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Agenda Vendors Ponder
Show’s Future After
Founder’s Exit

By Andrew Asch Retail Editor

Agenda celebrated its 15-year anniversary with talk of
what will happen to the streetwear, action sports and lifestyle
trade show now that its founder, Aaron Levant, is leaving.

A few days before the Jan. 4-5 event started at the Long
Beach Convention Center, news broke that Levant would be
leaving Agenda and its parent company, Reed Exhibitions, to
start a new, unnamed venture.

Hervé Sedky, Reed’s regional president for its Americas

=> Agenda page 8

|| A Father-Daughter
Team Launches a
Los Angeles Denim Line

By Deborah Belgum Executive Editor

The constant whir of sewing machines and the drumbeat
of downtown LA traffic echo through the second-story design
studio occupied by Su Kim and her father, Jim Kim.

Mannequins attired in some of the latest creations crafted
by designer Su Kim dot the vast space while racks filled with
patterns constructed by patternmaker Jim Kim are strategi-
cally placed around the design studio.

In the back of the studio, three garment workers are

= Father’s Daughter page 6
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with sophisticated lace and

flared pants.
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NEWS

What’s Next for Boardriders?

By Andrew Asch Retail Editor

With the announcement of Boardriders
Inc.’s purchase of Billabong International,
the surf business’s two biggest rivals are now
on the same team, which means people in the
surf industry are asking whether the deal is
going to be a wave that lifts all boats or if it
is going to be a wipeout.

“Together they are stronger,” said Joel
Cooper, chief executive officer of the surf
brand Lost and a career surf-industry execu-
tive. “They can source better. They can be
more profitable.”

Greg Weisman, an attorney with Ritholz
Levy Fields LLP who has specialized in
working with action-sports brands for more
than 20 years, said that better sourcing may
not be the remedy the surf industry needs.
A bigger corporate structure could squeeze
out any special differences between the surf
brands. “When you further consolidate and
add additional ownership and corporate hier-
archy to these brands, it suggests a move to
better efficiencies but not necessarily a more
compelling product or marketing story,”
Weisman said.

Just after the New Year, Boardriders, for-
merly called Quiksilver Inc., announced it
would acquire the Australian-headquartered
Billabong. Billabong was founded in 1973
and is currently sold at 10,000 locations
around the world.

For fiscal 2017, Billabong’s revenues
totaled $762.28 million and is listed on the
Australian Securities Exchange. From 2001
to 2010, the company went on a shopping
spree, acquiring popular American brands

and retailers such as RVCA, Element and
Swell.com.

But changing fashion trends and the Great
Recession set the once hard-charging com-
pany up for a fall. In 2013, Billabong had a
net loss of $673.3 million, and it struggled to
pull itself out of the red.

Tan Pollard, Billabong’s chairman, said
that the surf giant had made progress in re-
structuring, but it needed help to wipe out its
$116 million debt that had accumulated by
June 2017.

When the deal was announced, Pierre Ag-
nes, president of Boardriders, said the com-
bined strengths of Quiksilver and Billabong
would create more opportunity.

“Creating one integrated global platform
will enable the combined company to en-
hance its investments in product innovation
and quality, digital marketing, consumer en-
gagement and e-commerce, which ultimately
will benefit our consumers and strengthen
the company and industry,” he said in a state-
ment.

Quiksilver started in 1969 as an Austra-
lian company. Former company Chairman
Bob McKnight brought the Quiksilver line
to America in the mid-1970s and guided
the company to become an international
brand with $2 billion in sales by 2009. But
it started to stumble when it acquired French
ski company Rossignol for $560 million in
2005. The French brand never fit in with
Quiksilver’s family of brands, which in-
cludes DC Shoes, Roxy and the Quiksilver
label. Quiksilver took a hit and in 2008 sold
Rossignol for $37.5 million.

Changing tastes in fashion also hurt Quik-
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silver. Major specialty retailers such as Pa-
cific Sunwear cut orders for surf brands. In
2015, the publicly traded Quiksilver filed for
Chapter 11 bankruptcy protection. Qaktree
Capital Management then took it out of
bankruptcy and made it a private company.
In March 2017, it was renamed Boardriders
Inc.

Lost’s Cooper said this new deal is a shot
in the arm for the two most powerful surf
brands in the world. “Both Quik and Billa-
bong will have more resources than they had
in the past five years,” Cooper said. “These
guys are smart and know that product is
king, and in my opinion they will keep the
independence in their brands’ marketing,
merchandising and sales.”

The deal will bring more money into the
surf industry and attract more attention to the
category, which will help independent surf
brands, he said.

New wave

Cooper also forecasts that the recent five
years of tough times for the surf business
could be coming to an end.

Now that surf will be an official sport in
the 2020 Olympic Games in Tokyo, there
will be a bigger focus on surf. In addition,
surf star Kelly Slater recently introduced the
Kelly Slater Wave Co., which will produce
wave pools in areas located far away from
beaches.

Cooper predicts that in the near future
wave pools will popularize the sport and the

lifestyle far beyond the coasts. “2018 could
be the start of a growth curve,” he said. “We
may have hit rock bottom, but look at the
history of the surf industry. We have gone
through many cycles over the years, but the
beauty of our industry is that it never goes
away. The sport has never been stronger.”

If the surf business wants to recapture
its glory years, attorney Weisman said that
it needs to go back to being an industry of
independent designers fueled by their own
inspiration.

“Arguably what is happening today is
not that grand of a change,” Weisman said.
“Billabong and Quiksilver have been large,
corporate entities for years. But they have
to go back to what makes them special. It is
their human capital. It remains to be seen if
yet another slate of corporate executives is
able to rekindle the magic that the original
founders and visionaries had.”

So far, corporate leadership for surf
brands has not saved the category from hard-
ship, Weisman said. But hope may be on
the horizon for surf. Surf brands made their
design reputation on being graphics heavy
and often featuring several details and bold
colors. Fashion for the past decade has been
minimalist, veering toward smaller graphics
and more restrained colors.

“I am hopeful that with a 1990s aesthetic
returning in trend, there will be a change in
fits and embellishments away from years of
slimmer basics, and it will mark a return to
glory for surf and skate brands,” Weisman
said. ®

FASHION

Flora and Fauna Infuse the Latest
Collection by Kevan Hall

This season, Los Angeles designer Kevan
Hall took his design cues from the 1970s
and infused them with embroidered flowers
sprinkled over light fabrics that move with
the body.

“I sprinkled flowers throughout the col-
lection, using them on sleeves and bodices
or layering over fabric,” said Hall, whose
collection is sewn in his Los Angeles atelier.

He also added fringe accents. “The fring-
ing was actually in the fabric, which was en-
gineered with floating yarns and then clipped.

Those dangling yarns evoke the feeling of a
withering flower,” the designer said.

For his latest Spring/Pre-Fall collection,
Hall added more separates to his usual stable
of dresses and jumpsuits.

His favorite fabrics are ponte—a double-
knit, interlock fabric—and point d’esprit—a
tulle with oval or square dots.

The collection’s palette runs from hot-
house pinks and reds to lots of black and
white, grays and floral prints engineered into
plaids.—Deborah Belgum
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Shoppers Favor Stores That
Have Technology on Hand

Shoppers may be letting their fingers do
the walking by snapping up fashions online,
but a recent survey shows that consumers are
willing to hit the stores if time-saving tech-
nology is involved.

That was the conclusion of a survey by
Soti, a New York company that provides mo-
bile and IoT (the Internet of Things) device-
management solutions.

According to the survey of consumer
shopping habits, 76 percent of those who
participated said they have a better in-store
experience when retail sales associates are
armed with technology. In addition, 67 per-
cent of respondents said they like this be-
cause they are able to save time.

“The in-store technology experience is
no longer in its infancy and if retailers aren’t
utilizing these innovations they are putting
themselves at a competitive disadvantage,”
said Carl Rodrigues, chief executive and
president of Soti.

Consumers had a better experience when
technology was integrated, whether it was
through self-service kiosks or salespeople
using mobile technology on the sales floor.
“However, consumers don’t want technol-
ogy because it provides a ‘cool’ or ‘wow’
factor. They favor mobile technologies that
save time,” Rodrigues added.

The survey found that 66 percent of shop-

pers prefer self-service technology over
interacting with a sales associate. When
it comes to self-service technology, self-
checkout is the preferred way to go with 53
percent of people opting for it. More than 20
percent said they like to use digital kiosks to
check prices.

Rodrigues said that until now self-check-
out has been prevalent among big-box re-
tailers, but that could change. “In 2018, we
expect smaller retailers to adopt more of
these technologies to meet shopper demands
as innovation on mobility management pro-
vides the opportunity for retailers of all sizes
to transform the way they operate,” he said.

In another area, goods delivered through
technology was gaining acceptance. Some
60 percent of consumers surveyed said they
would be very or somewhat comfortable
with new shipping methods offered by re-
tailers. Drone delivery was accepted by 29
percent while autonomous-vehicle deliveries
were favored by 28 percent.

“There is still a whopping 40 percent of
consumers who have yet to embrace these
innovations within the supply chain,” Rod-
rigues said. “This indicates that it is incum-
bent upon innovative retailers to develop
consumer trust and familiarize their custom-
er base with the benefits of these new deliv-
ery methods.”—Deborah Belgum

Jan. 15 New York
Los Angeles Fashion Market Through Jan. 17
California Market Center Intermoda

Through Jan. 25

Jan. 24
Active Collective

NOTICE OF AUCTION SALE

assets in one lot to the highest bidder. The
apparel and the assets being sold include:

or encumbrances on the assets.

of $500,000 payable to N.Y.A., Inc. issued

bid within two business days of the auction

(Advertisement)

N.Y.A., INC., a California corporation, will conduct a public all-cash auction sale of

Company is a wholesale/retailer of ladies
inventory (dresses, tops, and bottoms),

A/R, and furniture, fixtures, equipment, its website domain name
(www.newyorkersapparel.com), and other related items. Assets will be sold on an as-
is, where is basis, with no warranties or representations except that there are no liens

The auction will take place on January 29, 2018 at 11:00 a.m. at Titan Offices located
at 1055 West 7" Street, Los Angeles, CA, 90017 (33" Floor).

The minimum bid will be $1 million. Any bidder wishing to bid must bring to the
auction and deposit with the escrow agent at the auction a cashier’s check in the sum

by a national or regional bank before the

bidding begins. Any failure by the winning bidder to pay the balance of the winning

will result in forfeiture of the $500,000

deposit. Any prospective bidder may receive certain financial information of the
corporation and may also review the inventory to be sold at the corporation’s facility
in downtown Los Angeles, California, by sending an email to
auction@nyaincorporated.com and signing a non-disclosure agreement.

The New Mart

Cooper Design Space
Gerry Building

Lady Liberty Building
Academy Awards Building
Primrose Design Building
824 Building

Los Angeles

Through Jan. 17

Select X Emerge
LA Kids’ Market
Transit

Los Angeles
Through Jan. 17

Designers and Agents
The New Mart

Los Angeles

Through Jan. 17

Brand Assembly
Cooper Design Space
Los Angeles

Through Jan. 17

Hong Kong Fashion Week
Hong Kong Exhibition Center
Hong Kong

Through Jan. 18

Jan. 16

Premiére Vision
Pier 94

New York
Through Jan. 18

Printsource
Hotel Pennsylvania

Expo Guadalajara
Guadalajara, Mexico
Through Jan. 19

Jan. 17

DG Expo Fabric & Trim Show
Penn Plaza Pavilion

New York

Through Jan. 18

Jan. 19

Imprinted Sportswear Show
Long Beach Convention Center
Long Beach, Calif.

Through Jan. 21

Jan. 21

Project

MRket

Jacob K. Javits Convention Center
New York

Through Jan. 23

Jan. 22

Texworld USA

Apparel Sourcing USA

Jacob K. Javits Convention Center
New York

Through Jan. 24

Jan. 23

Liberty Fairs
Pier 94
New York

Metropolitan Pavilion
New York
Through Jan. 25

Dallas Apparel & Accessories
Market

Dallas Market Center

Dallas

Through Jan. 27

FIG

Fashion Industry Gallery
Dallas

Through Jan. 26

Jan. 25

Surf Expo

Orange County Convention Center
Orlando, Fla.

Through Jan. 27

Outdoor Retailer

Colorado Convention Center
Denver

Through Jan. 28
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NEW LINES

California Market
Center
110 E. Ninth St.

NEW SHOWROOMS &
LOCATIONS

ANGELO

A485

Marco Valentino Men’s
contfemporary

PATTY PARK AGENCY/ PPLA
KIDS

A601

PPLA Kids Contemporary kids’
YUJI INTERNATIONAL
A606

With Organic Kids’
BLOSSOM CLOTHING
A807

Blossom Clothing

Juniors

DEX CLOTHING

B503

Dex Clothing Women’s
C‘Oﬂfﬁﬂ[)!)/‘dly

EDEN SOCIETY

B583

Eden Society Women’s
contfemporary

LUCY PARIS

B858

Lucy Paris, FRNCH Juniors

CONTEMPORARY

SEASON AFTER SEASON
B498
Blanc Noir Women's contemporary

UPDATED WOMEN’S
COLLECTIONS

LISA LENCHNER

A307

Lola Jeans Women’s contemporary
Side Stitch Women’s contemporary
MELODY FAST SALES

A313

By JJ Women’s contemporary

FERN LIBERSON & CO.

A317

Zarga Women’s contemporary

JON KATZ & ASSOCIATES
A335

Cielo Blue Women’s contemporary
Wind River Women's contemporary

FORTUNE TRADING

A389

Gigi Moda Wosmen's contemporary
Luna Luz Women’s contemporary
Montana Jeans Women’s
contemporary

KRISTINE CLEARY
LIFESTYLES

A398

Pearl Essence Women’s
contemporary

JUNIORS

BLU PEPPER
A896

E&M Juniors
Mine Juniors

MEN’S

ANGELO

A485

Marco Valentino Men’s
contemporary

THE FOUNDATION

B403

K-Way Men’s contemporary
Polaroid Originals Mexn’s
contemporary

Poper Planes Men’s contemporary

SEASON AFTER SEASON
B498

Blanc Noir 5Brooklyn Brigade
Men’s contemporary

Evlog Men’s contemporary
Sixelar Men’s contemporary
Stitch Note Men’s contemporary
Unsimply Stitched Mex’s
contemporary

KIDS’ & MATERNITY

UTE WEGMANN/JIM ROWLEY
A318

Matchpoint Women's contemporary Sunny Dayz Children’s accessories

PATTY PARK AGENCY/ PPLA
KIDS

A601

PPLA Kids Contemporary kids’
ROCHELLE SASSON
PERLMAN

A604

Vintage Havana Children’s
YUJI INTERNATIONAL

A606

With Organic Children’s

THE DRESSING ROOM

A610

Candy Couture Children’s
FCTRY/Unicorn Snot Children’s
Kayci Wheatley Children’s
Mother Trucker & Co. Children’s
One Teaspoon Clildren’s

Zomi Gems Children’s

ELOISA & MIA
A611
Petite Hailey Children’s

REBECCA EBERSHOFF
A656

Petit Voyageur Children’s
ELEPHANTS & AMPERSANDS
& CONCEPTION

A660

Ashton Baby Children’s

Ki ET LA Children’s
CHANTIQUE’S SHOWROOM
A6G63

Beans Barcelona Children’s
Knot Children’s

Opililai Ghildren’s

Plumeti Rain Children’s

KIDS DU MONDE

A678

Eliane & ME Children’s

Fun Foamology Children’s
RANDEE’S SHOWROOM
A679

Jolie Children’s

SYLVIA GILL
CHILDRENSWEAR

A680

Cat & Dogma Children’s
SMALL SHOP SHOWROOM
AG92

Niovi Organics Children’s

Original Mermaid Company
Children’s
Vignette Children’s

The New Mart

127 E. Ninth St.

NEW SHOWROOMS &
LOCATIONS

THE GIG SHOWROOM
(PREVIOUSLY IN SUITE 1005)
Suite 503

2(x)ist

Blush Lingerie

Calvin Klein Men’s Underwear
Clo Intimo

Conturelle

Les Jupons Detess
Miraclesuit Shapewear
Private Arts

Skarlett Blue

Splendid

TC

Tommy Hilfiger Men’s
Underwear & Sleepwear
Tommy Hilfiger Women’s
Underwear & Sleepwear

WG

NICOLE MILLER DENIM
Suite 505
Nicole Miller Denim

WESTSIDE SALES
Suite 505

Antique Rivet1
Love Indigo
Request Jeans
Soundgirl

SHOWROOM SHIFT
(PREVIOUSLY IN SUITE 806)
Suite 708

Alashan Luxe by Alashan
Cashmere

Animapop

Aunts & Uncles

Caroline Grace by Alashan
Cashmere

Claudia Nichole by Alashan
Cashmere

llux

Ivan Grundahl

IVKO

JI-U

Le Galeriste

Letol

Moyuru

Neesh...By DAR

Porto

Raffaello Rossi (Germany)
Rosemunde

Spirithouse

Stella Carakasi

Trendline by Raffaello Rossi
Two Danes

Yoshi Yoshi by PJ

Zina Kao Exclusives

Zina Kao Jewelry

FRENCH CONNECTION
(PREVIOUSLY IN SUITE 611)
Suite 910

French Connection Mexn’s
French Connection Women's

CHAN LUU (PREVIOUSLY IN
SUITE 1107)

Suite 1006

Chan Luu

ZZAN USA (PREVIOUSLY IN
SUITE 1101)

Suite 1205

Zzan Jewelry

NEW LINES

UGG

Suite 501

UGG Loungewear, sporiswear,
outerwear

CHANTAL ACCESSORIES
Suite 509

Hands Up Global Goods
Luana Italy

Time’s Arrow

JOKENSTYLE
Suite 602
Amorcito

Clamor Glamour
Eva Segoura Paris
Pavlina Jauss

HASSON COSTA
Suite 700

Ever New Melbourne
KYLO

SALT & PEPPER SALES
Suite 802

Eleven Stitch by Gerties
Northstar Base by Gerties

TREND REQUEST
Suite 803

Good Luck Girl
Playlist

CORINA COLLECTIONS
Suite 807

Arrow Jewelry

Latico Leathers

NICHE SHOWROOM
Suite 901

Red Haute

Third Layer

S.A.M. SHOWROOM
Suite 906

Cami NYC

New Vintage Handbags

THE LANDA SHOWROOM
Suite 1001

Black Tape

Surkana

MARY MINSER SALES
Suite 1005

Sinuous

Smash!

MISS ME
Suite 1100
Dance & Marvel

WBC SHOWROOM
Suite 1101

Bed Stu

Donna M

Fresh and Free

5 SEASONS
Suite 1108
525 America

M GROUP SHOWROOM
Suite 1207

Copper Fit

Juicy

Kenneth Cole Reaction
Rebecca Minkoff

Cooper Design Space
860 S. Los Angeles St.

NEW LOCATIONS

BY LAND + SEA (PREVIOUSLY
IN SUITE 639)
Suite 201

NEW LINES

LEBEL GROUP
Suite 521
Dallas Paris
Divine Heritage
Happy Sheep
lonna Solea
Palmer Harding
Parden’s
Ronny Kobo
Zoe Karssen

SIMON
Suite 540

White + Warren
Academy Awards

817 S. Los Angeles St.

NEW SHOWROOMS

BIZ BABEZ

Suite 2B

Dazey LA

Vegetaryn

BOY + GIRL

Suite 2F

SHAPES AND FORMS
Suite 3B

Foli + Lo

BLUSHING BOUQUET
Suite 4G

FEATURED LINES: Alice & Trixie, Bishop & Young, Forever Unique, Hudson, Jonesy Wood, Love's Affect,
Matisse Footwear, Quay Australia, Sam & Lavi, Sylvia Benson, Toby Heart Ginger, Zadig + Voltaire

Atlanta Apparel
2018 Is On the Horizon

Make plans to join us in Atlanta for all your buying needs
and see the latest styles, learn expert tips, attend
fashion shows, and network—all in one place.

February Atlanta Apparel
SHOWROOMS & TEMPORARIES:

February 6-9

April Atlanta Apparel
SHOWROOMS: April 10-14
TEMPORARIES: April 11-14

June Atlanta Apparel
SHOWROOMS & TEMPORARIES:

June 13-16

August Atlanta Apparel
SHOWROOMS: August 7-11
TEMPORARIES: August 8-11

October Atlanta Apparel
SHOWROOMS: October 16-20
TEMPORARIES: October 17-20

REGISTER TODAY: AmericasMart.com/Reg

Dates are subject to change. | ©2017 AMC, Inc.

P . .
%z AmericasMartAtlanta
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CcCMC

LA FASHION MARKET

Featuring CMC Showrooms & visiting Exhibitors for Women's,

Men'’s & Kids’ collections.

MARCH 12-14

Introducing:

LIFESTYLE BRANDS

LAUNCHING MARCH 12-14, 2018

LABELARRAY.COM

LABEL ARRAY

AN ELEVATED PLATFORM FOR PREMIUM WOMEN'S &

LA Fashion Market will unveil an elevated new tradeshow platform presenting
highly curated Women's Apparel, Accessories, Footwear & Lifestyle
Collections. One exclusive Show. One convenient Penthouse location

showcasing all temporary exhibitors at CMC. 9th & Main. DTLA.

cmcdtla.com/market

f y @cmcdtla

C MC // CALIFORNIA MARKET CENTER // 9th & Main. DTLA. 213.630.3600
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Father’s Da Ughter Continued from page 1

hunched over sewing machines, running
fabric through needles that race at a non-
stop pace to create premium blue jeans for
Father’s Daughter—a label created by the
father-daughter team.

Father’s Daughter is a return to handcraft-
ed garments that are part of the slow-fashion
movement looking for well-made items pro-
duced domestically. The denim label was
started two years ago with the first collection
launching early last year.

“We are doing small-batch production
and looking at every piece from the time it
comes off the machines,” the young design-
er said. “We are doing all the washes here in
Los Angeles.”

Kim and her father are sticking to the
tried-and-true

South Gate, Calif.

Kim started out as an assistant designer,
then an associate designer and moved into
various jobs during her six years there. When
Kim’s mentor, Masaaki Matsubara, left to be-
come the creative director for J Brand, Kim
soon left to pursue her own line.

“I told my dad I was thinking of starting
my own label and could he create a couple of
patterns for me?” she recalled.

From there, a new company was formed.
The first collection shipped for Spring 2017.
The inaugural collection was filled with nov-
elty looks that took a different view at denim.
“We have basic denim but layered with more
personality,” the designer said.

In the collection, which retails for $180

to $250, there are

formula for qual-
ity blue jeans that
transformed Los
Angeles into the
center for premi-
um-denim jeans
at the turn of the
century when
brands such as
True Religion,
7 For All Man-
kind and J Brand
marched onto the
fashion scene.

I BN

Su and Jim Kim

various silhouettes
including skinny
jeans, high-rise
jeans, ripped jeans,
cropped denim
with wide legs and
denim with rough
edges and impec-
cable washes. The
brand now goes
beyond blue jeans
to create denim
jumpsuits; denim
tops with a girly,

At that time,
these pricy brands,
which commanded
up to $300 for a
pair of pants, were
completely manu-
factured in Los
Angeles, keeping
denim factories
and wash houses
on a busy produc-
tion schedule. But
now that big cor-
porations and pri-
vate-equity firms
have taken over
these name brands,
much of that high-
end blue-jeans pro-
duction has gone
to Mexico and
other overseas areas in search of lower costs.

“Jeans quality is going downhill,” said Su
Kim. “But people want ‘Made in LA’ denim,
and there will always be a demand for that.”

The Kim family has a long history of
working in the Los Angeles denim indus-
try. Jim Kim came to the United States in
1992 as a patternmaker after he and his
wife, Jong, ran a custom-made dress shop in
Seoul, South Korea.

For years, Jim Kim was a much-sought-af-
ter patternmaker who worked for such brands
as J Brand, Vince, Taverniti So, Antik
Denim, Azteca Production, Mother, Calvin
Klein, Tommy Hilfiger, Tom Ford, Alexan-
der Wang, AG jeans and currently Redone.
Five years ago, he opened his own pattern-
making studio on Ninth Street in the hub of the
Fashion District in downtown Los Angeles.

With his years in denim, it was only
natural that his daughter would follow him
into the business. Su Kim graduated from
the University of California, Davis, in
2008 and then enrolled in Esmod, a private
French fashion school in Paris where she
studied for two years. “I grew up with my
father doing denim, so I was like the daugh-
ter whose father was a baker and I grew up
with pastries,” the younger Kim said. “When
I would go back to Davis from visiting my
parents, I would have all these old samples
of Taverniti So.”

As soon as she returned to the United
States, the budding designer went to work at
AG jeans, a premium brand made by Koos
Manufacturing, a major denim factory in
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Jeans and top by Father’s Daughter

girly look; dresses;
and knit tops.

The typical
Father’s Daugh-
ter customer is a
creative woman
in her 30s and 40s
who doesn’t shop
department stores
or online but fre-
quents small bou-
tiques that are
into well-crafted,
small-batch prod-
ucts with a unique
quality. “There is
this idea of slow
fashion that has
created this prod-
uct of opportunity
for us,” Su Kim
said. “We are the alternative high-quality
denim brand made by people who have been
in the denim industry for a long time.”

Anthropologie ordered a few styles dur-
ing that first season, and Shopbop carried it
on its e-commerce site.

Myrtle, an independent Los Angeles bou-
tique that focuses on women’s apparel made
by female designers, was the first store to car-
ry the Father’s Daughter label, Su Kim said.

Now, several small boutiques carry the
brand. Cristov in El Segundo, Calif., near
Los Angeles, stocks the brand. “I love the
brand,” said store owner Christina Ristovski,
who tries to carry only Los Angeles labels. “I
love the way they are made. The fabrics are
great, and they are stretchy. I feel if you are
the girl in between sizes, which is common,
it is the perfect thing. When you wash them,
they are not easily damaged. They don’t
stretch out.”

For Spring 2018, Free People ordered two
styles, online website Revolve will be carrying
the line, and several small boutiques around
the country will continue to hang the label on
their racks. The brand is represented by the
Hasson Costa showroom in The New Mart.

Right now, the brand is producing about
400 blue jeans a month, about double what it
did last year, but Jim Kim said he can make
up to 1,500 pair of jeans a month before he
has to find an outside contractor.

Down the road, Su Kim would like to
branch out to select areas of department
stores and be in more doors. “The clothes
speak for themselves,” she said. ®
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FMNC Ushers In a New Executive Director With Ideas to Spare

hen Fashion Market Northern —it will be a quick read with fun facts/photos people every time.” There will be new accessory lines,
California, better known as about the show, such as what color is trending, ~ two new jewelry designers, a growing shoe category, and
FMNGC, went looking for a new things like that,” she says. “Something quick, “really great lines of performance and active apparel,” a
executive director, it needed interesting, light-hearted.” category that also is burgeoning.
go no further than one of Taft points to already-popular and notable For Taft, the change from being a member of the all-
its own, Mary T. Taft. As a veteran fashion attractions FMNC offers: free parking before volunteer executive board to executive director, the only
representative and, later, a member of both 10 a.m., lunch coupons, “a nice spread in the paid position at FMNC, is substantial. “I'm going to be
the board of directors and executive board of morning with muffins, bagels, and fruit cups,” the face of the show,” she says. “That wasn’t a real focus
FMNC’s precursor, the Golden Gate Apparel and the “ginormous cookies we wheel around at  before, but | like that part of it. We want to constantly be
Association, Taft not only knows the buyers 3 p.m.—perfect timing.” There’s late-afternoon putting our name out there. I’'m going to travel to markets
and sellers but also knows this market floor wine, which continues to 7 p.m. on Monday so and stores and get buyers and reps to visit. I'm going to
like the back of her hand. attendees can avoid traffic, a concession “that rep the show.”
The show floor was, in fact, Taft’s continues to grow.” Last August, there was a
“main focus” as a board member—and a great barbecue dinner— “super fun, everyone The next edition of Fashion Market Northern California takes
preoccupation she promises to indulge in unashamedly in loved it,” Taft reports. place January 28-30 at the San Mateo Event Genter.
her new position. “My goal,” she says, “is to have buyers Another important perk FMNC makes available on a ——
walk into the show and say, this place looks so great | want  first-come, first-served basis are discounted rooms at the
to buy things here.” local Marriott. For the January 28-30 Summer market www.fashionmarketnorcal.com

FMNC puts on five shows a year at the San Mateo Event show, 178 reps are already signed up, with five on the
Center south of San Francisco, showcasing an ever-increasing  waitlist, and a typical 450-500 buyers, “10 to 15 new
number of apparel, accessory,
and shoe brands from the West
Coast and as far as the East
Coast. Finding vendors is never
a problem. “We’re always maxed
out,” Taft says, and the next show
is already sold out, with a growing
waitlist. However, she says, “we
would love to broaden our buyer
base.” Half the reps now come
from the Los Angeles area, and
“it would be great,” she notes, “to
have more buyers from the South
come to our show.” Meanwhile,
buyer traffic from the Northwest
is increasing with every FMNC
market.

Taft, whose upbeat and
energetic manner is the perfect
vehicle for the many ideas
that coming spilling out of her,
has big plans for FMNC. The
priorities, she says, include
“always making it easier and
more pleasant” to attend and
enjoy the show, which has
benefited from its casual, easy,
buyer-friendly atmosphere. Taft
wants to bring new excitement
to the look of the floor and to
introduce new and engaging
market events.

Many of those plans place
her in the role of hospitality
organizer-in-chief. Some have
to do with the event-center
venue itself. Accommodating
but vast, the San Mateo Center
can benefit from some warming
up and clear and creative
organization, she says. It starts
with graphics that adorn the
entry, giant fashion images that
evoke a lifestyle—“It makes
you feel like you’re coming to a
really fabulous show like Vegas,”
Taft says. “Inside, we are using
large-format fashion shots on
the market’s unique booth
system.” Taft also wants to
create casual seating nooks—
couches, café tables with
chairs—where buyers can relax
and take stock. High on her
list of priorities: “we are always
striving to improve the food,”
she says. “It's a little challenging
in that building, but we can’t
really be lacking in that area.”

The big picture, for Taft, is to
amp up the social aspect of the
show to “meld the buyers with
the reps.”

“I want to do more events—
we are working on some new
ideas, and my goal is to produce
a fashion show. | would love
to do that.” More consistent
outreach—constant contact” she
calls it—is also on her to-do list.
“I will also start a Market Wrap
email newsletter after the show




You need financing or credit approvals to operate — now.

Not in a few weeks or months. Thanks to Milberg Factors
you can get what you need quickly and easily.

As a privately held business — and one of the largest
factoring and commercial finance firms in the US —
we don’t spend time in meetings, but in working directly
with our clients to tailor financial solutions that can help

you produce and profit.
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Agenda Continued from page 1

division, announced that Levant would con-
tinue to serve as an adviser to Agenda and
Reed. But vendors felt change was in the air.

Jeff Staple, founder of the Staple brand
and a veteran Agenda vendor, wondered if
Agenda would be the same show after Le-
vant’s departure.

“Aaron had all of the relationships and the
vision. The onus is on Agenda, the organiza-
tion, to show that it cares more than Aaron.
That will be the challenge. He put his head on
the rails for this,” said Staple, who was born
Jeff Ng.

the recent run of Agenda. “But people have
been coming by,” Yang said. “It’s quality, not
quantity,” he said of Agenda’s buyers.
Reasons for declining traffic included
Agenda’s schedule. It took place only a short
time after the holiday retail season, when
retailers typically put in their longest hours.
Some retailers might have wanted to take
a long break after the holidays. Also, harsh
weather around much of the country made it
difficult to travel.
However, many vendors said that buyer
traffic and business were great. “We saw ev-
eryone we hoped

But in many
ways, Agenda
was still the same
show it has been
for years. Veteran
exhibitors such as
Vans, Obey and
The Hundreds had
booths at the long-
running event.

Buyers seen at
previous Agen-
das shopped the
show. This group
included action-
sports shops Jack’s
Surfboards, Sun

Jeff Staple

Brixton’s jeans

Diego, Tilly’s and Zumiez. Also reported at
the show were retailers Nordstrom, Urban
QOutfitters and San Francisco-headquartered
Azalea.

Core surf and skate shops represent an
important buyer group at Agenda, and lately
business seems to be slightly improving for
them, according to ActionWatch, a market-
research group that reports on the business of
independent action-sports shops.

For its most recently released results,
overall sales on the ActionWatch panel saw
a year-over-year decline of 1 percent in No-
vember. It was an improvement from October
and September, with both seeing year-over-
year declines of 7 percent.

If there’s growth in December, it will
represent the first time since April 2017 that
there were sales increases for ActionWatch’s
panel of independent shops, said Patrik
Schmidle, the group’s president.

The pace of buyer traffic seemed to be
much lower than the busy ambience seen at
the January 2016 show. Sam Yang, owner
of veteran Agenda exhibitor Vast, conceded
that the show floor did seem quiet during

to see,” said Chris
Pollock, president
of the Lost brand.

Tom Law, sales
manager for Icons
of Culture and Z
Supply, said his
booth was busy
throughout the
show. He had 30
appointments with
retailers looking at
Icons of Culture’s
capsule collec-
tion for Maui and
Sons women’s
styles.

Meeting at Brixton brand booth

Agenda’s Long Beach show was the
site of some brand debuts. After years of
making chino and twill pants, the Brixton
brand unveiled its first line of denim pants
for men. Popular athleticwear brand Cham-
pion introduced its first full line of high-end
sneakers. Patagonia introduced Uprisal, a
sustainably made sweatshirt constructed out
of recycled polyester, recycled cotton and
elastic.

Also taking a bow was Raga Man, a
men’s shirting line that takes inspiration from
the lifestyle of Los Angeles’ Venice Beach
and the tradition of India, said Sahil Chaudry,
the company’s creative director.

Long Beach, Calif.—brand Polymer was
introduced at Agenda. Eric Basangan, the
brand’s founder, made a line of elevated ba-
sics, which include collared shirts, T-shirts
and pants.

Also at the show was Vans, which ex-
panded its program for its Versa QZP DX
clothing made out of tough, waterproof fab-
rics. High-end denim brand G-Star exhibited
at the show as did prominent cap brand New
Era and workwear brand Carhartt. ®
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UBM Fashion Partners With the Council of Fashion
Designers of America to Help Emerging Designers

UBM Fashion, organizers of the various MAGIC trade shows in
Las Vegas and other apparel events, is working with the Council of
Fashion Designers of America to promote the growth of emerging

talent in the fashion industry.

The two will create key programs to link new designers with retail-
ers and help showcase their work. Key programs include enhanced
retailer matchmaking services at trade shows, special events and cost
assistance at UBM Fashion trade shows for new CFDA members.

The partnership launches this month and will start with the UBM
Fashion trade show Project, featuring men’s and women’s fashion,
with Coterie, the trade show for contemporary women’s styles, and

at the recently launched MAGIC Japan trade show.

“The CFDA is always looking for partnerships that help design-
ers reach new retailers and consumers,” said Steven Kolb, the presi-
dent and chief executive of CFDA. “UBM Fashion’s portfolio of
programs and extensive contacts with retailers both large and small
will help fuel the industry’s growth.”

UBM Fashion and the CFDA will also coordinate the timing of
New York Fashion Week with the various men’s and women’s trade
shows in New York. In addition, they will work on educational and
mentorship programs to help CFDA members in areas such as market-
ing, sales, distribution, manufacturing and finance.—Deborah Belgum

Resource Guide

FASHION
Atlanta Apparel

240 Peachtree Street NW

Atlanta, GA 30303
www.AmericasMart.com/apparel

Products and Services: Atlanta Apparel is the
largest apparel market on the East Coast, offering
thousands of contemporary and ready-to-wear
women’s, children's, and accessories lines all
together in one location at one time. As the apparel
and accessories collection of AmericasMart®
Atlanta, it features an expansive-—and grow-
ing—product mix, including contemporary,
ready-to-wear, young contemporary, social occa-
sion, bridal, activewear, resortwear, swim, lingerie,
fashion jewelry, fine jewelry, shoes, handbags and
more showcased in permanent showrooms and
temporary exhibition booths. Trend-driven juried
temporary collections include Premiere (women's
premium  high-end/contemporary apparel, denim,
and accessories), Premiere LUXE (high-quality
luxury apparel and accessories). Atlanta Apparel
presents five apparel markets and three spe-
cialty markets: WORLD OF PROM (prom, pageant,
quinceafiera, social occasion) each year and VOW
| New World of Bridal twice each year.

California Market

Center

110 E. Ninth St.

Los Angeles, CA 90079

(213) 630-3600

www.cmcdtla.com

Products and Services: California Market Center
(CMC) is the hub of LA’s fashion and creative
communities. Located in the heart of Downtown
LA’s Fashion District on 9th & Main, the 1.8-million
square foot complex is home to premier fashion
industry showrooms, creative office spaces, and
the city's busiest special event venues. CMC is
host to a year-round calendar of Markets and
Tradeshows, including: LA Fashion Market, the
new Label Array at LA Fashion Market, LA Textile
Show, LA Majors Market, LA Kids Market, LA Men’s
Market, Capsule, and more.

Cooper Design Space

860 S. Los Angeles St.

Los Angeles, CA 90014

(213) 627-3754

info@cooperdesignspace.com
www.cooperdesignspace.com

Products and Services: The Cooper Design Space,
at the corner of Ninth and Los Angeles streets in the
heart of LA."s Fashion District, hosts a space that
embraces cross-pollination among LA. lifestyle
businesses in fashion, media arts, and publish-
ing. The building is 11 stories tall and, having
been built in 1927, represents the city’s history of
creative commerce. It's a space that encourages
fluidity across functions by offering an event venue,
offices, and showrooms in a single location.

Fashion Market
Northern California

www.fashionmarketnorcal.com

Contact: Mary Taft

Products and Services: Fashion Market Northern
California is favored for its open-booth format
and offers choices from 2,000 apparel and
accessories lines in every category: European,
contemporary, updated, casual, and junior. Buyers
love the complimentary continental breakfast, cou-
pons for lunch, and afternoon treats. Parking is
free on Monday and Tuesday mornings for arrival
before 10 a.m. The fun “Sip & Shop” continues late
night Monday with complimentary beer and wine.
In January, FMNC will be giving away a calendar
with past fabulous show book covers. New buyers
are eligible for one free hotel night during the show.
Also visit us on Facebook and Instagram.

The New Mart

127 E. Ninth St.

Los Angeles, CA 90015

(213) 627-0671

Fax: (213) 627-1187

www.newmart.net

Products and Services: In the heart of Los
Angeles’ Fashion District is the landmark New Mart
Building. The showrooms of The New Mart repre-

sent the most exclusive and coveted contemporary
lines from an international array of designers and
manufacturers. The New Mart is unique in both
architecture and style. The intimate setting creates
a user-friendly experience for visitors. Each of
its glass-fronted, uniquely designed showrooms
provides a buying adventure that cannot be experi-
enced at any other showroom destination. The New
Mart is open year-round to the wholesale trade only
and we host over 100 showrooms that carry over
500 collections.

UBM Fashion

www.ubmfashion.com

Products and Services: Uniting the most influen-
tial fashion retail decision-makers and the world's
top fashion brands, UBM Fashion serves the $1
trillion—plus worldwide fashion industry through
its comprehensive marketplaces in Las Vegas,
New York, and Japan, such as: MAGIC, COTERIE,
PROJECT, FN PLATFORM and more. UBM Fashion
serves the industry by bringing together great
brands and retailers in superbly merchandised
shows while providing superior customer service
and ultimately presenting end consumers with the
best apparel, footwear, accessories, and fashion
products.

FINANCE

Goodman Factors

3010 LBJ Freeway, Suite 140

Dallas, TX 75234

Contact: Alexandra Scoggin (323) 999-7466 or Bret
Schuch (972) 241-3297

Fax: (972) 243-6285

Toll-free (877) 4-GOODMAN
www.goodmanfactors.com

Products and Services: As the oldest privately
held factoring company in the Southwest, Goodman
Factors provides recourse and nonrecourse invoice
factoring for businesses with monthly sales vol-
umes of $10,000 to $4 million. Services include
invoice and cash posting, credit and collection
service, and cash advances on invoices upon
shipment. Due to Goodman's relatively small size
and centralized-management philosophy, its clients
often deal directly with company management/
ownership. Its size also enables it to provide flex-

ible arrangements and quick decisions. Goodman
Factors now operates as a division of Independent
Bank (Memphis, Tenn.), which has routinely been
recognized as one of the Southeast's highest-rated
independent banks in terms of customer approval
ratings and capital soundness.

Hana Financial, Inc.

1000 Wilshire Blvd., 20th FI.

Los Angeles, CA 90017

(213) 977-7244

Fax: (213) 228-5555

www.hanafinancial.com

Contact: Kevin Yoon
kevin.yoon@hanafinancial.com

Products and Services: Established in 1994,
Hana Financial is a specialized nonbank finan-
cial institution that offers factoring, asset-based
lending, SBA lending, home-mortgage banking,
investment banking, wealth management, and
insurance services. Hana Financial evolved from
a local startup serving a niche market of Southern
California to a top 10 factor in the U.S. and a
member of Factors Chain International, with offices
in Los Angeles and New York.

Milberg Factors, Inc.

Main Office:

99 Park Ave., 21st FI., New York, NY 10016
Western Regional Office:

655 N. Central Ave., 17th FI.

Glendale, CA 91203

(818) 649-8662 Fax: (818) 649-7501
www.milbergfactors.com

Contact: David M. Reza, SVP Western Region
dreza@milfac.com

Products and Services: Milberg Factors offers
a competitive menu of factoring, financing, and
receivables-management products for entrepre-
neurial and middle-market companies with more
personalized attention than larger institutional
firms. A partner of our firm manages every client
relationship. Our 80-year track record in the factor-
ing industry assures our clients that they will enjoy
a stable relationship supported by a mature and
experienced staff.
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PROFESSIONAL SERVICES & RESOURCE SECTION

ACCOUNTING SERVICES

HOVIK M. KHALOIAN

ACCOUNTING » AUDITING C | I\

TAXATION SERVICES FOR THE APPAREL INDUSTRY

ENTRAL AVE
sLEMDALE, CA 8

TEL: 818.244.72
HOVIK@HMKCPA.

CONTRACTOR

Cuttin

Under one roof * Ora
Specialists—5Spo
Lycra experts =

BELLAS
FASHION

1581 E. 5. Gertruda P1.
Santa Ana, Ca 82705
beliasfashioncs@ymboo.com

(714) 709-3035
Fax: (714) 556-5585

bellasfashion.com

CONTRACTOR/HANDBAG
Leather Handbag Manufacturer

Patterns | Samples | Production

DESIGNER_

tgor 5 Alumeds 5t STE 108 "W males your idea come to life”
Los Angeles CA, poos All Mada in Loz Angalaz
37454977 e semode igner.som

FIT MODELS

MODEL SERVICES

Rage o
FIT MO

MODELS OF ALL AGES

FIT, SHOWROOM, TRADE SHOWS, PRINT, COMMERCIAL, RUNWAY

818-225-0526
B

- | teamrage(@ragemodels.com
EaeE www.ragemodels.com

PRIVATE LABEL

. FIT MODELS - ALL SIZES

Fit @ Print ® Rumway @ Showroom @ Trade Shows

MAVRICK
MODELS

323.931.5555
“Contact Mz, Pemry to set up a Fitting or Casting.”™
Penny@MavrickFit.com | assistant@mavrickfit.com
MavrickFit.com

OUR MOST-AFFORDABLE ADVERTISING PLATFORM

TO SECURE NEW CLIENTS IN THE APPAREL INDUSTRY

Contact Terry Martinez at
(213) 627-3737
or terry@apparelnews.net for info

4

MACHINE INC= — ~.

214 E. Bth St = Al Kinds of sewing machines
Los Angeles GA 90014 = Sewing notions & thread

* Fashion Design Supplies
T'El {21 3] 622'8345 * [hress forms, rulers, toals
Fax (213) 622-0142

Acesewing.com

"l 1
ACE SEWING [ | %

* Pattern & Marking paper
+ Safety pins, hook & eves

* Elastic, velero, hanger tape
+ Cutting room supplies

SWIM & ACTIVEWEAR
FULL PACKAGE SERVICE

WRAP CERTIFIED FACTORY

{ Low MO, Competitive Prices, EDI Compliant)
Full sample development & production service

Contact us today
SOVEREIGN SKY INC, (S51)
S551PrivateLabel.com
Info @ ssiprivatelabel.com, April @ ssiprivatelabel.com
(626) 327-3344

CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Jobs Available Jobs Available Johs Available

swatfame

truth in fachinn™

TECHNICAL DESIGNER
Candidate must be able to attend Production fit-
tings, take fit notes/fabric/wash/print/embroi-
dery comments. Responsible for Denim Im-
port/Domestic Fabric/Trim Sourcing. E-mail
overseas and domestic vendors for fabric/trim
sampling. Issue sample fabric and trim P.O.s-
check in sample fabric orders, maintain fabric
info spreadsheet log and library of raw fabric
swatches/washed legs by vendor/category,
send out denim legs to wash for testing new
and old fabrics. Create line sheet and domes-
tic/import design packs for costing. Coordinate
with sewing/cutting sample room manager.
SPEC WRITER
Seeking team player to be responsible for
writing specification sheets and creating line
sheets. Candidates must have 1 yr exp. and be
proficient in PC applications. Must be detail-ori-
ented and possess the ability to work well un-
der pressure. Garment construction knowledge
a must.

Send resumes to: hr@swatfame.com

EXECUTIVE/ADMINISTRATIVE
ASSISTANT

Fast paced junior apparel company looking for
a well organized person to oversee incoming
sales orders. Must be able to work indepen-
dently, have good computer skills, and be very
detailed. Minimum of 3-5 years experience in
the fashion industry.
*Pre-Production Assistant
Must have knowledge of specs and garment
construction. Strong computer skills in excel
and lllustrator needed. Minimum of 3-5 years
experience in pre-production required.
Please send your resume to:
jonathon@mikenclothing.com

LOOKING FOR PATTERN MAKER IN
JRS/MISSY

Seeking Full Time Pattern Maker for Jrs/Missy,
Minimum 5 years Gerber system efficient.
Attention to detail + very organized. Spanish/
Endlish bilingual preferred.
To apply, send resumes and salary
requirements to: mailto:evcr@evcr.com

ApparelNews

SALES REP
Established NY based fabric company seeks
experienced independent sales rep to serve the
LA Market. We offer knits, wovens, novelties,
prints catering to Womens, Juniors and
Childrens markets.

Email resume to: searl@squareonesourcing.com

APPARELNEWS.NET

CUSTOMER SERVICE/ACCOUNT
ASSISTANT

Performance Apparel Co. in Vernon is offering a
full time position for: 1) Customer Service/
Account Assistant. Min. 2 yrs of exp. in apparel
industry. Understanding of C.S. process a must.
Knowledge/Experience in AIMS360/Quickbooks.
2) Warehouse Associates. Prev. WH Exp.
Preferred. For Both Positions: Must be friendly,
outgoing, and attention to detail. Strong Verbal,
written communication and computer literacy is
required.
Please send res. to: Jose@expertbrand.com

.DESIGNER/PRODUCT
DEVELOP/WEBSITE COORDINATOR/PRE-
PRODUCTION (LOS ANGELES)

Well established garment manufacturer located

in LA downtown area is looking for candidates
for following positions. For consideration, please
send resume to jobs@4goldengreen.com

- Product Develop

- Pre-Production

- Designer

- Website Coordinator

- Sample maker

Hyperlink your ad
for best results




Jobs Available Jobs Available Jobs Available

TEXTILE PRINT DESIGNER NEEDED DOWNTOWN LOS ANGELES TEXTILE ASSOCIATE DESIGNER
A very successful textile company is looking for COMPANY IS SEEKING FOR THE Fast growing women’s contemporary company
an experienced fabric print designer to expand FOLLOWING POSITIONS: seeks Associate Designer with 5-6 yrs exp. for
to Print line. *Receptionist sportswear line. Candidate must have flair for
Please send your resume to Human Resources Customer Service fashion and be detail oriented, and know Adobe
email: Ateza@yarngeneration.com Import Production Coordinator and Photoshop/lllustrator & Microsoft Office.
*Corporate Salesperson. Please send resume to: jobshr000@gmail.com

Email: artemilanotextile@gmail.com
Real Estate Position Wanted
Buy, Sell and Trade osition Wante

FOR LEASE *WE BUY ALL FABRICS AND FREELANCE PATTERNMAKER
CREATIVE OFFICE SPACE GARMENTS* Gerber system Patternmaker and Technical De-
WE BUY ALL FABRICS AND GARMENTS. No lot sign, import or domestic, able to work in house
LA FASHION DISTRICT too small or large. Including sample room or out. Extensive exp. in women's & men's bet-
213-627-3754 inventories Silks, Woolens, Denim, Knits, Prints, ter market, all aspects of patternmaking.
Solids Apparel and home furnishings fabrics. apwpatternstudio.com apwieting@mac.com

We also buy ladies', men's & children's 818-298-1897
Bllv, Sell and Trade garments. Contact: Michael

STONE HARBOR (323) 277-2777
WE BUY FABRIC!

Excess rolls, lots, sample yardage, small to
large -
gty's. ALL FABRICS! fabricmerchants.com Steve

818-219-3002 or Fabric Merchants 323-267- Hyperl I n k you r ad for beSt resu Its
0010

ApparelNews

Print + [ i Get Yours Today and
- Online + P Save 75%!
Archives i/ G call toll-free (866) 207-1448

Call for special rates and FREE logo

For classified advertising information:
Jeffery 213-627-3737 ext. 280,
email classifieds@apparelnews.net
or visit
www.apparelnews.net/classifieds
to place your ad in our self-serve system

CALIFORNIA

ApparelNews
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COME JOIN US AT

TEXWORLD

JAN 22-24
HALL 1E #C05

MicroModal - Friendly Supply Chain
Efficient Production
Product Consistency
Speed-to-Market

Superior Comfort
Ultimately Soft
Graceful Drape
Lasting Quality

Buhler Quali o
oy Mi¢roModall

BY SAMIL SPINNING

We make MicroModal’ work.

Find out how affordable luxury can be.

buhleryarns.com/MicroModal

/L



TEXTILE NOTES

Athleta Offers New Tights With
Lycra Sport Technology

For the activewear woman who likes
wearing her clothes to the gym or her fa-
vorite coffeehouse, Athleta has developed a
new style of tights made with Lycra Sport
technology.

The tights offer zoned compression tech-
nology to provide real support where need-
ed; have wider, unpinchable waistbands;
and are more flexible for freer movement in

the knees.

There are also mesh panels and cutouts
for better ventilation and reflective details
for safety at night. Some of the tights also
have Coolmax fibers with moisture-wick-
ing technology for better breathability.

Athleta, which is owned by Gap Inc., has
several stores across the United States spe-
cializing in activewear and other clothing.

Lenzing CEO Is Reappointed

At its Dec. 13 meeting, Lenzing’s board
reappointed Stefan Doboczky as its chief ex-
ecutive.

His new contract begins June 1,
2018, and runs until the end of 2022.
Doboczky joined Lenzing, a pro-
vider of premium cellulose fibers, in
2015. The company is based in Austria.
“In recent years, Stefan Doboczky and his
colleagues on the management board have
been able to make excellent use of the fa-
vorable market conditions on the basis of
the previous restructuring in order to trans-

form an Austrian company with foreign
investments into a truly global player with
strong Austrian roots,” said Hanno Bistlein,
chairman of Lenzing’s supervisory board.
In addition to Doboczky, the management
board consists of Robert van de Kerkhof,
chief commercial officer; Thomas Oben-
drauf, chief financial officer; and Heiko
Arnold, chief technology officer.

Last year, Lenzing announced it was
opening a new Tencel fibers facility in Mo-
bile, Ala. When open in 2019, it will be the
largest Tencel fiber factory in the world.

New Functional-Fabric Fair
Being Launched This Summer

Reed Exhibitions has announced
it is organizing a new functional-fab-
ric fair this summer in New York to be
held during New York market week.
Called the Functional Fabric Fair by
Performance Days, it is being organized
in partnership with Design & Develop-
ment GmbH Textile Consult, which or-
ganizes a twice-a-year functional-fabric
fair in Munich called Performance Days.
“This is the first of its kind [of fair] during
New York’s market week to provide an op-
portune sourcing platform for performance
materials and technical textiles in fashion,
sportswear and athleisure collections,” said
Marco Weichert, general manager of De-
sign & Development GmbH Textile Consult.

The July 23-24 fair at the Jacob K. Javits
Convention Center will showcase the lat-
est trends in fabric development for the
functional textile industry and provide an
opportune marketplace in the United States
for sourcing high-performance functional
fabrics and accessories.

There will be exhibits, workshops, indus-
try presentations plus professional network-
ing and matchmaking programs.

“Following the successful launch of a
performance and sports-textile sourcing pro-
gram within the PGA Merchandise Show
and through considerable industry research,
a need for a U.S.-based functional-fabric
fair has become apparent,” said Steve Mc-
Cullough of Reed Exhibitions.

Texworld USA Launches
‘Explore the Floor’ Series

An added feature this year at Texworld
USA is the new “Explore the Floor” series,
which features tours for attendees to walk
the show floor with industry experts. These
tours will allow attendees to gain knowledge
on different exhibitors that are relevant to
what they need and be able to ask questions
in an open format.

Texworld USA, which will be held Jan.
22-24 concurrent with Apparel Sourcing
USA at the Jacob K. Javits Convention
Center in New York, also offers three days
of seminars and speaker lineups on trend-
ing industry topics including sustainabil-
ity, Spring/Summer 2019 color and fabric
trends, and more.

“Textile Talks” returns with three days of
discussions organized by StartUp Fashion
and Lenzing Fibers Inc.

Texworld USA’s trend showcase will take
place for the Winter 2018 season. It is cre-
ated by Texworld USA art directors Louis
Gerin and Gregory Lamaud.

Highlights from the Texworld USA
seminars include a session called “Fash-

ion 101: How to Start a Fashion Line,” by
Mercedes Gonzalez, founder and director of
Global Purchasing Companies. A seminar
dedicated to “Supply Chain Traceability &
Transparency + Explore” will be held by Jeff
Wilson, senior business development man-
ager of sustainability at NSF International.
Other speakers will be Edward Hertzman,
founder and chief executive of Sourcing
Journal; Leonardo Bonanni, founder and
chief executive of Sourcemap; and Megan
Meiklejohn, sustainable materials and trans-
parency manager for Eileen Fisher Inc.

A “Spring/Summer ’19 Trends for Wom-
en’s & Junior Markets” will be presented by
Trend Council. In addition, the importance
of a circular economy for the future of fash-
ion will also be discussed.

“Attendees can look forward to topics that
will keep them on the cusp of what is happen-
ing in our ever-evolving industry. Our semi-
nars and Textile Talks are perfect for anyone,
no matter their level in the business,” said Jen-
nifer Bacon, show director, Messe Frankfurt
North America.—Deborah Belgum

APPARELNEWS.NET

You name it we do it.
Stocks in LA.
warehouse,

ready to ship.

A local Pioneer

in Fabrics with 26
Years Experience
in Converting

and Importing.

Knits: Wovens: Warps:
PFPs Rayon Challis Fishnet
Melanges Wool Dobby/Peach Mesh
Novelty Blends Crepon Laces
Velour Gauze Metallics
Loop / French Terry Chiffon Foils
DTY Brushed Yoryu Crochets
Poly Linen Embroidered Mesh
Slubs

Sweater Knits

RV S BETER Drop shipments Globally ®

Hacci/Brushed
Burn-Out Locally e Interstate
Ribs A Tradition of Service and
Modal Poly Quqlify
S'g?[r'i\gggal Special orders
e 3040 E. 12th St, LA, CA

Cotton Spandex 90023

Call for appointment
Tel: (213) 746-1100 Fax: (213) 746-4400
Mention Code: PFPA+ WHOLESALE & IMPORT KNITS
info@aplusfabricsusa.com
aplusfabricsusa.com

JANUARY 2018 CALIFORNIA APPAREL NEWS / TEXTILE PREVIEW AND RESOURCE GUIDE 3



TEXTILE TRENDS

Fabulously Floral 2

AF .
Just as spring brings : .
new life and joy, .
floral fabrics bring |
expressions of na- - '
ture’s wonder. Once 1‘;\,'

thought as showing
the feminine side of
nature and a symbol
of European status,
fashion designers
now use florals for

iy | !

men and women. Kalimo Textil 100% Polyester

#913376D/T117 RF EXP Confetti Fabrics 100% Viscose

o,
Kallmo Textil 100% Rayon #1844.3

#913386D/T33 EXP

Confetti Fabrics 100% Viscose
Saten #18369-1

Robert Kaufman Fabrics London
Calling 8 #SRK-17693-205

Robert Kaufman Fabrics London
Calling 8 #SRK-17399-10

Eusebio SpA #8707-10443/DV

Fabric Selection Inc. Confetti Fabrics 100% Polyester
97% Cotton 3% Spandex

#SE502376

Fabric Selection Inc. 95% Poly
5% Spandex #DU1340

Fabric Selection Inc. 95% Poly
5% Spandex #SR70519

Fabric Selection Inc. 97%
Rayon 3% Spandex #SE61129

Sprintex 100% Poly
#18973-W5774A

Spirit Lace Enterprises
#16052UW/0

Spirit Lace Enterprises
#16015WX Tan

Fabric Selection Inc. 100%
Rayon Challis #SE51017

Sprintex 100% Poly
#18973-W5774A-NE7

Solstiss #870226 Ocean A Plus Fabrics Rayon Challie

Print #W30-print
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Fabric Selection Inc. 95% Poly Spirit Lace Enterprises Solstlss #870226 Ocean
5% Spandex #SR70458 #14039EM

Solstiss #B04561

Sprintex 100% Poly #18864-
W6411 NE3

Spirit Lace Enterprises #1709
HWY/OB Black Lace and Net

A Plus Fabrics #EM03
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Sprintex 97% Cotton 3%
Elastane #18712 W6188A
No.2

Confetti Fabrics 100% Viscose
#18433-1

A Plus Fabrics #EMT-09

Eusebio SpA 91303ID/
T411EXP

Kalimo Textil 913031D/ Kalimo Textil
T411EXP
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Robert Kaufman Fabrics London
Calling 8 #SRK-17695-4

Fabric Selection Inc. 97%
Cotton 3% Spandex #SE50376

Robert Kaufman Fabrics London
Calling 8 #SRK-17689-12

Fabric Selection Inc. 97%
Rayon 3% Spandex #SE61129
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S/S19 // MARCH 5-7,2018 // GET INSPIRED.

The West Coast's premier destination for Textile, Design & Production Resources from around the globe. Hundreds
of Fabric & Trim collections. European Pavilion. Sourcing Showcase featuring Manufacturing, Design & Direction,

and Tech Resources. Daily Trend Talks & Business Workshops.

Located at the California Market Center. 9th & Main. DTLA.

O)W.COM

CMC | CALIFORNIA MARKET CENTER // 213.630.3600 // 110 EAST 9TH ST SUITE A727 LOS ANGELES CA 90079



TEXTILE TRENDS

Jammies and More...

Pajama designs and other leisure styles offer textile design-
ers lots of room to create for an array of prints.

Wild About Nature

Animal prints come in silk, rayon, poly blends and lace, per-
fect for the “wild side” collection.

Robert Kaufman Fabrics
Laguna Jersey Prints #SRK-
17436-7

Cinergy Textiles Inc. #RSJ-
6413-604 #1

Cinergy Textiles Inc.
#PM6566M-856
Ivory/Black

Cinergy Textiles Inc.
#PM-6567M-856
Black/Gray/lvory

Cinergy Textiles Inc.
#Llace-4921-277
Fuchsia/Black

P e
Winged Beauty

Textile designers use a variety of images to show winged
nature at its finest.

\

.-'};#—‘ 4

Cinergy Textiles Inc.
#FTERRY-P-73-506

)

Robert Kaufman Fa.brics
Laguna Jersey Prints #AUI-
17422-398

£ 2

Robert Kaufman Fabrics
Sevenberry Island Paradise
#SB-4B2D1-1

Kalimo Textil #913127D/T117
EXP #2

1 ;i

N AV
AR =

Bt ) < 2700
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Robert Kaufman Fabrics Laguna Jersey Prints #SRK-17426-364

" Sprintex #W6190A-NE2

Sprintex #W6212A-NE1

=

fabric concepts

www.ashercon epis’com

/ o -~

Shop nanova

)

at’AShenEabricC
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TEXTILE TRENDS

Highland Roots

Worn by the Scottish Highlanders for centuries, plaid has
now become an everyday textile for all occasions. Textile
designers use wool, polyester, cotton, linen and flannel to
express tradition for everyday use.

i
= _.?:. [
|

—

Fabric Selection Inc. Eusebio SpA #7066
#POP 3889

Sprintex Figuro #18863 100%  Kalimo Textil 100% Rayon 17585-2
Polyester #913383D/T411 .

£ TN —

e Hues of Blues '
Varieties of blue differ in hue. Textile design-

| | ers use tints and shades of blue—such as in-

] digo, ocean, sky and navy—to make blue a

| universal favorite.

] o -I

Robert Kaufman Fabrlcs Essex
Yarn-Dyed Classics #SRK-

Fabric Selection Inc. Eusebio SpA #1584S-
100% Polyester TF
#EMBO-WP0005

Robert Kaufman Fabrics Essex

Yarn-Dyed Classics #SRK- Cinergy Textiles Inc. Flannel
17585-15 100% Cotton #Flannel-1860

EuEE
ek . - e e a_q.p...h_.
& amndela b A R e T

Cinergy Textiles Inc. Lurex /

R Cinergy Textiles Inc. Robert Kaufman Fabric Selection Inc.
Polyester/Wool #Wool-12657 Printed Tie-Dye French  Fabrics Sevenberry 94%
Terry #FTerry- Kauri #SB-83022D2-3 Poly/3%SP

Texollini #3348D2

6434-1523#4 #HIMLT 3132

i

Cinergy Textiles Inc. Poly/
Acryllc/WooI #Plald 90441

Cinergy Textiles Inc. Poly/
Rayon/Wool #Wool-4615

- — - . : 4  Texollini #797JYD2 Robert Kaufman Fabrics Robert Kaufman Fabrlcs
Texollini #636234DZ Fabric Selection Inc. Poly/ Cinergy Textiles Inc. Acrylic/ Sevenberry Micro Classics Sevenberry Micro Classics
Cotton #POP3924 Wool #Plaid -2247 #SB-82118D9-2 #SB-82117D8-2

l
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PHILIPS-BOYNE
CORPORATION

FList. 1949

OVER SIXTY-EIGHT YEARS SERVING
THE DESIGN COMMUNITY

We are now carrying wide goods In
addition to our Japanese textiles!

.

Photographer: Tadashi Tawarayama

Store Name: CANVAS boutique & gallery

Our names: Jacqueline “Jac” Forbes, Arlington Forbes
Jac and Arlington shirts by CANVAS. MALIBU

Left: Maggie Barela, Sales Agent

Make-up by Kristy Goslin

Over 3 million yards of shirting weight cotton
wovens stockedin the New York area—
Making designers dreams come true!

Philips-Boyne Corporation “, !

135 Rome Street
Farmingdale, NY 11735

P(631) 755-1230
F(631) 755-1259
www.philipsboyne.com

BOYNE®

CORPORATION

TEXTILE TRENDS

Stripes Are
the Standard

Textile designers have long
used stripes for military
uniforms, business attire or
just for fun.

{{

Asher Fabric Concepts Crispy
Viscose Blend Stripe #VXC30

Robert Kaufman Fabrics
Laguna Jersey Prints #SRK-
17395-205

11

Asher Fabric Concepts
Brushed Viscose Stripe Jersey
#VPX40AS-S3

1
Kalimo Textil 100% Polyester
#913032D/T501

11111

Silver Vision Textiles PR
Double Knit #37007 PR

=gk 3

L Sy

Asher Fabric Concepts F Terry
Stripe # MCF180-CD

L

.

Asher Fabric Concepts
Viscose Poly Cotton Stripe Rib
#VCR10

Asher Fabric Concepts Cotton/
Poly Rayon #CPF19-GP

Mectex Fabrics #003271NE

Asher Fabric Concepts Varigate
Viscose Cotton Spandex Stripe
#SMS186

Silver Vision Textiles PR CH
Metalic Stripe #89507CHS

Asher Fabric Concepts
Jersey Viscose H. Grey/White
#VJ108-HG
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Robert Kaufman Fabrics Essex
Yarn-Dyed Classic Wovens
#SRK-17586-407

Texollini #62A6SYD3

Silver Vision Textiles RBK 2X1
Rib Stripe #51306RB

Silver Vision Textiles Bamboo/
Cotton/Spandex #79512PH

il

Asher Fabric Concepts Viscose
Spandex #VXR50-ST

===
S ——
e ——

—

——e

Asher Fabric Conc_epts Viscose
Cotton Slub Rib Spandex
#VCXR11

Kalimo Textil Rayon
#9132020D/T33

Asher Fabric Concepts Heavy
Cotton Rib Stripe #CRX22-ST
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TEXTILE INDUSTRY

LEADERS
INCONTEMPORARY
ATIRIEISURT:
SPORTOWIEEAR
ACTIVEWEAR
& LOUNGEWEAR

33 YEARS
QIR INNONATINIE
DESIGN &
HIGH QUALITY

KNIT FABRICS
MADE IN LA
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TEXTILE TRENDS

Bandanna Animal Magnetism

Designers are taking a fresh look at bandanna patterns, that classic blend of Ameri-
cana and traditional paisley patterns. Look for new colors and new fabrications as
well as traditional versions on woven cotton and chambray.

In classic colorways or rainbow shades, animal prints are a
perennial favorite for novelty knits, wovens and velvets.

NK Textile #GW13770

Cinergy Textiles Inc. #JACQ- Fabric Selection Inc.
18482 Baroque Jacquard Knit #SE50704 Rayon Crepon Print

Cinergy Textiles Inc. #DTY- Cinergy Textiles Inc. Cinergy Textiles Inc.

Robert Kaufman Fabrics Robert Kaufman Fabrics Cinergy Textiles Inc. . . ; .
#3B-82103D2-2 Sevenberry ~ #SB-82103D1-3 Sevenberry  #HMC-G13030-3241 Printed ~ AFT1662-792 Printed DTV #FLOCK-6039 Flocked Chiffon  #SUEDE-8279 Animal Printed

Bandanna Bandanna Chiffon

e : ] _— . o e . i B Fabric Selection Inc. Pine Crest Fabrics #FTF113C1  Cinergy Textiles Inc. #VEL-
Fabric Selection Inc. Fabric Selection Inc. #DU1464  Fabric Selection Inc. #SE303111 Poly/Spandex FDY BOUT.10085 Stretch Velvet

#SE60562 Ghost Crepe Print Hi Multi Chiffon Print #SE60455 Rayon Crepon Print Burnout

texprocess

AMERICAS

Equipment and Technology for the Development,
Sourcing, and Production of Sewn Products

ECHNOLOGY 7
ROSSING

Viay 22 - 24, 2018

Ak _ B
" Georgia World Congress Center " P
Atlanta, Georgia USA M ey s
.\*‘ ‘\R
Co-located with Co-produced by .-‘

techtextil aspesa B messe frankfurt

NORTH AMERICA
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TEXTILE TRENDS

Indigo Blues

Textile designers have the blues, coloring novelty knits, crochet laces—and, of course,
denim—in deep indigo and navy shades.

Pine Crest Fabrics #FTM108C1

Asher Fabric Concepts
#CPF612 Cotton/Poly Blend
Fleece

Fabric Selection Inc.
#SE50471 Poly Hi Multi
Chiffon Print

Asher Fabric Concepts
#CPF88-NV Diagonal Navy
French Terry

Goldenrod

Saturated, sunny yellow shades turn up in exuberant novelty
prints, sophisticated knits and ultra-soft solids.

DNA Textile Group #T5288
3x1 RHT Stretch “Abyss”

Kalimo Textil #912097D/T33
EXP “Bossa Flex Estampado”

Tricots Liesse Inc. #55038

TLD Textiles de la Duniére #161 609 “Kemy”
Interlock

Texollini #62A5D3

Neo Geo

Abstract geometrics take on the look of modern art with up-
dated colors and oversize scale.

Eclat Textile Co. Ltd.
#RT1412114 Single Jersey
Reflective Printing

Confetti Fabrics #K1774
“Trento”

Fabric Selection Inc.
#SE40323 FDY Print

Kalimo Textil #912977D/T411 EXP “Kate
Estampado”
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ADVERTISEMENT

swisstulle’s Latest
Innovation: What if You
Could Wear Pure Color?

olor is one of the delights of
Cdesigning and wearing fashion.

As Pantone shows us, there’s
an almost endless spectrum of hues
available—in addition to the fashion
industry’s beloved black.

Color has to be channeled through
the medium of fabric, but what if you
could wear pure color? That's right:
Imagine something out of a futuristic sci-
fi movie that would enable you to push a
button and drape yourself in pure color?

swisstulle can’t quite do that, but
it's developed a pretty amazing

needs of the global marketplace with
a radically increased capacity to make
silk bobbinet. There are only a few
companies left in Europe that can

do this, says Callegari, and one of
them went bankrupt earlier this year.
swisstulle stepped in and purchased the
company’s manufacturing equipment,
boosting its number of bobbinet
machines—which operate out of
swisstulle’s facility in England —from
20 to 50. Most of the machines are a
century old and so combine the best

approximation. The century-

old firm—headquartered in
Switzerland’s historic region of St.
Gallen, which is legendary for its
embroidery —spent six months
developing the world’s thinnest
tulle, the delicate fabric associated
with ballerina tutus, wedding
gowns, and aristocratic ladies of
the 18th century. At only seven
grams per square meter, it's so
thin that from a distance it can be
made to look like it's not a fabric at
all, just a layer of color.

In conjunction with a German
firm that took care of printing
on the delicate fabric, swisstulle
unveiled the iridescent innovation
last spring. “If you print on it, it's
just like color on the skin; you
don’t see the fabric,” says Martina
Callegari, sales director for swisstulle.

“It looks like the bright colors of soap
bubbles children make, so light, just
like color in the air. All this makes it
something very special indeed.”

In order to produce this seven-
gram tulle, the company invested half
a year and significant manpower to
rebuild its manufacturing equipment, a
complicated process, says Callegari.
When swisstulle reached the testing
phase, things didn’t get any easier as
the fabric would often tear. But the
results were worth it. When not printed,
“the fabric looks like silk voile from far
away, so your eye cannot recognize that
it is tulle,” says Callegari. “And when
embroidered, it looks like you’re only
wearing the embroidery; you don’t see
the tulle in the background against the
skin.”

Customers for swisstulle’s innovations
have traditionally been embroidery
companies, especially those catering
to the bridal industry. But increasingly
fashion brands are discovering swisstulle
and using its products in haute couture
and even everyday fashion. Clients for
the most expensive fabric—bobbinet
tulle, typically made of cotton or silk—
include Dior, Vera Wang, and Monique
Lhuillier bridal divisions, while customers
for warp knitted tulle in a range of
fibers—such as polyamide, polyester,
Lurex, and Lycra—include makers of
ready-to-wear and lingerie. “Much of the
tulle on the market is basic quality stuff
from Asia,” says Callegari, “and is not
made from natural fibers because it's
too costly. But we can make it from silk,
cotton, and other natural fibers.”

And that’s only the beginning. “We
have a lot of unique products,” she
continues, “some 200 different designs.
Many designers see that the selection is
very big, not what you see everywhere.
For fashion customers, this is the most
important part of what we offer.”

swisstulle is also catering to the

of both worlds: heritage authenticity
modified by the latest technology. The
haute-couture and bridal industries
have high demand for silk bobbinet,
and swisstulle couldn’t produce it fast
enough. Its key accounts got most of it,
and there was a waiting time for smaller
fashion brands.

Now that’s been rectified and
designers have another creative
ingredient at their disposal. True, there
are inexpensive polyester substitutions
available from Asia, but they aren’t quite
the same thing, says Callegari. “They
can copy a lot of products in Asia, but
they can’t copy silk bobbinet.”

For designers seeking maximum
creativity, swisstulle has an entirely
different division, an industrial one that
caters to things like the automotive
industry (BMW and Audi are longtime
customers). Technical tulles, as they’re
known, are of the highest quality due
to strict regulations in the automotive
industry, for example, for features such
as anti-flammability. “Fashion designers
today are looking for new materials
like our technical tulle because they’'re
things that not just everybody can get,”
says Callegari.

One example is the Zurich-based
brand YVY, founded by designer Yvonne
Reichmuth, who is unexpectedly
combining tulle with leather for
accessories.

swisstulle is even developing tulle for
military applications. Given the fashion
industry’s ability to adopt just about
anything in the service of novelty, don’t
be surprised to see that on your nearest
runway or city street before long.
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Martina Callegari
m.callegari@swisstulle.ch

www.swisstulle.ch
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Patches..and more
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Full Package

Catalog (stock), various

collections of generic trim
tbacinc.com - :
and customization options.

sales@tbacinc.com --- 213-747-8442 --- 152 W Pico Blvd - Los Angeles, CA 90015
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INDY LABEL PRODUCTS

Brand Identity | Label Solutions

www.clp.global | 310.523.5800

TEXTILE TRENDS

Embroidery

Embroidery turns up on
everything from lace and
novelty knits to wovens and 5

printed chambray patterns. L @ Gk

Confetti Fabrics #K1544 “Nongin”

Spirit Lace Enterprise
#16076EBW

NK Textile #YNR1626
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NK Textile #12406-1 NK Textile #LL392-1

NK Textile #EM706012-1 NK Textile #LL392-1 Cinergy Textiles Inc. # MESH-

18353-EM Embroidered Mesh

Shred It

Shredded, destroyed, burnout—and patterns
that mimic the look—give textiles an organ-
ic, textured quality.

Cinergy Textiles Inc. Solid Stone Fabrics NK Textile #NK54536
#FTERRY-1508 #0dessa4 “Odessa

French Terry Lace”

Cinergy Textiles Inc.
#BURN-CHF-8212
Burnout Chiffon

Solstiss #823512.VLN D&N Textiles Inc. #6429

Asher Fabric Concepts #LIN21
Linen Jersey
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TEXTILE TRENDS

Confetti

Rainbow slubs, multi-colored beading and novelty prints add
a dash of color to lace, chambray and knits.

Spirit Lace Enterprise
#16124FRH

Robert Kaufman Fabrics #SRK-
17237-184 “Neon Neppy”

Eclat Textile Co. Ltd.
#RT1609042 Single Jersey

R W

Eclat Textile Co. Ltd.
#RT1609042 Single Jersey

Asher Fabric Concepts
#VCF3S-G Gray French Terry
Slub

Asher Fabric Concepts #CPF88
Diagonal Navy French Terry

e - LISy )

Cinergy Textiles Inc. #Bouclé-KNT3043 Bouclé

Sweater Mesh

Lace It Up

Detailed floral pat-
terns and lofty
brushed styles give
lace fabrics added di-
mension and depth.

Cinergy Textiles Inc.
#LACE-228 Stretch
Lace

“Allen”

A Plus Fabrics Inc. #LX-614L
Nylon/Spandex Lace With Lurex

Cinergy Textiles Inc.

#LACE-113 Woven

Brushed Lace

N

A Plus Fabrics Inc. #232L
Cotton/Nylon Lace

A Plus Fabrics Inc. #026L Poly
Two-Tone Lace

A Plus Fabrics Inc. #F-095L
Cotton/Nylon Lace With Silver
Foil

FABRIC SELECTION INC.

Leading textile wholesale company with outstanding
sales and service expertise for over 25 years

1S
q

Visit us at the
Texworld USA show
Javits Center
Booth DO1
New York
Jan. 22-24

We do Special
Orders,
Drop Ship Locally
and Globally

We offer Basic,
Knits, Wovens,
Novelties, Knits in
Cotton, Rayon and
Polyester, Laces and
Mesh

fabricselection.com

213-747-6297

info@fabricselection.com

Come visit our showroom
800 E. 14th St., Los Angeles, CA 90021

PROGIRESSIVE
LABELINC

LABELS - HANG TAGS « LOOKBOOKS - HARDWARE « & MUCH MORE

WWW.PROGRESSIVELABEL.COM

{323} 415.9770
2545 YATES AVE + COMMERCE, CA 90040
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Textile, Findings & Trimmings Resource Guide

A Plus Fabrics Inc.

3040 E. 12th St.

Los Angeles, CA 90023

(213) 746-1100

Fax: (213) 746-4400
www.aplusfabricsusa.com
info@aplusfabricsusa.com

Products and Services: A pioneer and
experts in fabric. Experienced for the past 26
years in converting and imports and located
in Southern CA. Knits, wovens, lace mesh
and fishnet, basics, Siro Modal, loop terry,
rayon, cotton, spandex, velour, crochet, PFP,
bamboo, and much more. Call or visit our
showroom with more than 100 different
styles ready to be shipped locally and off-
shore. We carry millions of yards of stock
in Los Angeles. Huge volume drop shipment
order base. We can do special developments
as well. No minimum on local inventory. All
designers and sourcing teams are welcome.

Asher

Fabric Concepts

950 S. Boyle Ave.

Los Angeles, CA 90023

(323) 268-1218

Fax: (323) 268-2737
www.asherconcepts.com
sales@asherconcepts.com

Products and Services: To address the
need for innovative temperature-regulating
knit fabrics in the activewear market, Asher
is introducing Cool Sport, spun on Asher's
new Santoni knitting machines, which cre-
ate micro gauge knits for pure smoothness
and compression. In 1991, Asher Fabric
Concepts, based in Los Angeles, trans-
formed the apparel industry by offering
cutting-edge, high quality, “Made in U.S.A”
knits for the contemporary fashion, athletic,
and yoga markets. Since then, the company
has become internationally known for its
premium quality, knitted constructions with
and without spandex, along with its creative
print design and application. Asher Fabric

Concepts provides fabric development, knit-
ting, dyeing, and finishing in addition to
fabric print design and printing capabili-
ties based on each customer’s needs. The
company differentiates itself from the com-
petition by offering proprietary textiles and
by continually updating and innovating every
aspect of textile design and production. With
an in-house design team, new prints are
constantly added to its collection, and color
stories are updated seasonally.

Buhler Quality Yarns

Corp.

1881 Athens Highway

Jefferson, GA 30549

(706) 367-9834

www.buhleryarns.com
sales@buhleryarns.com

Contact: David Sasso

Products and Services: Buhler Quality
Yarns Corp.—We make MicroModal®
work. The exceptional attributes and luxury
of MicroModal are now more attainable.
Supply chain optimizations and industry
relationships allow manufacturers to benefit
from our experience as the first success-
ful MicroModal spinner in the US. Let us
show you how affordable luxury can be.
buhleryarns.com

The Button/

Accessory Connection

152 West Pico Blvd.

Los Angeles, CA 90015

(213) 747-8442

(877) 747-8442 (Outside California)
www.tbacinc.com

Products and Services: tb/ac inc has
proudly supplied a wide variety of branded
(and non-branded) trims and accesso-
ries to premium fashion brands for 30
years. Our growth in products, services,
and resources has scaled with the success
and necessary demands of our customers.

Today, tb/ac is an established full pack-
age manufacturer operating cut-and-sew
garment programs at our downtown Los
Angeles facility. Designing, developing, and
producing unmatched quality trims and
garments, all in one house. Trim collec-
tions—buttons, hardwares, zippers, hang
tags, labels, patches, laces, and much more.
Garment Services—cut and sew, private
label, development (pattern, sampling, grad-
ing, etc.), and design consultation.

California Label

Products

13255 S. Broadway

Los Angeles, CA 90061

(310) 523-5800

Fax: (310) 523-5858

Contact: Tasha

www.clp.global

info@californialabel.com

Products and Services: California Label
Products wants to take a moment to thank all
of our accounts, large and small, to tell you
how grateful we have been doing business
with you. We have been serving the apparel
industry for almost 20 years and you have
helped make that possible. Our In-House
Art Department has helped you with brand
identity, updated your look, and provided you
with quotes on your existing items and prices
on new items. We have recently updated our
website. Please check it out to see our current
product list. We not only have woven labels,
printed labels, heat transfers, size tabs, RFID
price tickets, and custom hangtags, but we
also have a service bureau with quick tum-
around time and great pricing. Call or email
us for more information.

California Market

Center

110 E. Ninth St.
Los Angeles, CA 90079
(213) 630-3600

www.cmedtla.com

Products and Services: California Market
Center (CMC) is the hub of LA’s fashion
and creative communities. Located in the
heart of Downtown LA's Fashion District
on 9th & Main, the 1.8-million square foot
complex is home to premier fashion industry
showrooms, creative office spaces, and the
city's busiest special event venues. CMC is
host to a year-round calendar of Markets
and Tradeshows, including: LA Fashion
Market, the new Label Array at LA Fashion
Market, LA Textile Show, LA Majors Market,
LA Kids Market, LA Men's Market, Capsule,
and more.

Design Knit Inc.

1636 Staunton Ave.

Los Angeles, CA 90021

(213) 742-1234

Fax: (213) 748-7110

www.designknit.com
shalat@designknit.com

Contact: Shala Tabassi

Products and Services: Design Knit, Inc.
is a knit-to-order mill based in Los Angeles
specializing in the development and produc-
tion of high-quality, sheer to heavyweight
knits for the designer and contemporary
markets. They will be featuring new innova-
tions including, but not limited to: cashmere,
cotton, linen, silk, wool, rayon and Modal
blends. ProModa, Tencel, MircoTencel,
Supima blends including our luxe collection.
Denim-inspired knits. Cut-and-sew sweater
knits. Fashion-forward activewear/athlei-
sure collection.

DG Exr‘o Fabric &
Trim Show

www.dgexpo.net

Products and Services: DG Expo Fabric &
Trim Show is a two-day show featuring U.S.
and Canadian companies with low mini-
mums and many with in-stock programs.
DG Expo focuses on the needs of designers,

manufacturers (producing apparel, acces-
sories, home furnishings, and other sewn
products), plus private-label retailers, fabric
stores, and event/party planners. In con-
junction with our trade shows, we also offer
a series of seminars focused on business
growth. Upcoming shows are Jan. 17-18 in
New York, March 27-28 in Miami, and April
24-25 in Dallas. Visit our website for details
and to register.

Fabric Selection Inc.

800 E. 14th St.

Los Angeles, CA 90021

(213) 747-6297

Fax: (213) 747-7006
www.fabricselection.com
info@fabricselection.com

Products and Services: Fabric Selection
Inc. is a premier wholesale retailer, sup-
plying the best quality fabrics and in-house
designs to designers and manufacturers in
the Los Angeles area and beyond. Whether
you need the common fabrics that you rely on,
such as wholesale polyester, spandex, rayon/
spandex, novelty, solid, print, knit, woven or
more unique fabrics to inspire your next great
fashion creation, we can work with you to get
a price that will fit with your bottom line. Al
of our print designs are copyrighted. Visit us
at the Texworld USA trade show, Jan. 22-24,
2018. Jacob K. Javits Convention Center, New
York. Booth DOL.

Gerber Technology

www.gerbertechnology.com

Products and Services: Gerber Technology
provides a complete suite of integrated
technology ~solutions including pattern
design, 3-D, and productlifecycle-manage-
ment software, as well as sophisticated
automation manufacturing systems for
some of the biggest names in the global
apparel and sewn-goods industries. Qver
100 Fortune 500 companies in over 130
countries depend upon Gerber to help create
and develop their products, communicate

and collaborate with their global partners,
and manage their data more efficiently
throughout the entire process. From the
industry-leading  AccuMark®  pattern
design, grading, and marker-making soft-
ware to textiles, spreading systems, single
and multi-ply GERBERcutters®, and the
YuniquePLMTM  productlifecycle- manage-
ment software, the Gerber product portfolio
will help its customers decrease time to
market. Gerber's knowledge and experience
in the apparel industry and its worldwide
service organization allow it to offer some
of the world’s leading brands fully integrated
solutions.

La Lame

www.lalame.com

Products and Services: We at La Lame
have captured the attention of a fabulous
Italian digital printer and source for very
exclusive prints and “FOIL” solids for use
in swimwear, sportswear, dresses, and inti-
mate loungewear. Our “Beat Goes On” is
the French assortment of woven/stretch.
This collection is unique in its attraction of
yam-dye fabrics that apply to many apparel
lines. Also, we are proud to claim our post-
surgical fabrics with great compression and
recovery are performing very well with lead-
ing medical garments, some with copper
yam that enhances their performance. We
are now linked with a major knitting and
finishing company in the domestic USA
that is the source for all apparel companies
that must have a MADE IN THE USA label.
We also supply beautiful lace fabrics from
the finest mills in Europe. Visit the new La
Lame showrooms at 215 W. 40th St. by
calling Glen Schneer, Adrian Castens, or Joel
Goldfarb at (212) 921 9770.

Philips-Boyne Corp.
135 Rome St.

Farmingdale, NY 11735

(631) 755-1230

Fax: (631) 755-1259

DISCOVER A WHOLE
NEW DIMENSION

DESIGN
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EFFICIENCY.

Gerber's AccuMark® 3D leverages

the latest 3D technology, so you

can unleash your creative vision.

By letting you generate virtual samples,

this optional design module eliminates

slow, costly, manual fittings and

accelerates your entire design process.

Take creativity and efficiency to new

levels with AccuMark 3D.

To learn more about AccuMark 3D

[ GERBER

ACCUMARK

and its impact on the apparel industry visit
gerbertechnology.com/fashion-apparel/design/accumark-3d/

JANUARY 2018 APPARELNEWS.NET




www.philipsboyne.com
sales@philipsboyne.com

Products and Services: Philips-Boyne
Corp. offers high-quality shirtings and fab-
ric. The majority of the line consists of
long-staple Egyptian cotton that is woven
and finished in Japan. Styles range from
classic stripes, checks, and solids to novel-

ordering system for price tickets, custom
products and care labels. Our mission is to
deliver high-quality products at competitive
prices, wherever they are needed for pro-
duction. We understand the rush nature of
this industry and strive to meet the tight
deadlines facing our customers.

ply the fashion and garment industries
with innovative and trend-driven fabrics.
Speed-to-market, trend insights, and qual-
ity control have been the comerstones of
our Los Angeles—based facility for over 25
years. Our in-house vertical capabilities
include knitting, dyeing, finishing, and print-
ing, and our development and design teams

FABRIC &

ties, Oxfords, dobbies, voiles, Swiss dots, o are unparalleled. Contact us to find out how

seersuckers, ginghams, flannels, and more. SWISS'UIIe our quality-driven products will enhance T R I M S H ow
Exclusive broadcloth qualities: Ultimo, Contact: Martina Callegari, Sales Director your brand.

Corona, and Superba. Knowledgeable cus- 441 (0) 71 969 32 32 UPCOMING 2018 sHOWS

tomer-service team, immediate shipping,  Fax. +41 (0) 71 969 32 33
and highest-quality textiles. Philips-Boyne  m.callegari@swisstulle.ch Texpl‘oceSS
serves everyone from at-home sewers and  swisstulle.ch A 0
custom shirt-makers to couture designers  Products and Services: Founded in 1912. mericas
and branded corporations. We are one of the leading warp knit Tulleand ~ htps://texprocess-americas.
Bobbinet Tulle manufacturers, producing in ~ us.messefrankfurt.com
Switzerland and England. Our expertise i~ (770) 984-8016 NEw Yo RK

Progressive Label

2545 Yates Ave.

Commerce, CA 90040

(323) 415-9770

Fax: (323) 415-9771
nfo@progressivelabel.com
www.progressivelabel.com

Products and Services: Progressive Label
is dedicated to helping companies develop
and showcase their brand identity. From
logo labels and hangtags to care/content
labels and price tickets, we will develop,
produce, and distribute your trim items
worldwide. We specialize in producing cus-
tom products that will meet your design
and merchandising needs. We successfully
launched production of RFID price tickets
last year. This demand is being greatly
driven by the big retailers such as Macy's
and Target. Our growth and market dynam-
ics have resulted in opening up a production
center in Tijuana, Mexico. We have also
added advanced die cutter technology in our
Los Angeles production center to streamline
our production efforts and to strengthen our
packaging capabilities. A very important part
of our business is FLASHTRAK, our online

rigid and elastic warp knits for fashion cat-
egories such as bridal, haute couture, and
lingerie as well as the embroidery markets,
including technical applications that excel in
performance and quality. We have the lat-
est machinery with a staff that guarantees
quality standards. We cover the whole range
of widths with special focus on large widths,
resulting in exclusive wide seamless fabrics.
Integrated dyeing and finishing is an essen-
tial part of our quality and service strategy.
swisstullle has just developed the world's
thinnest tulle, made of delicate fabric, so
thin that from a distance it can be made to
look like it's not a fabric at all, just a layer
of color! Reach out and let us work with you
on your next collection.

Texollini

2575 El Presidio St.

Long Beach, CA 90810

(310) 537-3400

www.texollini.com

Products and Services: We at Texollini
use state-of-the-art technology to sup-

TEXTILE TRENDS DIRECTORY

A Plus Fabrics Inc., (213) 746-1100,

www.aplusfabricsusa.com

Asher Fabric Concepts, (323) 268-1218,

www.asherconcepts.com

Cinergy Textiles Inc., (213) 748-4400,

www.cinergytextiles.com

Confetti Fabrics, (323) 376-0625,

www.jminternationalgroup.com

D&A Textiles Inc., (310) 503-6927, michael@

dntextiles.com

DNA Textile Group, (706) 569-0404,

www.dnatextilegroup.com

Eclat Textile Co. Ltd., (213) 624-2633,

www.eclatusa.com

Eusebio SpA, DC Studio, (213) 488-3365,

www.dcstudio.com

Fabric Selection Inc., (213) 747-6297,

www. fabricselection.com

Products and Services: Once again
Texprocess Americas will be co-located with
Techtextil North America, making this that
largest and best technical textile, nonwoven,
machinery, sewn products, and equipment
trade show in the Americas. Discover new
products, exciting technology, ground-
breaking materials. and advancements as
exhibitors from around the world showcase
their latest innovation in technical textiles
and nonwovens. Make your plans now to join
the industry for three days of education, net-
working and business development. Come
and see for yourself May 22-24 in Atlanta.

This listing is provided as a
free service to our advertisers.
We regret that we cannot be
responsible for any errors or
omissions within the Textile,
Findings & Trimmings
Resource Guide.

NK Textile/Nipkow & Kobelt Inc., (949) 680-

4743, www.nipkowkobelt.com

Pine Crest Fabrics, (800) 877-6487,

www. pinecrestfabrics.com

Robert Kaufman Fabrics, (800) 877-2066,

www.robertkaufman.com
Silver Vision Textiles, (310) 327-7747, info@

svtextiles.net

Solid Stone Fabrics, (276) 634-0115,

www. solidstonefabrics.com

Solstiss, (213) 688-9797, www.solstiss.com

Spirit Lace Enterprise, (213) 689-1999,

www. spiritlace.com

Sprintex, DC Studio, (213) 488-3365,

www. dcstudio.com

Texollini, (310) 537-3400, www.texollini.com

TLD Textiles de la Duniére, +33 (0)4 71 05 88

[

JANUARY 17 & 18

MIAMI
MARCH 27 & 28

DALLAS
APRIL 24 & 25

NEW YORK e SAN FRANCISCO
CHICAGO e MIAMI e DALLAS

www.dgexpo.net
info@dgexpo.net
212.804.8243

LOW MINIMUMS / STOCK PROGRAMS / IMPORTS & MADE IN THE USA

BN

La Lame, Exclusive supplier of stretch fabrics

50, www.textilesdeladuniere.com

Tricots Liesse Inc., (212) 279-6868,
www.tricots-liesse.com

Vaaritex, (213) 891-0772, www.vaaritex.com

Varun Textiles Inc., (213) 891-0772, www.
varuntextiles.com

Kalimo Textil, (213) 628-3953,
www. kalimo.com. br

Lyma International s.r.I, (+39) 031-632401,
www.lymainternational.com

Malhia Kent, (323) 376-0625,
www.jminternationalgroup.com

presents

An Innovative New Colleotion of Enitted & Woven Pabrics and Trims
Made in Europe, USA and Asia

Mectex, DC Studio, (213) 488-3365,

www.dcstudio.com
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Supplex

Recycled Polys & Nylons

Capabilities that inspire

KNITTING DESIGN R&D DYEING PRINTING FINISHING

For over 25 years, we have manufactured our collection of more
than 4,000 European-quality fabrics in our Los Angeles-based
facility. We offer faster deliveries, superior quality control, and
vertically-integrated services for all major fashion categories.
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