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U.S. Economic Engine 
Expected to Chug Along 
at a Moderate Pace

For several years, the U.S. economy has been on a slow 
slog, improving slightly every year. That scenario should re-
main in place under President Donald Trump even though he 
vowed to light a fire under the nation and bring back more jobs 
to the country.

In its latest forecast for 2017–2018, released on Feb. 22, 
the Los Angeles County Economic Development Corp. pre-
dicted that the nation’s gross domestic product—the country’s 
measurement of economic growth—will inch up by 2.2 per-
cent this year and increase to 2.7 percent in 2018.

“Eight years into its recovery from the Great Recession, 
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LAS VEGAS—Attendees returning to the Las Vegas ap-
parel and textile trade shows found the landscape changed 
again. The Feb. 21–23 run of the MAGIC Marketplace 
included Project, Project Women’s, Pooltradeshow, The 
Collective, The Tents, Curve Las Vegas and Stitch at the 
Mandalay Bay Convention Center and WWDMAGIC, 
Sourcing at MAGIC, FN Platform and WSA@MAGIC 
at the Las Vegas Convention Center. 

This season, MAGIC owner UBM shuffled the layout 
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David Brooks was named global general 
manager of Irvine, Calif.–headquartered 
brand Element, a division of Billabong In-
ternational Ltd.

Brooks’ responsibilities will include 
working on Element’s marketing, merchan-
dising and business development. Brooks 
has deep roots in action sports, said Neil 
Fiske, Billabong’s chief executive officer. 

“David has an extensive background in 
sports marketing in the action-sports sec-
tor—with deep experience in content cre-
ation, athlete marketing and digital activa-
tion. He is also very connected throughout 
the skate community,” Fiske said. “Element 
has always been at its best when the brand 
is closely integrated with content and new 

forms of media. David will help us better 
capitalize on our brand assets and convert 
followership into sales.”

Brooks previously worked with Element 
founder Johnny Schillereff when Brooks 
served as chief operating officer of 411 
Productions, an action-sports content pro-
duction, marketing and distribution group. 
Brooks said that he was glad to work again 
with Schillereff. “Johnny’s leadership and 
vision have endured the test of time, and 
what has always attracted me to Element is 
the unique, positive message that it brings to 
skate culture,” Brooks said.

Schillereff started Element in 1992. It has 
been sold at retailers such as Pacific Sun-
wear, Tilly’s and Zumiez.—A.A.

Brooks Joins Element

Herbert Fink, one of the founding fathers 
of Rodeo Drive’s designer and high-end retail 
scene, died Feb. 18 at his home in Los Ange-
les’ Bel-Air neighborhood.  He was 93.

Fink was a Los Angeles native and served 
in the Army Air Corps during World War II. 
His father owned fashion stores. Fink later ran 
a line of 12 stores called Country Club Fash-
ions. But he burst onto retail prominence in 
his mid 40s. After a trip to St. Tropez, France, 
he was inspired by the casual but stylish looks 
he saw on many of the young women in the 
iconic beach town. He resolved to take some 
of those looks to the Los Angeles area. 

In 1969 he opened boutique Theodore on 
Rodeo Drive when the world-famous fashion 
retail district was still an unassuming neigh-
borhood retail street. It reportedly was the 
address of hardware stores and gas stations, 
his daughter Leslie Le Tellier told California 
Apparel News in 2005. Le Tellier worked as 
a buyer for the stores. Theodore’s merchan-
dise mix included blue jeans and avant-garde 
styles as well as designer looks.

Theodore helped shape the sartorial tastes 

o f  Bever ly  Hi l l s 
and Hollywood. It 
championed fashion 
houses such as Mis-
soni  and Versace 
before they were 
well-known to Los 
Angeles’ fashion 
people and long be-
fore those brands 
ran their own Rodeo 
Drive  bout iques . 
(Missoni closed its 
Rodeo Drive bou-
tique in 2012.) 

Fink helped push 
his retail street onto 
the worldwide stage 
in 1972 when he co-
founded the Rodeo 
Drive Committee. 
The merchant group 
burnished the image of the street and made 
it a favorite with celebrities and the stylish.

At its height, he ran a fleet of around nine 

Theodore stores. The 
nameplate officially 
took a bow on the 
pop-culture stage in 
2000 when come-
dian and writer Steve 
Martin mentioned 
Theodore in his no-
vella Shopgirl.

T h e o d o r e  wa s 
the last  indepen-
dent boutique on the 
street dominated by 
flagships owned by 
world-famous fash-
ion houses .  Fink 
moved his boutique 
to Beverly Hil ls’ 
Camden Drive in 
2008, blaming astro-
nomical rents for his 
departure from Ro-

deo. Fink never wanted to retire, but he offi-
cially stopped working when he closed Theo-
dore in 2015, his granddaughter Alexandra Le 

Tellier said.
Fink carved a reputation as a bon vivant 

who loved partying with friends and din-
ing at fashionable restaurants. He also was 
known as someone who would tell colorful 
and highly amusing anecdotes, according 
to many publications that came to interview 
him throughout his career.

He married a former Miss Las Vegas, Nor-
ma Brandt. They were married for 68 years 
and were partners in love, life and shared 
the same retail vision, Alexandra said. “She 
worked alongside him every step of the way,” 
she said. “She helped him build out his first 
store. … She never encouraged him to play it 
safe. Their life was theirs to live and they rode 
it out like an adventure.”

A private funeral was held on Feb. 23 at 
Mount Sinai Hollywood Hills in Los Ange-
les.  He is survived by his wife, Norma; his 
daughters Leslie, Tracy Fink and Lisa Davis; 
and four grandchildren. All his daughters 
worked at his stores. Davis opened a Theo-
dore boutique in Sun Valley, Idaho, but she 
independently owned it.—Andrew Asch

Obituary

Herbert Fink, right, with his wife, Norma, in an 
undated photo. 

Herbert Fink, Rodeo Drive Founding Father, 93

Robby Khalek has been producing appar-
el—domestically and overseas—for well-
known brands for nearly 20 years. Recently, 
he saw a void in the market for a well-made 
blank T-shirt and launched CottonlinksCA. 

Based in Santa Ana, Calif., Cottonlinks 
tees are made from cotton blended with eco-
friendly materials such as Tencel, Modal, 
hemp, linen and organic cotton. The shirts 
are garment dyed, which means they’re 

pre-shrunk, true-to-fit and have a soft hand, 
Khalek said, adding that the fabrics are all lo-
cally sourced—“supplied and dyed in LA.”

The tees are made in the company’s own 
vertical factory in Tijuana, Mexico, which 
Khalek opened three years ago. A second 
facility, in Santa 
Ana, Calif., is 
expected to be 
up and running 
in the next two 
months. 

“We’re able 
to turn things 
rea l ly  quick-
ly—45 or  60 
days for any fit 
[in Mexico],” 
he said. “We’re 
five to 10 min-
utes south of the 
border.” 

W h o l e s a l e 
prices start at $8 
for basic styles up to $16 for hemp tees. 

“We’re happy we’re vertical; we want to 
give that value to the consumers,” Khalek 
said. 

For the launch of CottonlinkCA, Khalek 
assembled a team of fashion-industry veter-

ans, including Randy Mello and Jason Bates. 
All three were on hand to launch the line at 
the recent Capsule trade show in Las Vegas. 

In addition to the blank tees, the company 
has formed CL+CA, a curated collaborative 
collection of direct-to-consumer tees. These 

“micro fashion 
c o l l e c t i o n s ” 
showcase the 
work of South-
ern California 
artisans and in-
dependent busi-
n e s s e s ,  s u c h 
a s  s u r f b o a r d 
s h a p e r  J e f f 
“Doc” Lausch, 
ceramicist An-
drea Luna Re-
ece, Sessions 
Deli in Orange 
C o u n t y  a n d 
Brit ish Cus-
t o m s ,  w h i c h 

makes motorcycle parts and accessories in 
Gardena, Calif. 

“We want to show California-based cre-
ativity,” Khalek said. 

For more information, visit, www.cotton-
linksca.com.—Alison A. Nieder

T-SHIRT REPORT

CottonlinksCA: Luxury Blanks Produced Close-to-Home 

Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:
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at the Mandalay Bay. Pool returned to the main level after a 
season upstairs. Stitch, one of the shows recently acquired by 
UBM, also moved from the second floor to the main level. 
MRket, the upscale men’s show also recently acquired by 
UBM, was absorbed into The Collective. (MRket will con-
tinue to host its New York show.) And Curve Las Vegas, the 
lingerie and swimwear show that is jointly run by UBM and 
Eurovet, moved to the center of Project Women’s next to the 
athleisure and activewear exhibitors after spending a season 
tucked into a corner. 

Over at the Las Vegas Convention Center, MAGIC’s ac-
cessories section grew with the addition of exhibitors from 
Accessories The Show, which was acquired in the same 
agreement that brought MRket and Stitch under the UBM 
umbrella. The section is now 
called Accessories The Show. 
(Accessories The Show will 
also continue to host its New 
York edition.)

In addition to the massive 
MAGIC Marketplace, the 
Las Vegas trade show scene 
also includes Liberty Fairs, 
for contemporary menswear;  
Agenda, for contemporary 
streetwear; and Capsule, 
for contemporary men’s and 
women’s, held at the Sands 
Expo and The Venetian ball-
rooms. This season, Agenda 

and Capsule shared a massive space. Orga-
nizers retained the vibe for the two shows by 
giving each its own decor and soundtrack. 

A few things this season remained un-
changed.  UBM’s shoe shows, FN Platform 
and WSA@MAGIC, returned to the Las 
Vegas Convention Center’s South Hall. The 
Offprice show once again stretched across 
the lower level of the Sands, and Women’s 
Wear in Nevada returned to the Rio All-
Suites Hotel. 

IFJAG, the jewelry distributors show that 
bowed in Las Vegas one year ago at Bally’s, 
returned to Las Vegas this season in a new lo-
cation, The Embassy Suites. 

Buzzy booths

Business at Project got off to a brisk start 
on opening day. 

“Normally, the second day is the big-
gest day, but today [the first day] we were 
slammed all day,” said John Nichols, senior 
“guardian” of licensing for Ted Baker. 

Nichols said he noticed that many buyers 
were placing orders for accessories, which, in 
the past, have been more of an optional item.

Adam Derry was showing his collections at two shows. 
Derry’s sustainable basics collection, ADBD, was at Cap-
sule while accessories collection Bandolier was at Project 
Women’s. 

“It feels like the right buyers and stores are here,” he said. 
“These shows continue to attract great buyers. People are 
writing here. In the past few years people have gotten away 
from calendaring, but we are coming back to ordering out. 
Brands are being smarter, making the right product. Retailers 
are being smarter about buying the right product.”

Eric Martin, founder of The Park showroom, which had 
a large multi-booth space at Project, said buyers showed up 
early to view his lines. 

“We’ve had people lining up since we opened,” he said 
on opening day. “I’ve seen 25 retailers and it’s only 10:30.” 

Still, Martin said, buyers continue to place close to sea-
son and continue to order conservatively, but “we’re getting  
more reorders,” he said.

WWDMAGIC had a festive air with hip music rocking 
the aisles carpeted in lavender. The show, which is dominat-
ed by juniors and young contemporary designers, was hop-
ping with retailers from around the country as well as Latin 
America. Spanish was heard frequently at the various booths 
that are carefully designed to resemble living rooms, retail 
stores and comfortable lounges.  

The party-like vibe was enhanced by some booths serving 
beverages while others served pastries. Many companies had 
a good first day when the show opened on Feb. 21. The sec-
ond day wasn’t quite as busy, but there was still brisk traffic.

Phil Ugel, who owns the boho-inspired apparel line Blue 
Sky, based in Maryland, said he attends the show every Feb-
ruary. This year, his booth was near one of the entryways 
where he got enough foot traffic that turned into several big 
orders from stores in Maryland, Georgia, Florida, Colorado 
and California.

Ute Wegmann, owner of the Ute Wegmann showroom in 
the California Market Center in Los Angeles, was show-
ing two of her collections—Sun ‘N’ Sand hats and Fraas 
knit accessories—at the newly expanded Accessories The 
Show section at WWDMAGIC. 

Wegmann has been a longtime exhibitor at WWDMAG-
IC. With the addition of the exhibitors from Accessories The 
Show, the section covered nearly the entire back portion of 

the Las Vegas Convention Center’s Central Hall. 
“It’s been un-flipping-believable,” Wegmann said during a 

break in the traffic on the second day of the show. “And yes-
terday, we had twice as much [traffic]. It’s been non-stop.” 

Wegmann said she typically does well at WWDMAGIC, 
but this season was especially good—calling it a “perfect 
storm.”

“We’re all in one spot and people were being cautious last 
year. Now they’re ready to let loose,” she said. “The opti-
mism is fabulous. I have not heard one negative comment.” 

Sold out at WWIN

At the sold-out WomensWear In Nevada show at the Rio 
All-Suite Hotel and Casino, off the Las Vegas Strip, just 
about every space was taken in the various ballrooms that 

make up the long-running 
show. There were about 100 
more retailers that attend 
this February show com-
pared to one year ago, said 
Suzanne Pruitt, the director 
of marketing for Urban Ex-
positions, which purchased 
the trade show a year and a 
half ago. The August show 
had seen a decline in retail 
attendance as store own-
ers grew worried about the 
economy during a presiden-
tial election.

The show opened one 

day before the other Las Vegas trade shows, 
which generated great traffic on the first 
day, Feb. 20. But the second day was slow 
as buyers gravitated to the shows at the Las 
Vegas Convention, Mandalay Bay and the 
Sands Expo & Convention Center. Things 
picked up the third day. 

For the last four or five years, Sandra 
Yang, who owns the Fenini contemporary 
label with her sister, Fei, has been attending 
the show. The label is sometimes called the 
less-expensive alternative to Eileen Fisher, 
the high-end label whose pieces sell for $200 
to $400. Retailers from Colorado, Arizona 
and the Midwest left orders for the pieces 
that wholesale for $35 to $50. Everything is 
manufactured in Los Angeles.

International mix at Sourcing

This year, Sourcing at Magic aimed its 
regional spotlight on Africa, with a regional 
focus on Kenya. There were 56 booths from 
countries including Cameroon, Ethiopia, 
Ghana, Nigeria, Lesotho and Uganda. Many 
of the countries in the African pavilion are 

able to send their goods to the United States free of tariff 
because of the African Growth Opportunity Act, designed to 
foster industries in less-developed countries.

As usual, Chinese companies made up more than 60 per-
cent of the exhibitors, with the Chinese section being divided 
up into areas for denim, woven shirts, leather goods and ac-
cessories.

As in the past, there was a Made in the USA section with a 
heavy concentration of Los Angeles manufacturers.

For those who like to be on the cutting edge of the apparel 
world, there was a wearable-technology section that showed 
the factory of the future, which was very compact with ma-
chinery and sublimation printers for fabrics, automated cut-
ters, as well as 2D and 3D production tools.  ●
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The Outdoor Retailer show is saying good-
bye to Salt Lake City after exhibiting there for 
more than 20 years. The major trade show is 
shopping around for new venues in other cities.

The deal breaker was politics—specifically, 
the public-lands policy and laws keeping public 
lands wild.

Debate about the management of federally 
owned lands has been roiling in the American 
West for years, but it has spiked in Utah over 
the state’s Republican governor, Gary Herbert’s 
recent petition to the Trump administration 
to rescind the designation of the Bears Ears 
National Monument in Southeastern Utah, 
according to media reports. Herbert has also 
sought changes to the Antiquities Act, a Theo-
dore Roosevelt–era law that gives the president 
the authority to create by proclamation national 
monuments from federal lands.

Management of Outdoor Retailer—owned 
by Emerald Expositions; its partner,  the Out-
door Industry Association; as well as brands 
Patagonia, The North Face and REI—met 

with Herbert during a Feb. 16 teleconference. 
Dissatisfied with the result of the meeting, Out-
door Retailer said that it would take its business 
elsewhere, said Marisa Nicholson, Outdoor Re-
tailer’s show director. 

“Though we may wish it different, this is far 
from a snap-of-the-fingers thing to make hap-
pen,” Nicholson said in a prepared statement. 
“Convention centers and hotels are not sitting 
idle. In every instance at every potential venue 
there are hurdles that have to be cleared and that 
simply cannot be done overnight.”

While it is rare for apparel-industry trade 
shows to take political stances, Amy Roberts, 
executive director of the Outdoor Industry 
Association, made a call for her trade group’s 
members to join her group’s efforts. 

“Outdoor Retailer is a place for us to come 
together and recommit to our values,” she wrote 
in a Feb. 8 statement. She also noted, “Our in-
dustry won’t support a trade show in a state 
whose leaders seek to harm public lands.”

In a Feb. 10 op-ed piece in the Salt Lake City 

Tribune, Herbert wrote that he had hoped there 
could be a balance between concerns of the 
Outdoor Retailer group and those who would 
like to develop public lands. 

“But as governor, I cannot ignore the chal-
lenges Utah sometimes faces due to federal 
practices that too often ignore meaningful local 
input,” he wrote. 

The trade show’s move from Salt Lake City 
was applauded by Robert Jungmann, founder 
of the apparel brand Jungmaven and an Out-
door Retailer vendor since 1996.

“This is huge. An entire industry saying 
enough is enough. I hope more industries, states 
and organizations vote with their money,” Jung-
mann said.

Environmental group Conservation Colo-

rado has been making pitches to move Outdoor 
Retailer to Colorado. According to the Salt Lake 
Tribune, it has placed ads in Utah newspapers to 
get the show to move to Colorado.

“We have honored and fought for our public 
lands by defeating land-seizure bills and em-
bracing new national monuments. ... Colorado 
knows protecting public lands is just good busi-
ness,” the ad reportedly said.

Outdoor Retailer claims to be the larg-
est event for the outdoors recreation industry. 
29,000 attendees visited the Outdoor Retailer 
Summer market at Salt Lake City’s Salt Palace 
Convention Center in August. Due to a con-
tractual agreement, Outdoor Retailer is sched-
uled to exhibit in Salt Lake City through its 
2018 Summer market.—Andrew Asch
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Feb. 24
Capsule
Skylight Clarkson Square
New York
Through Feb. 26

Gerber Technology Roadshow
The Marker
San Francisco

Feb. 25
Designers and Agents
Starrett-Lehigh
Cedar Lake
New York
Through Feb. 27

The Novus Forum
The London NYC
New York

Through Feb. 27

Designers at the JW Marriott 
Essex House
JW Marriott Essex House
New York
Through Feb. 27

“Sketch to Screen Costume 
Design” panel and celebration
Schoenberg Hall, UCLA
Los Angeles

City of Hope’s Spirit of Life 
Celebration
Hyde Kitchen
Los Angeles

Feb. 26
Atelier Designers
Doubletree by Hilton, Times Square

New York
Through Feb. 28

Feb. 27
LA Textile
Sourcing at LA Textile
Tech by Design at LA Textile
California Market Center
Los Angeles
Through March 1
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Apparel Manufacturers, Textile Makers Take on Administration’s Hot-Button Issues
SUPPLY CHAIN

Looking for a good outline of the apparel 
and textile industries’ take on some of Presi-
dent Trump’s proposals concerning interna-
tional trade? 

Julie Hughes, president of the U.S. Fashion 
Industry Association, and Augustine Tantillo, 
president and chief executive officer of the 
National Council of Textile Organizations, 
discussed their group members’ view on ev-
erything from a proposed border tax on goods 
coming from Mexico to the fate of the Trans-
Pacific Partnership at a recent live webcast. 

Robert Antoshak, managing director of 
Olah Inc., which produces the Kingpins 
denim trade show, hosted the Feb. 9 webcast, 
which was sponsored by Just-Style. 

Antoshak opened the discussion by asking 
about the president’s stance on bringing manu-
facturing back to the United States. 

“There are jobs here in the U.S. that are jobs 
created by trade,” Hughes said, ticking off a 
list that included product development, design, 
logistics and supply-chain solutions positions. 
“Seventy percent of the value of imported 
product is U.S. jobs.” 

Tantillo said his group is “pleased and excit-
ed” about the president’s position on domestic 
manufacturing. 

“It’s good for a change to have an admin-
istration acknowledge the value of domestic 

manufacturing,” he said.
Hughes pointed out that her organization’s 

members are “the customer of Auggie’s mem-
bers.” She said they hoped that the U.S. jobs 
created by international trade don’t get “lost in 
the political discussion.” 

The current administration has proposed a 
20 percent tax—or a border adjustment tax—
on goods coming in from Mexico. 

“If we adopt a border adjustment tax or 
some other form of trade-restrictive policy, is 
there enough infrastructure here?” Antoshak 
asked.  

Tantillo argued that before discussing a 
border-adjustment tax arrangement it would be 
better to look at the U.S. corporate tax struc-
ture, which his organization believes is “funda-
mentally disadvantageous” to business. 

Hughes agreed that tax reform is needed but 
added, “The border-assessment tax proposals 
out there so far aren’t helpful.”

Tantillo countered that the U.S. has not 
run a trade surplus since 1975 and while there 
might be “unintentional consequences” of a 
border adjustment tax, “we have to be willing 
to have the discussion.”

The North American Free Trade Agree-
ment, or NAFTA, may also be renegotiated 
under the new administration, something that 
both Hughes and Tantillo seemed to think was 

warranted. 
“NAFTA is more than 20 years old,” Hughes 

said. “Are there things that can be improved? I 
think we can all agree on that. Mexico consum-
ers are talking about a boycott of U.S. goods. 
We don’t want to go down that path.”

But Hughes and Tantillo were less in agree-
ment over the yarn-forward rule that is built 
into NAFTA and other more recent U.S. trade 
agreements. Under the rule, manufacturers 
must use fabric and yarn made in the trade 
agreement countries in order to bring the goods 
back to the U.S. duty-free. 

Tantillo said NCTO is in favor of keeping 
the “baseline concept of yarn-forward. There 
are exceptions to yarn-forward—loopholes. 
We view them as damaging.”

Those exceptions, such as the trade prefer-
ence levels (TPLs) and Short Supply, allow 
manufacturers to use fabrics and yarn not made 
in the region. For example, there are provisions 
in NAFTA for using silk made in China. Silk 
fibers are not produced in the NAFTA coun-
tries.  

“This is a global industry and a global sup-
ply chain,” Hughes said. “If there is a product 
not available—whether it’s silk from China or 
a product from Italy or Peru—the TPLs help 
with that and maybe that continues to be the 
outlet valve.”  

Antoshak also asked about the impact of 
Chinese manufacturing on U.S. business and 
the fate of the proposed Trans-Pacific Partner-
ship agreement, which was supposed to be a 
countermeasure to China’s influence on manu-
facturing in Asia. 

Tantillo said the President seems to prefer 
bilateral agreements to multilateral agree-
ments. He said he thought there are opportuni-
ties for bilateral agreements with some of TPP 
members such as Japan. 

Hughes agreed—somewhat. 
“We started with a bilateral deal. Maybe we 

build it back up within the process of bilateral 
deals,” she said. “We don’t want to be left be-
hind. We don’t want to be fortress America.”

Antoshak concluded the discussion by ask-
ing Hughes and Tantillo what advice they have 
for their members, who are worried about the 
current state of uncertainty.  

Hughes said she advises people to remain 
calm and wait to see what happens. Although 
retail sales were not strong last year, she said 
it’s important to remember that the economy 
is strong. 

“Our members are experienced in uncer-
tainty,” Tantillo said. “It’s the nature of the pro-
cess for the last 30 years. What you do is be as 
good as possible in innovation and productiv-
ity.”—Alison A. Nieder 

Outdoor Retailer to Leave Salt Lake City After Meeting Utah Gov.

The American Apparel & Footwear As-
sociation will be presenting its 2017 Ameri-
can Image Awards on April 24 in New York, 
benefiting the Council of Fashion Designers 
of America Foundation’s Fashion Manufac-
turing Initiative.

“As a leader in the fashion world, the Ameri-
can Image Awards honor our industry’s highest 
achievers,” said Rick Helfenbein, the AAFA’s 
president and chief executive. “These are the 
mavericks, influencers and rebels who continue 
to transform fashion and our business.”

Andrew Rosen, founder and chief execu-
tive of Theory, will be given the “Person of 
the Year” award for cultivating, mentoring and 
investing in the next generation of designers 
and entrepreneurs.

Marc Fisher Footwear has been named 
the “Company of the Year” for setting a new 
standard in design and innovation and culti-
vating an aesthetic that is accessible for each 
brand under its portfolio. 

The “Designer of the Year” award is being 
handed out to Stuart Vevers, executive creative 
director of Coach Inc. Vevers joined Coach 

four years ago following 20 years in the fash-
ion accessories business. At Coach, he oversees 
women’s and men’s product design, brand im-
agery and store environments. 

Nick Graham, founder of the underwear 
line Joe Boxer, is receiving the “Fashion Mav-
erick” award for single-handedly revolution-
izing an entire fashion industry category.  In 
2013, Graham launched his self-named mens-
wear line by combining classic British mens-
wear with American styling for what he calls 
the perennial millennial customer.

The “Lifetime Achievement” award is go-
ing to former Women’s Wear Daily Editor-
in-Chief Ed Nardoza, who led WWD for 25 
years.

The Fashion Manufacturing Initiative will 
use money from the awards dinner to help give 
grants through the New York City Economic 
Development Corp. to advance domestic 
manufacturing training, design innovation and 
production intelligence.

The awards dinner is being held at the his-
toric 583 Park Avenue event space at Park Av-
enue and 63rd Street.—Deborah Belgum

AAFA Names Recipients of Its American Image Awards

NEWS
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The Marcum Retail Symposium - presented with
the California Fashion Association - will provide
various industry perspectives to help retailers
and manufacturers adapt to the changing 
technological landscape and a new generation
of consumers.

March 16th 
@JW Marriott,
Downtown LA

This complimentary event is expected to draw over 200
retailers, manufacturers and industry service providers.
The program will feature keynote speaker, Robin Lewis,
author of “The Robin Report,” a print and online resource
for unbiased analysis of industry-wide issues, trends and
consumer behavior. Robin has 40+ years of strategic 
operating and consulting experience in the retail and 
related consumer products industries. The keynote will be
complemented by a panel of industry experts who will
discuss the shifting behaviors of consumers and the
trends that will influence the future.

Agenda Cost is 
Complimentary

4:00 - 4:30 PM Registration & Networking
4:30 PM Event Begins 
4:45 - 5:30 PM Keynote Speaker: Robin Lewis, author,

consultant and CEO of The Robin Report
5:30 - 6:15 PM Panel of Industry Experts
6:30 - 7:30 PM Cocktails and Networking 
*There is a Kings Hockey game at 7:30 p.m., so restaurants at L.A. Live should be

available for reservations after the event.

Sponsors
To register visit: www.marcumevents.com/monthly-events/marcum-retail-symposium

marcum fp 022417.indd   1 2/23/17   3:48 PM



Kyle by Alene Too
9647 Brighton Way
www.kylebyalenetoo.com

Now boasting 
six locations af-
ter five years of 
business, Kyle by 
Alene Too’s origi-
nal Beverly Hills 
location is still its 
strongest, thanks 
in part to cofound-
er Kyle Richards 
of Bravo’s “The 
Real Housewives 
of Beverly Hills” 
r e a l i t y  s h o w. 
“This store has 
become a desti-
nation for many 
tourists wanting to 
steal Kyle’s style 
a n d  h o p e f u l l y 
catch a glance of 
her at the store,” 
said Cassie Cook, 
assistant general 
manager. “If we 
carry something Kyle wears on the show, 
it tends to sell out quick.”

Beyond the hype the reality show 
gives, the store is constantly hosting 
pop-up shops internally for mainly local 
designers, which have been a hit among 
locals. Currently, pop-up-shop brands 
include Chaser and Ramy Brook—both of which have dedicated, branded 
corners of the store with their most recent styles. To introduce new pop-ups, 
Kyle by Alene Too has a marketing team and hosts in-store events to welcome 
the new pop-ups. 

Some of the popular labels currently carried in the store include Saylor, 
Michael Lauren, Happiness, ALC, Generation Love, State of Grace, 
L’agence, Alexis and LoveShackFancy. 

Gratus
427 N. Canon Drive, 
Suite 114
www.gratus.com

G r a t u s  o p e n e d 
three and a half years 
ago on the second 
f loor  o f  the  same 
building where the 
store currently re-
sides (now on street 
level). “The store has 

grown organically from day one, strictly by word 
of mouth,” said founder Meredith Kaplan. She at-
tributes the boutique’s success to cultivating close 
personal relationships.

The atmosphere of the boutique is like walking 
into your best friend’s closet, where a tightly cu-
rated mixture of designer and contemporary 
labels line the racks. The staff is welcom-
ing and offers equal parts personal styling 

and hospitality. While the boutique does offer a core 
group of designers each season—such as No. 21, 
Libertine, Peter Cohen, Nina Ricci, Marni, Ro-
chas, Rosetta, Alexander Wang denim and Leur 
Logette—it also makes a point to introduce new de-
signers every season.
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WHAT’S CHECKING

Left to right: Mason Mihara Yasuhiro bowling top $597; Marni long-sleeve top $1,150; Maison Rabih Kayrouz 
green jacket $1,914

Peppered around the corporate juggernauts on 
Rodeo Drive and department stores lining Wilshire, 
the boutiques of Beverly Hills take advantage of their 

intimate settings to thrive. While heavy tourist foot 
traffic lends a helping hand to discovery, it is word of 
mouth and exquisite customer service that keep bring-
ing loyal local customers back on a regular basis. 

By Alyson Bender Contributing Writer

Beverly Hills Boutiques Thriving

Left to right: LoveShackFancy dress 
$295, Hidden Denim jacket $215; 
Cinqasept jacket $598, Cotton 
Citizen white tank $80, 3x1 denim 
skinny jeans $245

Mannequins from 
left to right: Ronny 
Kobo bodysuit $298, 
L’agence black pants 
$345, Jenn choker 
necklace $299; Tart 
metallic moto jacket 
$498, David Lerner 
tee $68, 3x1 Denim 
shorts $225, Jenn 
choker necklace $150; 
Petersyn off-the-shoul-
der top $275, One 
Teaspoon shorts $165, 
Framework choker 
necklace $75

Left to right: Rosetta Getty long-sleeve, fitted, fold-over 
dress $1,280; CO tassel cotton coat $995; No. 21 
dress $876; Mulberry wrap dress $1,058  
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WHAT’S CHECKING

Avant Garde
9612 Brighton Way
www.avantgardebeverlyhills.com

Having been in business for 30 years 
now, Avant Garde has loyal customers who 
are both local and international. “Given the 
climate, we tend to carry more-lightweight 
pieces,” said founder and owner Nader 
Manesh. “Customers today are seeking out 
more sporty and lifestyle pieces and styles 
that travel easy.” The boutique has a luxu-
rious Beverly Hills feel with fresh flowers 
and high-end finishes, which makes its cus-
tomers feel at home in an intimate setting. 
Designers at Avant Garde are mainly inter-
national and reflect the store’s name, with 
European labels such as Cividini, Plein 
Sud, Avant Toi, Ilaria Nistri and Fagas-
sant from Japan.  

The Beverly Hills Bikini Shop
245 S. Beverly Drive
www.thebeverlyhillsbikinishop.com

The Beverly Hills Bikini Shop has been a landmark boutique of 
Beverly Hills since 1968 and keeps its edge to stay competitive by 
offering a large selection of designers it knows its customers love, 
the utmost level of customer service (such as a jar of quarters near 
the checkout counter for the meters outside) and monthly in-store 
events. It also always makes a point to stay current with social me-
dia, which helps reach the younger generations.

“We have many loyal customers who have been shopping in our 
store for almost 50 years who are now bringing in their daughters 
and granddaughters. We help women of all ages and body types,” 
said owner Patricia Illing. “Our buying strategy is preparing for 

each busy travel season: winter break, spring break and summer.
We attend many trade shows each season, and we look at as many 

different lines as we can, so we know what is being offered. Each 
season we bring in our core brands, but we are always on the lookout 
for newness. We pay close attention to the trends we see while travel-
ing, at our local beaches and on social media. We also find it really 
important to take note of what our customers are requesting.”  

 Illing went on to say, “We have definitely seen an increase in 
one-piece sales recently, and we are also currently selling a lot of 
’80s-inspired swimwear.” Top-selling brands include L*Space, Vi-
tamin A, Luli Fama, Blue Life and Karla Colletto.

SelFish
442 N. Canon Drive
www.shopselfish.com

With many stores in Bev-
erly Hills catering to the 
wealthy, SelFish has carved 
out a niche for itself over the 
past seven years, offering stylish pieces that are more attain-
able to a wider customer base. The boutique carries mainly 
local and Parisian labels—such as Lisette, Bailey44, Velvet, 
Bella Dahl, Eva Varro, Hanky Panky, and AG and Hudson 
denim—and has a loyal customer base that includes locals and 
international visitors. While the boutique carries looks for both 
day and night, owner Shosh Levy says lately her customers are 
looking for more-casual styles all around. 

Outfits left to right: All Nude pieces. Entire look 
runs around $2,000 for three pieces; All High 
pieces. Entire look runs around $1,500 for three 
pieces; Plein Sud leather jacket $2,500, Nostra 
Santissima white shirt $795, Fagassant denim 
pants $900 

Outfits left to right: Planet black-and-white 
dress $259; Bailey44 off-the-shoulder top 
$138, Hudson coated jeans $209; Bailey44 
top $198, Hudson super-skinny jeans $225, 
necklaces $164 and $98; Bailey44 top 
$168 and bottom $138

Lauren Moshi

Individual pieces left to right: Mara Hoffman Swim one-piece 
swimsuit $200, dress cover-up $268; Flora Bella hat $110; 
Honey Punch bodysuit $42; BeachRiot one-piece $202
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FINANCE

the U.S. economy remains on track to con-
tinue its lackluster growth for the next few 
years, with few real risks on the horizon to 
derail it,” the forecast said. “The U.S. econ-
omy is limping forward on a momentum 
driven by fairly stable fundamentals, mov-
ing in what seems to be a frustrating pattern 
of fits and starts through each subsequent 
quarter. Overall, annual economic growth 
has been positive but less than spectacular.”

Meanwhile, Los Angeles County’s econ-
omy will move along at a slightly brisker 
pace with its GDP growing 2.7 percent each 
year, outpacing the nation. That is a slight 
improvement over the county’s 2.2 percent 
growth seen in 2016.

California is outpacing the nation in eco-
nomic growth with a 2.4 percent increase in 
GDP expected this year. That is due, in part, 
to the burgeoning technology industry that 
has seen unemployment rates in Northern 
California drop to almost historic lows. San 
Mateo County, home to companies such as 
Apple and Google, has the lowest unemploy-
ment rate in the state with only 2.7 percent 
of the workforce without jobs, followed by 
Marin County with a 2.9 percent unemploy-
ment rate.

On the other end of the spectrum, the 
highest unemployment rates in California 
were seen in Colusa County, northwest of 
Sacramento, with 19.5 percent of the work-
force without jobs, followed by 
Imperial County, southeast of San 
Diego, which had an 18.8 percent 
unemployment rate.

Movers in the U.S. economy

Economists expect consumers 
to help lead the way in pushing 
the economy forward. Consumer 
spending makes up about two-
thirds of the economy with shop-
pers being the driving force when 
it comes to success or failure.

With Trump promising to re-
duce personal-income and corpo-
rate taxes, consumers are feeling 
more confident about their financial situa-
tion and should remain in a buoyant mood. 
Expectations of a fiscal stimulus will keep 
consumers confident about their pocket-
books through 2018. 

While business investment is a volatile 
component, making up one-sixth of GDP, it 
should be on the upswing, growing by 2.9 per-
cent in 2017 and 3.4 percent in 2018.  

With reduced taxes, more consumer 
spending and reduced unemployment, wag-
es and inflation should inch up, leading the 
Federal Reserve to increase the benchmark 
interest rate after it was raised last Decem-
ber for the first time since 2015.

California cool

California has a diverse economy with the 
state being a leader in agriculture, aerospace, 
entertainment and the biosciences. Nearly all 
the major industries added jobs, except for 
manufacturing, which shed 7,800 jobs last 
year, and energy, which lost 3,700 jobs.

Over the next two years, the industries that 
will see vigorous growth will be healthcare 
and social assistance, which will add 121,600 
jobs in 2017 and 2018, and administrative and 
support services, with 120,900 new jobs ex-
pected to be created over the next two years. 

After falling for two years, the energy 
sector will make a comeback and add 400 
jobs through 2018 and manufacturing will 
be on more solid ground with a net gain of 
14,100 jobs.

Agriculture is a strong economic force 
in California, but its revenues have de-
clined considerably in recent years due to 
the drought. The state’s highest-value agri-
cultural commodities are milk, grapes, al-

monds and nursery plants. 
In 2015, the latest year that revenue 

figures were available, farms and ranches 
generated $42.7 billion, which was an 18 
percent decline compared to 2014. It is es-
timated that in 2015, 5 percent of the state’s 
irrigated cropland was taken out of produc-
tion in the Central Valley, Central Coast and 
Southern California due to the drought.

With record rains hitting the state this year, 
agricultural production should grow. 

Los Angeles County continues upward

Since 2011, companies have been churn-
ing out jobs that reduced the county’s unem-
ployment rate to 5.1 percent last year. That 
was the lowest unemployment rate since 
2007 and way below the peak of 12.5 per-
cent seen in 2010. 

Over the next two years, the unemploy-
ment rate should dip to about 4.9 percent to 
5 percent.

Job creation will be robust in healthcare 
and social assistance, the county’s largest in-
dustry sector by employment. About one-third 
of these jobs are in doctors’ offices and clin-
ics, while another 18 percent are in hospitals 
and 36 percent are in social assistance, such 
as child daycare and home support services. 

As the county’s population continues to 
grow and age, the number of healthcare and 
social assistance jobs will expand by 16,160 
in 2017 and by 15,240 in 2018.

Leisure and hospitality has been another 
bright beacon with 50 million tourists visiting 
the area’s beaches, movie-oriented attractions 
and theme parks. 

However, the bulk of these jobs are in food 
services, which pays mostly minimum-wage 
salaries to its workers. This sector is expected 
to add 18,880 jobs by 2018.

The retail industry started improving in 
2010 after bottoming out in 2008 during the 
recession. This sector will continue to create 
jobs through 2018 but at a modest 1.4 percent 
a year as consumers shift their shopping habits 
and gravitate more to e-commerce sites. That 
growth translates into 11,670 new jobs. 

With more people employed, per capita 
income in Los Angeles County has been ris-
ing since 2013, reaching $48,840 in 2015 
and forecast to reach $51,610 by next year.

The housing industry, which was roaring 
before the recession, has made some good 
gains in recent years, but recently things 
have been lukewarm.

New home construction peaked in 2004 
with 26,935 units permitted before falling 
to a low of 5,653 units in 2009. New home 
construction has increased at a gradual pace 
to 20,213 in 2016.

Also, the rising share of new housing per-
mits has been for apartments and condomini-
ums rather than individual houses. Between 
2000 and 2005, the average share of single-
family permits averaged 46 percent of total 
new home construction. Since then, it has 
steadily declined to just 23 percent in 2016. 

The median price of a home in Los Ange-
les County hit a high in 2007 of $532,281 and 
then declined to $316,469 a few years later. 
In 2016, the median price inched up 6 percent 
year over year to hit $519,300. ●

LAEDC Continued from page 1
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Fashion
California Market Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.cmcdtla.com
Products and Services: Five seasons a year, buyers from 
around the globe flock to the CMC (California Market Center) 
for Los Angeles Fashion Market, the West Coast’s premier 
destination for thousands of apparel and lifestyle collec-
tions displayed in hundreds of the CMC’s showrooms and 
temporary exhibitor showcases. Featured trade shows include 
ALT Activewear & Lifestyle Tradeshow, Select Contemporary 
Tradeshow, Transit LA Shoe Show, and the LA Kids Market. LA 
Fashion Market at the CMC now offers visiting retailers and 
brands more opportunities and resources than ever before to 
exhibit in and shop from.

Finance 
Goodman Factors
3010 LBJ Freeway, Suite 140
Dallas, TX 75234
Contact: Alexandra Scoggin (323) 999-7466 or 
Bret Schuch (972) 241-3297
Fax: (972) 243-6285
Toll-free (877) 4-GOODMAN
www.goodmanfactors.com
Products and Services: As the oldest privately held factor-
ing company in the Southwest, Goodman Factors provides 
recourse and nonrecourse invoice factoring for businesses 
with monthly sales volumes of $10,000 to $4 million. Services 
include invoice and cash posting, credit and collection ser-
vice, and cash advances on invoices upon shipment. Due to 
Goodman’s relatively small size and centralized-management 
philosophy, its clients often deal directly with company 

management/ownership. Its size also enables it to provide 
flexible arrangements and quick decisions. Goodman Factors 
now operates as a division of Independent Bank (Memphis, 
Tenn.), which has routinely been recognized as one of the 
Southeast’s highest-rated independent banks in terms of 
customer approval ratings and capital soundness. 

T-Shirts
SoCal Blanks
18239 S. Figueroa St.
Gardena, CA  90248
(310) 965-9776
www.socalblanks.com
Products and Services: We at SoCal Blanks are committed 
to the highest standards in every aspect of our business. From 
manufacturing to customer service and shipping, every indi-
vidual is dedicated to delivering our premium blanks with the 
highest level of quality and service. We offer you a wide variety 
of high-quality, off-the-shelf apparel as well as custom-dyed 
garments in both men’s and women’s styles. In a hurry? We 
carry deep inventories of the most popular styles and colors 
in 100% ringspun cotton, poly-cotton blend, and tri-blend 
fabrics. We produce our own yarn, create our own fabrics, and 
cut and sew in our own facilities. Quality is always consistent 
and turn times are usually a matter of hours, not days. Looking 
for something different? Our garment-dye options give you 
unlimited colors and choices. We can custom dye any of our 
premium garment-dye blanks to any color or colors you desire.

US Blanks
4726 Loma Vista Avenue
Vernon, CA 90058
(323) 234-5070
Fax: (323) 234-5010
www.usblanks.net
SOCIAL: @USBLANKSLA
Products and Services: US Blanks welcomes you

to our Made in USA premium and fashion-forward
basics line. Our team proudly designs, knits, dyes,
cuts, and sews knit garments following the utmost
detail and quality control. Decades of combined
expertise is reflected in every garment we produce.
As a Los Angeles–based vertical manufacturer,
we strive to innovate and source the finest raw
materials. We’d love to talk to you about any of your
needs! You can enjoy immediate stock inventory at
amazing prices and/or custom private-label product
development and manufacturing. US Blanks
customers keep our team growing and we are
extremely grateful to be a part of the U.S. economy.
Every job matters!
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MODEL SERVICES
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PATTERN/SAMPLE

           Patterns and Samples
First thru production Patterns, Samples,  
Duplicates, Grading, Marking, Spec Sheets. 

Specializing in Swimwear, also Activewear,  
Sportswear and Contemporary.

Experience in all categories: Children, Jr., Missy, Women

With 10 yrs of Exp.  
Conveniently Located in Downtown Los Angeles.

Call Bonnie at (213) 422-3139  
Bonnie@bgoddesignstudio.com

SEWING MACHINE SERVICES

WHERE YOUR FULFILLMENT DOLLAR BUYS MORE

20675 Nordhoff Street, Chatsworth, CA 91311 

(818)998-8366
info@medallionenterprises.com  
www.medallionenterprises.com

•MEDALLION - Your Fulfillment Partner with over 30 years’ experience
•Our specialty is apparel & accessories warehousing & fulfillment
•Personalized Full-Service Fulfillment You Can Count On
•Order Management System provides 24/7 Access, Inventory Control
•Flexible Costs Fit Your Specific Business
•We Love Our Apparel and Accessory Partners
•When Service and Performance Really Matter!
•Your Business Deserves a Worry-Free Fulfillment Service

A division of Medallion Enterprises Inc.

FULFILLMENT AND LOGISTICS
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C L A S S I F I E D S 

Jobs Available Jobs Available Jobs Available

Business Opportunity

Jobs Wanted

Real Estate

Buy, Sell and Trade

1ST	TO	PRODUCTION	PATTERNMAKER

Wilt	seeks	an	ex	pe	ri	enced	1st-Pro	duc	tion	

Pat	tern	maker,	able	to	do	own	pro	duc	tion.	Must

know	Tuka.	Min.	14	yrs	ex	pe	ri	ence	gar	ment

dye	knowl	edge	pre	ferred.	

Email:	par	can	d	pearl@	par	cand	pear	l.	com

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

ACCOUNTING	MANAGER

5	yrs	of	ac	count	ing	man	age	ment.	Exp.	in	fash	‐

ion	in	dus	try	w/BA	de	gree.	Ex	cel	lent	com	mu	ni	ca	‐

tion,	cus	tomer	ser	vice,	prob	lem	solv	ing,	man	‐

age	day	to	day	op	er	a	tion	and	or	ga	ni	za	tion	skills.

Pre	pare,	ex	am	ine	and	an	a	lyze	ac	count	ing

records,	fi	nan	cial	state	ment,	or	other	fi	nan	cial

re	ports	to	as	sess	ac	cu	racy,	com	plete	ness	and

con	for	mance	with	gen	eral	ac	count	ing	stan	‐

dards.	Co	or	di	nate	and	work	with	com	pany	ac	‐

coun	tant	for	yearend	pro	jec	tions	&	year	end

clos	ing.	Must	use	Quick	Books	&	Aims	soft	ware.

Email	re	sumes	to:	gilberto@	rob	insj	ean.	com

PRODUCTION	ASSISTANT

Or	ga	nized,	en	er	getic,	com	puter	savvy	

in	di	vid	ual	for	busy	dye	house	lab	to	

man	age	work	load,	fol	low	up	and	

com	mu	ni	cate	with	other	depts.

Bilin	gual.	1-3	yrs	ex	pe	ri	ence.

Please	email	re	sume	to:	

An	nat@	ant	exkn	itti	ng.	com

DESIGNER	JUVENILE	PRODUCTS

Es	tab	lished	al	most	40	years,	El	Se	gundo,	CA

baby	bed	ding,	ac	cys	&	gift	mfg	seeks	ex	pe	ri	‐

enced	De	signer.	Knowl	edge	of	tex	tile	de	sign,

print,	pat	tern,	char	ac	ter	de	sign,	Il	lus	tra	tor/Pho	‐

to	shop	and	aes	thetic	sen	si	bil	ity	are	re	quired.

Tech	ni	cal	ex	pe	ri	ence	with	fab	rics	and	abil	ity	to

put	pat	terns	in	re	peat.	Able	to	cre	ate	pre	sen	ta	‐

tion	boards.	Ex	pe	ri	ence	in	ju	ve	nile	prod	‐

ucts/home	de	sign	is	a	plus.	This	is	a	very	spe	‐

cial	op	por	tu	nity.	Very	com	pet	i	tive	com	pen	sa	‐

tion	pack	age.	Please	sub	mit	your	port	fo	lio	to

re	veal	spe	cific	ac	com	plish	ments.	hr@	lam	bsiv	y.	

com

GIRLS	SPORTSWEAR/DRESSES

Trendy	es	tab	lished	4-16	cloth	ing	man	u	fac	turer

seek	ing	rep	re	sen	ta	tion	in	all	re	gional	mar	kets.

Must	have	strong	re	la	tion	ships	with	ma	jor	na	‐

tional/re	gional	de	part	ment	and	spe	cialty	stores.

Min	i	mum	of	5	yrs	ex	pe	ri	ence.	

Pls.	email	re	sume	to:	rowena@	rml	ainc.	com	

KIDS	DESIGNER	4-16

For	up	dated	chil	drens'	wear	line.	Im	port	ex	pe	ri	‐

ence	a	must.	Must	be	pro	fi	cient	in	Pho	to	shop

and	Il	lus	tra	tor.	Min.	3	yrs	exp.	re	quired.	

Pls.	email	re	sume	to:	rowena@	rml	ainc.	com

PRODUCTION	CAD	ARTIST

JRs	Fash	ion	Tops.	Re	color/Re	vise/Re	size	Art	‐

work/Prints	us	ing	Il	lus	tra	tor/Pho	to	shop.	Place	‐

ment	of	screens	on	fi	nal	pat	terns.	Re	view	Art	‐

work/Prints	Pitch	Sheets	&	screened	Blocks	for

Im	port	Tech	Pkgs	cre	ation.	Close	com	mu	ni	ca	‐

tion	with	Sales,	De	sign	&	Pro	duc	tion	teams	to

en	sure	ac	cu	racy	of	or	ders.

Email:	trankin@	sel	fest	eemc	loth	ing.	com

......JOINT	VENTURES	/	INVESTOR......

FOR	BUSINESS	OPPORTUNITIES

Gar	ment	/	Tex	tile	re	lated

Only	LA	based	com	pa	nies

Email:	eda	dayan@	yahoo.	com

SALESPERSON	FOR	MISSY/JUNIOR

DRESSES

Man	age	cus	tomer	ac	counts	and	arrange

weekly	meet	ings	with	buy	ers.	Work	on	pric	ing/

cost	ing	struc	tures	price	ver	i	fi	ca	tion	and	ex	ten	‐

sions.	As	sist	and/or	mon	i	tor	Cus	tomer	Com	mit	‐

ment	Sheets.	Sales	of/and	as	sist	ing	in	mon	i	tor	‐

ing	of	ex	ist	ing	stock	in	ven	to	ries.	

Skills/Qual	i	fi	ca	tions:	

At	least	3	years	sell	ing	to	ma	jor	gar	ment	re	tail	‐

ers	re	quired.	Ladies	dress	or	sports	wear	

mer	chan	dis	ing	back	ground	pre	ferred.	Pre	vi	ous	

ex	pe	ri	ence	sell	ing	to	bud	get	gar	ment	re	tail	ers

pre	ferred.	Con	tact	in	for	ma	tion	

hrwest@	sam	sung.	com

SANCTUARY	CLOTHING	–	BURBANK

HEADQUARTER	SEEKING	FOR

PRODUCTION	COORDINATOR

Com	pen	sa	tion:	Salary	-	Full	Time

Prin	ci	ple	Ac	count	abil	i	ties:

•	Is	sue	and	up	date	Pur	chase	Or	der/s	on	timely

man	ner.

•	Fol	low	up	with	ven	dors	on	all	or	der	de	tails,

trim,	fab	ric,	sam	ple	sub	mis	sion,	ap	proval	on

daily	base

•	Or	ga	nize	and	keep	track	of	Fit	sam	ple,	

Pre-pro	duc	tion	and	TOP	sam	ples	sub	mis	sion	&

ap	proval

•	Mon	i	tor	T&A	cal	en	dars	and	man	age	WIP	

re	ports	and	alert	Pro	duc	tion	Man	ager	of	top

pri	or	ity	items	re	quir	ing	im	me	di	ate	at	ten	tion.

•	Check/mea	sure	all	TOP	sam	ple	&	ran	dom

check/mea	sure	upon	re	ceive	bulk.

Knowl	edge,	Ex	pe	ri	ence	and	Char	ac	ter	is	tics	for

Suc	cess:

1.	Min	i	mum	3	years	of	gar	ment	pro	duc	tion	ex	‐

pe	ri	ence,	flu	ency	in	writ	ten	&	spo	ken	Eng	lish.

2.	Ex	pe	ri	ence	with	im	port	and	do	mes	tic	

pro	duc	tion.

3.	Strong	sense	of	dead	line	ur	gency	and	

or	ga	ni	za	tion.

4.	Knowl	edge	of	Mi	crosoft	Of	fice	a	must.

5.	Knowl	edge	with	gar	ment	dye	and	fab	ric

print	ing	pre	ferred.

Qual	i	fied	can	di	date	please	sub	mit	re	sume	and

salary	his	tory	to	

re	cruit	ment@	san	ctua	rycl	othi	ng.	com

FREELANCE	TECH	DESIGNER	AND

PATTERNMAKER

Dy	namic	team.Over	20	yrs	exp.	Pat	terns/

Dig	i	tal/Sam	ples/Tech	Packs/Fit	tings/Com	ments

Com	mu	ni	ca	tion/Do	mes	tic/Over	seas

Email	Ju	lia@	TP9	11ap	pare	l.	com	Ph	424-5817593

.....FORTUNE	SWIMWEAR	LLC.....

SAMPLE	MAKER

Los	An	ge	les	based	For	tune	Swimwear	is	look	ing

to	hire	a	full-time	1st	thru	Pro	duc	tion	sam	ple

mak	ers.	Must	know	how	to	sew	both	knits	and

wo	vens.	Min	i	mum	3	years’	ex	pe	ri	ence	re	quired.

Pls.	call:	310.733.2130

PATTERNMAKER

Con	tem	po	rary	woman's	brand	is	seek	ing	exp'd

and	cre	ative	pat	tern	maker	with	min.	5	yrs.

exp.	Knowl	edge	of	drap	ing	and	con	struc	tion	a

must	with	abil	ity	to	work	closely	with	de	sign	ers

and	tech	ni	cal	de	part	ments.	Good	com	mu	ni	ca	‐

tion	skills/fol	low	up	in	fast	paced	en	vi	ron	ment.

Must	be	able	to	meet	dead	lines.	Must	be	

pro	fi	cient	in	Tukat	ech.

Please	email	re	sume	to:	

hrman	ager	hir	ing@	gmail.	com
FULL	CHARGE	BOOKKEEPER

1.	Min	i	mum	5	years’	ex	pe	ri	ence.

2.	Must	be	pro	fi	cient	in	QB.

3.	Must	un	der	stand	full	ac	count	ing	cy	cles.	

4.	Prefer	ably	w/exp.	in	man	u	fac	tur	ing	in	dus	try.

5.	With	min	i	mum	as	so	ci	ate	de	gree	in	ac	count	‐

ing	or	book	keep	ing	cer	ti	fi	ca	tion.

6.	Must	have	a	strong	busi	ness	ethics.

Email	re	sume	to:	de	ci	sivehr@	gmail.	com

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754

For classified advertising information: 
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email classifieds@apparelnews.net or 
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to place your ad in our self-serve system
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Jobs Available Jobs Available Jobs Available

CUSTOMER	SERVICE

A	premium	denim	LA	based	company	is	seeking

for	a	customer	service.	Duties	will	include	but	not

limited	 to	 data	 entry,	 shipping	 and	 invoicing.

Must	 have	 strong	 written	 and	 verbal

communication	 skills.	 Must	 be	 proficient	 in

excel,	 word,	 outlook	 and	 PAS.	 Must	 have	 a

minimum	of	2	years	in	the	denim	industry.	E-mail

resume	and	salary	requirement	to:	info@blackor

chiddenim.com

PRODUCTION	ASST

Min	 5	 yrs	 experience	 for	 established,	 stable

apparel	manufacturer	 in	business	19	years.	We

are	 looking	 for	 a	 responsible,	 detail	 oriented

person.	 This	 multi-tasking	 position	 includes

purchasing	 trim,	 fabric,	 issuing	 cutting	 tickets

and	 work	 orders	 to	 sub-contractors	 for

embellishment.	 Must	 be	 good	 with	 follow	 up.

Computer	skills	such	as	Outlook,	Excel	and	Word

are	 required.	 Must	 speak	 and	 write	 English,

Spanish	 speaking	 is	 considered	 a	 plus.

Background	check	required.	Please	fax	resume	to

888-677-5579	or	 email	 to	 info@kingsburyunifor

ms.com.	 Do	 NOT	 send	 your	 resume	 as	 an

attachment,	please	cut	&	paste	your	resume	into

the	 body	 of	 your	 email.	Location:	 Torrance/	 So

Gardena	 area.	*	 Compensation:	 $	 15-19/hr	 Full

Time	+	health	benefits

SALES	REPRESENTATIVE	-	MISSY	(LOS

ANGELES	OR	NY)

New	misses	and	plus	size	knitwear	line	seeking

talented	 Sales	 Representative	 to	 be	 located

either	 in	 Los	Angeles,	CA	or	NY.	Must	 have	an

active	 department	 store,	 major	 retail	 or

specialty	 store	 relationships	 to	 bring	 to	 the

table.	Please	email	resume	to:	liz@lunajai.com

ASSISTANT	DESIGNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD.	PATTERNMAKER

EXP.	 DENIM	 PATTERNMAKER	 NEEDED.	 MIN.	 5

YRS	IN	DENIM	EXP	A	MUST.	PREMIUM	DENIM	EXP

PREFERRED.	 TUKA	 SYSTEM	 EXP	 A	 PLUS.

RESUME	W/SALARY	HISTORY	A	MUST	 FAX:	323-

488-9781	EMAIL:	heathery@bleu-la.com

TECHNICAL	DESIGNER	FOR	OUR	MISSY

DIVISION

•	 Minimum	 3-5	 years	 experience	 •	 Illustrator,

photoshop,	 Excel	•	 Create	 tech	 packs	 for

overseas	 &	 domestic	 vendors•	 Experienced	 in

conducting	fittings,	generating	fit	comments...	•

Pattern	 making	 knowledge	 a	 plus	 •	 Excellent

communication	skills	–	written	&	verbal	•	Team

player	and	works	well	with	others.	Send	resume

to	vitae101@gmail.com

PATTERNMAKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competitive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PRODUCT	DEVELOPMENT	COORDINATOR

AND	MERCHANDISING	COORDINATOR

Santa	Monica	based	company	seeks:	•PRODUCT

DEVELOPMENT	COORDINATOR•	5+	yrs	exp.	 in

evaluating	 material	 performance	 &

communicating	 across	 multiple	 product

categories.	 Organized.	 Detail-oriented.	 Strong

time	mgmt.	skills.	Excl.	written	&	verbal	comm.

skills.	 Computer	 literate.	 •MERCHANDISING

COORDINATOR•	5+	yrs	exp.	in	Merchandising	&

Product	 Development.	 Excel,	 Illustrator,

Photoshop	 w/	 strong	 collaboration,	 analytical,

organizational	 and	 priorit izing	 skills.	 Fashion

Merchandising	 degree	 preferred.	GREAT

BENEFITS.	 BOTH	 F/T	Fax	resumes	to	(310)828-

0091	or	email	koirecruiter@koihappiness.com
DESIGNER

Fast	 growing	 contemporary	 company	 seeks

Designer	for	womens	sportwear	wovens	&	cut	&

sew	knits.	Candidate	must	have	flair	for	fashion

and	 detail,	 and	 be	 proficient	 in	 Adobe

Photoshop/Illustrator	&	Microsoft	Office.	Please

send	portfolio	samples	and	resumes	with	salary

history	to	jobshr000@gmail.com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY	FOR

THE	RIGHT	INDIVIDUALS

IMPORT	 PRODUCTION

COORD./MERCHANDISER	Highly	 motivated

person	with	2-3	years	exp.	in	the	junior/special

sizes	denim	bottoms	market	needed	to	assist	in

import	 production.	•	 Must	 have	 well	 rounded

knowledge	 of	 overseas	 garment	 production	 &

construction	•	Know	how	to	read	TECHPACKS	and

understand	 technical	 garment	 terms.	 •

Experience	with	measuring	garments	as	well	as

approving	 finished	 garments,	 lab-dips,	 fabrics,

etc.	 •	Must	 be	 a	 self-starter,	 detail	 oriented

individual	 and	 have	 strong	 written	 and	 verbal

comm.	 skills.	Email	to	hrdept229@gmail.com	or

fax	resume	with	salary	history	to:	(323)	657-5344

TRIM	ASSISTANT

Karen	 Kane	 is	 seeking	 to	 fill	 a	 trim	 assistant

position.The	person	will	be	responsible	for	filling

trim	orders	for	cuts	•Data	entry	of	cut	t ickets,

POs,	 receipts	 •Prior	 experience	 in	 a	 Trim	dept.

and/or	minimum	of	 2	 years’	 experience.	 in	 the

industry	 •Strong	 communication	 skills,	 oral	 &

written	 •Strong	 MS	 Office	 skills,	 especially

Excel	 •AS400/VPS	 software	 knowledge	 a	 plus

•Bilingual	 English/Spanish	 a	 plus	 Fax	 resume

with	salary	history	to	323-277-6830	or	email	in

PDF	or	Word	format	only	to	resumes@karenkane.

com

ONE	OF	THE	LARGEST	AND	FASTEST

GROWING	TEXTILE	COMPANIES	IN	THE	USA

Looking	 to	 hire	 for	 full	 t ime	 position:	 1.

Import /Prod'n	2.	 Secretary/Cust.	 Support	 Pls.

contact:	abraham@paramounttextile.com

SPEC	WRITER

Immediate	opportunity	for	a	detail	oriented	and

well	 organized	 individual	 who	 will	 be

responsible	for	writ ing	spec	sheets	and	sending

sample	 approvals	 to	 buyer.	Must	 be	 computer

literate	 in	 excel,	 illustrator/Photoshop	 and	 be

able	 to	work	well	under	pressure.	Fax	 resumes

(323)	887-8484

PATTERN	MAKER

Karen	 Kane	 is	 seeking	 a	 1st	 thru	 production

pattern	 maker	 for	 its	 established	 better

sportswear	division	and	emerging	contemporary

divisions.	 Strong	 communication	 skills,

attention	 to	 detail,	 great	 organization	 skills,

self-motivated,	 energetic.	 Computer	 literacy	 a

must,	knowledge	of	Gerber	system	is	beneficial.

Bilingual	 a	 plus.	 Min	 2	 yrs	 experience.	 Fax

resume	with	 salary	history	 to	323-277-6830	or

email	 in	 PDF	 or	 Word	 format	 only	 to:

resumes@karenkane.com

EDI	&	LOGISTICS	COORDINATOR

We	 are	 looking	 for	 an	 experienced	 EDI	 &

Logistics	 Coordinator	 to	 join	 our	 team.

Receiving	 and	 processing	 EDI	 orders.	 Creating

UPC's.	Preparing	shipping	documents,	arranging

pick	 up.	 Must	 have	 knowledge	 of	 GXS	 Inovis

Catalog.	GXS	DiCentral.	 3-5	 years'	 experience.

Please	send	resume	to	careers@moda-luxe.com

TRIM	BUYER

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECHNICAL	DESIGNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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Go Beyond the News
and Behind the Scenes

The editors and writers of 

California Apparel News

are blogging at 

ApparelNews.net/news/blogs

we’re blogging

 

COMING SOON IN CALIFORNIA APPAREL NEWS

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213 

March 3
Cover:  Retail
Full Vegas Wrap
Textile Wrap

Tags & Labels Advertorial

Bonus Distribution
Style Fashion Week 3/9–12 
Capsule 3/13–14 
ALT 3/13–15
Coeur 3/13–15
Designers & Agents LA 3/13–15
LA Fashion Market 3/13–16
Art Hearts Fashion 3/14–18

March 10
Cover:  Fashion
E-tail Spot Check
New Lines 
Activewear

Apparel Insiders LA City Broad-
sheet 

Finance Advertorial 
Fashion Advertorial
Activewear Advertorial

Bonus Distribution
Style Fashion Week 3/9–12
Capsule 3/13–14 
ALT 3/13–15
Coeur 3/13–15
Designers & Agents LA 3/13–15
LA Fashion Market 3/13–16
Art Hearts Fashion 3/14–18
COAST Nashville 3/20–21 

March 17
Cover:  LA Market Wrap
Real Estate
Technology

Fashion Advertorial

Bonus Distribution
Dallas Market Week 3/22–25
DG Expo Miami 3/29–30
Atlanta Apparel 4/5–9

March 24
Cover:  LA Runway
Technology 

Bonus Distribution
LA Majors Market 4/3–5
Atlanta Apparel 4/5–9

UCLA Anderson Forecast 

Predicts Moderate Economic 

Growth and Rising Housing 

Prices in California

If you’re expecting the economy to go gangbusters in the 

near future, forget about it. 

According to the recently released UCLA Anderson 

Forecast’s quarterly update, the next two years will be 

pretty much a repeat of the past several years—moderate 

growth with job gains. But future job gains won’t be quite 

as robust as in previous years.

UCLA Anderson Senior Economist David Shulman, 

➥ Quarterly Report page 2

The Sept. 26–28 Spring ’17 edition of the LA Majors 

Market ran at the same time as the LA Textile show, and 

it brought in a crowd to the California Market Center.

“The [California Market Center] parking lot was full. I 

can’t remember the last time that happened,” said Chris-

tian Wicks, executive vice president of sales and marketing 

for the Blank Slate showroom. The overlapping crowds 

created opportunities for crossover traffic for buyers, he 

said. However, the Majors Market was mostly an appoint-

Parking Lots Full, At-Once 

Orders at LA Majors Market

By Deborah Belgum Senior Editor

By Andrew Asch Retail Editor
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Fields’ Forecast ... p. 2

Surplus at Majors bows ... p. 4

Industry Focus: Finance ... p. 6 

Factory Direct returns for 4th show ... p. 11

Layoffs planned at BCBG ... p. 11

Finance Resources ... p. 13

➥ Majors Market page 9

THE VOICE OF THE INDUSTRY FOR 71 YEARS

TRADE SHOW REPORT

The Sept. 26–28 run of the Los Angeles International 

Textile Show drew a diverse crowd. Among the attend-

ees shopping the show at the California Market Center 

were representatives from Karen Kane, Trina Turk, Joie, 

Halston, BCBG, Bailey44, Black Halo, Guess, Calvin 

Rucker, Current/Elliot, David Meister, Alo Yoga, Be-

yond Yoga and Bebe; designers Raquel Allegra, Kevan 

Hall, Peter Cohen, Corey Lynn Calter, Estevan Ramos and 

Anna Kinney; and manufacturer Dov Charney. In addition 

LA Textile Show Draws Mix of LA 

Brands, NY Manufacturers and 

International Attendees

By Alison A. Nieder Executive Editor

➥ LA Textile Show page 10

TRADE SHOW REPORT

4

Look West 
Directives West presented its Trends of the Season runway 

show—featuring Spring/Summer 2017 looks for the 

contemporary, updated, juniors and girls’ markets—on Sept. 27 

in the California Market Center Fashion Theater during LA Majors 

Market. For more from the show, see page 12. 

C/MEO Collective romper, Rehab jacket
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with Tech Focus and  LA Resource Guide
Textile Preview
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TEXTILE 
TRENDS
Black & White
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Lenzing, the Austrian company 
that makes Tencel fibers, has part-
nered with fashion search engine 
ShopStyle (www.shopstyle.com) to 
open The Tencel Denim Shop. 

Located at ShopStyle, The Tencel 
Denim Shop features more than 50 
denim styles made with Tencel by 
brands such as Bella Dahl, DL1961, 
Level 99, Mavi, NYDJ and the Blue 
Shirt Shop. 

“This shop connects directly with 
consumers who are seeking distinc-
tively comfortable denim products, 
featuring brilliant new Spring styles 
from prominent U.S. and European 
brands,” said Tricia Carey, director 
of global business development for 
denim at Lenzing. “Tencel fibers are 
the ideal addition for denim breath-
ability and softness. This campaign 
highlights those attributes and ap-
peals to consumers interested in 
making educated buying decisions.”

Tencel adds additional comfort 
and sustainability to denim. Tencel is 
made from wood pulp from sustain-
ably harvested eucalyptus trees and 
is produced in a closed-loop manu-
facturing process at Lenzing plants 
in the U.S., the U.K. and Austria.

—Alison A. Nieder  

TEXTILE NOTES

Invista, the Wichita, Kan.–based maker 
of Lycra and Cordura fibers, has introduced 
a new high-strength Cordura, made with the 
company’s T420HT fiber technology. 

The company said this development is 
the strongest nylon 6.6 fiber it has ever pro-
duced. The company has been working on 
the patent-pending technology for two years. 

“At Invista, an ongoing dedication to 
innovation is in our DNA,” said Anthony 
Green, global Cordura-brand business direc-
tor, in a statement. “Our latest T420HT tech-
nology launch is one in a series of new quali-
fying Cordura-brand fiber breakthroughs to 
come as we continue to push the boundaries 
of durable possibilities.”

Cordura Nyco (a nylon/cotton) blend 
based on the T420HT high-tenacity fiber is 
undergoing wear trials for military applica-
tions. The durable but lightweight fabrics, 
including Cordura Nyco Extreme and 
Cordura Nyco Tactical fabrics, can be used 
for military uniforms, outdoor apparel and 
workwear, according to the company. Dick-
ies will introduce the Dickies Pro with Cor-
dura fiber technology workwear collection 
for Fall 2017.  

Cordura—which resists abrasions, tears 
and scuffs—is used for everything from lug-
gage, upholstery and backpacks to footwear, 
military equipment, tactical wear, workwear 
and performance apparel. 

This year, Cordura brand is celebrating its 
50th anniversary. To celebrate, the company 

will launch several new fiber and fabric inno-
vations, new applications, and collaborations.

“This very special year is going to be 
one for the books as we unveil our most 
groundbreaking innovations and collabora-
tions,” said Cindy McNaull, global Cordura 
brand and marketing director, in a statement. 
“Since commercialization of the fabric in 
1967, the Cordura brand has worked hand in 
hand with its mill and supply-chain partners 
to break molds and blaze new trails—with 
all signs, roads and paths leading to a next 
generation of durable solutions. And 2017 
may be the best year yet.”

In addition to Cordura T420HT, Invista 
will introduce high-strength Cordura Den-
im and Cordura Combat Wool. The com-
pany is working with Cone Denim to intro-
duce Cordura Selvage Denim and with Ar-
tistic Milliners on Cordura Combat Wool. 
Invista has also updated its partnership with 
Woolrich to introduce a new collection of 
Wool-Dura, which includes both Cordura 
and Woolrich wool. The fabric is woven in 
Woolrich’s 187-year-old mill in Pennsylva-
nia.

A 50th Anniversary Capsule Collec-
tion will be introduced in partnership with 
Struktur Studio and Artistic Milliners. 
The “retro-futuristc” collection will in-
clude garments made with  Cordura Combat 
Wool,  Cordura Denim/Tencel blends and 
Schoeller “change” and “cerasphere” coat-
ing technologies.—A.A.N.

American & Efird, the Mount Holly, 
N.C.–based industrial sewing thread maker, 
has introduced Anefil Reflector reflective 
thread. 

Anefil Reflector can be used for cover-
stitch and over-edge applications for ac-
tivewear, workwear, safety apparel, denim, 
swimwear, footwear and other markets.

“A&E’s spirit of innovation continues with 
this new reflective product, Anefil Reflector,” 
said Mark Hatton, A&E vice president Amer-

icas. “Offered in a Tex 120 size, Anefil Re-
flector adds another layer of functionality in 
sewing that has traditionally been dominated 
by reflective tape. This product is a versatile, 
decorative sewing thread and a valuable addi-
tion to the reflective market.”

A&E products are produced in 23 coun-
tries worldwide and sold in more than 100 
countries. For more information, contact  
mark.hatton@amefird.com or call (704) 
951-2516 or visit www.amefird.com—A.A.N.
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Lenzing Launches Tencel Brand Shop at ShopStyle

A&E Launches Reflective Thread

Invista’s Cordura Introduces Ultra-
Strong Nylon 6.6 Staple Fiber

P H I L I P S - B O Y N E 
C O R P O R A T I O N

Est. 1949

Philips-Boyne Corporation
135 Rome Street

Farmingdale, NY 11735

P(631) 755-1230 
F(631) 755-1259

www.philipsboyne.com

 Over 3 million yards of shirting weight cotton 
wovens stockedin the New York area—
Making designers dreams come true!

Photographer: Tadashi Tawarayama
Store Name: CANVAS boutique & gallery
Our names: Jacqueline “Jac” Forbes, Arlington Forbes
Jac and Arlington shirts by CANVAS. MALIBU 
Left: Maggie Barela, Sales Agent
Make-up by Kristy Goslin

O V E R  S I X T Y- E I G H T  Y E A R S  S E RV I N G  
T H E  D E S I G N  C O M M U N I T Y

We are now carrying wide goods in 
addition to our Japanese textiles!
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Labels, Patches 
& Paper Tags

Bracelets

Trim Networks Inc.— Global Packaging Solutions
Contact us today to discover the unique advantages of being a part of our network

U.S.A. +1 213 688 8550 • www.trimnetworks.com • ae@trimnetworks.com

Jeans 
Buttons

• Connecting you with over 2,000 garment and denim factories in China, 
Bangladesh, Vietnam, India, Cambodia, Peru, Guatemala

• European designs, Chinese craftsmanship and USA management
• All types of raw-material suppliers

• OEAK-TEX Approved

We’re not just a trim manufacturer.
We’re a full-service network of garment products and services

Rhinestone 
Buttons

Decorative 
Rivets & 
Buttons

TEXTILE TRENDS

Cinergy Textiles Inc. 
#SATEEN-15595 Printed 
Cotton/Spandex Sateen 

Cinergy Textiles Inc. 
#BONLC-19173

Fabric Selection Inc. #OW-
K5315

Solid Stone Fabrics #CHC-
307

Solid Stone Fabrics #A2722 Triple Textile Inc. #N-217-GEclat Textile Co. Ltd. 
#RT1605076

Fabric Selection Inc. 
#CRP3143-SE60545

Jay Ann Fabrics Inc. #415/1

Texollini #02432N

Fabric Selection Inc. 
#POP3709-SE50642

SAS Textiles #10756-01 
Jersey With Loop Terry

SAS Textiles #10300-02 
Plated Vintage Jersey Slub

SAS Textiles #10841-01 
Jersey With Spandex

SAS Sport #S10022-10 
Double Face Eyelet With 
Lycra

Cinergy Textiles Inc. 
#CREPON-6410-132 Woven 
Printed Rayon Crepon

Black & White
The classic pairing of black and white 
adds sophistication to prints and graphic 
punch to knits and stripes. 

04.trends.indd   4 2/22/17   6:51 PM



sastextiles.com

Proudly knit in 
the USA for 
over 25 years

Contemporary 
Lifestyle 

Sportswear 
Loungewear 

Intimate
Active 

Performance 
Athleisure 
Technical

Micromodal, Tencel, Supima 
Cotton, Yarn-dye Stripes and 

heather options, Nylon blends, 
Recycled Poly/Cotton, Organic 
cotton, Eco tri-blend, Vintage/

Heritage 3-end Fleece/French Terry, 
Jerseys & Rugby styles, Jacquards, 
Loop Terry & Novelty Textures

We offer 
excellent 
quality, 

competitive 
prices & 

exceptional 
service

Please visit us at the 
LA Textile Show 

Booth #PH-7

SAS fp 022417.indd   1 2/22/17   3:15 PM



6  CALIFORNIA APPAREL NEWS / TEXTILE PREVIEW WITH TECH FOCUS   FEBRUARY 2017   APPARELNEWS.NET

TEXTILE TRENDS

Tricots Liesse Inc. #54773 A Plus Fabrics Inc. 
#FN2050

Tricots Liesse Inc. 
#917029

Tricots Liesse Inc. 
#FN9538

Tricots Liesse Inc. 
#316394

Tricots Liesse Inc. 
#316468

Jay Ann Fabrics Inc. #379/6

A Plus Fabrics Inc. #CL-1879

Texollini #01551N

Taiana Blu #2018B Crimpy

Tricots Liesse Inc. #917117

Triple Textile Inc. #L-628-X

Textile designers turn to net constructions and 
laser-cut designs to create plenty of options for 
everything from activewear to eveningwear. 

Net Benefits
Natural shades of beige and 
khaki—and soft versions of 
brighter hues—are warm 
neutral options for prints, 
patterns and knits.

Natural Selection

Tricots Liesse Inc. #316393 A Plus Fabrics Inc. #026LSolid Stone Fabrics #SE-3108A Texollini #01524N

Texollini #04126N

Cinergy Textiles Inc. #JACQ-18310 
Abstract Jacquard

Asher Fabric Concepts #PCF103 
French Terry Grey Heather

A Local Pioneer in Fabrics with 26 Years Experience 
in Converting and Importing. 

3040 E. 12th St., LA, CA 90023
Tel: (213) 746-1100
Fax: (213) 746-4400

info@aplusfabricsusa.com 
aplusfabricsusa.com

You name it 
we do it. 

Special orders
Drop shipments

Globally
Locally • Interstate

Call for appointment 
Mention Code: 

PFPA+

Wovens:
Rayon Challis

Wool Dobby/Peach
Crepon
Gauze
Chiffon
Yoryu

And Much More ... 

Warps:
Fishnet
Mesh
Laces

Metallics
Foils

Crochets
And Much More ... 

A Plus Fabrics, Inc.

PFPs 
Melanges

Novelty Blends
Velour

Loop / French Terry 
DTY Brushed

Poly Linen
Slubs

Sweater Knits
Rayon Spandex
Hacci/Brushed

Burn-Out
Ribs

Modal Poly
Siro Modal

Stripes 
Jacquards

Cotton Spandex
ITY 

And Much More ... 

Knits:

WHOLESALE & IMPORT KNITS
A Tradition of Service and Quality

swisstulle Ltd. is a leading European bobbinet and warp 
knit manufacturer with headquarters in Switzerland, 
founded in 1912.

•  Factories in Switzerland and UK
•  Servicing Bridal, Haute Couture, Pret-a-Porter, Lingerie 

and Embroidery Market
•  Experts in high quality Silk and Cotton Bobbinet, as well 

as, Rigid or Elastic Rachel Tulle
•  Innovation
•  Quality
•  Unparalleled Customer Service
•  Custom orders welcome

Contact:  Martina Callegari will be pleased to show you 
our collection, m.callegari@swisstulle.ch or visit www.
swisstulle.ch
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simplify

tukatech

visit us at

l.a.textile/sourcing
los angeles - cmc 

feb27 - mar01

www.tukatech.com

fast fashion just met its best friend
what used to take 45-60 days can now be done within a week

learn how TUKA3D and TUKAcloud can streamline your 
product development and vastly reduce costs

 +1.323.726.3836   e: tukateam@tukatech.com

tukatech.indd   1 2/16/17   3:52:04 PM
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TEXTILE TRENDS

Sweater 
Weather

In the 
Purple
Shades of grape, violet 
and eggplant color 
sophisticated laces, floral 
prints and active knits. 

Hi-Gloss
Go for high gloss with foil-printed fabrics, 
metallic laces and reflective textiles. 

It’s always sweater 
weather with loose-knit 
fabrics, bouclés, French 
terry and highly textural 
textiles. 

A Plus Fabrics Inc. “Chicago 
Knit”

A Plus Fabrics Inc. #VPX90 
Bouclé Intermingle Plaited 
Sweater

A Plus Fabrics Inc. #PVCF14 
Three-End Snow White 
Diagonal

A Plus Fabrics Inc. #VPJR130-
CH Viscose Poly Jersey Stripe

Fabric Selection Inc. #KNT3790 
French Terry With Hole

Tricots Liesse Inc. #316488

Cinergy Textiles Inc. #SK-
18650-SLUB

Cinergy Textiles Inc. 
#FTERRY-CHEVRON

Asher Fabric Concepts 
#PRCF14 Laundered Poly/
Rayon/Cotton Slub

Asher Fabric Concepts #CPS7 
Cotton/Poly Sweater Brushed

A Plus Fabrics Inc. “Candy 
Ball”

SAS Textiles #10777-01 Loop 
Terry Plaid

SAS Sport #S10096-02 Mini 
Basket Weave With Lycra

Eclat Textile Co. Ltd. 
#RT1402251 Single Jersey 
Lightweight Reflection

Solstiss #845970

D&N Textiles Inc. #6209 Texollini #3338YD2 Solstiss #666R21

Triple Textile Inc. #L-628-H Triple Textile Inc. #N-219-E Triple Textile Inc. #RSP-11-R

Cinergy Textiles Inc. #JSYSL-
17102CP Printed Slub Rayon/
Linen Jersey

Cinergy Textiles Inc. 
#CHALLIS-18626 Printed 
Challis

Cinergy Textiles Inc. #JSY-
CTN-MC11A Printed Cotton/
Spandex Jersey

A Plus Fabrics Inc. #LX-606L D&N Textiles Inc. #6237

Solid Stone Fabrics “Broken 
Mirror”

Solid Stone Fabrics “Admire” Solid Stone Fabrics “Armor”

Tricots Liesse Inc. #54968

Solstiss #44790 Solstiss #847706

A Plus Fabrics Inc. #F-100L 
Cotton/Nylon Lace With Foil

Eclat Textile Co. Ltd. 
#RT1607249

Eclat Textile Co. Ltd. 
#RT1603524

A Plus Fabrics Inc. #LX-614 
Nylon/Spandex Lace

Solid Stone Fabrics Leggings 
Mesh With Foil

Tricots Liesse Inc. #316490

08.trends.indd   8 2/22/17   6:59 PM



FINISHINGPRINTINGKNITTING DESIGN R&D DYEING

Capabilities that inspire

texol l ini .com

LA TEXTILE – FEB 27-MAR 01 – BOOTH PH03

For over 25 years, we have manufactured our collection of more 

than 4,000 European-quality fabrics in our Los Angeles-based 

facility. We offer faster deliveries, superior quality control, and 

vertically-integrated services for all major fashion categories.

tex.indd   1 2/16/17   11:56 AM
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TEXTILE TRENDS

Eclat Textile Co. Ltd. 
#RT1601075 Single 
Jacquard

Cinergy Textiles Inc. 
#RIB2X2-ST3233 2x2 Rib 
Knit Stripe

Asher Fabric Concepts 
#CXT110 Cotton/Poly/
Spandex Twill

Alexander Henry Fabrics Inc.
Print

Robert Kaufman Fabrics 
#SB-88229D1 Midnight

Fabric Selection Inc. 
#KNT13870SE40528

Triple Textile Inc. #L-524-F Fabric Selection Inc. 
#POP3709-SE41110

Alexander Henry Fabrics Inc., (818) 562-
8200, www.ahfabrics.com

A Plus Fabrics Inc., (213) 746-1100,  
www.aplusfabricsusa.com

Artistic Milliners, 92 21 111-263-646, 
www.artisticmilliners.com

Asher Fabric Concepts, (323) 268-1218, 
www.asherconcepts.com 

Cinergy Textiles Inc., (213) 748-4400, 
www.cinergytextiles.com

D&N Textiles Inc., (310) 503-6927, 
michael@dntextiles.com

Denim North America, (424) 212-2355, 
www.denimna.com/

Eclat Textiles Co. Ltd., (213) 624-2633, 
www.eclatusa.com

Fabric Selection Inc., (213) 747-6297, 
www.fabricselection.com

Jay Ann Fabrics Inc., (213) 622-8272, 
www.jayannfabrics.com

Robert Kaufman Fabrics, (800) 877-2066,  
www.robertkaufman.com

SAS Sport, (323) 277-5555,  
www.sastextiles.com

SAS Textiles, (323) 277-5555,  
www.sastextiles.com

Solid Stone Fabrics, (276) 634-0115,  
www.solidstonefabrics.com

Solstiss, (213) 688-9797, www.solstiss.
com

Taiana Blu, 39 031994411, www.taiana.it

Texollini, (310) 537-3400,  www.texollini.
com

Tricots Liesse Inc., (818) 789- 0146,  
(213) 910-3896, www.tricots-liesse.com

Triple Textile Inc., (213) 629-4300,  
www.tripletextile.net

DIRECTORY

Asher Fabric Concepts 
#TXT100 Woven Knit 
Tencel/Cotton/Spandex Twill

Triple Textile Inc. #L-540-G

Asher Fabric Concepts 
#CRF422 Tuscany Melange 
Cotton/Viscose French Terry

Indigo 
Inspiration
Denim—and denim-
friendly fabrics—go 
sophisticated in deep 
shades of indigo and navy. 

Taiana Blu #201B WAY10 Taiana Blu #2018B KLAP-
TP

Triple Textile Inc. #N-218-M Triple Textile Inc. #L-628-P

Taiana Blu #2018B KROL-
TP

Texollini #3677D2

Denim North America 
“Railhead” #22176

Artistic Milleners “Vint”

C

M

Y

CM

MY

CY

CMY

K

CAN Tex Half Pg_122916.pdf   1   1/9/2017   12:01:47 PM
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FINDINGS & TRIMMINGS

Down to Earth
1. Trim Networks   LS-24
2. Button Avenue
3. Spirit Lace Enterprise 
C-01534  Mint
4. Trim Networks   
5. Dara Inc. 
6. Button Avenue
7. Trim Networks  LS-001
8. California Label Products

9. 3in1 Group
10. Spirit Lace Enterprise 
C-01534 Mocha
11. Dara Inc. 
12. 3in1 Group
13. Button Avenue
14. Seram America
15. Dara Inc. 143703

1.

2.

10.

11.

12.
9.

3.

4.
6.

5.

7.

15.

8.

13.

14.

3A Products
(213) 749-0103
www.us3a.com
 
3in1 Group, (213) 359 6595, www.
imaginary-concepts.com
(657) 210-4970
3in1labels.com
 
Appliques With Glitz Inc./Lords and 
Ladies Inc.
(888) 344-5480
appliqueswithglitz.com
 
Button Avenue
(310) 457-2797
www.buttonavenue.com
 
California Label Products
(310) 523-5800
www.californialabelproducts.com
 
Dara Inc.
(213) 749-9970
www.DaraIncUSA.com
 
Emsig Manufacturing Corp.
(212) 563-5460
www.emsig.com
 
Finotex
(305) 470-2400
www.finotex.com
 
John F. Allen & Son Inc.
(800) 334-9971
www.jfallen.com
 

J.N. Zippers & Supplies Corp.
(650) 871-8838
www.zprz.com
 
Kagan Trim Center
(323) 583-1400
www.kagantrim.com
  
S&J Inc.
(323) 231-0811
www.snjusa.com
 
Satab USA
(212-403-2805), 33 01 42 36 
66 00
www.satab.com

Seram America 
(646) 590-0296
www.seram.com

Seram Europe 
33 (0) 4 77 35 00 35
www.seram.com
 
Spirit Lace Enterprise
(213) 689-1999
www.spiritlace.com
 
Trim Networks
(213) 688-8550
www.trimnetworks.com
 
Zohar Industries
(323) 544-4444
www.zoharzippers.com

DIRECTORY

11.FT-down2earthOnly.indd   11 2/22/17   7:03 PM



12  CALIFORNIA APPAREL NEWS / TEXTILE PREVIEW WITH TECH FOCUS   FEBRUARY 2017   APPARELNEWS.NET

FINDINGS & TRIMMINGS

Freedom and Glory

Lustrous Beauty

1. Button Avenue
2. 3A Products
3. John F. Allen & Son Inc.  303 
2H
4. John F. Allen & Son Inc.  301 
2H
5. John F. Allen & Son Inc.  301 
3H
6. Trim Networks
7. Dara Inc.
8. Zohar Industries
9. Satab USA 7344

10. Trim Networks EL150
11. Zohar Industries
12. Trim Networks C3193
13. Zohar Industries
14. S&J Inc.
15. Dara Inc. DA050
16. 3A Products #8
17. Dara Inc. MT 704
18. 3A Products
19. Emsig Manufacturing Corp. 
M4703
20. J.N. Zippers & Supplies 

Corp.
21. John F. Allen & Son Inc. HF 
MESH HYAC
22. John F. Allen & Son Inc. HF 
MESH CRYS
23. John F. Allen & Son Inc.  HF 
MESH SAPH

1. Finotex
2. Zohar Industries
3. Kagan Trim Center
4. Appliques With Glitz Inc. ACT 507
5. Spirit Lace Enterprise T110039
6. Spirit Lace Enterprise T110039

7. John F. Allen & Son Inc. 60717-1355
8. Appliques With Glitz Inc. ACT 113
9. Finotex
10. Zohar Industries
11. Appliques With Glitz Inc. ACT 113

1.

15.

14.

1.

1.

6.

1.

1.

1.2. 5. 4.

3.

6.
4.

5.

2. 3.

14.

6.

7.

6.

8.

9.

10.

11.

12.

13.

18.
21.

22. 23.

16.

20. 19.

17.

1.

2.

3.

4.

5.

6.

7.

8.

10.
11.

9.
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3in1 Group USA
(657) 210-4970
hello@3in1GroupUSA.com
http://3in1GroupUSA.com
Products and Services: The founders of 
3in1GroupUSA have been in the apparel 
industry for over 25 years. With its part-
ners, DNG Buttons and UR Labels out of 
Asia, 3in1GroupUSA work together to offer 
products in the label and metal button 
product category. We offer a variety of 
apparel trims and work with customers to 
develop their own unique trims that make 
their brand special. Our dedicated research 
and development team ensures fast and 
creative design concepts for exciting labels, 
hangtags, RFID, packaging, metal buttons, 
snaps, closures, and much more to the 
apparel market. We look forward to working 
with you. Please contact us for more info or 
to set up an appointment.

A Plus Fabrics Inc.
3040 E. 12th St. 
Los Angeles, CA 90023
(213) 746-1100
Fax: (213) 746-4400
www.aplusfabricsusa.com
nfo@aplusfabricsusa.com
Products and Services: A pioneer in fab-
rics. Locally experienced for the past 26 
years in converting and imports. Knits, 
wovens, lace mesh and fishnet, basics, Siro 
Modal, loop terry, rayon, cotton, Spandex, 
velour, crochet, PFP, bamboo, and much 
more. Visit our showroom with more than 
100 different styles ready to be shipped 
locally and off-shore. We carry millions of 
yards of stock in Los Angeles. Huge volume 
drop shipment order base. We can do spe-
cial developments as well. No minimum on 
local inventory. All designers are welcomed. 

Buhler Quality 
Yarns Corp.
1881 Athens Highway
Jefferson, GA 30549
(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality 
Yarns Corp.—We make MicroModal® 
work. The exceptional attributes and luxury 
of MicroModal are now more attainable. 
Supply chain optimizations and indus-
try relationships allow manufacturers to 
benefit from our experience as the first 
successful MicroModal spinner in the US. 
Let us show you how affordable luxury 
can be. HYPERLINK “HYPERLINK “http://
www.buhleryarns.com/%E2%80%9Dwww.
buhleryarns.com”http://www.buhleryarns.
com/”www.buhleryarns.com

California Label 
Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.californialabelproducts.com
info@californialabel.com
Products and Services: California Label 
Products will be exhibiting at the LA Textile 
show on February 27th – March 1st and 
we look forward to seeing you there! Visit 
our booth #6001/6003 for the latest look 
in labels and tags to get inspired.  Our 
In-House Art Department can help develop 
your brand identity with an updated look or 
provide you with a quote on your existing 
items. Our product list not only consists of 
woven labels, printed labels, heat transfers, 
size tabs, hangtags, and RFID Solutions, 
but we also have a service bureau with 
quick turn time and great pricing. We are 
dedicated to setting the hightest standard 
of excellence in our industry.  Above all, we 
value quality, consistency and creating solu-
tions that work for you. Check our website 
for a full product list or call or email us.

California Market 
Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.cmcdtla.com
Products and Services: Five seasons a 
year, buyers from around the globe flock 
to the CMC (California Market Center) for 
Los Angeles Fashion Market, the West 
Coast’s premier destination for thousands 
of apparel and lifestyle collections displayed 
in hundreds of the CMC’s showrooms and 
temporary exhibitor showcases. Featured 
trade shows include ALT Activewear & 
Lifestyle Tradeshow, Select Contemporary 
Tradeshow, Transit LA Shoe Show, and the 
LA Kids Market. LA Fashion Market at the 
CMC now offers visiting retailers and brands 
more opportunities and resources than ever 
before to exhibit in and shop from. 

Charming Trim
5889 Rickenbacker Road
Commerce, CA 90040
(310) 989-6624
www.charmingtrim.com
Contact: Michelle C. Fouty | Global Sales 
Representative
michelle@charmingtrim.com
Products and Services: Charming Trim 
was founded on the principle that develop-
ing, ordering, and tracking your trim and 
packaging items should be easy, efficient, 
and cost effective. We are proud to pro-
vide the highest-quality products including 
printed and woven labels, hangtags, pack-
aging, and specialty heat transfers. We also 
offer an elevated approach to your RFID 
needs, a way to transform your standard 
RFID ticketing into a high-end product. We 
pride ourselves in providing a complete 
sustainable and eco-friendly product line 
such as bluesign® and FSC certified goods. 
We have worldwide offices for customer 
support and product distribution. Charming 
is equipped to exceed your trim and packag-
ing needs. Contact us for more information.

Design Knit Inc.
1636 Staunton Ave.
Los Angeles, CA 90021
(213) 742-1234
Fax: (213) 748-7110
www.designknit.com
shalat@designknit.com
Contact: Shala Tabassi 
Products and Services: Design Knit, Inc. 
is a knit-to-order mill based in Los Angeles 
specializing in the development and produc-
tion of high-quality, sheer to heavyweight 
knits for the designer and contemporary 
markets. They will be featuring new innova-
tions including, but not limited to: cashmere, 
cotton, linen, silk, wool, rayon and Modal 
blends. ProModal , Tencel , MircoTencel , 
Supima blends including our luxe collection. 
Denim-inspired knits. Cut-and-sew sweater 
knits. Fashion-forward activewear/athlei-
sure collection. 

Fabric Selection 
Inc.
800 E. 14th St.
Los Angeles, CA  90021
Ph: (213) 747-6297
Fax: (213) 747-7006
www.fabricselection.com
rosie@fabricselection.com
Products and Services: Fabric Selection 
Inc. is a premier wholesale retailer, sup-
plying the best-quality fabrics and in-house 
designs to designers and manufacturers in 
the Los Angeles area and beyond. Whether 
you need the common fabrics that you rely 
on, such as wholesale polyester/spandex, 
rayon/spandex, novelty, solid, print, knit, 
woven or more unique fabrics to inspire 
your next great fashion creation, we can 
work with you to get a price that will fit with 
your bottom line. All of our print designs are 
copyrighted. Visit us at at the Los Angeles 
Textile Show, Booth #808-814.

La Lame
(212) 921-9770
www.lalame.com
Products and Services: “The Beat Goes 
On.” After watching the music awards on 
TV, the theme is applied to La Lame. Going 
forward, we continuously bring new and 
fresh fabrics to our customers in dresses, 
sportswear, intimate apparel, and swim-
wear. There should be an Oscar award 
for our embroidered laces, coming from 
Thailand (with foil), and textured laces, 
sourced from France and Asia. Our connec-
tions in France are being sourced for their 
new and trendy fabrics. We have brought 
in jacquard denims that can be used in 
reversible garments. A completely new look 
to fill in our new developments. Also La 
Lame continues with the exclusive yarn that 
is knitted into our NEOPRENE fabric both 
is solids and DIGITAL  Prints. The apparel 
manufacturers using this fabric rave about 
using  our Neoprene for leggings, swimwear  
(wet suits), and assorted other apparel. 
To review these items please contact Glen 
Schneer, Joel Goldfarb, or Adrian Carstens 
to set up an appointment.

Philips-Boyne 
Corp.
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259
www.philipsboyne.com
sales@philipsboyne.com
Products and Services: Philips-Boyne 
Corp. offers high-quality shirtings and fab-
ric. The majority of the line consists of 
long-staple Egyptian cotton that is woven 
and finished in Japan. Styles range from 
classic stripes, checks, and solids to novel-
ties, Oxfords, dobbies, voiles, Swiss dots, 
seersuckers, ginghams, flannels, and more. 
Exclusive broadcloth qualities: Ultimo, 
Corona, and Superba. Knowledgeable cus-
tomer-service team, immediate shipping, 
and highest-quality textiles. Philips-Boyne 
serves everyone from at-home sewers and 
custom shirt-makers to couture designers 
and branded corporations.

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
Info@progressivelabel.com
www.progressivelabel.com/”www.progres-
sivelabel.com
Products and Services: Progressive Label 
is dedicated to helping companies develop 
and showcase their brand identity. From 
logo labels and hangtags to care/content 
labels and price tickets, we will develop, 
produce, and distribute your trim items 
worldwide. We specialize in producing cus-
tom products that will meet your design 
and merchandising needs. We successfully 
launched production of RFID price tickets 
last year. This demand is being greatly 
driven by the big retailers such as Macy’s 
and Target. Our growth and market dynam-
ics have resulted in opening up a production 
center in Tijuana, Mexico. We have also 
added advanced die cutter technology in our 
Los Angeles production center to streamline 
our production efforts and to strengthen our 
packaging capabilities. A very important part 
of our business is FLASHTRAK, our online 
ordering system for price tickets, custom 
products and care labels. Our mission is to 
deliver high-quality products at competitive 
prices, wherever they are needed for pro-
duction. We understand the rush nature of 
this industry and strive to meet the tight 
deadlines facing our customers.
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Robert Kaufman 
Fabrics
129 West 132nd St.
Los Angeles, CA 90061
(800) 877-2066
Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com
Products and Services: Robert Kaufman 
Co., Inc. is an importer and converter with 
national and international representation, 
stocking a wide variety of printed, yarn-
dyed, and solid wovens and knits as well 
as denims. In business for over 70 years, 
Robert Kaufman Fabrics has been delivering 
the highest-quality service to manufacturing 
clients in the U.S. and around the world in 
a variety of markets, including childrens-
wear, womenswear, contemporary, juniors, 
men’s sportswear, maternity, uniforms, 
special occasion, accessories, and home 
fashions. In addition to an extensive cata-
log of on-trend design collections released 
every quarter, we offer domestic in-stock 
programs with low minimums, as well as 
customized fabric design, development, and 
sourcing for prints, yarn-dyes, and solids. 
All fabrics are available for sampling. We 
also drop ship for customers with off-shore 
production needs. Robert Kaufman Fabrics 
sells wholesale and to the trade only. Visit 
us at the LA International Textile Show, 
Booth #901.

SAS Textiles
3100 E. 44th St.
Vernon, CA 90058
(323) 277-5555
info@sastextiles.com
Products and Services: SAS Textiles is 
a knitting mill based in the heart of Los 
Angeles, serving the industry with “Made in 

the USA” fabrics for over 25 years. We knit 
qualities ranging from very fine 40 gauge 
styles to coarse sweater knits. We stock 
a variety of natural yarns, heathers, and 
dyed yarns for our extensive yarn-dye stripe 
lines.  We have an expansive open line and 
offer custom fabric development services in 
a variety of qualities from novelty knits to 
basic PFD and solid dye knits. Micromodal, 
Tencel, Supima cotton, viscose rayon, trib-
lends, eco yarns as well as Synthetic blends 
are available, just to name a few. We offer 
reliable and efficient customer service and 
delivery times combined with a large variety 
of products making SAS a major resource for 
garment manufacturers of any size. We have 
styles for multiple markets from fashion 
to performance fabrics. We welcome new 
customers and ask that you please contact 
us and arrange to visit our modern facility 
and showroom.

Spirit Lace  
Enterprise
110 E. Ninth St., Suite A761-A763
Los Angeles, CA  90079
(213) 689-1999 
info@spiritlace.com
www.spiritlace.com
Products and Services: Our fabrics and 
textiles are carefully chosen from around 
the world, mainly European and Oriental 
regions. We carry different types of laces 
and embroideries such as Chantilly lace, 
Alencon lace, Venice lace, all over embroi-
deries with or without beads, embroidered 
fabric with 3-dimensional appliques, hand-
made appliques, tulles, trims, etc. We work 
with bridal designers and haute couture 
fashion brands across the country.  Most 
of our articles are in stock at the California 
Market Center. In-stock items require no 
delivery turn time. We help customers to 

arrange either p/u or delivery; others might 
vary from three weeks to nine weeks (not 
including shipping time). Our collection is 
updated according to forecasting trends 
every season.  More than 20 years of experi-
ence. Visit us and view our latest collection 
at the LA Textile Show at the CMC at Booth 
#405/407.

Stylish Fabric
www.stylishfabric.com
Los Angeles
ales@stylishfabric.com 
(888) 949-2262 
Products and Services: Stylish Fabric 
is your number-one source and online 
shopping destination for fashion fabric in 
the world! Stylish Fabric has the largest 
inventories of high-quality apparel fabrics, 
party decoration,  photography, props fabric 
and more!  We also carry one-of-a-kind 
laces, crochets, embroideries, sequins, furs, 
swimwear, tulle and more! We can locate 
even the most difficult and hard-to-find 
fabrics for you! If you can’t find the fabric 
you are looking for on our online store, 
please call us directly and we will work with 
you in finding a fabric from our network of 
suppliers. We are located in the heart of 
Downtown Los Angeles.

swisstulle
Contact:  Martina Callegari, Sales Director
+41 (0) 71 969 32 32
Fax: +41 (0) 71 969 32 33
m.callegari@swisstulle.ch
http://swisstulle.ch
Products and Services: Founded in 1912. 
We are one of the leading European warp 
knit and Bobbinet and Tulle manufactur-
ers, producing in Switzerland and England.  
Our expertise is rigid and elastic warp 
knits for fashion categories such as bridal, 
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FABRIC SELECTION

Leading textile wholesale company 
with outstanding sales and service 
for more than 20 years

• In house design

• Basic 

• Novelty 

• Knit 

• Woven

• Prints 

• And more 

• We copyright 
all of our print 
designs

VISIT US AT 
LA TEXTILE SHOW 
BOOTH #808-814 
FEB. 27-MAR. 1

fabricselection.com 
213-747-6297

rosie@fabricselection.com 
FABRIC SELECTION

The Best Quality Fabric

Spirit Lace 
Enterprise 
Your best fabric resource 
for Bridal Gowns and 
Haute Couture
 
Featured at the Oscar and 
Emmy Awards red carpet 
events, celebrity weddings 
and performances

• Lace
• Embroidery
• Appliqué and more

Innovative designs
In-house customization

Visit our showroom at:
110 E. 9th St. 
#A761-A763
Los Angeles, CA 90079
(213) 689-1999
 www.spiritlace.com

View our latest 
collection at 
LA Textile Show
Feb. 27–Mar. 1, 2017 
Booth #405-407
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haute couture, and lingerie as well as the 
embroidery markets, including technical 
applications that excel in performance and 
quality. We have the latest machinery with a 
staff that guarantees quality standards. We 
cover the whole range of widths with special 
focus on large widths, resulting in exclusive 
wide seamless fabrics. Integrated dyeing and 
finishing is an essential part of our quality 
and service strategy.

Texollini
2575 El Presidio St.
Long Beach, CA 90810
(310) 537-3400
www.texollini.com
Products and Services: We at Texollini 
use state-of-the-art technology to supply 
the fashion and garment industries with 
innovative and trend-driven fabrics. Speed-
to-market, trend insights, and quality 
control have been the cornerstones of our Los 
Angeles–based facility for over 25 years. Our 
in-house vertical capabilities include knitting, 
dyeing, finishing, and printing, and our devel-
opment and design teams are unparalleled. 
Contact us to find out how our quality-driven 
products will enhance your brand.

The Button/ 
Accessory  
Connection, Inc.
152 West Pico Blvd.
Los Angeles, CA 90015
(213) 747-8442
(877) 747-8442 (Outside California)
www.tbacinc.com
Products and Services: The Button / 
Accessory Connection (tb/ac) has been a 
trim supplier to some of fashion’s household 
names for over 30 years. But in 2016, tb/ac 

has taken action on a plan to not only offer 
even more valuable services to customers 
but also strengthen the local community with 
jobs by starting a garment program at their 
downtown LA facility. tb/ac offers full-service 
development, cut and sew and private-label 
manufacturing—for brands who need flex-
ible order quantities at honest costs, with 
guaranteed quality. The factory is equipped 
with a wide range of sewing machines. Along 
with a dedicated finishing department with 
boilers, trim machines, heat press, pack-
ing space and distribution warehouse. tb/
ac production and QC managers facilitate 
additional screen printing, embroidery, fabric 
dying, and all operations with necessary 
outside contractors. From development to 
delivery, plus trim supply, tb/ac is prepared 
to be the reliable supply chain resource for 
your brand’s garment production. 

Trim Networks Inc.
910 S. Los Angeles St., Suite 405
Los Angeles, CA 90015
(213) 688-8550
Fax: (213) 688-8551
info@trimnetworks.com
www.trimnetworks.com
ae@trimnetworks.com
Products and Services: TNI is not just a 
button company; it‘s an arbiter of taste and 
fashion. We give designers the freedom to 
create freely and not have to worry about the 
little parts and trims. Connecting our clients 
with reliable and trustworthy garment fac-
tories in the world has been the foundation 
of our system and our networks. By joining 
our network, you no longer need to search 
for garment manufacturers. We have done 
the research for you. We enjoy serving all 
brands in different parts of the world, such 
as the U.S., China, Italy, Japan, Israel, Sri 
Lanka, Pakistan, and India. Our facility can 
accommodate brass, zinc, and aluminum 

products. Our products are constantly tested 
by some of the most well-known laboratories 
in the world. We can provide you with all 
types of test results within a few days. We 
are in touch with over 2,000 garment and 
denim factories. We have opened offices in 
Dhaka and Lima and are looking to expand to 
Vietnam, Cambodia, and Indonesia. 

Tukatech
5462 Jillson St.
Los Angeles, CA 90040
(323) 726-3836
Fax: (323) 726-3866
http://tukatech.com
tukateam@tukatech.com
Products and Services: Tukatech pro-
vides 2-D/3-D apparel software for pattern 
making and virtual sample-making, cloud 
applications for global communication, 
and manufacturing equipment for produc-
tion. Systems include unlimited training, 
consulting, process engineering, and imple-
mentation. Tukatech’s technology is at the 
forefront of the industry and designed for 
garment makers of all sizes and skill levels.

This listing is provided as a 
free service to our advertisers. 
We regret that we cannot be 
responsible for any errors or 
omissions within the Textile, 

Findings & Trimmings and Tech 
Resource Guide.
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Let us show you how affordable brilliance can be.

buhleryarns.com/MicroModal
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We make MicroModal® work. 

OPTIMIZED
Beautiful Surface 

Less Pilling 
Superior Comfort 
Luxurious Sheen

MicroModal®-Friendly Supply Chain 
Efficient Production 
Product Consistency
Speed-to-Market
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