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There was a lot of movement in the trade-show sector this
year with strategic acquisitions, new shows launching and
venue changes as show organizers rounded out their exhibitor
base, addressed an untapped niche or simply made adjust-
ments to the offerings on the show floor.

It was also a big year for technology companies with big-
ticket investments and acquisitions among some of the key
names in apparel tech.

REVIEW

And for retail, it was a rollercoaster ride as high-profile
players closed doors or filed for bankruptcy while new
names opened shop, seasoned veterans expanded their foot-
print and bullish developers broke ground on new retail

projects.

Plus, we remember some of the people in fashion, textiles

and apparel who passed away in 2016.
Our coverage of 2016 in review begins on page 3.
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Fred Segal to Open
New West Hollywood
Compound

By Andrew Asch Retail Editor

A new Fred Segal is coming to the Los Angeles area.

The pioneering boutique retailer announced Dec. 16 that
it would open a new store in West Hollywood, Calif., in
fall 2017.

The new Fred Segal will be located at 8500 Sunset, a
condominium and hotel complex currently being built by
developers CIM Group. The complex is located on the
corner of Sunset and La Cienega boulevards. It is within
walking distance of the Sunset Plaza retail district, which
is the address of high-end boutiques such as H. Lorenzo.

Jay Luchs represented both the 8500 Sunset complex
and Fred Segal in this deal. Luchs said the factors that
made the deal stand out were the hundreds of parking spac-
es at 8500 Sunset, the central West Hollywood location and
the real estate offered, with Fred Segal scheduled to take
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Economic Forecast by
Chapman University Predicts
Solid Growth in 2017

By Deborah Belgum Senior Editor

Donald Trump’s first year in office should be a financial
success with the economy projected to grow by 2.4 percent
in 2017 after increasing between 1.6 percent and 1.9 percent
this year. However, inflation will be on the rise.

In its economic forecast released on Dec. 15, the A.
Gary Anderson Center for Economic Research at Chap-
man University in Orange, Calif., predicted a strong U.S.
economy spurred by personal and corporate tax cuts, more
spending on infrastructure and defense, and an easing of
bank regulations.

At the same time, interest rates are expected to rise to
at least 2 percent by the end of 2017 after being near zero
for years. On Dec. 14, for the second time in a decade, the
Federal Reserve raised the benchmark interest rate by 0.25
percent, from a range of 0.25 to 0.5 percent to a range of 0.5
to 0.75 percent.

=> Chapman page 6
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American Apparel Resolves Fabric Dispute With Dyehouse

After American Apparel filed a com-
plaint in U.S. Bankruptcy Court to get back
nearly 250,000 pounds of greige fabric from
Tri-Star Dyeing & Finishing Co., the com-
pany has agreed to dye the fabric.

The fabric in question was sent to the dye-
ing facilities in Santa Fe Springs, Calif., be-
fore American Apparel filed for Chapter 11
bankruptcy protection on Nov. 14.

But Tri-Star refused to dye the rest of
the fabric until American Apparel paid a
$100,000 invoice issued for fabric dyed be-
fore the Los Angeles clothing manufacturer
declared bankruptcy.

According to an American Apparel spokes-
person, a “consensual resolution was reached

and the parties continue to work together.”

In the Dec. 15 complaint, American Apparel
noted that the undyed fabric, worth $500,000,
was essential to completing orders promised
to Gildan Activewear, the Canadian stalking-
horse bidder, which has offered $66 million to
buy American Apparel’s intellectual-property
rights and its wholesale merchandise.

American Apparel said it contacted Tri-
Star shortly after filing for bankruptcy pro-
tection and explained it could not immedi-
ately pay the dyeing and finishing company’s
invoices sent before the bankruptcy filing.

In response, court documents said, Tri-Star
changed its payment terms to cash on delivery
and tried to increase the dyeing price by add-

ing a $1-per-pound surcharge until Tri-Star
received its $100,000. American Apparel said
that in some cases the surcharge amounted to
a 150 percent increase over the normal price.

American Apparel said it rejected the sur-
charge price increase and requested that its
fabric be returned so it could use an alterna-
tive dyeing company to get the goods done in
time to complete its orders. But days later, an
agreement was worked out.

In other bankruptcy news, American Ap-
parel has gotten the go-ahead from a bank-
ruptcy judge to close nine stores around the
country after promising landlords it would
not hold big going-out-of-business sales
beyond shopping-center hours. The stores

should be closed by the end of the year.

The nine outposts are on Pacific Avenue
in Santa Cruz, Calif.; M Street in Washington
D.C.; Church Street in Evanston, Ill.; Sixth
Avenue in Seattle; near Lenox Road in Atlan-
ta; Central Expressway in Dallas; Main Street
in Memphis; and Pacific and Cherry streets in
Burlington, Vt.

The store closings, which will reduce
American Apparel’s domestic store lineup to
98, are expected to bring in $600,000 from
going-out-of-business sales.

Gildan Activewear has not bid for the re-
tail stores, but American Apparel is hoping
another buyer will pick up some of the loca-
tions.—Deborah Belgum

Capital Business Credit Acquired by White Oak

Capital Business Credit, the New York—
based finance company with strong ties to
the apparel industry, has been acquired for
an undisclosed price by White Oak, a San
Francisco firm that loans money to small-
and medium-sized businesses.

As part of the deal, White Oak acquired
CBC'’s existing loan portfolio, which con-
sists of more than $300 million in assets.

White Oak will be employing the 80 mem-
bers of CBC’s team, which includes Andrew
Tananbaum, Robert Grbic and Michael For-
tino. CBC has offices in Los Angeles; New
York; Shanghai; Charlotte, N.C.; and Fort
Lauderdale, Fla.

With the acquisition, White Oak will be
able to provide asset-based loans and trade-
finance credit for up to $100 million.

“The acquisition of CBC expands White
Oak’s lending capabilities into the signifi-
cant and growing asset-based lending market
while providing White Oak’s investors with
attractive alternative credit strategies,” said
White Oak Chief Executive André Hakkak
in a statement. “Capitalizing on acquisitions
of platforms with disciplined lending prac-
tices, such as CBC, is an important compo-

nent of White Oak’s overall strategy.

Tananbaum, executive chairman of CBC,
said the transaction provides CBC with the
ability to offer a larger set of factoring and
trade-finance solutions and products. “We
now have the ability to finance larger, more
complex transactions and the flexibility to
offer our current clients a broader army of
offerings,” he said.—D.B.

Deadline Approaching for The Novus Forum, a New NY Independent Designer Show

There’s a new trade show launching in
February in New York for designer collec-
tions.

Organized by Los Angeles designer Kev-

an Hall, The Novus Forum will be held Feb.

25-27 at The London NYC in Manhattan.
Hall and other designers have been show-

ing informally at the upscale hotel for sev-
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eral seasons.

Exhibition at the show will be limited to
members only. A membership fee entitles
designers to receive discounted rates at the
hotel and inclusion in promotions for the
show, including in the event brochure and
in social-media campaigns.
The deadline to register is
Jan. 7.

Organizers have fielded
inquiries from several de-
signers and are hoping to
have 25 collections showing
in February.

The London hotel fea-
tures luxury suites. In addi-
tion to discounts on rooms,
there will be discounts at
The London restaurant and
bar. The hotel site includes
space for runway shows, in-
stallations and parties. The
plan is to “make The Lon-
don a destination for buyers

to shop the latest collections by established
and emerging designers in a beautiful, orga-
nized and luxurious environment,” Hall said.
For more information, visit www.theno-
vusforum.com or email thenovusforum @
gmail.com.— Alison A. Nieder

Kellwood Co. Sold to Hong Kong Investor Group

After acquiring Kellwood Co. eight years
ago for $762 million, Sun Capital Partners
has sold the clothing venture to an unnamed
Hong Kong investor group.

The purchase, for an undisclosed price,
includes Kellwood’s brands such as My Mi-
chelle, Jolt, Rewind, Democracy, Sangria,
JAX and Briggs New York as well as the
XOXO apparel license. Its Vince label was
spun off three years ago as a publicly traded
company, becoming the first apparel com-
pany to go public since Michael Kors made
its initial public offering in 2011.

Returning to Kellwood is David Falwell,
who has been named the company’s chief
executive, replacing Joe Lombardi. Previ-
ously, Falwell was the executive vice presi-
dent of operations at Kellwood until 2013.

Caren Belair will continue as the com-
pany’s president, and Xiaopei Chin, who
has been with the company for 10 years, has
been named president of the Western region,
with offices in the City of Industry, Calif.

“Kellwood is one of the leading apparel
manufacturers in the United States, with
over 50 years of history at the forefront of
the apparel industry,” Falwell said. “We be-
lieve there is a tremendous growth potential
for Kellwood’s businesses, and this acquisi-
tion will allow the company to leverage its
existing relationships in Asia to grow its
businesses and increase profitability.”

Kellwood’s retail partners include major
department stores and retail chains such as
Kohl’s, Macy’s, JCPenney, Bealls, Target,
Dillard’s, Nordstrom and Bloomingdale’s.

Kellwood Co. was formed in 1961
through the merger of 15 independent sup-
pliers of soft goods to Sears, Roebuck, &
Company. The name was derived from the
surnames of Sears executives Charles Kell-
stadt and Robert Wood.

The merger brought together disparate
managements and a diverse line of products as
well as 7,000 employees, 22 plants and com-
bined sales of more than $86 million.—D.B.

EVAN CURTIS



YEAR IN REVIEW

The Year in Trade Shows

There was a lot of movement in the trade-show sector in
2016. The big news was UBM’s purchase of Business Jour-
nals, which added MRKket, Stitch, Accessories The Show,
Edit and Fame under the enormous UBM umbrella, which
includes MAGIC, Project, FN Platform, Coterie, Inter-
mezzo, Sourcing at MAGIC and WSA.

The year also saw the acquisition of West Coast—based
Swim Collective and Active Collective by Emerald Expo-
sitions LL.C, the San Juan Capistrano, Calif.—based compa-
ny that runs Surf Expo, Outdoor Retailer, GlobalShop and
the Imprinted Sportswear Show (ISS).

Following the UBM/BJI announcement in April, visitors
to the Las Vegas trade shows in August found a changed
landscape with the BJI shows moving from The Sands Expo
and Convention Center to the Mandalay Bay Conven-
tion Center, where MRket was held alongside Project on
the main floor and Stitch and ATS were held upstairs across
from the Pooltradeshow.

UBM also moved the lingerie and swim show Curve Las
Vegas (which is run through a joint venture with Eurovet)
from the Sands to the Mandalay, as well, where it showed
alongside Project Women’s.

Other changes on the trade-show front:

After hosting trade shows in New York, Las Vegas and
Paris, Capsule, owned by Reed Expositions, hosted its first
Los Angeles edition in October. The show featured a special
section curated by sister trade show Axis.

Reed—which also has a stake in Agenda—Ilaunched a
new trade/consumer pop-culture hybrid show called Com-
plexCon in Long Beach, Calif., in November.

Upscale accessories and lifestyle trade show Coeur
moved from a space outside of the Los Angeles Fashion
District to the top floor of the California Market Center
(CMQO) this year.

The CMC also launched several trade shows this year, in-
cluding ALT, for active and lifestyle brands; Contemporary
Curves, for plus sizes; and Sourcing at LA Textile, for fac-
tories, design development and contract manufacturing. The
CMC also got into the off-price trade-show segment with the
launch of Surplus at Majors in October.

MRket added a men’s activewear section called Move to
its New York show in January.

Irvine, Calif., manufacturer Z Supply Inc.—maker of
contemporary labels White Crow, Black Swan, Others
Follow and Rag Poets—launched a regional trade show in
April called OC Mix. Held at Z Supply’s headquarters, OC
Mix featured local contemporary and swim labels as well as
retailers from across the region.

Denim trade show Kingpins launched Why, a new show
for branding, featuring label, button and zipper suppliers.
The show was held concurrently with the Kingpins show in
Amsterdam in April.

A new sourcing show bowed in Canada in August. Pro-
duced by JP Communications, the Apparel Textile Sourc-
ing Expo gave Canadian manufacturers the chance to meet
with representatives from factories and mills across the
world, including China, India, Bangladesh, Taiwan, Viet-
nam, the USA and Mexico.

UBM in September launched a sourcing show for con-
temporary resources. Running alongside the Coterie trade
show, Sourcing @ Coterie featured apparel, accessories and
footwear factories from the U.S., Japan, Europe and South
America. ®

In Memoriam

Giorgio Beverly Hills retailer Fred Hayman
Marik Zeltzer, cofounder, XCVI
Mickie Bandle, Diane’s Swimwear
Textile Representative April Booth
Showroom owner Terry Ventre
Gary Brownstein, partner in Staples USA

Designer James Galanos

RETAIL

The Retail News of 2016

JANUARY

The National Retail Federation trade group announced
that it missed its forecast for the 2015 holiday season. Sales
increased 3 percent to $626.1 billion in a year-over-year
comparison with the 2014 holiday season. NRF forecast
that sales for the 2015 holiday retail season would climb
3.7 percent.

January saw a slate of store openings. Mark Zunino
Couture, a red carpet and bridal fashion house, held a
grand-opening debut at its large atelier on Los Angeles’
Robertson Boulevard. Los Angeles’ high-end denim and
motorcycle lifestyle brand Robin’s Jean opened in the Bev-
erly Center. It was the company’s eighth boutique. Sacra-
mento, Calif.—headwear brand Official Crown of Laurel
opened a boutique on Los Angeles’ Melrose Avenue.

An era came to a close when Diane Merrick announced
she was shuttering her self-named boutique after 45 years in
business in Los Angeles. The Diane Merrick boutique was
considered a place to start a career for a generation or so
of Los Angeles boutique retailers. But there was no saying
farewell to Diane Merrick. After the Prospr boutique took
over her former space on Los Angeles’ Beverly Boulevard
later in the year, Merrick opened a shop-in-shop at the new
boutique.

FEBRUARY

Manny Mashouf, founder of Bebe Stores Inc., took back
the reins of his struggling San Francisco Bay area retailer af-
ter stepping down as chief executive officer in 2013. He also
announced a 14.6 percent job cut in the company’s design,
merchandising and production division.

In a rare setback for high-end retail-center developer Ca-
ruso, voters in the beachside town of Carlsbad, Calif., voted
to reject plans to build a Caruso mall on the city’s Aqua
Hedionda Lagoon. In a special election, 51.99 percent of
Carlsbad voters voted to reject the plan and 48.01 percent
approved it.

MARCH

Los Angeles’ Beverly Center announced a $500 million
renovation. The Taubman-owned center will bring in a
food hall produced by celebrity chef Michael Mina as well
as more sunlight. The renovation will feature a “ribbon” of
skylights, which will bring more natural light into the en-
closed mall. The remodel also will include a new exterior,
which includes a perforated steel fagade.

At the Style Fashion Week show for the Hale Bob label,

Daniel Bohbot, the label’s founder and owner, announced that
his label would get into the direct-to-consumer game. Con-
sumers would be able to purchase Hale Bob’s runway clothes
at its website (www.halebob.com) after the runway show.

APRIL

Planet Blue, headquartered in Santa Monica, Calif.,
opened its 12th boutique in April, this time in Manhattan’s
SoHo neighborhood.

Los Angeles’ Daniel Patrick label opened a boutique on
the city’s Melrose Avenue. He later collaborated on a cap-
sule collection with hip-hop star Tyga, who is the significant
other of Kylie Jenner, and members and friends of the Kar-
dashian Jenner clan were spotted wearing Daniel Patrick.

Sonia Syngal was named president of Gap Inc.’s Old
Navy division.

After 57 years in business, Sport Chalet announced it
was going out of business. The La Cafiada Flintridge, Ca-
lif —~headquartered regional chain ran more than 50 stores
at its zenith.

MAY

More than five months after the Kitson boutique chain
closed, its founder, Fraser Ross, dove back into the retail
game. He opened Kitross in the space of the former Kitson
flagship store on Los Angeles’ Robertson Boulevard.

WithMe, a new concept store, opened at the Santa Mon-
ica Place retail center in Santa Monica, Calif. WithMe of-
fers limited runs of merchandise from new brands and those
sold online only. The store’s futuristic architecture was
designed by award-winning Venice, Calif.—based architect
Giorgio Borruso.

JUNE

Bebe announced a joint venture with Bluestar Alliance
LLC. The partnership pursued licensing agreements domes-
tically and internationally.

JULY

The Shop: Curve X Tom Dixon took a bow at the new
retail center Platform in Culver City, Calif. The sprawling
7,000-square-foot space makes roommates of Tom Dixon, a
British lighting and industrial design star, with Curve, the
high-end, designer boutique chain. The Runyon Group had
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TECHNOLOGY

The Year In Tech

It was a year of investment and acquisitions in the technolo-
gy world with several major deals going down in printing tech-
nology, cloud-based applications and software applications.

One of the heavy hitters in technology investment this year
was Koch Equity Development LLC, the investment and
acquisition subsidiary of Koch Industries Inc., which also
owns Lycra parent company Invista. It will invest more than
$2 billion in Infor—the New York—based provider of cloud-
based, industry-specific business applications—in a bid to
help Infor accelerate innovation and expand distribution.

Infor’s customers include companies in fashion, retail,
distribution, healthcare, the public sector and manufactur-
ing. For the apparel and retail industries, Infor supplies ERP
(enterprise resource planning) and PLM (product lifecycle
management) software.

Another significant investment was by Electronics for
Imaging Inc., a printing technology firm based in Fremont,
Calif., which acquired Israel-based design software firm
Optitex Ltd. for approximately $52.8 million.

Optitex produces 2-D and 3-D fashion design and proto-
typing software for textile designers, retailers, brands and
manufacturers, including Under Armour, Coach, Levi
Strauss & Co., Theory, Chico’s, Perry Ellis and Patago-
nia. Optitex’s staff of 100 will be joining EFI, and Optitex
Chief Executive Officer Asaf Landau will serve as the gen-
eral manager of EFI Optitex.

This was the year that Gerber Technology got a new
private-equity partner after San Francisco—based Vector
Capital sold its shares to American Industrial Partners

for an undisclosed amount.

Tolland, Conn.—based Gerber Technology provides soft-
ware and system solutions to more than 78,000 customers
and works with companies in aerospace, construction, fur-
niture, fashion and apparel, transportation, technical textiles,
packaging, wind energy, and sign and graphics industries.
The company’s products include CAD (computer-assisted
design) software for pattern design and grading and PLM
software and automated systems for material preparation
and production. Vector Capital had been an investor in Ger-
ber Technology since 2011.

On the acquisitions side, Epson Italia S.p.A., the Ital-
ian subsidiary of printing company Epson, bought a 100
percent stake in the Italian textile printing business Fratelli
Robustelli S.r.1.

Epson has worked with Fratelli Robustelli since 2003 to
provide digital inkjet technology. The company expected the
acquisition to drive synergies and provide added value at a
time when the digital textile printing market is expected to
grow by 25 percent annually.

Based in Como, Italy, Robustelli develops, manufactures
and sells digital inkjet textile printers, including the Monna
Lisa series, which it began developing with Epson in 2003.
Epson provides inkjet technology such as printheads and ink
for Robustelli’s digital textile printers. The companies have
been working together since that time “to promote digitali-
zation by building the total solution support structure from
development through manufacture, sales and after-sales sup-
port,” the company said.—Deborah Belgum
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announced that it was going to develop Plat-
form a couple of years earlier, but the cen-
ter blossomed in 2016. Located across the
street from a Metro light-rail station, it is the
address to high-end, independent boutiques
and restaurants.

Jimmy Au’s for Men 5'8'"" and Under is
one of the few stores that devotes its business
to clothes for shorter men. After a decade in
Beverly Hills, Calif., the business moved to
Los Angeles” Sherman Oaks neighborhood.

AUGUST

Macy’s Inc., long one of America’s
prominent department-store chains, an-
nounced that it will close 100 stores. The
move will help Macy’s focus its strength in
its best-performing stores, according to a
company statement.

The Apolis brand has been a pioneer in
Los Angeles’ Arts District, where it opened
one of the first high-end boutiques in 2011.
In August, Apolis opened its first New York
City boutique in Manhattan’s SoHo district.

A fire destroyed Gap Inc’s distribution
center in Fishkill, N.Y. No one was hurt in
the blaze, but the retail giant blamed the fire
for sales declines in September and October.

SEPTEMBER

High-end basics and lifestyle brand Cot-
ton Citizen opened its first boutique. It is
located on Melrose Place in West Holly-
wood, Calif.

QVC Inc., which pioneered retail on
television, unveiled its first West Coast dis-
tribution center in Ontario, Calif.

Pacific Sunwear of California was ac-
quired by Golden Gate Capital, and the
acquisition allowed PacSun to exit Chapter
11 bankruptcy. The Anaheim, Calif.—based
retailer also emerged as a private company.

Hatchet Outdoor Supply Co. opened a
camping lifestyle boutique in Los Angeles’
urban Arts District.

OCTOBER

After a four-year hiatus, fashion star
Donna Karan reopened her Urban Zen
concept in the Los Angeles area. The new
location is in West Hollywood, Calif.

The NRF forecasts 2016 holiday sales to

climb 3.6 percent in a year-over-year com-
parison to holiday 2015.

Runyon Group announced that it will
provide leasing services for Row DTLA, a
new enclave for high-end, independent bou-
tiques near Los Angeles’ Arts District.

Lido Marina Village took an official
bow in Newport Beach, Calif. DJM Capi-
tal Partners developed the district of shops
in a waterside section of the wealthy city.
Prominent Los Angeles boutique Elyse
Walker opened its first shop of Los Angeles
in the Lido Marina Village. The Bailey 44
brand also opened its first retail shop at the
new retail district.

The Heidi Merrick brand opened a bou-
tique in Los Angeles’ Fashion District.

NOVEMBER

Bloomingdale’s unveiled an extensive
remodel at its Westfield Century City loca-
tion in Los Angeles. Westfield Century City
is currently undergoing a $955 million re-
vamp of the high-end retail center. The new
look is scheduled to officially bow in Fall
2017. Look out for a new Nordstrom and a
remodeled Macy’s at the retail center.

The much-talked-about rise of retailer
Nasty Gal made its founder, Sophia Amoru-
s0, a star and a wealthy woman. But the Los
Angeles—headquartered retailer filed for
Chapter 11 bankruptcy protection.

Canadian retailer Aritzia opened its
first Los Angeles shop in the former space
of Fred Segal Luggage in Los Angeles. In
2017, it is scheduled to open a flagship at
Westfield Century City.

On Black Friday and the Thanksgiv-
ing weekend, the traditional start of the
holiday retail season, 154 million people
shopped for gifts, but average spending
per person dipped to $289.19 compared to
$299.60 over the 2015 Black Friday week-
end, according to the NRF. The trade group
said that spending declined due to retail-
ers’ heavy discounts.

Los Angeles—based athleisure e-tailer
Carbon38 opened its first West Coast pop-
up shop on Robertson Boulevard.

DECEMBER

A new Fred Segal compound was an-
nounced. It is scheduled to open in West
Hollywood in Fall 2017. @

LOCAL NOTICE AS PART OF THE ENVIRONMENTAL NOTIFICATION
PROCESS FOR THE REGISTRATION OF ANTENNA STRUCTURES

1206 Maple Avenue LLC is registering the existing antenna structure called Bendix Tower at
1206 S. Maple Ave., Los Angeles CA (34-02.07.00N and 118-15-22.90W). The height of the
tower is 311 feet above ground level (541 feet above mean sea level). The tower is equipped
with FAA Style A (L-864-L-810) - NV — Dual LED Low Density Obstruction Light. Specific infor-
mation regarding the tower is available by emailing mgarcia@cooperdesignspace.com during
normal business hours.

Interested persons may review the application for this tower at www.fcc.gov/asr/applications
by entering Antenna Structure Registration (Form 854) file no. A1062430. Interested persons
may rise environmental concerns about the project under the National Environmental Policy
Act rules of the Federal Communications Commission, 47 CFR §1.1307, by notifying the FCC
of the specific reasons that the action may have a significant impact on the quality of the hu-
man environment. Requests for Environmental Review must be filed within 30 days of the date
that notice is published on the FCC’s website and may only raise environmental concerns. The
FCC strongly encourages interested parties to file Requests for Environmental Review online
at www.fcc.gov/asr/environmentalrequest, but they may be filed with a paper copy by mailing
the Request to FCC Requests for Environmental Review, Attn: Ramon Williams, 445 12t Street
SW, Washington, DC 20554.
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Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time,
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication.
Inclusion in the calendar is subject to available space and the judgment of the editorial staff.
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TRANSIT

LA’s Footwear & Accessories Show

for Women, Men & Kids

JAN16-18
MAR13-15
JUN 05-07
OCT 09-11

CMCDTLA.COM/TRANSIT

SELECT
Cncge

Curated Better, Contemporary
and Emerging Brands

JAN16-18
MAR 13-15
JUN 05-07
OCT 09-11

SELECTTRADESHOW.COM

1‘

TRANSIT=KIDS

The Kids Footwear &
Accessories Showcase at TRANSIT

JAN 16-18
AUG 01-03

CMCDTLA.COM/TRANSIT

-

CONTEMPORARY

CURVES

LA’s Curated Showcase for

Plus-Size Collections

JAN 16-18
MAR 13-15
JUN 05-07
OCT 09-11

CMCDTLA.COM/CURVES

f

ALT

Showcasing Athleisure & Lifestyle
Collections for LA Fashion Market

JAN 16-18
MAR13-15
JUN 05-07
OCT 09-11

ALTSHOWLA.COM

SHOWROOMS + EVENTS + CREATIVE SPACE. 9TH & MAIN. DTLA. |

CMCDTLA.COM/CALENDAR

213.630.3600 // FOR SHOWROOM LEASING INFO, CONTACT 213.630.3665




NEWS

Chapman Continued from page 1

The Federal Reserve indicated more rate hikes are on the
way, suggesting they would nudge interest rates three times
in 2017 because of the stronger economy and rising inflation.

Next year, consumers are expected to dig deeper into their
pocketbooks and spend more as a rising stock market and bur-
geoning home prices make many feel wealthier.

On the local front, California’s economy is expected to
grow nicely in 2017, but job growth will see a 2.1 percent
uptick compared to a 2.5 percent rise in 2016. Employers in
Silicon Valley were hiring workers at a brisk pace, but that
began to drop off and should continue to decline.

Also, construction activity is predicted to taper off in Cali-
fornia next year with total building-permit valuation declining
from a 4.1 percent growth rate in 2016 to 3.2 percent in 2017.

These two factors will be offset by a strong dollar bringing
more imports from overseas into California, setting off a jump
in port jobs, warehouse employ-

ty’s economic growth is expected to surpass that of California
and the United States with 2.5 percent job growth in 2017.

Construction will continue to be on the upswing with a 6
percent jobs growth in that sector. That is well over the 2.4
percent increase forecast for California but sharply behind the
12.7 percent rise seen in Orange County in 2016.

Another burgeoning sector is the services industry, which
employs more people in Orange County than any other sector.
It is predicted to see a 3.3 percent jump in jobs in 2017 versus
2.9 percent for the state.

From 2010 to 2015, Orange County’s per capita personal
income grew 16.1 percent, from $49,700 to $57,000, while
California’s per capita personal income expanded 25.2 per-
cent from $43,200 to $54,100.

The difference in the salary escalations is because of Or-
ange County’s underperformance in creating high-paying in-
formation service jobs and more jobs in low-paying areas in
the leisure and hospitality sectors.

Computers and electronics account for the largest share of
exports from California to Mexico, but other industries that
have benefited include transportation equipment, chemicals
and processed foods. Almost half of those exports were gener-
ated by small- and medium-sized businesses in the state.

On the import side, California as a distribution and logis-
tics center benefited from the $41.3 billion in goods and ser-
vices imported from Mexico in 2013. In addition, about half
of those imports from Mexico were produced by labor, mate-
rial and parts that came from California. Doti estimates that
NAFTA supports about 177,000 jobs in California.

Importing components from Mexico for products manu-
factured and finished in California and the rest of the nation
means those goods are cheaper and more competitive in other
export markets, Doti said.

“The fact that NAFTA increased trade with Mexico should
be seen as a very good thing,” Doti wrote, even if some jobs
are lost. “Rather than erecting trade barriers, those workers
displaced by the competitive ef-

ment and logistics work. More FELERAL
imports will be arriving from the
state’s major markets such as Chi-
na, Mexico, Japan and Canada.
Again, California’s housing
supply is expected to remain tight.
There will be a need for 98,000
new units every year until 2020,
but that may not happen. Cur-
rently, California’s housing af-
fordability index over the last few
years has been at 90, which means
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fects of international trade should
be retrained.”

Addressing Trump’s threat to
repeal the Affordable Care Act
(known as Obamacare), Raymond
Sfeir, director of the A. Gary
Anderson Center for Economic
Research, said the healthcare
plan helped enroll 1.42 million
Californians in private plans and
another 3 million in an expanded
Medicaid program.
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the median family income is 90
percent of what is needed to purchase a median-priced home.

That will worsen next year with rising mortgage rates and
increasing housing appreciation making home purchases
more difficult. That will lead to a housing affordability index
of 84.

Nationally, there will be 1.2 million housing starts in 2017,
the highest since the economic recovery began seven years
ago but still below the pre-recession high of 2.1 million hous-
ing starts in 2005.

A particularly bright economic light is shining on Orange
County, where Chapman University is located. Orange Coun-

As part of the forecast, James Doti, president emeritus
at Chapman University and the Donald Bren Distinguished
Chair of Business and Economics, took a look at how pres-
ident-elect Donald Trump’s threat to changing the North
American Free Trade Agreement could affect California’s
economic growth.

He pointed out that when NAFTA went into effect in 1994,
California’s exports to Mexico totaled $8.2 billion. By 1997,
those exports had jumped to $11.2 billion. For the 10-year
period after NAFTA took hold, California’s exports to Mexico
increased on average 6.7 percent a year.

He noted that the uninsured
dropped from 17.2 percent of California’s population in 2013
to 8.6 percent in 2015. “This increase in Californians get-
ting healthcare coverage has led to higher employment in the
healthcare industry,” he noted. Using a forecasting model, he
pointed out that Obamacare added more than 40,000 employ-
ees to the healthcare services and social assistance sector in
2015 and that could increase to 90,000 by 2020 if the system
remains in place.
Nationwide, repealing Obamacare would mean 22 million
fewer people would be enrolled in healthcare insurance pro-
grams by 2018. @

California Apparel News

4 Hana Financial

EMPOWERIMNG YOUR BUSIMESS FOR OVER 20 YEARS

2ol

WATERWEAR

January 2017 Waterwear has bonus distribution at:
Surf Expo * Swim Collective ¢ WWDMAGIC e
Dallas Market e LA Market ¢ Premiere Vision NY e
Sourcing@MAGIC ¢ Curve LV ¢ ALT
OffPrice Show ¢ LA Textile Show ¢ LA Majors

FACTOEMG | ASSET BASED LENDENG | SBA LEMDIHG:
STRATEGHIC COMSULTIMG | WEALTH MANAGEMENT | INSURAMCE SERVICES

Get into the Jan. issue of Waterwear Y CrrirE

L.A. HEADGUARTERS

parelN 1000 Wilshire Bivel,, 201h A, 1410 Broadway, Ste, 1102
eWs Los Angeles, CA 90017 Mew York, NY 10018
213.240,1234 212.240.1234

Call now for special rates Terry Martinez (213) 627-3737 x213
www_hanafinancial.com
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NEWS

Fred Segal Continued from page 1

22,000 square feet.

“We got another 10,000 square feet to lease; we’re hoping
to bring a tenant with synergy with Fred Segal,” said Luchs,
an executive vice president with NewmarkGrubbKnight-
Frank. “It’s a curated project; you
just don’t lease it out. This place
will be one of the special buildings
in Los Angeles, and there is no ten-
ant better than Fred Segal.” He said
that Fred Segal took out a more
than 10-year lease on the space.

The upcoming Fred Segal will
offer 12 shops-in-shop and other
departments such as a gifting con-
cierge and bespoke tailoring. A
Fred Segal statement also noted
there will be event space for perfor-
mances, fashion presentations and
red-carpet events.

Other sections of Fred Segal
will feature lifestyle and food de-
partments. There will be a bakery
and a coffee bar produced by San
Francisco’s Tartine Bakery &
Café. Also planned are a gym, a
salon, a wine shop, a florist and a
restaurant produced by restaurateur
Bill Chait. It also will feature the
U.S. debut of Mart at Fred Segal.
The Mart has been opened at Fred
Segal’s Japanese stores, and it offers high-end doughnuts on
its menu. In April 2015, Fred Segal opened a store in Tokyo.
In February 2016 it opened a shop in Yokohama, Japan.

Legendary retailer Fred Segal started his pioneering re-
tail concept at 8100 Melrose Ave. in Los Angeles in 1961.
In March, the building was sold to Canadian real estate
group CormackHill for $43 million, according to media
reports. The Melrose property remains a place of business
for high-profile boutique retailers Ron Robinson and Ron
Herman as well as for Mauro’s Café.

Fred Segal is now owned by an investment group that
includes New York—headquartered media company San-
dow and Evolution Media Partners, which is a venture
of the entertainment and sports agency Creative Artists
Agency, private-equity firm TPG Growth, and Participant
Media. In 2012, Sandow acquired the worldwide rights to

the Fred Segal brand.

The team running the Fred Segal drive includes John
Frierson, Fred Segal’s president. He served as an executive
with CAA’s lifestyle/licensing group. He started his Fred Se-
gal gig in March, according to his LinkedIn account. Alli-
son Samek, a former Ron Herman executive, serves as Fred
Segal’s chief executive officer.

Sandow’s Fred Segal took some test runs before an-
nouncing its West Hollywood emporium. It opened a shop
at Los Angeles International Airport’s Tom Bradley In-

ternational Terminal, and it continues to be in operation. In
August 2014, it opened seven stores at the SLS Las Vegas
casino on the Las Vegas Strip. The Fred Segal Collective,
as the stores were called, closed one year later.

A lawsuit over Fred Segal’s sign on Melrose Avenue con-
tinues to be in play. In September, Sandow sued CormackH-
ill in a suit that might eventually
decide whether Fred Segal’s fa-
mous white, red and blue sign can
stay at the Melrose compound.

According to Sandow’s legal
complaint, which was filed in U.S.
District Court, CormackHill has il-
legally appropriated the famed Fred
Segal trademark. “[It] had deceived
consumers and traded on plaintiff’s
goodwill by maintaining a Fred
Segal sign on the building even
though the location no longer has
any association with Fred Segal.”

Sandow’s attorneys stated that
the original tenants, who were
granted the rights to use the Fred
Segal name, moved out of the
Melrose property. Those rights
did not continue with the new
property owner.

Attorneys for CormackHill re-
quested in a November filing that
the case be dismissed. The filing
stated that the plaintiff’s argu-
ment had been misleading.

According to a 2001 contract made by Fred Segal, the
founder of the retail store, the license to use the sign con-
tinues “in perpetuity if the Melrose property is used for re-
tail sales or fashion merchandise,” wrote Emil W. Herich, a
lawyer for Kilpatrick Townsend & Stockton LLP, which
represents Cormack Hill.

Lawyers for the plaintiffs and defendants are scheduled
to meet in the downtown Los Angeles U.S. District court-
house on Feb. 27, 2017, to discuss the case, according to
court documents. ®

CMC /LA FASHION MARKET JAN 16-19

From Contemporary to Updated, LA Fashion District's largest selection & variety of brands.

Alternative Apparel, Blissker, Puma, Moussy, Romeo & Juliet Couture, 5two3, Tolani Collection, Alteus,
August Alive, Dimmatin, Beach Belles, Report Footwear, Goldie London, Jams World, ZL Europe, Haute
Rogue, Glyder Apparel, Lisa & Lucy, AMU, Sufea, Everleigh, Alberto Makali, Qaccord,
Herschel Supply Co, The Original Chelsea Boot Co, Lisa Maree, Blowfish Malibu, Lisakai,
FRNCH Label, LVL, Electric & Rose, Darling, Bia Boro, Goorin Bros, Goosecraft, Maryley,
Delphine, Color Siete, Cross Colours, Cynsora, Pons Footwear, Della, Femme LA, Point
Zero, Pop Killer, Rose Pistol, Shaffer LA, YHF Sunglasses, Marybelle, Grace Willow, Pop
Killer, Morrisday the Label, Luxe Junkie, Lobo Shoes, See You Monday, Nicole Fendel
Jewelry, Sea Dreamer, Zero to Sky, Shilla the Label, Cordani, Good Choice Shoes, MIA
Shoes, Blush Noir, Lash Eyewear, Bow & Arrow, Theia Jewelry, Wish Australia, Sundays The
Label, Femme de Cupcakes Bags, Superdry, Moses Shoes, Casting Fashions, Tee Ink,
Woolrich, Cote&Ciel Bags, Clear Weather Brand, Izzy & Ali Handbags, Hunt City, Nila
Anthony Moona Star, Handbags, Standard Issue, Kinetix Casual Luxury, Raj Imports, French
Mauve, Anu by Natural, Habitat, Nataya, Carin Glasses, Jessica Elliott Jewelry, Effie’s Heart,
Pleione, Ro & De Noir, Marcia Moran Jewelry, Impulse California, Michael Tyler, Pleats
Collection, Raffinalla, Lovetree, Sisters Sweaters, Buco, Inzi, Athra Jewelry, Diophy
Handbags, Hot Rocks Jewels, Leslie Francesca Designs, J Grace Designs, Lola Handbags,
Saved Kisses, Gypsy Soul, Mishky, Pink Cosmo Handbags, Sabina New York, Tusk,
Forgotten Grace, French Curve, Yellow Box Shoes, Kensie Intimates, Clara Sun Woo, Lionel
Handbags, Leaders In Leather, Lindi, Nicole Sabbatini, Knit Riot, Spirit Clothing Co, Sympli, Rioni Moda
ltalia, Viola Style, C. Luce, Aerosoft, Laurel Burch, Tredagain, Sun ‘N Sand, V. Fraas, Eileen West
Sleepwear, Honeydew Intimates, Belldini, London Rose, Steve Madden, Lucy Paris, Bellatrix, AJ Morgan,

Flying Tomato, Giving Bracelets, Whitney Bissette, Amale Footwear, and hundreds more.

SHOWROOMS

SELECT

CONTEMPORARY

CURVES
TRANSIT

ALT

CMC // SHOWROOMS + EVENTS + CREATIVE SPACE // 9TH & MAIN. DTLA / CMCDTLA.COM
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EVENTS

CFF and TALA Celebrate Chrlstmas Wlth Neighborhood Kids

There were dancing, games, lunch, Christmas
trees and a visit from Santa, who passed out gifts
to neighborhood children at an annual party hosted
by the Textile Association of Los Angeles and the
California Fashion Foundation, the philanthropic
arm of the California Fashion Association.

The Dec. 14 party in the penthouse of the Coo-
per Design Space in Los Angeles was the result of a
long list of sponsors and donors including the Coo-
per Design Space, Ann Davis, the Ben B. & Joyce
E. Eisenberg Foundation/The New Mart, Califor-
nia Apparel News, CIT Group, Fashion Institute of
Design & Merchandising, Fineman West & Com-
pany LLP, Findings Inc., Karen Kane, KWDZ
Manufacturing, David Cohen Factory One, STC-
QST Inc., Mann Publications, Merchant Fac-
tors Corp., MGT Industries, Moss Adams LLP,
Ragfinders of CA, Rena & Todd Leddy, Stony Ap-
parel Group, Tricia Landry, Union Bank, Velvet
by Graham & Spencer, and Wells Fargo Capital.

This was the 69th annual Christmas party hosted
by members of the community, and it drew children
from several after-school programs including Para
Los Nifios, the Boys & Girls Club of Los Angeles,
the Boys & Girls Club of East Los Angeles and the
Alexandria House.—Alison A. Nieder

VOLKER CORELL

(

WOMENSWEAR IN NEVADA

_f.- A

Pebruany 20-23. 2017

Rio Hotel & Casino, Las Vegas, NV

%Show

For Contemporary, Missy,
Petite, Plus, Tall & Accessories

REGISTER NOW!

www.wwinshow.com
702.430.2097
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YEAR IN REVIEW

Alliance Apparel

e Asa From “Shahs of Sunset”: Time for
Caftans and Turbans

¢ T-shirt Trends for Spring 2016

¢ VF Corp. Sells 7 For All Mankind,
Splendid and Ella Moss

¢ Troubled California Brands Trying to
Figure Out How to Survive in the New
Apparel World

e T-shirt Trends for Fall 2016

¢ BCBGMaxAzria Downsizing With Big
Layoffs

e Forever 21 Sues Brandy Melville for
Copyright Infringement

e H&M Wishes You a Wes Anderson
Christmas

¢ Retail Weakness Results in Layoffs
at Major Los Angeles Contemporary
Brands

¢ Authentic Brands Group Acquires Jones
New York

« Investigators Raise Tally to $140 Million
in Fashion District Cartel Money-
Laundering Scheme

e American Apparel Workers Get Pink
Slips

* WithMe: Meet the Store of the Future

Amerlcan Apparel store

Most Read Stories of 2016

Scoop NYC Closing All Stores

New Owners Laying Off Employees at
7 For All Mankind, Splendid and Ella
Moss

Nasty Gal Files for Bankruptcy
Protection

Ross Store Supplier Ordered to Pay
Workers Back Wages

True Religion’s App Brings Science-
Fiction Tech to Retail Reality

Massimo Dutti Opens First West Coast
Store

Forever 21 Opens Three F21 Red Stores
Kitson Announces Closure of All Stores
Alliance Apparel Moves to LA Fashion
District

American Apparel Factory Workers
Given Notice of Layoffs

Cotton for the Next Generation

Los Angeles Fashion Week Fall/Winter
2016
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FIT MODELS GARMENT CONTACTOR GARMENT RACKS

Moving, Expanding or Consolidating
Consulting = Design = Engineering = Installation

FIT MODELS - ALL SIZES

]
N Body Basic Manufacturing, Inc.
) Full Service CMT Factory
Located in Santa Ana, CA

With product development capabilities, consulting -
sourcing services. Workable low minimum quantities,
high quality workmanship, knits and woven. Startups

Welcome. In business since 1989. Small runs of high

quality single needle work available.

Call Valerie Cooper at (818) 676-9454
or email valeriebcooper@gmail.com

Fit @ Print @ Rueneay @ Showroom @ Trade Shans i
o iarmen sofge ks =Kolling racks bor parments

*Speed rail sysiems with packing stagons =(hain lisk fencing and gaes
'F},'ilrguhf:-..u'n,l wink b= wWlerraren=
oPallet racking and shelving

J.C l-LiL'I-; Sv stems

o orriyors live aad granity roller

323.931.5555

*Coakacl Ms. Pemry o sel upr o Fittimg or Casting.™
Penny.Middbemiss@mavrickartmsed com
Tilfany. Soubbs@Emavrickiirrists. com

To advertise in the

DIRECTORY OF PROFESSIONAL
SERVICES & BUSINESS RESOURCES

call June Espino
213-627-3737 x250 or E-mail: june@apparelnews.net

ApparelNews
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CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Jobhs Available Johs Available Johs Available

v SANCTUARY CLOTHING......
TECHMICAL DESIGNER - WASHED
BOTTOMS/SOFT WOVEN TOPS AND
DRESSES

SUMMARY:

As Techmical Designer, you will demonstrate
your axcellent garment construction expertsa
as you develop accurate tech packs, communi-
cate with designers, product developers and
vendors, to ensure proper fit standards are
achiesed. You will also be responsible for enswr-
img your styles are tracking towards timedy fit
approvals

RESPONSBILTIES- Including, but not mited to:
= Attend and active particpation in fittmgs with
Design team and other cross functional beam
FbETIDEr S

= Colaborate with design to create accurate fit
COMIMEnts

*Create accurate tech packs from Production
15T fit bo PP approval

*Ensure fit consistency in manufacturing
Process

* Communicate with owerseas and domestic,
vendors and fachores

QUALFICATIONS:

el Candhdates should hane bt year expen
ence of adtively conducting fit sessions and
creation of detailed fit comments.

=Knowkedge of pattern making, gradng, sped
revsion, pattern cormection skills, garment
corstruction, sewing, measuring and fitting
=Excelent written, problem-sohdmg, decision-
rmaking, and time-management skills
=Computer savvy with Photoshop, Bustrator,
Outhook:, Word and Excel

in specific washed bottoms categories and soft
wioven topsidresses. Highly organized with at-
tention to detad,

PFlease submit your resume along with salary

requirerment for mmedate consideration

bo: recruitment@sanctuanyclothing.com

MAXSTupIOcom

MAXSTUDIO.COM, A GLOBAL
CORPORATION BRINGING LEADING-
EDGE DESIGN TO TODAY’S WOMAN.

PRODUCTION PATTERN MAKER

The Patternmaker will develop production pat-
terns and corrects fit and construction. Must
have a minimum of 5 years of experience in
soft fabric for woven dresses, skirts and
blouses. Must understand fit and pattern
adjustment. Needs to be a team player that
works well in a fast paced environment and be
able to prioritize work. Must be a Self-starter.
Proficient in Lectra is required.

Maxstudio.com offers both a competitive salary
and benefits package.

Please fax resume to Human Resources @
(626) 797-3251 or email to careers@maxstudio.
com. Please include salary history.

No phone calls please. EOE, M/F/V/D

DRESS SEWER
Sewer with 3+ years of experience in dresses.
Candidates MUST have excellent organization
and communication skills. Work well under
pressure/ deadlines & be a team player.
Resumes must be sent to: resume@trixxi.net

SALES ASSISTANT
Seeking Specialty Stores Sales Assistant. Must
have experience in Trade Shows. Highly driven.
Must have good relationship with buyers.
Send Resume and Salary History to:
appareledi@gmail.com

WOVEN DESIGNER
BFA deg. or rel. + 2 yr. exp.
Fax resume: Tina Suh @ 323-307-9879;
Unicolors; Vernon

GRAPHIC DESIGNER
Textile company seeks experienced computer
designer for prints, design, repeat, color.
Nedgraphic experience a must.
Contact michaelm@matrixtextiles.com

E-COMM CS SPECIALIST
Seeking Ecomm CS Specialist. Must be good
with program integrations, AIMS 360 is a plus.
Email Resume and salary history to:
appareledi@gmail.com

Background in Women's Contemparary apparel,

For classified advertising:

email classifieds@apparelnews.net or

visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

The editors and writers of
California Apparel News

are blogging at

ApparelNews.net/news/blogs

CALIFORNIA

parellNews
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Real Estate Johs Wanted Buy, Sell and Trade

FOR LEASE WE BUY FABRIC!

Excess rolls, lots, sample yardage, small to
large qgty's. ALL FABRICS! fabricmnerchants.com
CREATIVE OFFICE SPACE Steve 818-219-3002 or Fabric Merchants 323-
LA FASHION DISTRICT
213-627-3754

267-0010
SPACE FOR LEASE

*In newly renovated Anjac Fashion Buildings in
the heart of Downtown Fashion District ¢In-
dustrial, retail and office space also available
throughout the San Fernando Valley. Retail i
and office space also available just south of p | ‘t/ | f d
Downtown. 213-626-5321 or email ino@anjac. a') a're neWS'ne C aSSl le S
net

FREELANCE PATTERNMAKER
25 Years Experience. 1st/Prod. Patterns/
Fittings/Samples/Techpacks. Expert Draper.
Tukadesign Patternmaking. In House or Out.
mod@margaretondemand.com or 818-679-2007

*WE BUY ALL FABRICS AND

GARMENTS*

WE BUY ALL FABRICS AND GARMENTS. No lot

too small or large. Including sample room

inventories Silks, Woolens, Denim, Knits, Prints,

Solids Apparel and home furnishings fabrics.

We also buy ladies’, men's & children's

garments. Contact Marvin or Michael

STONE HARBOR (323) 277-2777

35 YRS EXP'D
1st/Prod. Patterns/Grading/Marking and Specs.
12 yrs on Pad System. In house/pt/free-
lance/temporary in-house as well. Fast/Reliable.
ALL AREAS Ph (626-792-4022)
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Surf Report Retail Report 2015 Financial Review/2017 Financial Forecast
) . Fashion Advertorial New Lines T-Shirt Report

Fashion Advertorial Waterwear New York Textile Coverage

Apparel Insiders NY City
Broadsheet

Made in America
Fashion Advertorial
Finance Advertorial

NY Textile Preview and
Resource Guide

Bonus Distribution T-Shirt Advertorial

Agenda Long Beach 1/5-6 Bonus Distribution

Designers & Agents LA 1/16-18
LA Fashion Market 1/16-19
Premiere Vision NY 1/17-18

DG Expo NY 1/18-19

Texworld USA 1/23-25

Liberty Fairs NY 1/23-25
Project NY1/23-28

Bonus Distribution
Imprinted Sportswear Long Beach 1/20-22

Fashion Market Northern California 1/29-31

Bonus Distribution
Designers & Agents LA 1/16-18
Premiere Vision NY 1/17-18

LA Fashion Market 1/16-19
Imprinted Sportswear Long Beach 1/20-22
Texworld USA 1/23-25

Liberty Fairs NY 1/23-25

Project NY1/23-28

Dallas Market Week 1/25-28

Surf Expo 1/26-28

Active Collective NY 1/26-27
Active Collective 1/13-14

Swim Collective 1/13-14

ApparelNews

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213
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HE’'S BEEN PACING LIKE
THIS FOR MONTHS

His supply chain has been so efficient,
he doesn’t know what to do with all the extra time.

Join him, and make the switch to Supima.

R You want the best quality materials for your brand. We want that, too.
Buhler Quaity = S U P I M A We can help you afford the world’s finest cotton, all while optimizing
@ s Com. WORLD'S FINEST COTTONS your supply chain and increasing your margins.
We make Supimawork. See how sensible Supima can be at buhleryarns.com/Supima
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