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Santa Monica College students held their year-
fashion show, called LA Mode, on June 11. For more
looks from the show, see page 9.
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How Missteps in
Trade Could Flip the
U.S. Economy

By Deborah Belgum Executive Editor

Trade and tariffs could be the make-or-break factors when
it comes to growth of the U.S. economy.

Experts at the UCLA Anderson Forecast, who released
their second-quarter economic report for the country on June
13, were upbeat about the future but noted that President
Trump was playing with fire when it came to restrictive trade
measures and tariffs.

“We can sleepwalk into a serious economic accident,”
wrote David Shulman, a senior economist with the UCLA
Anderson Forecast.

The dustup over tariffs took center stage following the
recent meeting of the G-7 in Canada, where President Trump
wouldn’t back down on his aluminum and steel tariffs
against longtime allies including Canada and Mexico. The
G-7 comprises U.S. allies France, Germany, Great Britain,
Italy, Japan and Canada.
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Digital Commerce
Looks for Clearer View
in Net-Neutrality Fight

By Andrew Asch Reta? Editor

Obama-era net-neutrality Internet rules have been offi-
cially repealed, leaving businesses and average Internet users
wondering what will happen next when they go online.

Ajit Pai, the Republican-appointed chairman of the Fed-
eral Communications Commission, said the repeal, which
went into effect on June 11, would help pave the way for “bet-
ter, faster, cheaper Internet access” by dropping cumbersome
restrictions.

Jessica Rosenworcel, an FCC commissioner nominated by
President Barack Obama, said the repeal would damage the
online experience. “Internet service providers now have the
power to block websites, throttle services and censor online
content. They will have the right to discriminate and favor the
Internet traffic of those companies with whom they have pay-
for-play arrangements and the right to consign all others to a
slow and bumpy road,” she said.

After the net-neutrality repeal, business chiefs such as
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Paul Marciano to Resign as Guess Executive

Paul Marciano, the cofounder of Guess?
Inc. and the subject of sexual-harassment
allegations, announced he will be stepping
down as chief creative officer and executive
chairman of the Los Angeles company he
helped found with his brothers in 1981.

The decision was announced on June 11
after the special committee in charge of in-
vestigating allegations lodged by model Kate
Upton concluded its investigations. The re-
sults were presented to the board of directors
on June 7 and June 11.

It was decided that Marciano will remain
on the board until his employment contract
expires early next year, but his brother Mau-
rice Marciano will take over as chairman of
the board.

Paul Marciano, according to filings with
the Securities and Exchange Commission,

has started to transition his duties to Vic-
tor Herrero, the current chief executive of
Guess who came on board three years ago.
Marciano plans to fulfill the remainder of his
employment contract, which expires Jan. 30,
2019, to ensure an orderly transition.

Marciano’s decision to leave his executive
positions was voluntary, the SEC filing said.

On Jan. 31, supermodel Kate Upton post-
ed accusations of improper conduct against
Marciano, saying he abused his power at the
denim and fashion company where she once
modeled.

Three weeks later, it was announced that
Marciano would relinquish his day-to-day
responsibilities on an unpaid basis while the
investigation was being conducted.

“I have pledged my full cooperation to the
company, and I have the utmost confidence

in our CEOQO, Victor Herrero, to continue lead-
ing the company during this time,” Marciano
said in a statement at the time. Marciano was
the chief executive until 2015.

Results by the investigation undertaken
by law firm Glaser Weil noted that allega-
tions against Marciano included claims of
inappropriate comments and texts and un-
wanted advances including kissing and grop-
ing. Investigators interviewed more than 40
people and reviewed approximately 1.5 mil-
lion pages of documents—including emails,
human-resources and legal-department files,
social-media messages, video and audio
recordings, photographs, travel itineraries,
calendar entries, agreements, invoices, and
financial records—the SEC documents said.

Many of the allegations could not be cor-
roborated. In some cases, no conclusion

could be reached because the individuals ei-
ther declined to be interviewed or provided
insufficient information to the investigators.
And, in other cases, the investigation found
that credible accounts were given by both
sides.

The investigation found that on certain
occasions Marciano exercised poor judg-
ment in his communications with models
and photographers and in placing himself in
situations in which plausible allegations of
improper conduct could, and did, arise.

To avoid the cost of litigation and with-
out admitting liability or fault, Guess and
Paul Marciano entered into nonconfidential
settlement agreements totaling $500,000 to
resolve claims by five individuals who made
allegations of inappropriate conduct by Paul
Marciano.—Deborah Belgum

Eddie Bauer and

Rumors of a merger between outdoor retail-
er Eddie Bauer and surfwear and streetwear
retailer Pacific Sunwear of California have
been circulating for the last few weeks.

As preposterous as it sounded, the rumors
turned out to be true. Golden Gate Capital,
the San Francisco-based private-equity invest-
ment company that owns both retailers, an-
nounced on June 7 that it was forming a new
operating company, called PSEB, which will
be the umbrella organization for Eddie Bauer
and PacSun.

On the front end, the two retailers will oper-
ate as usual, but on the back end, the two will
share services and enhanced economies of
scale to save money.

Eddie Bauer Chief Executive Officer and
President Mike Egeck will serve as the CEO of
PSEB, overseeing both brands.

“PacSun’s curation of youth culture and
brands through the lens of the California life-
style permeates its brand in the same way
Eddie Bauer’s heritage of outdoor innovation
underpins its nearly 100-year history,” Egeck
said. “While customers and fans of Eddie
Bauer and PacSun won’t see any change in
their store or online experience as a result of
the creation of PSEB, they too will benefit as
the brands are powered by a larger and stronger
platform.”

There was no news about what role interim
PacSun CEO James Gulmi will play. Last year,
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PacSun Tie the Knot

he replaced Gary Schoenfeld, who had been
PacSun’s chief executive for eight years, start-
ing in 2009. Schoenfeld guided the Anaheim,
Calif.-based retailer through a Chapter 11
bankruptcy reorganization.

PacSun emerged from bankruptcy in 2016
after reducing its debt and shedding stores. It
was then acquired by Golden Gate Capital,
which agreed to infuse the struggling retailer
with $20 million in capital.

Last year, reports said that Golden Gate

Capital had enlisted Financo and Guggen-
heim Partners to explore selling Eddie Bauer
as a large debt came due.

At the time, Eddie Bauer was seeking relief
from a $225 million term loan due in 2020 and
a $200 million revolving-credit line that comes
due in 2019.

Eddie Bauer’s past is also laden with a bank-
ruptcy, which was in 2009; a delisting from the
NASDAQ); and subsequent sale to Golden Gate
Capital for $286 million.—D.B.

CBRE Named as Property Manager at The Bloc

CBRE’s portfolio at The Bloc mixed-use
retail and business center in downtown Los
Angeles has expanded.

CBRE, one of the largest commercial real-
estate services in the world, will handle prop-
erty management and office leasing for The
Bloc, which wrapped up a $180 million re-
model in 2017. CBRE
formerly handled only
office leasing for the
1.8 million—square—
foot development,
which offers shopping,
dining and a Shera-
ton hotel, said Meg
A. Byrne, The Bloc’s
branding and market-
ing manager.

“The retail, office
and hospitality components are now posi-
tioned to work together, benefiting our office
tenants, retailers and hotel guests as well as
delivering an exceptional amenity for local
workers and downtown residents,” she said in
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a statement.

Retail leasing will continue to be handled
by National Real Estate Development. The
Washington, D.C.—headquartered company
owns The Bloc. Its specialty is developing
mixed-use projects.

The Bloc made news in April when The
Ratkovich Co. sold its
interest in the business
to National Real Estate
Development for an
unspecified amount.
Blue Vista Capital
continues to serve as a
partner in this venture.

Since the departure
of Ratkovich, news
was broken that Japa-
nese fast-fashion brand
Uniglo signed a lease for a two-story space
at The Bloc. The debut of the Bloc’s luxe
cinema chain, Alamo Drafthouse, has been
delayed several times. The cinema chain’s
website said it will open soon.—Andrew Asch

Gap Inc. Names New Head of Gap Brand

Neil Fiske, who has held top executive
positions at Billabong International and
Eddie Bauer, has been named the new pres-
ident and chief executive officer of the Gap
brand, a role he will assume at the San Fran-
cisco company on June 20.

Gap Inc. President and Chief Executive
Officer Art Peck said Fiske’s extensive ca-
reer in the retail apparel industry and experi-
ence repositioning brands would be an asset
to the clothing retailer.

“Neil brings significant retail and apparel
experience to Gap Inc. and a track record
of transforming and repositioning brands,”
Peck said in a statement. “He is an experi-
enced leader who deeply understands the
mechanics of this business.”

Fiske most recently served as the chief
executive of Billabong International. Earlier
this year, he helped navigate a merger with
the surfwear company’s rival Boardriders

Inc., formerly called Quiksilver, based in
Huntington Beach, Calif.

As the president and chief executive offi-
cer at Eddie Bauer, based outside of Seattle,
Fiske repositioned the company by concen-
trating on the brand’s roots as America’s
original outdoor outfitter.

“Gap is a truly iconic brand that is loved
by its customers across the globe, and I am
excited about the significant opportunity
ahead for us,” Fiske said in a statement. “The
brand has made some important progress,
and I look forward to working with the team
to drive improved performance, operational
excellence, great merchandising, and dis-
tinctive and powerful marketing.”

Fiske replaces Jeff Kirwan, who was fired
earlier this year after Peck said he started
seeing operational missteps that were hin-
dering inventory and causing late product
deliveries.—Dorothy Crouch
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Forecast Continued from page 1

The aluminum and steel tariffs prompted Ca-
nadian Prime Minister Justin Trudeau to stand
before a phalanx of TV cameras and announce
that his country’s citizens are polite but won’t
be pushed around by the Trump Administration.
Trudeau then threatened tariffs on U.S. prod-
ucts exported to Canada, one of our largest ex-
port trading partners. In 2017, the U.S. exported
$341.2 billion in goods to Canada and imported
$332.8 billion in goods from Canada, giving the
U.S. an $8.4 billion surplus.

A trade war is bad for business, as seen in the
fluctuating stock market reacting to the uncertain
trade future. “This is not good,” Shulman said. “If
it is broad based enough, you can make a reces-
sion.”

On top of tariffs, the United States still hasn’t
wrapped up negotiations with Mexico and Cana-
da over an updated North American Free Trade
Agreement. UCLA economists fear the left-lean-
ing candidate Andrés Manuel Lépez Ob-

The current U.S. unemployment rate of 3.8
percent is expected to dip to 3.4 percent by mid-
2019 and then move back up to 3.8 percent by the
end of 2020.

For several years, California has been adding
more jobs as a percentage of the workforce than
the rest of the country, but being the most popu-
lous state with 39.5 million residents, the state’s
unemployment rate is a bit higher at 4.3 percent.
It should hold steady at 4.3 percent by 2020.

One interesting fact about California is the
state continues to shed more manufacturing jobs
in areas including durable goods and apparel but
is bulking up on technology jobs in Silicon Val-
ley in Northern California and Silicon Beach in
seaside communities around Los Angeles.

The UCLA Anderson Forecast predicts that
total employment growth in California will be
1.7 percent in 2018, 1.8 percent in 2019 and 0.8
percent in 2020.

While unemployment rates will remain lower,

interest rates will go higher. The Federal Reserve
raised the benchmark interest rate by a quarter of
a percent on June 13 to between 1.75 percent and
2 percent.

“The consensus is there will be two more rais-
es in interest rates this year—one in September
and one in December,” Shulman said.

The rise in interest rates is being propelled by
higher inflation, higher wages and an exploding
federal deficit, Shulman wrote in the forecast. In-
flation on a year over year basis measured by the
consumer price index already exceeds 2 percent
and should go up to 3 percent by 2020. Wage in-
creases, which recently rose by 2.5 percent over
last year, could rise by 4 percent year over year
in 2020.

Higher interest rates will have a major effect
on housing construction because borrowing by
real estate developers will become more expen-
sive and cut into project developments.

Housing starts across the country remain well

below their long-term average and are
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Net Neutrallty Continued from page 1

Dave Watson, chief executive officer of Comcast
Cable, insisted the business of watching a video
on a computer or selling a dress online has not
changed.

“I want to make sure our customers have the
facts about their Internet service with all the re-
cent news about an open Internet and net neutral-
ity. Nothing about Comcast’s broadband service
changes as the FCC’s recent net-neutrality order
goes into effect today. Your Comcast service isn’t
different today. And it won’t be different tomor-
row,” he wrote in a blog.

Verizon said the FCC policy won’t cause rate
changes. “Product and service rates are subject
to change at all times, but a potential change has
nothing to do with open Internet rules,” said Rich-
ard J. Young, a Verizon spokesman.

But some businesses and consumers are wor-
ried that changes are on the horizon. These in-
clude “zero rating,” or the policy of some sites
being exempt from higher costs and extra fees
being charged for visiting other sites. Internet ser-
vice providers (ISPs) might “throttle” some sites
or cause them to load slowly, which would make
many people avoid the site.

In a fashion business that increasingly relies
on digital commerce, changes to the Internet cre-
ate confusion, said Syama Meagher, the owner and
chief retail strategist of Scaling Retail, a Los Ange-
les—based consultancy. “There’s a lot of uncertain-

ty,” she said. “It leaves a lot of brands in the dark.”

Some of her clients have asked how the repeal
will affect posting content-rich media such as vid-
eos. But the majority of digital content for most
fashion brands comprise still pictures on shopping
sites, and these pictures don’t take up as much
bandwidth, she said.

But many are concerned about how possible
changes will play out. “Small to medium-sized
companies have to push harder to get visibility in
general. This will make it harder,” Meagher said.

Jeff Van Sinderen, an analyst for B.Riley FBR,
said the repeal could favor bigger companies.
“Some of the larger retailers arguably have the
wherewithal to strike deals with ISPs to pay for
fast access. Smaller retailers that do not have the
resources could be at a disadvantage. We will see
how it plays out, but the new rules certainly bring
up some concerns,” he said.

Judah Phillips of the data and analytics consul-
tancy SmartCurrent said the new rules can gnaw
at a company’s bottom line. “For example, ISPs
could charge retailers additional costs for mak-
ing their sites work quickly on the ISP’s network.
This cost could be passed through to consumers
in the form of increased prices or reduced mar-
gins to shareholders. Additional costs could act as
barriers to entry for new entrants in e-commerce
where margins are already thin,” he said.

There’s enough concern about the repeal that
state and local governments are exploring laws
to preserve Obama-era rules. Mayors of 108 U.S.

cities and Santa Cruz County, south of San Fran-
cisco, have vowed to require groups working with
their cities or using city services to uphold net-
neutrality rules, according to the National Regu-
latory Research Institute, a research division in
Washington, D.C., for the National Association of
Regulatory Utility Commissioners.

About 35 states have sought to preserve net-
neutrality rules. The California Senate passed one
such bill, Senate Bill 822, by a 23—12 vote on May
30. On June 20, a hearing is scheduled in the state
Assembly on the bill, which could be voted on by
August.

“Specifically, SB 822 prohibits any practice that
hinders or manipulates consumer access to the In-
ternet to favor certain types of content, services or
devices over others,” Wiener said.

State and local laws, however, conflict with the
FCC. A provision in the FCC’s repeal exempts
states from making their own net-neutrality laws.
Supporters of state and local measures contend
that their laws will hold up on judicial review. In
May, the U.S. Senate passed a measure to uphold
net neutrality in a 52—47 vote. A similar bill was
introduced in the U.S. House of Representatives.
No vote has been taken on it.

The brewing legislative fight and the shifting
ground has some apparel executives who rely on
e-commerce in a quandary. One of those is Jeff
Shafer of Bluer Denim, who is taking a wait-
and-see attitude to see how it plays out. “It’s too
hard to predict,” he said. ®
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High-End Stores Opening on Robertson Blvd.

Robertson Boulevard used to be one of Los
Angeles’ high-flying retail corridors but start-
ed to suffer once the economy took a tumble
in 2008. But a couple of high-end stores have
recently signed leases for space on the street.

Ryan & Walter, a bridal store co-owned
by designer Walter Mendez, opened quietly
in January on 120 S. Robertson Blvd. where
once there was a SKy Boutique. Mendez—
who has made gowns for stars such as Be-
yoncé, Jennifer Lopez and Britney Spears—
plans to hold a grand opening for the store
later this year.

The 2,000-square-foot Ryan & Walter will
feature some ready-to-wear bridal styles, but
it will specialize in made-to-measure gowns
with prices starting at $7,500.

Also new to Robertson Boulevard is an
upcoming James Perse furniture and home
accessories flagship, which is scheduled to
open this fall, according to a statement on the
company’s website. The Los Angeles—head-
quartered brand runs a clothing store a few
blocks away at 8914 Melrose Ave. The com-
pany did not return requests by press time to
comment on its soon-to-open store.

There are around 11 store vacancies on the
once-bustling street, near the intersection of
Robertson with Alden Drive. But new ten-
ants moving to the street show that Robertson
Boulevard is making a rebound, said Chuck
Dembo, a partner in the retail-real-estate firm

Dembo Realty.

“It’s going to take a little while for it to
come back,” Dembo said. “It’s an important
street. It’s surrounded by a great neighbor-
hood. It’s got all of the right ingredients.”

Since 2015, Mendez has been running a
self-named atelier called Walter Collection
in Los Angeles’ Fashion District, where he
has operated the Ryan & Walter bridal line
with business partner Ryan Patros. But with
demand growing for the bridal line, Mendez
and Patros thought the consumer for bridal
and eveningwear lines was different enough
to warrant having separate retail spaces.

They chose a Robertson space because it
was located down the street from fashionable
restaurants such as The Ivy, still a popular
spot for celebrities to eat. Robertson also is
a short drive from many affluent Los Angeles
neighborhoods, Mendez said.

“For us, it’s about catering to the more
fashionable bride with runway couture,” Men-
dez said of the line’s looks. “It balances the
right amount of sexy with the right amount
of traditional. It balances modern styles with
romantic looks.”

Mendez and Patros designed the interior of
their store with a palette of golds and silvers,
which they said brings out the colors and finer
points of the bespoke dresses.

Store services include styling appointments
with Mendez and Patros.—Andrew Asch
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FASHION

The Way of Fashion at Santa Monica College’s Student Show

Global looks were on the runway
at Santa Monica College’s annual
student fashion show, called LA
Mode 2018.

The runway production of 19
collections was an eclectic mix of
casual, cocktail, club and creative
styles reflecting the international
backgrounds of the students.

The June 11 event, held at Santa
Monica High School, was orga-
nized by SMC fashion-show-pro-
duction students, and photography
was provided by the college’s pho-
tography students.

—Deborah Belgum
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127 E. 9TH STREET

IN THE LOS ANGELES FASHION DISTRICT

KARL ERIK VASSLAG

Emilie Geldreich
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TRENDS

Top 10 Items for Juniors Fall/Winter 19 Forecast

The juniors customer, always ready for something fresh yet wearable, will have plenty
of new items to choose from for next fall. Below are the top 10 picks from MintModa,
an innovative online subscription trend service led by noted forecaster Sharon Graubard.

The Exploded-Image Pullover

Graphics for tees are no longer
confined to a small mid-chest motif
or a subtle back placement. The
newest imagery for cut-and-sew
knits is magnified and printed
over every inch of a garment, from
neckline to hem and from shoulder
to banded-trim wrist.

Wearers can express themselves
and their passions with imagery
ranging from endangered-species
photo prints to graffiti slogans.
Digitally printed grounds imitate
watercolor blurs, tie-dye or marble-
ized “notebook” textures. Some
.| designers show mixed effects, as in
a pop art—printed sleeve. Sweat-
- shirt silhouettes are key and often
extra large.

Adam Selman

- The BI!I Cardi Sweater knits are always a
| « must-have for fall. Some of the

ﬁ\: newest sweaters are cardigans—
oy especially oversized, slouchy

ﬂ ones. Juniors can wear these over

“ % everything from jeans-and-tee
ensembles to flowered dresses
or lacy slips, evoking a kind of
grunge-era Courtney Love non-
chalant glam.

Fluffy mohair yarns provide a
textural update. A wide, floppy
collar like the ones Miuccia Prada
did for her Miu Miu collection
brings freshness to the silhouette.
Other desirable design details are
button-off sleeves, placed intarsia
patterns and highly dimensional
cables. Extra-long sleeves empha-
size the too-big fit.

Marco de John Galliano

Vincenzo

Christian Siriano

Miu Miu

The Performance Base Layer

For a more body-con approach
to cut-and-sew, juniors can opt
for a performance knit. These
are in lightweight, stretchy
jerseys, smooth or micro-ribbed
and in a blend of fibers, includ-
ing nylon, polyester, bamboo
and elastane. These fabrics
may have value-added capabili-
ties such as moisture-wicking or
anti-microbial properties.

Visible seams or contrast
stitching emphasize a con-
toured fit, and crew or band
necklines key into the new
covered-up aesthetic. Placed
chest stripes, zipped turtle-
necks, branding appliqués and
graphic color blocking add
more interest. Many of these
new knits are longer, perfect for
tucking into pants or wearing
over a soft skirt.

The bustier evolves from un-
dergarment to standalone top
to layering piece, worn under or
over other garments. For next
fall, look for techno-sport inter-
pretations such as a strapless
nylon bustier with zip pockets,
making it a hands-free option
for street- or clubwear. There
are also shiny patent looks and
satin versions with boning or
underwires. All are meant to
peek out from under an open
shirt or be worn on top of a
more oversized piece, bring-
ing a bit of structure to fluid
silhouettes. Closures include
tech zips, metal lingerie hooks,
corset lacing and Velcro.

The Heroine Blouse

Isa Arfen

Female power
is expressed with

1| romantic blouses.

Many of these

1 have Victorian

overtones, bring-
ing a bit of femi-
ninity to juniors
ensembles, which
often include an-
drogynous items
such as baggy
jeans, rave pants
or tech cargos.
Details make
the difference:
There are high
necks, lace
insets and placed
gathers at the
shoulders that
give way to
special sleeves.
Peplum effects
look new again,
often defined
with smocking or
grosgrain-ribbon
trim. Tiny covered
buttons or button-
and-loop closures
work well here.
Fabrics for these
tops include
bleached muslin,
supple or stretch
velvets and plaid
taffetas, making
this item holiday
appropriate.

/\sherCaFFé

l -
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BREAKFAST LUNCH

HEALTHY FOOD AND GREAT COFFEE NEVE

EVENTS

"
! -

ir-r', Sk
L __ [ =

PARTIES

945 South Boyle Av at 7th Street Los Angeles « MONDAY - FRIDAY 7AM - 5PM =« 323-968-1000 -

@ashercaffe

FASHION INCUBATOR
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TRENDS

The ’80s Mini-dress

No. 21

There is an old saying in
fashion: “If you are old enough
to remember it, you are too old
to wear it.” If that is true, then
the current interest in '80s-era
fashion is perfect for young
customers who have never had
the pleasure of synthetic shine,
extended shoulders, frankly
fake animal prints and up-to-
there lengths.

The newest dresses are body
skimming and short, with
interest at the top. There are
puff sleeves, one-shoulder cuts,
sweetheart necklines and high-
banded necks. A shapely torso
is emphasized with a bit of
gathering or princess seaming.
Prints work well here, espe-
cially leopard spots, tiger or
zebra stripes, and lush florals.
Shimmery jacquards or sequins
add more gritty glam.

Rick Owens

The Playful

Puffer
Another '80s-flavored

item is the super-shiny
pant. The finish can be
ultra high gloss, sat-

iny smooth or oil-slick
iridescent. With current
technology, it's impossible
to tell at a glance whether
today’s shiny fabrics are
glazed wovens, lacquered
jerseys, vinyl or even pat-
ent leather. The wet-look
effect can also be achieved
with pavé sequins for a
clubbier take. These glossy
trousers can be skinny or
pegged, with most hitting
just above the ankle. Hems
are accented with narrow

| cuffs or zippers. Slits

or undone zips give the
silhouette a slight flare.

. Burberry
Olivier Theyskens

-
- |
" |
e
-
‘l
b

Marco de Vincenzo

Something Plaid

Plaid is shorthand for so
many fall-related refer-
ences—think back-to-school
uniforms, preppy jackets,
swingy kilts, grunge flannel

== shirts and woodsy vintage

blankets. All of the above
are inspirations for next fall’s
cozy looks. Any kind of plaid

| will work, from traditional

tartans to boxy buffalo checks
and tweedy Prince of Wales
layouts. Plaids are renewed
in unexpected color combos

~and over-scaled layouts, per-

fect for outerwear or skirts,
pleated minis, elevated shirt-
jackets or fun, flare-leg pants.
Plaid items are often styled
with other (mismatched)
plaids or with camouflage
prints or leopard motifs for an
irreverent pattern-on-pattern
effect.

Puffer outerwear is a
juniors staple. For next fall,
these cold-weather favorites
move from neutral active-
wear items to eye-catching
statement pieces. Rainbow
stripes—symbol of the key
juniors value of “inclusiv-
ity"—uptrend for knits
and accessories and work
perfectly for horizontally
quilted vests and coats. The
stripes can be clear and
graphic or have a blurred
ombré effect. Next fall's
unexpected explosion of flo-
rals have a place on puffers
as well; when printed on
fluffy duvet jackets, these
traditionally springtime
motifs take on a decidedly
autumnal spin.

The Collectible Bomber

Miu Miu

The bomber
jacket is still
relevant, updated
with surface
treatments and
fresh propor-
tions. Oversized
versions emerge,
with voluminous
bodies and full
sleeves; dropped
shoulder seams
add to the roomy
feel. At the op-
posite end of the
fit spectrum are
abbreviated jack-
ets with cropped
lengths and snug
fits. Embellish-
ments include
embroideries
and sequined
appliqués for
fanciful interpreta-
tions or buffalo-
checked patches
for a more casual
look. Tweeds and
nubby plaids are
key, often accent-
ed with leather.
Wide rib-knit
trims, channel
elastic or sporty
toggle draw-
strings provide
the all-important
gathered effects
that give these
blouson jackets
their signature
rounded shape.

/\sherCaFFé

@ashercaffe

945 South Boyle Av at 7th Street Los Angeles
MONDAY - FRIDAY 7AM - 5PM « 323-968-1000

GREAT COFFEE IS
ALWAYS IN FASHION

BREAKFAST

LUNCH

EVENTS

PARTIES

APPARELNEWS.NET JUNE 15-21, 2018
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NEW LINES

California Market Center
110 E. Ninth St.

WOMEN’S
CONTEMPORARY

DAKOTA SHOWROOM
A593

ICHI

MAAC London

MATTSON GLOBAL
B503

Kelly Shin
PERLMANREP
B535

RD Style

WOMEN’S YOUNG
CONTEMPORARY

DAKOTA SHOWROOM
A593
Arrow & Sol

T AND A SHOWROOM
B486 /B588

Bianco

Mina Lisa

New Future London
Voice of Insider
W.AA.F

WOMEN’S JUNIORS

2253 APPAREL GROUP
A803
Celebrity Pink

SUPER APPAREL INC.
A824
Kale Generation

NNW IMPORT
A825
NNW Import

TUNNELL FASHIONS INC.
A863
Knit Citizen

MAVERICK APPAREL
B824

Beverly Hills Polo Club
dELiA*s

Miss London

WOMEN’S UPDATED

FRED POSTAL ASSOCIATES
A301
Terra Pink

FERN LIBERSON & CO.
A307

AmoRosa

Chalet et Ceci

Stormie Dreams

WELLS APPAREL GROUP
A309
Claudel Sleepwear

MELODY FAST SALES
A312/A313
Harubella

JON KATZ & ASSOCIATES

A335

Cielo Blu

DORIS JOHNSON

A380

Idol Minds

Soul Mates

KAREN GEORGE AND COMPANY
A394

Komil

WOMEN’S ACCESSORIES

FERN LIBERSON & CO.
A307
Angel Premium Handbags

UTE AND JIM’'S SHOWROOM
A318
Pixie Mood Handbags

ZIRCONMANIA/ DIAMOND
VENEER

A383

Diamond Veneer Travel, jewelry
and footwear

KRISTINE CLEARY

A398

Nite Specs Jewelry
Pearlessense Handbags
LIONEL HANDBAGS

A529

Lionel Handbags Handbags

T AND A SHOWROOM
B486/B588

A Blonde and Her Bag Eyewear
Opale Jewelry

Vida Jewelry

ROBERT ARUJ SHOWROOM
B523

Bevini Modena Handbags
Giovanni Bevini Design Handbags
ROMY M SHOWROOM

B527

LuLu Dharma Handbags

EMPERIA

B567

Mali + Lili Jewelry
Malibu Skye Handbags

MEN’S

UP AND AWAY
A694
Up and Away Adult Outerwear

THE PARK SHOWROOM
B477

Elly Pistol Active/ loungewear
Original Paperbacks Shirts

T AND A SHOWROOM
B486/B588

79 Co. Active/loungewear
Gthad Suits

Laboratoire Outerwear

Mana Loa Active/loungewear
Purnell Shirts

Reckon Underwear and active/
loungewear

Vast Active/loungewear

MEN’S ACCESSORIES

PROVEN LUXURY

A391

Furbo Design Footwear

T AND A SHOWROOM
B486/B588

Happy Socks North America
Footwear

KIDS’, INFANTS’ AND
TODDLERS’ APPAREL AND
ACCESSORIES

PPLA SHOWROOM
A601
People’s Project LA

THE GLITTER BOX SHOWROOM
A602

Bimbo Bimba Shoes

De Blossom Shoes

Doe a Dear

Jujubee

Nina and Nelli

Noggi Loungewear

ROCHELLE PERLMAN
SHOWROOM

A604

Crumb Snatcher

Paper Flower

YUJI INTERNATIONAL INC.
A606
Withorganic

LOLA JO SALES GROUP WEST
A607

Baby Bling

Baby Laundry
Boutique Collections
Carriage Boutique
Copper Pearl

Embe

Feltman

Gossip Girl

Holly Beau

Hula Star

Jack and Friends
Julius Berger

Lauren Madison

Lily Nily

Little Adventures
Luli & Me

New ICM

Sophie and Lucas

THE DRESSING ROOM
A610

8 + 9 Bags

Kid Dangerous

Munki Munki

Oli & Carol

One Teaspoon

So Nikki

Sunshine & Glitter

ELOISA & MIA
A611

The Brushies
Masala Kids

SALON DE BEBE
A646

Eva and Elvin
Vaenait Baby
Zoo Socks

ELEPHANTS & AMPERSANDS
A648

Jack & Lily

Lucky Jade

Que Cute

REBECCA R EBERSHOFF, INC
A656

Carlomagno Socks

Grazziani, Inc

CHANTIQUE’S SHOWROOM
A663

Opililia

KIDILIZ GROUP
A675
Lili Gaufrette

AB SPOON

A677

Filosofia

Little Moon Society

Petit Indi

Ujala

KIDS DU MONDE SHOWROOM
A678

Fun Foam~ol~ogy

Hello Nitel

RANDEE’S SHOWROOM
A679

City Mouse

Minymo

Precious Few

SYLVIA GILL CHILDRENSWEAR
A680

Joyous and Free

Little Sandy Feet

Tai2

SHOWROOM A LA MODE
A681

JLALA Tees

MINI MOD MODE
A682

BRNDWKS

Kidz Art

Le Chic

Like FLO

Minilove

NONO

NICKY ROSE KIDS
A683

Brokedown Baby
Knitwit Kids

BOW AND ARROW SHOWROOM
A683

Bonnie Mob

Luna Luna

Mob Finn + Emma

Wild Wawa

DON WELBORN AND
ASSOCIATES INC.
A684

Canada House

SPLENDID & PJ SALVAGE KIDS
A685

PJ Salvage Kids

WENDY’S CLOSET

A691

Cool Cats

ILY Bean

SMALLSHOP SHOWROOM
AG92

Mayoral Shoes

Me + Henry
Syunsoku/CCILU

Turtle Dove London

BUTTERSCOTCH KIDZ
A693

Adam + Yve

Bubu Trucker Hats

Noni Bee

Tiny Giants

LINDSAY’S LOFT
A696

Little Prim

BODEGA INTERNATIONAL
A698

Hebe

KinStudio

Picnik Barcelona

2253 APPAREL GROUP
A803
Celebrity Pink

MAVERICK APPAREL
B824

Beverly Hills Polo Club
dELiA*s

LIFESTYLE

THE FOUNDATION

B403

Magnaframe Home decor
OUTSET COLLECTIVE
B435

Cap Snap Tech/accessories
T AND A SHOWROOM
B486/B588

Plus Us Tech/accessories

Cooper Design Space
860 S. Los Angeles St.
NEW SHOWROOMS

JAIN COMPANY
Suite 202

Dizzy Lizzy

Keep In Touch

New Friends Colony
Rahi

=> New Lines page 10
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LOS ANGELES - NOV. 13 - 14, 2018

The Premier Event for Disruptive and Sustainable Fashion

UBM Fashion is proud to introduce REMODE, the premier event for disruptive and sustainable fashion.

The two-day event will unite fashion brand executives with solution providers and investors to share innovative ideas,
find practical solutions and forge new connections.

Attendees will enjoy workshops, exhibits, and networking events, as well as talks by some of fashion's most innovative
leaders, including:

++++++++++

Adriano Goldschmied Amanda Hearst Stefan Siegel
Founder, Founder, Founder & CEQ,
Genius Group Maison de Mode NOT JUST A LABEL

Ned Munroe Orsola de Castro Janie Yu
Chief Global Design Officer, Co-Founder & Creative Partner,
HanesBrands Director, Fashion Revolution Fung Capital

A A A A A A A A A A ADBAD
AN AN AN AN AN AN AN AN ANANANANANA
vV VvV vV VvV Vv Vv Vv Vv v A S

Official partners:

C;‘%}dD A [.72 Faon? Xrc |ab8 wwn 9 SOURCING

on JOURNAL
Association FASHION TECH LAB nyc

AAAAAAAAAA -
ApparelNews E MoDELAB () sourcemap

bleuggpltol

Sponsored by:
e

"Wk, HSBC . 3
mcmws 4&P&Ew  FashionGo @) FIRSTINSIGHT

by Google

B MAZARS JOOI{ LE | SOUK %3§%ﬁ§ H ik

COMMONWEALTH
HILLDUN PACKAGING COMPANY

Learn more and register to attend at www.remode.com
Enter promo code ‘CANREMODE" at checkout for 15% off. Valid until July 31, 2018.




NEW LINES

i ) MICHAEL BUSH LA SHOWROOM BERNADETTE MOPERA BARBARA JAMES 5 SEASONS SHOWROOM
New Lines coninucarom pase s APPAREL Suite 700 Suite 711 Suite 907 Suite 1108
SEASON AFTER SEASON Suite 406 Adria Moss Compania Fantastica Countling Dreams Level 99
Suite 213 The NeW Mart Lola Body Lang_uage Cousin Earl/Sister Mary The River THE VILLAGE SHOWROOM
Alternative Apparel 127 E. Ninth St. TOPSON DOWNS Parker Smith DIAL M REPRESENTING Suite 1106
Brooklyn Brigade Suite 407 Sol-Angeles Suite 715 SHOWROOM Life Clothing
Eyloq NEW SHOWROOMS AFRM CORINA COLLECTIONS Principle Denim S_uite 1002 VOEDERHEIDE SHOWROOM
Hiro Clark HONEY PUNCH CHANTAL ACCESSORIES Suite 702 VALERIE HAMBAS Silver Jeans Co. Suite 1200
Malibu Road Suite 607 INC. Elizabeth & James SHOWROOM YOGINI GARMENTO Henny & Paulie
Mitchell Evan NEW DESIGNERS’ SPAGE Suite 509 Sunglasses Suite 800 Suite 1002 Peace of Cloth
New Wav Suite 810 Niko Ineko JANELLE MOORE SALES Blue Mountain Lovels... Southcott Threads
Boos. Social T ure SHOWROOMFIVE21 Suite 702 Ellipse H.E.M. SHOWROOM SHOWROOM 1205
roject ocia NEW LOCATIONS Suite 600 Consuela Janira, Suite 1003 Suite 1205

NEW LINES Corina Collections has moved gﬁ;ﬁ% Lady g&':g’;‘o%HOWROOM Map noes BLVD aﬁi‘éea; glg(tehing

to Suite 702 CMunki P CRAYOLA SISTERS

Munki Munki PJ’s

gL’?t'iY4\1,\gONG Janelle Moore Sales has JOKEN STYLE No! Sweaters O:goé)deL;M;rley Suite 1003 Shanty
American Heritage moved to Suite 702 Suite 602 KLA SHOWROOM Natty Heydar Some Daze
Samantha Eng Strut LA has moved to Suite  Elsa Barreto Suite 704 Single Sleep ULF Andersson Talisman
TRADE SHOWROOM / , EMBLEM SHOWROOM Suite 901 Suite 1010 ;
Suite 514 moved to Suite 711 Urban Siren Suite 707 Design History Maven West Nautica Backpacks
ASILIO NEW LINES LISA LECHNER SALES Betty & Veronica Hello Nite FASHION LINK/CREATIVE
HATCH Suitg 603 ) Georgette . Troo CONCEPTS
Suitei 800 1S?Etf¥§§ égsrglzz Fitness Couture E:;rgy Eollgctlons LA RUE SHOWROOM Suite 101 1
Frankie B ycl London Suite 904 Altuner Ateliers
SIVRLAKE Trave Nygard Slims Paradise Ranch Designs urte

LA BLEND Pia Rossini Single Dress Pinch \éVBtC ?IigIHING

Suite 402 HASSON COSTA/CULTIVATE ~ SHOWROOM SHIFT SAM. SHOWROOM Lie Co.

APNY Suite 708 Rose Hartman Stitch + Cloth

LIEN & GIEL

Fashion Resources
Agenda

www.agendashow.com

Products and Services: The Agenda trade show is a forum for the
most inspired in the streetwear and action-sports industries to unite.
Lines speak for themselves, and buyers are not intimidated by the
usual overwhelming trade show experience. From the garage-run lines
on the verge of explosion to the well-established elite, Agenda caters
to the needs of buyers and brands that exist on a higher level of design
and aesthetic. With a strong emphasis in style, art, music, and culture,
the Agenda experience is as much a lesson as it is a tool. Make sure
to come to Agenda’s upcoming shows (June 28-29) in Long Beach,
Calif., and Aug. 13-15 in Las Vegas), or for more info go to our website.

The New Mart

127 E. Ninth St.

Los Angeles, CA 90015

(213) 627-0671

Fax: (213) 627-1187

www.newmart.net

Products and Services: In the heart of Los Angeles’ Fashion District
is the landmark New Mart Building. The showrooms of The New Mart
represent the most exclusive and coveted contemporary lings from an
international array of designers and manufacturers. The New Mart is
unique in both architecture and style. The intimate setting creates a

user-friendly experience for visitors. Each of its glass-fronted, uniquely
designed showrooms provides a buying adventure that cannot be
experienced at any other showroom destination. The New Mart is
open year-round to the wholesale trade only and we host over 100
showrooms that carry over 500 collections.

WWIN

www.wwinshow.com

Products and Services: Buyers can look for a whole new show experi-
ence at the semiannual Womenswear In Nevada (WWIN) show at the
Rio Hotel & Convention Center. In addition to showcasing 1,500-plus
womenswear lines under one roof—including top brands and new-
comers in modern updated (misses), traditional, contemporary, petite,
plus, tall, and accessories—WWIN is adding many new features

and enhancements. Among them, a new fashion show joins opening
day's extended hours and wine/cheese reception; the popular daily
complimentary breakfast and lunch offerings will have fresh, fun new
themed menus; big savings at more hotels; new WWIN workshops;
LYFT ride discounts; free parking; show specials and giveaways, and
more. August 1316, 2018, and February 4-7, 2019.

This listing is provided as a free service to our advertisers. We
regret that we cannot be responsible for any errors or omissions
within Fashion Resources.

PROFESSIONAL SERVICES & RESOURCE SECTION

ATTORNEY

SanDiegoBizLaw ..

A GEO's First Call

We koo the business. We attend the confenences.
We can help you with confracts, Iitigation, and
employment law anywhere in Califoméa or fhe country

CONTRACTOR/HANDBAG

-
*

Cultin

Under ona roof = O

Specialists—Spo
Lycra exparts =

BELLAS

ESHION I Toroseses

Fax: (714) 556-5585
bellasfashion.com

www.SanDiegoBizLaw.com 1581 E. St Gerirude P1.
Santa Ana, Ca 92705
619.793.4827 m\tlsiak:'tui?rira'm com
CONSULTANT

Designer/manufacturer with 25 experience as

successful contemporary brands will show you
how to set up your collection/company.

Consulting including: !
* Sourcing £“
* Patterns
= Dyaing
= Coslings
* Samples
* Merchandizing
= Magotiating
= and Moaore...

GALL 213 622{!202
RAGPROCONSULTING@GMAIL.COM|

FIT MODELS

All Sizes - Men
fiL. Print. Showroom. Tradeshows. Rumvay.

951.458.0076 / MsPenny@mpmmodels.com

- Women - Children

MERGERS & ACQUISITIONS

ﬁ;‘!\ THE VELD
é‘ GROUP

‘ \:'\: |I':I:.J\.| I'. :-\.'\'::..II:.\:\:':\.

Considering Selling or Expanding?
* Manufacturing f Distribution
= Perail / Wholesale
The Apparel Industry’s Premiere MérA Brokerage
1,000 Businesses Sold Since 2002!
e thereldgrowp.com
310.652.8353

PRIVATE LABEL

ACE SEWING Lz J ;
MACHINE INC=

s
= Al Kinds ol sewing machines
= Sewing notions & thread
= Fashion Design !'i|||1-|1|i|_-|.
& Dress forms, rulérs, Looals

214 E. 8th St
Los Angeles CA 90014

Tel (213) 622-8345
Fax (213) 622-0142
Acesewing.com

* Pattern & Marking paper
= Salfety pins, hisok & eves

= Elastic, velera, hanger tape
= Cutting room supplies

Our newest advertising platform to secure new
clients in the apparel industry. Contact Terry

Martinez 213-627-3737,
terry@apparelnews.net

PROFESSIONAL SERVICES
& RESOURCE SECTION

Rage

“Real Models for Real Clathes for Hthl People ®°

PRO FIT MODELS

ALL SIZES AVAILABLE

TEAMRAGE@RAGEMODELS.COM

ApparelNews

Contact Terry Martinez at
(213) 627-3737

or terry@apparelnews.net

for advertising information
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CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

Jobs Available Jobs Available Buy, Sell and Trade

www.apparelnews.net

SANCTUARY CLOTHING SENIOR FIT
TECHNICIAN-KNITS & WOVENS

SUMMARY:
As a Senior Fit Technician, you will demonstrate
your excellent garment construction expertise
as you develop accurate tech packs, communi-
cate with cross departments.
RESPONSIBILITIES- Including, but not limited to:
* Attend & active participation in fittings with
Design team & cross functional teams.
* Create accurate tech packs, setting correct
production targets for prod'n tps.
* Communicate with overseas and domestic,
vendors and factories
QUALIFICATIONS:
Ideal candidates should have 6+ year exp. of
actively leading fit sessions.
* Knowledge of patternmaking, grading, spec
revision, pattern correction skills, garment
construction, sewing, measuring and fitting
* Excellent written, problem-solving, decision-
making, and time-management skills
* Computer savvy with Photoshop, lllustrator,
Outlook, Word and Excel
* Background in Women'’s Contemporary
apparel
Please submit your resume along with salary
requirement for immediate consideration to:
recruitment@sanctuaryclothing.com

RECEPTIONIST/ACCOUNTING ASST.
Knowledge of MS Excel, word, Quckbooks exp.,
computer literate, limited supervision when
working, must be organize and self-sufficient,
multi task, will assist Accounting dept. in data
entry and all other duties assigned, preferred
bi-lingual Spanish/English. Min. 1 -2 yrs. exp.
Please send your resume to:
jun@mikenclothing.com

ASSISTANT FABRIC BUYER
Dress manufacturer in Los Angeles is looking
for a person who can assist our Fabric Buying
Department. This person must be able to work
in a fast pace environment. The position re-
quires experience in Word, Excel, and Microsoft
Outlook and must have a minimum of 3 years’
experience working in a fabric dept.

Please e-mail resumes to: juan@beedarlin.com.

P 213-627-3737 Ext. 278, 280
F 213-623-1515

VIET TROLLEY SYSTEM PARTS
For sale - we have approximately 3400 metal
trolleys, 3200 trapezes, 1100 tri-swing
trapezes, 200 plastic trolleys, 50 baskets.

If you are interested in any or all of the
components contact: Chris at 310-529-4474.

PATTERNMAKER
* First to Production
* Updated Missy Sportswear
* Domestic and Import Production
*Vernon Location
hr@kimandcami.com

ApparelNews

Real Estate

WE BUY ALL FABRICS AND GARMENTS
Excess rolls, lots, sample yardage, small to
large qty's. ALL FABRICS! fabricmerchants.com
Steve 818-219-3002 or Fabric Merchants
323-267-0010

FOR LEASE
CREATIVE OFFICE SPACE
LA FASHION DISTRICT
213-627-3754

SPACE FOR LEASE
*In newly renovated Anjac Fashion Buildings in
the heart of Downtown Fashion District ¢In-
dustrial, retail and office space also available
throughout the San Fernando Valley. Retail
and office space also available just south of
Downtown. 213-626-5321 or email info@anjac.
net

*WE BUY ALL FABRICS AND GARMENTS
WE BUY ALL FABRICS AND GARMENTS. No lot
too small or large. Including sample room
inventories Silks, Woolens, Denim, Knits, Prints,
Solids Apparel and home furnishings fabrics.
We also buy ladies', men's & children's
garments. Contact: Michael

STONE HARBOR (323) 277-2777

Hyperlink

your ad for
best results
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For classified information,
contact Jeffery Younger at 213-627-3737 ext. 280
or jeffery@apparelnews.net

For classified advertising:
email classifieds@apparelnews.net or
visit www.apparelnews.net/classifieds

to place your ad in our self-serve system
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happier breang.

Want to turn the tide on ocean pollution? Take a deeper look at cotton. Unlike
synthetic fabrics that leave toxic microplastics in our oceans and waterways,’
cotton microfibers are natural and biodegradable.? Cotton is a high performing
fiber with none of the plastic pollution — being an ocean-friendly fiber just
comes naturally.

1: Accumulation of Microplastic on/Shorelines:Woldwide: Sources and Sinks. Mark Anthony Browne, et al. Environmental
Science & Technology 2011 45/(21), 9175-9179. DOI:110.1021/es201811s

2: THE GENERATION AND AQUATIC BIODEGRADATION OF MICROFIBERES PRODUCED FROM LAUNDERING FABRICS.
Zambrano, M., et al. NC State University, Raleigh, NC, USA. Cotton Incorporated, Cary, NC, USA
* 76% in waste water after:250 days with continued degradation’projected.
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DISCOVER WHAT COTTON CAN DO’






