
Los Angeles Boutique 
Streets Undergo Change 
to Survive

The shopping mall—once considered mini–town centers 
that attracted after-school teens and early-morning exercis-
ing seniors—has struggled to stay competitive after con-
sumers did an about-face and altered their shopping habits.

Cutbacks in store fleets and competition from e-com-
merce have battered the once unstoppable boxy shopping 
mall, leaving many B- and C-level malls with vacancy lev-
els once considered unthinkable. Since then, mall owners 
have looked for ways to reinvent the mall.

While mall owners work out their new formulas, land-
lords and real estate brokers might be faced with a similar 
crisis on city streets. Generally, the real estate market for 
boutique-lined retail streets, called “high streets” in the 
United Kingdom, is healthier than it was during the eco-
nomic downturn of 2008. But leading real-estate brokers 
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ORLANDO, FLA.—There were no registration lines at 
9 a.m. on the opening day of Surf Expo and few vehicles in 
the massive parking lots at Orlando’s Orange County Con-
vention Center. In the lobby, buyer Paulette Daley from 
the Turks and Caicos Islands boutique Treasures S&S Gift 
Shop, was taking phone calls from relatives back home who 
were preparing for Hurricane Irma while Surf Expo Show 
Director Roy Turner greeted Ron Jon President and Chief 
Executive Officer Debbie Harvey and others. On the show 
floor, Catwalk Productions’ Randi Layne met backstage 
with models filling in last minute for South Florida models 
who had canceled. 

In the days leading up to the planned Sept. 7–9 show, 
Hurricane Irma was predicted to hit Central Florida on Sun-
day and Monday. Show organizers initially cut the three-day 

Surf Expo Dodges 
Hurricane to Showcase 
Summer 2018 Collections

By Andrew Asch Retail Editor

By Hope Winsborough Contributing Writer
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The clothing business can be a cutthroat industry, especial-
ly in these times of retail challenges and shifting consumer 
shopping habits.

So when Kandy Kiss Inc.—a longstanding enterprise 
based in Van Nuys, Calif.—saw millions of dollars in sales 
to Target Corp. suddenly dry up and be placed with another 
company, it decided to investigate.

In court papers filed in Los Angeles County Superior Court 
in late July, Kandy Kiss Inc. alleges that its former president 
of sales and acquisitions, Mauricio Betancur, stole several top 
Kandy Kiss employees who dealt with Target and siphoned 

off business to another firm, called Secret Charm, where Be-
tancur later worked. Adir Haroni, the owner of Secret Charm, 
was also named in the Kandy Kiss cross complaint as well as 
several other businesses related to Betancur and numerous 
individuals who worked at Kandy Kiss and Target. 

Kandy Kiss said the tens of millions of dollars it lost in 
sales made up a substantial portion of its revenues. 

After losing the Target business, Kandy Kiss did an assign-
ment for the benefit of its creditors, an informal bankruptcy. 
Province Inc., the assignee, then proceeded to sell the Kandy 
Kiss assets to Blended Apparel in Van Nuys, which took 
over Kandy Kiss’s inventory and orders.

Kandy Kiss Alleges a Former Executive Stole 
Its Business With Target

Military green and olive shades give florals, laces and abstract 
patterns—not to mention textured knits and solids—a fresh, 

sophisticated look. For more textile trends, see page 7.

By Deborah Belgum Senior Editor
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MILITARY ACTION
Pictured from left to right: Carmen Molina Silk #172-108BM4; D&N Textiles Inc. #6408; 
Pine Crest Fabrics #TTS450C16; Fabric Selection Inc. #SE50704 Rayon Crepon Print; 
Asher Fabric Concepts #TRI103 Triblend Spandex Sweater; Texollini #797JYD2; and 

Fabric Selection Inc. #SE61229 Brushed DTY Poly/Spandex
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show down to two, then ultimately shortened 
the run to one day. By the Sept. 7 opening 
day, traffic headed out of Orlando was at a 
standstill as emergency and disaster-recovery 

convoys headed into the area. 
Tavik’s Florida rep, Logan Watters, met 

with buyers from Everything But Water 
and the Curl Surf Shop, both based in Or-
lando. The rest of her 30 to 40 appointments 

canceled right before the show.
“I was truly worried about every single 

one of them,” she said. 
Watters was also worried about her hus-

band, who drove six hours from Orlando 
back to their Brevard County home (typically 
an hour drive at most) to pack up their two 
children and the dog. 

Buyers from retail mainstays 17th Street 
Surf Shop and Ron Jon kept their appoint-
ments. And while a rumored 40 or so exhibi-
tors were no-shows, many noteworthy brands 
made a point of showing up. Absent for the 
last few years, Nike’s Hurley returned to the 
aisles, with Hurley founder Bob Hurley him-
self putting in an appearance. 

Show management later told exhibitors 
that 1,400 registered attendees showed up on-
site. Yet it was obvious on the show floor that 
buyers from across the Caribbean, the Mid-
Atlantic, Texas and Florida canceled. 

Responding to Irma was a moment-to-
moment maneuver for show management. 
Because setup begins at least a week before 
the show opens, it was impossible at the start 
to pinpoint Irma’s exact threat—for commut-
ers, travelers and the show itself. During its 
40-year history, Surf Expo had never had to 
tweak a show schedule due to a hurricane, 
despite having to deal with numerous storm-
related hassles over the years. By 2 p.m. on 
opening day, organizers announced plans to 
close the show at 6 p.m. and not reopen the 
next day “due to the progressive conditions 
of Hurricane Irma.”

Among those taking Irma’s chaos in stride 
were many first-time show exhibitors look-
ing to make their marks in Surf Expo’s ac-

tive-lifestyle segment. Simplex Apparel and 
Shaka Wear consolidated the company’s 
two lines into one booth. Lost Dog’s James 
McDonald made do without his new line of 
artwork tees, which were lost in shipment. 

Ramtin Sadeghi’s RuckJack—a new 
line of outdoor wear that converts into a 
daypack—plans to return in January. “It’s 
obvious that it’s a huge opportunity for us,” 
he said. 

East Prairie, Mo.–based A-Game Camo, 
a just-launched line of technical outdoor 
wear founded by former big-game hunting 
guide Rex Burney, made its Surf Expo de-
but to a mostly empty aisle. Still, he said, 
“We saw five or six accounts who were in-
terested.” 

After a few days at her Orlando hotel, Dal-
ey, from Turks and Caicos, returned home to 
find her store had escaped damage and her 
family, including her one-month-old grand-
son, safe. Tavik’s Watters and her family 
returned home after spending two nights in 
a hotel near the Convention Center that she 
described as a “hotel for dogs.”

In retrospect, Watters said she thinks Surf 
Expo should have canceled the show alto-
gether. “They should have known that every-
one was worried about their stores,” she said. 
“How could people buy for Summer 2018 
when they don’t even know if they will be 
around?” 

Surf Expo organizers noted that all deci-
sions were made with the exhibitors’ and at-
tendees’ safety in mind. 

“We hope that all attention can be focused 
on helping those in need,” the company said 
in a statement. ●

Surf Expo Continued from page 1

James McDonald from Lost Dog The Tavik booth

Mayor Eric Garcetti and Not Just a Label, 
the organization that represents independent 
designers, hosted a meeting featuring members 
of Los Angeles’ creative 
community. 

Held in the Tom Brad-
ley room atop Los Ange-
les City Hall, the Sept. 7 
event was billed as “Cities 
and a Bold Vision for Re-
tail.” It was the third event 
NJAL has hosted in Los 
Angeles. 

“Creativity is the cur-
rency of the future,” said 
NJAL founder Stefan 
Siegel. “Not Just a Label 
leverages one of the most 
creative communities on 
the planet. We are proof 
of the concept that change in fashion is pos-
sible.”

Earlier this year, Siegel expanded NJAL 
from its London roots and opened its first 
U.S. office in Los Angeles. The organization 
is currently working on building “the first 
intellectual-property marketplace,” Siegel 
said, explaining that rather than shopping 

for garments, retailers can shop for design 
rights. 

In Garcetti’s speech to the crowd of apparel 
designers, retailers, manufacturers, publicists 
and event organizers, the mayor said one of 

Los Angeles’ greatest assets is 
its diverse population, which 
includes people from 39 coun-
tries that have their largest pop-
ulations outside of their own 
country in Los Angeles. 

“Not Just a Label came here 
because it recognizes some-
thing in Los Angeles that we’re 
all familiar with,” Garcetti said. 
“This improbable collision of 
cultures is, in many ways, the 
face of the world today. For 
those of us who are Ameri-
cans, I would offer it’s the face 
of this country tomorrow. It’s a 
place where we don’t see the 

division between us, but we see the strengths 
of this currency, where we don’t divide one an-
other but we look at what it is to propel one an-
other. We don’t make enemies of one another; 
we make new alliances with one another.  In 
Los Angeles, creativity is around every corner.  
Collaboration is inevitable here.” 

The mayor’s speech introduced a panel dis-

cussion that included Doris Raymond, owner 
of the vintage clothing boutique and consultan-
cy The Way We Wore; Zach Brooks, general 
manager of Smorgasburg LA; Brent Davis, 
brand measurement lead for Snapchat; Chris 
DeFaria, president of DreamWorks Anima-
tion; Jen Guarino, vice president of manufac-
turing for Shinola; Dan Katz, transportation 
policy counsel for Hyperloop; Jay Luchs, vice 
president at Newmark Knight Frank; Phil 
Pavel, former managing director of the Cha-
teau Marmont and managing director of No-
Mad Los Angeles; and Ari Popper, founder of 
SciFutures. 

Sophie Hackford, resident futurist at NJAL, 
moderated the panel. “I believe in 30 years you 
will look back and say 2018 is the very begin-
ning of the Internet. Social media is not the 
pinnacle,” Hackford said. 

She believes data and artificial intelligence 
will define our experience of cities. “Sensors 
are everywhere and all of this is leaving digi-
tal breadcrumbs,” Hackford said. “Cities are 
becoming a virtual version of the Internet, a 
physical web. We’re going to be able to Google 
the world the way we Google the Internet. 
After a while your Amazon Echo will order 
your toothpaste or Uber before you knew you 
needed it.”

Several speakers mentioned how their ar-

eas of expertise—from food to hospitality to 
transportation—will affect apparel and retail. 
“Retail needs to completely change—even if it 
wants to be the same,” Hackford said.

 For The Way We Wore’s Raymond, many 
of the high-tech ideas discussed by the panel, 
such as virtual environments that blur enter-
tainment and shopping, have little impact on 
her business of buying and selling vintage gar-
ments. “I feel like I want to be a dinosaur—I 
don’t want to change,” she said. “Our store is a 
little anomaly. I sell one item, in one size and 
one color. People feel my passion and enthu-
siasm. I’m able to tell the history of a piece.” 

Los Angeles remains a draw and a home 
base for many designers, including Jeremy 
Scott, Hedi Slimane, Rem Koolhaas and Tom 
Ford, Raymond said. 

“There’s a reason creatives come to Los 
Angeles,” she said. “We are the center of the 
universe for design.” 

But while her vintage clothing business 
sets her apart from traditional apparel retailers, 
Raymond faces the same challenges of other 
retailers in Los Angeles. “There are so many 
little details we are responsible for as retailers, 
but we need the support of the city,” she said. 
“Small businesses create the flavor of a neigh-
borhood. I think it’s time for the city to look at 
the micro scale rather than the macro scale.” ●

Mayor, NJAL Host Meeting With Apparel, Creative Community at City Hall
By Alison A. Nieder Executive Editor

Los Angeles Mayor Eric Garcetti 
and NJAL founder Stefan Siegel
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say the market is still tough in Los Angeles. 
“As spaces come available, tenants doing 

deals are becoming fewer and farther between,” 
said Jay Luchs, vice chairman of Newmark 
Knight Frank. “They are not expanding like in 
the last two decades.”

It may take a decade for the retail market to 
rebound, Luchs said. In the meantime, urban 
planners are revamping the retail-street model 
and looking for ways to attract more pedestrian 
traffic to high streets. While the model may be 
down, it certainly is not out. 

In 2017, retail real estate is seeing mixed re-
sults. Market researchers CoStar Group Inc. 
found that retail real-estate business increased 
2.7 percent during the first quarter of 2017 
compared to the same period last year. Demand 
for popular locations remains strong. 

With that in mind, developers continue to in-
vest in retail streets and look for new possibili-
ties to bring people to high streets. Similar to some malls, 
retail streets can support a wider array of tenants. 

For example, health tenants and educational tenants could 
be moving into the spaces once reserved for retailers, said Larry 
Kosmont, president and chief executive officer of 
Kosmont Companies, which consults and brokers 
public and private real-estate transactions. 

“You’re going to see a greater interaction be-
tween the private and the public,” Kosmont said. 
“Increasingly, there will be cultural and educa-
tional facilities as well as public amenities sur-
rounded by private vendors.”

One development that is trying to incorporate 
a wider array of tenants is a project in Poway, 
Calif., near San Diego, that wants to build a town 
center in the small city. There will be parks, side-
walk cafés and other features that combine pub-
lic and private uses. Currently it is going through 
the approval process with the city.

That town-center style of retailing is similar 
to projects designed by Caruso, the high-end 
shopping center developer owned by Rick Ca-
ruso, which are focused on a Main Street–centric 
design lined with boutiques, such as The Grove 
in Los Angeles.

Caruso architects have been inspired by high-street 
neighborhoods such as Newbury Street in Boston and the 
French Quarter in New Orleans. Caruso is developing an-
other Main Street–centric project.

Next year, Caruso will unveil Palisades Vil-
lage, located on Swarthmore Avenue, which is 
the main drag of the affluent Los Angeles sea-
side enclave of Pacific Palisades. 

Even though the area is affluent—with Hol-
lywood A-listers such as Reese Witherspoon 
and Steven Spielberg living there—local retail-
ers heard complaints that the area’s shops were 
stuck in a rut. Retail sales have been declining 
for some time. 

Caruso developers plan to bring the retail 
district back, in part, with the long-shuttered 
Bay Theatre cinema anchoring the project. 
Closed since 1978, it will be restored, owned 
and managed by Cinépolis Luxury Cinemas. 

According to a Caruso statement, Jennifer 
Meyer, an independent jeweler who sells her 
designs at Barneys, will open her first store at 
Palisades Village. More than 50 boutiques, inde-
pendent grocers and restaurants are also sched-
uled to move into the park-lined area.

Other old neighborhoods around Los An-
geles are finding new retail life. The cross streets of West 
Sunset Boulevard and North Mohawk Street in Los Angeles’ 
Echo Park neighborhood have been an intersection of vin-
tage stores and unique retail for more than 15 years.  

Recently, two independent stores moved into 
the area, anchored by the popular Mohawk 
Bend craft-beer restaurant. The Local Bogey-
man House of Horror T-shirt brand opened 
its first shop at 2151 Sunset Blvd. earlier this 
month. Another recent arrival to the retail street 
is The Stockroom/Syren, which offers a large 
selection of vinyl and fetish clothes.

The 22,000-square-foot compound Mohawk 
Collective is wrapping up construction on the 
2110 block of West Sunset. The Continental 
Development Group has advertised that it is 
leasing the space for restaurant and retail ten-
ants. Van de la Plante, owner of the Gentleman’s 
Breakfast eyewear and accessories boutique on 
1101 Mohawk St., anticipates more growth. 

“People are investing in this neighborhood be-
cause it’s growing. It’s not plateauing,” he said. 
“There are a lot of people who don’t want to 
pay Abbot Kinney [Boulevard] prices for space. 
They move here.”  ●
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ECHO PARK: New stores and investment are coming to Sunset Boulevard and Mohawk 
Avenue in Los Angeles’ Echo Park section.

Real Estate Continued from page 1

 Shortly after, in February, Betancur and several other 
creditors put Kandy Kiss into an involuntary Chapter 7 bank-
ruptcy filing. 

In court papers, Kandy Kiss accuses several of its former 
employees, current Target employees and Betancur of steal-
ing Kandy Kiss’s confidential information to divert business 
to Secret Charm. 

The cross complaint also maintains that Betancur bribed 
several Target workers with lavish dinners and gifts to influ-
ence their decision to cancel orders for a range of products, 
which included the Mossimo and Merona labels and divert 
them to Secret Charm. “As a result of these bribes and illegal 
payments, which are in direct contravention of Target’s own 
stated code of conduct, including rules against conflicts of 
interest, the Target employees aided and abetted Betancur” 
and other Kandy Kiss employees in their wrongful conduct 
against Kandy Kiss, the cross complaint said. 

“As a result of the bribery, Target ceased its longstanding 
relationship with Kandy Kiss and is now conducting busi-
ness with Betancur at Secret Charm,” Kandy Kiss said in 
court documents, adding that the scheme was planned and 
carried out while Betancur was employed at Kandy Kiss. 

In his capacity as head of sales and acquisitions, Kandy 
Kiss said that Betancur, while employed at Kandy Kiss, built 
and fostered a solid relationship with Target. He was the go-
to guy for Kandy Kiss when dealing with Target for design, 
marketing, production and sales of apparel and accessories 
to different Target divisions, including Target Girls, Xhil, 
Mossimo and Merona. 

The Van Nuys garment maker said that Betancur “began 
making unreasonable and extortionate demands to Kandy Kiss 
for payment, expressly threatening to ruin the relationship be-
tween Kandy Kiss and Target if Kandy Kiss did not acquiesce 
to his demands,” the company said in its court filings. 

The cross complaint is in response to a lawsuit that Be-
tancur filed in January 2016 maintaining he was owed thou-

sands of dollars that were agreed upon in a settlement agree-
ment drawn up on Jan. 1, 2014. 

In his lawsuit, Betancur maintained that Kandy Kiss 
agreed to pay him end-of-the-month consulting fees through 
Dec. 31, 2015, and 1.5 percent of the gross amount of the 
merchandise shipped to Target in 2016. But Betancur said he 
did not receive those payments and was not even reimbursed 
for business expenses he incurred.

Betancur, who worked for Kandy Kiss from early 2001 to 
October 2015, said he did not “exploit any nonpublic assets, 
confidential information or trade secrets of Kandy Kiss in his 
subsequent business ventures.”

Kandy Kiss, founded in 1975, was a longtime appar-
el manufacturer that started out making juniorswear and 
childrenswear under the labels Zoey, YB Normal, YB 
Kids and Sammi & Me.

Over the years, it increasingly made private-label goods 
for retailers such as Kohl’s, JCPenney, Walmart and For-
ever 21. ●

Kandy Kiss Continued from page 1

PALISADES VILLAGE: Caruso is redeveloping the main street of Los Angeles’ Pacific 
Palisades section.
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Fast Retailing Co. Ltd. opened a Uniqlo emporium at 
Westfield Santa Anita, about 30 minutes east of downtown 
Los Angeles, Sept. 9, but the Japanese fast-fashion company 
announced it was going to open another unique store in Los 
Angeles.

On Sept. 19, the retailer announced that it was going to 
open a “denim concept shop” in downtown Los Angeles’ Arts 
District. Marisol Tamaro, Uniqlo’s head of U.S. marketing, 
made the announcement during the retailer’s LifeWear/Dedi-
cated to Denim party at a Hollywood events space called At 
the P.

The stated purpose of the party was to celebrate denim 

fabrics from Japanese manufacturer Kaihara and to show the 
Fall/Winter ’17 season of Uniqlo’s denim, which is inspired 
by Los Angeles style, according to a brand statement. The 
company opened its Denim Innovation Center in Los Angeles 
in November 2016 for denim research and development for 
Uniqlo as well as for the company’s J Brand division.

In the middle of the Sept. 19 party, Tamaro made the an-
nouncement about the Arts District concept shop. “We take 
so much inspiration from Los Angeles,” Tamaro said. It was 
fitting that the company would open a denim concept shop in 
the city.

She provided scant details beyond the announcement. The 

concept shop is scheduled to open in the fall. It will be about 
the same square footage as a standard Uniqlo store, about 
2,000 square feet. 

 “It’s mostly denim, but it will feature complementary 
clothes. It will mostly be about the experience,” she said.

Los Angeles’ Arts District has increasingly garnered fash-
ion retailers’ attention. In the past few years, high-end bou-
tiques have opened doors in the formerly blighted area. Re-
cently, fashion star Rei Kawakubo announced that she will 
open one of her Dover Street Market locations in the Arts 
District in 2018. A Phillip Lim 3.1 boutique took a bow in the 
Arts District in May.—Andrew Asch

Uniqlo to Open Denim Concept Shop in DTLA
NEWS
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Fiber maker Lenzing has launched a new 
line of viscose fibers that are both environ-
mentally friendly and traceable. 

Lenzing EcoVero fibers are made using 
a special manufacturing system that enables 
companies to identify EcoVero fibers in 
the final product. This enables retailers and 
brands to verify that they are using Lenz-
ing’s eco-friendly viscose fibers rather than 
generic viscose that might not meet their 
sustainability standards. 

EcoVero fibers are produced under Lenz-
ing’s strict environmental standards. The 
company’s production facilities comply 
with the EU Ecolabel guidelines for envi-
ronmental manufacturing. EcoVero fibers 

are made from wood from sustainable for-
estry plantations that are independently 
certified. Lenzing’s wood-sourcing policy 
ensures that the most sustainable wood 
sources are used for its viscose production. 
The wood sources are FSC (Forest Steward-
ship Council) or PEFC (Programme for the 
Endorsement of Forest Certification) certi-
fied and are processed in an ecological pro-
duction process with lower emissions and 
higher water conservation than traditional 
viscose. 

Headquartered in Austria, Lenzing is 
the maker of fibers under the Lenzing Vis-
cose, Lenzing Modal, Tencel and Refibra 
brands.—A.A.N.

FIBER & FABRIC

Sept. 26
FGI-LA Happy Hour
Ace Hotel 
Los Angeles

OC.Mix
Irvine, Calif.
Through Sept. 27

Sept. 27
Interfilière
The Tunnel 
New York
Through Sept. 28

Sept. 28
TPC Networking Event
TomGeorge LA 
Los Angeles

Oct. 2
LA Textile

Sourcing at LA Textile

LA Majors Market
California Market Center
Los Angeles
Through Oct. 4

“Sourcing for a Sustainable 
Future,” presented by FGI-LA
FIDM
Los Angeles

Oct. 3
Fashion 101, presented by Global 
Purchasing Cos.
Los Angeles

Oct. 4
Fashion Week San Diego
Various venues
San Diego
Through Oct. 8

Oct. 5
Art Hearts Fashion
Los Angeles
Through Oct. 8

Coast
Track One
Nashville
Through Oct. 6
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Archroma Takes Another Stake in 
M. Dohmen SA

Swiss color and specialty chemical com-
pany Archroma has taken an additional 
stake in M. Dohmen SA, a maker of textile 
dyes and chemicals for the automotive, car-
pet and apparel industries. 

Archroma picked up 49 percent of the M. 
Dohmen SA shares of M. Dohmen SA in 
2014. With the new acquisition, Archroma 
owns a controlling 75 percent participation in 
the company. Alexander Wessels, Archroma’s 
chief executive officer, was named chairman 
of the board at the M. Dohmen group, taking 
over from founder Manfred Dohmen, who 
will continue to serve as a board member. 
“With this additional stake, we are now in 
the position to implement further into both 
organization and processes our shared com-
mitment to customer focus, innovation, 
world-class quality standards, high service 

levels, cost-efficiency and sustainability,” 
Wessels said. M. Dohmen has production 
facilities in Switzerland, Germany and Ko-
rea and sales organizations in the U.S., Ko-
rea, Germany, Italy and China. As a result of 
Archroma’s additional stake in M. Dohmen, 
the two companies will have a comple-
mentary product portfolio of dyes and 
chemicals for synthetic fibers and wool. 
“We are excited to take an active part to Ar-
chroma’s ambitions and vision of a more 
sustainable textile industry,” Dohmen said. 
“The stronger ties between Archroma and 
M. Dohmen will ultimately benefit the cus-
tomers, partners and teams of both compa-
nies as we can exploit further synergies be-
tween our production capabilities, product 
portfolio and competitive positioning.”

—Alison A. Nieder

Lenzing Adds Traceability to Its 
Sustainability Message With EcoVero Viscose 
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WATERBOTTLE: BAN.DO | DANIEL RICHARDS | WTC 1400
BAG: LEGHILA | SMG SHOWROOM | WTC 13256
APPAREL: LYSSE | D. REEVES & COMPANY | WTC 15325
SHOES: LACOSTE | LACOSTE | WTC 7454
SOCKS: ROSANNE SAGINAW AND OTHERS | WTC 13696

W H E R E  S T Y L E  S T A R T S

DALLAS APPAREL & 
ACCESSORIES MARKET 

OCTOBER 25 – 28

BACKPACK: SONDRA ROBERTS | RHODA KATZ & CO. | WTC 13264
APPAREL: MISOOK | LORI VEITH | WTC 15658
SHOES: LACOSTE | LACOSTE | WTC 7454
SOCKS: ROSANNE SAGINAW AND OTHERS | WTC 13696

W H E R E  S T Y L E  S T A R T S

DALLAS APPAREL & 
ACCESSORIES MARKET 

OCTOBER 25 – 28

For some 12 years now, the recent graduates from 
the Academy of Art University in San Francisco have 
displayed their designs on the runway during New 
York Fashion Week.

This year, 10 graduating fashion students on Sept. 9 
presented seven collections of menswear and womens-
wear, with some students getting together to collaborate 
on one collection. The runway presentations took place 
in Gallery 1 at Skylight Clarkson Square. 

The looks varied from geometric, avant-garde looks 
and cool hipster designs with long tops for men and 
women to billowy silhouettes.—Deborah Belgum

NEW YORK FASHION WEEK

The idea behind the fashion show was this: Recent graduates from seven fashion design 
schools across the United States were given the assignment to take Supima cotton fabric and 
whip up capsule collections of women’s eveningwear 
for Supima’s 10th annual design competition, seen on 
the runway in New York on Sept. 7.

The winner was Alyssa Wardrop from the Fashion 
Institute of Technology. She received a $10,000 check 
from Supima to help start her design career. Wardrop is 
also presenting her collection on Sept. 26 during Paris 
Fashion Week.

Other student participants were Elizabeth “Nancy” 
Hennessey from the Fashion Institute of Design & 
Merchandising, Abigail Griswold from the Rhode Is-
land School of Design, Alexandra Pijut from the Sa-
vannah College of Art and Design, Lela Thompson 
from Drexel University, Margaret Kwon from Parsons 
The New School and Sarah Johnson from Kent State 
University.

Started in 2008, the Supima Design Competition 
was created to give runway exposure to emerging talent 
and was modeled on the legendary 1954 Wool Secre-
tariat competition, which launched the careers of young 
designers Yves St. Laurent and Karl Lagerfeld.—D.B.

Top Fashion Student Grads Walk Down the 
Runway at Supima Design Competition

Students From the 
Academy of Art University 
Hit the Runway

Joanna Jadallah 
Cana Klebanoff

 Saya Shen Dina Marie Lam 
Carlos Rodriguez

Eden Slezin Hailun Zhou

Jelly Shan Ryan Yu

Alyssa Wardrop Lela Thompson Margaret Kwon Nancy Hennessey Sarah Johnson

Abigail Griswold Alexandra Pijut
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TEXTILE TRENDS

Round Midnight
Designers head to the dark side to create dramatic 
laces, denims, fancies and novelty knits in rich 
shades of black.

DIRECTORY

A Plus Fabrics Inc., (213) 746-1100,  
www.aplusfabricsusa.com

Asher Fabric Concepts, (323) 268-1218,  
www.asherconcepts.com 

Bischoff Gamma (Thailand) Ltd., (212) 921-9770,  
www.lalame.com

Carmen Molina Silk, (323) 376-0625,  
www.jminternationalgroup.com 

Cinergy Textiles Inc., (213) 748-4400,  
www.cinergytextiles.com

D&N Textiles Inc., (310) 503-6927,  
michael@dntextiles.com

Denim North America, (424) 212-2355,  
www.denimna.com

Dunière, (213) 688-9797, www.solstiss.com

Eclat Textiles Co. Ltd., (213) 624-2633,  
www.eclatusa.com

Fabric Selection Inc., (213) 747-6297,  
www.fabricselection.com

Kalimo, (213) 628-3953, www.kalimo.com.br

NK Textile, (949) 680-4743, www.nipkowkobelt.com 

Philips-Boyne Corp., (562) 896-2669,  
www.philipsboyne.com

Pine Crest Fabrics, (800) 877-6487,  
www.pinecrestfabrics.com

Robert Kaufman Fabrics, (800) 877-2066,  
www.robertkaufman.com

SAS Sport, (323) 277-5555, www.sastextiles.com

Solid Stone Fabrics, (276) 634-0115,  
www.solidstonefabrics.com

Solstiss, (213) 688-9797, www.solstiss.com

Spirit Lace Enterprise, (213) 689-1999, www.spiritlace.com

Texollini, (310) 537-3400, www.texollini.com

D&N Textiles Inc. #6237 Solstiss #903708.01

Dunière #Bride to Be 127 705 Philips-Boyne Corp. 
#TWL36430HR

SAS Sport #S10096-02 Mini 
Basket Weave With Lycra

Cinergy Textiles Inc. #PLD-
14189 Plaid Suiting

Robert Kaufman Fabrics 
#SRKF-17259-1 “Brooklyn” 
Plaid Flannel

Texollini #3344D2

On the Grid Textile mills get on the grid with plaids, 
mesh and geometric patterns.

Texolini #6362YD2 SAS Sport #S10100-01 
Diamond Quilt Lay-in with 
Lycra

SAS Sport #S10036-01 
Octagon Outline with Lycra

A Plus Fabrics Inc.#DJ222 PK 
Dimple

Eclat Textile Co. Ltd. 
#RT1504360 Single P.K. 
Stripe

Spirit Lace Enterprise 
#150118J

A Plus Fabrics Inc. #FN62 
Cotton Combed Fishnet

 A Plus Fabrics Inc. “PSLACE” 
Poly/Spandex Lace

NK Textile #NK54186

Pine Crest Fabrics 
#FTP1257C1

NK Textile #RB16146

 Denim North America #91654 
“Memphis” 3 oz. RHT Stretch 
Sulfur Overdye

Solstiss #416L28

Spirit Lace Enterprise 
#16107H

Denim North America #91654 
“Memphis” 3 oz. RHT Stretch 
Sulfur Overdye

Dunière #163 500 “Festival”

Solid Stone Fabrics “Starbright”

Pine Crest Fabrics 
#FVM100C1

Bischoff Gamma Ltd. 
#127017

Kalimo #7141 EXP “Wavy 
Shine”

Carmen Molina Silk #172-
109BMZ

Duniére #Pretty 101 463
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NEW YORK FASHION WEEK

Clothes4Souls, a division of the non-profit Soles4Souls, creates sustainable jobs and provides relief 
through the distribution of clothing around the world. 

Our organization distributes new clothing to individuals in poverty and victims of natural disasters. 
Clothing is also a key component in our micro-enterprise programs, providing the means for entrepreneurs 
in developing nations to start small businesses and step out of poverty. Learn more at Clothes4Souls.org. 

Get involved at clothes4souls.org 
615-391-5723 
Find us on Facebook

APPARELNEWS.NET   SEPTEMBER 22–28, 2017   CALIFORNIA APPAREL NEWS  8

There were plenty of West Coast 
designers on the runway during the 
Arts Heart Fashion shows, held 
Sept. 7–11 at the Angel Orensanz 
Center, housed inside a Gothic Re-
vival synagogue in New York.

Collections for Spring/Summer 
2018 presented fashions for both 
men and women in looks that ranged 
from the very formal to the cool and 
casual. 

California Vibe 
at Art Hearts 
Fashion in 
New York

Jessie Liu Jessie Liu Kenneth Barlis Kenneth 
Barlis

Kenneth Barlis

Mister Triple X 
Collection

Mister Triple X 
Collection

Mister Triple X 
Collection

Royal Legacy Royal Legacy

Trico Field Trico Field Trico Field Dexter Simmons Dexter Simmons

Fernando 
Alberto Atelier 

Fernando 
Alberto Atelier 

Jessie Liu
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TECHNOLOGY

Bricks-and-mortar stores can gain the same technol-
ogy advantages as e-commerce. They just have to use more 
RFID, or radio frequency identification technology, said Dan 
Doles, president and chief executive of Los Angeles–head-
quartered tech company Mojix. 

With RFID and tools that build omni-channel shopping, 
stores will have more opportunities to become increasingly 
tech-enabled, giving them added opportunities to use the 
same tools that e-commerce stores employ to make that tar-
geted sales pitch, Doles said. 

Mojix makes RFID hardware such as RFID readers, an-
tennae and a software platform to analyze RFID information.

Mojix made news recently when it announced a merger 
with CXignited, a Paris-headquartered company that makes 
the ShopCX Cloud platform. It also uses RFID, the Inter-
net and location positioning systems to build omni-channel 
shopping platforms.

Solutions include a smart mirror for trying on clothes. 
The RFID-enabled mirror is able to glean information about 
shoppers and recommend other outfits to try on. It also can 
inform shoppers about deals and sales. With added informa-
tion, stores can e-mail shoppers about sales and tailor promo-
tions for them.

RFID can also be placed in fixtures like hangers as well as 
hangtags on clothes. For shoppers concerned about privacy, 
RFID chips are typically torn off and disposed of after the 
sale. 

The merged companies will operate under the Mojix name 
and be led by Doles. CXignited Chief Executive Alain Fanet 
will become the chief strategy officer of the combined entity.

“Our unified strengths help retailers and brands transform 
the way they connect with their customers and a new gen-
eration of shoppers,” Doles said. “The joint solution allows 
us to digitize the entire supply chain from manufacturer to 

consumer.”
Bill McBeath, chief research officer at ChainLink Re-

search, said RFID is becoming part of mainstream retailing 
for apparel and footwear. Now retailers are eying how to get 
to the next level, beyond simple inventory accuracy.

Leslie Hand of the market-research group IDC Retail 
Insights said that retailers are tailoring the possibilities of 
RFID to their needs. “[RFID’s] inventory visibility also re-
duces loss and improves processes of identifying and pre-
venting loss threats. But other retailers are focused more on 
the immersive customer experience and the fitting-room ex-
perience or getting more information from the sales floor,” 
Hand said. “The switch that has gone off in retail minds is 
that they don’t have to implement everything all at once. 
They can identify the use case that is most valuable to 
them—implement just a piece—and still achieve ROI in a 
short period of time.”—Andrew Asch 

Merged Mojix and CXignited Hope to Digitize Stores

In 2015, entrepreneur Greg Selkoe left the Boston-head-
quartered Karmaloop, the online emporium for streetwear he 
founded in 2000. Relocated to the Los Angeles area, Selkoe an-
nounced Sept. 21 that he was going to unveil the e-commerce 
and content site Wanderset.

The men’s fashion site, located at www.wanderset.com, 
will give special platforms to fashion designers, creatives and 
celebrities, Selkoe said in a brand statement. The platforms, 
or, in Wanderset’s lingo, “Set Pages,” will provide spaces 

where these figures can merchandise and sell their individual 
brands and tell their brands’ stories in a unique social-media 
style.

Notables running Set Pages include Trevor Andrew, a 
visual artist and Olympic snowboarder; Honest Company 
cofounder Cash Warren; and Mike Conley of the Memphis 
Grizzlies NBA team.

Along with the option of shopping Set Pages, consumers 
also can shop Wanderset by viewing and buying gear from 

the brand’s e-commerce pages, similar to a typical e-shop-
ping experience.

Brands sold on Wanderset include Alps & Meters, An-
droid Homme, Anwar Carrots, Comme des Garçons, Days 
Off, Dead Studios, Del Toro Shoes, En Noir, ​GucciGhost, 
IISE, Lacoste, Logan Real, Maison Kitsune, Mr. Com-
pletely, NIGHT : SHIFT, Pleasures, Puma, RCNSTRCT 
Studio, Surf Is Dead, Tango Hotel, York Athletics and 
Youth Machine.—A.A.

Karmaloop’s Selkoe Unveils Wanderset
NEWS
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TRIM	BUYE
R

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECH
NICAL

	DESIG
NER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com
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GRAPHIC	ARTIST-GIRLS	7-16Strong	vi	su	al	iza	tion	and	cre	ative	di	rec	tion	forfash	ion	tops	and	screened	t-shirts.	80%screen,	20%	prints.	Knowl	edge	of	sep	a	ra	tionsand	em	bell	ish	ment	tech	niques.	Fresh	ideas,self-ini	tia	tive	and	team	ef	fort	are	crit	i	cal.	Cre	ateart	work	with	a	keen	un	der	stand	ing	of	our	cus	tomers’	needs.	Must	be	highly	or	ga	nized,	dri	ven	for	re	sults	and	able	to	com	mu	ni	cate	cre	ative	ideas	clearly.
Sub	mit	PORT	FO	LIO	with	re	sume	to:	screen	graph	ic	s2016@	gmail.	com

ACCOUNT	EXECUTIVE/CUSTOMER
SERVICEEx	pert	Brand	a	lead	ing	man	u	fac	turer	of	Per	for	‐mance	ap	par	els	is	look	ing	to	add	two	ac	countex	ec	u	tives	to	its	team	to	man	age	&	ser	vicecus	tomer	ac	counts	&	daily	or	ders.	Min	i	mum	of	2	years	ex	pe	ri	ence	in	cus	tomer	ser	vice	is	re	quired.	Must	be	friendly,	out	go	ing	&	ser	vice	ori	ented	with	abil	ity	to	solve	prob	lems	in	timelyman	ner.	Strong	ver	bal,	writ	ten	Com	mu	ni	ca	tionand	com	puter	lit	er	acy	is	re	quired.	Knowl	edge	ofAIM	S360	is	a	plus.	Must	be	in	ter	net	savvy.Please	send	res.	to	ho	ra	cio@	exp	ertb	rand.	com

INSIDE	SALES	REPEx	pert	Brand,	an	ac	tive	lifestyle	ap	parel	com	‐pany	is	look	ing	to	add	in	side	sales	reps	to	itsgrow	ing	team	in	Los	An	ge	les.	Du	ties	in	cluded,ef	fec	tive	use	of	phone,	email	&	in	ter	net	chat	toiden	tify	and	qual	ify	clients	to	meet	on	site	andoff	site.	Prior	ap	parel	sales	pre	ferred.	Strongwrit	ten	and	ver	bal	com	mu	ni	ca	tion	skills	andcom	puter	lit	er	acy	is	re	quired.	Must	be	in	ter	netsavvy.	Salary	Plus	com	mis	sion.Send	re	sume	to	sion@	exp	ertb	rand.	com

PRE-PRODUCTION	COORDINATORFor	tune	Swimwear	LLC	is	seek	ing	a	qual	i	fied	Im	port	Pre-Pro	duc	tion	Co	or	di	na	tor	to	join	ourteam.	In	di	vid	ual	must	pos	sess	strong	or	ga	ni	za	‐tional,	com	mu	ni	ca	tion	skills-both	writ	ten	andver	bal.	Must	have	knowl	edge	on	fab	rics,	col	orsand	ba	sic	un	der	stand	ing	of	gar	ment	con	struc	‐tion	as	well	as	tech	ni	cal	knowl	edge	of	pro	duc	‐tion	pre	ferred.	MS	Of	fice	pro	fi	ciency	is	re	quired.Blue	Cherry	knowl	edge	a	plus.	Min	i	mum	3-5years’	ex	pe	ri	ence	re	quired.Qual	i	fied	ap	pli	cants,	please	fax	re	sume	to310.733.2135

PRODUCTION	COORDINATORCloth	ing	com	pany	look	ing	for	a	Pro	duc	tion	Co	or	‐di	na	tor.	Work	ing	pri	mar	ily	with	kids/ju	nior	dept.Must	be	or	ga	nized	and	a	team	player.	Must	beknowl	edge	able	in	fab	rics,	sewing,	gar	ment	con	‐struc	tion,	col	ors,	trim,	and	em	bell	ish	ments.	Willas	sist	in	pro	duc	tion	ap	proval	and	de	liv	eryprocess.	Word/Ex	cel	pro	fi	ciency	re	quired.	Mustbe	able	to	com	mu	ni	cate	well	with	re	tail	ers	aswell	as	gar	ment	fac	to	ries.	Man	darin	and/orSpan	ish	a	plus	but	not	nec	es	sary.	Email	re	‐sume	to	ken	nyg@	kkg	mapp	arel.	com

TECHNICAL	DESIGNERVel	vet	Heart	is	seek	ing	highly	mo	ti	vated	and	or	‐ga	nized	in	di	vid	ual	to	join	our	com	pany,	min.	of5	yrs	exp.	Can	di	date	is	re	spon	si	ble	for	ex	am	in	‐ing	and	mea	sur	ing	1st	PP	through	Top	of	pro	duc	tion,	able	to	con	duct	fit	tings	with	de	signteam,	be	able	to	iden	tify	and	re	solve	fit,	pat	‐tern	and	con	struc	tion	is	sues,	strong	com	mu	ni	‐ca	tion	is	a	plus	with	over	seas	ven	dors	in	atimely	man	ner.	Can	work	with	pri	vate	la	belcus	tomers.	Strong	or	ga	ni	za	tion,	writ	ten,	ver	balcom	mu	ni	ca	tion	and	time	man	age	ment	skills	isa	must.	Abil	ity	to	multi-task	ef	fec	tively,	Pro	fi	‐cient	in	Mi	crosoft	Of	fice	in	clud	ing	Word	and	Ex	cel.	Denim	exp.	pre	ferred	but	not	re	quired.	E-mail	re	sume	to:	MPaguio@	vel	veth	eart.	com

SALES	REPSeek	ing	Highly	mo	ti	vated	Sales	Rep	for	Ju	nior	&Missy	Dress/Sports	wear/Denim	Com	pany.Team	Player/Seller	with	at	least	5	yrs’	exp.	ofsuc	cess	ful	Proven	track	record	w/es	tab	lishedac	counts	-	big	box	&	spe	cialty.	Re	la	tion	shipwith	Ross	/	TJ	/	Burling	ton	a	Plus.Open	to	In-House	or	out	side	Sales.	Salary	and	Com	mis	sioncom	men	su	rate	on	ex	pe	ri	ence.Pls	for	ward	re	sume	to:	daap	par	e	linc@	gmail.	com

ORDER	ENTRY	PROCESSOR/CLERICALTrim	mfg.	seek	ing	in	di	vid	ual	for	F/T	po	si	tionwith	1	year	exp.	in	en	ter	ing/pro	cess	ing	pur	‐chase	or	ders.	Should	have	gen	eral	cler	i	cal	skills&	fil	ing	abil	ity.	Re	cep	tion	desk	tele	phone	re	lief.Email	re	sume	to:	abby@	lab	elte	xusa.	com

•TURNKEY	SEWING	FACILITYTired	of	pay	ing	the	high	costs	of	man	u	fac	tur	ingin	CA?	Avail.	12,000	sq.	ft.	turnkey	sewing	space&	DC	in	sewing	comm.	near	Tuc	zon,	AZ.	Elec	tri	‐cal	equipped.	Bldg	incl'd.	of	fice	space,	openwork	area,	break	room,	se	cure	en	try,	park	ing,bath	rooms.	Con	tact	lmiller@	oti	sstr	eet.	com.

TRIXXI	CLOTHING	COMPANY	WE	ARESEEKING	ENERGETIC	&	MOTIVATEDCANDIDATES	FOR:CHARGE	BACK	and	A/R	SPE	CIAL	ISTCan	di	date	will	be	re	spon	si	ble	for	in	ves	ti	gat	ingcharge	backs	as	well	as	in	creas	ing	re	cov	ery	ef	‐forts,	res	o	lu	tion	of	dis	puted	charges	in	a	timely&	in	de	pen	dent	man	ner	with	fac	to	ries	&	cus	‐tomers.	En	try	of	charge	back	ac	tiv	ity	&	man	age	‐ment	of	ag	ing,	rec	on	cile	fac	tored	Ac	counts	Re	‐ceiv	able	dis	putes	&	col	lec	tions	in	a	timely	man	‐ner.	Can	di	date	will	also	gen	er	ate	re	port	ing	forop	er	a	tions	to	an	a	lyze	charge	back	ac	tiv	ity	&	im	‐prove	ments	in	re	cov	ery.	3+	yrs	of	charge	backpro	cess	ing	re	lated	exp.	F/T	with	ben	e	fits	in	cluded.	Work	ing	knowl	edge	of	MS	Of	fice	es	pe	cially	in	Word	&	Ex	cel.	Full-Cir	cle	a	plus.
Can	di	dates	MUST	have	ex	cel	lent	or	ga	ni	za	tional&	com	mu	ni	ca	tion	skills,	works	well	un	der	pres	sure/dead	lines,	&	be	a	team	player.	Sub	mit	re	sumes	to	re	sume@	tri	xxi.	net

•TRIXXI	CLOTHING	COMPANY	WE	ARESEEKING	ENERGETIC	&	MOTIVATEDCANDIDATES	FOR:PRO	DUC	TION	SAM	PLE	MAKERCan	di	date	must	have	2+	years	of	ex	pe	ri	encemak	ing	pro	duc	tion	sam	ples	(Dresses	and	Topsfor	Ju	nior	Line	as	well	as	Plus)	in	a	fast	paceden	vi	ron	ment.	Can	di	date	has	to	be	re	spon	si	bleand	have	knowl	edge	of	read	ing	Spec	Sheets.Knows	how	to	read	Eng	lish	and	Span	ish.Per	sona	con	2	anos	de	ex	pe	ri	en	cia	o	mas	enhacer	mues	tras	de	pro	duc	cion	(Vesti	dos	yBlusas	de	Mu	jer	de	Line	Ju	nior	y	Plus	Size.)	enam	bi	ente	rapido	y	con	ur	gen	cia.	La	per	sona	in	‐tere	sada	tiene	que	ser	re	spon	s	able	y	que	sepaleer	las	in	stru	ciones	y	me	di	das	para	la	con	stru	‐cion	de	la	pieza.	Hablar	in	gles	y	es	panol.	Pagopor	hora	y	con	ase	quranza	pa	gada.Can	di	dates	MUST	have	ex	cel	lent	or	ga	ni	za	tional&	com	mu	ni	ca	tion	skills,	works	well	un	der	pres	sure/dead	lines,	&	be	a	team	player.	Sub	mit	re	sumes	to	re	sume@	tri	xxi.	net	or	con	tact:	HR	@	323-585-4200

SEAMSTRESS	WANTEDSeam	stress	wanted	for	gowns.	7+	yrs	exp	bon	ing	drap	ing	struc	ture.	Please	call:	Ms	Costello	213*628*3655

TECHNICAL	DESIGNER/APPAREL	COSTTECHNICIANJob	De	scrip	tion:	Du	ties	range	from	cost	ing	gar	ments,	cal	cu	lat	ing	yields,	pro	vid	ing	specs	&cre	at	ing	BOMs.	Knowl	edge	of	gar	ment	con	struc	‐tion	and	the	pro	duc	tion	process	is	crit	i	cal.	Mustbe	com	puter	savvy	and	de	tail-ori	ented.	Ex	pe	ri	‐ence	with	AIMS	is	es	sen	tial.	Exp.:	5	yrs	min.Email	re	sumes	to:	bar	bra@	kom	arov	inc.	com
WAREHOUSE	WORKERSBai	ley	44	is	look	ing	for	ware	house	work	ers	tojoin	our	team.	Must	have	prior	ex	pe	ri	ence	inan	ware	house	en	vi	ron	ment.	Will	be	re	spon	si	blefor	daily	func	tions	in	the	ware	house	that	in	‐clude,	ship	ping,	re	ceiv	ing	and	in	ven	tory	con	trol.Please	send	re	sumes	to	info@	bai	ley4	4.	com

Go Beyond the News
and Behind the Scenes

we’re blogging

TEXTILE	CAD	ARTIST

Es	tab	lished	missy	con	tem	po	rary	la	bel	seeks

full-time	tex	tile/CAD	artist;	able	to	cre	ate	re	‐

peat/sep	a	ra	tion,	mod	i	fi	ca	tion	and	(re)cre	ate

orig	i	nal	art	work	for	tex	tile	print	ing.	Must	be

pro	fi	cient	in	Adobe	Pho	to	shop	and	Il	lus	tra	tor.

Prefer	able	ex	pe	ri	enced	1-2	years	+.	

Please	sub	mit	re	sume	with	port	fo	lio	to:

job	shr000@	gmail.	com
CAD	ARTIST

Textile	company	looking	for	a	CAD	ARTIST	with

minimum	of	3	to	5	years	of	experience.	Must

know	photoshop,	repeats	and	have	good	color

sense.	Knowledge	of	NED	GRAPHICS	 a	plus.

Interested,	please	send	resume	to:	

Textsmart@aol.com

.DENIM	PROD	PATTERNMAKER

Can	di	date	must	have	min.	10	yrs	exp.	In

Denim.	Must	have	exp.	w/Fab	ric	Shrink	age	&

Gar	ment	Con	struc	tion.	De	tail	ori	ented	&	thor	‐

ough.	Grad	ing	knowl	edge	help	ful.	Work	well	

un	der	pres	sure	w/pos	i	tive	at	ti	tude.	Tukat	ech

sys	tem	exp.	help	ful.	All	can	di	dates	must	sub	mit

re	sume	w/sal.	his	tory	to:	heath	ery@	bleu-	la.	com

ACCOUNTS	PAYABLE	SUPERVISOR

Manhattan	Beachwear,	Inc.	is	looking	for	an

Accounts	Payable	Supervisor	to	be	responsible

for	overseeing	the	daily	workflow	and

supervision	of	all	accounts	payable	activities.

Send	Resume	to	hrdept@mbwswim.com.

ASSISTANT	DESIGNER

Man	hat	tan	Beach	wear,	Inc.	is	look	ing	for	a	tal	‐

ented	As	sis	tant	de	signer	to	pro	vide	sup	port	to

the	De	signer	in	the	cre	ation	and	ex	e	cu	tion	of	a

line.	Must	have	2+	years	of	pro	fes	sional	work

exp.	and	be	pro	fi	cient	in	Il	lus	tra	tor	and	Pho	to	‐

shop.	

Send	Re	sume	to	hrdept@	mbw	swim.	com.

EXTERNAL	QUALITY	AUDITOR

Com	pany	near	Car	son,	CA	seeks	an	Ex	ter	nal

Qual	ity	Au	di	tor	will	be	re	spon	si	ble	for	the	au	dit

and	in	spec	tion	of	fin	ished	prod	ucts	(t-shirts)	to

val	i	date	con	for	mance	with	the	gar	ment	spec	i	fi	‐

ca	tions	ac	cord	ing	to	each	style’s	re	quire	ment.

This	po	si	tion	req's	lo	cal	travel.	This	is	an	hourly

po	si	tion.	Must	have	Gar	ment	in	dus	try	exp.	

Please	email	re	sume	to:	

re	cruitin	gap	parel@	gmail.	com

QUALITY	POSITIONS

T-shirt	Cut	and	sew	Co.	in	Ver	non,	CA	has	

qual	ity	po	si	tions	avail	able	–	Qual	ity	Su	per	vi	sor

and	Qual	ity	Lab.	These	are	hourly	po	si	tions.	

Please	email	re	sume	to:	

re	cruitin	gap	parel@	gmail.	com

DRESS	PRODUCTION	PATTERNMAKER

Seek	ing	an	ex	pe	ri	enced	Pro	duc	tion	Pat	tern

Maker	with	a	min.	of	10	years	in	the	mod	er	ate

dress	mar	ket.	Ex	per	tise	in	drap	ing	and	flat	

pat	terns	is	re	quired.	Must	have	knowl	edge	of	

con	struc	tion	in	all	fab	ri	ca	tions,	size	ranges	and

pos	sess	the	abil	ity	to	multi	task	in	a	fast	paced

en	vi	ron	ment.	Ger	ber	pat	tern	knowl	edge	is	a

plus.	Be	come	part	of	a	team	with	a	rep	u	ta	tion

for	em	ployee	longevity.

Please	send	your	re	sume:	

Anika.	rod	rigu	ez@	con	nect	edap	pare	l.	com

PROD.	ASST/CLERICAL-

IMPORT/EXPORT

•Candidate	must	be	organized	&	detailed

•Exp.	With	Mexico	Production	pref.

•Min.	5	years	exp.	In	similar	field	req.

•Must	be	proficient	w/Excel	&	Spanish	

proficient.

•Illustrator	background	is	helpful

Send	resume	w/salary	history	to:	

heathery@bleu-la.com

•	JR	&	MISSY	DESIGNER	&	ASSISTANT

Jr	&	Missy	designer	with	graphic	experience,

high	proficiency	in	Photoshop	&	Illustrator.

Must	have	exp.	in	screens,	dyes,	sublimation.

Need	fabric	knowledge	in	knits.	Able	to	execute

art	needs	quickly.	Email:	evcr@evcr.com

The editors and writers of 

California Apparel News

are blogging at 

ApparelNews.net/news/blogs
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LA FASHION DISTRICT 
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•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact:	Michael	

STONE	HAR	BOR	(323)	277-2777

35	YRS	EXP'D

1st/Prod.	Pat	terns/Grad	ing/Mark	ing	and	Specs.

12	yrs	on	Pad	Sys	tem.	In	house/pt/free	‐

lance/tem	po	rary	in-house	as	well.	Fast/Re	li	able.

ALL	AR	EAS	Ph	(626-792-4022)

WE	BUY	FABRIC!

Excess	rolls,	lots,	sample	yardage,	small	to

large	qty's.	ALL	FABRICS!	fabricmerchants.com

Steve	818-219-3002	or	Fabric	Merchants	323-

267-0010

Hyperlink your ad for best results
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Apparel by N
ikibiki  /  Spring 2016 Collection  /  nikibiki.com

ELEVATED
& SEAMLESS

Naturally Soft on the Skin 
Cool to Touch 
Light to Wear  

Superior Comfort 

MicroModal®-Friendly Supply Chain 
Efficient Production 
Product Consistency
Speed-to-Market

We make MicroModal® work. 

Start your journey to elevated activewear.

buhleryarns.com/MicroModal
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