
LA Designer Michael Costello 
Expanding Into Retail From 
His Downtown Post

The numbers tattooed on Michael Costello’s arm—
12614—say it all. On Jan. 26, 2014, Beyoncé wore the de-
signer’s white lacy and semitransparent gown to the Grammy 
Awards, and in just one night she pushed the former “Project 
Runway” contestant to the top of the celebrity-designer map. 

Beyoncé is still a Costello client as are Lady Gaga, Katy 
Perry and Jennifer Lopez. An assistant for Nikki Minaj re-
cently stopped by Costello’s downtown Los Angeles design 
studio to pick up a white chiffon jumpsuit made just for her.

With celebrity clients now making up about 50 percent of 
Costello’s business and bridal customers making up as much 
as 40 percent during the wedding season, the “Project Run-
way” alum has decided to reach out even more to consumers 
by opening a chic boutique at Ninth and Main streets. Located 
just around the corner from his design studio, which is stashed 
away on the second floor of an historic building, the boutique 
should open in late July or early August when renovations are 
complete, he said.  

➥ Costello page 8

Early in BB Dakota’s history, the brand was picked up 
by the juniors buyer from a major department store—even 
though the Costa Mesa, Calif.–based company didn’t consider 
the brand a juniors label. 

“In our heads we were a contemporary brand,” said 
Gloria Brandes, BB Dakota’s chief executive officer and 
creative director. 

When the same buyer moved to the department store’s con-
temporary buying team, she wanted to take the brand with her, 
Brandes said. At the MAGIC trade show in Las Vegas, the 
buyer placed an order for BB Dakota for the store’s contem-
porary floor. But when the store’s new juniors buyer arrived in 
the booth, Brandes had to do some quick thinking.  

“We said, ‘We still have this part of the brand available,’” 
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THE VOICE OF THE INDUSTRY FOR 72 YEARS

Band of Gypsies designer Barbara Strasmore drew inspiration 
from the romance of the 1960s for her Fall 2017 collection, 

which was recently featured at an event at Brigade LA in 
downtown Los Angeles. For more from the show, see page 5.

 ’60s Gypsies
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With little fanfare, Dov Charney, perhaps 
the basics industry’s most flamboyant entre-
preneur, unveiled his latest project.

It’s a 100,000-square-foot factory for a 
new basics line called Los Angeles Apparel. 
The line is his follow-up to American Ap-
parel, the basics company he founded in the 
late 1990s. 

American Apparel was a magnet for at-
tention with its risqué ad campaigns; the way 
it championed new T-shirt silhouettes and 
fabrics; its company culture, which boasted 
of compensating its sewers and workers with 
the highest pay in the world of apparel man-

ufacturing—and also corporate drama. Char-
ney was forced out of American Apparel in 
2014. After his failed attempt to retake the 
company, it filed for chapter 11 bankruptcy 
and was acquired by Gildan Activewear for 
$88 million earlier this year.

A few months ago, the South Los Ange-
les factory for Los Angeles Apparel started 
making T-shirts, hoodies, bodysuits and 
nearly everything that American Apparel 
made. On June 16, the company launched its 
wholesale website, www.losangelesapparel-
imprintable.net. Eventually the site will 
branch out into the consumer business. The 

privately held company re-
cently wrapped up a Series 
A round of funding. 

The new brand’s website 
devotes a page to its mis-
sion, which is very similar 
to American Apparel’s. The 
company hopes to eventu-
ally employ thousands of 
workers. It will buy textile 
and yarn products made in 
the U.S., sourcing recycled 
cotton as well as dyeing and 
finishing fabrics locally. 

On June 20, Charney 
spoke to a tour group of 
journalists and members of 
the Fashion Business Inc. 
entrepreneurial education 
nonprofit. FBI led the tour of the Los Ange-
les Apparel plant, which is located in a facil-

ity that was formerly an 
American Apparel factory. 
About 90 percent of the 
factory’s machinery once 
was used to make Ameri-
can Apparel. About 400 
people work there, many 
alums of American Ap-
parel.

Some of the factory 
workers volunteered to 
work a few hours a week 
at Los Angeles Apparel 
outside of their day jobs 
before Charney could pay 
them. These workers have 
the option to reinvest some 
of their pay into equity in 
Los Angeles Apparel. The factory is in opera-
tion 24 hours a day, with staff working two 
shifts in the factory. Designers also work in 
the factory. Since Charney is present at the 
factory at all hours, many others come to 
work at nontraditional times.

The brick-walled space is covered in a 

ceiling of skylights. Lobby 
walls are lined with photo 
portraits of the famous 
Dogtown skateboarders, 
who pioneered the sport 
and the lifestyle of skate-
boarding in the 1970s. A 
design room features paint-
ings created by Charney’s 
grandfather Hymie Char-
ney. It’s a dog-friendly 
factory (as was American 
Apparel), with a couple of 
dogs owned by staff wan-
dering around the space. 
It’s also a second home to 
Dov Charney. He keeps a 
bed in his office for stints at 
the plant when he doesn’t 

have time to return to his home in Los Ange-
les’ Silver Lake neighborhood.

During a talk with FBI members, Charney 
said that he was optimistic about the apparel 
business and domestic apparel manufac-
turing, even during times of great change. 
“There is so much opportunity,” he said. 
“Don’t listen to crybabies. Get dirty, roll up 
your sleeves, change things.”—Andrew Asch

The new management team at the Cali-
fornia Market Center hosted a meet-and-
greet breakfast for tenants following the 
closure of a deal between CMC owners 
Jamison Services and Brookfield Proper-
ties, the real estate giant that runs properties 
such as FIGat7th and Bank of America 
Plaza. 

The June 19 event was held in the lobby of 
the building, where current and former CMC 
tenants met with Brookfield staff, including 
David Foley, Brookfield’s vice president 
operations and the new general manager of 
the CMC. Foley has already moved into his 
new office in the building. Attendees were 
treated to a full breakfast spread, including 
egg strata, avocado toast, fresh coffee and an 
assortment of aguas frescas. 

In preparation for the 
Monday morning event , 
the skylight over the lobby 
atrium had been washed, the 
Ninth Street entrance patio 
scrubbed and the parking-lot 
elevator bays given a fresh 
coat of glossy paint. 

Brookfield intends to “sig-
nificantly invest in and trans-
form the California Market 
Center into a 21st-century 
creative, mixed-use office 
campus,” according to com-
pany materials. 

Plans call for maintaining 
the 1.8-million square-foot 
complex’s position as a venue 

for wholesale apparel industries and trade 
events while also introducing creative office 
space and retail. 

“Drawing wholesalers and trade events 
from across the region, the California Mar-
ket Center—which now stands at the epicen-
ter of downtown Los Angeles’ rising 24/7 
live-work business district—has a long and 
impressive history of promoting commerce 
and creativity in the heart of our city,” said 
Bert Dezzutti, Western region executive vice 
president for Brookfield Office Properties, 
in a company statement. “We are excited to 
usher this storied business center into a new 
era, reflective of the recent success of the 
surrounding neighborhood, while establish-
ing it as the premier center in LA for creative 
tenancy.”—Alison A. Nieder

Brookfield Takes Over at CMC

David Foley, the new general manager of the California Market 
Center, meets with tenants at a meet-and-greet event on June 19. 

WOVEN • HANGTAGS • PRINTED • HEAT TRANSFERS • STICKERS
PRICE TICKETS •RFID • CARE LABELS • METAL • PATCHES 

Charney’s Los Angeles Apparel Factory Starts Biz

Dov Charney
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T-SHIRTS

June 25
Fashion Market 
Northern California
San Mateo Event Center
San Mateo, Calif.
Through June 27

June 26
CALA
Denver Mart
Denver
Through June 27

June 29
TPC Summer 
Networking Event
Otium
Los Angeles

Empower Breakfast, 
benefiting Dress for 
Success
Taglyan Complex
Los Angeles

July 10
Hong Kong Fashion 
Week
Hong Kong Convention 

and Exhibition Centre
Hong Kong
Through July 13

July 11
Swim Collective
Hyatt Regency
Huntington Beach, Calif.
Through July 12

July 11
Milano Unica
Shirt Avenue
Milan, Italy
Through July 13

July 13
Agenda
Long Beach Convention 
Center
Long Beach, Calif.
Through July 14

Submissions to the calendar should be faxed to the 
Calendar Editor at (213) 623-5707. Please include the 
event’s name, date, time, location, admission price 
and contact information. The deadline for calendar 
submissions is the Tuesday prior to Friday publication. 
Inclusion in the calendar is subject to available space and 
the judgment of the editorial staff.

There’s more
 on ApparelNews.net.

CalendarCalendar

For calendar details and contact 
information, visit ApparelNews.
net/calendar.

Greg Alterman founded blank-T-shirt com-
pany Alternative Apparel in 1996, and he had 
grown it into a $74 million enterprise when he 
left it in early 2013. He next made headlines as 
the cofounder of Juice Served Here, a high-
end cold-pressed juice and beverage maker 
that runs 10 stores in Los Angeles and Orange 
counties. 

His latest venture brings him back to the 
apparel industry. His new lifestyle brand, M/f 
people, is scheduled to take a bow June 23. 

M/f people is headquartered in West Los 
Angeles and is a return to manufacturing T-
shirts and basics clothing for the serial entre-
preneur.

M/f people will not only offer T-shirts, 
hoodies and sweatpants, it also will offer skin-
care and hygiene products and eventually 
homewares and accessories as well as food and 
beverages, Alterman said in a phone interview. 
The clothes aim to be gender neutral, which 
is the inspiration for the brand’s moniker. The 
brand is not specifically for men just as it is not 
specifically for women. It’s for people, Alter-
man said.

While the line’s sweatpants are gender spe-
cific, the great majority of the line’s 87 items 
are meant to be gender neutral, and the line’s 
future categories, including underwear, will be 
gender neutral. “The world is ready for this. I 
want to be the brand in the world that stands for 
it the most,” Alterman said.

Discussion of gender roles is currently in 
vogue. TV show “Transparent” features a 
transgender lead character and has received 
a lot of critical acclaim and won the Golden 
Globe award for best comedy series in 2014. 
This year, H&M introduced a unisex col-
lection, Denim United. Many other fashion 
brands have been exploring this creative ter-
ritory, said Monica Reyes, a creative director 

who has worked with emerging brands in Los 
Angeles.

“It’s taking a wide stance in the market,” 
Reyes said. “It’s everywhere. If people want to 
define if it’s genuine or not, it’s up to consum-
ers.”

The new brand also 
takes inspiration in Al-
terman’s drive for sim-
plicity, which started 
with a health scare in 
2015. Alterman suf-
fered a brain hemor-
rhage. He survived 
only because of the 
lightning-quick speed 
of paramedics getting 
him to a hospital and 
excellent care by a 
team of neurologists. 
He also rebounded to 
regain his previous 
good health.

Alterman had to 
convalesce for a pe-
riod of nine months. 
He spent a lot of time 
thinking about the dai-
ly routine of his family, 
and he thought it was 
too busy and cluttered, 
even when it came to 
skin-care products and clothing.

“We have double and triple the things we 
need,” he said. “We all need to simplify and 
purge, then you can manage your daily essen-
tials from one company that you can trust and 
know intimately.”

The new brand will attract those with a min-
imal design aesthetic.

“We’ve gone into less detail in our items,” 

Alterman said. “We do not offer anything that 
is not necessary. It’s a difficult design to do. It’s 
a better design. Its innovation by deletion.”

For M/f people’s skin-care products, he 
worked with Rob Goldfaden, a career skincare 
business entrepreneur. The skin-care products 

are made in Miami and 
Los Angeles.

Joining M/f people’s 
clothing division is Tif-
fani Williams, who 
worked with Alterman 
in product development 
for 10 years at Alterna-
tive Apparel. Williams 
serves as vice president 
of operations for M/f 
people. Currently, M/f 
people apparel will be 
sold through the com-
pany’s direct sales site 
(mfpeople.com). Retail 
price points will be $44 
to $135.

The clothes will 
be made with Peru-
vian Pima cotton and 
manufactured in Peru. 
Also featured in the 
line are proprietary 
yarns that will give 
some of the clothes 

a unique texture. Fabrics include jersey, 
French terry, long-loop French terry, linens 
and woven fabrics. The collection will fea-
ture T-shirts, sleepwear, sweatpants, sleep 
pants and, sometime in the future, underwear 
and socks. To offer clothes for a wide range 
of people, sizing for basic items runs from 
extra small through extra large.

—Andrew Asch

Alternative Founder Returns With M/f people Brand
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Thank you 2017 Sponsors

TPC Summer Networking Event 
Join us for an evening of 

cocktails and conversation!

Thu.,  June 29, 5 – 7:30 p.m.
Otium

222 S. Hope St., Los Angeles, CA 90012

Register at the TPC website
www.theprofessionalclub.com

facebook.com/
TheProfessionalClub

twitter.com/TheProfClub theprofessionalclub.com

she said. “And that became Jack by BB Da-
kota. At MAGIC is where we split up the 
label. It really determined that BB Dakota is 
cotemporary and Jack is juniors.”

Brandes told that story to a crowd of about 
100 fashion executives and entrepreneurs at a 
June 8 event organized by UBM Fashion, the 
parent company of apparel trade shows MAG-
IC, Project and Coterie. This was the second 
time UBM hosted its Swimlessons program 
in Los Angeles. Brandes shared the program 
with Kim Johnson, the former chief operating 
officer at Drifter; Tim Moore, the executive 
vice president of Hilldun Corp.; and Syama 
Meagher, the chief executive officer of Scal-
ing Retail. (The author was among the panel-
ists as well.) Chelsea 
Matthews, founder 
and executive creative 
director of Matte 
Black, served as the 
event moderator. 

These days, BB 
Dakota is carried in 
about 1,200 accounts, 
Brandes said, includ-
ing the core boutique 
base, where the brand 
got its start. 

“We spent years 
in boutiques building 
that account base,” 
Brandes said. “It’s 
very solid and they’ve 
very loyal. If their 
credit holds, they’re 
a great place to start 
and they really show-
case brands.”

The line is also 
carried in majors 
such as Nordstrom, 
Bloomingdale’s and 
Lord & Taylor.  Two 
years ago, the compa-
ny partnered with the 
lifestyle blog “Cup-
cakes and Cashmere.” 

“We thought that was a match made in 
heaven,” Brandes said, adding that “Cupcakes 
and Cashmere” founder Emily Schuman and 
her husband and business partner, Geoffrey 
Fuller, proved to be a good fit with BB Da-
kota. 

“Emily and her husband are very savvy,” 
Brandes said. “They understand how to mar-
ket and she believes in what she does and her 
product.”

Still, Brandes said, BB Dakota is not 
looking to build a stable of blogger-licensed 
brands. 

“We want to focus on our own brands,” she 
said. “Emily was something special.” 

The company recently launched a new 
social-occasion line called RSVP. 

Moore, the executive vice president with 
Hilldun, walked the crowd through several fi-
nancing options, including production financ-
ing and receivables financing, or factoring. 
He also discussed the growing popularity of 
another kind of financing merchant, advance 
financing, which is popular with e-commerce 
sites and other businesses that do much of their 
business with credit cards. Under this method, 
Hilldun will look at a company’s monthly 
credit-card receipts and the monthly shipping 
quantities to determine a line of credit based 
on multiple months of projected shipping. 

Scaling Retail’s Meagher outlined a few 
emerging trends in retail, including co-retail-
ing, in which a company will rent space within 
an existing retailer. 

“What you get in exchange depends on the 
retailer,” she said, pointing to examples such 
as Wolf and Badger and Dreams on Air, 
both in New York. 

“Think about these spaces as marketing 
opportunities for your company,” she said. 
“It allows you to test out things like price-
point sensitivity. [But] you cannot count on 
these spaces to be a retail-sales generator for 
growth.” 

Meagher also suggested attendees look 
into the practice of “see now, buy now.” For 
a small company, that might mean a capsule 
collection that is immediately available for 
purchase. 

Another option is “social selling” on mo-
bile-technology platforms such as Villoid. 

“As retail is evolving, your consumer is 
evolving,” she said. “Retail is not dead. It is 
just changing. It takes four to six touch points 
to make a consumer brand loyal.” 

During the Q&A session following Mea-
gher’s presentation, one attendee asked about 
marketing budgets. Meagher recommended 
channeling 30 percent of a company’s profits 
back into marketing.

The event also included Q&A sessions 
with UBM executives, including UBM Fash-
ion Director Tommy Fazio. 

Before joining UBM, Fazio’s career in-
cluded stints at Diesel, DKNY, Calvin Klein, 
Neiman Marcus and Bergdorf Goodman. 
He gave the audience insight into the mind of 
a retailer. 

“We all want to be first. We all want the 
exclusive,” he said.

Fazio suggested sending brand books to 
buyers because they can be “a pre-shop for 
retailers.”

Once at the show, he suggested keeping 
merchandising simple. 

“When it comes to merchandising, less is 
more,” he said. Show me your best 10 styles—
your best five even—that’s your conversa-
tion.” ●

EVENTS

Swimlessons Continued from page 1

Chelsea Matthews, founder and executive creative director of Matte 
Black, with Tommy Fazio, UBM fashion director

Gloria Brandes, chief executive officer 
and creative director of BB Dakota

Tim Moore, executive vice 
president of Hilldun Corp.
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Downtown Los Angeles’ Brigade 
LA boutique turned itself into a run-
way on June 18 with a fashion show 
that served as a platform for an emerg-
ing brand with a performance-art an-
gle, a new line meant for the interna-
tional music-festival circuit and a con-
temporary brand with looks inspired 
by the 1960s.

During his days of making graf-
fiti, designer Chris Mena went by the 
tag “Kunst,” which is a German word 
for “art.” Mena set his eye on fashion 
at Rhode Island School of Design, 
the alma mater for Obey’s 
Shepard Fairey and the 
place where members of 
the influential band Talk-
ing Heads met.

Mena ripped all of his 
wardrobe’s clothes up 
and reassembled them in 
an avant-garde, hip-hop 
way. The act of design 
was intended to have a 
performance-art edge. His 
custom-made line, Kunst 
NYC ,  gained attention 
when he displayed the 
looks at RISD’s showcase 
during New York Fashion 
Week in 2016. At Brigade, 
the name of his show was 
“Contingency Plan.”

Maggie Barry, who made a career of mak- ing stage clothes for performers such as Katy 
Perry and Lady Gaga, showed new looks 
from her Maggie Barry Fashion and 
M8 Urban lines. Barry’s styles were in-
tended for the Burning Man crowd and 
people who jet to the Spanish party island 
of Ibiza to nightclub. Looks included silk 
robes with images depicting unicorns 
and stars, netting with an iridescent fab-
ric and motorcycle jackets with the back 
cut out. Also shown, hats made by Los 
Angeles label Sol Sol, which feature so-
lar panels to charge phones with. During 
the evening, Barry also previewed one of 
her brand’s upcoming fragrances, Fluff, 
which will feature a vanilla scent.

Band of Gypsies showed its Fall 2017 
looks at the show, which were 
inspired by the romance of the 
1960s. Designer Barbara Stras-
more showed the label’s vintage-
inspired prints, such as a teal flo-
ral in a mid-length, cold-shoulder 
sheath. Another look was an em-
bellished army jacket, an embroi-
dered cami top and a black stripe 
soft pant.

In attendance at the show were 
VIPs including model Alexis Skyy, 
actresses Ellen Wong, Janina Ga-
vankar and Riley Voelkel, and mu-
sician Liane V.—Andrew Asch

NEWS

Kunst NYC 

Maggie Barry

Band of Gypsies

Maggie Barry, Kunst NYC and Band of 
Gypsies Take the Runway
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Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:

FABRIC SELECTION
Leading textile wholesale company 
with outstanding sales and service  
expertise for over 20 years

We offer:

• In house design 
services

• Basics 

• Novelties

• Knits 

• Wovens

• Prints 

• Modal 

• We copyright 
all of our print 
designs

fabricselection.com 
213-747-6297

 info@fabricselection.com
FABRIC SELECTION

The Best Quality Fabrics
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FINDINGS & TRIMMINGS

When Elliot Tishbi, president of 
wholesale fabric importer A Plus Fabrics, 
first came on the scene, he and his 
company were best known for being not 
known at all—a “secret” resource used 
by some of the biggest fabric importers 
in town. As one of the first companies 
to import knits from China to the United 
States, he explains, “a lot of fabric 
companies were buying from me and 
reselling to their customers.”

Back then “I was happy to sell to other 
fabric companies,” Tishbi continues. 
“But now the market has changed, 
and we need to sell directly to 
manufacturers.” 

A Plus Fabrics, with its 50,000 square 
feet of space in two warehouses in the 
L.A. downtown area, is nothing 
if not an audacious display. 
Tishbi stocks an eye-boggling 
inventory of 7.5 million yards 
of fabric in 200 styles with 
multiple colors per style. 
Some 90 percent of his goods 
come from China, and his 
clients tend to buy big volume, 
although he will sell as little as 
a roll or two off the floor.

An array of assets—fast 
customer service and good 
quality among them—has 
made A Plus Fabrics the 
go-to resource for so many 
manufacturers and brands 
here and abroad. But the key 
to its success, Tishbi notes, 
can be summed up in one word: price. 
“Price is the number one issue for 
retailers,” he says. Simply put, for the 
quality, there are no better prices in 
town, and his customers know it. 

A Plus Fabrics has built its thriving 
business by diving deep into its own 
margins, settling as low as economically 
possible, to outpace its competition. 
“We have to keep margins thin,” Tishbi 
says. “In order to make our customers 
happy, we have to keep a small profit 
margin.” How small? “If a customer 
goes to China to buy,” he asserts, 
“they will pay more than if they buy 
from us. The relationship we have with 
our Chinese suppliers is very much a 
partnership. They make a little profit, we 
make a little profit, in order to make it 
competitive.”

For the major buyers, who do heavy 
volume in a constantly changing 
landscape, the manufacturing price 
point can be the difference between 
a successful business or going out of 
business. Tishbi’s years of experience 
working with Chinese mills has given 
him perspective. “We know who is 
good and who is bad,” he says. “The 
customers I work with, they know 
the prices, they shop around, they 
know China, they go there all the time. 
They can buy from China, but why 
do they buy from us? Seriously, there 
are customers who live in China but 
are buying from me on a container 
basis. The only reason is that we have 
better quality control. Our team here 
makes sure an order is made on time, 
at the right price, the right quality, the 
right delivery, and our customers are 
confident we won’t mess up.”

A Plus Fabrics is known for its knits, 
including novelty knits and winter 
knits, which make up 80 percent of its 
inventory. Rayons are another strength, 
as are wovens, warps, and laces. 

“We invest our energy and time to be 
pioneers and leaders in solids and 
novelties,” Tishbi says. The company 
closely follows the trends in design 
and colors. By way of example, Tishbi 
points out that A Plus Fabrics has taken 
a strong position on forward-trending 
French terry, with eight different styles 
and more than 50 colors in each style. 
Right now, he notes, the company is 
working on Spring 2018.

In addition to its own culling of Chinese 
fabrics, A Plus Fabrics also does 
custom orders. “Anything the customer 
gives us, even if we don’t have it here, 
we can match,” Tishbi says. “We go to 
our sources and 99 percent of the time 
we match the product exactly.”

For local manufacturers and brands, 
having a mother-lode inventory right in 
their own backyard is a boon. “What 
we carry in stock in L.A. is what we 
think is the trend of the market,” Tishbi 
says. A Plus Fabrics’ ample showroom 
showcases samples of the entire 
inventory. For those brands looking to 
do quick turnaround locally, sample 
cutting from the warehouse takes no 
more than two hours and purchase 
orders are usually shipped the same 
day. “We try to be very fast,” Tishbi 
says, a knowing nod to the lightning 
speed of garment production demanded 
in today’s fast-fashion marketplace.

For the big-volume clients who 
manufacture offshore, A Plus Fabrics 
can accommodate overseas production 
through drop shipping to the location 
of the client’s choice. The sky’s the limit 
when it comes to order fulfillment. While 
the average order is 2,000 yards, A Plus 
Fabrics can handle—and has handled—
half a million yards.

“It takes a lot to succeed,” Tishbi 
admits, especially in a time when foreign 
product is able to so easily undercut 
costly American product. “It’s a lot of 
hard work. It’s very much being on top 
of fashion and what the customers 
want. We try very hard to have very 
good customer service. And honesty is 
very important. My secret is honesty.”  

Visit our offices to view the collection and 
also see us at the upcoming October 
2017 LA International Textile Show.

A Plus Fabrics: 
Making the Grade

ADVERTISEMENT

3040 E. 12th St., LA, CA 90023
Tel: (213) 746-1100
Fax: (213) 746-4400

info@aplusfabricsusa.com 
aplusfabricsusa.com

Elliot Tishbi, front center, and part of his team

Embellish It

1. The Button/Accessory Connection #EP6803
2. Kagan Trim Center #AER/140047HS
3. The Button/Accessory Connection #JCL 8267
4. The Button/Accessory Connection #69152
5. Kagan Trim Center #AER-140083-HS
6. Kagan Trim Center #AER/140045HS

7. Spirit Lace Enterprise #T14003 PH Victorian 
Lilac
8. Kagan Trim Center #AES/140142
9. Kagan Trim Center #AER/974542HS
10. Kagan Trim Center #AER/140149HS
11. Kagan Trim Center #140037HS

1. S&J USA Inc.
2. Avery Dennison #D-EE0020-15
3. Trim Networks #LS-027
4. Trim Networks #LS-033
5. Finotex
6. Spirit Lace Enterprise #T13064
7. Button Avenue
8. Button Avenue
9. Button Avenue
10. Trim Networks #LS-021
11. Seram America Inc. #N0100

12. Seram America Inc.
13. Emsig Manufacturing Corp. #A3510
14. Spirit Lace Enterprise
15. J.N. Zippers & Supplies Corp.
16. California Label Products
17. Seram America Inc.
18. Seram America Inc.
19. Seram America Inc. #N020984XT
20. Trim Networks
21. Spirit Lace Enterprise

21

3
4

5

6

7 8

9 10 11

Shades of Gray
1

2
3

4

5

6

7
8

9

10

11

12

13
14

15 16

19

17

18

20

21

06-7.FindngsTrimmings.indd   6 6/22/17   7:32 PM



APPARELNEWS.NET JUNE 23–29, 2017 CALIFORNIA APPAREL NEWS 7

FINDINGS & TRIMMINGS

Avery Dennison 
(626) 304-2000 
www.averydennison.
com

The Button/Accessory 
Connection 
(213) 747-8442 
www.tbacinc.com

Button Avenue 
(310) 457-2797 
www.buttonavenue.com

California Label 
Products 
(310) 523-5800 
www.
californialabelproducts.
com

Cuteque International 
Inc. 
(626) 287-1705 
www.cuteque.com

Emsig Manufacturing 
Corp. 
(212) 563-5460 
www.emsig.com

Finotex 
(305) 470-2400 
www.finotex.com

J.N. Zippers & Supplies 
Corp. 
(650) 871-8838 
www.zprz.com

Kagan Trim Center 
(323) 583-1400 
www.kagantrim.com

Satab USA 
(212) 403-2805 
www.satab.com

S&J USA Inc. 
(323) 231-0811 
www.snjusa.com

Seram America Inc. 
(646) 590-0296 
www.seram.com

Spirit Lace Enterprise 
(213) 689-1999 
www.spiritlace.com

swisstulle  
+41 (0) 71 969 32 32 
www.swisstulle.ch

Trim Networks 
(213) 688-8550 
www.trimnetworks.com

Union Knopf Ltd.  
(516) 445-5516 
www.unionknopf.com

DIRECTORY
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1. Spirit Lace Enterprise #T 
13055
2. California Label Products
3. California Label Products
4. California Label Products
5. Finotex
6. Finotex
7. Finotex
8. Finotex
9. J.N. Zippers & Supplies Corp.
10. Trim Networks #LS-014
11. swisstulle #2.06421
12. swisstulle #2.02743
13. Finotex
14. Trim Networks #LS-027
15. Avery Dennison 
16. Union Knopf Ltd. #896327
17. J.N. Zippers & Supplies Corp.
18. Kagan Trim Center
19. Emsig Manufacturing 
Corp.#A2895
20. Satab USA #1956
21. Cuteque International Inc.
22. Trim Networks
23. Avery Dennison 
24. Emsig Manufacturing Corp. 
#M4703
25. Button Avenue

Summer Sizzles
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“When I saw the space become available, 
I saw so much potential for what we are do-
ing,” the 34-year-old designer said. “I want 
everything in the store to be white—from the 
curtains to the cabinets to the walls. I want it 
to look like a loft with droplights and have a 
back room in the store that is more romantic 
and special for bridalwear with a lavish mirror 
and a chandelier.”

Costello’s bridal gowns sell for $6,000 to 
$7,500, chiffon gowns go for $2,500 to $3,500 
and evening gowns are priced at $3,500 to 
$7,000. At his new 
store, there will be some 
dresses available for un-
der $500.

Already, the vacant 
store, once occupied by 
a hair salon, has white 
mannequins wearing 
vivid red evening gowns 
lined up in the front 
windows. Costello feels 
the location blends in 
nicely with other near-
by upscale boutiques 
such as Acne Studios, 
A.P.C., Aesop skin care 
and BNKR. “I’ve al-
ways loved downtown 
Los Angeles ever since 
I was a kid,” Costello 
said. “My father would 

bring me down to buy my fab-
rics, zippers and thread.”

Just as his new downtown 
store opens up, Costello’s now 
7-month-old pop-up store on 
Cahuenga Boulevard in Hol-
lywood will be closing. It’s a 
place where Beyoncé recently 
dropped by with her family in 
tow to find a dress to attend 
the Wearable Arts Gala, or-
ganized by Beyoncé’s mother, 
Tina Knowles, at the Califor-
nia African American Muse-
um in Los Angeles. Beyoncé, 
pregnant with twins at the time, 
chose a ruched, red knitwear 
evening gown that went well 
with the expansive flower headpiece she wore 
to the April 26 shindig. 

Desert design

Costello first became a household name 
when he participated in season 8 of TV’s 
“Project Runway” in 2010, coming in fourth. 
He then returned in 2012 for “Project Runway: 
All Stars,” placing third. Soon, he is scheduled 
to be a judge on an upcoming “Project Run-
way,” he said. 

For him, the experience was great. “People 
were able to see my face and my work,” he 
noted. “It gave me the fuel to not give up and 
never look back.”

Susan Stein, the creative director of Fash-
ion Week El Paseo in Palm Springs, Calif., 
where Costello has shown his work for the last 
five or six years, said the designer, who grew 
up in Palm Springs, is a real perfectionist and 
will work late in the night to get a job done. 
“I have always known him to rise to the task,” 
Stein said. “He is incredibly appreciative of 

everything he has and is one of the hardest-
working people I know.”

Costello first became a retailer in Palm 
Springs, where he opened a store at the age of 
15. By that time, the self-taught designer had 
reams of fashion sketches and was concentrat-
ed on being a designer. He said he even spent 
time working as a designer at Claire’s Collec-
tion, a Los Angeles label that makes special-
occasion dresses. That talent was not lost on 
his family. When his father, George, noticed a 
“For Rent” sign at 286 N. Palm Canyon Drive, 
he told Costello he thought he should open up 

a dress shop. 
“Toni Braxton was 

my first celebrity client, 
and I worked with her 
for 15 years. Mary Bono 
introduced me to Su-
zanne Somers. I had the 
place for six or seven 
years,” recalls Costello, 
who left school to run 
the shop, later getting 
his high-school equiva-
lency degree.

These days, he feels 
right at home in his 
downtown LA studio, 
which has white walls, 
gray floors, a gray ceil-
ing and tall windows 
framed with dark-gray 
curtains. There is a cut-

ting table, several sewing machines and a fit-
ting area.

On one end of the studio is an inspiration 
wall where Costello has posted black-and-
white photos taken from the Spanish TV show 
“Velvet,” set in the late 1950s and 1960s. 

The program is about Alberto, who has 
been left to run his late father’s fashion store, 
Galerías Velvet, in Madrid. “The whole show 
reminds you of romance,” Costello said. “The 
seamstresses at the store wear lab coats, and 
the boss tells the sewing-machine operators, 
“The only thing I want to hear is the sound of 
sewing machines. No talking.” 

Costello is not that strict with the hand-
ful of workers at his studio, who are sewing, 
cutting fabric and embellishing garments by 
hand. While his success in Los Angeles is 
moving him forward, the fashion designer 
still stays close to his Palm Spring roots. In 
March, he received the 414th star on the Palm 
Springs Walk of Stars on Palm Canyon Drive. 
He dedicated the star to his parents, “who saw 
something in me at a very young age.” ●

DESIGNING MAN: Michael Costello inside his downtown LA 
studio

Costello Continued from page 1

TAILOR-MADE: Costello adjusts a gown 
for client Dessi Belizarova.

ARTISTIC INSPIRATION: Photos from the 
Spanish TV series “Velvet”

FANCY HANDIWORK: Keti Jolia works on a 
gown designed by Costello.
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Stitch Fix, the online subscription clothing service based in San 
Francisco, has a new chief financial officer. 

Paul Yee, most recently global chief financial officer of People 
Against Dirty, the makers of ecological cleaning and personal-care 
products Method and Ecover, takes over the CFO office with a num-
ber of duties. Yee will lead all financial initiatives, including finan-
cial planning, accounting, tax, treasury and real estate. 

For nearly 20 years, Yee worked to build several consumer brands 
such as Gap, Old Navy and Peet’s Coffee. 

“Paul’s deep financial experience with strong consumer brands 
will be invaluable as we continue to personalize the shopping expe-

rience for men and women,” said Katrina Lake, founder and chief 
executive of Stitch Fix. “His passion for art and science aligns with 
our brand philosophy, and his leadership will be a tremendous ad-
dition to Stitch Fix’s executive team and our growth as a company.” 

Stitch Fix was founded in 2011 and continues to grow, with rev-
enues in 2016 at around $730 million. The company uses hundreds 
of stylists and algorithms to select items for members, who receive a 
package—or fix—of five clothing and accessories pieces determined 
by a style profile they’ve filled out. Recipients can accept the cloth-
ing or send it back with no shipping fees. A $20 style fee, however, is 
charged but can be applied to the final clothing bill.—Deborah Belgum

Stitch Fix Names New CFO

Findings & 
Trimmings
California Label Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.clp.global
info@californialabel.com
Products and Services: California Label Products 
has been servicing the apparel industry for 18 
years. Our In-House Art Department can help 
develop your brand identity with an updated look 
or provide you with a quote on your existing items. 
Our product list not only consists of woven labels, 
printed labels, heat transfers, size tabs, RFID price 
tickets, & custom hangtags, but we also have 
a service bureau with quick turn time and great 
pricing. We are dedicated to setting the hightest 
standard of excellence in our industry. Above all, 
we value quality, consistency and creating solu-
tions that work for you. Check our website, for a full 
product list, call, or email us. 

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
Info@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label is dedi-
cated to helping companies develop and showcase 
their brand identity. From logo labels and hangtags 
to care/content labels and price tickets, we will 
develop, produce, and distribute your trim items 
worldwide. We specialize in producing custom 
products that will meet your design and merchan-
dising needs. We successfully launched production 
of RFID price tickets last year. This demand is being 
greatly driven by the big retailers such as Macy’s 
and Target. Our growth and market dynamics 
have resulted in opening up a production center 
in Tijuana, Mexico. We have also added advanced 
die cutter technology in our Los Angeles production 
center to streamline our production efforts and 
to strengthen our packaging capabilities. A very 
important part of our business is FLASHTRAK, our 
online ordering system for price tickets, custom 
products and care labels. Our mission is to deliver 
high-quality products at competitive prices, wher-
ever they are needed for production. We understand 
the rush nature of this industry and strive to meet 
the tight deadlines facing our customers.

W&W Labels
704 Telser Road
Lake Zurich, IL 60047
(847) 719-1760
Fax: 847.719.1766
www.wnwinc.com
mickt@wnwinc.com
Products and Services: W&W was founded in 
1986 when two experienced label salesmen decided 
that they no longer wanted to work for a big label 
conglomerate. Since then, we have gone from card 
table desks to a company that serves worldwide 
businesses with the best in brand identification 
products. W&W offers outstanding customer service 
at competitive prices. We offer woven labels, hang 
tags, heat transfers, rubber labels, thermal labels, 
and more. Our staff takes the time to determine 
your needs and then works with our trusted fac-
tories to produce your goods. If you are looking 
for a quality product from friendly, knowledgeable 
people, give us a call.

T-Shirts
SoCal Blanks
17155 South Margay Ave.
Carson, CA 90746
(310) 965-9776
www.socalblanks.com
Products and Services: We at SoCal Blanks are 
committed to the highest standards in every aspect 
of our business. From manufacturing to customer 
service and shipping, every individual is dedicated 
to delivering our premium blanks with the highest 
level of quality and service. We offer you a wide 
variety of high-quality, off-the-shelf apparel as 
well as custom-dyed garments in both men’s 
and women’s styles. In a hurry? We carry deep 
inventories of the most popular styles and colors 
in 100% ringspun cotton, poly-cotton blend, and 
tri-blend fabrics. We produce our own yarn, create 
our own fabrics, and cut and sew in our own facili-
ties. Quality is always consistent and turn times 
are usually a matter of hours, not days. Looking for 
something different? Our garment-dye options give 
you unlimited colors and choices. We can custom 
dye any of our premium garment-dye blanks to any 
color or colors you desire.

Resources Directory

This listing is provided as a free service 
to our advertisers. We regret that we 

cannot be responsible for any errors or 
omissions within the Resources Directory.
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Jobs Available Jobs Available Jobs Available

CUSTOMER	SERVICE

A	premium	denim	LA	based	company	is	seeking

for	a	customer	service.	Duties	will	include	but	not

limited	 to	 data	 entry,	 shipping	 and	 invoicing.

Must	 have	 strong	 written	 and	 verbal

communication	 skills.	 Must	 be	 proficient	 in

excel,	 word,	 outlook	 and	 PAS.	 Must	 have	 a

minimum	of	2	years	in	the	denim	industry.	E-mail

resume	and	salary	requirement	to:	info@blackor

chiddenim.com

PRODUCTION	ASST

Min	 5	 yrs	 experience	 for	 established,	 stable

apparel	manufacturer	 in	business	19	years.	We

are	 looking	 for	 a	 responsible,	 detail	 oriented

person.	 This	 multi-tasking	 position	 includes

purchasing	 trim,	 fabric,	 issuing	 cutting	 tickets

and	 work	 orders	 to	 sub-contractors	 for

embellishment.	 Must	 be	 good	 with	 follow	 up.

Computer	skills	such	as	Outlook,	Excel	and	Word

are	 required.	 Must	 speak	 and	 write	 English,

Spanish	 speaking	 is	 considered	 a	 plus.

Background	check	required.	Please	fax	resume	to

888-677-5579	or	 email	 to	 info@kingsburyunifor

ms.com.	 Do	 NOT	 send	 your	 resume	 as	 an

attachment,	please	cut	&	paste	your	resume	into

the	 body	 of	 your	 email.	Location:	 Torrance/	 So

Gardena	 area.	*	 Compensation:	 $	 15-19/hr	 Full

Time	+	health	benefits

SALES	REPRESENTATIVE	-	MISSY	(LOS

ANGELES	OR	NY)

New	misses	and	plus	size	knitwear	line	seeking

talented	 Sales	 Representative	 to	 be	 located

either	 in	 Los	Angeles,	CA	or	NY.	Must	 have	an

active	 department	 store,	 major	 retail	 or

specialty	 store	 relationships	 to	 bring	 to	 the

table.	Please	email	resume	to:	liz@lunajai.com

ASSISTANT	DESIGNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD.	PATTERNMAKER

EXP.	 DENIM	 PATTERNMAKER	 NEEDED.	 MIN.	 5

YRS	IN	DENIM	EXP	A	MUST.	PREMIUM	DENIM	EXP

PREFERRED.	 TUKA	 SYSTEM	 EXP	 A	 PLUS.

RESUME	W/SALARY	HISTORY	A	MUST	 FAX:	323-

488-9781	EMAIL:	heathery@bleu-la.com

TECHNICAL	DESIGNER	FOR	OUR	MISSY

DIVISION

•	 Minimum	 3-5	 years	 experience	 •	 Illustrator,

photoshop,	 Excel	•	 Create	 tech	 packs	 for

overseas	 &	 domestic	 vendors•	 Experienced	 in

conducting	fittings,	generating	fit	comments...	•

Pattern	 making	 knowledge	 a	 plus	 •	 Excellent

communication	skills	–	written	&	verbal	•	Team

player	and	works	well	with	others.	Send	resume

to	vitae101@gmail.com

PATTERNMAKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competitive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PRODUCT	DEVELOPMENT	COORDINATOR

AND	MERCHANDISING	COORDINATOR

Santa	Monica	based	company	seeks:	•PRODUCT

DEVELOPMENT	COORDINATOR•	5+	yrs	exp.	 in

evaluating	 material	 performance	 &

communicating	 across	 multiple	 product

categories.	 Organized.	 Detail-oriented.	 Strong

time	mgmt.	skills.	Excl.	written	&	verbal	comm.

skills.	 Computer	 literate.	 •MERCHANDISING

COORDINATOR•	5+	yrs	exp.	in	Merchandising	&

Product	 Development.	 Excel,	 Illustrator,

Photoshop	 w/	 strong	 collaboration,	 analytical,

organizational	 and	 priorit izing	 skills.	 Fashion

Merchandising	 degree	 preferred.	GREAT

BENEFITS.	 BOTH	 F/T	Fax	resumes	to	(310)828-

0091	or	email	koirecruiter@koihappiness.com
DESIGNER

Fast	 growing	 contemporary	 company	 seeks

Designer	for	womens	sportwear	wovens	&	cut	&

sew	knits.	Candidate	must	have	flair	for	fashion

and	 detail,	 and	 be	 proficient	 in	 Adobe

Photoshop/Illustrator	&	Microsoft	Office.	Please

send	portfolio	samples	and	resumes	with	salary

history	to	jobshr000@gmail.com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY	FOR

THE	RIGHT	INDIVIDUALS

IMPORT	 PRODUCTION

COORD./MERCHANDISER	Highly	 motivated

person	with	2-3	years	exp.	in	the	junior/special

sizes	denim	bottoms	market	needed	to	assist	in

import	 production.	•	 Must	 have	 well	 rounded

knowledge	 of	 overseas	 garment	 production	 &

construction	•	Know	how	to	read	TECHPACKS	and

understand	 technical	 garment	 terms.	 •

Experience	with	measuring	garments	as	well	as

approving	 finished	 garments,	 lab-dips,	 fabrics,

etc.	 •	Must	 be	 a	 self-starter,	 detail	 oriented

individual	 and	 have	 strong	 written	 and	 verbal

comm.	 skills.	Email	to	hrdept229@gmail.com	or

fax	resume	with	salary	history	to:	(323)	657-5344

TRIM	ASSISTANT

Karen	 Kane	 is	 seeking	 to	 fill	 a	 trim	 assistant

position.The	person	will	be	responsible	for	filling

trim	orders	for	cuts	•Data	entry	of	cut	t ickets,

POs,	 receipts	 •Prior	 experience	 in	 a	 Trim	dept.

and/or	minimum	of	 2	 years’	 experience.	 in	 the

industry	 •Strong	 communication	 skills,	 oral	 &

written	 •Strong	 MS	 Office	 skills,	 especially

Excel	 •AS400/VPS	 software	 knowledge	 a	 plus

•Bilingual	 English/Spanish	 a	 plus	 Fax	 resume

with	salary	history	to	323-277-6830	or	email	in

PDF	or	Word	format	only	to	resumes@karenkane.

com

ONE	OF	THE	LARGEST	AND	FASTEST

GROWING	TEXTILE	COMPANIES	IN	THE	USA

Looking	 to	 hire	 for	 full	 t ime	 position:	 1.

Import /Prod'n	2.	 Secretary/Cust.	 Support	 Pls.

contact:	abraham@paramounttextile.com

SPEC	WRITER

Immediate	opportunity	for	a	detail	oriented	and

well	 organized	 individual	 who	 will	 be

responsible	for	writ ing	spec	sheets	and	sending

sample	 approvals	 to	 buyer.	Must	 be	 computer

literate	 in	 excel,	 illustrator/Photoshop	 and	 be

able	 to	work	well	under	pressure.	Fax	 resumes

(323)	887-8484

PATTERN	MAKER

Karen	 Kane	 is	 seeking	 a	 1st	 thru	 production

pattern	 maker	 for	 its	 established	 better

sportswear	division	and	emerging	contemporary

divisions.	 Strong	 communication	 skills,

attention	 to	 detail,	 great	 organization	 skills,

self-motivated,	 energetic.	 Computer	 literacy	 a

must,	knowledge	of	Gerber	system	is	beneficial.

Bilingual	 a	 plus.	 Min	 2	 yrs	 experience.	 Fax

resume	with	 salary	history	 to	323-277-6830	or

email	 in	 PDF	 or	 Word	 format	 only	 to:

resumes@karenkane.com

EDI	&	LOGISTICS	COORDINATOR

We	 are	 looking	 for	 an	 experienced	 EDI	 &

Logistics	 Coordinator	 to	 join	 our	 team.

Receiving	 and	 processing	 EDI	 orders.	 Creating

UPC's.	Preparing	shipping	documents,	arranging

pick	 up.	 Must	 have	 knowledge	 of	 GXS	 Inovis

Catalog.	GXS	DiCentral.	 3-5	 years'	 experience.

Please	send	resume	to	careers@moda-luxe.com

TRIM	BUYER

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECHNICAL	DESIGNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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ASSOCIATE	DESIGNER

Fast	grow	ing	women's	con	tem	po	rary	com	pany

seeks	As	so	ci	ate	De	signer	with	3-5	yrs	ex	pe	ri	‐

ence	for	sports	wear	line.	Can	di	date	must	have

flair	for	fash	ion	and	de	tail	ori	ented	and	know

Adobe	Pho	to	shop/Il	lus	tra	tor	&	Mi	crosoft	Of	fice.

Please	send	re	sume	to:	job	shr000@	gmail.	com

1ST	TO	PRODUCTION	PATTERNMAKER

Wilt	seeks	an	ex	pe	ri	enced	1st-Pro	duc	tion	

Pat	tern	maker,	able	to	do	own	pro	duc	tion.	Must

know	Tuka.	Min.	14	yrs	ex	pe	ri	ence	gar	ment

dye	knowl	edge	pre	ferred.	

Email:	par	can	d	pearl@	par	cand	pear	l.	com

CUSTOMER	SERVICE	ASSOCIATE

XCVI	is	look	ing	for	a	full	time,	in-house	cus	‐

tomer	ser	vice	as	so	ci	ate	to	as	sist	whole	sale	and

re	tail	cus	tomers.	Re	spon	si	bil	i	ties	in	clude:	field	‐

ing	in	bound	cus	tomer	ser	vice	calls,	re	view	ing

and	re	spond	ing	to	in	com	ing	cus	tomer	emails,

dri	ving	sales,	man	ag	ing	ser	vice	is	sues	by	in	ves	‐

ti	gat	ing	the	ap	pro	pri	ate	res	o	lu	tion	and	fol	low	ing

up,	pro	cess	ing	cus	tomer	ex	change	and	re	turn

pa	per	work,	and	other	du	ties	as	as	signed.	Can	di	‐

dates	must	have	a	min	i	mum	of	3	years	of	cus	‐

tomer	ser	vice	ex	pe	ri	ence	in	the	fash	ion/ap	parel

in	dus	try;	eCom	merce	and/or	whole	sale	ex	pe	ri	‐

ence	highly	de	sired.	To	ap	ply,	send	re	sume	and

salary	re	quire	ments	to	jobs@	xcvi.	com.

PHOTOSHOP	DESIGNER

Tex	tile	com	pany	lo	cated	in	com	merce	CA	is

look	ing	for	skilled	Pho	to	shop	de	signer.	Ned	‐

graph	ics	&	il	lus	tra	tor	knowl	edge	is	a	plus,	the

per	son	for	this	po	si	tion	will	be	do	ing	re	peats,

color	sep	a	ra	tion	&	clean	ing.	This	is	a	F/T	job.

Send	re	sume	to:	william@	mat	rixt	exti	les.	com

ACCOUNTS	RECEIVABLE

STAN	DARD	FAB	RICS

NOW	HIR	ING	AC	COUNTS	RE	CEIV	ABLE	WITH	

EX	PE	RI	ENCE

EMAIL	TO:	ABRA	HAM@	STA	NDAR	DFAB	RIC.	COM

CHARGEBACK	SPECIALIST

To	work	with	ma	jor	stores	&	bou	tiques	to	

rec	on	cile	&	me	di	ate	charge	backs.	To	work

closely	with	Pro	duc	tion,	ship	ping,	sales,	cus	‐

tomer	ser	vice	&	ac	count	ing	in	im	ple	ment	ing	&	

mon	i	tor	ing	cor	rec	tive	mea	sures.	To	as	sist	

Ac	count	ing	&	cus	tomer	ser	vice	with	monthly

re	ports,	RAs,	credit	memos,	&	other	cus	tomer	

ser	vice	re	lated	du	ties.	Good	com	mu	ni	ca	tion

skills,	well	or	ga	nized	&	must	be	pro	fi	cient

in	Ex	cel.	Please	send	re	sume	to	

hrdeptsc@	yahoo.	com

ASSISTANT	TECHNICAL	DESIGNER

Well	es	tab	lished	Ap	parel	Com	pany	is	seek	ing

for	an	en	try	level	As	sis	tant	Tech	ni	cal	De	signer

to	join	our	team.	We	are	look	ing	for	a	can	di	‐

date	with	ex	cel	lent	in	ter	per	sonal	skills,	col	lab	o	‐

ra	tive,	and	a	team	player.	The	qual	i	fy	ing	can	di	‐

date	must	have:

•	An	un	der	stand	ing	of	gar	ment	con	struc	tion,

point	of	mea	sure	ment	and	spec	i	fi	ca	tions.

•	Knowl	edge	and	Abil	ity	to	spec	gar	ments.

•	Ba	sic	fab	ric	char	ac	ter	is	tics	and	the	dif	fer	ence

be	tween	knit	and	wo	ven	types.

•	Ex	pe	ri	ence	in	gar	ment	dye	&	how	they	af	fect

the	fit,	drape	&	specs	is	a	plus.	

•	Must	be	pro	fi	cient	in	Ex	cel.

•	Great	fil	ing	skills

Ed	u	ca	tion:	Tech	ni	cal	De	sign	de	gree	or	equiv	a	‐

lent	pre	ferred	(but	not	re	quired)	

Ex	pe	ri	ence:	1-2	years	Tech	ni	cal	De	sign	exp.	

If	you	meet	the	re	quire	ments	of	this	po	si	tion,

please	sub	mit	your	re	sume	via	email	to:

HRclau	dia@	vel	veti	nc.	net

CUSTOMER	SERVICE	REPRESENTATIVE

An	LA	based	Con	tem	po	rary	women's	brand	is

search	ing	for	an	en	thu	si	as	tic	and	well	rounded

cus	tomer	ser	vice	rep	re	sen	ta	tive.	Must	have	ex	‐

cel	lent	com	mu	ni	ca	tion	skills	&	a	great	at	ti	tude	.

Core	Skills:

•	Full	Cir	cle

•	Joor

•	EDI

•	Whole	sale	ex	pe	ri	ence	Ship	ping	and	Lo	gis	tics

•	Must	be	able	to	process	re	turns	in	a	timely

man	ner.	Salary:	DOE	/	Com	pet	i	tive	pay	+	perks

Please	send	re	sumes	to:	

Attn.	Kath	leen/Gabriella	ca	reers@	staud.	clothing

TEMP	APPAREL	SEWER/SAMPLEMAKER

Needed	for	Missy	Mfg	in	Com	merce,	CA.	

Ex	pe	ri	ence	with	ac	etate	slinky	a	plus.

Ex	pe	ri	ence	with	dresses	is	needed.

Read/write/speak	Eng	lish	re	quired.

Call:	323	374-6445	to	setup	an	ap	point	ment	to

test.

PRODUCTION	COORDINATOR

Fast	Fash	ion	Ju	nior	Man	u	fac	turer	seek	ing	Pro	‐

duc	tion	Co	or	di	na	tor.	Must	be	ex	pert	in	AIMS.

Fa	mil	iar	with	all	ar	eas	of	Do	mes	tic	Gar	ment

man	u	fac	tur	ing.	In	ter	na	tional	pro	duc	tion	exp.

and	con	tacts	is	a	plus.	Must	be	de	tail	ori	ented,

abil	ity	to	multi-task	while	be	ing	or	ga	nized.	Pro	‐

fes	sional,	ver	bal	and	writ	ten	com	mu	ni	ca	tion,

man	age	ment	skills	along	with	punc	tu	al	ity	and

hon	esty	are	es	sen	tial.	

Please	email	your	re	sume	to:	

So	CalAp	par	el323@	gmail.	com

PRODUCTION	COORDINATOR

Fast	Fash	ion	Ju	nior	Man	u	fac	turer	seek	ing	Pro	‐

duc	tion	Co	or	di	na	tor.	Must	be	ex	pert	in	AIMS.

Fa	mil	iar	with	all	ar	eas	of	Do	mes	tic	Gar	ment

man	u	fac	tur	ing.	In	ter	na	tional	pro	duc	tion	exp.

and	con	tacts	is	a	plus.	Must	be	de	tail	ori	ented,

abil	ity	to	multi-task	while	be	ing	or	ga	nized.	Pro	‐

fes	sional,	ver	bal	and	writ	ten	com	mu	ni	ca	tion,

man	age	ment	skills	along	with	punc	tu	al	ity	and

hon	esty	are	es	sen	tial.	

Please	email	your	re	sume	to:	

So	CalAp	par	el323@	gmail.	com
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COMING SOON IN CALIFORNIA APPAREL NEWS

CALL NOW FOR SPECIAL RATES, TERRY MARTINEZ (213) 627-3737 x213 

June 30
Cover: Fashion
Technology
Denim Report
Made in California

Made in California Advertorial

Bonus Distribution
Swim Collective 7/11–12
Agenda Long Beach 7/12–13
Texworld USA 7/17–19

July 7
Cover:  Fashion
Mid–Year Financial Review
Swim Resources
Retail Report

Swim Advertorial
NY Textile Preview and Re-
source Guide with Tech
Finance Advertorial

Bonus Distribution
Swim Collective 7/11–12
Agenda Long Beach 7/12–13
Project NY 7/16–18
Texworld USA 7/17–19
Active Collective 7/17–18
Premiere Vision NY 7/18–19
DG Expo NY 7/19–20
SWIMMIAMI 7/20–23
Cabana 7/22–24
Hammock 7/22–24
Miami Swim Show 7/22–25 

July 14
Cover: Agenda Wrap
Technology
Company Profile
Activewear

Tags & Labels Advertorial
Activewear Advertorial

Bonus Distribution
Active Collective 7/17–18
SWIMMIAMI 7/20–23
Cabana 7/22–24
Hammock 7/22–24
Miami Swim Show 7/22–25 
Atlanta Apparel 8/1–5

July 21
Cover: Miami Swim Runway
New Resources
Spot Check

Bonus Distribution
Outdoor Retailer 7/26–29
LA Fashion Market 7/31–8/3 
Atlanta Apparel 8/1–5

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact:	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com

Steve	818-219-3002	or	Fab	ric	Mer	chants	323-

267-0010

Jobs WantedReal Estate

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754

SPACE	FOR	LEASE

•In	newly	ren	o	vated	An	jac	Fash	ion	Build	ings	in

the	heart	of	Down	town	Fash	ion	Dis	trict	•In-

dus	trial,	re	tail	and	of	fice	space	also	avail	able

through	out	the	San	Fer	nando	Val	ley.	Re	tail

and	of	fice	space	also	avail	able	just	south	of

Down	town.	213-626-5321	or	email	info@	anjac.	

net

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)
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