
DTLA’s Please Do Not 
Enter Opens in WeHo

After venturing into Los Angeles’ Westside with a pop-
up shop, downtown Los Angeles’ Please Do Not Enter 
boutique made its bid for the Westside market permanent. 

On Oct. 15 the store held a soft opening for the per-
manent, 1,000-square-foot boutique at 643 N. Flores St. in 
West Hollywood, Calif. The space, called UN.plugged by 
Please Do Not Enter, is located across the street from the 
6-year-old Vivienne Westwood flagship and in the same 
block as a Rebecca Minkoff store.

Nicolas Libert, a co-owner and cofounder of Please Do 
Not Enter, said that the downtown Los Angeles Please Do 
Not Enter store will continue doing business at 549 S. Ol-
ive St., near Pershing Square. However, he thought that it 
was crucial to open another space. 

“There is a strong community of people who are big 
shoppers who don’t want to go downtown for the moment,” 
he said. “Instead of ignoring these people, we learned to 

➥ Please Do Not Enter page 9

Kingsport, Tenn.–based Eastman has been making cel-
lulosic fiber for decades, but its newest product tweaks 
the formula to offer a sustainable fiber with easy-care at-
tributes. 

Eastman officially launched Naia earlier this year at the 
Interfilière trade show in New York. The cellulosic-based 
fiber and yarns are made using a “near-closed loop” pro-
cess using a spinning agent that is recycled, resulting in 
very little effluent. 

“We recycle all the materials we use to make or spin 
the fiber,” said Jeroen Jacobs, Eastman’s global director for 
textiles.  

The fiber is made from wood pulp from fast-growing 

Eastman’s Newest Cellulosic 
Blends Sustainability and 
Comfort in an Easy-Care Fiber

By Andrew Asch Retail Editor

By Alison A. Nieder Executive Editor

M
A

N
N

Y
 L

LA
N

U
R

A
NEWSPAPER 2ND CLASS

$2.99  VOLUME 73, NUMBER 45  OCTOBER 27–NOVEMBER 2, 2017

INSIDE:
Where fashion gets down to businessSM

www.apparelnews.net

Crooks & Castles relaunching ... p. 2
Nordstrom Rack opens in DTLA ... p. 3
Denim ... pp. 4, 6
T-Shirt trends ... p. 7

➥ Naia page 2

6 7

THE VOICE OF THE INDUSTRY FOR 72 YEARS

FIBER & FABRIC

International 
Spotlight

An international coterie of designers—from 
Indonesia to Peru to The Netherlands—was part of 
the lineup at LA Fashion Week, held this season at 

the Alexandria Ballrooms in downtown  
Los Angeles. For more from the shows, see page 8.

Rinda Salmun
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pine and eucalyptus trees sourced from certi-
fied forests. 

“We make sure we’re not using pulp that 
contains any endangered or ancient species 
and [the trees are subject to] the established 
certification process,” Jacobs said. “Pine 
trees and eucalyptus trees are very fast-
growing trees, so they’re easily replaceable 
in the forest. We’re not taking trees that take 
50 or 100 or several hundred years to grow.”

Eastman has been making cellulosic fi-
bers for nearly 80 years in Tennessee, Jacobs 
said. Eastman’s acetate fibers were success-
ful in the fashion market, but there were some 
drawbacks. Many of the fabrics had to be dry-
cleaned to maintain colorfastness and prevent 
shrinkage. The company saw an opportunity 
to reformulate and upgrade its acetate yarns as 
well as change the processes used to dye and 

finish the fibers and yarns. The result is Naia. 
“You can now have a material that can be 

made into a garment that is sustainable and 
can also be washed in a washing machine 
without worrying about washing the colors 
out or shrinking the garment,” Jacobs said. 
“The beauty of Naia is it is very comfort-
able and has a soft feeling as well as inher-
ent moisture management. You don’t have to 
apply any finishes to get that moisture man-
agement or the fast-drying [properties]. At 
the same time, it has a very luxurious appear-
ance. It has a silklike appearance with [simi-
lar] drape and luster.”

Although Eastman launched Naia to the 
intimate-apparel market at Interfilière, the 
company sees applications for the fiber 
throughout the fashion apparel market. 

“It has a wide versatility in terms of the 
substrate as well as the designs that you can 
come up with,” Jacobs said. “You can do 
knits, wovens, velvets. You can do textur-

ized yarns. You can do twisted 
materials, which gives you a 
crepe-like appearance on the 
fabric.”

The fiber and yarns take 
colors well, and Naia can be 

used alone or blended with 
other fibers. Jacobs said Naia 
is a thermoplastic material, 
which means mills can apply 
heat to the fabric to change 
its appearance and give the 
final fabric a leather look. 
One North American mill 
is testing the process with a 
fabric for leggings. 

Eastman is working with 
brands and mills to educate 
both ends of the market on 
the attributes and character-
istics of Naia. The company 
is working with several West 
Coast mills and brands, in-
cluding some in the active-
wear market. 

“The fact that we have 
this natural comfort is very 
appealing to some leading 
brands in the yoga market,” 
Jacobs said. 

For more information, vis-
it naia.eastman.com.●
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A Local Pioneer in Fabrics with  
26 Years Experience 

in Converting and Importing. 

Warps:
Fishnet
Mesh
Laces

Metallics
Foils

Crochets
Embroidered Mesh

Wovens:
Rayon Challis

Wool Dobby/Peach
Crepon
Gauze
Chiffon
Yoryu

PFPs 
Melanges

Novelty Blends
Velour

Loop / French Terry 
DTY Brushed

Poly Linen
Slubs

Sweater Knits
Rayon Spandex
Hacci/Brushed

Burn-Out
Ribs

Modal Poly
Siro Modal

Stripes 
Jacquards

Cotton Spandex

Knits:

3040 E. 12th St., LA, CA 90023
Tel: (213) 746-1100
Fax: (213) 746-4400

info@aplusfabricsusa.com 
aplusfabricsusa.com

A Plus Fabrics, Inc.

WHOLESALE & IMPORT KNITS
A Tradition of Service and Quality

You name it 
we do it. 

Special orders
Drop shipments

Globally
Locally • Interstate

Call for appointment 
Mention Code: 

PFPA+

Stocks in L.A. warehouse, 
ready to ship.

Naia Continued from page 1

FIBER & FABRIC

Crooks & Castles cofounder Dennis Cal-
vero is aiming to get back in business.

 Calvero announced that Crooks & Castles 
had dissolved its partnership with Twelve 
Ounce, a Montreal-headquartered manufac-
turing and international clothing-distribution 
company. Also, after one year of selling its 
goods solely on its e-commerce shop (www.
crooksncastles.com), the brand intends to 
reenter the wholesale market with an unan-
nounced manufacturing partner. 

“There’s still going to be a lot of tees and 

fleece,” Calvero said of the Spring 2018 
Crooks & Castles collection.  “As far as cut-
and-sew goes, it will be from a whole new 
factory. It will be much better quality from 
what we experienced in the past.”

A Twelve Ounce spokesperson said that 
the Canadian company still owns the license 
for exclusive distribution through the end of 
2018, but Calvero contested that statement 
and said that Crooks’ legal representation re-
cently informed the Montreal company that 
the partnership had been terminated. 

The Canadian company handles back-of-
fice business and administrative services for 
designers. It has sold Crooks & Castles ap-
parel to bricks-and-mortar stores over the past 
year. 

Crooks & Castles started business in the 
Los Angeles area with hip-hop–inspired 
streetwear and the slogan “Behind every cas-
tle there is a crook.” The company  had pro-
duced a women’s line of clothing along with 
a men’s line. It also produced special collabo-
ration capsules with third-party groups such 

as popular hip-hop performer DJ Mustard 
and for the 2014 James Brown biopic “Get 
on Up.”

In 2013, Crooks & Castles opened a 
2,500-square-foot flagship at 455 N. Fairfax 
Ave. Neighbors included other prominent 
streetwear brands Supreme and The Hun-
dreds. In January 2017 Crooks & Castles 
moved out of the Fairfax space after its rent 
was increased, Calvero said. In the future, 
he hopes to open another physical Crooks & 
Castles store.—Andrew Asch

Crooks & Castles’ Calvero Plans Rebound
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Nordstrom Rack Takes a DTLA Bow
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TEXTILE TRENDS

A Plus Fabrics Inc. #DJ222 PK 
Dimple

Eclat Textile Co. Ltd. 
#RT1504360 Single P.K. 
Stripe

Spirit Lace Enterprise 
#150118J

A Plus Fabrics Inc. #FN62 
Cotton Combed Fishnet

A Plus Fabrics Inc. “PSLACE” 
Poly/Spandex Lace

NK Textile #NK54186

Pine Crest Fabrics 
#FTP1257C1

NK Textile #RB16146

Denim North America #91654 
“Memphis” 3 oz. RHT Stretch Sulfur 
Overdye

Solstiss #416L28

Spirit Lace Enterprise 
#16107H

Denim North America #91654 
“Memphis” 3 oz. RHT Stretch Sulfur 
Overdye

Dunière #163 500 “Festival”

Solid Stone Fabrics “Starbright”

Pine Crest Fabrics #FVM100C1

Bischoff Gamma #127017

Kalimo #7141 EXP “Wavy 
Shine”

Round Midnight
Designers head to the dark side to create dramatic laces, 

denims, fancies and novelty knits in rich shades of black. 

A Plus Fabrics Inc., (213) 746-
1100, www.aplusfabricsusa.com

Bischoff Gamma (Thailand) Ltd., (212) 
921-9770, www.lalame.com

Eclat Textiles Co. Ltd., (213) 624-
2633, www.eclatusa.com

Denim North America, (424) 212-
2355, www.denimna.com

Dunière, (213) 688-9797,  
www.solstiss.com

Kalimo, (213) 628-3953,  
www.kalimo.com.br

NK Textile, (949) 680-4743,  
www.nipkowkobelt.com

Pine Crest Fabrics, (800) 877-
6487, www.pinecrestfabrics.com

Solid Stone Fabrics, (276) 634-
0115, www.solidstonefabrics.com

Solstiss, (213) 688-9797,  
www.solstiss.com

Spirit Lace Enterprise, (213) 689-
1999, www.spiritlace.com

DIRECTORY

Nordstrom Rack  opened a 
27,000-square-foot space at the Fig
at7th retail center in downtown Los 
Angeles’ Financial District on Oct. 
26.

It moved into a space formerly oc-
cupied by Sports Chalet. Nordstrom 
Rack’s Figat7th neighbors include 
Target, H&M, Zara, Victoria’s Se
cret and Pink.

Nordstrom Rack is the nameplate 
of Nordstrom Inc.’s off-price divi-
sion. Branded items are typically 30 
percent to 70 percent off the retail 
price at the store. Seattle-headquar-
tered Nordstrom runs a fleet of 227 
Nordstrom Rack stores.

The opening took place during a 
busy time for Nordstrom. Earlier in 
the month it opened a full-line store at West
field Century City in Los Angeles’ Century 
City enclave. On Oct. 12 it unveiled a two-
level, 145,000-square-foot store at the West

field UTC retail center in La Jolla, Calif. 
The full-line Nordstrom relocated from an-
other section of the mall. Nordstrom closed 
its original UTC location, which had been 
in operation since 1984, when the new store 

opened. 
Also in mid-October, members of the 

Nordstrom family informed Nordstrom 
Inc.’s board of directors that it had sus-
pended active exploration—at least for the 

balance of the year—of its proposal to take 
the company private. The family members 
included the trio of co-presidents, Blake W. 
Nordstrom, Peter E. Nordstrom and Erik B. 
Nordstrom.—Andrew Asch

PREOPENING: Nordstrom rack held a shopping event at its Figat7th store on Oct. 25.
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Oct. 28
Fashion For Profit launch event
New York Life Penthouse Suite
Glendale, Calif.

Nov. 2
Ideation 2017 Conference
Sheraton Universal Studios
Universal City, Calif.
Through Nov. 3

Nov. 5
NW Trend Show
The Pier 91, Smith Cove Terminal
Seattle
Through Nov. 6

Nov. 7
CALA
Fort Mason Center
San Francisco
Though Nov. 8

Atlanta Fall Immediate Delivery 
Show
AmericasMart

Atlanta
Through Nov. 9

Nov. 9
Palm Springs Fashion Week
Palm Springs Convention Center
Palm Springs, Calif.
Though Nov. 12

Nov. 13
CALA
Denver Mart
Denver
Though Nov. 14

Nov. 16
Chicago Apparel and 
Accessories Market
Merchandise Mart
Chicago
Though Nov. 17

Nov. 19
DG Expo Fabric and Trim Show 
San Francisco Hilton

San Francisco
Though Nov. 20

Nov. 29
Kingpins
Westergasfabriek
Amsterdam
Though Nov. 30

Dec. 6
DG Expo Fabric and Trim Show
Palmer House Hilton
Chicago
Though Dec. 7

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time, 
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication. 
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York Apparel News®, Dallas Apparel News®, Apparel News South®, Chicago Apparel News®, The Apparel 
News (National), Bridal Apparel News®, Southwest Images®, Stylist® and MAN (Men’s Apparel News®). Prop-
erties of TLM PUBLISHING INC., California Market Center, 110 E. Ninth St., Suite A777, Los Angeles, CA 90079, 
(213) 627-3737. © Copyright 2017 TLM Publishing Inc. All rights reserved. Pub lished weekly except semi-weekly first 
week of January, second week of July and first week of September. Periodicals Postage Paid at Los Angeles, CA, 
and additional entry offices. The publishers of the paper do not assume responsibility for statements made by their 
advertisers in business competition. Opinions expressed in signed editorial columns or articles do not necessarily 
reflect the opinions of the publishers. Subscription rates: U.S.: 1 year, $89; 2 years, $140. Foreign: $180 U.S. funds 
(1-year subscription only). Single-copy price $2.99. Send subscription requests to: California Apparel News, Customer 
Service, PO Box 4419, Orlando, FL 32802 or visit www.apparelnews.net. For customer service, call (866) 207-1448.

There’s more
 on ApparelNews.net.

CalendarCalendar

For calendar details and contact 
information, visit ApparelNews.
net/calendar.
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DENIM

After eight years of 
mostly making contempo-
rary clothes with an eco-
logically sustainable edge, 
Los Angeles–headquartered 
Reformation recently in-
troduced a denim collec-
tion; it will offer the same 
environmental ethos as its 
original label.

The line, called Ref-
ormation Jeans ,  i s  a 
46-piece line made from 
denim manufactured with 
recycled fabrics, dead-
stock fabrics and new 
cloth that has been sustain-
ably sourced, according to 
a Reformation statement. 
Retail price points range 
from $28 to $148. The line 
will be available for pur-
chase at Reformation bou-
tiques and an e-commerce 
site (www.thereformation.
com/refjeans). 

Reformation’s denim 
program will spread the 
message of eco-fashion, 
said Isaac Nichelson, who 
spent a career in environ-
mental fashion and now serves as a consul-
tant.

“It is an opportunity for Reformation to 
break out of the mold of premium women’s 
fashions and really opens up the ability to 
implement and promote more-diverse forms 
of low-impact raw materials into the line,” 
Nichelson said. He is the founder of the 
S3 Source agency and has done consulting 
work for Reformation. 

Looks include a high-waist, skinny jean; 
a pinstriped jean; a cigarette jean featuring 
distressed fabric and frayed fabric at the 
hems; and a jean bearing exposed zipper 

flies and button flies. Other looks include 
overalls, skirts, shorts, dresses, corduroys 
and knit tops.

In a statement, Reformation founder Yael 
Aflalo said that the manufacturing of Ref-
ormation jeans is more water efficient than 
traditional denim production, partially be-
cause the line uses dead-stock and recycled 
fabrics. Compared to a conventional pair of 
denim, one Reformation jean saves 1,468 
gallons of water, Aflalo said. For every pair 
of Reformation Jeans sold, the brand will 
work to support the Missoula, Mont.–based 
National Forest Foundation’s clean-water 
projects.—Andrew Asch

Reformation’s New Denim Line

CALL NOW FOR INFORMATION
TERRY MARTINEZ (213)  627-3737 

x213 

TRADE 

SHOW 

SPECIAL 

SECTION

Get into 
the next
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At the Oct. 25–26 run of Kingpins Am-
sterdam, denim designer Adriano Gold-
schmied introduced a denim capsule collec-
tion made with Refibra, a newly launched 
fiber developed by Lenzing AG, the makers 
of Tencel. 

Refibra is a cellulosic fiber made from 
chemically recycled material that includes 
post-industrial cotton scraps and wood. 
Dubbed as “the new generation of Tencel,” 
Refibra is Recycled Claim Standard–certi-
fied and is made using a process that allows 
companies to identify the Refibra fiber in a 
finished garment.

Goldschmied designed the new Refibra 
capsule using denim from several global 
denim mills: Textil Santanderina (Spain), 
Advance Denim (China),  Artistic Milliners 
(Pakistan), Blue Diamond (China), Candi-
ani (Italy), Orta (Turkey) and Tejidos Royo 
(Spain). Goldschmied also used knitted fabric 
from Hallotex (Spain). The capsule collection 
was designed, produced and laundered in Los 
Angeles by Goldschmied’s Genious Group. 

Goldschmied has been designing denim 
since 1972, and he has been working with 
Tencel since the 1990s, when he launched 
AGoldE.

“Tencel fibers, in general, have been part of 
my work and the innovation that I bring into 
design,” Goldschmied said in a Lenzing state-
ment. “Now Tencel fiber is evolving to take a 
new level of sustainability with Refibra fibers. 
We need to open the minds of designers with sustainable in-
novations like this.”

Refibra and the capsule collection represent a commit-
ment by Goldschmied and Lenzing to sustainable produc-
tion, said Tricia Carey, Lenzing’s director of global business 
development for denim, in a company statement. 

“With the environmental challenges we are facing glob-
ally, Refibra fibers are one step toward reducing waste,” 
she said. “Adriano has long been an advocate for product 
development in the denim industry with less impact on the 
environment without compromising consumer demand for 
comfort and fashion. Working with Adriano and the Genious 

Group to develop this capsule in Los Angeles provides a 
remarkable entry of a new sustainable innovation into the 
denim market.”

The capsule collection features 15 women’s and men’s 
styles. The pieces debuted at Kingpins Amsterdam and will be 
available at Lenzing’s regional offices. —Alison A. Nieder

Goldschmied Introduces Denim Capsule Made With Lenzing Refibra

Adriano Goldschmied’s denim capsule collection, featuring Refibra fibers made from recycled post-
industrial cellulose
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T-SHIRTS

Spring ’18 will be a time for bold-statement in details and trims.
That’s the word from veteran trend forecaster Barbara Fields, 

who forecast that juniors T-shirts will be packed with details such 
as pearls and piercings. Juniors are also going to be seen wearing T-
shirts with bows and laces at the sides of the shirts. Also, watch for 
ruffles. Don’t expect to see a lot of graphics.

“Graphics are not the trend now,” said Fields, owner of the  Los An-
geles–based Barbara Fields Buying Office. “The trend is the trim.”

Fields released the forecast for Spring/Summer 2018 fashions in 
early October. Since then she has issued some updates for her gen-
eral forecast.

“Embroidery is peaking. There is so much of it out there,” she said. 
She also initially forecast that corset tops were going to be a big seller. 
But she scaled back her forecast on the category because the trend has 
not seen robust performance at retail yet.

However, her general forecast for T-shirts remains.
Top juniors looks for Spring/Summer 2018 will be pearl trims on 

T-shirts. Expect small pearl trims as well as larger pearls, primarily 
in black and white. Fields said that the faux pearls are typically heat-
transferred onto the shirts. 

Piercings will be another popular look. Fields forecast that silver-
colored rings will be pierced in areas such as necklines, sleeves and 
hems of T-shirts for the Spring/Summer 2018 season.

T-shirts with ties and bows are also predicted to be popular. Ties 
and bows will typically appear at the sides of the garment. There 
will be a myriad of materials used for the ties, ranging from lace to 
velvet mesh. 

Also coming up: T-shirt silhouettes bearing ruffles around the 
neckline.  Once mostly a feature of woven tops, it will increasingly 
be seen in knits, Fields said.

Another silhouette that is making its way from the woven cat-
egory to knits is the “peasant” top. Expect to see long-sleeve and 
short-sleeve blouses with a bohemian style.

—Andrew Asch

Fields’ Top Five T-shirt Trends for 
Spring/Summer ’18

B
A

R
B

A
R

A
 F

IE
LD

S
 B

U
Y

IN
G

 O
FF

IC
E

07.Tees.indd   7 10/26/17   6:53 PM



LOS ANGELES FASHION WEEK

ASV

BYO Issue Thailand

Eloshi

Mary Me Jimmy Paul Noe Bernacelli Patinya Rinda Salmun
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Bishme R. 
Cromartie  

Jeffry Tan

Milin Radka Salcmannova Sav Lavin
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International Spotlight
The designers hailed from across town, across the country and around the 

world at the Oct. 4–7 run of LA Fashion Week at the Alexandria Ballrooms in 
downtown Los Angeles. Extended coverage of Los Angeles Fashion Week can 

be found at ApparelNews.net.

George Styler Lotuz Jakarta

Nordic Angels
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work with them.”
The Westside space formerly served as office 

space and as a residence. Libert said that the West 
Hollywood shop will offer a completely different 
mix of fashion, jewelry, art and design than the 
downtown store, which primarily carries mer-
chandise from international designers who exhibit 
at Paris Fashion Week, such as Denis Colomb, 
Walter Van Beirendonck and Y/Project. Libert 
said that most of the pieces come from small pro-
duction runs and many are one of a kind.

Libert hopes the new boutique will serve as an 
alternative to the mono-brand stores lining many 
retail streets in Los Angeles. The West Holly-
wood shop will be multi-brand and offer inde-
pendent designers Los Angeles residents have 
not seen. Some will be making their American 
debuts at the shop, Libert said. The merchandise 
is intended to provide an alternative to the fast-
fashion scene.

“It is something you will keep for a long 
time,” he said of Please Do Not Enter merchan-
dise. “It’s a slow pace of fashion.”

The store also was intended to serve as a med-
itation space. The back of the store will feature 
a garden.

Libert and Please Do Not Enter cofounder 
Emmanuel Renoird are currently also running 
a pop-up shop in West Hollywood. The pop-up, 
located at 8382 Melrose Ave. on the site of a for-
mer Helmut Lang shop, will remain open until 
the first week of November. Then the site will 
become gallery space showing the works of Arik 
Levy. ●

Please Do Not Enter  Continued from page 1
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C L A S S I F I E D S 

Jobs Available Jobs Available Jobs Available

SENIOR	DESIGN	ASSISTANT/PROJECT

MANAGER

XCVI	is	look	ing	for	an	ex	pe	ri	enced	team	player

to	man	age	all	de	sign-through-pro	duc	tion	re	‐

lated	pro	jects	for	ma	jor	branded	and	pri	vate	la	‐

bel	cus	tomers.	Re	spon	si	bil	i	ties	in	clude	com	mu	‐

ni	cat	ing	and	co	or	di	nat	ing	with	client,	do	mes	tic

and	in	ter	na	tional	ven	dors	and	team	mem	bers

on:	cost	ing,	TNAs,	cut	ting	tick	ets,	sourc	ing	

fab	ric/trims,	fab	ric/sam	ple	test	ing,	lab	dips,	PP

sam	ples,	TOP	sam	ples,	fit/fab	ric/color	ap	provals

and	all	rout	ing/man	ual	re	lated	items.	Exp.	with

N41	pre	ferred.	To	ap	ply,	please	send	re	sume

and	salary	his	tory	to	jobs@	xcvi.	com

COSTING	TECHNICIAN

Women’s	Cloth	ing	Man	u	fac	turer	is	look	ing	for

an	ex	pe	ri	enced	Cost	tech	ni	cian	with	a	min	i	mum

of	5+	years	who	has	ex	ten	sive	knowl	edge	and

un	der	stand	ing	of	gar	ment	con	struc	tion.	Po	ten	‐

tial	can	di	date	must	have	the	abil	ity	to	work	

in	de	pen	dently	un	der	min	i	mal	su	per	vi	sion,	the

abil	ity	to	re	search,	com	pile,	an	a	lyze	and	in	ter	‐

pret	data,	good	writ	ten,	ver	bal	com	mu	ni	ca	tion

and	col	lab	o	ra	tive	skills,	strong	or	ga	ni	za	tional

and	com	mu	ni	ca	tion	skills	and	de	tailed	ori	ented.

Ben	e	fits:	Paid	Va	ca	tion	and	sick	hours,	Health,

Den	tal,	Vi	sion	In	sur	ance

Pls	send	re	sume	to:	hrfash	ion365@	gmail.	com

PLANT	MANAGER	SEWING

MANUFACTURING	PLANT

New	sewing	mfg.	com	pany	of	t-shirts	in	

Ver	non,	CA	is	look	ing	for	an	ex	pe	ri	enced	Plant	

Man	ager	to	man	age	the	day-to-day	op	er	a	tions.

They	will	man	age	the	su	per	vi	sory	team.	Over	‐

see	the	sewing	op	er	a	tions	to	in	crease	over	all

ef	fi	ciency	and	ef	fec	tive	ness.	Mon	i	tor	qual	ity,

quan	tity,	cost	and	ef	fi	ciency	of	all	ma	te	ri	als

needed	to	pro	duce	fi	nal	prod	uct.	Must	an	a	lyze

data,	per	for	mance	ma	trix,	and	plan	im	prove	‐

ments.	Other	du	ties	as	as	signed.	Must	have	a

Bach	e	lor’s	De	gree	in	In	dus	trial	En	gi	neer	ing,	Mas	‐

ters	pre	ferred.	Must	have	ex	ten	sive	ex	pe	ri	ence

as	a	Plant	Man	ager	and	at	least	5	years’	ex	pe	ri	‐

ence	in	the	tex	tile/ap	parel/sewing	in	dus	try.

Must	be	highly	pro	fi	cient	in	Ex	cel.	Must	have

solid	ex	pe	ri	ence	with	ERP	sys	tems.	

Please	send	re	sume	and	salary	re	quire	ment	to:

re	cruitin	gap	parel@	gmail.	com

SEWING	SUPERVISOR	SEWING

MANUFACTURING	PLANT

New	sewing	mfg.	com	pany	of	t-shirts	in	

Ver	non,	CA	is	look	ing	for	a	Sewing	Su	per	vi	sor.

Must	have	knowl	edge	of	knit	prod	uct	specif	i	‐

cally	in	t-shirts.	Must	know	how	to	sew	on	an

over	lock,	cov	er	stitch	ma	chine.	Must	know	how

to	work	the	set	tape	ma	chine.	They	will	su	per	‐

vi	sor	a	team	of	sew	ers.	Must	be	able	to	

bal	ance	a	sewing	line	by	ca	pac	ity.	Must	have

knowl	edge	in	qual	ity	spec	i	fi	ca	tions	and	knowl	‐

edge	in	all	sewing	meth	ods	for	sewing	a	t-shirt.

Re	quired	5	years	in	sim	i	lar	po	si	tion.	

Please	send	your	re	sume	and	salary	

re	quire	ment	to:	re	cruitin	gap	parel@	gmail.	com

TECHNICAL	DESIGNER

De	velop	com	plete	Tech	packs	with	de	tailed

spec	i	fi	ca	tions,	fab	ri	ca	tions,	and	tech	ni	cal	draw	‐

ings	from	De	signer’s	ini	tial	sketch

Work	closely	with	De	sign	and	Mer	chan	dis	ing	to

de	velop	the	fit	and	spec	i	fi	ca	tions	for	sam	ples

Man	age	fit	ting	process	by	mak	ing	ap	pro	pri	ate

fit/con	struc	tion	ad	just	ments	and	com	mu	ni	cat	‐

ing	changes	to	in	ter	nal	teams	and	ven	dors

Plus	size	and	Denim	Ex	pe	ri	ence	help	ful.

re	cruit	ment@	san	ctua	rycl	othi	ng.	com

PFGD	PLANNER

Com	pany	in	Gar	dena,	CA	seeks	PFGD	Plan	ner

to:

1.	SCHED	ULE	FAB	RIC	NEED	BASED	ON	OR	DERS

2.	SCHED	ULE	SEWING	LINES

3.	PRE	PARE	DYE	PO’S	AC	CORD	ING	TO	PLAN;

MAKE	SURE	THAT	DYE	HOUSE	HAS	WORK

EVERY	DAY

4.	TRACK	PFGD	IN	VEN	TORY	IN	G-1	WARE	HOUSE

5.	PRE	PARE	OUT	BOUND	GAR	MENTS	TO	DYE	‐

HOUSE

6.	CO	OR	DI	NATE	IN	COM	ING	AND	OUT	GO	ING

SHIP	MENTS	FROM	G-1	TO	DYE	HOUSE	

7.	AC	TU	AL	IZE	PO’S	SO	PACK	ING	LA	BELS	CAN	BE

PRINTED	ONES	GAR	MENTS	ARE	PACKED

RE	QUIRE	MENT:

1.	EX	CEL	PRO	FI	CIENT

2.	AT	TEN	TION	TO	DE	TAILS

3.	PLAN	NING/SCHED	UL	ING	EX	PE	RI	ENCE	A	PLUS

4.	TEAM	PLAYER

5.	Min	i	mum	2	year	ex	pe	ri	ence

6.	Col	lege	Grad	u	ate

Please	send	re	sume	and	salary	re	quire	ment	to:

re	cruitin	gap	parel@	gmail.	com

PFGD	COORDINATOR

Com	pany	in	Gar	dena,	CA	seeks	PFGD	Co	or	di	na	‐

tor	to:

1.	BE	THE	LIA	SON	BE	TWEEN	PLAN	NER	AND

DYE	HOUSE

2.	OVER	SEE	PRO	DUC	TION	IN	THE	DYE	HOUSE

A.	WATCH	LOAD	ING,	MAK	ING	SURE	THAT	THE

DYE	HOUSE	IS	US	ING	COR	RECT	MA	CHINE	FOR

AS	SIGNED	COL	ORS

B.	OVER	SEE	SORT	ING	AND	PACK	ING

C.	OVER	SEE	QUAL	ITY

D.	TRACK	IN	VEN	TORY	OF	PFGD	GAR	MENTS	IN

THE	DYE	HOUSE

E.	CHECK	COL	ORS	TO	MAKE	SURE	LOT	TO	LOT

VARI	A	TION	IS	IN	TOL	ER	ANCE

F.	RE	PORT	TO	FAB	RIC	DI	REC	TOR	OF	QUAL	ITY

CON	CERNS

G.	RE	PORT	TO	PFGD	PLAN	NER	ANY	AD	MIN	IS	‐

TRA	TIVE	CON	CERN	(PACK	ING,	LA	BELS	ETC)

RE	QUIRE	MENT:

1.	EX	CEL	PROFIECIENT

2.	ABLE	TO	COM	MU	NI	CATE	WELL

3.	EXP.	IN	GAR	MENT	DYE	PROCESS	A	MUST

4.	Min	i	mum	3	year	ex	pe	ri	ence

Please	send	re	sume	and	salary	re	quire	ment	to:

re	cruitin	gap	parel@	gmail.	com
INVENTORY	CONTROL	SUPERVISOR

Com	pany	in	Gar	dena,	CA	is	look	ing	for	In	ven	‐

tory	Con	trol	Su	per	vi	sor.	This	po	si	tion	will	be	re	‐

spon	si	ble	for	man	ag	ing	and	co	or	di	nat	ing	all	as	‐

pects	of	in	ven	tory	con	trol.	They	will	an	a	lyze	dis	‐

tri	b	u	tion	cen	ter,	and	man	u	fac	tur	ing	fa	cil	i	ties	in	‐

ven	tory	processes,	and	iden	tify	prob	lem	ar	eas

and	pro	vide	so	lu	tions	to	im	prove	ef	fi	ciency	and

in	ven	tory	ac	cu	racy.	This	po	si	tion	will	re	quire

con	tin	ual	com	mu	ni	ca	tion	with	our	man	u	fac	tur	‐

ing	fa	cil	i	ties	as	well	as	other	de	part	ments	as

needed	to	en	sure	a	smooth	flow	of	in	ven	tory

through	the	ware	house	sup	ply	chain	net	work.

The	ideal	can	di	date	has	man	age	ment	and	in	‐

ven	tory	con	trol	ex	pe	ri	ence	in	ad	di	tion	to	be	ing

highly	or	ga	nized,	an	a	lyt	i	cal,	self-mo	ti	vated,	and

an	ef	fec	tive	com	mu	ni	ca	tor.	Bach	e	lor’s	De	gree

re	quired.	Ex	ten	sive	ex	pe	ri	ence	with	WMS,	ERP

and	ware	house	au	toma	tion,	plus	man	ual	Ware	‐

house	sys	tem.	 Please	send	re	sume	and	salary

re	quire	ment	to:	re	cruitin	gap	parel@	gmail.	com

INBOUND	SUPERVISOR

Com	pany	in	Gar	dena,	CA	is	look	ing	to	fill	the	

In	bound	Su	per	vi	sor,	re	spon	si	bil	ity	in	cludes:

Su	per	vi	sion	of	Teams.	Mon	i	tor	the	cost	and	ef	fi	‐

ciency	of	the	re	ceiv	ing,	cross	dock,	move	ment

and	stor	age	of	prod	uct

Par	tic	i	pate	in	the	train	ing	and	use	of	WMS,	ERP

and/or	ware	house	process	au	toma	tion	im	ple	‐

men	ta	tion.	An	a	lyze	data	to	mon	i	tor	per	for	‐

mance	and	plan	im	prove	ments,	as	wells	as,	

lo	gis	ti	cal	prob	lems	and	rec	om	mend	so	lu	tions

for	the	in	bound	de	part	ment.	Other	du	ties	as	

as	signed

Re	quire	ment

Bach	e	lor’s	De	gree.	Ex	ten	sive	ex	pe	ri	ence	in

WMS,	ERP	and	ware	house	au	toma	tion,	plus

man	ual	Ware	house	sys	tem.	Min.	5	years	of

global	Ware	house	Dis	tri	b	u	tion	and/or	Lo	gis	tics

su	per	vi	sor	ex	pe	ri	ence	in	con	sumer	goods	in	dus	‐

try,	tex	tile	and	ap	parel	in	dus	tries	pre	ferred.	

Ex	pe	ri	enced	in	writ	ing	and	im	ple	ment	ing	Ware	‐

hous	ing	Dis	tri	b	u	tion	stan	dard	op	er	at	ing	pro	ce	‐

dures.	Pro	fi	cient	in	MS	Of	fice,	con	cen	tra	tion	in

Ex	cel	re	quired.

Please	send	re	sume	and	salary	re	quire	ment	to:

re	cruitin	gap	parel@	gmail.	com

CUSTOMER	SERVICE	ALLOCATION

SPECIALIST

Com	pany	in	Gar	dena,	CA	seeks	Al	lo	ca	tion	

Spe	cial	ist	to:

Re	view	or	ders	&	eval	u	ate	in	ven	tory	reser	va	tion

sta	tus	us	ing	spe	cific	cri	te	ria	&	pa	ra	me	ters.

An	a	lyze	in	bound	in	ven	tory	&	lo	ca	tions	to	best

ser	vice	&	meet	our	cus	tomer	de	liv	ery	de	‐

mands.

Cre	ate	truck	al	lo	ca	tions	for	ac	counts	to	en	sure

flow	of	out	bound	prod	uct.

Re	port	reg	u	lar	sta	tus	up	dates	to	Cus	tomer	

Ser	vice	man	age	ment.

Sup	port	or	der	pro	cess	ing	with	or	der	en	try.

An	swer	calls	and	en	ter	or	ders	from	ac	counts.

Pro	vide	back	up	to	Cus	tomer	Ser	vice	job	

func	tions.

Re	quired:

Bach	e	lor’s	De	gree

Ex	pe	ri	ence	in	whole	sale	cus	tomer	ser	vice	–

man	u	fac	tur	ing	in	dus	try	a	plus

Please	send	re	sume	and	salary	re	quire	ment	to:

re	cruitin	gap	parel@	gmail.	com

PRODUCTION	SEWERS

Gar	ment	co.	in	Com	merce,	CA	is	hir	ing	sew	ers.

•Must	have	at	least	10	years	ex	pe	ri	ence

sewing	knits	and	wo	vens

•Can	work	in	a	fast-paced	en	vi	ron	ment	and

can	han	dle	mul	ti	task	ing

FIRST	SAM	PLE	SEW	ERS	AND	CUT	TERS

Re	quire	ments:

•Must	have	at	least	5	years	ex	pe	ri	ence

sewing/cut	ting	knits	and	wo	vens

•Can	work	in	a	fast-paced	en	vi	ron	ment	and

can	han	dle	mul	ti	task	ing

If	you	are	in	ter	ested,	please	send	your	re	sume

&	salary	his	tory	to:	pro	duc	tion6055@	gmail.	com

1ST	PATTERNMAKER

PAD	Pat	tern	Mak	ing	Sys	tem	trained.	JRS,	GIRLS,

MISSY	fash	ion	tops	&	t-shirts.	Knits,	wo	vens,

cot	ton	jer	sey,	nov	elty	knits,	etc.	Pri	vate	La	bel	&

Branded	ac	counts.	High-vol	ume.	Work	ing

knowl	edge	of	Il	lus	tra	tor	for	sketch	ing.	

Min	4	yrs	exp.	

Email	to:	trankin@	sel	fest	eemc	loth	ing.	com
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Buy, Sell and Trade Jobs Wanted Real Estate

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754

35	YRS	EXP'D

1st/Prod.	Patterns/Grading/Marking	and	Specs.

12	yrs	on	Pad	System.	In

house/pt/freelance/temporary	in-house	as	well.

Fast/Reliable.	ALL	AREAS	Ph	(626-792-4022)

For classified information, 
contact Jeffery Younger at 213-627-3737 ext. 280 or jeffery@apparelnews.net

For classified advertising: 

email classifieds@apparelnews.net or 
visit www.apparelnews.net/classifieds 

to place your ad in our self-serve system

..CUTTERS,	SPREADERS,	MECHANICS

Gar	ment	man	u	fac	turer	in	Wilm	ing	ton,	CA	is	hir	‐

ing	for	Cut	ters,	Spread	ers,	Me	chan	ics.	The	cut	‐

ting	room	cut	ter/	me	chanic's	pri	mary	func	tion

is	to	sup	port	man	ager	with	the	ex	e	cu	tion	cut	‐

ting	room	or	ders	for	man	u	fac	tur	ing	and	to

main	tain	and	ser	vice	cut	ting	room	equip	ment.

Other	du	ties	may	be	as	signed.	Prior	busi	ness

ex	pe	ri	ence	re	quired.	If	you	are	in	ter	ested,

please	send	your	re	sume	&	salary	his	tory	to:

anne@	sco	resp	orts.	com

FIRST	PATTERNMAKER	MISSY/RTW

Look	ing	for	an	in	di	vid	ual	with	strong	pat	tern	‐

mak	ing	skills	to	join	a	highly	mo	ti	vated	team.

Must	have	the	abil	ity	to	cre	ate	first	pat	terns

from	de	sign	ers	sketch	for	both	Dresses	as	well

as	Sports	wear.	In	di	vid	ual	should	be	well	versed

in	Ger	ber	soft	ware	and	have	the	abil	ity	to	cre	‐

ate	both	cost	ef	fec	tive	and	pro	duc	tion	friendly

pat	terns	for	mass	mar	ket	re	tail	ers.	

Pls	send	all	res.	to:	Melissa.	k@	sec	retc	harm.	com

SEWERS,	CUTTERS	AND	SPREADERS

Man	u	fac	turer	of	T-shirts	in	Ver	non,	Cal	i	for	nia	is

look	ing	to	hire	sev	eral	sew	ers,	cut	ters	and

spread	ers.	Sew	ers	must	have	over	lock	and

cover	stitch	ma	chine	ex	pe	ri	ence.	We	are	look	‐

ing	for	sew	ers	with	tape	ma	chine	ex	pe	ri	ence.

Sewer,	Cut	ter	and	Spreader	must	have	at	least

6	months	to	a	year	ex	pe	ri	ence.	We	of	fer	Med	‐

ical,	Den	tal,	Vi	sion	and	Sick	Pay.	Com	pen	sa	tion

is	dis	cussed	at	time	of	in	ter	view.	Please	ap	ply

in	per	son:	2938	E.	54th	Street,	Ver	non,	CA

90058.	Phone	num	ber	is	323-583-1894.	Ap	pli	ca	‐

tions	and	in	ter	views	are	daily	from	8:00	a.m.	to

12:00	p.m.	&	then	from	1:00	p.m.	to	3:00	p.m.

HUMAN	RESOURCES	MANAGER	SEWING

MANUFACTURE

Con	fi	den	tial	mfg.	com	pany	in	Ver	non,	CA	is	look	‐

ing	for	an	ex	pe	ri	enced	HR	Man	ager	MUST	have

worked	in	the	sewing	man	u	fac	tur	ing	in	dus	try

and	must	have	solid	ex	pe	ri	ence	in	re	cruit	ing	in

the	sewing	in	dus	try.	The	po	si	tion	han	dles	

re	cruit	ing,	on	board	ing	process,	ben	e	fits,	leaves

ad	min	is	tra	tion,	safety,	pay	roll,	em	ployee	re	la	‐

tions,	fa	cil	i	ties	pur	chas	ing	and	other	du	ties	as

as	signed.	If	you	are	in	ter	ested,	please	send

your	re	sume	to:	re	cruitin	gap	parel@	gmail.	com

please	in	clude	your	salary	re	quire	ment.	

SANCTUARY	CLOTHING	SEEKING	FOR

PRODUCTION	COORDINATOR

•	Is	sue	and	up	date	Pur	chase	Or	der/s	on	timely

man	ner.

•	Fol	low-up	on	all	or	der	de	tails,	trim,	fab	ric,	

sub	mis	sion	and	ap	proval

•	Mon	i	tor	T&A	cal	en	dars	and	check/mea	sure

TOP	sam	ples

•	Denim	Wash	&	Gar	ment	Dye	exp.	a	plus.

Min	3	years	of	gar	ment	pro	duc	tion	ex	pe	ri	ence.

Ex	cel	lent	writ	ten	&	ver	bal	in	Eng	lish.	

Please	sub	mit	re	sume	to	

re	cruit	ment@	san	ctua	rycl	othi	ng.	com

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact:	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	

qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com	Steve	

818-219-3002	or	Fab	ric	Mer	chants	323-267-

0010

SPACE	FOR	LEASE

•In	newly	ren	o	vated	An	jac	Fash	ion	Build	ings	in

the	heart	of	Down	town	Fash	ion	Dis	trict	•In-

dus	trial,	re	tail	and	of	fice	space	also	avail	able

through	out	the	San	Fer	nando	Val	ley.	Re	tail

and	of	fice	space	also	avail	able	just	south	of

Down	town.	213-626-5321	or	email	info@	anjac.	

net

Business for Sale

SCREEN	PRINTING	&	RETAIL

Unique	opportunity	to	own	both	a	screen

printing	location	&	retail	store.	Selling	LAUSD

and	charter	schools	plus	many	local

businesses.	Est	1993.	Owner	wishes	to	retire.	

Uniformitywear.net.	Joe	Moses	Owner.	

Broker	#	01195073	Mark	Tzalka	818	262	3725

SALES	ASSOCIATE

Young	Con	tem	po	rary	gar	ment	manuf.	3	years

ex	pe	ri	ence	in	ap	parel	in	dus	try.	Must	have	con	‐

nec	tions	with	ma	jor	spe	cialty	chains.	Bou	tique

ex	pe	ri	ence	is	wel	come.	Pro	fi	cient	in	re	tail	math

&	un	der	stand	ing	of	gross	mar	gins.	Strong	writ	‐

ten/ver	bal	com	mu	ni	ca	tion.	De	tailed	ori	ented,

en	er	getic,	prompt,	or	ga	nized,	team	player.

Travel	is	re	quired

Re	sume:	ca	reers@	kas	happ	arel.	com

.FULL	TIME/PART	TIME	BOOKKEEPER

Full	Time	/	Part	Time	Ac	counts	Re	ceiv	able	

Book	keeper

Send	Re	sume	to:	HR@	dda	hold	ings.	com

FULL	CHARGE	BOOKKEEPER

Full	Time.	Pro	fi	cient	in	Quick	Books	&	Ex	cel.

De	tail	ori	ented,	GL,	A/R	&	A/P,	pay	roll,	Charge	‐

backs,	bank	rec	on	cil	i	a	tion,	fi	nan	cial	re	ports.

Email	Re	sume:	Style	TexHR@	Gmail.	com

TEXTILE	ASSOCIATE/CAD	ARTIST

Tex	tile	CAD	artist	as	so	ci	ate	must	be	pro	fi	cient

in	Adobe	Pho	to	shop	and	Il	lus	tra	tor.	1-2+	years

of	pre	ferred	ex	pe	ri	ence.

Re	sume:	zzfash	ion	jobs@	gmail.	com

ADMINISTRATIVE	ASSISTANT	NEEDED

Fast	learner	who	pays	close	at	ten	tion	to	de	tail

while	com	plet	ing	high	vol	umes	of	work.	+1

year	of	ex	pe	ri	ence	in	the	whole	sale	in	dus	try	as

an	ad	min	is	tra	tive	as	sis	tant.

Re	sume:	zzfash	ion	jobs@	gmail.	com

WILT	SEEKS	DESIGN	ROOM	ASST.

Must	have	prev.	exp.,	self-starter,	or	ga	nized,

re	li	able,	re	spon	si	ble,	able	to	multi	task	&	team

player.	Know	Word,	Ex	cel,	Adobe	PS	&	Il	lus.

Must	have	CDL	&	own	a	re	li	able	in	sured	car.	

Send	re	sumes:	par	can	d	pearl@	par	cand	pear	l.	com

ASSOCIATE	DESIGNER

Must	have	flair	for	fash	ion,	de	tail	ori	ented	and

know	Adobe	Pho	to	shop/Il	lus	tra	tor	and	Mi	crosoft

Of	fice.	3-5	years	of	exp.	for	Sports	wear	line.

Re	sume:	zzfash	ion	jobs@	gmail.	com
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Apparel by Three D
ots  /  Fall 2016 Collection  /  threedots.com

KEEP YOUR EYES FORWARD 

Think long-term. Make the shift to Supima cotton and revolutionize  

your brand. You’ll never look back again.

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®
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