph. The See It Buy It con-
sumer takes a photo of a garment he or she 
wants. When posted, the app’s algorithms 
bring up items that are similar to the photo. 
Then it continues to narrow down the search 

through other criteria such as price. There’s 
a social angle to the app too. Shoppers can 
chat and share media on See It Buy It. 

Shoppers also can search through web 
images and colors. Through the app’s inter-
face, consumers can pick a range of colors 
much wider than other search engines, Mo-
nastiero said. “No one has been able to shop 
by color through an entire catalog,” he said. 

See It Buy It has partnered with e-com-
merce platform Shopify, which serves more 
than 300,000 merchants. Through Shopify, 
retailers are able to load images of their 

goods. Currently, See It Buy It is on the An-
droid operating system for smartphones and 
tablets. It will be released on Apple’s iOS 
system in December. Also in December, the 
app will rev up an e-commerce platform for 
those who shop through desktop computers. 
It is forecast to be a good season for m-com-
merce and e-commerce. The National Re-
tail Federation trade group predicted that 
non-store sales, which include e-commerce 
and m-commerce, will increase between 7 
percent and 10 percent to as much as $117 
billion during the holidays.—Andrew Asch
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Vince, Eileen Fisher and Ralph Lauren. Footwear vendor 
shops include those for Gucci, Dior and Fendi. There’s a 
Chloé shop for the brand’s handbags.

Most Bloomingdale’s offer vendor shops, but the West-
field Century City shop carries the greatest representation 
of the separate brand environments. The John Varvatos shop 
offers unique light fixtures, which have been a signature of 
the Varvatos boutiques. James Perse offers separate shops on 
the men’s and women’s 
floors. However, both 
store environments share 
a  minimal is t ic  West 
Coast aesthetic. Separate 
Burberry vendor shops 
for men’s, women’s and 
accessories are sched-
uled to take a bow in 
January. 

The first floor of the 
remodeled Blooming-
dale’s is home to hand-
bags, jewelry and men’s 
apparel sections as well 
as a 35,000-square-foot cosmetics department. “It’s an 
enormous beauty business,” Suto said. The second floor 
features women’s shoes and women’s ready-to-wear. The 
third floor offers homewares, intimate apparel, activewear 
and kids’ clothes. In March, a Forty Carrots restaurant is 
scheduled to open on the second floor. The Westfield Cen-
tury City store also features iconic Bloomingdale’s looks 
such as the black-and-white checkerboard floor. Artist Ysa-
bel LeMay designed mosaics on columns on the store’s 
first floor.

The remodel will contribute handsomely to Blooming-
dale’s bottom line after its first full year of business, Suto 
said. “We’re looking for an enormous boost,” she said. “It 
will be a 30 percent pickup from where we are now.” 

The Bloomingdale’s remodel is phase one for Century 

City, which has planned to add 422,000 square feet to bring 
the square footage to 1.2 million. The shopping center serves 
the wealthy neighborhoods of Bel-Air and Beverly Hills and 
other enclaves on Los Angeles’ Westside. 

In April, the remodel of the retail center’s Macy’s flag-
ship is scheduled to take a bow. The two-level building is 
scheduled to move from the Constellation Boulevard side of 
the mall to the Santa Monica Boulevard side. Nordstrom is 
scheduled to open a full-line department store at the center 
in October 2017. It will move from the Westside Pavilion 

shopping center in West Los Angeles.
Westfield Century City’s makeover also is scheduled to 

feature 230 shops and high-end fitness center Equinox as 
well as other gyms and places to work out. Food will also be 
a key component of the renovated mall, including an Eataly, 
star chef Mario Batali’s food emporium and market. 

“What we are trying to accomplish is to put everything 
in one place; it will make it convenient for people from Bel-
Air, Beverly Hills and the Westside to work out, see a movie 
or shop at Bloomingdale’s. It will be an all-in-one facility 
that does not have a roof,” Hecht said. 

The new Westfield Century City will also feature in-
creased green space such as strolling gardens and aesthetic 
touches by fashion and interior designer Kelly Wearstler. 
Wearstler’s hand-painted tiles have already been laid in the 

retail center’s flooring. Hecht also promised bathrooms that 
would rival those of five-star restaurants. 

The new Westfield Century City will feature new forms 
of entertainment. Westfield acquired Scott Sanders Pro-
ductions in August. The theatrical company will produce 
Broadway-style entertainments at the mall. Scott Sanders, 
the Tony award–winning Broadway producer, was named 
Westfield’s first creative head of global entertainment. Sand-
ers said productions could include launches for movies and 
products.

 “It’s very un-
usual for a property 
owner and develop-
er to do what we are 
doing,” Hecht said. 
“We demolished 
half of the shopping 
center. It was a very 
productive shop-
ping center. It takes 
a certain amount 
of guts to do that. 
But this location is 
so important that it 
is worthy of such a 

better experience.” 
The mall also will offer space where visual artists can 

show paintings and other works. A preview of Westfield 
Century City’s devotion to visual arts was unveiled last 
week. Donald Robertson, an Estée Lauder senior vice 
president/creative director whose extracurricular activi-
ties include painting under the name Drawbertson, created 
murals with some of his imagery such as lips and hearts. 
Drawbertson’s Westfield Century City murals also feature 
other images such as surfers, giraffes, alligators and cars. 
The murals stretch from Santa Monica Boulevard by the 
Bloomingdale’s in the mall. 

“A big slice of the corporate pie is devoted to taking art to 
the community,” Drawbertson said of Westfield’s Century City 
remodel. “They put their money where their mouth is.” ●

Bloomingdale’s Continued from page 1

TECHNOLOGY

See It Buy It Plans to Cut M-Commerce Clutter
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Nov. 20
DG Expo Fabric & Trim Show
San Francisco Hilton
San Francisco
Through Nov. 21

Dec. 1
Chicago Apparel and 
Accessories Market
Merchandise Mart
Chicago
Through Dec. 4

Dec. 4
ITMA Showtime
Market Square
High Point, N.C.
Through Dec. 7

Dec. 8
TPC Networking Event
The Palm
Los Angeles

Dec. 14
69th Annual Christmas Event 
for Children, presented by the 
California Fashion Foundation
Cooper Design Space, Penthouse
Los Angeles

Jan. 8
Accessories The Show
Accessorie Circuit

Intermezzo Collections
Moda
Fame 
Children’s Club
Javits Center
New York
Through Jan. 10

Jan. 10
Outdoor Retailer
Salt Palace Convention Center
Salt Lake City
Through Jan. 12

OC Mix
Irvine, Calif.
Through Jan. 11

Jan. 13
Active Collective
Swim Collective
Hyatt Regency
Huntingon Beach, Calif. 
Through Jan. 14

Jan. 15
Retail’s Big Show
Javits Center
New York
Through Jan. 17

Jan. 16
LA Fashion Market
California Market Center
Cooper Design Space
The New Mart

Gerry Building
824 Building
Lady Liberty Building
Primrose Design Building
Academy Awards Building
Los Angeles
Through Jan. 19

Brand Assembly 
Cooper Design Space
Los Angeles
Through Jan. 18

Designers and Agents
The New Mart
Los Angeles
Through Jan. 18

ALT
Emerge
Select
Transit
California Market Center
Los Angeles
Through Jan. 18

LA Kids’ Market
California Market Center
Los Angeles
Through Jan. 19
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information, visit ApparelNews.
net/calendar.
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Distinctive Apparel Inc. (DAI)  has ac-
quired catalog and online retailers Travel-
Smith and Chasing Fireflies from Corner-
stone Brands, a division of Home Shop-
ping Network.

Based in Randolph, Mass., DAI is an af-
filiate of Chevy Chase, Md.–based private 
equity firm Blackstreet Capital Manage-
ment LLC (BCM) and owner of the Chad-
wicks of Boston, Metrostyle and Territory 
Ahead catalogs and online retail brands. 

DAI Chief Executive Officer Aldus Chap-
in said the company was looking forward to 

“reinvigorating” the two well-known brands. 
“The veteran DAI management team, led 

by Aldus Chapin, has deep experience suc-
cessfully purchasing great apparel brands 
and there is no better team to revive and 
grow TravelSmith and Chasing Fireflies,” 
said Murry Gunty, BCM managing partner. 
“These brands will enhance DAI’s portfolio 
by adding a premier travel brand and a lead-
ing children’s apparel and costume brand to 
already strong and well-known men’s and 
women’s apparel brands that they currently 
own.”

Catalog Retailer Distinctive Apparel Picks 
Up Two New Catalog/Online Brands

NEWS

For nearly 70 years members of Los An-
geles’ textile and apparel community have 
joined forces to host a holiday party for chil-
dren from local after-school programs. 

This year’s event—the 69th annual—will 
be held on Dec. 14 at the Cooper Design 
Space. Hosted by the California Fashion 
Foundation, the philanthropic arm of the 
California Fashion Association, and the 
Textile Association of Los Angeles (TALA), 
the party will feature gifts, food, dancing and 
a visit from Santa. 

“This is a special event that we look for-
ward to hosting all year. The joyful look on 
the kids’ faces when they see Santa in a win-
ter wonderland setting is a truly heartwarm-
ing experience for everyone involved,” said 
Steve Hirsh, owner of the Cooper Design 

Space.
Other event sponsors include the Cali-

fornia Apparel News, the Fashion Insti-
tute of Design & Merchandising and 
the Ben B. & Joyce E. Eisenberg Foun-
dation. 

 “All children deserve a happy holiday 
this time of year. When you see how hap-
py the TALA/CFF party makes them, the 
fun they are having, the food we serve, a 
visit with Santa and the gifts they receive, 
it makes us all happier; it just doesn’t get 
much better than that! There is no better rea-
son to be involved and every reason to get 
involved,” said TALA member and former 
president Ann Davis. 

For more information or to donate to the 
event, email events@calfashion.org. 

CFF & TALA Holiday to Host Party  
for Downtown LA Kids
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sastextiles.com

Proudly knit 
in California 

for over 
25 years

Contemporary
Lifestyle 
Active 

Athleisure

Micromodal & Tencel 
Blends, Supima 

Cotton, Yarn-dye 
Stripes, Nylon Blends, 
Recycled Poly, Eco Tri-

blend, 3-end French 
Terry/Fleece, 

Jacquards, Novelty 
textures

We offer 
excellent quality, 

competitive prices 
& exceptional 

service

Vintage Inspired Knits
Sweater Gauge styles
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Sabrina & 
Mannings

Shanna GallMario De La Torre Moods of Norway Joshua Christensen Richard 
Halmarq 
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1.212.563.5460    1.800.364.8003   sales@emsig.com    www.emsig.com

sales offices across america
ChiCago*MiaMi*Dallas*New York*PhilaDelPhia*seattle*Nashville

*saN FraNCisCo*los aNgeles*North CaroliNa

We also have InternatIonal offIces In vIetnam, Korea, IndIa, hong Kong and shenzhen, chIna

emsig is the largest manufacturer of 
melamine buttons in the world produced 

by Us Button co in the Usa.

Manufacturing a full selection of buttons *buckles*closures
*swimwear*accessories. New styles each seasoN

2017 will be our 

89th anniversary

year
your #1 Global 

resourCe For
Quality 

innovation 
DePenDability 

Distribution

Style Fashion Week is adding to its lineup of cities, 
which already includes Los Angeles and New York, with 
the addition of an event in Palm Springs, Calif., held in 
a tented venue at the Palm Springs Convention Center. 

The Nov. 9–12 event featured a lineup of designers that 
included Mario De La Torre, Julia Clancey, Any Old 
Iron by Andrew Clancey, Alexis Monsanto, Anthony 
Rubio Doggy Couture, Joshua Christensen, Shanna 
Gall, Bohimi Couture, Richard Hallmarq, Sabrina 
& Mannings, G Fraga, Eddie Eddie by Billy Tommy, 
David Tupaz, Bijan Andre, Moods of Norway and Ina 
Soltani.

Style Fashion Week
Palm Springs
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Alexis Monsanto Anthony Rubio 
Doggy Couture

Any Old Iron by 
Andrew Clancey

Bijan Andre Bohimi Couture David Tupaz Eddie Eddie by 
Billy Tommy

G Fraga Ina Soltani Ivette Alaniz Julia Clancey
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California Fashion Foundation
From the heart of the California Fashion Association

Please Donate! We ask for your continued generosity in support of the 
Fashion Foundation’s annual event, benefiting 200 children from families with 
limited means. This celebration is often the only one these children have...

The California Fashion Foundation has scheduled the Fashion Industry’s

69th Annual Christmas Event for Children
Wednesday, December 14th, 2016

3:30pm - 5:30pm
Cooper Design Space

860 S. Los Angeles Street, Penthouse

Please join your fellow industry members and contribute financial support so that we may purchase gifts for the 
children’s gift bags, and provide a meaningful event.   

It will be our pleasure to credit your company as a sponsor in forthcoming press and media announcements and 
welcome you to the party! 

Confirmed Sponsors to date include: Cooper Design Space; The New Mart; Ben & Joyce Eisenberg Foundation; 
California Apparel News; Ann Davis; CIT Commercial Services; Karen Kane; FIDM; KWDZ; Mann Publications; 
Merchant Factors; MGT Industries; Moss Adams; Velvet by Graham & Spencer; Union Bank; Wells Fargo Capital 
Finance; STC-QST; Stony Apparel; Findings Inc.; Fineman West & Company; Orly Beauty; Private Label select; 
Ragfinders of CA; Rena & Todd Leddy; Tricia Landry

Donations made payable to:
California Fashion Foundation

444 S. Flower Street, 37th Floor, Los Angeles, CA 90071

The California Fashion Foundation is established as a 501(c)(3) California Public Benefit Corporation. Tax ID: 95-4677121
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Warner Johnson said she and Gogolak 
were both “born in spandex.” The two Har-
vard graduates worked as professional ballet 
dancers and, in Warner Johnson’s case, as a 
trainer.

“This is the style of clothing I wanted to 
wear,” Warner Johnson said. 

When the two launched Carbon38, “ev-
eryone had an activewear line but no distri-

bution,” she said. “We created a platform to 
distribute to smaller vendors and we started 
watching what was happening.”

As the business developed, the two saw 
the activewear category evolving. As wom-
en began wearing their workout gear for 
more than just a trip to the gym, they began 
looking for clothing that would allow for a 
“seamless lifestyle,” Warner Johnson said. 

“We looked to the customer and respond-
ed to the shift in lifestyle,” she said. 

Warner  Johnson  and 

Gogolak began looking 
for ways to “take DNA of 
activewear and push into 
ready-to-wear.” Last year, 
the two launched their 
own Carbon38 collection, 
which blends traditional 
workout wear such as leg-
gings, T-shirts and jog bras 
with ready-to-wear pieces 
such as dresses, cropped 
pants and outerwear. 

“When we launched our 
own brand, we included a 

blazer—“I’ve worn that blazer on a red-eye,” 
Warner Johnson said, adding that the style 
is still in the collection. “The response has 
been unbelievable.”

The Carbon38 collection is produced in 
Southern California “for the sake of scale 
and speed,” Warner Johnson said, describing 

LA’s production opportu-
nities as “an untapped re-
source” that she’s happy to 
help support. 

“One of the rewards of 
starting your own business 
is the opportunities you cre-
ate,” she said. “This is what 
we should all be doing.” 

Wa r n e r  J o h n s o n  i s 
equally bullish about Rob-
ertson Boulevard. When 
she moved to Los Angeles 
from New York six years 
ago, Robertson was her go-

to shopping destination. 
“It’s so central and accessible and iconic,” 

she said. 
For the launch of the Curtis Kulig collab-

oration, the artist will paint a custom “Love 
Me” wall in the pop-up shop, where the 
collection—which features Kulig’s paint-
splatter designs—will debut. In early 2017 
the collaboration with Simkhai will debut in 
the store as well. 

Described as “Jonathan Simkhai but op-
timized for the gym,” the collaboration will 
blend Simkhai’s feminine, detailed aesthetic 
with a “nod to comfort” and take the wearer 

from the gym to cocktail hour, Warner John-
son said. 

The Robertson pop-up shop is the second 
for Carbon38, which hosted a pop-up shop 
in The Hamptons over the summer. When 
the Robertson space became available, War-
ner Johnson, Gogolak and their team had 
three weeks to meet the Nov. 15 opening 
date. Warner Johnson said the pop-ups are a 
chance to test the waters for bricks-and-mor-
tar retail but added, “We’re born and bred 
online, and there’s significant advantages of 
being an online company.” 

Still, she added, the store gives the brand 
a chance to reach new customers—and a 
chance to put down retail roots in her ad-
opted hometown.  

“There’s something about LA that feels 
limitless—especially as a woman,” she said. 
“I love everything about this city.” ●
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Asher Fabric Concepts
950 S. Boyle Ave.
Los Angeles, CA  90023
(323) 268-1218
Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com
Products and Services: To address the need for innovative tem-
perature-regulating knit fabrics in the activewear market, Asher 
is introducing Cool Sport, spun on Asher’s new Santoni knitting 
machines, which create micro gauge knits for pure smoothness and 
compression. In 1991, Asher Fabric Concepts, based in Los Angeles, 
transformed the apparel industry by offering cutting-edge, high qual-
ity, “Made in U.S.A” knits for the contemporary fashion, athletic, and 
yoga markets. Since then, the company has become internationally 
known for its premium quality, knitted constructions with and without 
spandex, along with its creative print design and application. Asher 
Fabric Concepts provides fabric development, knitting, dyeing, and 
finishing in addition to fabric print design and printing capabilities 
based on each customer’s needs. The company differentiates itself 
from the competition by offering proprietary textiles and by continually 
updating and innovating every aspect of textile design and production. 
With an in-house design team, new prints are constantly added to its 
collection, and color stories are updated seasonally. 

Buhler Quality Yarns Corp.
1881 Athens Highway
Jefferson, GA 30549

(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality Yarns Corp.—We make 
MicroModal® work. The exceptional attributes and luxury of 
MicroModal are now more attainable. Supply chain optimizations and 
industry relationships allow manufacturers to benefit from our experi-
ence as the first successful MicroModal spinner in the US. Let us show 
you how affordable luxury can be. www.buhleryarns.com

Emsig Manufacturing 
Corporation
263 W. 38th St., 5th Floor
New York, NY 10001
(800) 364-8003, Ext. 309
sales@emsig.com
www.emsig.com
Products and Services: Emsig is a  socially, morally, and ethically 
responsible company. Emsig donates buttons to charitable organiza-
tions and schools for apparel educational purposes. We produce 
buttons that best fit the needs of those who have arthritic challenges 
in buttoning there clothes, We have buttons that are made of 100 
percent recycled raw material. And buttons that resist the growth of 
bacteria and virus. We also produce “smart  buttons.” In 2017 we will 
begin our 89th year in business.  Call to see our complete melamine  
button line, “Made in the USA.”

SAS Textiles
3100 E. 44th St.
Vernon, CA 90058
(323) 277-5555
info@sastextiles.com
Products and Services: SAS Textiles is a knitting mill based in the 
heart of Los Angeles, serving the industry with “Made in the USA” 
fabrics for over 25 years. We knit qualities ranging from very fine 40 
gauge styles to coarse sweater knits. We stock a variety of natural 
yarns, heathers, and dyed yarns for our extensive yarn-dye stripe 
lines.  We have an expansive open line and offer custom fabric devel-
opment services in a variety of qualities from novelty knits to basic 
PFD and solid dye knits. Micromodal, Tencel, Supima cotton, viscose 
rayon, triblends, eco yarns as well as Synthetic blends are available, 
just to name a few. We offer reliable and efficient customer service 
and delivery times combined with a large variety of products making 
SAS a major resource for garment manufacturers of any size. We 
have styles for multiple markets from fashion to performance fabrics. 
We welcome new customers and ask that you please contact us and 
arrange to visit our modern facility and showroom.

Made in America Resources 

This listing is provided as a free service to 
our advertisers. We regret that we cannot be 

responsible for any errors or omissions within Made 
in America Resources.

Carbon38 Continued from page 1
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C L A S S I F I E D S 

Jobs Available Jobs Available Jobs Available

CUSTOMER	SERVICE

A	premium	denim	LA	based	company	is	seeking

for	a	customer	service.	Duties	will	include	but	not

limited	 to	 data	 entry,	 shipping	 and	 invoicing.

Must	 have	 strong	 written	 and	 verbal

communication	 skills.	 Must	 be	 proficient	 in

excel,	 word,	 outlook	 and	 PAS.	 Must	 have	 a

minimum	of	2	years	in	the	denim	industry.	E-mail

resume	and	salary	requirement	to:	info@blackor

chiddenim.com

PRODUCTION	ASST

Min	 5	 yrs	 experience	 for	 established,	 stable

apparel	manufacturer	 in	business	19	years.	We

are	 looking	 for	 a	 responsible,	 detail	 oriented

person.	 This	 multi-tasking	 position	 includes

purchasing	 trim,	 fabric,	 issuing	 cutting	 tickets

and	 work	 orders	 to	 sub-contractors	 for

embellishment.	 Must	 be	 good	 with	 follow	 up.

Computer	skills	such	as	Outlook,	Excel	and	Word

are	 required.	 Must	 speak	 and	 write	 English,

Spanish	 speaking	 is	 considered	 a	 plus.

Background	check	required.	Please	fax	resume	to

888-677-5579	or	 email	 to	 info@kingsburyunifor

ms.com.	 Do	 NOT	 send	 your	 resume	 as	 an

attachment,	please	cut	&	paste	your	resume	into

the	 body	 of	 your	 email.	Location:	 Torrance/	 So

Gardena	 area.	*	 Compensation:	 $	 15-19/hr	 Full

Time	+	health	benefits

SALES	REPRESENTATIVE	-	MISSY	(LOS

ANGELES	OR	NY)

New	misses	and	plus	size	knitwear	line	seeking

talented	 Sales	 Representative	 to	 be	 located

either	 in	 Los	Angeles,	CA	or	NY.	Must	 have	an

active	 department	 store,	 major	 retail	 or

specialty	 store	 relationships	 to	 bring	 to	 the

table.	Please	email	resume	to:	liz@lunajai.com

ASSISTANT	DESIGNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD.	PATTERNMAKER

EXP.	 DENIM	 PATTERNMAKER	 NEEDED.	 MIN.	 5

YRS	IN	DENIM	EXP	A	MUST.	PREMIUM	DENIM	EXP

PREFERRED.	 TUKA	 SYSTEM	 EXP	 A	 PLUS.

RESUME	W/SALARY	HISTORY	A	MUST	 FAX:	323-

488-9781	EMAIL:	heathery@bleu-la.com

TECHNICAL	DESIGNER	FOR	OUR	MISSY

DIVISION

•	 Minimum	 3-5	 years	 experience	 •	 Illustrator,

photoshop,	 Excel	•	 Create	 tech	 packs	 for

overseas	 &	 domestic	 vendors•	 Experienced	 in

conducting	fittings,	generating	fit	comments...	•

Pattern	 making	 knowledge	 a	 plus	 •	 Excellent

communication	skills	–	written	&	verbal	•	Team

player	and	works	well	with	others.	Send	resume

to	vitae101@gmail.com

PATTERNMAKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competitive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PRODUCT	DEVELOPMENT	COORDINATOR

AND	MERCHANDISING	COORDINATOR

Santa	Monica	based	company	seeks:	•PRODUCT

DEVELOPMENT	COORDINATOR•	5+	yrs	exp.	 in

evaluating	 material	 performance	 &

communicating	 across	 multiple	 product

categories.	 Organized.	 Detail-oriented.	 Strong

time	mgmt.	skills.	Excl.	written	&	verbal	comm.

skills.	 Computer	 literate.	 •MERCHANDISING

COORDINATOR•	5+	yrs	exp.	in	Merchandising	&

Product	 Development.	 Excel,	 Illustrator,

Photoshop	 w/	 strong	 collaboration,	 analytical,

organizational	 and	 priorit izing	 skills.	 Fashion

Merchandising	 degree	 preferred.	GREAT

BENEFITS.	 BOTH	 F/T	Fax	resumes	to	(310)828-

0091	or	email	koirecruiter@koihappiness.com
DESIGNER

Fast	 growing	 contemporary	 company	 seeks

Designer	for	womens	sportwear	wovens	&	cut	&

sew	knits.	Candidate	must	have	flair	for	fashion

and	 detail,	 and	 be	 proficient	 in	 Adobe

Photoshop/Illustrator	&	Microsoft	Office.	Please

send	portfolio	samples	and	resumes	with	salary

history	to	jobshr000@gmail.com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY	FOR

THE	RIGHT	INDIVIDUALS

IMPORT	 PRODUCTION

COORD./MERCHANDISER	Highly	 motivated

person	with	2-3	years	exp.	in	the	junior/special

sizes	denim	bottoms	market	needed	to	assist	in

import	 production.	•	 Must	 have	 well	 rounded

knowledge	 of	 overseas	 garment	 production	 &

construction	•	Know	how	to	read	TECHPACKS	and

understand	 technical	 garment	 terms.	 •

Experience	with	measuring	garments	as	well	as

approving	 finished	 garments,	 lab-dips,	 fabrics,

etc.	 •	Must	 be	 a	 self-starter,	 detail	 oriented

individual	 and	 have	 strong	 written	 and	 verbal

comm.	 skills.	Email	to	hrdept229@gmail.com	or

fax	resume	with	salary	history	to:	(323)	657-5344

TRIM	ASSISTANT

Karen	 Kane	 is	 seeking	 to	 fill	 a	 trim	 assistant

position.The	person	will	be	responsible	for	filling

trim	orders	for	cuts	•Data	entry	of	cut	t ickets,

POs,	 receipts	 •Prior	 experience	 in	 a	 Trim	dept.

and/or	minimum	of	 2	 years’	 experience.	 in	 the

industry	 •Strong	 communication	 skills,	 oral	 &

written	 •Strong	 MS	 Office	 skills,	 especially

Excel	 •AS400/VPS	 software	 knowledge	 a	 plus

•Bilingual	 English/Spanish	 a	 plus	 Fax	 resume

with	salary	history	to	323-277-6830	or	email	in

PDF	or	Word	format	only	to	resumes@karenkane.

com

ONE	OF	THE	LARGEST	AND	FASTEST

GROWING	TEXTILE	COMPANIES	IN	THE	USA

Looking	 to	 hire	 for	 full	 t ime	 position:	 1.

Import /Prod'n	2.	 Secretary/Cust.	 Support	 Pls.

contact:	abraham@paramounttextile.com

SPEC	WRITER

Immediate	opportunity	for	a	detail	oriented	and

well	 organized	 individual	 who	 will	 be

responsible	for	writ ing	spec	sheets	and	sending

sample	 approvals	 to	 buyer.	Must	 be	 computer

literate	 in	 excel,	 illustrator/Photoshop	 and	 be

able	 to	work	well	under	pressure.	Fax	 resumes

(323)	887-8484

PATTERN	MAKER

Karen	 Kane	 is	 seeking	 a	 1st	 thru	 production

pattern	 maker	 for	 its	 established	 better

sportswear	division	and	emerging	contemporary

divisions.	 Strong	 communication	 skills,

attention	 to	 detail,	 great	 organization	 skills,

self-motivated,	 energetic.	 Computer	 literacy	 a

must,	knowledge	of	Gerber	system	is	beneficial.

Bilingual	 a	 plus.	 Min	 2	 yrs	 experience.	 Fax

resume	with	 salary	history	 to	323-277-6830	or

email	 in	 PDF	 or	 Word	 format	 only	 to:

resumes@karenkane.com

EDI	&	LOGISTICS	COORDINATOR

We	 are	 looking	 for	 an	 experienced	 EDI	 &

Logistics	 Coordinator	 to	 join	 our	 team.

Receiving	 and	 processing	 EDI	 orders.	 Creating

UPC's.	Preparing	shipping	documents,	arranging

pick	 up.	 Must	 have	 knowledge	 of	 GXS	 Inovis

Catalog.	GXS	DiCentral.	 3-5	 years'	 experience.

Please	send	resume	to	careers@moda-luxe.com

TRIM	BUYER

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECHNICAL	DESIGNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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Services & Business Resources   
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or email: june@apparelnews.net
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With product development capabilities, consulting - 
sourcing services. Workable low minimum quantities, 
high quality workmanship, knits and woven.  Startups 
Welcome. In business since 1989. Small runs of high 

quality single needle work available.

Body Basic Manufacturing, Inc.
Full Service CMT Factory
Located in Santa Ana, CA

Call Valerie Cooper at (818) 676-9454 
or email  valeriebcooper@gmail.com 

MODEL SERVICESFIT MODELS

GARMENT RACKS

GARMENT CONTACTOR

PATTERN/SAMPLE

Over 30 years experience

Patterns Making
First Samples
Duplicates

Women Contemporary Knits and Wovens

EMAIL: CARMENPATTERNS@YAHOO.COM
WWW.CARMENPATTERNS.COM
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call June Espino 213-627-3737 x250 

or email: june@apparelnews.net
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213-627-3737 x250

To advertise Email: 
june@apparelnews.net

With product development capabilities, consulting - 
sourcing services. Workable low minimum quantities, 
high quality workmanship, knits and woven.  Startups 
Welcome. In business since 1989. Small runs of high 

quality single needle work available.

Body Basic Manufacturing, Inc.
Full Service CMT Factory
Located in Santa Ana, CA

Call Valerie Cooper at (818) 676-9454 
or email  valeriebcooper@gmail.com 

MODEL SERVICESFIT MODELS

GARMENT RACKS

GARMENT CONTACTOR

PATTERN/SAMPLE

Over 30 years experience

Patterns Making
First Samples
Duplicates

Women Contemporary Knits and Wovens

EMAIL: CARMENPATTERNS@YAHOO.COM
WWW.CARMENPATTERNS.COM

FREELANCE	PATTERNMAKER

25	Years	Ex	pe	ri	ence.	1st/Prod.	Pat	terns/

Fit	tings/Sam	ples/Tech	packs.	Ex	pert	Draper.

Tukade	sign	Pat	tern	mak	ing.	In	House	or	Out.

mod@	mar	gare	tond	eman	d.	com	or	818-679-2007

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

SPACE	FOR	LEASE

•In	newly	ren	o	vated	An	jac	Fash	ion	Build	ings	in

the	heart	of	Down	town	Fash	ion	Dis	trict	•In-

dus	trial,	re	tail	and	of	fice	space	also	avail	able

through	out	the	San	Fer	nando	Val	ley.	Re	tail

and	of	fice	space	also	avail	able	just	south	of

Down	town.	213-626-5321	or	email	ino@	anjac.	

net

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

CONTROLLER

Well	es	tab	lished	L.A.	ap	parel	mfr	seeks	in	div.

w/	5	yrs	min	exp.	Do	mes	tic	and	over	seas	

op	er	a	tions.	Du	ties	in	clude	monthly	fi	nan	cials,	

ac	count	analy	sis,	cash	mgmt.	and	more.

Fax	re	sume	to:	(323)	981-9095

SALES	EXECUTIVE	-	MISSY	APPAREL

Highly	mo	ti	vated	seller	to	join	our	Missy	Sales

Team.	Qual	i	fied	can	di	dates	will	have	es	tab	lished

re	la	tion	ships	with	na	tional	re	tail	ers-de	part	ment,

spe	cialty	&	big	box-	for	brand	&	pri	vate	la	bel

ac	cts.	Can	di	dates	must	have	a	proven	track

record	un	suc	cess	fully	pi	o	neer	ing	new	busi	ness

and	ac	counts	man	age	ment.	Min	i	mum	5	years’

ex	pe	ri	ence	within	the	Missy	Mar	ket.	Travel	is	a

must.	Ex	cel	lent	ben	e	fits.	

Email	re	sumes	to:	mis	syin	LANY@	gmail.	com

PATTERN	GRADER

Man	hat	tan	Beach	wear,	Inc.	is	look	ing	for	the

right	per	son	for	the	role	of	a	Pat	tern

Grader•Work	ing	in	the	Ger	ber	Ver	sion	9	sys	‐

tem•Hold	ing	re	spon	si	bil	ity	over	In-house	grad	‐

ing	set	up	–	grade	rules	•Com	plet	ing	graded

size	chart

•Pro	duc	ing	mod	els,	mark	ers	and	place	ment

mark	ers•Gen	er	at	ing	fab	ric	pro	duc	tion	lay	outs

for	gar	ments	cost	ing

Sub	mit	re	sume	and	salary	his	tory	to:	hrdept@	

mbw	swim.	com
•GRAPHIC	ARTIST

Join	our	Graph	ics	Team.	Strong	vi	su	al	iza	tion

and	cre	ative	in	put	for	fash	ion	tops	and

screened	t-shirts.	Knowl	edge	of	sep	a	ra	tions

and	em	bell	ish	ment	tech	niques.	Fresh	ideas,

self-ini	tia	tive	and	team	ef	fort	are	crit	i	cal.	Cre	ate

in	no	v	a	tive	de	signs	and	art	work	with	a	keen	un	‐

der	stand	ing	of	our	cus	tomers'	needs.	Must	be

highly	or	ga	nized,	dri	ven	for	re	sults	and	able	to

com	mu	ni	cate	cre	ative	ideas	clearly.	

Sub	mit	PORT	FO	LIO	with	re	sume	to:	

screen	graph	ic	s2016@	gmail.	com

GRAPHIC	DESIGNER

Tex	tile	com	pany	seeks	ex	pe	ri	enced	com	puter

de	signer	for	prints,	de	sign,	re	peat,	color.	

Ned	graphic	ex	pe	ri	ence	a	must.

Con	tact	michaelm@	mat	rixt	exti	les.	com
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Go Beyond the News
and Behind the Scenes

The editors and writers of 

California Apparel News

are blogging at 

ApparelNews.net/news/blogs

we’re blogging

COMING SOON IN CALIFORNIA APPAREL NEWS

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213 

December 2
Cover: Retail Financial Report
Textile Trends

Findings & Trimmings  
 Special Section
Technology Advertorial
Textile Advertorial

December 9
Cover: 2016 Newsmakers
E-tail Spot Check

Salute to Suppliers &  
  Services Advertorial

December 16
Cover: Fashion
2016 Retrospective and Financial Industry Review
Retail Report

Activewear Special Section

December 23
Cover: Year in Review
Technology

Technology Advertorial

Bonus Distribution
AccessoriesTheShow/FAME/Moda Manhattan 
Agenda Long Beach 1/5–6
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CHANGE YOU CAN BELIEVE IN
Up your quality, not your budget. That’s our platform—a commitment we  

can deliver on. We know, pretty weird for an election year.

Apparel by tw
enty tees  /  Spring 2016 Collection  /  tw

entytees.com

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world ’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®
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