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Los Angeles designer Tadashi Shoji
went with a more informal vibe for
his Spring/Summer "18 collection,
which was seen on the runway
during New York Fashion Week.
For more looks, see page 8.
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LA Manufacturer Launches
Nonprofit Mobile Laundry
to Aid City’s Homeless

By Alison A. Nieder Executive Editor

A chance encounter with a homeless woman sent ap-
parel manufacturer Jodie Dolan on a path to connecting her
13-year-old manufacturing business with doing social good.
Dolan is the president and founder of the Dolan Group,
a company with several brands—including Dolan,
34°N118°W and Guest Editor—that sell at Anthro-
pologie, Nordstrom, Shopbop and boutique retailers.
Her latest project is The Laundry Truck LA, a 501(c)(3)
nonprofit she founded this month.

The truck will be outfitted with washing ma-
chines and dryers as well as a supply of donated cloth-

=> Dolan page 3

FREIGHT & LOGISTICS

Containerized Imports
Headed for a Record in
the United States

By Deborah Belgum Senior Editor

With the economy zipping along at a nice pace, consum-
ers are out there spending their money, as seen in the num-
ber of cargo containers landing at the nation’s major ports.

The Port of Los Angeles is one example of a busy thor-
oughfare that has slogged its way back after it saw its cargo
volumes dive in 2008 and 2009.

In July, the port saw its total container traffic jump nearly
16 percent to 796,804 cargo containers passing through its
docks compared to the same month last year. So far this year,

=> Containers page 9
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Nordstrom to Open New Concept Store on Melrose Place

For the past decade, Melrose Place has
been an exclusive Los Angeles address for
high-end designer boutiques. Now Nord-
strom plans to join the crowd.

Next month, Nordstrom is planning to
open a new concept that will be much more
compact than its typical large department
store. Called Nordstrom Local, it will be

wanted to offer our best services in a conve-
nient location to meet their shopping needs.
Finding new ways to engage with customers
on their terms is more important to us now
than ever.”

Nordstrom Local, which will take over a
former Diesel flagship store at 8401 Melrose
Place, is due to open Oct. 3, around the same

time a full-line Nordstrom depart-

inspired by omni-channel shopping, with
elements from e-commerce and traditional
bricks-and-mortar shopping.

Shea Jensen, Nordstrom’s senior vice
president of customer experience, said that
Nordstrom’s new concept, announced Sept.
11, was inspired by its reputation for high
customer service.

“As the retail landscape continues to
transform at an unprecedented pace, the
one thing we know that remains constant is
that customers continue to value great ser-
vice, speed and convenience,” Jensen said in
a statement. “We know there are more and
more demands on a customer’s time, and we

ment store is scheduled to open its
doors at the Westfield Century
City retail center in Los Angeles’
Century City neighborhood.

The 3,000-square-foot Nord-
strom Local will not carry any in-
ventory. But salespeople working
at Nordstrom Local can order mer-
chandise for consumers visiting the
shop. Also, when consumers shop
at Nordstrom.com, they can select
a feature called “Shop Your Store,”
which gives them goods from a
dedicated pool of inventory avail-
able to them when they drop by
Nordstrom Local.

In addition, Nordstrom Local salespeople,
called stylists, will use digital screens, called
Nordstrom Style Boards, to develop a spe-
cific style for their customers.

Customers will be able to view Nord-
strom Style Board recommendations on
their smartphones and then make purchas-
es through Nordstrom.com. Outside of the
store, shoppers can consult Nordstrom styl-
ists through a Nordstrom app.

Nordstrom Local also will offer servic-
es that bridge the area between the online
world and the physical world. Shoppers will
be able to buy an item online and then pick
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it up at Nordstrom Local. They also can use
the store’s curbside pickup, where store or-
ders can be hand-delivered to a shopper’s
car. Other omni-channel features include
a same-day-delivery feature where an item
can be delivered directly to the customer if
ordered by 2 p.m.

Nordstrom Local will also house Trunk
Club, a styling service Nordstrom acquired
in 2014 for $350 million, according to media
reports. Trunk Club employs stylists who in-
terview customers about their clothing pref-
erences. With that information in hand, the
club’s stylists select clothes—ranging from
formal to casual—for the shopper and then
send them the clothes.

Manicure services also will be avail-
able at Nordstrom Local. And there will be
a full menu of drinks including beer, wine,
Pressed Juicery’s cold pressed juices and
espresso drinks from the Nordstrom Ebar.

In the front of Nordstrom Local, visitors
will find the store’s order pickup and altera-

tions and tailoring area. A central meeting
space will be surrounded by eight dressing
rooms, and the back of the shop will offer a
private styling suite.

Anya Pavlovic, a Nordstrom representa-
tive, said that there are no current plans to
open another Nordstrom Local at the time.

Mercedes Gonzalez, a retail analyst and
director for the New York—headquartered
Global Purchasing Companies, said that
Nordstrom’s new concept is just another way
to reach shoppers.

Putting manicure services in the shop, she
noted, is an idea that is gaining popularity.
“They should call it ‘Beauty and Wellness
Center by Nordstrom.” It’s everything but
clothes,” Gonzalez said. “It’s not so out of
the box. Saks has a whole floor dedicated to
beauty and wellness.”

Saks Fifth Avenue has a department
called Saks Wellery, which was introduced
this year at its New York City flagship.

—Andrew Asch

Liverpool Jeans Unveils
Higher-Priced Women’s Line

Los Angeles—headquar-
tered Liverpool Jeans
Company is on the move.

In July, it rolled out its
first men’s denim line. Now,
it is announcing a pricier
women’s capsule collection,
called LVPL by Liverpool.
It makes its trade-show
debut at Coterie in New
York City, which runs Sept.
17-19.

The six-piece line will
feature premium denim
from Italy and Japan and
increased embellishments,
said Jill Perilman, Liver-
pool’s design director. In a
break with the past, LVPL
will be the first Liverpool
jeans to retail for more than
$100. The collection will
range from $119 to $149,
Perilman said.

The increased budget
gave Perilman and her staff

which she said leans toward
a runway look, not some-
thing seen on the street.

Other styles will feature
indigo embroideries or flo-
ral shapes sewn into the
fabric of the jeans.

LVPL’s debut also will
offer boot-cut styles and
cropped wide-leg jeans,
another new step for the la-
bel’s women’s looks, Peril-
man said.

Perilman joined Liver-
pool, a company founded
by her husband, Ron Peril-
man, in 2014, after selling
her jeans-trend consultancy
Denimhead in 2011 to
WGSN, a London-head-
quartered market-research
group, for an undisclosed
price.

A Liverpool brand state-
ment noted that the com-
pany’s point of difference is

extra room to experiment

with design. The embellishments are some-
thing new for a denim line that has generally
embraced a low-key look.

For the debut LVPL capsule, jeans will
feature vintage-style floral embroideries as
well as colorful floral embroideries going
down the side seams of the jeans. “It’s al-
most editorial,” Perilman said of the look,

its price and its fit. It works
with Dual FX T-400, a fabric by Lycra. “It
creates a high stretch and recovery,” Peril-
man said. “It won’t bag out.”

At Denimhead, Perilman profiled wash
houses, dye houses and the people building
the denim industry. She kept some of those
relationships when she became Liverpool’s
design director.

She said that the
secret to building
a successful denim
brand became clearer
after years of being a
\ consultant and a den-
im designer. She said
- that success comes
when all segments of
a company work to-
gether.

“Every team here
works so well to-
gether. It’s a secret
to a successful brand.
If you don’t have ev-
erything humming at
the same time, you
cannot succeed,” she
said.—A.A.
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ing and shoes. The Laundry Truck LA will work in tan-
dem with another nonprofit, the Shower of Hope, a mo-
bile shower truck that began operations earlier this year.
“We realized we could directly serve people who are invisible
yet exist in the very heart of the fashion community in LA,”
Dolan said. “We will help bring some much-needed services to
the community and help restore dignity

Folk Art Museum in Los Angeles.

Two of Haddon'’s fiber-art pieces were recently installed in
the lunchroom at Dolan Group. The oversized macramé pieces,
made from brightly colored knit fabric from Dolan’s surplus
fabric inventory, are suspended from the ceiling.

Haddon, who was named Dolan Group’s artist in resi-
dence, has led classes in natural dyeing and macramé at the
apparel factory. The next workshop, set for Sept. 28, will fo-

cus on marble dyeing on Turkish towels.

to our neighbors.”

Dolan has begun raising funds for the
nonprofit with the goal of purchasing a
mobile laundry trailer and funding opera-
tions for one year.

The goal is to raise $150,000, which
will include $75,000 for the laundry
truck and $75,000 for operations for the
first year. As part of their research, Dolan
and her team have found several compa-
nies in the U.S. that can build the truck.
They’re currently reviewing several pro-
posals.

She plans to have the laun-
dry truck running by early 2018.
“My hope is we can encourage the fash-
ion community as a whole to also jump
in and get involved so we can all take bet-
ter care of our community,” Dolan said.

When Dolan first approached attor-
ney Jeffrey H. Kapor, a partner with the
Los Angeles law firm Buchalter, with
the idea, the longtime apparel attorney
thought it was a unique idea with a direct
connection to the apparel industry.

“The idea of putting together a truck that has washers and
dryers on it that gives people the opportunity to clean their
clothes is just a terrific idea,” he said. “And here this is in our
backyard. It touches our community and the businesspeople
[we] work with. It just seems like why didn’t anybody think
of this before?”

Kapor’s firm is working pro bono to set up a nonprofit cor-
poration and file all the paperwork with the California Secre-
tary of State and the Internal Revenue Service. A board of di-
rectors has been named. The next step is to set up an advisory
group and begin fund-raising.

“What a unique opportunity for people in the apparel in-
dustry to be able to give small dollar amounts to try to help
the neighborhood,” Kapor said. “We’ll raise some money
for the first truck. If the fund-raising goes well, perhaps
we can get another truck. There are a lot of homeless peo-
ple and there are a lot of clothes that need to be washed.
Maybe this will become a model for other communities.”
Dolan’s accounting firm, Cohn Handler, is also working pro
bono on the effort.

“We’re facing a crisis right now,” said Mel Tillekeratne,
founder of the Monday Night Mission and the Shower of Hope.
“We have officially 58,000 in this county who are homeless. Un-
officially, we think it’s upwards of 120,000 because there are so
many people who are sleeping in their cars that are not counted
in the homeless census. This is the crisis of our time. We can get
involved now, when we can fix this. We have to make sure our
generation is the one that doesn’t let it pass over to the next one.”
Tillekeratne founded the Monday Night Mission nearly seven
years ago and launched the Shower of Hope in March. Living
without access to showers or clean clothing can be very isolat-
ing, he said.

“[If] 'm in the gym and I’ve got all my sweat on me,
when I get into the elevator I’'m very conscious of my-
self and I try not to talk to people. It’s embarrassing,” Tille-
keratne said. “For a person that doesn’t have regular ac-
cess to showers, this is their everyday life. And they isolate
themselves because of not having access to cleanliness.”
Shower of Hope currently operates a truck and shower trailer
that makes stops in two locations in Southern California—All
Saints’ Episcopal Church in Highland Park and Holy Family
Church in South Pasadena.

“We offer, on average, 30 to 40 showers on Saturday morn-
ings,” Tillekeratne said. “It’s really important that people have
access to showers, and it’s also equally important that once they
have access to showers they have access to clean clothes so
they don’t have to worry about the smell coming from those
clothes.”

SHELLY STRAZIS

Jodie Dolan

Craft and charity

To help raise money and awareness for The Laundry Truck
LA, Dolan has launched Dolan Handmade, a monthly series
of craft events at her 26,000-square-foot factory in Vernon, Ca-
lif. Dolan is working with Mimi Haddon, an M.F.A. candidate
in fiber art at California State University, Long Beach who
teaches textile art and natural dyeing classes at the Craft &

Future events will include block print-
ing, sashiko (Japanese embroidery) and
eco-dyeing using pressed flowers on silk.
Tickets for Dolan Handmade are $45,
which includes supplies, and all proceeds
benefit The Laundry Truck LA.

The Dolan Group will also donate a
portion of sales from its direct-to-consum-
er website for the Dolan brand, shopdolan.
com, which will launch on Oct. 1. A por-
tion of sales from Dolan clothing sold at
retailers will also fund The Laundry Truck.

Path to The Laundry Truck

In recent years, Dolan has been look-
ing for ways to make her business more
environmentally and socially responsible.
She researched renewable alternatives
to the ubiquitous poly bags used to ship
garments to retailers. She looked into re-
cycling resources for all the excess fabric
scraps left over after cutting. Her daily
commute took her through Skid Row in
downtown Los Angeles, located right next door to LA’s Fash-
ion District. She began listening to podcasts about homeless-
ness, looking for ways that she

Before handing out food, volunteers are given frank advice
about staying safe while volunteering on Skid Row.

“I almost turned around and left after the safety briefing. I
thought, “What did I get myself into?”” Moore said. “But I trust
Jodie. I'm so glad I stayed. This group is organized. It’s a well-
ordered machine.”

Dolan and her employees have volunteered their time for
other organizations as well. A group joined a march in support
of Measure HHH, the Homelessness Reduction and Prevention
Housing, and Facilities Bond Issue initiative that was approved
by Los Angeles voters in November.

The entire Dolan team volunteered at the Downtown Wom-
en’s Center, working in the kitchen at the main campus on San
Pedro Street and in the DWC’s retail store, MADE by DWC,
on Los Angeles Street.

It took longer for Kate Anylan, Dolan’s brand director, to
join the group at the Monday Night Mission.

“I"'m happy to help people and contribute, but I was scared to
go the first time,” Anylan said. “While we were making sand-
wiches I was thinking I’m not really sure what will happen next.”
By the end of the night, Anylan’s impression had
changed. “When I left I had so much energy and wanted to talk
about it,” she said.

Recently, Anylan returned to the Monday Night Mission
with 100 hard-boiled eggs, which turned out to be a big hit.
Word got out on Skid Row, and more people began arriving,
asking if there were more.

Dolan said the turnout for the Monday Night Mission ranges
from about a dozen volunteers to upwards of 40. Many are col-
lege students. And most heard about the organization the way
Dolan did—through word of mouth.

“It’s very cool how people hear about it,” Anylan said. “And
they make sure to squeeze it into their schedule.”

Moore said there’s a feeling of commitment—not just
among the regular volunteers but among the Skid Row resi-

dents.

could help. “But I didn’t know
where to start,” she said.

Then Dolan stumbled—Iliter-
ally—across a homeless woman
who had ducked into a mid-city
business to get out of the cold.
The woman ran off when Dolan
screamed, but the apparel manu-
facturer went after her to try to
give her money to apologize for
frightening her.

Dolan said she knew simply
giving one person money wasn’t
the right response. A week or two
later, she overheard someone talk-
ing about the Monday Night Mis-
sion and its group of volunteers
who feed people on Skid Row ev-
ery night of the week. Dolan be-
gan volunteering with the group,
making sandwiches and handing
them out in front of the Midnight
Mission on South San Pedro
Street in downtown Los Angeles.

SHELLY STRAZIS

“I feel like I have friends
down there,” she said. “It
warms the heart to see these
people as people every week
and know their names. You see
past the problems. It makes it
more meaningful.”

Dolan designer Greta Gun-
ther was another early volunteer
at the Monday Night Mission.
The first time she went, she was
asked to greet people as they ar-
rived.

“My first experience was
physical contact,” Gunther said.
“I looked them in the eye and
shook their hand and interacted
with them. I wasn’t expecting
the intensity. But Jodie made it
so casual sounding. It’s amaz-
ing that our boss was involved.”

That direct contact with the
people living on the streets is
what keeps Dolan coming back.

The first time, Dolan went alone.
Soon she was going weekly and
many coworkers were joining her.

“Jodie was walking out of
the office one night and said, ‘I’'m going down to Skid Row.
Do you want to come?’” said Christine Moore, who works in
product development for Dolan. “I’d never known anyone who
would go to Skid Row. It was nothing at all what I envisioned.
I thought it would be like a soup kitchen. It was an eyeopener.”

Mimi Haddon leads a natural-dye class at Dolan
headquarters.

“That’s why Skid Row is so
powerful,” she said. “You’re
handing someone a sandwich
and shaking their hand and talk-
ing to them. You have a little picture of what’s going on. You
see all of it. You’re getting out of your world.”

For more information about The Laundry Truck LA, fund-
raising efforts and the Dolan Handmade workshops, visit shop-
dolan.com. ®

Los Angeles Apparel Manufacturers Fined for Labor Violations

The California Labor Commissioner’s Office cited 14 Los
Angeles garment manufacturers and contractors for labor
law and garment registration violations following inspec-
tions last month in the Los Angeles area.

The companies were fined $372,135 for the violations, in-
cluding $275,835 in fines and stop orders for seven employers
operating without workers’ compensation insurance coverage.

Fourteen operators were cited $34,300 for garment regu-
lation violations that included failure to register as a garment
manufacturer, failure to display their garment registration or
maintain required records.

Investigators also confiscated 5,725 illegally manufac-
tured garments with an estimated street value of $103,000
from six of the businesses.

“Garment manufacturers who thwart the law threaten
workers’ rights and undermine honest employers in the in-
dustry, making it difficult for legitimate businesses to suc-

ceed,” California Labor Commissioner Julie Su said. “These
illegal entities should take note: We will shine a light on the
underground economy and those who contract with unregis-
tered contractors will also be held accountable.”

The Labor Commissioner’s Office is also pursuing wage-
theft investigations on those employers who failed to pay
proper wages under the California Labor Code.

The Garment Manufacturing Act of 1980 requires that all
industry employers register with the Labor Commissioner
and demonstrate that they have workers’ compensation in-
surance coverage. Garment manufacturers who contract with
unregistered entities are automatically deemed joint employ-
ers of the workers in the contract facility.

Clothing confiscated from illegal operations cannot be
sold and will be donated to a nonprofit agency that works
with homeless and domestic violence shelters in the Los An-
geles area.—Deborah Belgum
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Dunyah Takes the Runway at NYFW

Mustafa Wafa
produced his second
runway show for
New York Fashion
Week, unveiling
his Spring/Summer
2018 collection for
his Los Angeles—
headquartered brand
called Dunyah.

The runway show
at Art Hearts Fash-
ion on Sept. 9 fol-
lowed an exhibition
of the made-in-the-
USA brand at the
Liberty Fashion & Lifestyle Fairs in Las
Vegas last month. The runway and trade
shows are part of a campaign to bring his
high-end streetwear line to a larger public,
he said.

“Before, I'd make crazy aesthetics. I was
being really edgy,” Wafa said of the Dun-
yah styles seen at Art Hearts
Fashion runway shows in Los
Angeles before 2016. “I found
out that it was cool for a run-
way show. But you don’t want
to be a broke runway designer.
I wanted to make my looks a
little simpler. I went back to my
roots in the 1990s.”

The Spring/Summer 2018
looks for Dunyah, which means
“world” and “worldly con-
cerns” in Arabic, featured pop-
ular silhouettes such as bomber
jackets, crew-neck sweaters,
polo shirts, boardshorts and
jeans. But Wafa designed the
silhouettes his way.

He designed all of Dunyah’s prints. The
two most prominent in the recent Art Hearts
Fashion show were the “Smoke” print, rem-
iniscent of unique patterns seen in smoke
and clouds. There’s also the mosaic print,
inspired by the complex shapes seen in mo-
saic tiles.

ARUN NEVADER/GETTY IMAGES

Mustafa Wafa

Many of Dunyah’s pieces were made
from netting material. Some looks showed a
wide mesh-style netting. Other looks exhib-
ited garments made with thinner lace ma-
terial or Italian selvage denim, leather and
cotton. Wholesale price points range from
$50 to $300.

Dunyah’s looks were in-
spired by the urban streetwear
Wafa saw growing up in Wash-
ington, D.C. It was important to
look good for kids in his neigh-
borhood, even if that meant
improvising and making some
clothes for yourself.

“You had to work with what
you had. We pieced things to-
gether to look stylish. If we
didn’t, we were made fun of.
Kids today have no idea of
what bullying was like then. It
was brutal!” Wafa said. “Liter-
ally, we came home crying if we
didn’t look fashion forward.”

Wata went on to run a bou-
tique in Washington, D.C. He started Dun-
yah in 2003 before selling his store in 2007.

In 2014, he moved to California, where
he sells Dunyah at the brand’s website
(www.dunyah.com) and at the Cosmo and
Nathalia boutique on Melrose Avenue in
Los Angeles.—Andrew Asch

Sept. 16 §0|e :ommerce Sept. 27
: titc .
Designers and Agents . Interfiliére
Starrett-Lehigh Building and Cedar é\::‘:;ssorles The Show The Tunnel
Lake New York
Moda
#lml}(got:gept 18 Pooltradeshow Through Sept. 28
’ Javits Center S
ept. 28

Capsule New York SEPL 2o
IP\xis9a4t Capsule Through Sept. 19 1PG életworlﬂng Event

ier omGeorge
New York Sept. 18 Los Angeles
Through Sept. 18 Texworld

“How to Build a Sustainable

Business,” presented by FAB Le Bourget

Counsel Paris

120 E. Eighth St. Through Sept. 21

Los Angeles

Through Sept. 17 Sept. 19
Premiére Vision

Sept. 17 Parc des Expositions

Coterie Paris

Sourcing @ Coterie Through Sept. 21

Edit

Apparel Sourcing

There’s more

For calendar details and contact
information, visit ApparelNews.
net/calendar.

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time,
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication.
Inclusion in the calendar is subject to available space and the judgment of the editorial staff.

PFUBLICATIONS
ﬁ SKLAR
i Flrancisd " | HE H 5.;3».-!5_
facebook.com/ twitter.com/TheProfClub theprofessionalclub.com
TheProfessionalClub

4 CALIFORNIA APPAREL NEWS SEPTEMBER 15-21, 2017

APPARELNEWS.NET

POSTMASTER: Send address changes to: CALIFORNIA APPAREL NEWS, Customer Service, PO Box 4419, Orlando,
FL 32802. CALIFORNIA APPAREL NEWS®: (ISSN 0008-0896) Published by TLM PUBLISHING INC. APPAREL NEWS
GROUP Publishers of: California Apparel News®, Market Week Magazine®, New Resources®, Waterwear®, New
York Apparel News®, Dallas Apparel News®, Apparel News South®, Chicago Apparel News®, The Apparel
News (National), Bridal Apparel News®, Southwest Images®, Stylist® and MAN (Men’s Apparel News®). Prop-
erties of TLM PUBLISHING INC., California Market Center, 110 E. Ninth St., Suite A777, Los Angeles, CA 90079,
(213) 627-3737. © Copyright 2017 TLM Publishing Inc. All rights reserved. Published weekly except semi-weekly first
week of January, second week of July and first week of September. Periodicals Postage Paid at Los Angeles, CA,
and additional entry offices. The publishers of the paper do not assume responsibility for statements made by their
advertisers in business competition. Opinions expressed in signed editorial columns or articles do not necessarily
reflect the opinions of the publishers. Subscription rates: U.S.: 1 year, $89; 2 years, $140. Foreign: $180 U.S. funds
(1-year subscription only). Single-copy price $2.99. Send subscription requests to: California Apparel News, Customer
Service, PO Box 4419, Orlando, FL 32802 or visit www.apparelnews.net. For customer service, call (866) 207-1448.



ADVERTISEMENT

Five Brands That Aim to Steal the Show at Atlanta Apparel

Bold prints, bright colors, fuller silhouettes, and an easy, feminine, boho-
inspired vibe mark the return of Spring for these standout apparel brands
spotted at Atlanta Apparel.

Pistola

Pistola is about “that L.A. life” —the
one in which a smartly designed pair

of jeans can take you anywhere you
want to go. In 2014, savvy retail veteran
Grace Na spotted an opening for her
$100 fashion-forward denim label.

For Spring 2018, “we didn’t hold back
when it came to trend,” she notes. That
means “a ton of sports stripes, unique
distressing, and exposed zippers.”
High-waisted and relaxed fits dominate,
with the Presley, NICO, and Charlie
current faves. Not to be overlooked

are Pistola’s shorts, with “a ton of new
inseams, washes, and embellishments.”
The Devon short, with its longer inseam
and higher waist, is the new “it” short,
joining the Gigi and Asher bestsellers.
Pistola’s “sweet spot” wholesale price
points run $34 to $44 and up to $70 for
super novelties.

BuddyLove

BuddylLove, the women’s contemporary line out of Dallas, knows Southern
style and dishes it up with bold prints, beautiful colors, and on-trend silhouettes.
For 2018, the word is more, more, more of everything—prints, bodies, options.
BuddyLove loves its mainly custom prints, which this season will include snake
prints, fruit, and even cactus. The key silhouette is the tie-front in blouses,
camis, and dresses for a “flirty, feminine feel.” Matching sets “will be super on-
trend,” especially in fun prints, and the caftans are a must for destination travel.
“For the first time ever,” BuddylLove will ship three different Spring deliveries

for both its collection and basics lines. As always, BuddylLove is made in the
U.S.A., with wholesale prices ranging from $24 to $42.

Chan Luu

The name Chan Luu evokes images of
delicate beaded jewelry and rustic yet
elegant wrap bracelets studded with
semi-precious stones. The Viethamese-
born designer established her renowned
brand with “a vision of quality design
inspired by cultures around the world,”
employing artisans to handcraft each
piece for uniqueness and authenticity.
Chan Luu brings the same dedication to I
her apparel line. The Spring collection,
fashioned from cotton poplin, crinkled
gauze, and silk, is designed “to be
effortless. ..a fresh collection of wearable
pieces that transcend seasons.”

Silhouettes were developed “with baylol“

adaptability in mind so that they may slip Credit Los Angeles and its “nouveau bohemian aesthetic
right into the existing wardrobe without and breezy attitude” with inspiring Jillian Shatken to go back
a second thought.” New this season: a to Manhattan and create Saylor. Its separates and dresses
premium basics line of linen-blend tees marry modern, feminine silhouettes with impeccable fit and
made in Los Angeles. Wholesale prices throw-on ease. For Spring 2018, Saylor embraced color:
range from $38 to $215. “We went crazy with brights such as marigold and poppy”

but balanced them with softer Spring colors such as dusty
rose, soft blues, ivories, and bronze. The season is also big
on texture, ruffles, and volume—fuller silhouettes, including
big sleeves, and innovative pleating on such unexpected
fabrics as oxford, crepe, and micro sequin. Favorite fabric:
painted lace that looks traditional but has a modern,

slick texture that lends itself to sculpting and “feels a bit
surprising.” Wholesale price points range from $70 to $135.

Gentle Fawn

Gentle Fawn, inspired by a collection of antique
ceramic fawns, combines a modern, feminine
aesthetic with a boho flair in its tops, sweaters,
dresses, and intimates. Spring 2018 promises
a strong print game, with leafy blooms, floral
bundles, and fresh buds on tap for simple,
romantic, and casual pieces. Trend-worthy tops
are shorter, to better pair with high-waisted
bottoms, and offer flared cuffs, slit sleeves, and
decorative ties. Intimates range from bralettes
to camisoles, with trending lace bodysuits
incorporating a modern halter neckline and
sheer mesh panel. New for Spring/Summer
2018 is a line of coordinating panties, from
thong to regular fit along with an updated lace-
trim boy short. Wholesale prices for tops go
from $26 to $55, sweaters $35 to $65, dresses
$38 to $55, and intimates $13.50 to $20.

The next edition of Atlanta Apparel is Oct. 10-14 at
AmericasMart in Atlanta.

Atlanta Apparel
%2 AmericasMartAtlanta




NEW YORK FASHION WEEK

Style Fashion Week Sees Three Days of Runway Shows During NYFW

Style Fashion Week opened
its three-day event on Sept. 7 at
the Intrepid Sea, Air & Space
Museum, located aboard the air-
craft carrier Intrepid at Pier 86
in New York. The fashion shows,
held during New York Fashion
Week, were filled with a wide
variety of styles that ranged from
European chic to Vietnamese-
influenced silhouettes.

Style Fashion Week, cofound-
ed by Veronica Kerzner, travels
around the world to showcase
international fashion with shows

in Los Angeles; New York; Palm H ki
Springs, Calif.; and Dubai. . _: _:" -
Here’s a look at some of the -~
fashions seen on the runway. Brittany Nicole  Brittany Nicole Brittany Nicole Gregorio Gregorio Gregorio Sanchez ~ Jesse Zhao  Jesse Zhao Jesse Zhao
—Deborah Belgum Sanchez Sanchez

A
il =

Eddie Eddie by Eddie Eddie by Eddie Eddie by Adrian Alicea Adrian Alicea Adrian Alicea Malon Breton by Malon Breton by Malon Breton by Alber
Albert Albert Albert Alber Alber

JERIAN the hangers you were looking for...

7D

Archiye

— Tﬂtﬂl

more than 500+ different in-stock hanger styles
complete collection of wood, plastic, metal and satin hangers

low minimums on personalized hangers .

specialized in full custom design solutions

hangers for swimwear, lingerie, menswear, sportswear, ladies wear and kids wear

servicing designers, fashion brands and retailers across North-America

jerianhangers.com

ALL RIGHT RESERVED - JERIAN PLASTICS INC. 2017

6 CALIFORNIA APPAREL NEWS SEPTEMBER 15-21,2017 APPARELNEWS.NET



NEW YORK FASHION WEEK

Grace Moon Grace Moon David Tupaz David Tupaz i BrianWood by Albert  BrianWood by BrianWood by Albert
my
A

e

Richard Hallmarq Richard Hallmarq Richard Hallmargq Meriem Belkhayat Meriem Belkhayat

SEAMS Nationa

Oct 18-20, 2017
“'THE WESTIN HILTON HEAD ISLAND RESO

o — "Gl-gu 'k. I
1
| B \
oY ! g

: e ." ; mw%‘,._ T—
_'.'O_.y. "_7:.’ l . 3 : g

SUPERCHARG@IHE US SUPPLY CHAIN - ot MANUFACTURERS
U.S SUPPLY CHAIN SUSTAINABILITY TEXTILE PROVIDERS
MICRO FACTORY OF THE FHURE TODAY SUPPLIERS
INNOVATION IN U.S. CUTTING, SEWING & DIGITAL PRINTING BRANDS/RETAILERS
TOP 10 THINGS TO PRODUCE IN THE U.S. RIGHT NOW & 2018 TECHNOLOGY VENDORS

REGISTER +1803.642.1111
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CMC

LA FASHION MARKET
OCT 9-12 // SPRING 18

CMC SHOWROOMS

Women's, Men’s & Kids’

SELECT - exeergt

Women's & Lifestyle Collections

TRANSIT

LA Footwear & Accessories Show

ALT

Athleisure & Litestyle Tradeshow

CONTEMPORARY

CURVES

Plus-Size Collections

LA MEN'S

MARKET (capsule)

*Dates for Showrooms & Tradeshows vary.

LOS ANGELES
MAJORS MARKET

OCTOBER 2-4, 201/

CMC // CALIFORNIA MARKET CENTER /# 9TH & MAIN. DTLA

LEASING: 213.630.3695 // ATTENDING: 213.630.3618

LEARN MORE AT CMCDTLA.COM
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LA Designer Tadashi Shoji
Unveils Spring/Summer '18

at NYFW

For years, Tadashi Shoji has been known
for his elegant cocktail dresses, evening
gowns and red carpet sheaths worn by vari-
ous actresses, including Octavia Spencer.

For his Spring/Summer 18 collection,
the LA-centric designer veered toward a
more bohemian look with lots of lace, em-
broidery and light fabrics, which were seen
on the runway Sept.7 at Gallery 1 at Sky-
light Clarkson Square during New York
Fashion Week.

Much of Shoji’s designs took a page from

the 1970s and inspiration from the sandy
shores of Malibu, Calif. He imagined driving
through the rolling hills beyond Malibu to a se-
cluded enclave ensconced in a wooded canyon
for a special evening.

The collection was filled with off-the-
shoulder silhouettes, halter-topped dresses,
oodles of ruffles and plenty of floral prints.

Gemstone colors populated Shoji’s Sum-
mer/Spring palette with tones such as red
jasper, jade, rose quartz, yellow opal, azurite
and agate.—Deborah Belgum

GETTY IMAGES
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COHtalnerS Continued from page 1

total volume from January to July has mushroomed 9.5 percent to nearly
5.3 million containers, which includes inbound, outbound and empty
boxes.

Ports around the country are equally as busy and may set an all-
time record, according to the monthly Global Port Tracker report
recently issued by the National Retail Federation and prepared by
Hackett Associates. Statistics show that import cargo-container vol-
umes are expected to reach a new annual record.

“Consumers are buying more, and retailers are scrambling to
import more merchandise to keep up with the demand,” said Jona-
than Gold, NRF vice president for supply chain and customs policy.
“Docks have been busier than ever as ships unload cargo headed for
store shelves, and that’s a good sign both for retail sales and the na-
tion’s economy.”

The report showed that in July—the most recent month with full
statistics—import container traffic totaled 1.78 million 20-foot con-
tainers, up 9.2 percent from July 2016. It was the highest monthly
volume since the NRF began tracking imports in 2000 and beats the
previous record set in March 2015 for 1.73 million containers.

However, August is expected to see a 0.1 percent dip from last
year with an estimated 1.71 million containers, but it will still be one
of the five highest months on record.

Import cargo-container volumes for September are forecast to be
1.67 million containers, up 4.7 percent from last year; October at
1.7 million containers, up 2 percent; November at 1.61 million con-
tainers, down 2.3 percent; and December at 1.58 million containers,
up 0.5 percent. While Hurricane Harvey slowed Gulf Coast cargo in
areas such as Houston and Hurricane Irma is expected to do the same
in Florida, neither is expected to significantly affect national totals.

Growth has slowed from the first half of the year, but major
U.S. ports this year are expected to handle 19.7 million contain-
ers, topping last year’s previous record of 18.8 million contain-
ers, a 4.8 percent boost. That compares with 2016’s 3.1 per-
cent increase over 2015. The first half of 2017 totaled 9.7 mil-
lion containers, up 7.5 percent from the same period in 2016.
After the busy holiday season, a slowdown is expected for January
2018 with only 1.63 million containers coming in, down 2.6 percent
from January 2017.

The NRF said the import numbers come as retail continues a
long-term pattern of increased sales. Total retail sales have grown
year over year every month since November 2009, and retail sales
as calculated by NRF—excluding automobiles, gasoline stations and
restaurants—have increased year over year in all but three months
since the beginning of 2010.

Imports are marching along even though the NRF recently down-
sized its forecast for 2017 retail sales, predicting they would rise be-
tween 3.2 percent and 3.8 percent rather than the 3.7 percent to 4.2
percent that had been predicted earlier.

Despite the record imports, Ben Hackett, founder of Hackett As-
sociates, cautioned that cargo-volume increases are expected to slow
in the coming year.

“2017 is turning out to be a bumper year, causing a sense that
growth is unstoppable,” Hackett said. “Taking this view is risky, how-
ever. As we look forward, our models are projecting a slowdown. The
positive takeaway is that this is a slowdown in growth, not an actual
reduction in volume.”

West Coast imports are expected to grow only 0.3 percent during
the first half of 2018 over the same period in 2017, Hackett said. On
the East Coast, which has been gaining market share from the West
Coast, volume should grow 1 percent. ®

Made in America Resources

Equestrian Designs, LLC

91 Second Street, Unit A

Buellton, CA 93427

(805) 686-4455

Fax: (805) 686-4452
Rick@equestriandesigns.net
www.equestriandesigns.net

Products and Services: As a contemporary wom-
en’s line, Equestrian Designs is happy to announce
we have added plus size and extra petite to all
styles. With new weekly cuts and deliveries on
top styles, you can write at Coterie and be selling
Equestrian Designs in two weeks. Established in
1990, Equestrian Designs offers a chic and unique
alternative to the mass-produced racks for savvy
buyers. We sell exclusively to the finest independent
boutiques, providing a proven bread-and-butter
line. Brick and mortar or online, we perform well,
as we have a loyal and growing base of consumers
that know our product. High tea to high sierras, tack
room to boardroom, EQD is your go-to garment.

Equestrian Designs is always fresh and reactive
designing, cutting and sewing all under one happy
roof on the Central Coast of California. Buyer and
small business friendly and a perfect “pair” with
all. That's Equestrian Designs’ energy and vibe.
See you at Coterie, booth #5671—Happy Trails!

Lewis Scott

(646) 422-9061

lewisscottonline@gmail.com

www.lewisscott.online

Contact: Lewis Scott

Products and Services: Lewis Scott is a Los
Angeles—based design firm focusing on sustainable
and high-fashion ready-to-wear. Each department of
the Lewis Scott brand focuses on maintaining busi-
ness within the U.S. The clothing is manufactured and
dyed in Los Angeles, and trims and other materials
are sourced from American companies. Fabrics of
sustainable fibers, such as hemp and organic cotton,
are featured in each collection and are sourced from

an LA-based textile company. Designer Lewis Scott's
first label, Clothes America, was a counter-narrative
high-fashion streetwear brand. He is now merging it
with the aesthetics of casual business attire to form
the Lewis Scott brand. With a minimalist industrial
style accented with utilitarian components, Lewis Scott
is evolving fashion for the modem professional. The
upcoming Spring/Summer 2018 collection, “EVERY
BODY DIES/LIFEFOREVER,” will debut Lewis Scott's
first women'’s designs at the Capsule trade show in
Los Angeles in October.

SEAMS Association

3650 Rogers Road, Suite #302

Wake Forest, NC 27587

(803) 642-1111

WWW.S6ams.org

Products and Services: SEAMS is the Association
& Voice of the U.S. sewn products industry for over
50 years, consisting of more than 200 of America’s
foremost fashion brands, retailers, manufactur-

ers, and textile providers. The SEAMS National
Networking Conference is the most relevant event
of the year and the go-to resource for shaping the
growth and resurgence of Made in America. This
year's conference theme is “Powering the Made
in America Movement,” and it provides access
to people, processes, and products to ensure
optimized production the U.S. It also serves as the
hub for networking, inspiration, innovation, and
intelligence to enhance attendees’ competitiveness,
productivity, and profitability in the new global
economy. If you would like to be part of supercharg-
ing the American Supply Chain, the Show dates are
Oct. 18-20 at the Westin Hilton Head Island Resort
in South Carolina.

This listing is provided as a free service to
our advertisers. We regret that we cannot be
responsible for any errors or omissions within
Made in America Resources.
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Welcome. In business since

Full Service CMT Factory
Located In Sania Ana. CA
FWEHM SEH"]EEE With product development capabilities, consulting
spurcing services. Workabde low minimuam quantities,

quality single need]

Call Valerie Cooper at (818) 676-9454
or email valeriebcooper@gmail.com

Body Basic Manufacturing, Inc.

v workmanship, knits and wove
1880, Small rans of high

sdlle work available

. Startups
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CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Jobs Available Jobs Available Jobhs Available

PRODUCTION COORDINATOR
Looking for an organized and detail-oriented
person with critical thinking and problem-
solving skills to join a highly-motivated team.
Must have the ability to multi-task, work well
under pressure and tight deadlines and follow
up with both domestic and int’l vendors and
factories. Be able to update and track WIP.
Work as a liaison between designers, sample
team and warehouse staff. Have the
knowledge of release cut orders and follow up
with the production calendar, manager TOP,
audits and AQLs. Attention to details and
accuracy in performance. Must be proficient in
MS applications - Outlook and Excel. Familiar
with garment production process, denim
knowledge a plus Spanish speaking preferred.
Pls send all res. To:
Lisaisandoval@newfashionproducts.com

efmnnected

a ppar al

DRESS PRODUCTION PATTERNMAKER
Seeking an experienced Production Pattern
Maker with a min. of 10 years in the moderate
dress market. Expertise in draping and flat
patterns is required. Must have knowledge of
construction in all fabrications, size ranges and
possess the ability to multi task in a fast paced
environment. Gerber pattern knowledge is a
plus. Become part of a team with a reputation
for employee longevity.

Please send your resume:
Anika.rodriguez@connectedapparel.com

PRODUCT
DEVELOP/DESIGNER/WEBSITE
MANAGER @GARMENT MANUFACTURE
(LOS ANGELES)

Well established garment manufacturer located

in LA downtown area is looking for candidates
for following positions. For consideration, please
send resume to jobs@4goldengreen.com

- Product Develop

- Designer

- Website management

TECH DESIGNER AND PRODUCT
COORDINATOR/FIT TECHNICIAN
Duties:
Prepare production tech packs
Manage and coordinate pre-production
approvals and fit samples.
Manage and follow up on component approvals
between factory and customers..
Develop product with designer and overseas
factories.

Requirements:

Must have garment construction and spec
knowledge and a full understanding of the
fitting process.

Must have design & preproduction knowledge.
Photoshop and Excel.

Outstanding communication skills.

Email: assistingl0@gmail.com

IMPORT TECK PACK/SPEC WRITER
Exp'd tech designer *Min 3-5 years experience
ePattern making knowledge *Excellent
communication skills *Exp in conducting
fittings, generating teck packs &
communicating with factories *Team player
and be able to work in a fast-paced, detailed-
oriented environment.

Please email resume & salary history to:
importproductionjobs@gmail.com

ASSOCIATE TECH. DESIGNER
5 yrs. min. exp. in ladies swim. Lead live
fittings. Find/resolve fit conflicts. Ability to
interpret design concept. Strong sewing &
construction skills w/basic patternmaking &
grading. Skilled in PAD/Tukatech, Excel.
Attention to detail, strong planning, and
scheduling. Works well under pressure, face
challenges w/positive resolve. Team player.
appareljobs0l@gmail.com

GRAPHIC DESIGNER, CONCEPT TO
PRODUCTION

3-5 yrs. min. exp. w/adv. knowledge of CAD &
Adobe Al & PS. Ability to create, manipulate and
clean up graphics/artwork from concept to pro-
duction. Strong exp. w/overseas communication
explaining/reviewing artwork, lab dips, strike
offs, bulk fabric. Highly organized. Team player.
appareljobs01l@gmail.com

COLOR & TESTING SPECIALIST
3-5 yrs. min. experience w/adv. knowledge/un-
derstanding of fabric/color/garment testing
CTL/SGS. Familiar with application process,
strong ability to read/decipher reports and ex-
plain results to mills/factories overseas. Good
eye & understanding of color and printing/dying
process. Very detail oriented, organized, team
player. appareljobs01@gmail.com

E-COMMERCE COORDINATOR
24/7 Comfort Apparel Women's E-Commerce
Apparel Company looking for a Qualified and
Experienced individual:
Must be highly knowledgeable in Excel and
must have experience in uploading products
onto e-commerce marketplaces.
email resumes asap:
info@247comfortapparel.com

SALES SUPPORT / EDI/ ORDER
PROCESSING

Seeking Candidate with knowledge of retail &
big box chains, EDI processing, AIMS 360,
knowledge of routing guides. Duties include
data entry, invoicing, EDI set up, working with
sales reps and assisting the Supply Chain Mgr.
Email res: to: Shauna@baileyblueclothing.com

PAID PHOTO-SHOOT
Ages 18-45, 5'0-6'0 Female and Male.
$400/hr+transportation.
Piercing/Tattoo OK.
Just 3-5 hours needed.
Email head shot and phys stats:
CONTACT.UPTOWNCASTING@GMAIL.COM

¢ JR & MISSY DESIGNER & ASSISTANT
Jr & Missy designer with graphic experience,
high proficiency in Photoshop & lllustrator. Must
have exp. in screens, dyes, sublimation. Need
fabric knowledge in knits. Able to execute art
needs quickly. Email: evcr@evcer.com

TEXTILE CAD ARTIST
Established missy contemporary label seeks
full-time textile/CAD artist; able to create re-
peat/separation, modification and (re)create
original artwork for textile printing. Must be
proficient in Adobe Photoshop and lllustrator.
Preferable experienced 1-2 years +.

Please submit resume with portfolio to:
jobshr000@gmail.com

REGIONAL SALES REPRESENTATIVE
WANTED

Hanger company is seeking dynamic &
organized individuals in Northern & Southern
California with 2—5 yrs. exp. in sales of
hangers, fixtures & trimmings. The ideal
candidates will have strong knowledge of
fashion & retail. Forward your resume to:
hr@jerian hangers.com

Hyperlink your ad
for best results

AAG OPERATIONS ASSISTANT
Strong Detailed, system oriented person. Must
have BOM, stylemaster, analytical skills with
good follow up.

E Mail Resume: HRAAGLC@YAHOO.COM

DENIM BRAND PRIME FOR GROWTH
SEEKS PARTNER / BACKERS

Prime for growth & looking to expand our
5-year old denim business, American made
denim brand with solid online direct-to-con-
sumer sales and NYC retail store is exploring
opportunities via partnership or financial back-
ing. World-renowned denim designer at the
helm.
Contact: primeforgrowth@gmail.com

apparelnews.net/classifieds

For classified advertising:

email classifieds@apparelnews.net or
visit www.apparelnews.net/classifieds

to place your ad in our self-serve system
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CLASSIFIEDS

Visit www.apparelnews.net/classifieds
to place your ad in our self-serve system

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Buy, Sell and Trade Johs Wanted Real Estate

WE BUY FABRIC!
Excess rolls, lots, sample yardage, small to
large gty's. ALL FABRICS! fabricmerchants.com
Steve 818-219-3002 or Fabric Merchants 323-
267-0010

35 YRS EXP'D
1st/Prod. Patterns/Grading/Marking and Specs.
12 yrs on Pad System. In
house/pt/freelance/temporary in-house as well.
Fast/Reliable. ALL AREAS Ph (626-792-4022)

*WE BUY ALL FABRICS AND

GARMENTS*

WE BUY ALL FABRICS AND GARMENTS. No lot

too small or large. Including sample room

inventories Silks, Woolens, Denim, Knits, Prints,

Solids Apparel and home furnishings fabrics.

We also buy ladies', men's & children's

garments. Contact: Michael

STONE HARBOR (323) 277-2777

Hyperlink
your ad for
best results

FOR LEASE
CREATIVE OFFICE SPACE
LA FASHION DISTRICT
213-627-3754

SPACE FOR LEASE
In newly renovated Anjac Fashion Buildings in
the heart of Downtown Fashion District In-
dustrial, retail and office space also available
throughout the San Fernando Valley. Retail
and office space also available just south of
Downtown. 213-626-5321 or email info@anjac.
net

COMING SOON IN CALIFORNIA APPAREL NEWS

September 22
Cover: Fiber & Fabric
Technology

Cover: Trends

New Lines
Industry Focus: Retail

Real Estate i
tion

Bonus Distribution
LA Textile Show 10/2—4

LA Majors Market 10/2—4

Coast Nashville 10/5-6

ALT 10/9-11

Designers & Agents LA 10/9-11

LA Fashion Market 10/9-12

Atlanta Apparel 10/11-15 ALT 10/9-11

September 29

Quarterly Financial Report

Fiber & Fabric Special Sec-

Industry Focus: Finance
Finance Advertorial

Designers & Agents LA 10/9-11
LA Fashion Market 10/9-12
Atlanta Apparel 10/11-15

Style Fashion Week 10/11-15
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October 6
Cover: Textile Show Wrap
LA Majors Coverage

Made in America

Lingerie

Activewear

Education in Focus

Activewear Advertorial

Bonus Distribution
LA Textile Show 10/2—4

LA Majors Market 10/2—4

Art Hearts Fashion Runway 10/5-8

Bonus Distribution

Art Hearts Fashion Runway 10/5-8

Axis at Capsule 10/9-10

ALT 10/9-11

Coeur 10/9-11

Designers & Agents 10/9-11

LA Fashion Market 10/9-12

Fashion Market Northern Calif. 10/15-17
Coast Miami 10/17-18

Style Fashion Week 10/11-15

ApparelNews

CALL NOW FOR SPECIAL RATES

TERRY MARTINEZ
(213) 627-3737 x213

Fashion District Advertorial

October 13

Cover: LA Runway
LA Market Wrap

Bonus Distribution
Dallas Market Week 10/25-28
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MicroModal-Friendly Supply Chain

Efficient Production

t Consistency
et

Buhler Quaity = \ MicroModal

. Yarns Corp.

BY SAMIL SPINNING

We make MicroModal’ work.

Start your journey to elevated activewear. AMERICAN
TEXTILES

WE MAKE AMAZING

buhleryarns.com/MicroModal
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TEXTILE NOTES

Twin Dragon Introduces New Denim With Performance, Sustainability Qualities

Gardena, Calif.—based Twin Dragon Marketing is roll-
ing out new denim made with Unifi’s Sorbtek wicking fiber
as well as with Unifi’s recycled Repreve fiber.

The new denim will be produced at Twin Dragon’s mills
in Asia and Mexico and will be available in the company’s
men’s and women’s collections.

Sorbtek yarns have cooling
properties and wick away heat and
moisture. Jeans made with Sorbtek
keep the wearer cool in the summer
and warm in the winter.

“Wicking performance capa-
bilities in the athletic-wear market
have experienced a 70 to 80 per-
cent growth over the past decade,”
said Dominic Poon, chief execu-
tive officer of Twin Dragon, in a
company statement. “Now, TD
is offering wicking performance
denim, which provides cooling

properties to the wearer by pulling ~ Men’s Sorbtek TD5

Men’s Sorbtek TD4 Men’s Sorbtek TD2
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Model wears Asher Fabric MVSI112-
Striped Modal Spandex Jersey

moisture away from the body. What’s better than a woman
being able to wear slimming, skinny high-rise jeans while
having the same performance as her yoga pants? Also, men
can now wear their comfort stretch in either slim or straight
fit and swap them out for sweatpants.”

Twin Dragon is also combining the moisture-manage-
ment properties of Sorbtek with
recycled Repreve fibers for a sus-
tainable, performance denim fab-
ric. Repreve is made from recycled
plastic bottles and uses less energy
and water and produces fewer
greenhouse-gas emissions in the
production process. Some denim
in the Twin Dragon collection will
also be made with pre-reduced lig-
uid indigo dye and eco-finishing
for further water, chemical and
energy savings. According to the
company, using pre-reduced liquid
indigo and eco-finishing together

Women'’s Sorbtek TD2

Women'’s Sorbtek TD5

helped Twin Dragon achieve an 85 percent reduction in
environmentally hazardous chemical discharges compared
with traditional dyeing and finishing methods.

“Twin Dragon has created a high-tech Sorbtek Repreve
denim that provides superior moisture-management proper-
ties,” said Jay Hertwig, vice president of global brand/pre-
mium value-added sales for Unifi. “We are proud to work
with Twin Dragon marketing to develop a product that fea-
tures the performance attributes demanded by today’s con-
sumers in addition to being environmentally responsible.”

The Sorbtek Repreve denim joins Twin Dragon’s grow-
ing catalog of eco-friendly products, which includes Forev-
er Black and Forever White denim. Twin Dragon’s Forever
Black denim is made with Lenzing Modal, which is dyed
during the solvent stage of fiber production. The denim is
colorfast and requires less water to produce than a tradition-
al black denim made with sulfur dye. The company’s For-
ever White denim is made from a blend of Lenzing Modal,
polyester and spandex. The fabric won’t yellow over time.

For more information, visit www.twindragonmarketing.
com.—Alison A. Nieder

Women'’s Sorbtek TD6
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FINDINGS & TRIMMINGS

swisstulle Ltd. is a leading " "W &
European bobbinet and warp knity

manufacturer with headquari'ers' !

in Switzerland, founded in 19

e Factories in Switzerland andis
UK

e Servicing Bridal, Haute
Couture, Pret-a-Porter, Linge
and Embroidery Market § '§

e Experts in high quality Si%(apd

il

Cotton Bobbinet, as well s, S
Rigid or Elastic Rachel Tulle I

16
"

® |nnovation
e Quality P .
! ulsating Nature
¢ Unparalleled Customer Servic g
e Custom orders welcome | 1. Kagan Trim Center 6. Kagan Trim Center 12. The Button/Accessory
2. The Button/Accessory 7. Finotex Connection
5 : ; Connection 8. 3inl Group USA 13. Kagan Trim Center
Contact: Martina Qgli€gari 3. The Button/Accessory 9. 3inl Group USA 14. Finotex
Il be pl d to sh
will be p egse 0 show ypu Connection 10. Cuteque International Inc.  15. Dara Inc.
our collection, m.callegari@ i ! 4. Finotex 11. Brooks Industties 16. Brooks Industries
swisstulle.ch or visit www. 5. 3inl Group USA

swisstulle.ch

swisstulle

VISIT US
AT BOOTH #901

AT THE LA
TEXTILE SHOW

VIEW OUR NEWEST
DENIMS, KNITS, YARN-DYES & BASICS )
AS WELL AS OUR COMPLETE LINE OF OVER | | Rose. Gold &Tiger

1. The Button/Accessory 6. Button Avenue 13. Dunlap Industries
Connection 7. Dunlap Industries 14. International Trimmings &
5,000 PRlNTS, SOLIDS, AND MORE 2. Kagan Trim Center 8. Satab USA Labels Inc.
3. Appliqués with Glitz 9. Dunlap Industries 15. Appliqués with Glitz
4. California Label Products 10. Kagan Trim Center 16. Appliqués with Glitz
5. The Button/Accessory 11. Kagan Trim Center
Connection 12. California Label Products
DIRECTORY
3inl Group USA California Label Products Dunlap Industries Kagan Trim Center
(657) 210-4970 (310) 523-5800 (800) 251-7214 (323) 583-1400
3in1labels.com www.californialabel www.dunlapworld.com  www.kagantrim.com
products.com
Appliqués With Glitz Finotex Satab USA
/Lords and Ladies Inc.  Cuteque International ~ (305) 470-2400 (212) 403-2805, 33 01
(888) 344-5480 Inc. www.finotex.com 42 36 66 00
appliqueswithglitz.com  (626) 287-1705 www.Satab.com
www.cuteque.com International Trimmings
Brooks Industries & Labels Inc. The Button/Accessory
(818) 543-3600 Dara Inc. (646) 668-3392 Connection
brooksindustries. net (213) 749-9970 itl-group.com (213) 747-8442
www.DaralncUSA.com www.tbacinc.com

Button Avenue

(310) 457-2797
swatchandstitch.com ﬁ/robertkaufmonfobrics@o@@rober’rkdufmdn www. buttonavenue.com
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TEXTILE TRENDS

Earn Your Stripes

Textile designers earn their stripes in style offering rugby and regatta styles
as well as crisp yarn-dye shirting stripes and novelty sweater knits.

Asher Fabric Concepts #WW15142 Chambray Cinergy Textiles Inc. #DTY-1898-7921
Stripe YD

““ Texollini #799ISD2 SAS Textiles #10750-01 Twill Eclat Textile Co. Ltd.

PP PTTE——— French Terry Stripe #RT1605066 Single PK.
Kalimo #16194 EXP Super  Eclat Textile Co. Ltd. Cinergy Textiles Inc. y St Stripe &

Stripes Mescla Viscocrepe #RT1508167 Engineer Stripe #CHAMBRAY-2193 e ———

Kalimo #16204 EXP Super Philips-Boyne Corp.
4x2 Rib Stripes Viscocrepe #T3710MUL

| |

: aybgh (T 0 e T

SAS Textiles #10888-01 Crepe  Philips-Boyne Corp. Asher Fabric Concepts #WW40 A Plus Fabrics Inc. #837W Kalimo #16217 EXP Super Cinergy Textiles Inc.
Stripe #T3708MUL “Chicago” Knit Stripes Gold Viscocrepe #GAUZE-8257/020

o
atextile o
[ GET INSPIRED. F/W 18/19.

los angeles int’l textile show

The West Coast's premier destination for Textile, Design & Production Resources from
around the globe. Hundreds of Fabric & Trim collections. European Pavilion. Sourcing
Showcase featuring Manufacturing, Design & Direction, and Tech Resources. Korean
Textile Pavilion presented by Kotra. Daily Trend Talks & Workshops.

Located at the California Market Center. 9th & Main. DTLA.

CMC | CALIFORNIA MARKET CENTER // 213.630.1701
- 1 110 EAST 9TH ST SUITE A727 LOS ANGELES CA 90079
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“Global Partner for Sustainable Resources”

VISITOR PROFILE

PRODUCTS & SERVICES

Trade Expo Indonesia is Indonesia’s largest business-to-
business trade event showcasing Indonesia’s best export
product. It is a one stop shop expo showing off more than
300 types of products:

e Manufactured products & services ® Indoor & outdoor
furniture e Creative industry ¢ Food & beverages ¢
Fashion, lifestyle & beauty ¢ Strategic industries ® Services
& investment

GENERAL INFORMATION

The Republic of Indonesia is giving free visa to nationals of
174 countries for a 30-day visit in Indonesia. Visitors to
Indonesia must be in possession of a valid passport for at least
six months from the date of arrival for certain countries and
must be checked for current regulations prior to departure.
Call our Indonesian Embassy or Consulate General for
up-to-date information or log on to www.imigrasi.go.id.
Registered buyers will be welcomed at Jakarta’s
Soekarno-Hatta Airport by TElI 2017 Team for hotel-venue
shuttle services.

BUYER'’S BENEFITS

Free airport pickup to
- M hotel upon arrival

Complimentary use of
business lounge at venue

L Shuttle Services
hotel - venue - hotel

Please contact Indonesia representative office (Indonesian Embassy,
Indonesia Consulate General, Trade Attache or the Indonesia Trade
Promotion Office (ITPC/ IETO in Taiwan) to get more information.

Free Wi-Fi at venue

Free Interpreter
Service

-3

BUSINESS CENTER

Located near the registration desk in every Hall
with secretariat services, computers, fax, and
internet connection.

VISITING HOUR

Business Visitors
Wednesday - Friday
11-13 October 2017
10 am-7 pm

ATTENDANCE

TEI 2017 is a B2B Exhibition, open to buyers,

professionals and International trade visitors.
TARGET VISITORS TARGET XHIBITORS
16.000 Visitors 1.100 Exhibitors

Public Visitors
Saturday - Sunday
14 - 15 October 2017
10 am-7 pm

&

QIDOO0VO0O

Buyers & Traders

Manufacturers

Importers

Distributors and
Wholesalers

Retailers

Hoteliers and
Restaurateurs

Business and Trade
Associations

Agents

Investors

Media

For Further Information contact:

Indonesia Trade Promotion Center Los Angeles
3457 Wilshire Boulevard. Suite 101. Los Angeles, CA 90010
E: info@itpcla.com ¢ W: www.itpcla.com

REASONS TO VISIT

Showing off more than 300 products and
services, divided in 7 large product zones for
your comfort.

Providing excellent networking experience
as this Expo gives you an opportunity to meet
top government officials and key players in

the industry.




TEXTILE TRENDS

Café Mocha

Warm shades of coffee, caramel and mocha color florals, plaids, stripes and solids.

and capttrre;the
attentionof . = N
retarlersrwlth

Philips-Boyne Corp.
#TWL4088TBG

premier
performance
fabricsmade W {Hif

#RSJ6040 Sweater Solid

e
i

e

Philips-Boyne Corp. Clnergy Textlles Inc #WOOL-
#TWL4096BWB 4615 Wool Plaid

2
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i
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Cinergy Textiles Inc. Cinergy Textiles Inc. D&N Textiles Inc. #6181
#JSYSL-17357 Printed Slub #PONTFLCK-18164 Python

Jersey Knit Ponti Flock
-. 'I_

-

=3 ]'hegoal at Anjex Knrttmg Mllls is.to service the knit
= yric needs of the apparel industry with high quality, Scales
- compEtltlvel'y P"ced fahrlcs} baCKed by OUtStandmg Scaled patterns—whether fish or dragon—Ilook best in luxe lace or with foil-printed shine.

- AnterxE S proﬂuct Ime cludes:
Mafchmaster pri
=i\nte3_( Premier PeFIOrmance
-~ Drynside-Performance Cotton

P.yrosafe br] Antex{lame retardant knits
- 4 h.. '|

Pine Crest Fabrics #FTH554C1

"3750 S BROADWR‘YI PLACE- L0S iﬁ"\leﬂes CA 90007
S S = IEL (323) 232..?061
““-—- = WITWANTEXKNITTING.COM
"“——: ; .: FER‘@RH&FORM‘ATION
g o PLEASE conﬂer-sa@‘éh& KNITTING.COM

=

Friedmans Ltd. #TS1413 “Koi” Solstiss #813591
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TEXTILE TRENDS

Lush Botanicals

When it comes to botanical prints,
the optimal word is “lush,” with
tropical designs, oversize scale and
saturated shades.

Striped Florals

Textile designers are layering classic shirting stripes with floral patterns
in shades of red, pink, orange and navy.

£ .y ¥ .
i - W e
Z\
{ A 9\
Kalimo #912748D/T33 EXP “Bossa ﬂ’-& iﬁ‘

Flex Estampado”

4

! )

Cinergy Textiles Inc. #HMC- NK Textile #MH170074 “Crystal”
LA18081-324 Printed Chiffon

Friedmans Ltd. #TS1435 “Tropical
Haze”

Robert Kaufman Fabrics Texollini #3030D "‘q_
#SB-4117D5-1 “Sevenberry Isle
Paradise Canvas”

: | Illlllli

Confetti Fabrics #K1544 “Nongin” Kalimo #912766D/T34 EXP “Bossa
Light Estampado”

Kalimo #912973D/T411 EXP “Kate Robert Kaufman Fabrics SB-4123D1-1 “Sevenberry Isle Paradise Barkcloth”
Estampado”

A Local Pioneer in

A P’US Fubfits, ’n(. Fabrics with 26 Years

WHOLESALE & IMPORT KNITS Experience
A Tradition of Service and Quality in Converting and
3040 E. 12th St., LA, CA 90023 Importing.

Tel: (213) 746-1100
Fax: (213) 746-4400
info@aplusfabricsusa.com
aplusfabricsusa.com

Knits:
PFPs
Melanges
Novelty Blends
Velour
Loop / French Terry

D|IY| B[_ushed Buttons Cut & Sew
oly Linen .
Slubs Zippers Development
Sweater Knits
Rayon Spandex Wovens: Tags & Labels Private Label
Hacci/Brushed M
N~ "IN ge. frgoq Dge, o -
Burn-Oue Rayon Challis Heat Transfers Product Design
IDS
Modal Poly Wool g°bby’ Peach Patches..and more Full Package
Siro Modal aopen
| Stripez Chiffon
acquards
Cotton Spandex A dMYoryu P o o o am E o Em oEm Ny
ITY n uch More ... / I I
And Much More ...
/ | at th/ac inc. |
Warps: Visit us I Full package trim supplier +
You name it Fishnet at the Los I garment manufacturer I
S‘”e, f°;t' Mesh Angeles b (e em ! inDTLA- Pico/Broadway. !
pecial oraers H .
Drop shipments Metallics Inte_rnatlonal 1 Connect with us today! 1
Globally Foils Textile Show, E o oo oo o o e omm omm o
Locally * Interstate Crochets Oct. 2-4
Call for appointment And Much More ... Booth
Mention Code:
S PFPAY #623/625 sales@tbacinc.com - 213-747-8442 -+ 152 W Pico Blvd - Los Angeles, CA 90015
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PHILIPS-BOYNE
CORPORATION

FList. 1949

OVER SIXTY-EIGHT YEARS SERVING
THE DESIGN COMMUNITY

We are now carrying wide goods In

Photographer: Tadashi Tawarayama

Store Name: CANVAS boutique & gallery

Our names: Jacqueline “Jac” Forbes, Arlington Forbes
Jac and Arlington shirts by CANVAS. MALIBU

Left: Maggie Barela, Sales Agent

Make-up by Kristy Goslin

Over 3 million yards of shirting weight cotton
wovens stockedin the New York area—
Making designers dreams come true!

Philips-Boyne Corporation Y

135 Rome Street i’ ‘

Farmingdale, NY 11735

P(631) 755-1230
F(631) 755-1259
www.philipsboyne.com

BOYNE®

CORPORATION

TEXTILE TRENDS

Indigo

Shades of navy and indigo add sophistication to stripes, laces
and plaids and casual ease to lace, chambray and novelty knits.

Philips-Boyne Corp.
#AW5606-01

] 1 i ‘I el
¥ S LI AR LAl b —,_h'-'l-

4.

iy - -

A Plus Fabrics Inc. #PLACE-10
Poly/Spandex Lace

Cinergy Textiles Inc.
#DENIM-10037 Stripe Denim

Eclat Textile Co. Ltd.
#RT1504234 Single Jersey

Asher Fabric Concepts Stripe Moss

#VPSR530-W Intermingle
Viscose Blend 3x3 Rib

Robert Kaufman Fabrics #SRK-
17237-4 “Neon Neppy”

Asher Fabric Concepts #WW96
Viscose/Cotton Sateen

SAS Sport #5S10022-55
Double-Face Eyelet

SAS Textiles #10071-01

Pine Crest Fabrics #FVS102C1 Three-End Fleece PD.

L T AR T

Cinergy Textiles Inc. #SK-
2035-795 Printed Sweater Knit

Texollini #799I1S1D2

Fabric Selection Inc. #DU288
Rayon/Spandex Jersey Print

Denim North America #T75302  D&N Textiles Inc. #6435

3x1 RHT Stretch “Patterson”
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TECHNOLOGY

Need for Speed in PredictSpring New App for PacSun

In the fast-moving world of mobile
apps, San Francisco Bay area—headquar-
tered PredictSpring is betting on speed.

The company unveiled a new iOS
and Android app for mall retailer Pa-
cific Sunwear. Images for clothes, data
for loyalty plans and sweepstakes, and,
of course, shopping don’t just load in
seconds on the PredictSpring app. They
load in milliseconds, said Nitin Mang-
tani, founder and chief executive officer
of PredictSpring.

“People have very little patience,”
Mangtani said. “A three-second matrix is
no longer relevant. People will waste no
longer than a second.”

PredictSpring has developed omni-
channel experiences, brand and shopping
presences to engage with desktop com-
puters, smartphones and other devices.
PredictSpring has worked with clients
such as Cole Haan, Charlotte Russe and
Calvin Klein. Also, PredictSpring has
been looking for growth. In June 2016,
it announced $11.6 million in series A
funding.

The company is setting a place for itself
in an increasingly crowded market. There
are more than 4 million apps in the Apple
and Google Play app stores, according to Forrester Research
Inc. analyst Michael Facemire. In a July 2017 report, titled
“The Mobile Mind Shift Road Map,” Facemire wrote that
technology options are overflowing with possibility. They
“seem to be spiraling out of control,” he wrote. The challenge
for business leaders, he said, is to build a digital experience
strategy that will serve many purposes.

When putting together PacSun’s app, which was unveiled
in April, Mangtani said that he took inspiration from two of
the most popular Internet sites: Instagram and Uber.

Price: $34.95
Lolor, GHAY

]

Shop this Look

PacSargiCreran Taxiinsd
Laphlvwingd Pullcresr Hish

“Once you decide to buy some-
thing, it should be already to go. It
should be as seamless as ordering an
Uber. It should be as easy as pressing
a button.”

A reason for PredictSpring’s
speed is its architecture. The com-
pany builds its apps from scratch and
makes them specifically for a cer-
tain purpose, such as m-commerce.
Mangtani contends that many apps
are slow because they are constructed
for desktop computers. Those apps
must take extra steps before they can
translate an experience built for desk-
top into m-commerce.

PacSun has already seen extra
sales from the new app, said Eugene
Lai, director of digital for PacSun.

“Since partnering with Pre-
dictSpring, PacSun has increased
[year-over-year] app revenue by 45.8
percent and we have enhanced our app
experience to engage with our custom-
ers in a meaningful way,” he said in a
statement.

While the current time seems

“Instagram is all about inspiration,” Mangtani said. “It is
rich media. It’s about inspiration and building a connection
with the brand. It brings the best experience.” Before starting
PredictSpring in 2013, Mangtani served as a group product
manager at Google, where he led the Google Shopping Mer-
chant Experience team.

On PredictSpring’s PacSun app, consumers will be able
to shop styles as they do on the brand’s Instagram account
(@pacsun).

The inspiration from Uber is all about speed, Mangtani said.

to be a gold-rush era for apps, they

may not be for everybody, said Jill
DaSilva, founder and head of product design for Los Ange-
les—based Digital Karma LLC. She also sits on the board
of advisers for the Interaction Design Program at Santa
Monica College.

“Companies have to justify the cost of development and
maintenance to build these things,” she said. “The return on
investment has to be there. The usage has to be there. Every
company is different. Every demographic is different. These are
considerations people should think about,” she said.

—Andrew Asch

IFDGRFHOL

LA ATULSETA,

Visit our Booth!
BOOTH# 6001/6003

CALIFORNIA
LABEL PRODUCTS

Brand Identity | Label Solutions

www.clp.global | 310.523.5800

.a.textile

LA TEXTILE SHOW

california | market center
OCT 02- OCT 04

WOVEN ¢ HANGTAGS ¢ PRINTED ¢ HEAT TRANSFERS ¢ PRICE TICKETS  RFID « CARE LABLES ¢ STICKERS « METAL « PATCHES
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TEXTILE TRENDS

FABRIC SELECTION INC.

Leading textile wholesale company with outstanding
sales and service expertise for over 25 years

Stars

Textile designers are seeing stars offering spangled designs
on chambray, novelty knits, lace and foil prints.

Visit us at the
Los Angeles
International Textile
Show
Oct. 2-4
Booth 808-814

We do Special
Orders,
Drop Ship Locally

X

Robert Kaufman Fabrics #SB- Asher Fabric Concept Pine Crest Fabrics

and Globally 4102D3-22 Denim #CPJ442-B Brushed Cotton ~ #FTF1134C1
Poly Jersey
We offer Basic,
Knits, Wovens,

Novelties, Knits in
Cotton, Rayon and
Polyester, Laces and
Mesh

fabricselection.com

213-747-6297

info@fabricselection.com

Come visit our showroom
800 E. 14th St., Los Angeles, CA 90021

S0Istiss

- French Lace, “Veluets & Kanits -

] ;
Solstiss #904009.88P

Solstiss #913860.83P

DIRECTORY

A Plus Fabrics Inc., (213) 746-1100,
www.aplusfabricsusa.com

Asher Fabric Concepts, (323) 268-1218,
www.asherconcepts.com

Cinergy Textiles Inc., (213) 748-4400,
www.cinergytextiles.com

Confetti Fabrics, (323) 376-0625,
www.jminternationalgroup.com

D&N Textiles Inc., (310) 503-6927,
michael@dntextiles.com

Denim North America, (424) 212-2355,
www.denimna.com

Malhia Kent, (323) 376-0625,
www.jminternationalgroup.com

NK Textile/Nipkow & Kobelt Inc., (949) 680-4743,
www.nipkowkobelt.com

Philips-Boyne Corp. (562) 896-2669,
www.philipsboyne.com

Pine Crest Fabrics, (800) 877-6487,
www.pinecrestfabrics.com

Robert Kaufman Fabrics, (800) 877-2066,
www.robertkaufman.com

SAS Sport, (323) 277-5555, www.sastextiles.com

SAS Textiles, (323) 277-5555,
Eclat Textile, (213) 624-2633, www.eclatusa.com www.sastextiles.com

Fabric Selection Inc., (213) 747-6297, Solid Stone Fabrics, (276) 634-0115,

110 EAST NINTH STREET
SUITE B703

LOS ANGELES, CA 20075
T.:(213) 688 -9797
WWW.SOLSTISS.COM
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www.fabricselection.com

Friedmans Ltd., 0044 (0) 161 975 9002,

www.friedmans.co.uk

www.solidstonefabrics.com

Solstiss, (213) 688-9797, www.solstiss.com

Texollini, (310) 537-3400, www.texollini.com

Kalimo, (213) 628-3953, www.kalimo.com.br
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3A Products of

America

1006 S. San Pedro St.

Los Angeles, CA 90015

(213) 749-0103

www.us3a.com

Contact: Wayne Jung

Products and Services: 3A Products of
America is a symbol of quality, serving you
since 1975. Send your samples to us. We
will help you save money. Custom orders
to meet your needs: snaps, knitted elastic,
zippers, webbing, buckles, and buttons with
your logo. We offer threads, labels, acces-
sories, interlining, display equipment, fabric
and product sourcing, website design, print-
ing, and promotional items. Fast services
are our first priority.

Antex Knitting Mills

div. of Matchmaster Dyeing & Finishing Inc.
3750 S. Broadway Place

Los Angeles, CA 90007

(323) 232-2061

Fax: (323) 233-7751
annat@antexknitting.com

Contact: Bill or Anna Tenenblatt

Products and Services: Antex Knitting
Mills, a privately owned vertical knit-
ting, dyeing, and printing company in Los
Angeles, announces capability of provid-
ing full-package garments produced
in California or Central America to meet
your varied needs. Antex's product line
includes Antex Premier Performance, a line
of high-performance, technical fabrics with
moisture management, anti-microbial, stain
resistant, or UV finishes; and Matchmaster
Prints by Antex California, offering design
and development of custom prints. Please
contact sales@antexknitting.com.

A Plus Fabrics Inc.

3040 E. 12th St.

Los Angeles, CA 90023

(213) 746-1100

Fax: (213) 746-4400
www.aplusfabricsusa.com
info@aplusfabricsusa.com

Products and Services: A pioneer in fab-
rics. Locally experienced for the past 26
years in converting and imports. Knits,
wovens, lace mesh and fishnet, basics, Siro
Modal, loop terry, rayon, cotton, spandex,
velour, crochet, PFP, bamboo, and much
more. Visit our showroom with more than
100 different styles ready to be shipped
locally and off-shore. We carry millions of
yards of stock in Los Angeles. Huge volume
drop shipment order base. We can do spe-
cial developments as well. No minimum on
local inventory. All designers are welcome.
Visit our showroom and also see us at the
upcoming Los Angeles International Textile
Show Booth #623/625.

Asher Fabric

Concepts

950 S. Boyle Ave.

Los Angeles, CA 90023

(323) 268-1218

Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com

Products and Services: To address the
need for innovative temperature-regulating
knit fabrics in the activewear market, Asher
is introducing Cool Sport, spun on Asher's
new Santoni knitting machines, which cre-
ate micro gauge knits for pure smoothness
and compression. In 1991, Asher Fabric
Concepts, based in Los Angeles, trans-
formed the apparel industry by offering
cutting-edge, high quality, “Made in U.S.A”
knits for the contemporary fashion, athletic,
and yoga markets. Since then, the company
has become internationally known for its
premium quality, knitted constructions with
and without spandex, along with its creative
print design and application. Asher Fabric
Concepts provides fabric development, knit-
ting, dyeing, and finishing in addition to
fabric print design and printing capabili-
ties based on each customer's needs. The

company differentiates itself from the com-
petition by offering proprietary textiles and
by continually updating and innovating every
aspect of textile design and production. With
an in-house design team, new prints are
constantly added to its collection, and color
stories are updated seasonally.

Buhler Quality

Yarns Corp.

1881 Athens Highway

Jefferson, GA 30549

(706) 367-9834

www.buhleryarns.com
sales@buhleryarns.com

Contact: David Sasso

Products and Services: Buhler Quality
Yarns Corp.—We make MicroModal®
work. The exceptional attributes and luxury
of MicroModal are now more attainable.
Supply chain optimizations and industry
relationships allow manufacturers to benefit
from our experience as the first success-
ful MicroModal spinner in the US. Let us
show you how affordable luxury can be.
buhleryarns.com

California Label

Products

13255 S. Broadway

Los Angeles, CA 90061

(310) 523-5800

Fax: (310) 523-5858

Contact: Tasha

www.clp.global

info@californialabel.com

Products and Services: California Label
Products has been servicing the apparel
industry for 18 years. Our In-House Art
Department can help develop your brand
identity with an updated look or provide
you with a quote on your existing items.
Our product list not only consists of woven
labels, printed labels, heat transfers, size
tabs, RFID price tickets, and custom hang-
tags, but we also have a service bureau with
quick turn time and great pricing. We are
dedicated to setting the highest standard
of excellence in our industry. Above all, we
value quality, consistency and creating solu-
tions that work for you. Check our website
for a full product list or call or email us.

California Market

Center

110 E. Ninth St.

Los Angeles, CA 90079

(213) 630-3600

www.cmcdtla.com

Products and Services: California Market
Center (CMC) is the hub of LA’s fashion and
creative communities. Located in the heart
of Downtown LA's Fashion District on 9th
& Main, the 1.8-million square foot complex
is home to premier fashion industry show-
rooms, creative office spaces, and the city's
busiest special event venues. CMC is host
to a year-round calendar of Markets and
Tradeshows, including: LA Fashion Market,
Select x Emerge Women's & Lifestyle
Tradeshow, Transit Footwear & Accessories
Show, ALT Athleisure & Lifestyle Tradeshow,
LATEXTILE Show, LA Majors Market, LA Kids
Market, Contemporary Curves, LA Men's
Market, Capsule, Coeur, and many more.

D. Zinman Textiles
Ltd.

459 Deslauriers

Montreal, Quebec

Canada HAN 1W2

www.zinmantex.com
generalinfo@zinmantex.com
1-800-660-0018

http://zinmantex.com

Products and Services: D. Zinman Textiles
Ltd. specializes in wholesale distribution
of quality fabrics and linings. Our large
selection is handpicked from around the
world and up to date with the latest trends.
These extensive collections have shaped our
company to supply a wide range of markets
and needs. We are truly a one-stop-shop for
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customers looking for fabrics and matching
linings. Our many exhibitions in several
cities provide you with a personal outlook
to view and discuss our collections with
our sales advisers. With over 75 years of
experience in the textile industry, Zinman
Textiles has developed its customer ser-
vice by providing fast 24-hour delivery,
worldwide shipping, and numerous available
sales advisers, all to ensure customer sat-
isfaction. Our priority is always to customize
assistance according to each individual
client’s needs.

Design Knit Inc.

1636 Staunton Ave.

Los Angeles, CA 90021

(213) 742-1234

Fax: (213) 748-7110

www.designknit.com
shalat@designknit.com

Contact: Shala Tabassi

Products and Services: Design Knit, Inc. is
a knit-to-order mill based in Los Angeles spe-
cializing in the development and production of
high-quality, sheer to heavyweight knits for
the designer and contemporary markets. They
will be featuring new innovations including,
but not limited to: cashmere, cotton, linen,
silk, wool, rayon and Modal blends. ProModa,
Tencel, MircoTencel, Supima blends includ-
ing our luxe collection. Denim-inspired knits.
Cut-and-sew sweater knits. Fashion-forward
activewear/athleisure collection.

DG EXﬁo Fabric &
Trim Show

www.dgexpo.net

Products and Services: DG Expo Fabric &
Trim Show is a two-day show featuring U.S.
and Canadian companies with low mini-
mums and many with in-stock programs.
DG Expo focuses on the needs of designers,
manufacturers (producing apparel, acces-
sories, home furnishings, and other sewn
products), plus private-label retailers, fabric
stores, and event/party planners. In addition
to the two-day show, there is a three-day
seminar program. The next West Coast show
is Nov. 19-20 in San Francisco. Visit our
website for details and to register.

Fabric Selection Inc.

800 E. 14th St.

Los Angeles, CA 90021

(213) 747-6297

Fax: (213) 747-7006
www.fabricselection.com
info@fabricselection.com

Products and Services: Fabric Selection
Inc. is a premier wholesale retailer, sup-
plying the best quality fabrics and in-house
designs to designers and manufacturers in
the Los Angeles area and beyond. Whether
you need the common fabrics that you rely
on, such as wholesale polyester, spandex,
rayon/spandex, novelty, solid, print, knit,
woven or more unique fabrics to inspire
your next great fashion creation, we can
work with you to get a price that will fit with
your bottom line. All of our print designs are
copyrighted. Visit us at Booth # 808-814
Los Angeles International Textile Show, Oct.
2-4, 2017, at the California Market Center.

La Lame

www.lalame.com

Products and Services: We at La Lame
have captured the attention of a fabulous
Italian digital printer and source for very
exclusive prints and “FOIL" solids for use
in swimwear, sportswear, dresses and inti-
mate loungewear. Our “Beat Goes On” is
the French assortment of woven/stretch.
This collection is unique in its attraction of
yamn dye fabrics that apply to many apparel
lines. Also, we are proud to claim our post-
surgical fabrics with great compression and
recovery are performing very well with lead-
ing medical garments, some with copper
yam that enhances their performance. We
are now linked with a major knitting and
finishing company in the domestic USA
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Mark Zunino Bridal 2017

Spirit Lace

Enterprise

Your best fabric resource
for Bridal Gowns and
Haute Couture

Featured at the Oscar and
Emmy Awards red carpet
events, celebrity weddings
and performances

* Lace
* Embroidery
* Appliqué and more

Innovative designs
In-house customization

Visit our showroom at:
110 E. 9th St.
#AT61-A763

Los Angeles, CA 90079
(213) 689-1999
www.spiritlace.com

Visit us at the
~— [Gs Angeles
International Textile
Show Booth
#405-407

Woven Fabrics

Bengaline, Blouse,
Chifton, Jacquard,
Faux Leather,
Outerwear/Coating,
Satin, Shirting, Taffeta,
Cotton, Tencel

Knitted Fabrics

Bonded, Bouclé,
Dancewear, ITY/Scuba,
Jacquard, Jersey, Lace,
Mesh, Microfiber,
Novelty, Ponti di Roma,
Printed, Sweater,
Velvet, Bamboo, Modal,
Viscose

Linings

Cotton, Dobby,
Jacquard, Knitted,
Pongee, Printed, Satin,
Stretch, Striped, Taffeta,
Twill, Kasha Back

D. Zinman Textiles Ltd.
specializes in wholesale
distribution of quality
fabrics and linings. Our
large selection is hand-
picked from around
the world and up to
date with the latest
trends. These extensive
collections have shaped
our company to supply
a wide range of markets
and needs.

‘ ZINMAN TEXTILES LTEE

SINCE 1938

—

-
~_ A

@ZINMAN TEXTILES LTEE

459 Deslauriers
Montreal, Quebec
Canada H4N 1W2

www.zinmantex.com
generalinfo@zinmantex.com
1-800-660-0018
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that is the source for all apparel companies
that must have a MADE IN THE USA label.
We also supply beautiful lace fabrics from
the finest mills in Europe. Visit the new La
Lame showrooms at 215 W. 40th St. by
calling Glen Schneer, Adrian Castens and
Joel Goldfarb at (212) 921 9770.

oo
Philips-Boyne Corp.
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259
www.philipsboyne.com
sales@philipsboyne.com
Products and Services: Philips-Boyne
Corp. offers high-quality shirtings and fab-
ric. The majority of the line consists of
long-staple Egyptian cotton that is woven
and finished in Japan. Styles range from
classic stripes, checks, and solids to novel-
ties, Oxfords, dobbies, voiles, Swiss dots,
seersuckers, ginghams, flannels, and more.
Exclusive broadcloth qualities: Ultimo,
Corona, and Superba. Knowledgeable cus-
tomer-service team, immediate shipping,
and highest-quality textiles. Philips-Boyne
serves everyone from at-home sewers and
custom shirt-makers to couture designers
and branded corporations.

Progressive Label

2545 Yates Ave.

Commerce, CA 90040

(323) 415-9770

Fax: (323) 415-9771
nfo@progressivelabel.com
www.progressivelabel.com

Products and Services: Progressive Label
is dedicated to helping companies develop
and showcase their brand identity. From
logo labels and hangtags to care/content
labels and price tickets, we will develop,

produce, and distribute your trim items
worldwide. We specialize in producing cus-
tom products that will meet your design
and merchandising needs. We successfully
launched production of RFID price tickets
last year. This demand is being greatly
driven by the big retailers such as Macy's
and Target. Our growth and market dynam-
ics have resulted in opening up a production
center in Tijuana, Mexico. We have also
added advanced die cutter technology in our
Los Angeles production center to streamline
our production efforts and to strengthen our
packaging capabilities. A very important part
of our business is FLASHTRAK, our online
ordering system for price tickets, custom
products and care labels. Our mission is to
deliver high-quality products at competitive
prices, wherever they are needed for pro-
duction. We understand the rush nature of
this industry and strive to meet the tight
deadlines facing our customers.

Robert Kavfman

Fabrics

129 West 132nd St.

Los Angeles, CA 90061

(800) 877-2066

Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com

Products and Services: Robert Kaufman
Co., Inc. is an importer and converter with
national and international representation,
stocking a wide variety of printed, yam-
dyed, and solid wovens and knits as well
as denims. In business for over 70 years,
Robert Kaufman Fabrics has been delivering
the highest-quality service to manufacturing
clients in the U.S. and around the world in
a variety of markets, including childrens-
Wear, womenswear, contemporary, juniors,
men's sportswear, maternity, uniforms,
special occasion, accessories, and home
fashions. In addition to an extensive cata-

log of on-trend design collections released
every quarter, we offer domestic in-stock
programs with low minimums, as well as
customized fabric design, development, and
sourcing for prints, yarn-dyes, and solids.
All fabrics are available for sampling. We
also drop ship for customers with off-shore
production needs. Robert Kaufman Fabrics
sells wholesale and to the trade only. Visit
us at the LA International Textile Show,
Booth #901.

Solstiss

110 East 9th Street

Suite B703

Los Angeles, CA 90079

(213) 688-9797

Fax: (213) 688-9796

www.solstiss.com

cecile@solstiss.com

Contact: Cecile Lim

Products and Services: Solstiss is
respected worldwide for its fine luxury laces
and known for the wealth and diversity of its
patterns, extensive color palette and cutting-
edge innovation. The world’s top fashion
houses turn to Solstiss laces as a resource
and inspiration for their creations (ready-
to-wear, bridal, couture, lingerie, costumes
and entertainment industry, accessories,
décor). Solstiss counts with more than
6,000 original designs and 30,000 colors in
its permanent collection, and two new col-
lections are added each year. And for those
who can't seem to find the perfect lace,
Solstiss gladly offers custom creations to
better suit their clients’ needs. Our laces are
made in France on Leavers looms, woven
according to traditional techniques, which
has made French lace famous all over the
world for over a century. Solstiss’s creativ-
ity, quality and its longstanding tradition of
craftsmanship have been recognized and
granted the prestigious label of EVP (Living
Heritage Company).

WCHBS

La Lame, Exclusive supplier of streteh fabkrics

presents

An Inmovative Hew Collection of Enitted & Woven Pakrics and Trims
Eade in Europe, T34 and Asia

Stretch & Rigid Allovers and Narrow Laces,
PVC Leather, Spacers Power Mesh,
Microfiber Knits, Metallic Tulle and Loces,
Foil, Glitter, Flock, Embossing,

Burnout Prints on: Mesh, Tricot and Velvets,
Nowvelty Elastic Trim: Metallic, Sheer Ruffles,

La Lame, Inc.

215 W. 40th Street 5th Floor, New York, NY 10018
Tel: 212-921-9770 Fax: 212-921-8167

Please Contact: glenschneeri@lalame.com
wwnaLlalame. com
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Spirit Lace

Enterprise

110 E. Ninth St., Suite A761-A763

Los Angeles, CA 90079

(213) 689-1999

info@spiritlace.com

www.spiritlace.com

Products and Services: Our fabrics and
textiles are carefully chosen from around
the world, mainly European and Oriental
regions. We carry different types of laces and
embroideries such as Chantilly lace, Alencon
lace, Venice lace, all over embroideries with
or without beads, embroidered fabric with
3-dimensional appliqués, handmade appli-
ques, tulles, trims, etc. We work with bridal
designers and haute couture fashion brands
across the country.  Most of our articles
are in stock at the California Market Center.
In-stock items require no delivery turn time.
We help customers to arrange either p/u
or delivery; others might vary from three
weeks to nine weeks (not including shipping
time). Qur collection is updated according to
forecasting trends every season. More than
20 years of experience. Visit us at the Los
Angeles International Textile Show, Booth
#405-407.

swisstulle

Contact: Martina Callegari, Sales Director
+41(0) 71 969 32 32

Fax: +41(0) 71 969 32 33
m.callegari@swisstulle.ch

swisstulle.ch

Products and Services: Founded in 1912.
We are one of the leading warp knit Tulle and
Bobbinet Tulle manufacturers, producing in
Switzerland and England. Our expertise is
rigid and elastic warp knits for fashion cat-
egories such as bridal, haute couture, and
lingerie as well as the embroidery markets,
including technical applications that excel
in performance and quality. We have the
latest machinery with a staff that guaran-
tees quality standards. We cover the whole
range of widths with special focus on large
widths, resulting in exclusive wide seamless
fabrics. Integrated dyeing and finishing is
an essential part of our quality and service
strategy. Swisstullle has just developed

the world's thinnest tulle, made of delicate
fabric, so thin that from a distance it can be
made to look like it's not a fabric at all, just
a layer of color!

The Button/
Accessory

Connection, Inc.

152 West Pico Blvd.

Los Angeles, CA 90015

(213) 747-8442

(877) 747-8442 (Qutside California)
www.thacinc.com

Products and Services: th/ac inc has
proudly supplied a wide variety of branded
(and non-branded) trims and accessories
to premium fashion brands for 30 years. Our
growth in products, services, and resources
has scaled with the success and neces-
sary demands of our customers. Today, th/
ac is an established full package manu-
facturer operating cut-and-sew garment
programs at our downtown Los Angeles
facility. Designing, developing, and produc-
ing unmatched quality trims and garments,
all in one house. Trim collections—but-
tons, hardwares, zippers, hang tags, labels,
patches, laces, and much more. Garment
Services—cut and sew, private label,
development (pattern, sampling, grading,
etc.), and design consultation.

Texollini

2575 El Presidio St.

Long Beach, CA 90810

(310) 537-3400

www.texollini.com

Products and Services: We at Texollini
use state-of-the-art technology to sup-
ply the fashion and garment industries
with innovative and trend-driven fabrics.
Speed-to-market, trend insights, and qual-
ity control have been the comerstones of
our Los Angeles—based facility for over 25
years. Our in-house vertical capabilities
include knitting, dyeing, finishing, and print-
ing, and our development and design teams
are unparalleled. Contact us to find out how
our quality-driven products will enhance
your brand.

Trade Expo
Indonesia

Visit Indonesia Trade Promotion Center
3457 Wilshire Blvd.

Los Angeles, CA 90010

info@sitpcla.com
www.tradeexpoindonesia.com

Products and Services: Trade Expo
Indonesia is Indonesia’s largest business-
to-business trade event, showcasing
Indonesia’s best export product. It is a one-
stop-shop expo showing off more than 300
types of products: manufactured products
and services; indoor and outdoor furni-
ture; creative industry; food and beverages;
fashion, lifestyle and beauty; strategic
industries; and services and investment.
This show is the main international trade
event in Indonesia with strong participa-
tion from both businesses and high-level
government, which also offers business
matching for buyers that are looking for
specific product. Last year, the event suc-
cessfully attracted 15,567 visitors from 110
countries. The top five selling products
in 2016 were apparel, furniture, footwear,
processed food, and agricultural product.
The total transaction value was $1.1 billion.
Show dates are Oct. 11-15 at Indonesia
Convention Exhibition, BSD City, Banten.
Pre-registration is recommended and avail-
able at our website. ITPC LA will be able
to assist any potential buyers who want to
come and visit the Expo, to connect, and
network with Indonesian manufacturers and
producers.

This listing is provided as a
free service to our advertisers.
We regret that we cannot be
responsible for any errors or
omissions within the Textile,
Findings & Trimmings and
Tech Resource Guide.

3A Products of America

ASYMBOL OF QUALITY SEEYING VO SINCE 15973
1006 5. San Pedro St. Los Angeles, CA 90015
Ph: (213) 749-0103  Fax: (213) T48-6447

3af@us3a.com

www.usda.com www.my3la.com
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Label, Thread, Elastic, Zipper & Accessories

Product Sourcing Service; direct from factory 1o meet your needs
*Apparel & Accessories  “Homea Tesxtiles & Fabrics

*Leather Goods & Accessories *Ehoes & Accessories  *Medical Wear
*Fet Wear & Accessories  “Jewslry “Housewares & Accessories
"Hardware & Electronics "Uphostery & Accassoras

*Othar Products Available.., “Promote Your Products to China Market Too

Send Us a Sample to Cut Your Cost! Custom Make Available!

é"ﬂ

LABELS « HARNG TALGS

PROGRESSIVE
LABELINC

LOOKBOOKS - HARDWARE » & MUCH MORE

WwWwW.PROGRESSIVELABEL.COM

{323} 41592770
2545 YATES AVE » CI
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LOW MINIMUMS / STOCK PROGRAMS / IMPORTS & MADE IN USA

U EXP
Fabric &Trim Show

SAN FRANCISCO: November19 & 20

CHICAGO: December 6 & 7, 2017
NEW YORK: January 17 & 18, 2018

go to www.dgexpo.net

for additional info, cities & dates including Dallas & Miami!
produced by dg expo-corp-/info@dgexpo.net / 212.804.8243

CHICAGO / DALLAS | MIAMI /| NYC / SAN FRANCISCO




Capabilities that inspire

KNITTING DESIGN R&D DYEING PRINTING FINISHING
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