
Holiday Season Business 
Off to a Good Start

The 2017 holiday season is off to a strong start after con-
sumers beat forecasts for shopping during the Black Friday 
weekend and on cyber Monday, the traditional beginning of 
the holiday shopping season.

During the five-day period that took place over the 
Thanksgiving holiday and ended the night of Nov. 27, 174 
million Americans shopped in physical stores and online, 
which beat a forecast of 164 million initially estimated by 
the National Retail Federation and Prosper Insights and 
Analytics. The NRF’s and Prosper’s consumer-sentiment 
survey, released on Nov. 28, also found that average spend-
ing per person over the five-day period was $335.47. Of that 
amount, 75 percent—or $250.78—went to gifts. Millennial 
shoppers (25 to 34 years old) were among the biggest spend-
ers. Their average spend per person was $419.52. 

The survey also reported a rally for the long-suffering 
department-store model, finding that 42 percent of those 
surveyed said they had shopped at a department store. E-
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With little progress in the last negotiating round for the 
North American Free Trade Agreement, trade experts be-
lieve it is becoming more likely that President Trump will 
follow through on his threat to withdraw from the talks.

Right now, Trump is turning all his attention to getting a 
tax-reform bill wrapped up by the end of the year. So he is 
backing off on his threats. 

But when NAFTA negotiators meet in Montreal for the 
sixth round, scheduled for Jan. 23–28, Trump could start 
playing hardball if he doesn’t get what he wants and step 
back from the bargaining table.  

“The temperature for a withdrawal has been ratcheted 
down the last few weeks, and we can expect the same until 
the end of the year because of the desire by the president 
and Congress to pass tax cuts,” said Josh Teitelbaum with 

Trade Observers Fear 
Trump May Pull Out of 
NAFTA Negotiations

By Andrew Asch Retail Editor

By Deborah Belgum Senior Editor
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THE VOICE OF THE INDUSTRY FOR 72 YEARS

Top row, from left: Christmas tree at South Coast Plaza, South Coast Plaza, Del Amo Fashion Center
Second row, from left: Lacoste boutique at South Coast Plaza, South Bay Galleria, South Bay Galleria
Third row, from left: Santa rappels to the Annual Rodeo Drive Holiday Tree-Lighting Celebration, crowd at Rodeo Drive 
Bottom row, from left: Shopping bags at South Coast Plaza, Black Friday at Zara at South Coast Plaza
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The retail results for the Thanksgiving weekend, Black Friday and cyber 
Monday indicate the Holiday shopping season is off to a strong start as 

consumers increased spending online and in stores.

Holiday Kickoff
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After running a basics ap-
parel company and working on 
music documentary projects, 
Joe Jihoon got the opportunity 
to take over the streetwear line 
Defyant. He hesitated because 
he didn’t know where he could 
take the brand. Then he took 
inspiration from the brand’s 
name.

“Because we are Defyant, 
we’re going to defy conven-
tional wisdom and create our 
own thing,” Jihoon said. He 
acquired the brand for an un-
disclosed amount in early 2015 
and spent a year or so helming 
a brand that experienced success before the 
ownership change. Its website (dfynt.com) 
still shows pictures of music stars such as 
Snoop Dogg and Justin Bieber wearing Defy-
ant caps and T-shirts.

 Yet in 2016, Jihoon put the brand on hia-
tus. Supported by savings and funds from the 
basics company Genesis, Jihoon took a year 
off to think what he could do differently with 
a streetwear brand and how he could make a 
statement with the brand.

Earlier in 2017, a rebranded Defyant 
took a bow. The new style was high-end 
streetwear. The brand’s styles would be 
guided by these questions: “Is like there any-
thing in the market like this?” and “Would 
we have worn this 10 years ago and will this 
style be wearable in 10 years?” If Jihoon is 
satisfied with the answers to those questions, 
he makes the garments.

 Looks include a drop-crotch carpenter’s 
pant. Like a typical pair of carpenter’s pants, 
there is a “hammer loop,” ostensibly to hold 
tools. Unlike other carpenter’s pants, Defy-
ant’s garment features hems that fall just 
above the ankle and a back pocket bearing 
different colors.

Other garments feature a “kung fu” cam-
ouflage design. Instead of offering camou-
flage shapes, Defyant shows hunter green, 
purple and lime figures in kung fu poses. The 
design is reminiscent of camouflage. 

T-shirts and hoodies remain part of De-
fyant’s style. However, they feature unique 
embroidery and graphics. Some feature erotic 
art of ancient Greece and Japan’s Edo period. 
The graphics bear the somewhat sardonic slo-
gan “Ancient Porn,” Jihoon said.

“We wanted to pay tribute to ancient Greek 
and Japanese art,” he said. “We think these 
erotic arts are still relevant today,” he said. “But 
they’re only available in museums. We wanted 
to bring them into the street scene.”

Under Jihoon’s leadership, Defyant will 
not be released in traditional seasonal collec-
tions. Rather, collections will be released in 
various capsules, or “drops,” which will not 
follow the traditional seasonal calendar.

The rebranded Defyant has been sold in 
Los Angeles boutiques such as Brigade and 
Hue. It also has been sold at Dreams on 
Air in New York and online retailers such as 
Garmentory. For more information, contact 
info@dfynt.com.—Andrew Asch

One of the last mills in the United States to 
make denim fabric has decided to shutter its 
denim production and concentrate on technical 
fabrics.

The DNA Textile Group announced on 
Nov. 28 that it would close down its Denim 
North America division by the end of January 
2018 due to sagging demand and low selling 
prices.

“The air came out of the balloon this last 
year,” said Monte Galbraith, president of DNA 
Textile, headquartered in Columbus, Ga. “For 
four or five years it was great, but I have never 
seen it decrease so rapidly as I saw it this year. 
We did our best to hang in there, but after a 
while you have to realize that your better days 

are behind you.” 
DNA Textile will be honoring all existing 

and open denim orders as of Nov. 28. By the 
end of January, the company will be laying 
off more than 100 workers. “It was difficult to 
make this decision on a human level because 
of our longer-term employees, but the financial 
numbers were easy,” Galbraith said.

DNA Textile started making denim in 2002 
after it took over the factory built by Maru-
beni Corp. and took it private. In the heyday 
of 2004 to 2006, DNA was manufacturing 20 
million linear yards of denim a year. Last year, 
production dipped to 10 million linear yards, 
Galbraith said. 

Price competition with overseas denim 

mills was driving a lot of the production drop. 
Chinese denim can be bought for as little as 
$1.25 a yard. The average price of DNA denim 
was from the upper $3 range to the upper $4 
range. “It was very affordable, but there was 
pricing pressure from people to buy it for under 
$3.30 a yard. We couldn’t do it.”

Around 2011, DNA Textile decided to add 
technical fabrics to its product mix, selling 
many of its goods for flame-retardant uniforms 
and clothing. “That will now be our main busi-
ness unit,” Galbraith said. 

The company will continue to invest more 
resources, talent and energy toward growing 
that area, which now has about 130 workers.

DNA Textile’s announcement comes weeks 

after Cone Denim announced it was closing its 
White Oak mill in Greensboro, N.C., at the 
end of the year.

According to a company statement, 
“changes in market demand” impacted order 
volume as customers shifted sourcing off-
shore. About 200 people are employed at the 
mill, which was founded in 1891. This is also 
where the company’s well-known selvage 
denim was made on vintage selvage looms 
from the 1940s. Cone Denim has bigger mills 
in Mexico and China.

The closure of these two mills is a blow 
to domestic denim production, which is now 
limited to just a few locations such as Mount 
Vernon Mills.—Deborah Belgum
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Defyant’s Dare to Be Different

NEWS

Goodman Factors
—   Since 1972  —

Please call 877-4-GOODMAN
or visit us at goodmanfactors.com. Simple, right?

Factoring Made Simple.
No bells, unnecessary, really. No whistles, not 

needed as well. No tricks. Ditto. 
At Goodman Factors, we simply offer smart, 
dedicated good service from an experienced 

team of pros. Along with money at competitive 
rates when you need it—today, for instance. 

You Give Us Your Invoice.
We Give You the Money.
You Pay Your Bills.

The concept 
of factoring 
is simple:

Denim Production in the United States Hit With Another Blow

Starting in 2018, the California Market 
Center will shift its Los Angeles Fashion 
Market schedule to a three-day format. Be-
ginning with the January 2018 market, mar-
ket will run Monday through Wednesday, 
Jan. 15–17. The building will also be open 
for Sunday appointments. 

The New Mart, the Cooper Design 
Space, the Gerry Building and the Lady 
Liberty Building and will continue with the 
four-day market format. Several showrooms 
in The New Mart and Gerry Building also 
open a day early for buyers who prefer to 
shop market on Sunday. 

Temporary trade shows Designers and 

Agents, Brand Assembly and Capsule are 
already on a three-day schedule during Los 
Angeles Fashion Market. 

The CMC is also shifting its April Ma-
jors Market dates this year to Tuesday 
through Thursday, April 3–5, with a pre-
view and appointment day on Monday, 
April 2. 

June market dates will also move tem-
porarily this year. The market will be held 
June 18–20, 2018, with Sunday, June 17 
available for showroom appointments.  

The news of the date change was an-
nounced in a bulletin distributed to CMC 
tenants.—Alison A. Nieder

CMC Shifts to Three-Day Market
COMPANY PROFILE
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In a market when mall development seems to be mostly 
focused on remodeling existing sites, CenterCal Proper-
ties is scheduled to mark the grand opening of a new shop-
ping center later this month in the San Francisco Bay Area 
town of Concord, Calif.

The 375,000-square-foot, mixed-use center is called The 
Veranda. It will feature a high-end movie theater, Veranda 
Luxe Cinema & IMAX, scheduled to open later in De-
cember. Also on site, the organic produce–focused 365 by 
Whole Foods Market, a Cost Plus World Market and a 
TJ Maxx. The site also will include services such as free 
Wi-Fi and a children’s play area that features a Luckey 
Climber climbing structure.

The Veranda also will be the address of a $1.7 million 
water fountain that can choreograph jets of water to music. 
It is scheduled to open before the end of the year. The center 
intends to produce ice-skating rinks during winter as well as 
musical performances. Veranda also will be the address of 

restaurants such as MOD Pizza, which is scheduled to open 
Dec. 3, and a Peet’s Coffee & Tea.

CenterCal is headquartered in El Segundo, Calif., in the 
South Bay area of Los Angeles County. It runs more than 
14 properties including Plaza 183 in Cerritos, Calif., which 
was redeveloped in 2015, and The Collection at River-
park, which opened in Oxnard, Calif., in 2012.

The developer has been involved with a contentious 
$400 million redevelopment of the Redondo Beach Wa-
terfront in the South Bay of Los Angeles County. The pro-
posed overhaul of the aging waterfront would offer a mix 
of retail, dining, entertainment, and park and creative of-
fice space.

However, slow-growth activists in the city of Redondo 
Beach passed an initiative to derail the project earlier this 
year. Media reports said that CenterCal sued the city of Re-
dondo Beach for breach of contract in Los Angeles Superior 
Court in early November.—Andrew Asch
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the Washington, D.C., law firm Akin Gump Strauss Hauer 
& Feld. Teitelbaum was speaking about NAFTA during a 
Nov. 29 webinar organized by the U.S. Fashion Industry 
Association, a Washington, D.C., trade group that represents 
apparel importers and retailers. “At this point, the affirma-
tion is that it is more likely than not that he will issue a with-
drawal notice.”

A withdrawal from NAFTA would set in motion a six-
month timeline to end the free-trade agreement, which went 
into effect in 1994. Trump’s threat to end NAFTA could fire 
up Canada and Mexico—the two other members of the free-
trade accord—to come to the table and accept some of the 
U.S. demands that have been most extreme for the Mexican 
auto industry. 

With negotiations on a roller coaster, Mexico and Canada 
have decided to diversify their trading options. Mexican 
trade officials have been visiting China to open up a trade 
door with the economic powerhouse, and the country is still 
planning to remain in the Trans-Pacific Partnership trade 
agreement with 10 other countries. Trump officially with-
drew the United States as a TPP member this year after years 
of negotiations.

Canada recently signed a free-trade pact with the Euro-
pean Union. “They are both saying we are cutting deals with 
other people as a way to reduce the impact of a potential 
NAFTA termination,” said Teitelbaum, a former deputy as-
sistant secretary of commerce for textiles, consumer goods 
and materials in the U.S. Department of Commerce.

Currently, NAFTA meetings are scheduled through Feb-
ruary or March of next year even though all three countries 

originally had hoped to conclude negotiations by the end of 
this year. Mexico is eager to wrap up trade talks because 
presidential elections are scheduled for July 1. Right now, 
the favored presidential candidate is Andrés Manuel López 
Obrador from the left-wing PRD party. López Obrador has 
been taking advantage of an anti-Trump sentiment in Mex-
ico that only gets worse as the U.S. president bashes our 
southern neighbor.

“Mexico is eager to get closer on some of the negotiating 
issues and do as much as they can to reduce the risk of with-
drawal,” said Justin McCarthy, another attorney with Akin 
Gump Strauss Hauer & Feld, who was speaking during the 
webinar. 

Talks around textiles

Issues around the apparel and textile industry haven’t 
changed much in the last couple of rounds. During the meet-
ing in Mexico City in mid-November, apparel and textiles 
negotiators met early in the round but didn’t make much 
headway. 

However, during the September round, U.S. trade negoti-
ators proposed eliminating TPLs, or trade preference levels, 
an idea long supported by the U.S. textile industry, whose 
products are widely used in Mexico because of NAFTA. 

TPLs allow for a certain amount of yarn and fabric pro-
duced outside the free-trade-agreement area to be used in 
apparel production as long as the non-regional inputs are cut 
and sewn within the free-trade countries.

Overall, Mexico and Canada combined are permitted to 
ship nearly 236 million square-meter equivalents (SME) of 
apparel, made-ups and fabric and 12.8 million kilograms of 
yarn containing third-party components.

This allows some fabrics to come in from places such as 
China, Vietnam and South Korea.

Instead of TPLs, U.S. trade negotiators have proposed 
allowing a short-supply list of fabric and inputs not manu-
factured in the region to be implemented. This kind of short-
supply list is already used in the Dominican Republic–Cen-
tral America Free Trade Agreement. 

The short-supply list does not cap the quantity of fabric 
or inputs that can be brought in to the region, but it is more 
restrictive and has specific details on the exact fiber count 
for yarns and additional descriptions and classifications for 
fabric.

Mexico is entirely opposed to eliminating TPLs and, in 
fact, would like to expand the TPLs to bring in more foreign-
made fabrics and input for apparel production. 

Other negotiating sticking points include whether there 
should be a sunset clause for NAFTA, meaning that the free-
trade agreement would automatically expire after five years 
unless all three partners agreed to renew it. Mexico supports 
periodically reviewing the trade accord but does not want to 
see it abruptly end after five years.

But the hottest issue right now in NAFTA is centered 
around the automobile industry. The United States wants to 
see autos made in Mexico have at least 50 percent input from 
U.S. materials and 85 percent input from regional materials 
coming from Canada, the United States and Mexico. 

Under the current rule, cars only need to have 62.5 per-
cent of their materials coming from the region, which doesn’t 
have to include the United States if the materials come from 
Mexico or Canada or both. “Canada and Mexico are reject-
ing the U.S. proposal outright for automobiles. They believe 
it is on the outside of the reasonable bounds of trade policy,” 
Teitelbaum said. ●
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NAFTA  Continued from page 1

Dec. 1
Holiday Sample Sales
California Market Center
Los Angeles

Help Jess’ Sneak Peek VIP 
Showcase
Ctrl Collective
Los Angeles

Dec. 2
Unique LA
California Market Center
Los Angeles
Through Dec. 3

Dec. 6
CFF and TALA Annual 
Christmas Party for Children
Cooper Design Space, penthouse
Los Angeles

TPC Holiday Party
The Palm
Los Angeles

DG Expo Fabric and Trim Show
Palmer House Hilton
Chicago
Through Dec. 7

Dec. 7
Showroom grand opening 
presented by LYCRA, Tavex 

and Artisan Cloth
1308 Factory Place, Suite 105
Los Angeles

Dec. 8
Fashion With a Cause
California Market Center
Los Angeles

Holiday Sample Sales
California Market Center
Los Angeles

Dec. 9
2017 Santee Winter 
Wonderland, hosted by the LA 
Fashion District BID
11th Street between Santee 
Street and Maple Avenue
Los Angeles

Submissions to the calendar should be faxed to the Calendar Editor at (213) 
623-5707. Please include the event’s name, date, time, location, admission 
price and contact information. The deadline for calendar submissions is the 
Tuesday prior to Friday publication. Inclusion in the calendar is subject to 
available space and the judgment of the editorial staff.

POSTMASTER: Send address changes to: CALIFORNIA APPAREL NEWS, 
Customer Service, PO Box 4419, Orlando, FL 32802. CALIFORNIA AP-
PAREL NEWS®: (ISSN 0008-0896) Published by TLM PUBLISHING INC. 
APPAREL NEWS GROUP Publishers of: California Apparel News®, Mar-
ket Week Magazine®, New Resources®, Water wear®, New York Apparel 
News®, Dallas Apparel News®, Apparel News South®, Chicago Apparel 
News®, The Apparel News (National), Bridal Apparel News®, Southwest 
Images®, Stylist® and MAN (Men’s Apparel News®). Properties of TLM 
PUBLISHING INC., California Market Center, 110 E. Ninth St., Suite A777, Los 
Angeles, CA 90079, (213) 627-3737. © Copyright 2017 TLM Publishing Inc. 
All rights reserved. Pub lished weekly except semi-weekly first week of Janu-
ary, second week of July and first week of September. Periodicals Postage 
Paid at Los Angeles, CA, and additional entry offices. The publishers of the 
paper do not assume responsibility for statements made by their advertisers 
in business competition. Opinions expressed in signed editorial columns or 
articles do not necessarily reflect the opinions of the publishers. Subscription 
rates: U.S.: 1 year, $89; 2 years, $140. Foreign: $180 U.S. funds (1-year sub-
scription only). Single-copy price $2.99. Send subscription requests to: Cali-
fornia Apparel News, Customer Service, PO Box 4419, Orlando, FL 32802 or 
visit www.apparelnews.net. For customer service, call (866) 207-1448.

There’s more
 on ApparelNews.net.

CalendarCalendar

For calendar details and 
contact information, visit 
ApparelNews.net/calendar.

IMPORT/EXPORT

The Veranda: New Mall Takes a Bow
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RETAIL

commerce and m-commerce shopping sky-
rocketed during the Black Friday weekend. 
But much of the weekend’s action was in 
omni-channel shopping, or shopping in a 
multitude of formats.

The survey found that 58 million shopped 
online only; more than 51 million shopped 
in stores only; but 64 million shopped both 
digitally and in physical stores. The multi-
channel shopper was a bigger spender. This 
consumer spent $82 more than the digital-
only shopper and $49 more than the bricks-
and-mortar–only shopper.

ShopperTrak, a market-research group, 
reported that in-store traffic declined 1.6 
percent in a year-over-year comparison with 

last year. In a Nov. 28 note, Retail 
Metrics said that cyber Monday 
digital sales reached $6.59 billion, 
making it the largest U.S. online 
sales day in history.

The NRF releases annual sur-
veys on Black Friday–weekend 
business, but the group said that 
it changed survey methodologies 
in order to include cyber Monday 
business, which is now central to 
the weekend’s results. Because 
2017 is the first year trying a new 
methodology, surveyors did not 
compare it to previous years’ re-
sults. Also, in past years, NRF 
surveys included total spending for 
the period’s business. It did not do 
so this year. Instead, the NRF will 
report total spending in December 
after the U.S. Census Bureau re-
leases its numbers on November 
business.

The NRF was one of a group of 
organizations and pundits releasing 
statements on Black Friday and cy-
ber Monday business. 

Ken Perkins of Retail Metrics wrote in 
a Nov. 28 note that the weekend’s business 
was supported by a good economy and good 
weather. 

“A plethora of deals, a cooperative clear 
cold spell from Mother Nature, a solid eco-
nomic backdrop and a surge in digital spend-
ing made for what was likely the best Black 
Friday weekend post-recession,” he wrote.

The overwhelming consensus was that 
the weekend’s business was good. Marshal 
Cohen, chief industry analyst for market-
research company The NPD Group, said 
he believes that Black Friday business had 
some weakness.

“Stores were certainly busier than last 
year, but from what I saw Thanksgiving and 
Black Friday were a mixed bag this year. 
The early parts of both days were busy but 

ongoing store traffic wasn’t stellar, and it 
wasn’t consistent from store to store or mall 
to mall,” he wrote in a Nov. 28 blog.

But the Black Friday weekend is only the 
first act of the holiday sales story. According 
to a study with NPD’s survey partner, Civ-
icScience, 78 percent of shoppers still have 
yet to do most of their shopping. 

The quality of business for the rest of 
the holiday season will be shaped by retail 
traffic, said Jeff Van Sinderen, a retail ana-
lyst for B. Riley & Co. Holiday seasons are 
deeply affected by the lull periods between 
the frenzy of Black Friday and the fast pace 
of shopping immediately before Christmas. 
“The impact that the lull period has on pro-
motions will be critical,” he said.

If retail traffic drops sharply between 

Black Friday weekend and a few days be-
fore Christmas, retailers will drive stronger 
promotions. If retail traffic remains steady, 
promotions and sales won’t go deeper than 
they already have.

Van Sinderen estimated that promotions 
were about the same this year as they were 
in 2016. However, it’s not a straight com-
parison because retailers have changed their 
game. Supply-chain costs have been renego-
tiated for many retailers, so they are making 
garments at lower costs, which means that 
they are making more margin, even if they 
do not sell at full price.

He doesn’t forecast big sales after the 
holiday, noting that retailers are keeping 
their inventories lean. “Nobody had high 
expectations,” Van Sinderen said. “They are 
not sitting on a lot of inventory that they will 
have to liquidate.” ●

Black Friday Continued from page 1

NEW: Citadel Outlets got a new building for the holidays. It unveiled a 65,000-square-foot building 
where it houses Coach, Hugo Boss, Guess and Tommy Hilfiger shops. Pictured are crowds walking 
past the new building during Thanksgiving night.

ON RODEO: Crowds in front of the Christmas tree on 
Two Rodeo Drive during the Annual Rodeo Drive Holiday 
Lighting Celebration
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TEXTILE TRENDS

Solstiss #867446

Asher Fabric Concepts #CXF40 
Brushed Cotton/Viscose/
Spandex French Terry

Fabric Selection Inc. 
#SE61229 Brush DTY

Eclat Textile Co. Ltd. 
#RT1505102 Single P.K.

Eclat Textile Co. Ltd. 
#RT1503233 Single Jersey 
Foil Print

Bischoff Gamma #12608

Fabric Selection Inc. #SE20946 
Stretch Peach Skin Print

A Plus Fabrics Inc. #MC150

Spirit Lace Enterprise 
#15045DN

Texollini #3212

Fabric Selection Inc. #SE402114 
Hi Multi Chiffon Print

Pine Crest Fabrics #FMF100C2

Spirit Lace Enterprise 
#15071CO

A Plus Fabrics Inc. “Hacci Flux”

Texollini #54B6

A Plus Fabrics Inc. #RSJ-DW 
Rayon/Spandex Mineral Wash

Asher Fabric Concepts 
#VCSL103-W

Fabric Selection Inc. 
#SE30284 Rayon Challis

Texollini #5276

Cinergy Textiles Inc. 
#DOBBY-8529 TOD Stripe

Fabric Selection Inc. 
#SE60517 Brush DTY

Solid Stone Fabrics “Admire”

In the Pink
Pink is a perennial favorite with shades ranging from 
soft petal and mauve to cotton candy and fuchsia. 
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TEXTILE TRENDS

JANUARY 25-27, 2018
ORLANDO, FLORIDA

The Global Watersports and Beach Lifestyle Tradeshow

Register to attend at surfexpo.com
A Trade Only Event.

Surf SUPSkate Swim Resort Boutique Footwear PerformanceCoastal Gift SouvenirBluewater

Cinergy Textiles Inc. #LAWN-
STRP-9537

Kalimo #15742 EXP New Rib 
Viscocrepe Listrado

Eclat Textile Co. Ltd. 
#RT1408122 Single Jersey 
Stripe

Asher Fabric Concepts 
#CRX15-RD Heavy Cotton Rib 
Stripe

Cinergy Textiles Inc. #LAWN-
1931

SAS Textiles #10915-03 
Tissue Jersey Stripe

Asher Fabric Concepts 
#WW2738 “Torino” Plain 
Viscose

Line Up!
Look for knit and woven stripes 
in rugby styles, pinstripes and 
novelty varieties. 

A Plus Fabrics Inc., (213) 746-
1100, www.aplusfabricsusa.com

Asher Fabric Concepts, (323) 268-
1218, www.asherconcepts.com 

Bischoff Gamma (Thailand) Ltd., 
(212) 921-9770, www.lalame.com

Cinergy Textiles Inc., (213) 748-
4400, www.cinergytextiles.com

Eclat Textile Co. Ltd., (213) 624-
2633, www.eclatusa.com

Fabric Selection Inc., (213) 747-
6297, www.fabricselection.com

Kalimo, (213) 628-3953, www.
kalimo.com.br

Pine Crest Fabrics, (800) 877-
6487, www.pinecrestfabrics.com

SAS Textiles, (323) 277-5555, 
www.sastextiles.com

Solid Stone Fabrics, (276) 634-
0115, www.solidstonefabrics.com

Solstiss, (213) 688-9797,  
www.solstiss.com

Spirit Lace Enterprise, (213) 689-
1999, www.spiritlace.com

Texollini, (310) 537-3400,  
www.texollini.com

DIRECTORY

07.textiles.indd   7 11/30/17   5:31 PM
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Your one-stop shop 
for all your trim needs. 

Catalog (stock), various 
collections of generic trim 

and customization options.

FINDINGS & TRIMMINGS

1.

2.

3.

4.

5.

6. 7.

8. 9.

DIRECTORY
California Label Products, (310) 523-5800, www.californialabelproducts.com
Kagan Trim Center, (323) 583-1400, www.kagantrim.com
Swarovski North America Limited, (213) 489-2393, www.swarovski.com
Swisstulle, +41 (0)71 969 32 32, www.swisstulle.ch

Net Effects

Folk Tales

1. Kagan Trim Center 
#LVR/974075 7" Rayon Lace 
With Fringe  
2. Kagan Trim Center 
#EKP/974260 2.5" Striped 
With Three-Row Dome 
3. Kagan Trim Center 
#EWN/974280 2" Plush Zig-
Zag Mesh Ruffle  

4. Kagan Trim Center 
#FKP/974004 25mm and 
10mm Ball Fringe Rainbow  
5. Kagan Trim Center 
#KAC/794601 45" Double-
Tassel Star Braid   
6. Kagan Trim Center 
#EWN/974281 2" Plush 
Sequin Zig-Zag Mesh   

7. Kagan Trim Center 
#EWN/974279 1.38" Plush 
Zig-Zag Mesh Ruffle  
8. Kagan Trim Center 
#EWN/974285 2.25" Zig-Zag 
Elastic White  
9. California Label Products

1. Swisstulle #2.02838
2. Swisstulle #2.06414
3. Swisstulle #2.62616
4. Swisstulle #2.02698

5. Kagan Trim Center 
#Ewn/974283 2" Plush Stripe 
Mesh Loop  
6. Kagan Trim Center 
#Ewn/974278 1.38" Plush 
Zig-Zag Mesh Ruffle  

7. Kagan Trim Center 
#Ewn/974282 2" Plush Zig-
Zag Mesh Ruffle  
8. Kagan Trim Center 
#Ewn/974284 2" Circle Mesh 
Stripe  

9.

4.

1.

2.

3.

4.

5.

6.

7.

8.

1.

All That Glitters

Various Swarovski trim     

08.FT.indd   8 11/30/17   5:37 PM
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California Label Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.clp.global
info@californialabel.com
Products and Services: California Label Products has been servicing 
the apparel industry for 19 years.  Our In-House Art Department can 
help develop your brand identity with an updated look or provide you 
with a quote on your existing items. Our product list not only consists 
of woven labels, printed labels, heat transfers, size tabs, RFID price 
tickets, and custom hangtags, but we also have a service bureau with 
a quick turnaround time and great pricing. We are dedicated to setting 
the highest standard of excellence in our industry.  Above all, we value 

quality, consistency, and creating solutions that work for you. Check 
out our website for a full product list or call or email us.

Progressive Label
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
nfo@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label is dedicated to helping 
companies develop and showcase their brand identity. From logo 
labels and hangtags to care/content labels and price tickets, we 
will develop, produce, and distribute your trim items worldwide. We 
specialize in producing custom products that will meet your design 
and merchandising needs. We successfully launched production of 

RFID price tickets last year. This demand is being greatly driven by 
the big retailers such as Macy’s and Target. Our growth and market 
dynamics have resulted in opening up a production center in Tijuana, 
Mexico. We have also added advanced die cutter technology in our Los 
Angeles production center to streamline our production efforts and to 
strengthen our packaging capabilities. A very important part of our 
business is FLASHTRAK, our online ordering system for price tickets, 
custom products and care labels. Our mission is to deliver high-quality 
products at competitive prices, wherever they are needed for produc-
tion. We understand the rush nature of this industry and strive to meet 
the tight deadlines facing our customers.
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TERRY MARTINEZ
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ALISON A. NIEDER
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Findings & Trimmings Resources

MADE IN AMERICA

Sundog Productions, a 25-year-old apparel manufacturer in Fair-
fax, Va., recently was certified as a fully integrated GOTS factory by the 
Global Organic Textile Standard. 

The supply chain for Sundog Productions’ GOTS-certified products 
is fully transparent from cotton field to finished garment, according to 
the company. 

Furthermore, the GOTS certification ensures that the company 
uses no toxic inputs and its textiles are pesticide-free, not made with 
genetically modified materials and not finished with formaldehyde, 
chlorine bleach, heavy metals or other environmentally hazardous 
chemicals. 

The company’s 40,000-square-foot facility has solar panels and a 
geothermal heat-reclamation system to reduce its energy usage and 
carbon footprint. Sundog cuts, sews, garment dyes, tie-dyes and em-
broiders in-house. The company also offers a proprietary printing and 
softening process called Sea Ink, which was developed by Sundog 
Productions owner Cas Shiver. Using inks made from seaweed, Sea 
Ink printing uses no PVC, binders, resins or harmful chemicals. The 

dyes create a permanent bond with 
the fabric to create a graphic with a 
soft hand that won’t run or crack after 
washing. 

In addition to sustainable produc-
tion methods, Sundog Productions 
also participates in a number of so-
cially responsible programs, includ-
ing jail work release and on-site job-
training programs.

“We are the only integrated GOTS 
factory in the U.S. today and pride 
ourselves as being green and socially 
conscious,” said Owen Zibrak, vice 
president of product development, 
adding that the company hopes to be a one-stop source for sustainable 
product as well as a model for American manufacturing.

For more information, visit www.sunpup.com.—Alison A. Nieder

U.S. T-Shirt Factory Receives GOTS Certification

Sundog Productions recently 
received GOTS certification. 
Company owner Cas Silver 
also developed Sea Ink, 
a proprietary printing and 
softening process based on 
seaweed. 

09.advert.servDir.indd   9 11/30/17   6:07 PM
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www.apparelnews.netVisit www.apparelnews.net/classifieds
to place your ad in our self-serve system

P 213-627-3737 Ext. 278, 280
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C L A S S I F I E D S 

Jobs Available Jobs Available Jobs Available

 

For classified advertising information:  
call Jeffery 

213-627-3737 ext. 280,  
email classifieds@apparelnews.net or 
visit www.apparelnews.net/classifieds  

to place your ad in  
our self-serve system
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www.apparelnews.net

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

P 213-627-3737 Ext. 278, 280

F 213-623-1515

C L A S S I F I E D S 

Jobs Available

Jobs Available

Jobs Available

CUST
OMER	SE

RVICE

A	prem
ium	denim

	LA	ba
sed	co

mpany	
is	see

king

for	a	c
ustom

er	serv
ice.	Du

ties	w
ill	incl

ude	bu
t	not

limited	 t
o	 dat

a	 ent
ry,	 sh

ipping
	 and	

invoic
ing.

Must	
have	

strong
	 writte

n	 and	
verba

l

communicat
ion	 s

kills.	
Must	 b

e	 pro
ficient

	 in

excel,
	 word

,	 outl
ook	 a

nd	 PA
S.	 Must	 h

ave	 a

minimum	of	2	y
ears	in

	the	d
enim	indus

try.	E-
mail

resum
e	and	

salary
	requi

rement	to
:	info@

blacko
r

chidde
nim.com

PROD
UCTIO

N	ASS
T

Min	 5
	 yrs	

exper
ience	

for	 es
tablis

hed,	
stable

appar
el	ma

nufact
urer	 in

	busin
ess	19

	years
.	We

are	 lo
oking	

for	 a	
respon

sible,	
detail

	 orien
ted

person
.	 This

	 mult
i-task

ing	 p
ositio

n	 inc
ludes

purcha
sing	 t

rim,	 fa
bric,	 i

ssuing
	 cutti

ng	 tic
kets

and	
work	

orders
	 to	 sub-co

ntract
ors	

for

embel
lishme

nt.	 M
ust	 b

e	 goo
d	 with

	 follow
	 up.

Comp
uter	s

kills	s
uch	as

	Outlo
ok,	Ex

cel	an
d	Word

are	 re
quired

.	 Mus
t	 spe

ak	 an
d	 wri

te	 En
glish,

Spanis
h	 speak

ing	
is	 consid

ered	
a	 plus.

Backg
round

	check
	requir

ed.	Ple
ase	fa

x	resu
me	to

888-6
77-55

79	or	
email	

to	 inf
o@kin

gsbury
unifor

ms.co
m.	 D

o	 NO
T	 sen

d	 you
r	 resu

me	 a
s	 an

attach
ment,

	pleas
e	cut	&

	paste
	your	r

esume
	into

the	 b
ody	 o

f	 your
	 emai

l.	Loca
tion:	

Torran
ce/	 So

Garde
na	 ar

ea.	*	 C
ompen

sation
:	 $	 15

-19/hr
	 Full

Time	+
	healt

h	bene
fits

SALES
	REPR

ESENT
ATIVE

	-	MISSY	(
LOS

ANGE
LES	O

R	NY)

New	m
isses	

and	p
lus	siz

e	knit
wear	l

ine	se
eking

talent
ed	 Sa

les	 Re
presen

tative
	 to	 b

e	 loca
ted

either
	 in	 Lo

s	Ang
eles,	

CA	or
	NY.	M

ust	 ha
ve	an

active
	 dep

artme
nt	 st

ore,	
major

	 reta
il	 or

specia
lty	 st

ore	 re
lation

ships	
to	 bri

ng	 to
	 the

table.
	Pleas

e	ema
il	resu

me	to
:	liz@l

unajai
.com

ASSIS
TANT

	DESI
GNER

Assisting	 Head	 Designer	 for	 design,	 trim,	 &

fabric	sourcing	for	the	junior/young	missy	market

for	 an	 LA	 Import	 Garment	 Manufacturer.

Minimum	2	years	experience.	Good	computer	&

graphic	 skills	 on	 Photoshop.	 E-mail	 Resume

sammy@majorapparelgroup.com

PROD
.	PAT

TERN
MAKER

EXP.	 D
ENIM	

PATTE
RNMA

KER	 N
EEDE

D.	 MI
N.	 5

YRS	IN
	DENIM

	EXP	A
	MUST

.	PREM
IUM	D

ENIM	
EXP

PREFE
RRED

.	 TUKA	
SYSTE

M	 EXP	
A	 PLUS.

RESUM
E	W/SALA

RY	HI
STORY

	A	MU
ST	 FA

X:	323
-

488-9
781	EM

AIL:	he
athery

@bleu-l
a.com

TECH
NICAL

	DESI
GNER

	FOR	
OUR	

MISSY

DIVIS
ION

•	 Min
imum	

3-5	 ye
ars	 ex

perien
ce	 •	

Illustr
ator,

photo
shop,	

Excel	
•	 Cre

ate	 t
ech	 p

acks	
for

overse
as	 &	

domes
tic	 ve

ndors•
	 Expe

rience
d	 in

condu
cting	

fitting
s,	gen

eratin
g	fit	c

omme
nts...	

•

Patter
n	 mak

ing	 kn
owled

ge	 a	
plus	 •

	 Exce
llent

comm
unicat

ion	sk
ills	–	w

ritten
	&	ver

bal	•	
Team

player
	and	w

orks	w
ell	wit

h	othe
rs.	Se

nd	res
ume

to	vita
e101@

gmail.
com

PATT
ERNM

AKER

We	are	currently	looking	for	a	Patternmaker	with

Sportswear	or	Activewear	experience.Ability	to

organize	 work,	 manage	 time	 and	 schedule

projects	 to	 meet	 deadlines.	1st	 through

production	 patternmaking	 for	 the	 creation	 and

execution	 of	 Sportswear	 product.	 Expertise	 at

garment	 fit,	 construction,	 textiles,	 shrinkage.

Qualification	 Requirements	 □	 Knowledge	 of

garment	 wash,	 dye	 wash	 □	 Experience	 in

Sportswear	 or	 Active	 wear	 □	 Knowledge	 and

experience	with	Gerber	and	Illustrator.	We	offer	a

competit ive	compensation	and	benefit	package

including	 health,	 dental,	 401K,	 paid	 vacation,

and	 product	 discount.	Please	 submit	 your

resume	and	salary	history	to	hrdept@mbwswim.

com

PROD
UCT	D

EVELO
PMENT	C

OORD
INAT

OR

AND	
MERCH

ANDI
SING	

COOR
DINA

TOR

Santa
	Monic

a	base
d	com

pany	s
eeks:	

•PROD
UCT

DEVE
LOPM

ENT	C
OORD

INATO
R•	5+

	yrs	e
xp.	 in

evalua
ting	

mater
ial	

perfor
mance

	 &

comm
unicat

ing	
across

	 multip
le	 produ

ct

categ
ories.	

Organ
ized.	

Detai
l-orien

ted.	 S
trong

time	m
gmt.	s

kills.	E
xcl.	w

ritten
	&	ver

bal	co
mm.

skills.
	 Com

puter	
literat

e.	 •M
ERCH

ANDIS
ING

COOR
DINAT

OR•	5
+	yrs	

exp.	in
	Merch

andisi
ng	&

Produ
ct	 Devel

opmen
t.	 Excel,

	 Illustr
ator,

Photo
shop	

w/	 str
ong	 c

ollabo
ration

,	 anal
ytical

,

organ
izatio

nal	 a
nd	 pr

iorit iz
ing	 s

kills.	
Fashio

n

Merch
andisi

ng	
degre

e	
prefer

red.	G
REAT

BENE
FITS.	

BOTH
	 F/T	Fa

x	resu
mes	t

o	(310
)828-

0091	o
r	emai

l	koire
cruite

r@koih
appine

ss.com

DESIG
NER

Fast	
growin

g	 con
tempo

rary	
compa

ny	 se
eks

Desig
ner	fo

r	wom
ens	sp

ortwe
ar	wov

ens	&
	cut	&

sew	k
nits.	C

andida
te	mu

st	hav
e	flair

	for	fa
shion

and	
detail

,	 and	
be	 profic

ient	
in	 Adobe

Photo
shop/I

llustra
tor	&	

Micros
oft	Of

fice.	P
lease

send	p
ortfoli

o	sam
ples	a

nd	res
umes	

with	s
alary

histor
y	to	jo

bshr00
0@gm

ail.com

APPA
REL	B

OTTO
MS	COM

PANY
	SEEK

ING

INDIV
IDUAL

S	TO
	FILL	

THE	F
OLLO

WING

POSIT
ION.	

INCRE
DIBLE

	OPP
ORTU

NITY	
FOR

THE	R
IGHT

	INDIV
IDUAL

S

IMPORT	

PRODUCTIO
N

COORD./MERCHANDISER	
Highly	

motivat
ed

person
	with	2-3

	years
	exp.	

in	the
	junio

r/spec
ial

sizes	
denim

	botto
ms	market	

neede
d	to	a

ssist	i
n

import	
produ

ction.
	•	 Must	 h

ave	 w
ell	 ro

unded

knowledge	
of	 ove

rseas	
garment	 p

roduct
ion	 &

const
ructio

n	•	Kn
ow	how	to	rea

d	TECH
PACKS

	and

under
stand

	 techn
ical	

garment	
terms.	 •

Exper
ience	

with	measuri
ng	ga

rments	a
s	well	as

appro
ving	 fi

nished
	 garm

ents,	
lab-di

ps,	 fa
brics,

etc.	
•	Must	 b

e	 a	 s
elf-sta

rter,	 d
etail	

orient
ed

individ
ual	 an

d	 hav
e	 stro

ng	 written
	 and	

verba
l

comm.	 skill
s.	Email	to	

hrdep
t229@

gmail.com
	or

fax	res
ume	with	sal

ary	his
tory	to

:	(323)
	657-5

344

TRIM
	ASSI

STAN
T

Karen
	 Kane

	 is	 se
eking	

to	 fill
	 a	 tri

m	 assis
tant

positi
on.The

	perso
n	will	

be	res
ponsib

le	for	
filling

trim	order
s	for	c

uts	•D
ata	en

try	of
	cut	t

ickets
,

POs,	 r
eceipt

s	 •Pri
or	 exp

erienc
e	 in	 a

	 Trim	dept
.

and/or
	minimum	of	 2	

years’
	 expe

rience
.	 in	 th

e

indust
ry	 •St

rong	 c
ommunicat

ion	 sk
ills,	 o

ral	 &

writte
n	 •St

rong	
MS	 Offi

ce	 sk
ills,	 e

specia
lly

Excel	
•AS40

0/VPS
	 softw

are	 kn
owled

ge	 a	
plus

•Bilin
gual	 E

nglish
/Spani

sh	 a	
plus	 F

ax	 re
sume

with	s
alary	

histor
y	to	3

23-27
7-683

0	or	e
mail	in

PDF	o
r	Word	fo

rmat	onl
y	to	re

sumes@karenk
ane.

com

ONE	O
F	THE

	LARG
EST	A

ND	FA
STES

T

GROW
ING	T

EXTIL
E	COM

PANIE
S	IN	T

HE	US
A

Lookin
g	 to	

hire	
for	 full	 t ime	

positi
on:	 1.

Impor
t /Prod

'n	2.	
Secret

ary/Cu
st.	 Su

pport	
Pls.

conta
ct:	abr

aham@
param

ountt
extile

.com

SPEC
	WRITER

Immediate
	oppor

tunity
	for	a	

detail
	orien

ted	an
d

well	
organ

ized	
individ

ual	
who	

will	
be

respon
sible	f

or	writ
ing	sp

ec	she
ets	an

d	send
ing

sample	 ap
prova

ls	 to	
buyer.

	Must	 be
	 computer

literat
e	 in	 e

xcel,	
illustr

ator/P
hotos

hop	 a
nd	 be

able	 t
o	wor

k	well
	unde

r	pres
sure.	

Fax	 re
sumes

(323)	
887-8

484

PATT
ERN	M

AKER

Karen
	 Kane

	 is	 se
eking	

a	 1st
	 thru	

produ
ction

patte
rn	 m

aker	
for	 it

s	 es
tablis

hed	
bette

r

sports
wear	d

ivision
	and	e

mergi
ng	con

tempo
rary

divisio
ns.	

Strong
	 comm

unicat
ion	

skills,

atten
tion	 t

o	 det
ail,	 gr

eat	 o
rganiz

ation	
skills,

self-m
otivat

ed,	 en
ergeti

c.	 Com
puter	

literac
y	 a

must,
	know

ledge	
of	Ger

ber	sy
stem	

is	ben
eficial

.

Biling
ual	 a

	 plus
.	 Min

	 2	 yr
s	 exp

erienc
e.	 Fax

resum
e	with

	 salar
y	hist

ory	 to
	323-2

77-68
30	or

email	
in	 PD

F	 or	
Word	

forma
t	 on

ly	 to
:

resum
es@ka

renkan
e.com

EDI	&
	LOGI

STICS
	COO

RDINA
TOR

We	 are
	 look

ing	 fo
r	 an	

exper
ienced

	 EDI	
&

Logist
ics	 Coord

inator
	 to	 join	

our	
team.

Receiv
ing	 an

d	 proc
essing

	 EDI	 o
rders.

	 Creat
ing

UPC's
.	Prep

aring	
shippi

ng	do
cuments,	

arrang
ing

pick	 u
p.	 Must	 h

ave	 k
nowle

dge	 o
f	 GXS

	 Inovi
s

Catalo
g.	GX

S	DiC
entral

.	 3-5	
years'

	 expe
rience

.

Please
	send	

resum
e	to	c

areers
@moda-lu

xe.com

TRIM
	BUYE

R

NYDJ	 Apparel	 is	 seeking	 an	 experienced	 Trim

Buyer	to	lead	trim	development	and	buying	for

the	 company.	 Interact	 with	 product	 teams	 to

ensure	 appropriate	 inventory,	 with	 the	 goal	 of

on-time	delivery	of	finished	goods.	Continuously

analyze	production	and	calendars,	while	seeking

cost	 savings	 or	 other	 efficiencies.	Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

TECH
NICAL

	DESI
GNER

NYDJ	 Apparel	 is	 seeking	 an	 experienced

Technical	Designer.	Creation	and	updating	of	all

First	to	Production	Technical	Packages	for	Missy,

Petite	and	Women	Divisions.	 Lead	fit	 sessions

and	 send	 pattern	 corrections	 to	 the	 overseas

factories.	Track	 sample	 submissions.	 Excellent

benefits	 &	 work	 environment.	No	 phone	 calls

please.	Send	resume	and	salary	history	to:	eric.

ueno@nydj.com

14-15.classifieds.indd   14
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Real Estate

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754

Buy, Sell and Trade

•WE	BUY	ALL	FABRICS	AND

GARMENTS*

WE	BUY	ALL	FAB	RICS	AND	GAR	MENTS.	No	lot	

too	small	or	large.	In	clud	ing	sam	ple	room	

in	ven	to	ries	Silks,	Woolens,	Denim,	Knits,	Prints,	

Solids	Ap	parel	and	home	fur	nish	ings	fab	rics.	

We	also	buy	ladies',	men's	&	chil	dren's

gar	ments.	Con	tact:	Michael	

STONE	HAR	BOR	(323)	277-2777

WE	BUY	FABRIC!

Ex	cess	rolls,	lots,	sam	ple	yardage,	small	to

large	

qty's.	ALL	FAB	RICS!	fab	ricmer	chants.com	Steve	

818-219-3002	or	Fab	ric	Mer	chants	323-267-

0010

Hyperlink your ad for best results

PRODUCTION	COORDINATOR	&	SALES

REP

LOOK	ING	FOR	A	PRO	DUC	TION	CO	OR	DI	NA	TOR

TO	DO	AP	PROVALS,	FITS	AND	FOL	LOW	UP	WITH

OUR	VIET	NAM	TEAM.	NEED	TO	BE	QUAL	I	FIED

AND	EX	PE	RI	ENCED!	VIET	NAMESE	SPEAK	ING	A

PLUS.

LOOK	ING	FOR	AN	IN	HOUSE	EN	ER	GETIC	SALES

PER	SON	WITH	PER	TI	NENT	CON	TACTS	FOR

WOM	ENS	KNITS/WO	VENS	TOPS	&	BOT	‐

TOMS.MUST	HAVE	GREAT	RAP	PORT	WITH	MA	‐

JOR	RE	TAIL	BUY	ERS.

EMAIL	YOUR	RE	SUME	TO	LA	GLO.	INFO@	GMAIL.	

COM

PART-TIME	SEWER	NEEDED

•	$14	an	hour

•	Ex	pe	ri	ence	in	pro	duc	ing	whole	gar	ments,

leather	and	suede.

•	(747)	900-1206

FITTING	ASSISTANT	NEEDED

Ex	pe	ri	ence	in	gar	ment	mea	sure	ment.	Knowl	‐

edge	of	Point	of	Mea	sure	ment	and	gar	ment

con	struc	tion.	Com	puter	savvy,	Ex	cel/Word,

team	worker.

Re	sume:	Mis	sy	de	signhr@	gmail.	com

FULL	TIME	BOOKKEEPER

Full	Time	Ac	counts	Re	ceiv	able	

Book	keeper

Send	Re	sume	to:	HR@	dda	hold	ings.	com

PRODUCTION	ARTIST

JRs	Fash	ion	Tops.	Re	color/Re	vise/Re	size	Art	‐

work/Prints	us	ing	Il	lus	tra	tor/Pho	to	shop.	Place	‐

ment	of	screens	on	fi	nal	pat	terns.	Re	view	Art	‐

work/Prints	Pitch	Sheets	&	screened	Blocks	for

Im	port	Tech	Pkgs	cre	ation.	Close	com	mu	ni	ca	‐

tion	with	Sales,	De	sign	&	Pro	duc	tion	teams	to

en	sure	ac	cu	racy	of	or	ders.

Email:	trankin@	sel	fest	eemc	loth	ing.	com

TECHNICAL	PACKAGE	COORDINATOR

Pre	pare	&	track	Tech	Packs,	Fab	ric	test	ing,	Lab

Dips	&	Screens	for	full	pack	age	Im	port	Com	po	‐

nents.	Fit	&	TOP	Sam	ple	ap	provals.	Knowl	edge

of	Il	lus	tra	tor/Pho	to	shop,	screen	print	ing

process,	specs	&	mea	sur	ing	gar	ments.	Abil	ity

to	work	in	a	high-vol	ume	&	dead	line-sen	si	tive

en	vi	ron	ment.

Email	to:	trankin@	sel	fest	eemc	loth	ing.	com

TECHNICAL	DESIGNER

Es	tab	lished	com	pany	is	look	ing	for	a	tech	ni	cal

de	signer	who	is	highly	skilled	in	fit	process	with

3-5	yrs	plus	ex	pe	ri	ence.	Need	to	un	der	stand

grad	ing	as	well.	Must	be	able	to	com	mu	ni	cate

ef	fec	tively	with	pri	vate	la	bels	&	fac	to	ries	re	‐

gard	ing	gar	ment	con	struc	tions	&	specs.	At	ten	‐

tion	to	de	tail	is	nec	es	sary.	Adobe	Il	lus	tra	tor	&

Pho	to	shop	ex	pe	ri	ence	is	needed.	Abil	ity	to	work

in	a	fast	paced	en	vi	ron	ment.	

Email	re	sume	to:	elsa@	sec	retc	harm.	com

PRODUCTION	COORDINATOR

•	Re	spon	si	ble	for	pro	duc	tion	process.

•	Com	puter	skills	in	clud	ing	AIMS.

•	Ex	pe	ri	enced,	de	tailed	and	re	sult	ori	ented.

Re	sume:	sion@	exp	ertb	rand.	com

APPAREL	BOTTOMS	COMPANY	SEEKING

INDIVIDUALS	TO	FILL	THE	FOLLOWING

POSITION.	INCREDIBLE	OPPORTUNITY

FOR	THE	RIGHT	INDIVIDUALS.

SHIP	PING	MAN	AGER

A	ter	rific	open	ing	for	an	ex	pe	ri	enced	per	son	to

man	age	ship	ping	point

•	Must	be	com	puter	lit	er	ate	and	have	knowl	‐

edge	work	ing	with	ERP	&	WMS	sys	tems	as	well

as	ex	pe	ri	ence	with	EDI	&	EX	CEL

•	Ex	pe	ri	ence	with	Im	ports	and	bulk	

dis	tri	b	u	tions	to	ma	jor	re	tail	ers

•	Knowl	edge	of	cus	tomer	re	quire	ments,	rout	ing

&	co	or	di	na	tion	of	IN/OUT	truck	ing	ac	tiv	ity	a

must

•	Can	di	date	must	have	3	years	ex	pe	ri	ence

Email	re	sume	to	hrdept@	rew	ash.	com	or	

fax	to	(323)	657-5344

FIRST	THROUGH	PRODUCTION

PATTERNMAKER

John	Paul	Richard,	Inc.	seeks	an	ex	pe	ri	enced

pat	tern	maker.	

Email:	nvollert@	joh	npau	lric	hard.	com Buy, Sell and Trade
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December 8
Cover: 2017 Newsmakers
Fiber & Fabric

Salute to Suppliers & Servic-
es Advertorial

December 15
Cover: Fashion
2017 Retrospective and Activewear
Retail Report

Activewear Special Section

December 22
Cover: Year in Review
Technology

Technology Advertorial

December 29
Cover: Retail
New Laws

Fashion Advertorial

Bonus Distribution
Agenda Long Beach 1/4-6
AccessoriesTheShow/FAME/Moda Manhattan 1/7-9
Active Collective 1/11–12
Swim Collective 1/11–12
Premiere Vision NY 1/16-17
DG Expo NY 1/17-18

Arts District Shops 

Hit Roadblock as 

Construction Escalates

Brad Alden Mowry and Danielle Lee are putting the 

finishing touches on the new 2,600-square-foot showroom 

space in downtown Los Angeles for their denim textile 

company, Artisan Cloth. 

The husband-and-wife team will officially host a grand-

opening party in December in partnership with Invista, the 

maker of Lycra, and Tavex, the Mexican denim mill that 

was acquired two years ago by Ropa Siete Leguas. 

Four years ago, Mowry opened Artisan Cloth to show-

case new developments from Japanese denim mill Kurabo. 

The longtime denim-industry executive provides develop-

ment and marketing for the Japanese denim mill as well as 

the company’s wovens division, which is made in Japan 

and Thailand, and premium denim made in China through 

a joint venture between Kurabo and Hong Kong–based 

➥ Arts District page 3

Construction is booming in downtown Los Angeles’ 

Arts District, which is currently home to numerous sites 

for future offices and residences as well as crowds of peo-

ple lining up for restaurants such as the critically lauded 

Manuela and popular beer and food hall Wurstkürche. 

Retailers have been scouting the once-blighted district, 

and high-end boutiques such as Dover Street Market are 

scheduled to move into the enclave in 2018, according to 

media reports. But the pace of construction has delivered 

setbacks to some of the area’s pioneering retailers.

Renovations to the building housing Apolis: Common 

Gallery caused the 6-year-old boutique to shutter its loca-

tion for a year, said Raan Parton, Apolis’ creative director. 

Artisan Cloth’s New LA HQ 

Showcases International 

Mix of Premium Denim

By Andrew Asch Retail Editor

By Alison A. Nieder Executive Editor

V
O

LK
E

R
 C

O
R

E
LL

NEWSPAPER 2ND CLASS

$2.99  VOLUME 73, NUMBER 46  NOVEMBER 3–9, 2017

2
INSIDE:
Where fashion gets down to businessSM

www.apparelnews.net

True Religion exits 

bankruptcy ... p. 2

Activewear ... p. 3

Retail Sales ... p. 3

Import/Export ... p. 4

Denim ... p. 6

Resource Directory ... 

p. 9

➥ Artisan Cloth page 6

2
6

THE VOICE OF THE INDUSTRY FOR 72 YEARS

Guerilla Atelier, Apolis and Poketo are among the 

retailers who have closed or relocated recently.

FCI Fashion School recently showcased the work of its latest crop of 

students alongside the work of several designers from the current 

season of “Project Runway.” In addition to Kentaro Kameyama, an FCI 

alumnus and current FCI instructor, other designers from the current 

season of the fashion reality show included Batani-Khalfani, Margarita 

Alvarez and ChaCha. For highlights from the show, see page 7. 

Kentaro Kameyama

‘Runway’ Star

01,3,6.cover.indd   1

11/3/17   11:00 AM

Go Beyond the News
and Behind the Scenes

The editors and writers of 

California Apparel News

are blogging at 

ApparelNews.net/news/blogs

we’re blogging

COMING SOON IN CALIFORNIA APPAREL NEWS
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Apparel by tw
enty tees  /  Spring 2016 Collection  /  tw

entytees.com

We make Supima® work. 

You want the best quality materials for your brand. We want that, too. 
We can help you af ford the world’s f inest cotton, all while optimizing 
your supply chain and increasing your margins.

See how sensible Supima can be at buhleryarns.com/Supima

®

HE’S BEEN PACING LIKE  
THIS FOR MONTHS 

His supply chain has been so efficient,  

he doesn’t know what to do with all the extra time.

Join him, and make the switch to Supima.

bqy.indd   1 11/30/17   4:15 PM
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