
Rising Employment,  
Interest Rates and Inflation 
Set the Economic Tone for  
the Next Few Years

A new Trump administration should be good for the 
U.S. economy over the next couple of years, but there 
might be some bumps in the road for California, according 
to a UCLA report released March 8.

With the threat of millions of immigrants being deport-
ed, California’s workforce could be adversely affected, par-
ticularly in the agriculture industry, where some 50 percent 
of the laborers are believed to be in the country without 
proper documentation, economists wrote in the quarterly 

➥ UCLA Forecast page 16

The Wet Seal, the Southern California teen retail chain 
that filed for bankruptcy protection in early February, will 
be bought by the Gordon Brothers Group, which won 
a U.S. bankruptcy auction by bidding $3 million for the 
company’s brand name.

The acquisition also includes other brands within the 
Wet Seal portfolio including Arden B, Blink, Chic Bou-
tique and several others.

Gordon Brothers beat out Canadian retailer YM, which 
was the stalking-horse bidder with a $1.5 million proposal.

Gordon Brothers 
Wins Bid for  
The Wet Seal

By Deborah Belgum Senior Editor

By Deborah Belgum Senior Editor
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With new owners running the show at Quiksilver Inc., it only 
seemed appropriate for a name change to go along with a re-
vamped business model for the surfwear and skatewear retailer.

With not much fanfare, the company announced on March 
8 that it had changed its corporate name to Boardriders Inc. 

The newly renamed company still encompasses the key 
brands of Quiksilver, Roxy and DC Shoes.

Quiksilver has gone through some rocky times over the 
past years, emerging from Chapter 11 bankruptcy protection 
a little more than a year ago. The publicly traded company 
became a privately held company whose $800 million in debt 
was restructured by private-equity firm Oaktree Capital 
Management, now the company’s majority shareholder.

Under new ownership, the Huntington Beach, Calif.–based 
company has been trying to get more creative in a challenging 
retail environment.  

Hence the new name, which comes with some new ini-
tiatives. The company’s first Boardriders store in the United 
States will be opening in Malibu this fall on Pacific Coast 
Highway. 

In addition, Boardriders is entering into a new partner-
ship with Accor Hotels to integrate the Quiksilver and Roxy 
brands into Accor’s new hotel concept, called Jo & Joe, 

geared toward the millennial traveler. Boardriders will open 
surf camps between future hotels and their sister youth hos-
tels, where guests can learn to surf and enjoy the boardriders 
lifestyle. Accor Hotels hopes to have 50 new Jo & Joe hotels 
open by 2020. 

Since taking over last year, the company’s new manage-
ment team began an aggressive turnaround program by right-
sizing the company’s cost structure, reengineering its global 
development engine, streamlining its distribution and reduc-
ing excess inventory. Now the new name.

“The renaming of our company signifies the beginning of 
a new day at Boardriders. Our teams around the world have 
been building our resurgence brick by brick,” said Pierre Ag-
nes, chief executive officer of the renamed Boardriders. “As 
we pivot to growth, we think it is important to recognize the 
importance of all three of our iconic brands and the passion of 
the boardriding culture that those brands support.”

Quiksilver started in 1976 after Bob McKnight and Jeff 
Hakman obtained licensing rights from the Australia-based 
company. The U.S. surfers launched the concept in a Newport 
Beach garage, with McKnight peddling boardshorts from his 
VW bus to the few surf shops along the coastline. From there, 
the company grew to a major retailer that in 2007 had rev-
enues of $2.43 billion. By 2015, the company’s revenues had 
slumped to $1.3 billion. ●

Quiksilver Gets a New Name After Exiting Bankruptcy

ALL THAT GLITTERS: Swarovski hosted its “New Perspectives” trend presentation for Spring/Summer 2018 at the newly 
opened Tuck Hotel in downtown Los Angeles. For more from the presentation, see page 14. 

By Deborah Belgum Senior Editor
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New Owners Lay Off More People at 7 For All Mankind, Splendid and Ella Moss
NEWS

U.S. apparel industry sales increased 3 
percent to $218.7 billion in 2016, according 
to market researchers The NPD Group in a 
March 6 statement.

But the year-over-year increase was not 
entirely a “win.” Since 2013, the apparel 
market has struggled to go beyond a 3 per-
cent sales growth. Gains in some segments 
of the business—online and offprice mar-
kets, for example—were offset by declines 
in others, such as department stores. Mar-
shal Cohen, NPD’s chief industry analyst, 
seemed to say that the business is stuck. 

“The apparel industry is being pushed 
and pulled in different directions by con-
sumers who are demanding something dif-
ferent and looking to less-traditional buying 
channels to find it,” Cohen said. “Amidst all 
the change there is one constant in apparel 

sales performance—the apparel industry 
isn’t delivering a product experience that 
will compel consumers to increase their 
spend.”

Bright spots in the fashion industry con-
tinued to run in the athleisure segment. It has 
been popular for more than a few seasons. It 
was a $45.9 billion market in 2016, which 
was an 11 percent increase over the previ-
ous year. 

The NPD study also found that athletic 
styles highly influenced the women’s lin-
gerie market. There was an uptick in sports-
influenced bralette styles. 2016 also was a 
good business year for some tried-and-true 
categories. Dresses remained a popular cat-
egory. Sales increased 5 percent to $15.6 bil-
lion. Jeans sales increased 3 percent to $15.3 
billion.  

While remaining a profitable market, the 
athletic footwear business stumbled in the 
fourth quarter of 2016, according to an NPD 
Group survey released Jan. 30.

 “For more than a decade, U.S. sales of 
athletic footwear have averaged about a 
4 percent annual increase, but 2016 will 
go down as a slightly below-average year; 
however, given the sports retail landscape 

in 2016, it is understandable why this hap-
pened,” Matt Powell said. He is NPD’s vice 
president and sports industry analyst. 2016 
was the year when major footwear retailers 
The Sports Authority and Sport Chalet 
declared bankruptcy. After the first quarter 
of 2017, the strong athletic footwear market 
should regain its footing, Powell said.

—Andrew Asch

Eva Longoria, the actress known for her 
years on the TV series “Desperate House-
wives,” is no stranger to fashion. Her role in 
the long-running nighttime soap opera por-
trayed her as a former model who was al-
ways elegantly dressed—even when she was 
living in the suburbs.

So it came as no surprise when Longoria 
announced she was starting her own cloth-
ing collection created for the young profes-
sional woman in mind and reflecting Longo-
ria’s busy lifestyle, which has her working 
as a director, producer and 
businesswoman. 

Longoria first launched 
her collection last year, 
when it was available ex-
clusively at The Limited 
chain of stores. But now 
that The Limited has shut-
tered its doors, filed for 
bankruptcy and sold off 
its brand name to private-
equity company Syca-
more Partners for $26.75 
million, the Eva Longo-
ria Collection was re-
launched for Spring 2017 
with Sunrise Brands, a 
Los Angeles denim and 
lifestyle apparel company. 
The Eva Longoria Collec-
tion is available exclusive-
ly at www.evalongoria.com.

The line offers feminine details and ef-
fortless looks reflecting Longoria’s per-
sonal style. The collection includes fit-and-
flare dresses and peplum details as well as 
blouse silhouettes with dramatic necklines 
and sleeve details, pencil skirts, well-fitting 
denim, novelty fashion knits, jackets, state-
ment tees and wear-to-work separates. The 
collection is available in sizes ranging from 
0 to 18 (with some styles offering petite siz-
ing) at retail price points that range from $39 
to $159.

Key colors within the collection empha-
size classic navy, corals and red, pale tones 
and nude, as well as feminine, understated 
prints. Many of the styles have an emphasis 

on comfort with stretch in the fabric, which 
includes power knits, Ponte and four-way 
stretch denim. “I love working with great 
fabrics that are comfortable, soft to the touch 
and feel good against the body,” Longoria 
said. 

The next Eva Longoria Collection, for 
Fall 2017, is being shown at the Sunrise 
Brands showroom in New York City. The 
collection features lots of denim, military 
and menswear-inspired looks and fashion 
dresses. Longoria describes the Fall looks as 

a blending of androgyny 
and femininity while in-
corporating new and ex-
citing shapes and silhou-
ettes.

R a c h a e l  B a r n a r d , 
an executive at Sunrise 
Brands, said the compa-
ny will be working with 
Longoria to expand her 
sense of style into other 
product categories.

Sunrise Brands was 
founded by Gerard Guez, 
who got his start in the ap-
parel industry in the late 
1970s with Sasson Jeans, 
started by his brother Paul 
Guez. “Eva is the best 
partner we could have 
asked for,” Gerard Guez 

said. “She is an intelligent entrepreneur and 
spokesperson whose talents span from de-
sign and style to acting and producing.”

Sunrise Brands previously operated under 
the name Tarrant Apparel Group, which 
became a publicly traded company in 1996. 
Guez changed the company name to Sunrise 
Brands in 2009, returning it to a privately 
held company and establishing a number of 
licensing deals and partnerships. In 2003, 
Guez acquired the Sevens7 Denim license 
and that same year launched American Rag 
Cie as a private label sold exclusively at 
Macy’s. 

Three years ago, Sunrise Brands acquired 
the Melissa McCarthy license to make 
clothing for plus-size women.—D.B.

Apparel Sales Stall at 3 Percent, Athleisure Remains Influential, NPD Says

swisstulle Ltd. is a leading European bobbinet and warp 
knit manufacturer with headquarters in Switzerland, 
founded in 1912.

•  Factories in Switzerland and UK
•  Servicing Bridal, Haute Couture, Pret-a-Porter, Lingerie 

and Embroidery Market
•  Experts in high quality Silk and Cotton Bobbinet, as well 

as, Rigid or Elastic Rachel Tulle
•  Innovation
•  Quality
•  Unparalleled Customer Service
•  Custom orders welcome

Contact:  Martina Callegari will be pleased to show you 
our collection, m.callegari@swisstulle.ch or visit www.
swisstulle.ch
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Sunrise Brands Partners With 
Eva Longoria for New Collection

Eight months ago, Israeli-based Delta 
Galil acquired three Los Angeles premium 
brands from VF Corp. and then laid off 105 
people.

Now that Delta Galil is moving forward 
with new plans to maximize the profits at 7 
For All Mankind, Splendid and Ella Moss, 
the new owner is laying off another 88 peo-
ple, according to filings with the California 
Employment Development Dept. 

In paperwork received by the state in mid-
February, 66 people were being let go at 7 
For All Mankind, headquartered in Vernon, 
Calif., and another 22 at the headquarters of 
Splendid and Ella Moss near downtown Los 
Angeles. The layoffs are to be effective April 
10.

Calls and emails to Delta Galil, with U.S. 
offices in New Jersey, were not returned to 
explain the dismissals. 

When Delta Galil bought the labels from 
VF Corp. for $120 million in late June, the 
company’s chief executive, Isaac Dabah, said 
he was hoping to close some of the brands’ 
unprofitable stores while growing the labels. 
Also, the large 7 For All Mankind headquar-
ters in Vernon was expected to be closed and 
merged with the Ella Moss and Splendid of-
fices off of Alameda Street.

There has also been a lot of shuffling of 
top executives at what is now called DG 
Premium Brands, which encompasses the 
three Los Angeles labels. In October, Barry 
Miguel, who had been president of 7 For All 

Mankind since 2011, left the company. 
Also in October, Paula Schneider, who 

had been serving as the chief executive offi-
cer of American Apparel, was named chief 
executive of DG Premium Brands while Su-
san Kellogg, who had been the president of 
DG Premium Brands, continued on as a con-
sultant until the end of 2016.

In recent years, the apparel industry has 
been hard hit with more shoppers moving 
online to make their purchases and spending 
less time at shopping malls and stores. 

Consequently, VF Corp. had seen declin-
ing revenues for the three labels it sold to 
Delta Galil. In 2015, VF Corp. reported that 
the combined revenues for the three brands 
was a little more than $300 million. 

VF Corp. purchased 7 For All Mankind 
for $775 million in 2007 when the premium-
denim trend was popular among consumers.   

VF Corp. was a one-third owner in Mo 
Industries, the parent company of Splendid 
and Ella Moss, before it acquired the other 
two-thirds in 2009 for $161 million plus $47 
million in debt.

Delta Galil, established in 1975 and with 
revenues of more than $1.1 billion a year, 
likes to find modern brands and figure out 
how to grow them. Two years ago, it pur-
chased P.J. Salvage, a lingerie and lounge-
wear label based in Irvine, Calif. 

Its other brands include Karen Neuber-
ger, Schiesser, LittleMissMatched and 
Fix.—Deborah Belgum 

Eva Longoria wearing a dress from 
her Eva Longoria Collection
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We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®

HE’S BEEN PACING LIKE  
THIS FOR MONTHS 

His supply chain has been so efficient,  

he doesn’t know what to do with all the extra time.

Join him, and make the switch to Supima.
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YM—which owns juniors retail chains that operate un-
der the nameplates of Stitches, Sirens and Suzy Shier—
submitted its bid by the Feb. 28 deadline stipulated by the 
U.S. Bankruptcy Court in Delaware. But Gordon Brothers 
came back with a higher price, which must be approved by 
a bankruptcy judge.

Gordon Brothers is known for liquidating store mer-
chandise when retailers fall on hard times but also has a 
brand-investing division. In the past, the Boston-based com-
pany has acquired failing retailers such as the Sharper Im-
age and Polaroid.

“Despite the increasing challenges facing teen retailers, 
we at Gordon Brothers strongly believe in the long-term 
viability of the category,” said Ramez Toubassy, president, 
brands, in a statement. “Our plan for Wet Seal is to rebuild 
and reposition the brand and develop a unique new business 
model to best position it for future success.”

When The Wet Seal filed for bankruptcy, Hilco Stream-
bank was retained to market and sell The Wet Seal’s intellectu-
al-property assets. Included in the sale are trademarks, domain 
names, customer databases and the e-commerce platform.

The Wet Seal’s online site is temporarily shut down with 
this message on its home page: “Thanks, Babe, It’s Been Real.”

The Wet Seal, headquartered in Irvine, Calif., has been 
slowly drowning in debt over the years. The teen retailer 
emerged from bankruptcy two years ago after being sold to an 
affiliate of Versa Capital Management for $7.5 million and 
$20 million debtor-in-possession financing.

At its height, the shopping mall–based retail chain, which 
sold young contemporary clothing, operated more than 500 
stores in 48 states.

The company also operated 54 stores under the Arden 
B nameplate, but that chain was closed in 2014 with 31 of the 
locations being converted into plus-size fashions under The 
Wet Seal label. In fiscal 2013, Arden B had $60.4 million in 
sales, which represented 11 percent of the company’s revenues.

After emerging from its last bankruptcy in 2015, The Wet 
Seal downsized its footprint to 170 outposts. Two weeks be-
fore announcing its bankruptcy this February, The Wet Seal 
notified the state’s Employment Development Department 
that it was laying off 148 employees, effective March 20. ●

NEWS

Wet Seal Continued from page 1
March 13
LA Fashion Market
California Market Center
Cooper Design Space
The New Mart
Gerry Building
824 Building
Lady Liberty Building
Primrose Design Building
Academy Awards Building
Los Angeles
Through March 16

Brand Assembly 
Cooper Design Space
Los Angeles
Through Jan. 18

Designers and Agents
The New Mart
Los Angeles
Through March 15

ALT
Contemporary Curves
Emerge
Select
Transit
California Market Center
Los Angeles
Through March 15

LA Kids’ Market
California Market Center
Los Angeles
Through March 16

Coeur
California Market Center
Los Angeles
Through March 15

Capsule
Axis at Capsule
California Market Center
Los Angeles
Through March 14

Source British
California Market Center
Los Angeles
Through March 14

March 14
Art Hearts Fashion
Beverly Hilton
Los Angeles
Through March 18

March 16
Marcum Retail Symposium
JW Marriott
Los Angeles

March 18
Fashion Week El Paseo
Harsch Investment Properties Tent 
at the Gardens
Palm Desert, Calif.
Through March 25

March 20
Coast
Track One
Nashville
Through March 21

March 22
Dallas Apparel & Accessories 
Market
Dallas Market Center
Dallas
Through March 25

FIG
Fashion Industry Gallery
Dallas
Through March 24 

March 23
Imprinted Sportswear Show
Atlantic City Convention Center
Atlantic City, N.J.
Through March 25

March 28
LA Men’s Market
California Market Center
Los Angeles
Through March 29

CALA
Fort Mason Center
San Francisco
Through March 29

Globalshop
Mandalay Bay
Las Vegas
Through March 30

March 29
DG Expo Fabric & Trim Show
Doubletree Hotel
MIami
Through March 30

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time, location, admission price and contact 
information. The deadline for calendar submissions is the Tuesday prior to Friday publication. Inclusion in the calendar is subject to available space and the judgment of the 
editorial staff.
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For calendar details and contact 
information, visit ApparelNews.
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Los Angeles Fashion Week events 
begin on March 8 and run through 
March 19. The calendar will be updat-
ed as events are added. Please note, 
many fashion week events are invi-
tation-only. Please check with event 
organizers for further information.

MARCH 8
Style Fashion Week opening 
reception at the Skybar at the 
Mondrian Hotel, West Hollywood, 
Calif.
8–11 p.m.
www.stylefashionweek.com

MARCH 9
Style Fashion Week cocktails and 
marketplace at the Pacific Design 
Center, West Hollywood, Calif.
5 p.m.
www.stylefashionweek.com

Style Fashion Week runway 
show featuring Malan Breton at 
the Pacific Design Center, West 
Hollywood, Calif.
7 p.m.
www.stylefashionweek.com

Runway show TBA at the Pacific 
Design Center, West Hollywood, 
Calif.
9 p.m.
www.stylefashionweek.com

MARCH 10
Style Fashion Week cocktails and 
marketplace at the Pacific Design 
Center, West Hollywood, Calif.
5 p.m.
www.stylefashionweek.com

Style Fashion Week runway show 
featuring Commatteo, Shahida 
Parides, Moods of Norway at 
the Pacific Design Center, West 
Hollywood, Calif.
7 p.m.
www.stylefashionweek.com

Style Fashion Week runway show 
featuring David Tupaz, Richard 
Hallmarq, Mario De La Torre at 
the Pacific Design Center, West 
Hollywood, Calif.
9 p.m.
www.stylefashionweek.com

MARCH 11
Style Fashion Week cocktails and 
marketplace at the Pacific Design 
Center, West Hollywood, Calif.
5 p.m.
www.stylefashionweek.com

Style Fashion Week runway show 
featuring Disco Panda, Ydamys 
Simo at the Pacific Design Center, 
West Hollywood, Calif.
7 p.m.
www.stylefashionweek.com

Style Fashion Week runway show 
featuring Eddie Eddie By Billy 
Tommy, Bijan Andre, WANGLILING 
at the Pacific Design Center, West 
Hollywood, Calif.
9 p.m.
www.stylefashionweek.com

Art Hearts Fashion Week opening 
VIP party at Le Jardin, L.A.
10 p.m. doors open, guest list closes 
at 11 p.m.
www.artheartsfashion.com

MARCH 12
Fashion Week LA swim and 
activewear runway show at Mama 
Gallery, downtown L.A. 
4 p.m.
fwla.com

Style Fashion Week cocktails and 
marketplace in collaboration with 
Cirque Du Soleil’s “Zumanity” at 
the Pacific Design Center, West 
Hollywood, Calif.
5 p.m.
www.stylefashionweek.com

Nicole Miller pop-up charity event 
at Nicole Miller, West Hollywood, 
Calif.
6 p.m.
www.artheartsfashion.com

Style Fashion Week runway 
show featuring Thomas Wylde at 
the Pacific Design Center, West 
Hollywood, Calif.

7 p.m.
www.stylefashionweek.com

Style Fashion Week runway show 
featuring Honee, Adrian Alicea at 
the Pacific Design Center, West 
Hollywood, Calif.
9 p.m.
www.stylefashionweek.com

MARCH 13
Fashion Week LA press preview at 
Liason, Hollywood, Calif.
6–10 p.m.
fwla.com

Fashion Week LA men’s runway at 
Mama Gallery, downtown L.A. 
7 p.m.
fwla.com

MARCH 14
Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
6 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Hale Bob, Dair 
By Odair Pereria, Danny Ngyen 
Couture at the Beverly Hilton, 
Beverly Hills
7 p.m.
www.artheartsfashion.com

Fashion Week LA prêt-à-porter 
runway show at Mama Gallery, 
downtown L.A. 
7 p.m.
fwla.com

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
8 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Usama Ishtay, 
Kenneth Barlis, Sen Couture at the 
Beverly Hilton, Beverly Hills
9 p.m.
www.artheartsfashion.com

MARCH 15
Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
6 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Lily Marotto, 
Jonathan Marc Stein, Charles and 
Ron at the Beverly Hilton, Beverly 
Hills
7 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
8 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Rich By Richie 
Rich, Fernando Alberta Atelier, 
Mister Triple X By Erik Rosete at 
the Beverly Hilton, Beverly Hills
9 p.m.
www.artheartsfashion.com

MARCH 16
Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
4 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show presented by Curvy Couture 
featuring Kiyonna Clothing, Norahs 
Khan Designs, Philthy Ragz, 
Burning Guitars Gear at the Beverly 
Hilton, Beverly Hills
5 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
6 p.m.
www.artheartsfashion.com

LA Fashion Week live-streamed 
opening reception at the W 
Hollywood, L.A.
7 p.m.
lafw.net

Art Hearts Fashion Week runway 
show featuring Lil Jewels 

Boutique, Arzamendi Style, 21 
Reasons Why By Madeline Stuart, 
Willfredo Gerardo at the Beverly 
Hilton, Beverly Hills
7 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
8 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Albert Fontanilla, 
House of Byfield, Stello at the 
Beverly Hilton, Beverly Hills
9 p.m.
www.artheartsfashion.com

MARCH 17
Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
4 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show presented by Best Talent 
Group featuring Monnalisa, Art 
Institute of Hollywood, Jessie Liu 
at the Beverly Hilton, Beverly Hills
5 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
6 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Lisa Nicole 
Collection, Adolfo Sanchez, Dahil 
Republic of Couture, Adolfo 
Sanchez at the Beverly Hilton, 
Beverly Hills
7 p.m.
www.artheartsfashion.com

LA Fashion Week runway show 
featuring Hardeman at the W 
Hollywood, L.A.
8 p.m. 
|lafw.net

Art Hearts Fashion Week cocktail 
reception and art gallery at the 
Beverly Hilton, Beverly Hills
8 p.m.
www.artheartsfashion.com

Art Hearts Fashion Week runway 
show featuring Resty Lagare, 
Rocky Gathercole, Elie Madi at the 
Beverly Hilton, Beverly Hills
9 p.m.
www.artheartsfashion.com

LA Fashion Week after party at the 
W Hollywood, L.A.
10:30 p.m. 
lafw.net

MARCH 18
LA Fashion Week runway show 
featuring Grayscale at the W 
Hollywood, L.A.
6:30 p.m.
lafw.net

LA Fashion Week runway show 
featuring Sav Noir at the W 
Hollywood, L.A.
8:30 p.m.
lafw.net

LA Fashion Week runway show 
featuring Vicken Derderian at the 
W Hollywood, L.A.
9:30 p.m.
lafw.net

Art Hearts Fashion Week closing 
gala and fashion festival at Unici 
Casa, Culver City, Calif.
10 p.m.
www.artheartsfashion.com

LA Fashion Week after party at the 
W Hollywood, L.A.
10:30 p.m.
lafw.net

MARCH 19
LA Fashion Week runway show 
featuring Candice Cuoco, Vanessa 
Simmons at the W Hollywood, L.A.
8 p.m.
lafw.net

LA Fashion Week after party at the 
W Hollywood, L.A.
10:30 p.m.
lafw.net
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NEWS

The international hotspot of the 
clothing industry

Innovations and highlights wherever you look. 
Explore the entire textile processing value creation 
chain – from the initial design to logistics solutions. 
Here you’ll fi nd an array of future-oriented innova-
tions, highlights and opportunities. Forge contacts 
with international manufacturers of technologies, 
accessories and services for the processing of tex-
tile materials from over 30 countries. Discuss the 
key issues affecting the market with well-known 
industry experts. You can do all this at Texprocess, 
the leading international trade show for processing 
textile and fl exible materials.

info@usa.messefrankfurt.com
Tel. 770.984.8016 

TECHNOLOGY 
CROSSING
May 9  – 12, 2017, Frankfurt, Germany

texprocess.com

Leading International Trade Fair for 
Processing Textile and Flexible Materials

powered by: in parallel with:
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Peter Jacobson is putting the finishing 
touches on his new FashionLink showroom 
on the 10th floor of The New Mart. 

The 3,000-square-foot corner space has 
white gallery walls and wraparound win-
dows with a panoramic view of Los Ange-
les—including Southern California’s snow-
capped mountains. Jacobson and his team 
moved to the new showroom in January and 
immediately began renovating the space. 
New air conditioning was added, glass walls 
were installed in Jacobson’s office and in the 
kitchen, and there are new display fixtures 
and new lighting. In the days leading up to 
the March 13–16 run of Los Angeles Fash-
ion Market, Jacobson was waiting for new 
speakers to be installed and new racks to ar-
rive from Italy. 

“We stripped ev-
erything down and 
started again,” Jacob-
son said. “More than 
anything, I wanted 
this to be a comfort-
able space for cus-
tomers with good, 
accurate lighting and 
the fabulous service 
that  we’re  known 
for.”

To celebrate the 
new space, Jacobson 
and his team will host 
a cocktail party in the 
new showroom on 
March 13 from 5 to 
7 p.m. 

Jacobson moved to The New Mart after 
his lease expired on his second-floor show-
room at the California Market Center. 
Jacobson spent 35 years at the CMC, even-
tually expanding his showroom—originally 
called Creative Concepts—into 2,200 
square feet. When he first opened his show-
room, Jacobson focused on contemporary 
fashions made by California designers. In 
2008, he opened FashionLink to be a distri-
bution company for European lines. Today, 
all he carries are European collections, in-
cluding Beate Heymann Street Couture, 
Aventures Des Toiles, Cristina Gavioli, In-
dies, European Culture, Avantgar Denim, 
Henry Christ Cashmere, Pepito’s and Ana 
Alcazar. 

“FashionLink has become the face of the 
business,” Jacobson said. “Many customers 
still know us as Creative Concepts. That was 
a sales organization. FashionLink is a distri-
bution company.”

Through FashionLink, Jacobson has 
found a niche in the market for higher-end 
fashions with a unique look. Jacobson does 

not sell his collections to e-tailers or depart-
ment stores, preferring to focus on better 
specialty stores across the country. 

“I very much believe in brick and mor-
tar. That’s our focus,” he said. We focus on 
an interesting niche, which is above normal 
contemporary and below designer. We end 
up in a lot of top designer stores because our 
product has that quality.” 

FashionLink’s collections range in whole-
sale price from a $30 T-shirt to a coat priced 
in “the high 4s,” Jacobson said. But the gen-
eral wholesale price range is $75 to $225. 

“We’re pushing the envelope way beyond 
much of the market,” Jacobson said. “Our 
whole focus is finding unique product that 
isn’t a duplicate of what the stores have. I 
believe the stories are bored. They need real 

excitement—whether 
that’s the design, the 
fabric, a detail, the 
look or a trend. They 
want something spe-
cial that sets their 
store apart and helps 
the customer come 
back and ask for more 
of that brand.”

Jacobson and his 
team select key items 
from each collection 
to make sure each 
piece is a good fit for 
the American market. 

“As distributors, 
we have to focus on 
what’s correct for the 

market,” he said. “Sometimes less is more. 
Especially in America, buyers prefer to see 
the best. That’s why we’re here. We know 
and understand the American market.”

The U.K.-born Jacobson got his start 
selling clothing—first denim, then men’s 
belts, shirts and ties and eventually suits—
on London’s West End. He went to work for 
European retailers such as Marks & Spen-
cer in London and Galeries Lafayette in 
Paris. When he moved to Los Angeles, he 
worked as a buyer for Federated Depart-
ment Stores’ iconic Bullocks Wilshire store 
before switching to showroom management 
and then opening his own showroom at the 
CMC (then called the CaliforniaMart). 

“I’m excited about moving to The New 
Mart,” Jacobson said. “I’ve seen a lot of old 
friends and new friends we’ve never met be-
fore. And we’ve had some nice visits from 
our existing customers.”

FashionLink is located in suite 1011 at 
The New Mart. For more information, call 
(213) 627-1235 or visit www.fashionlink.
org.—Alison A. Nieder

Jacobson’s FashionLink Showroom 
Moves to New Mart

Peter Jacobson

FASHIONLINK TEAM: David Avanes, Quenna Lau, Eaden Aberas, Aggi Roselli, Peter Jacobson, Birgit 
Jacobson and Perseus Laurent

01.4.7,16.cover.indd   7 3/9/17   5:32 PM
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California Market Center
110 E. Ninth St.

NEW SHOWROOMS

JOYCE SNYDER SALES
A337
Asian Eye Scarfs Updated
Belldini Updated
Cherishh Updated
Heart of Haute Updated
Plum and Thread Updated
Variations Updated
PERSNICKETY CLOTHING 
COMPANY
A648
Persnickety Clothing Company 
Children’s
ACCO LTD
A1147/1155
Acco Ltd Textiles
QIQI APPAREL INC.
A1149 
QiQi Textiles
KIKO LEATHER CO.
B511
Kiko Leather Co. Young 
contemporary
BASIL & LOLA
B536
Everleigh Contemporary
SAMIL SOLUTIONS
B717
Samil Solutions Textiles
LUXEPHIL
B809
Luxephil Juniors
G-TEX APPAREL INC.
C1161
G-Tex Apparel Inc. Textiles

NEW LOCATIONS

JEWELRY & GIFTS
Relocated from A1089 to A338
Jewelry & Gifts Fashion accessories
JGI Jewelry Fashion accessories
PROVEN LUXURY
Relocated from A1092 to A1087
Extreme Leather Fashion accessories

KAII
Relocated from B530 to A1165
Kaii Contemporary
MAC & LOU
Relocated from A1082 to B526
Milan Franeta Contemporary
Murcia Marin Contemporary
Nolabel Italia Contemporary
Rockertype Contemporary
Sheen Contemporary

ACCESSORIES

ROXSTAR
A342
Laura Alexander Jewelry
BY DEBBIE OF CALIFORNIA
A1002
Barry Owen
ROMY M 
A1083
Beatrice Rocks Jewelry
Riki & Romi Handbags

UPDATED WOMEN’S 
COLLECTIONS

SHARON KOSHET SALES
A303/304
Avani del Amour
LISA LENCHNER
A307
Benares 
Color Works
MELODY FAST SALES
A313 
Linit
Manta del Lago
J V ASSOCIATES
A314
Shana Apparel
SHEILA LOTT SALES
A325
Bashara Imports
Komil
KAREN GEORGE & COMPANY
A394
Einii 
True

WOMEN’S CONTEMPORARY

DAKOTA SHOWROOM
A593
Colourful Rebel 
Game Day Divas

THE PARK SHOWROOM
B477
22/7
Gudrun + Gudrun 
Res Denim
Sugar
Synergy
SEASON AFTER SEASON
B498
Mitchell Evan
Urvin
L ON 5
B503
Emelia 
Dimmatin 
Jilliper
STRATEGY LA 
B520
Kay Celine
Komarov
Side Stitch
Skovhuss Denmark
PERLMANREP
B535
Black Tape
C & C California
IKKS Paris
Toby Heart Ginger 

KIDS’ & MATERNITY

MINI MOD MODE
A601
Jeux de Bebe
THE GLITTER BOX
A602
Maeli Rose
BUTTERSCOTCH KIDZ
A605
Bamboo & Love 
Brave Bonnets 
Calibeth/Kids 
Ettel Bettel

LOLA JO SALES
A607
Chalk Pearl 
Copper Pearl 
Holly & Beau 
Real Shades
ELOISA & MIA
A611
Bee Funny Baby 
Elegantbaby
Foamology
Little Blue House by Hatley
Noodle & Boo
KATIE KIDS/JAMARI 
INTERNATIONAL LTD.
A645 
Nununu
WEST COAST MATERNITY
A652/692
Isabella Oliver
REBECCA EBERSHOFF
A656
Mini A Ture
KIDILIZ GROUP
A675
Tartine et Chocolate
KIDS DU MONDE
A678
Jusbe Kids
RANDEE’S SHOWROOM LLC
A679
Miles Baby
River + Rosy Hair Accessories
BOW & ARROW SHOWROOM
A683
Lion of Leisure 
Milky
SHAYNA MASINO SALES
A689
Mia New York
SMALLSHOP SHOWROOM
A692
Lelli Kelly
Tiny Trucker Co.
PAPERDOLL STYLE
A698
Ashira 
Little Layla

The New Mart
127 E. Ninth St.

NEW SHOWROOMS

ACCESSORY HEADQUARTERS
Suite 503 
Carlos Falchi
Catherine by Catherine Malandrino
CXL by Christian LaCroix
Go! SAC
Hayden by Hayden-Harnett
Joan Vass
CRAYOLA SISTERS
Suite 1003 
B. Hadakisumo
Barbosa
Caraucci
Hanna
Hipstirr
Rising Tide
Saga
Vanite Couture

NEW LOCATIONS

EMBLEM SHOWROOM
Relocated from Suite 407 to 
Suite 707 
Ashley Michaelsen
Elle Zeitoune
Magdalena Duma
Micha Designs
Pelle d’Arte Leather
Pygmees
Silvana K Jewelry
Talina Hermann
The Shanti Butterfly
TOV
Zhivago
A LA MODE SHOWROOM
Relocated from Suite 407 to 
Suite 707 
Cleokai
Dirtee Hollywood
Frenzii
Hidden Heart
Hourglass Lily
IDI
Lily
Lumiere
Sentimental NY
Xinki

NICHE SHOWROOM
Relocated from Suite 400 to 
Suite 901 
Acrobat
Billy T
Fate
Leola
Lysse
Parker Smith
Skinny Tees
Tiff and Jen
Zacasha
BARBARA JAMES SHOWROOM
Relocated from Suite 1007 to 
Suite 907 
Adelyn Rae
Coin 1804
Foxiedox
Fraiche by J
Rebecca Elliot
THE GIG SHOWROOM
Relocated from Suite 907 to 
Suite 1005 
Blush Lingerie
Calvin Klein Men’s underwear
Clo Intimo
Invisibelt
Miraclesuit Shapewear
Private Arts
TC
Tommy Hilfiger Men’s underwear 
and sleepwear
Tommy Hilfiger Women’s underwear 
and sleepwear
Tommy John
WG

NEW LINES

10ELEVEN
Suite 135 
Kule
Soft Joie
Tabula Rasa
The Mighty Company
MICHAEL BUSH LA-APPAREL
Suite 406 
Laura Hlavac
BY DESIGN
Suite 510 
By Design
KARMA SHOWROOM
Suite 600 
Zuzu Apparel

SHOWROOMS  
Wednesday, April 5 – Sunday, April 9

TEMPORARIES  
Wednesday, April 5 –Saturday, April 8

Save the date to see all of your favorite brands,  
new lines, emerging trends and much more.

Contemporary

Denim

Young Contemporary

Accessories

Shoes

Modern

Lifestyle

Children’s

Fall Style Begins  
at Atlanta Apparel 

Atlanta Apparel

REGISTER TODAY:  
AmericasMart.com/Registration

Dates are subject to change.  |  ©2017 AMC, Inc. 

FEATURED LINES: Ark & Co, Barbour,  
Bobeau, Central Park West, Endless Rose,  
French Connection, Gentle Fawn, Hammitt,  
Metric Knits, TOMS

NEW LINES

08-9.newlines.indd   8 3/9/17   5:42 PM
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Sponsors

Cost is Complimentary

Industry Expert Panelists
• Debra Gunn Downing,

Executive Director, Marketing of South
Coast Plaza

• Louis Mastrianni, Managing Director 
of JP Morgan Chase

• Andrew Rotondi, Chief Operating Officer
of Dynamic Worldwide

March 16th, 4pm
@JW Marriott, Downtown LA

This complimentary event is expected to
draw over 200 retailers, manufacturers and
industry service providers. The program
will feature keynote speaker, Robin Lewis,
author of “The Robin Report,” a print and
online resource for unbiased analysis of 
industry-wide issues, trends and consumer
behavior. Robin has 40+ years of strategic
operating and consulting experience in 
the retail and related consumer products 
industries. The keynote will be complemented
by a panel of industry experts who will discuss
the shifting behaviors of consumers and the
trends that will influence the future.

The Marcum Retail Symposium - presented
with the California Fashion Association - will
provide various industry perspectives to help
retailers and manufacturers adapt to the
changing technological landscape and a
new generation of consumers.

To register visit:
marcumevents.com/monthly-events/marcum-retail-symposium

NEW LINES

JOKENSTYLE SHOWROOM
Suite 607 
Celine Dion Collection
HASSON COSTA
Suite 700 
Bishop and Young
Naadam
DIAL M
Suite 715 
Greening the Blues
TREND REQUEST
Suite 803 
Dual Nature
Good Luck Gem
In Spades
Know One Cares
Lime Blue
Mellow Day
SHOWROOM SHIFT
Suite 806 
Stella Carakasi
Yoshi Yoshi by PJ
STRUT LA
Suite 807 
Mishky
BERNADETTE MOPERA & CO.
Suite 813 
Emily and Fin
S.A.M. SHOWROOM
Suite 906
The Ruse
Twenty

THE LANDA SHOWROOM
Suite 1001 
Another Love
Wanderlux
BRANDY GARRISON
Suite 1002 
Jade
MARY MINSER SALES
Suite 1005 
Junge
FASHIONLINK/CREATIVE 
CONCEPTS
Suite 1011 
Henry Christ
RANDE COHEN SHOWROOM
Suite 1103 
HOM Venice
lola & Sophie
VONDERHEIDE SHOWROOM
Suite 1200 
Knockout Panties
Ruti
LYNN GIRARD SHOWROOM
Suite 1203 
COA
M GROUP
Suite 1207 
Buffalo Jeans Belts and cold 
weather
Kate Spade Belts and cold weather
Fila Socks

Cooper Design Space
860 S. Los Angeles St.

NEW LOCATIONS

IT’S ALL ABOUT THE GIRLS
Relocated from Suite 412 to 
Suite 513

NEW SHOWROOMS

THE LOCALE GROUP
Suite 209
Isla 
La Maison Talulah
Stevie May
IRO
Suite 533
BAND OF GYPSIES
Suite 1029 

Gerry Building
910 S. Los Angeles, St.

NEW SHOWROOMS

JINNO INTL. USA
Suite 402B 
JULIYN TAYLOR SHOWROOM
Suite 503
Lilybod
Miel
Rese Active
Sukishufu
SHEIN
Suite 706
COCO MELODY
Suite 801-802

Academy Awards
843 S Los Angeles St.

NEW SHOWROOMS

SIMMONS PR  
3H
ELR MEDIA GROUP 
3N

NEWS

Long t ime  a s -
sistant show direc-
tor Sannia Shahid 
was recently named 
show director for 
the Los Angeles 
Men’s  Market . 
She will  run the 
upcoming LAMM, 
which is scheduled 
for March 28–29 
in the California 
Market  Center 
showroom building 
in downtown Los 
Angeles.

S h a h i d  h a s 
worked at the show 
since it started in 
2013 as a vehicle 
for 30 brands on the 
fourth floor of the 
CMC. She forecast 
that more than 100 
vendors will exhibit 
at the show, which 
now runs at an events space on the “B” wing 
of the showroom building’s 10th floor. The 
independent, biannual show focuses on 
Summer and Holiday seasons, compared 
to the great majority of shows, which show 
Spring and Fall seasons. 

Shahid follows LAMM founder Kellen 
Roland, who formerly served as show di-
rector and is now director of U.S. sales for 
accessories company Herschel Supply Co. 
The Vancouver, B.C.–headquartered com-
pany acquired Roland’s sales company The 
NTWRK Agency in January for an undis-
closed amount.

Roland said that Shahid will foster growth 
at LAMM. “She’s played a significant role in 
the show for many years and has the knowl-
edge and experience to keep elevating the 

show,” Roland 
said. “She has a 
keen eye for style 
and aesthetic that 
keeps the show 
fresh and excit-
ing.” 

For  the  up -
coming LAMM, 
a  new sec t ion 
cal led Gentle-
men’s Club will 
take a bow, Sha-
hid said. It will 
focus on men’s 
grooming, skin 
care ,  and  o i l s 
and soaps. For its 
previous show in 
October, LAMM 
debuted a section 
ca l l ed  Wha t ’s 
Next. The return-
ing section is de-
voted to emerg-
ing brands with a 

limited wholesale distribution and to those 
who focus on direct sales.

Buyers visiting past shows have includ-
ed specialty stores with big fleets such as 
Tilly’s, Zumiez and Pacific Sunwear. But 
LAMM focuses on independent, high-end 
men’s boutiques such as Need Supply Co., 
Machus and Premier. LAMM flies in more 
than 50 retailers to the show, Shahid said. 
She forecast growth for the show. “We’d 
love to expand each category,” she said. 
“Maybe we can export it to different cities 
or different countries.”

She also will continue to focus on service 
to vendors and show attendees. “I’m not sell-
ing you a booth,” she said. “It’s about build-
ing a lasting relationship. That’s what mat-
ters.”—Andrew Asch

Shahid to Lead LAMM Trade Show

Sannia Shahid
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The Naked Princess lingerie, loungewear and beauty label will be moving out 
of its sprawling West Hollywood, Calif., flagship, according to a statement from 
the brand. The company will focus on e-commerce and wholesale and forecast 
that it would open a pop-up shop at the end of 2017. The brand will continue to 
run a boutique in the resort town of Whitefish, Mont., as well as its website (www.
nakedprincess.com). 

In 2014, Naked Princess moved into the flagship, located on 653 N. La Cienega 
Blvd. The place is across the street from the Melrose Place designer shopping street, 
which features boutiques for Monique Lhuillier, The Row, Carolina Herrera 
and Marc Jacobs. It also is a couple of blocks away from the burgeoning shopping 
enclave of Melrose and La Cienega, which is the address for an Alice and Olivia 
by Stacey Bendet shop as well as emporiums for Rag & Bone and Lululemon 
Athletica.

 The multi-floor, 6,000-square-foot boutique was previously occupied by the 
Catherine Malandrino Maison shop, which sold the designer’s collections and 
one-of-a kind items. 

Naked Princess offered bras, panties, camisoles, pajamas, bathrobes, beauty 
products and gifts at the genteel house, which was set back from busy La Cienega 
traffic by a large, shaded patio with picnic tables. The flagship also featured a VIP 
lounge and a garden and hosted some private events.

Naked Princess is running a sale before moving. The last day of the sale is 
scheduled for March 11.—A.A.

Naked Princess Moving Out of Flagship

In September 2015, Westfield unveiled a $350 
million The Village at Westfield Topanga proj-
ect adjacent to its luxe Westfield Topanga mall, 
26 miles northwest of downtown Los Angeles. 
While wrapping up this project, the international 
mall giant was in the midst of planning an even 
bigger project in the Topanga area.

The Project, called Promenade 2035, plans 
to construct a “downtown”-style live/shop/en-

tertainment district in the 34 acres on the mostly 
empty The Promenade mall, located on the corner 
of Topanga Canyon Boulevard and Erwin Street.

Westfield has a lot of space to play with, and 
the company plans to put a lot of different fea-
tures in the space. Proposed are 572 hotel rooms, 
1,432 residential units, a 15,000-seat entertain-
ment and sports center, and 244,000 square 
feet of retail and restaurants. Shops will feature 
neighborhood style retail such as groceries and 
pharmacies as well as boutiques.

The project also will feature seven acres of 
open space with 500 trees. The focus of the open 

space will be a Promenade Park, sort of a village 
green. It is proposed to be the center of the proj-
ect. Open space details also will feature separate 
pocket parks and courtyards.

The project is currently under an environ-
mental review, and no date has been set for the 
completion of the review, said Yeghig Keshishi-
an, a spokesperson for Los Angeles’ Department 
of City Planning. Proposed construction of the 

project is scheduled for several 
phases before the entire project 
is scheduled to wrap up 17 years 
from now in 2034, according to 
documents from the Planning De-
partment. Westfield forecasts that 
the project will create 12,500 jobs 
during its multiyear construction.

Another mall slated to go 
through a massive remodel is the 
Laguna Hills Mall in South Or-
ange County. It not only will go 
through a name change, but it will 
also transform its look from being 
a conventional indoor mall built in 
the 1970s to a live/shop/entertain-

ment center named Five Lagunas. It is intended 
to draw visitors from surrounding districts Lagu-
na Beach, Laguna Hills, Laguna Woods, Laguna 
Niguel and Laguna Canyon.

Scheduled to open in 2018, according to media 
reports, the space will offer 988 residential units, 
a cinema complex with more than 2,000 seats, 
155,000 square feet of retail space and an estimat-
ed 40,100 square feet for fitness studios, according 
to documents from the city of Laguna Hills.

Merlone Geier Management LLC is devel-
oping the Five Lagunas. The space will also fea-
ture a one-acre park.—Andrew Asch

RETAIL

What’s Going On With Westfield’s Massive 
Topanga Project?

A Promenade 2035 rendering
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           I'm incredibly grateful to Merchant 
Factors. They really removed all my financial 
stress. They freed me to create, and are one of 
the key elements in Cleobella's growth.

Angela O’Brien:
Creative Director &
Owner, Cleobella

W E ’ V E  B E E N  F A C T O R I N G  T H E  F A S H I O N  I N D U S T R Y ,  F R O M
S T A R T  U P S  T O  M I D  S I Z E  C O M P A N I E S ,  F O R  O V E R  3 0  Y E A R S .

“

”

INFO@MERCHANTFACTORS.COM

@MERCHANTFACTORS

LOS ANGELES

800 SOUTH FIGUEROA ST.,  SUITE 730 

LOS ANGELES, CA 90017

P: 213.347.0101

NEW YORK

1441 BROADWAY, 22ND FLOOR

NEW YORK, NY 10018

P: 212.840.7575

www.merchan t fac to r s . com 

You need fi nancing or credit approvals to operate — now. 

Not in a few weeks or months. Thanks to Milberg Factors 

you can get what  you need quickly and easily. 

As a privately held business — and one of the largest 

factoring  and commercial fi nance fi rms in the US — 

we don’t spend time in meetings, but in working directly 

with our clients to tailor fi nancial solutions that can help 

you produce and profi t.  

  WWW.MILBERGFACTORS.COM

CALIFORNIA     |     NEW YORK     |     NORTH CAROLINA

Please call Dave Reza at (818) 649-7587 or 
Daniel Milberg at (646) 717-9213 to discuss further

Tired of traditional lending solutions?

Try Milberg Factors 
on for size.

ACTIVEWEAR

Fall/Winter 2017  
Activewear Insight by Trendstop

Global fashion forecasting agency Trendstop 
gave us the insider lowdown into the latest active-
wear trends impacting the industry for the Fall/Win-
ter 2017–18 season. Fresh from Europe’s premiere 
outdoor and activewear event, Ispo in Munich, 
these key themes will be essential in influencing 

the performance apparel and accessories markets. 
Dusted surfaces and sandy earth tones reference 
desert expeditions and a back-to-nature ethos while 
creative padding and placement type illustrate the 
season’s performance-focused advancements.  

Dusted White
Hot off the menswear 

catwalks, dusted off-
white tones stand out 
among the traditional ac-
tivewear brights. Tactile 
fabrications soften icy 
color infusions while sin-
gle color looks with self 
or tonal trims have a rus-
tic-meets-performance 
sensibility.

Desert Sands

Earthy tones take inspiration from desert sunrises and 
arid landscapes. Natural tan suede and butter-soft leath-
ers work especially well for outdoor footwear and acces-
sories applications while warming up the winter palette.

Columbia Rab Han Wag

Houdini Mountain Hardware

Jack Wolfskin
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Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:
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ACTIVEWEAR

Creative Paddings
The padded jacket, a huge 

influence on the fashion mar-
ket, continues to demonstrate 
performance wear’s strong 
crossover appeal. Surface 
pattern experimentation such 
as embossing, mix-and-match 
quilting and blocked panels 
update core styles.

Organic Elements
Outdoor adventures influence the 

use of natural fabrics and fibers. Un-
treated denims and cotton fuse utili-
tarian functionality with an organic 
approach that taps into the sustainable 
mindset. Forest tones, cork paneling 
and leather trims reinforce the “nature 
trek” vibe.

Fjällräven Kanken                 

Berg                                      

Berg 

8848    Black Yak Emporio Armani

J. Lindberg    Colmar Casal

Looking for more trend insight? 
For Activewear Directions, email 
info@trendstop.com for details. 

For more information about Trend-
stop, visit www.trendstop.com.

Print and pattern speak a graphic language as 
brand messages become integrated into garments. 
Careful placement and subtle contrasts add a sur-

prise element to outerwear while tonal embosses and 
embroidery put a sophisticated spin on performance 
detailing.

Hidden Message
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A Local Pioneer in Fabrics with 26 Years Experience 
in Converting and Importing. 

3040 E. 12th St., LA, CA 90023
Tel: (213) 746-1100
Fax: (213) 746-4400

info@aplusfabricsusa.com 
aplusfabricsusa.com

You name it 
we do it. 

Special orders
Drop shipments

Globally
Locally • Interstate

Call for appointment 
Mention Code: 

PFPA+

Wovens:
Rayon Challis

Wool Dobby/Peach
Crepon
Gauze
Chiffon
Yoryu

And Much More ... 

Warps:
Fishnet
Mesh
Laces

Metallics
Foils

Crochets
And Much More ... 

A Plus Fabrics, Inc.

PFPs 
Melanges

Novelty Blends
Velour

Loop / French Terry 
DTY Brushed

Poly Linen
Slubs

Sweater Knits
Rayon Spandex
Hacci/Brushed

Burn-Out
Ribs

Modal Poly
Siro Modal

Stripes 
Jacquards

Cotton Spandex
ITY 

And Much More ... 

Knits:

WHOLESALE & IMPORT KNITS
A Tradition of Service and Quality

FASHION	BOOKS	
							LIQUIDATION	SALE	

TheEnd	

After	25	years	The	Fashion	Bookstore	is	closing	
All books must be LIQUIDATED 

All	titles	discounted	
up to 95% off!											
Cash and credit cards only, fixtures 
and bookcases are also available              
	

Starts	Today	until	March	31st			
	

The	Fashion		Bookstore	
CALIFORNIAMARKET	CENTER	

110	E.	9th	Steet	Lobby	19	
Los	Angeles,	CA		90079	
Tel	(213)	622-5663		

M-F	9:00-	5:00	
	

The Fashion Bookstore
CALIFORNIA MARKET CENTER

110 E. 9th Street, Lobby 19
Los Angeles, CA 90079

Tel (213) 622-5663
Mon.–Fri., 9 a.m.–5 p.m.

The macro-trend for the 
Spring/Summer 2018 season is 
“disruption.” That was the word 
from Austrian crystal maker 
Swarovski, which presented its 
Spring/Summer 2018 forecast—
titled “New Perspectives”—on 
March 8 at the Tuck Hotel, a 
newly opened boutique hotel in 
downtown LA’s fashion district. 

“Technology is affecting ev-
eryday lives. We need to find 
connectivity in one another and 
find it in our clothing,” said 
Libby Hirst, head of sales for 
Swarovski. “Today, as we cel-
ebrate International Women’s 
Day, we applaud all shapes and 
sizes. We are also seeing gender 
neutrality and we also have a dis-
ruption of age and norms. We are 
truly disrupting as never before.”

For Spring/Summer 2018, 
Swarovski presented four trends: 

• Gang Star, a ’90s-inspired 
trend that includes athleisure 
and a bright color palette. Look 
for bold, chunky jewelry, mes-
sages in jewelry, dark florals, 
logos and faux logos. This trend 
includes “ungendered” clothing 
and head-to-toe adornment. 

• No Normal features an “un-
traditional” and “un-normal” 
color palette. Minimalism and 
maximalism are blended to create 
a look that is “off kilter” and “off 
balance.” The look features new 

TRENDS

Letter of Credit 
Documentary Letters of Credit 
(MT700/MT710) are often 
used to protect the interests of 
both Buyer and Seller. 

www.soleilcapitale.com 
55 Wall Street 

Suite 530 
New York, NY 10003 

 

(646)415-8261 

NEW YORK-ZURICH-MUMBAI-MILAN-LAGOS-MANILA-BUCHAREST-DNEPROPETROVSK 

Issuing Bank: Soleil Chartered Bank 
Seller’s Bank: Bank of China, China 
Instrument: 1 Year Standby  
  Letter of Credit 
Amount:  1,000,000 USD 
Transaction: Garments from China 
  to South Korea 
Cost to client: 2.5% 

Issuing Bank: Soleil Chartered Bank 
Seller’s Bank: Trust Bank,  
  Bangladesh  
Instrument: 90 Day DLC 
Amount:  256,000 USD 
Transaction: T-Shirts from  
  Bangladesh to USA 
Cost to client: 1.35% 

January Spotlight Transactions  

SOLEIL CAPITALE 

Swarovski Looks to Spring/Summer 2018 
for ‘New Perspectives’ Trend Forecast

No Normal

Spellbound
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silhouettes and details such as knotting and 
roping to show the underside of the garment 
as well as an emphasis on functional details. 

• Hacked Nature includes organic shapes 
and unusual surfaces. This colorful trend 
accents the technological advancements in 
nature. Look for print-on-print details and 
bright, bold botanicals.

• Spellbound takes a new look at “mys-
tic metallic.” Metalwork takes on a gothic, 
spike form.” Look for “melted metals” and 
“black on black on black” designs as well as 

iridescent “oil-slick” finishes and a mix of 
high-gloss and brushed surfaces. 

Swarovski also introduced several new 
products including the Shiny Lacquer Pro 
Effect crystals, featuring a clear crystal 
with a color back, which gives the crystal 
a cloudy look. This also includes several 
variations on turquoise shades. Other new 
items include a stingray skin-inspired tech-
nique called Crystal Galuchat and iridescent 
pearls in dark and light blues.

—Alison A. Nieder

TRENDS

www.jpsportswear.net
Tel: 323-235-5959  Email: info@jpsportswear.net

1820 E. 41st Street, Los Angeles, CA 90058

JP Sportswear has been producing high-quality active apparel in Los Angeles for more than 38 years!
 • 41,000-square foot, state-of-the-art manufacturing facility with computerized pattern and marker making and Gerber automated cutting system.
• Modular sewing lines to quickly scale from one order to a continuous replenishment program.
• Product customization using the latest digital printing and transfer technologies available.
• Fulfillment services including warehousing, pick/pack and shipping.

JPSportswear

QUALITY APPAREL 
MADE IN AMERICA

Gang Star Hacked Nature
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Spirit Lace 
Enterprise 

Your best fabric resource 
for Bridal Gowns and 
Haute Couture
 
Featured at the Oscar and 
Emmy Awards red carpet 
events, celebrity weddings 
and performances

• Lace
• Embroidery
• Appliqué and more

Innovative designs
In-house customization

Visit our showroom at:
110 E. 9th St. 
#A761-A763
Los Angeles, CA 90079

www.spiritlace.com

Make an appointment:
(213) 689-1999
info@spiritlace.com
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UCLA Anderson Forecast. 
Jerry Nickelsburg, a senior economist with the forecast 

group and an adjunct professor of economics at the UCLA 
Anderson School, notes that no one is sure what Trump 
plans to do about the 10 million illegal immigrants in the 
country but he keeps threatening to do something.

“The changed rules of engagement by immigration have 
sent a chill through the immigrant community,” Nickelsburg 
said. “We don’t know what is going to happen, but we do 
know that it can cause people to withdraw from the labor 
force, at least temporarily.”

In California there are four areas where immigrants pri-
marily work. They are in gardening and minor home main-
tenance, construction, agriculture, and nondurable goods 
manufacturing, which includes the apparel industry. 

If there were forced deportations, the agriculture indus-
try would take a big hit with a significant reduction in the 
production of food, food processing and particularly in the 
preparation of meat products. The report said residential 
construction and garment manufacturing would also be ad-
versely hit.

“This is a risk that will be watched closely and, were it to 
become more of a reality in the next three months, will lead 
to a downward revision of the economic forecast,” Nickels-
burg wrote. 

Another dent to the state economy will be to the tourism 
industry. With a new travel ban imposed on certain foreign-
ers and the rising value of the dollar, the number of tourists 
coming to the Golden State could decline as overseas trav-
elers find it harder to get a visa and as travel to the United 
States gets more expensive.

“At the moment, the dollar is relatively stronger that 
many other currencies, which makes America a more ex-
pensive vacation and other countries a cheaper vacation,” 
Nickelsburg said. “When it comes to visas, while Califor-
nia doesn’t receive a lot of tourists from the Middle East, 
there are some Asian countries where tourists come from 
that have a significant Muslim population. The visa process 
is going to discourage some people because it will take more 
time and be more difficult to get a visa.” 

Furthermore, the United States now is being perceived 

as less friendly toward foreigners and that will discourage 
some international tourists.

In 2015, the U.S. Department of Commerce said there 
were 17 million international travelers to California, includ-
ing 7.8 million people from Mexico, 1.1 million from China, 
and 580,000 people from India and the Middle East. During 
that same year, international visitors spent $15.2 billion, of 
which 64 percent was on leisure and hospitality and about 
19 percent was on retail. 

The strong dollar alone 
is expected to reduce the 
number of foreign tour-
ists coming to California 
by 5 percent this year and 
1.1 percent next year. That 
translates into a loss of $7.5 
billion in direct income in 
2017 and a drop of $9.2 bil-
lion in 2018.

Delayed tax cuts

One of Trump’s major 
rallying cries has been for 
a sizable cut to personal in-
come and business tax rates. 
At first, UCLA economists 
thought this financial gift 
would materialize later this 
year, but now they believe that it will happen in the first 
quarter of 2018. 

“With $500 billion in [personal and business] tax cuts ar-
riving in the first quarter of 2018, we expect a short-term 
growth spike that will soon fade as the economy bumps 
against its full-employment ceiling,” wrote UCLA senior 
economist David Shulman. 

Initially, the tax cuts will prompt a 2.8 percent increase in 
consumer spending this year and another 3.6 percent jump 
in 2018. 

That, in turn, will lead to a 2.4 percent growth this year in 
the country’s gross domestic product, a 3 percent GDP jump 
in 2018 and a 2.2 percent gain in 2019. 

But a large tax cut will lead to a big boost in the federal 

deficit, which is expected to exceed $1 trillion in 2019 com-
pared to $600 billion in 2016. This will probably lead to 
more inflation.

Jobs should continue to grow over the next three years, 
with 170,000 jobs being added every month this year and 
next and then trailing off to 110,000 jobs a month by 2019. 
The unemployment rate should bottom out at 4.1 percent in 
late 2018 and then gradually rise.

On the inflation front, the benchmark interest rate is ex-
pected to rise with a possible 
0.25 percent increase coming 
at the mid-March meeting of 
the Federal Reserve Board, 
chaired by Janet Yellen. Yel-
len has indicated in past inter-
views that there could be two 
more interest rate increases 
this year after March.

By the end of the year, 
UCLA Anderson economists 
forecast that the funds rate is 
expected to be near 2 percent 
and reach 3 percent by the 
end of 2018.

Higher interest rates means 
that the rate on a 30-year 
fixed-rate mortgage is forecast 
to exceed 6 percent by 2019, 
up from the current 4.25 per-

cent and almost double the recent low of 3.5 percent. 
Despite all the talk of border taxes and increased protec-

tionism, the strong dollar and tax cuts will ignite an import 
boom. After increasing by only 1.1 percent in 2016, imports 
will inch up by 4.3 percent in 2017 and climb 7.3 percent 
in 2018.

But export growth will be minimal as the strong dollar 
and retaliation from the administration’s protectionist views 
will limit export opportunities in the aircraft and agricultural 
sectors, UCLA economists said. 

Also, a trade war with Mexico could harm the U.S. and 
California economies. In 2015, the United States exported 
$236 billion in goods and services to Mexico while import-
ing $309 million. ●

UCLA Forecast  Continued from page 1
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FINANCE
Goodman Factors
3010 LBJ Freeway, Suite 140
Dallas, TX 75234
Contact: Alexandra Scoggin (323) 999-7466 or Bret 
Schuch (972) 241-3297
Fax: (972) 243-6285
Toll-free (877) 4-GOODMAN
www.goodmanfactors.com
Products and Services: As the oldest privately held 
factoring company in the Southwest, Goodman Factors 
provides recourse and nonrecourse invoice factoring for 
businesses with monthly sales volumes of $10,000 to 
$4 million. Services include invoice and cash posting, 
credit and collection service, and cash advances on 
invoices upon shipment. Due to Goodman’s relatively 
small size and centralized-management philosophy, its 
clients often deal directly with company management/
ownership. Its size also enables it to provide flexible 
arrangements and quick decisions. Goodman Factors 
now operates as a division of Independent Bank 
(Memphis, Tenn.), which has routinely been recognized 
as one of the Southeast’s highest-rated independent 
banks in terms of customer approval ratings and capital 
soundness. 

Hana Financial, Inc.
1000 Wilshire Blvd., 20th Fl.
Los Angeles, CA 90017
(213) 977-7244
Fax: (213) 228-5555
www.hanafinancial.com
Contact: Kevin Yoon
kevin.yoon@hanafinancial.com
Products and Services: Established in 1994, Hana 
Financial is a specialized nonbank financial institution 
that offers factoring, asset-based lending, SBA lending, 
home mortgage banking, investment banking, wealth 
management, and insurance services. Hana Financial 
evolved from a local startup serving a niche market of 
Southern California to a top 10 factor in the U.S. and a 
member of Factors Chain International, with offices in 
Los Angeles and New York.

Hilldun Corporation
Contacts:
Matthew Moeck, Director of West Coast Business 
Development
mm@hilldun.com
Brittany Parrish, Director of West Coast Business 
Development
brittany@hilldun.com
Los Angeles Office:
860 South Los Angeles, Suite 940
Los Angeles, CA  90014
(213) 955-9010
New York Office:
225 W. 35 St., 10th Floor
New York, NY 10001
(212) 244-2600
Joshua W. Kapelman, Executive Vice President
osh@hilldun.com
www.hilldun.com
Products and Services: For the past 50 years,  Hilldun 
has provided factoring and financial services to a vari-
ety of business owners in the fashion industry including 
manufacturers,  wholesalers,  importers,  and service 
providers. Specializing and understanding the needs 
of small business,  Hilldun can provide a fast-growing 
company with the working capital it needs while 
protecting it from credit losses. A premier,  leading 

factoring and finance company, Hilldun offers its clients 
peace of mind from financial worries. Not only can our 
clients have customized packages to match their needs, 
they can bank on the expertise of its management to 
provide advice and mentorship.

Merchant Factors Corp.
800 S. Figueroa St., Suite 730
Los Angeles, CA 90017
(213) 347-0101
Fax: (213) 347-0202
www.merchantfactors.com
Contact: Donald Nunnari, regional manager
dnunnari@merchantfactors.com
Products and Services: Merchant Factors Corp., 
conveniently located near the garment center, offers 
traditional non-recourse factoring. Our local manage-
ment team offers very quick responses to all inquiries 
and flexibility to meet our clients’ needs. Established 
in 1985 with offices in Los Angeles and New York, we 
pride ourselves on strong client relations.  

Milberg Factors, Inc.
Main Office:
99 Park Ave., 21st Fl., New York, NY 10016
Western Regional Office:
655 N. Central Ave., 17th Fl.
Glendale, CA 91203
(818) 649-8662 Fax: (818) 649-7501
www.milbergfactors.com
dreza@milfac.com
Contact: David M. Reza, SVP Western Region
Products and Services:  Milberg Factors offers a 
competitive menu of factoring, financing, and receiv-
ables-management products for entrepreneurial and 
middle-market companies with more personalized 
attention than larger institutional firms. A partner of 
our firm manages every client relationship. Our 80-year 
track record in the factoring industry assures our clients 
that they will enjoy a stable relationship supported by a 
mature and experienced staff. 

Soleil Chartered Bank 
55 Wall Street, Suite 530
New York, N.Y. 10005
Contact: Darren W. Grose
Associate-Trade Finance
(646) 415 8261 
darreng@soleilbank.com
www.soleilbank.com
Products and Services: At Soleil Chartered Bank, we 
understand that it’s not one size fits all. Soleil provides 
trade finance services for different industries around 
the world. From textiles to raw commodities, Soleil’s 
letters of credits and other financial instruments have 
helped importers and exporters achieve success in their 
businesses for over 13 years. We offer documentary 
letters of credit, standby letters of credit, bank guaran-
tees, and performance bonds. Soleil is a private bank 
offering competitive rates and personalized, effective 
straightforward service. Our textile portfolio includes 
clientele from China, Bangladesh, Korea, Thailand, and 
the United States of America.

FASHION
Atlanta Apparel
www.AmericasMart.com/apparel
Products and Services: Atlanta Apparel is the largest 
apparel market on the East Coast, offering thousands 
of contemporary and ready-to-wear women’s, chil-
dren’s, and accessories lines all together in one 
location at one time. As the apparel and accessories 
collection of AmericasMart® Atlanta, it features an 
expansive-—and growing—product mix, including 
contemporary, ready-to-wear, young contemporary, 
social occasion, bridal, activewear, resortwear, swim, 
lingerie, fashion jewelry, fine jewelry, shoes, handbags 
and more showcased in permanent showrooms and 
temporary exhibition booths. Trend-driven juried tem-
porary collections include Premiere (women’s premium 
high-end/contemporary apparel, denim, and acces-
sories), Premiere LUXE (high-quality luxury apparel and 
accessories) and Emerging Designers (new-to-market 
designers). Atlanta Apparel presents five apparel mar-
kets and three specialty markets: WORLD OF PROM 
(prom, pageant, quinceañera, social occasion) each 
year and VOW | New World of Bridal twice each year. 

Buhler Quality Yarns 
Corp.
1881 Athens Highway
Jefferson, GA 30549
(706) 367-9834
www.buhleryarns.com
sales@buhleryarns.com
Contact: David Sasso
Products and Services: Buhler Quality Yarns 
Corp.—We make MicroModal® work. The exceptional 
attributes and luxury of MicroModal are now more 
attainable. Supply chain optimizations and industry 
relationships allow manufacturers to benefit from our 
experience as the first successful MicroModal spinner 
in the US. Let us show you how affordable luxury can 
be. www.buhleryarns.com

California Market Center
110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600
www.cmcdtla.com
Products and Services:  Five seasons a year, buyers 
from around the globe flock to the CMC (California 
Market Center) for Los Angeles Fashion Market, the 
West Coast’s premier destination for thousands of 
apparel and lifestyle collections displayed in hundreds 
of the CMC’s showrooms and temporary exhibitor show-
cases. Featured trade shows include ALT Activewear & 
Lifestyle Tradeshow, Select Contemporary Tradeshow, 
Transit LA Shoe Show, and the LA Kids Market. LA 
Fashion Market at the CMC now offers visiting retailers 
and brands more opportunities and resources than ever 
before to exhibit in and shop from. 

Cooper Design Space
860 S. Los Angeles St.
Los Angeles, CA 90014
(213) 627-3754
info@cooperdesignspace.com
www.cooperdesignspace.com
Products and Services: The Cooper Design Space, at 
the corner of Ninth and Los Angeles streets in the heart 
of L.A.’s Fashion District, hosts a space that embraces 

cross-pollination among L.A. lifestyle businesses in 
fashion, media arts, and publishing. The building is 11 
stories tall and, having been built in 1927, represents 
the city’s history of creative commerce. It’s a space 
that encourages fluidity across functions by offering 
an event venue, offices, and showrooms in a single 
location.

Dallas Market Center
2100 Stemmons Freeway
Dallas, TX 75207
(214) 655-6100 or (214) 744-7444
www.dallasmarketcenter.com
Products and Services: Dallas Apparel & Accessories 
Markets are held five times each year at Dallas 
Market Center. Located in one of the country’s fastest-
growing regions, Dallas Market Center brings together 
thousands of  manufacturers and key retailers in an 
elevated trade show environment. Featuring 500 per-
manent showrooms and over 1,000 temporary booths, 
including expanded contemporary lines and resources, 
Dallas Market Center is where style starts. For the 
latest news and upcoming market dates, visit Dallas 
Market Center’s website. 

Fashion Market Northern 
California
3701 Sacramento St., Suite 204
San Francisco, CA 94118
(415) 328- 1221
fashionmarketnorcal@gmail.com
www.fashionmarketnorcal.com
Contact: Suzanne De Groot 
Products and Services: The trend driven and easy-to-
shop Fashion Market Northern California is the largest 
open-booth show on the West Coast, with over 2,000 
apparel and accessories lines. Our exhibitors showcase 
every category: European to contemporary to updated 
to juniors, plus a wide range of classic to trend acces-
sories. Every market offers complimentary continental 
breakfast, lunch coupons for buyers, and coffee and 
cookies in the afternoon—another plus! The buzz is 
that this is the show to attend! We are offering free 
parking to all buyers on Monday and Tuesday until 10 
a.m. Buyers can turn in their receipts at the registration 
desk for reimbursement. Our popular “Late Night at 
FMNC” will continue—extended hours on Monday—to 
allow buyers to miss the evening traffic commute and 
enjoy complimentary wine or beer from 4 to 7 p.m. In 
April, we will be hosting the well-known motivational 
speaker Mike Campian during the Late Night.  Look for 
details on our website and Facebook pages. We invite 
any new buyer to come check us out—with a compli-
mentary one-night stay at the Marriott during the show. 
Contact us for details.
 

The New Mart
127 E. Ninth St.
Los Angeles, CA 90015
(213) 627-0671
Fax: (213) 627-1187
www.newmart.net
Products and Services: In the heart of Los Angeles’ 
Fashion District is the landmark New Mart Building. 
The showrooms of The New Mart represent the most 
exclusive and coveted contemporary lines from an 
international array of designers and manufacturers. 
The New Mart is unique in both architecture and style. 
The intimate setting creates a user-friendly experience 
for visitors. Each of its glass-fronted, uniquely designed 
showrooms provides a buying adventure that cannot be 
experienced at any other showroom destination. The 

New Mart is open year-round to the wholesale trade 
only and has 95 showrooms featuring hundreds of 
contemporary women’s and men’s apparel and acces-
sory resources.

SoCal Blanks
18239 S. Figueroa St.
Gardena, CA  90248
(310) 965-9776
www.socalblanks.com
Products and Services: We at SoCal Blanks are com-
mitted to the highest standards in every aspect of our 
business. From manufacturing to customer service and 
shipping, every individual is dedicated to delivering our 
premium blanks with the highest level of quality and 
service. We offer you a wide variety of high-quality, 
off-the-shelf apparel as well as custom-dyed garments 
in both men’s and women’s styles. In a hurry? We carry 
deep inventories of the most popular styles and colors 
in 100% ringspun cotton, poly-cotton blend, and tri-
blend fabrics. We produce our own yarn, create our own 
fabrics, and cut and sew in our own facilities. Quality is 
always consistent and turn times are usually a matter 
of hours, not days. Looking for something different? 
Our garment-dye options give you unlimited colors 
and choices. We can custom dye any of our premium 
garment-dye blanks to any color or colors you desire.

ACTIVEWEAR
JP Sportswear
1820 E. 41st St., Los Angeles, CA 90058
(323) 235-5959
Contact: Paco Ballester
www.jpsportswear.net
info@jpsportswear.net
Products and Services: JP Sportswear has been 
manufacturing high-quality active apparel and techni-
cal sewn products in Los Angeles since 1979. With 
more than 250 commercial sewing machines in our 
spacious and modern 41,000-square-foot facility, JP 
can quickly scale to meet our customers’ production 
needs by utilizing our modular manufacturing platform. 
Automated cutting and digital pattern and marker sys-
tems allow us to make seamless transitions from style 
to style. State of the art digital sublimation printing and 
transfer equipment give our customers the ability create 
customized products to stand out in the marketplace. 
Our fulfillment services include warehousing, pick 
and pack, and drop shipping to maximize your speed 
to market. Contact us to find out more about how JP 
Sportswear can help your company minimize inventory 
risk and maximize sales with our high-quality manu-
facturing platform.

Resource Guide

This listing is provided as a free service to 
our advertisers. We regret that we cannot 
be responsible for any errors or omissions 

within Resource Guide.

Anxiety over a “Trump Slump” in tourism to the United 
States has become an issue, and California retailers have 
wondered if a travel ban initiated by the Trump Administra-
tion could affect them.

A leading voice for the American tourism business, Rog-
er Dow of the U.S. Travel Association, made a statement 
against the president’s executive order, which limited travel 
from six majority-Muslim countries.

“It doesn’t appear that the administration fully seized 
the opportunity to differentiate between the potential secu-
rity risks targeted by the order and the legitimate business 
and leisure visitors from abroad who support 15.1 million 
American jobs,” Dow, the association’s president and chief 
executive officer, said in a March 6 statement. The Attorney 
General from the state of Hawaii filed a suit on March 8 to 
stop the ban in part because it would hurt the island state’s 

tourism. Attorneys General for the states of Washington, Or-
egon and New York also started motions to upend the ban, 
according to media reports.

The ban was ordered months before late summer, when 
crowds of visitors from Persian Gulf countries traditional-
ly visit Los Angeles and Orange counties. They have been 
known to spend large sums of money at high-end stores. 
Some retailers have characterized August as “Saudi month” 
for Saudi visitors’ business.

While Saudi Arabia, United Arab Emirates and other 
Middle Eastern countries are not part of the travel ban, Ron 
Robinson, founder of the Ron Robinson boutiques in Santa 
Monica, Calif., and Los Angeles, feared that the ban might 
push visitors away. 

“There is much reporting of so many people being de-
tained, that it creates an uncomfortable environment. People 

will ask themselves, ‘Do I really want to go through that?’” 
Robinson said.  “I don’t know if it will affect them,” he said 
of Middle Eastern tourists. “I don’t believe if it is a positive 
inspiration as they ponder a visit to our country.”

When asked for comment on a possible travel ban, South 
Coast Plaza’s Debra Gunn Downing said that 2017 would 
still be a good year for the luxe retail center, even if there are 
travel changes. Fraser Ross, owner of the Kitross boutique 
located near high-end hotels in Beverly Hills, Calif., said 
the tourist business is crucial for boutique retailers in an era 
when e-commerce business continues to skyrocket.

“Any tourist that comes to LA, we welcome them with 
open arms. They pump the economy more than everyone re-
alizes that they do,” Ross said. “A lot of people would not 
have jobs if were not for tourists. I consider tourism bigger 
than Christmas.”—Andrew Asch

So Cal Retailers Anxious Over Travel Ban
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DIRECTORY OF PROFESSIONAL SERVICES & BUSINESS RESOURCES To advertise call June Espino
213-627-3737 x250

To advertise Email: 
june@apparelnews.net

ACCOUNTING SERVICES

CONTRACTOR

HOVIK M. KHALOIAN

5 2 0  N .  C E N T R A L  A V E . ,  S U I T E  #  6 5 0
G L E N D A L E ,  C A  9 1 2 0 3

T E L :  8 1 8 . 2 4 4 . 7 2 0 0 

H O V I K @ H M K C P A . N E T

ACCOUNTING • AUDITING
TAXATION SERVICES FOR THE APPAREL INDUSTRY

CPA

MODEL SERVICES
FIT MODELS

PATTERN/SAMPLE

           Patterns and Samples
First thru production Patterns, Samples,  
Duplicates, Grading, Marking, Spec Sheets. 

Specializing in Swimwear, also Activewear,  
Sportswear and Contemporary.

Experience in all categories: Children, Jr., Missy, Women

With 10 yrs of Exp.  
Conveniently Located in Downtown Los Angeles.

Call Bonnie at (213) 422-3139  
Bonnie@bgoddesignstudio.com

WHERE YOUR FULFILLMENT DOLLAR BUYS MORE

20675 Nordhoff Street, Chatsworth, CA 91311 

(818)998-8366
info@medallionenterprises.com  
www.medallionenterprises.com

•MEDALLION - Your Fulfillment Partner with over 30 years’ experience
•Our specialty is apparel & accessories warehousing & fulfillment
•Personalized Full-Service Fulfillment You Can Count On
•Order Management System provides 24/7 Access, Inventory Control
•Flexible Costs Fit Your Specific Business
•We Love Our Apparel and Accessory Partners
•When Service and Performance Really Matter!
•Your Business Deserves a Worry-Free Fulfillment Service

A division of Medallion Enterprises Inc.

FULFILLMENT AND LOGISTICS

SWIM & ACTIVEWEAR  
FULL PACKAGE SERVICE

 
WRAP CERTIFIED FACTORY

(Low MOQ, Competitive Prices, EDI Compliant)
Full sample development & production service

 
Contact us today 

SOVEREIGN SKY INC. (SSI)
SSIPrivateLabel.com

Info@ssiprivatelabel.com, April@ssiprivatelabel.com
(626) 327-3344

PRIVATE LABEL

SEWING MACHINE SERVICES
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March 17
Cover:  LA Market Wrap

Real Estate
Technology

Fashion Advertorial

Bonus Distribution
Dallas Market Week 3/22–25

DG Expo Miami 3/29–30
Atlanta Apparel 4/5–9

March 24
Cover:  LA Runway

Technology 

Bonus Distribution
LA Majors Market 4/3–5
Atlanta Apparel 4/5–9

March 31
Cover: LA Runway

Denim Report
Surf Report

New Resources
Spot Check

Tech Advertorial
Industry Focus: Technology 

Denim  
Advertorial Education  

in Focus

Bonus Distribution
LA Majors Market 4/3–5

April 7
Cover: LA Runway

LA Majors Market Coverage
Made in America

Industry Focus: Finance
Made in America Advertorial

Bonus Distribution
Fashion Market Northern California 4/23–25

UCLA Anderson Forecast 

Predicts Moderate Economic 

Growth and Rising Housing 

Prices in California

If you’re expecting the economy to go gangbusters in the 

near future, forget about it. 

According to the recently released UCLA Anderson 

Forecast’s quarterly update, the next two years will be 

pretty much a repeat of the past several years—moderate 

growth with job gains. But future job gains won’t be quite 

as robust as in previous years.

UCLA Anderson Senior Economist David Shulman, 

➥ Quarterly Report page 2

The Sept. 26–28 Spring ’17 edition of the LA Majors 

Market ran at the same time as the LA Textile show, and 

it brought in a crowd to the California Market Center.

“The [California Market Center] parking lot was full. I 

can’t remember the last time that happened,” said Chris-

tian Wicks, executive vice president of sales and marketing 

for the Blank Slate showroom. The overlapping crowds 

created opportunities for crossover traffic for buyers, he 

said. However, the Majors Market was mostly an appoint-

Parking Lots Full, At-Once 

Orders at LA Majors Market

By Deborah Belgum Senior Editor

By Andrew Asch Retail Editor
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INSIDE:
Where fashion gets down to businessSM

www.apparelnews.net

Fields’ Forecast ... p. 2

Surplus at Majors bows ... p. 4

Industry Focus: Finance ... p. 6 

Factory Direct returns for 4th show ... p. 11

Layoffs planned at BCBG ... p. 11

Finance Resources ... p. 13

➥ Majors Market page 9

THE VOICE OF THE INDUSTRY FOR 71 YEARS

TRADE SHOW REPORT

The Sept. 26–28 run of the Los Angeles International 

Textile Show drew a diverse crowd. Among the attend-

ees shopping the show at the California Market Center 

were representatives from Karen Kane, Trina Turk, Joie, 

Halston, BCBG, Bailey44, Black Halo, Guess, Calvin 

Rucker, Current/Elliot, David Meister, Alo Yoga, Be-

yond Yoga and Bebe; designers Raquel Allegra, Kevan 

Hall, Peter Cohen, Corey Lynn Calter, Estevan Ramos and 

Anna Kinney; and manufacturer Dov Charney. In addition 

LA Textile Show Draws Mix of LA 

Brands, NY Manufacturers and 

International Attendees

By Alison A. Nieder Executive Editor

➥ LA Textile Show page 10

TRADE SHOW REPORT

4

Look West 
Directives West presented its Trends of the Season runway 

show—featuring Spring/Summer 2017 looks for the 

contemporary, updated, juniors and girls’ markets—on Sept. 27 

in the California Market Center Fashion Theater during LA Majors 

Market. For more from the show, see page 12. 

C/MEO Collective romper, Rehab jacket

11
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For classified information, call Jeffery Younger
at 213-627-3737 ext. 280
jeffery@apparelnews.net

Real Estate

Buy, Sell and Trade

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754

www.apparelnews.netVisit www.apparelnews.net/classifieds
to place your ad in our self-serve system

P 213-627-3737 Ext. 278, 280
F 213-623-1515

C L A S S I F I E D S 

Jobs Available Jobs Available Jobs Available

JUNIOR	&	MISSY	DESIGNER

Jr	&	Missy	de	signer	with	graphic	ex	pe	ri	ence,

high	pro	fi	ciency	in	Pho	to	shop	&	Il	lus	tra	tor.	Must

have	exp.	in	screens,	dyes,	sub	li	ma	tion.	Need

fab	ric	knowl	edge	in	knits.	Able	to	ex	e	cute	art

needs	quickly.	Email:	evcr@	evcr.	com

HUMAN	RESOURCES	COORDINATOR

Must	be	bilin	gual	Eng/Span	and	able	to	Trans	‐

late	doc	u	ments/con	ver	sa	tions.	New	Hire/Ter	mi	‐

na	tion	Pro	cess	ing.	Em	ployee	Hand	book,	Form	

I-9,	Back	ground	Checks,	EDD	Re	port	ing,	etc.

Health	In	sur	ance.	Work	ers	Com	pen	sa	tion.	

Mo	tor	Ve	hi	cle	Records.	As	sist	with	Re	cruit	ment

and	In	ter	view	Appts.	Tem	po	rary	Staffing

Needs.	Spe	cial	Pro	jects	ie:	Par	ties/Events,

Safety	Meet	ings,	Fa	cil	i	ties,	etc.	Re	cep	tion	ist	

Du	ties.	

Send	res.	to:	trankin@	sel	fest	eemc	loth	ing.	com

PRODUCTION	PATTERNMAKER

Ju	nior	dress	com	pany	seek	ing	a	pro	duc	tion	

pat	tern	maker	10	years’	ex	pe	ri	ence	in	day,	club,

and	spe	cial	oc	ca	sion	dresses.	Must	have	good

com	mu	ni	ca	tion	skills	and	fol	low	up	skills.	Must

be	able	to	work	in	a	fast	paced	en	vi	ron	ment

and	meet	dead	lines.	Must	be	pro	fi	cient	in	

Ger	ber.	Please	con	tact	Au	rora	@	bee	darl	in.	com

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

FIRST	THRU	PRODUCTION

PATTERNMAKER

Able	to	ex	e	cute	De	sign	ers	Vi	sion.	Ex	cel	lent	

com	mu	ni	ca	tion	skills.	Must	pos	sess	ex	cep	tional

hands	on	pat	tern	mak	ing,	fit,	con	struc	tion,	

gar	ment	de	tail	and	able	to	work	in	a	fast	paced

en	vi	ron	ment.	Knowl	edge	with	pri	vate	la	bel

stores	with	spe	cial	spec	i	fi	ca	tions,	de	tailed	fit	‐

tings,	va	ri	ety	of	wo	ven	&	knit	fab	rics	for	missy

&	women	blouses.	Min	i	mum	of	5	yrs.	exp.

Must	know	Ger	ber	ver	sion	8.

**will	be	given	test	pat	tern	to	all	com	pe	tent

can	di	dates**

E-mail	re	sume	to:	emer	ald@	glo	rial	ance.	com

IMPORT	PRODUCTION	MANAGER

Fast	paced	ju	nior	com	pany	look	ing	for	an	ex	pe	‐

ri	enced	Pro	duc	tion	Man	ager.	Must	have	5-7

years	min	i	mum	im	port	pro	duc	tion	ex	pe	ri	ence

in	the	fast	fash	ion	mar	ket.	Need	to	be	de	tail

ori	ented	and	well	or	ga	nized.	Abil	ity	to	speak

Man	darin	is	a	plus.	Please	email	your	re	sume

to:	jonathon@	mik	encl	othi	ng.	com	or	fax	to:	

(323)-558-7000	Attn.	Jonathon

SAMPLE	SEWER	APPAREL	INDUSTRY

Mfg	com	pany	in	Gar	dena,	CA	is	look	ing	for	an

ex	pe	ri	enced	SAM	PLE	SEWER.	Must	be	able	to

sew	knit.	Ap	ply	in	per	son	15730	S.	Figueroa

Street.,	Gar	dena,	CA	90248	or	

call	310-631-4955	ext.	202

Jobs Wanted

Business Opportunity
......JOINT	VENTURES	/	INVESTOR......

FOR	BUSINESS	OPPORTUNITIES

Gar	ment	/	Tex	tile	re	lated

Only	LA	based	com	pa	nies

Email:	eda	dayan@	yahoo.	com

Go Beyond the News
and Behind the Scenes

The editors and writers of 

California Apparel News

are blogging at 

ApparelNews.net/news/blogs

we’re blogging

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact	Mar	vin	or	Michael	

STONE	HAR	BOR	(323)	277-2777
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