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A C T I O N  T A G S  &  L A B E L S

y o u r  b r a n d i n g  S P E C I A L I S T s  

aTL

To decrease the threat of counterfeit products in different 
industries, Applied DNA Sciences has introduced a biochem-
istry-based innovation in apparel authentication. By partner-
ing with North Carolina–based thread manufacturer Ameri-
can & Efird LLC (A&E), Applied DNA Sciences unveiled 
a DNA-tagged thread that includes a DNA 
marker, which can test authenticity by adding 
a small amount of activator fluid to a swab that 
has been brushed on the product to collect a 
sample. 

 “Up until now, people used RFID [ra-
dio frequency identification], which is a very 
typical technology, but it’s not specific to the 
brand,” said MeiLin Wan, Applied DNA Sci-
ences’ vice president of textile sales. “You 
can’t use the RFID to go to court. DNA has the 
real big benefit of being considered in court as 
forensic evidence.”

Through investing in anti-counterfeiting 
science at the beginning of the supply chain, 
manufacturers will not only deter counter-
feiters but increase retailer confidence when 
selling to consumers. To test its technology 
and garner credibility for its work, Applied 
DNA Sciences, based in Stony Brook, N.Y., 
partnered with the largest thread manufacturer in the United 
States and second largest in the world.

“More than a year ago, we began to discuss with American 
& Efird the possibility of building in authentication into the 
thread that is used to make the garment,” said Dr. Michael 
Hogan, vice president of life sciences at Applied DNA. “Our 
goal, from a technical perspective, was to build two kinds of 
identification into the thread.”

The technology Hogan and his team developed was a 
method of applying a brand-specific DNA to thread during the 
manufacturing process, but it also includes Beacon, the com-
pany’s proprietary invisible dye. To activate Beacon and prove 

authenticity, the garment is brushed with a swab that becomes 
fluorescent under a black light after activator fluid is applied. 
By swabbing the fabric, testers at the end of the supply chain 
can verify a genuine article without damaging the product. 

“If you’re a buyer and a garment shows up, it should pass 
two tests,” Hogan explained. “One, it should have the Bea-
con on the seam that shows up with the swab. Secondly, they 

could do the test and see that it has the brand-
specific DNA tag. We can produce a different 
DNA for every supply chain.”

Across different industries, Applied DNA 
Sciences has provided DNA tagging as a type 
of verification to ensure authenticity of an ar-
ray of products—from military electronics to 
Pima cotton. With a growing segment of con-
sumers valuing product quality, sourcing and 
manufacturing transparency, this type of tech-
nology provides peace of mind to customers.

“The technology has become smaller and 
more portable. For the first time, now a gar-
ment can show up at a retailer, be swabbed 
and have a DNA test done there,” Hogan said. 
“We’ve just entered a world where it will be 
quite ordinary to ask whether my Brooks 
Brothers or Lacoste shirt or my Versace bag 
has the right DNA on it.” 

By partnering with A&E, Applied DNA 
Sciences found a trusted partner that has been in business 
since 1891. With its array of thread products, A&E’s broad 
client base includes customers who use threads for industrial 
sewing, embroidery, consumer products and technical textiles. 

“Part of our customer base has a need for traceability, 
whether it be for anti-counterfeiting or—if a brand contracts a 
manufacturer or full-package supplier—they want assurance 
that the thread they are specifying ends up in the garments 
they produce,” said Chris Alt, A&E’s executive vice president. 
“Applied DNA had a unique and revolutionary solution.”

Over the course of the past 127 years in business, A&E has 
seen its share of innovative technologies in apparel produc-

tion as the industry evolved. With its own legacy to maintain 
and reputation to uphold, A&E was discerning about the tech-
nology partner it would choose to develop anti-counterfeiting 
products. 

“We were very careful about the technology that we want-
ed to associate our sewing thread with,” Alt said. “One of the 
biggest things that we vetted in the beginning was safety and 
the effect on the end user or consumer as well as our people 
and our own associates in our operations.”

Among its clientele, A&E counts major fashion brands that 
rely largely on a reputation for quality and unique approaches 
to apparel manufacturing. This customer base includes mak-
ers of luxury apparel and accessories, a segment extremely 
vulnerable to counterfeiting. 

“We’ve had positive feedback especially on the luxury side 
of the leather-goods industry, where there are a lot of coun-
terfeit products, specifically in the handbag market,” Alt ex-
plained. “Thread is in a high proportion of the product. When 
you think about the input going into a sewn product, thread 
is one of the lower costs in proportion to the whole article.”

With the apparel resale market growing in popularity, man-
ufacturers of luxury goods that utilize this type of thread can 
increase the secondhand-marketplace value of their products. 
There is also potential for the use of Applied DNA Sciences’ 
technology in another growing textile segment—fabrics man-
ufactured from recycled materials. 

“We have customers that want to tell their recycled story. 
We have a recycled line of sewing thread,” Alt explained. “To 
round out that sustainability recycled story, we could tag it all 
the way down to the sewing thread to know that the sewing 
thread is indeed a recycled product.”

To be certain that his company chose the best technology to 
enhance its thread, Alt explained that there were three factors 
that were most important during the decision-making process.

“We want to ensure that it’s safe, globally available and 
that it can be used across our stable of brands so that it is not 
limited to one type or construction of sewing thread,” he said. 
“[DNA] has versatility, which allows it into all the end mar-
kets and product categories that we sell into.” 

TECHNOLOGY

American & Efird’s DNA 
thread

Creating Thread DNA to Ensure Apparel Authenticity
By Dorothy Crouch Associate Editor  
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TEXTILE TRENDS
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Striations Abound 

ECLAT Textile Company

Stripes are one of the most classic fabric patterns. They go from 
wildly bold to skinny seersucker stripes. In the fashion world, stripes 
keep on giving year after year.

Fabric Selection Inc. Fabric Selection Inc. Philips-Boyne Corporation
Philips-Boyne 
Corporation

Philips-Boyne 
Corporation

Philips-Boyne 
Corporation

Cinergy Textiles, Inc. Cinergy Textiles, Inc. Cinergy Textiles, Inc.

Cinergy Textiles, Inc.

EKB TextilesEKB Textiles Robert Kaufman Fabrics Fabric Selection Inc. Fabric Selection Inc. Fabric Selection Inc.

Fabric Selection Inc. Fabric Selection Inc.

Celebrating Squareness
Checks and plaids are beloved classic patterns, which evoke feelings of tradition and nos-

talgia dating back to the 18th century. In recent years, plaids have been a growing trend seen 
on the runways for every kind of consumer. Hipsters and surfers have made plaid a part of 
their uniform. Plaid is one pattern that may never go out of style.  
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P H I L I P S - B O Y N E 
C O R P O R A T I O N

Est. 1949

Philips-Boyne Corporation
135 Rome Street

Farmingdale, NY 11735

P(631) 755-1230 
F(631) 755-1259

www.philipsboyne.com

 Over 3 million yards of shirting weight cotton 
wovens stockedin the New York area—
Making designers dreams come true!

Photographer: Tadashi Tawarayama
Store Name: CANVAS boutique & gallery
Our names: Jacqueline “Jac” Forbes, Arlington Forbes
Jac and Arlington shirts by CANVAS. MALIBU 
Left: Maggie Barela, Sales Agent
Make-up by Kristy Goslin

O V E R  S I X T Y- N I N E  Y E A R S  S E RV I N G  
T H E  D E S I G N  C O M M U N I T Y

We are now carrying wide goods in 
addition to our Japanese textiles!

TEXTILE TRENDS

Robert Kaufman Fabrics Greene Textile

Bossa

Greene Textile EKB Textiles Spirit Lace Enterprise

Cinergy Textiles, Inc. EKB Textiles

Bossa

Cinergy Textiles, Inc. Cinergy Textiles, Inc. EKB Textiles

Robert Kaufman Fabrics Robert Kaufman Fabrics

Robert Kaufman Fabrics

Robert Kaufman Fabrics Robert Kaufman Fabrics Robert Kaufman Fabrics

Talk About Fun
In the 1800s, textile manufacturers began making print fab-

rics with recognizable images. The practice became more pop-
ular in the early 20th century. Conversation prints and other 
fun fabrics allow the buyer to express the lighter side of life. 
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WWhen your brand name becomes synonymous 
with your product category, you know you are 
doing something right. So it is with Pantone, 
the name everyone knows when it comes to 
thousands of color standards. Since the early 
1960s, when Pantone first became the tonal 
touchstone for the graphics industry, Pantone 
hasn’t simply joined a market category, it has 
defined it.

That was then, and this is now, when 
Pantone’s influence has extended way beyond 
ink and the print world and into, among its 
many venues, fashion. In June, the New Jersey–
based company announced its latest creation, a 
203-color-palette collection of super-saturated, 
eye-popping colors designed specifically for 
polyesters and the many iterations of new man-
made fabrics that make up the 
explosively popular athleisure, 
swim, and fitness markets. 

The Polyester Swatch Set is 
a natural evolution for Pantone, 
which first waded into textile and 
apparel waters in 1987, offering 
fabric-appropriate pigments 
in addition to print inks. That 
step was followed closely in the 
1990s by its expansive cotton 
swatch collection and in 2011 
with Nylon Brights.   

“We do see it as an 
evolution,” says Laurie 
Pressman, vice president of 
the Pantone Color Institute, 
Pantone’s trend-tracking division, 
which annually comes out with 
its influential Color of the Year. 
“With the trend toward man-made materials exponentially 
increasing, we saw this as more in line with what the market 
is doing now.” 

The unique colors of the Polyester Swatch Set 
complement, but do not intersect with, Pantone’s Cotton 
Swatch Library of 2,310 colors, for good reason. As Lisa 
Charkowick, product manager for Fashion, Home and 
Interiors products, explains it, “You want to have a standard 
that is closest to the end use of what you are doing.” While 
cotton is the most stable fabric for color reproduction, 
“the depth of saturation of color wouldn’t be there,” she 
continues. “The palette for polyester materials is different 
than cotton—the colors achieved in polyester is different 
than what you can achieve with cotton.” 

The 203-color swatch set, dyed on 100 percent 
polyester knit, was the product of more than a year of 
selection, experimentation, and testing. There are eye-
popping brights, to be sure, but also 
a range that includes softer neutrals, 
blush tones, and pastels to mid-tones 
and dramatic darks. 

The mix “is based on what we 
thought were the most important 
color ranges we had to bring out in 
the market,” Pressman says. “Our 
goal is to ensure that our clients have 
in their hands the colors consumers 
would be looking for. It had to be 
a strong collection that crossed all 
color families that we thought were 
salient, what was critical. It’s like what 
we do with our color forecast each 
season—calling out the particular 
yellow or blue that will be on trend.” 

Key to the development process 
was collaboration: the trend spotters 
and prognosticators both within 
and outside the Pantone company, 
forecasters on synthetic material 

trends, and the clients themselves with 
whom, Pressman says, “we work closely to 
better anticipate what people will need.” 

The colors are rigorously tested in-house 
to ensure their reliability—“far be it for us to 
put something out there our clients can’t 
achieve in the real world,” Charkowick says.

And so, it came down to 203 colors—not 
200 or 225. “There’s a lot of thought process 
behind choosing the colors,” Charkowick 
says. In fact, she notes, Pantone’s careful 
curation of colors is the collection’s true 
strength. “It’s not about having thousands of 
colors,” she says. “These are the right colors 
for what the market needs.”

 The complete 203-color Polyester 
Swatch Set, which sells for $749, is available 
in a storage case of 2" x 2" removable 

swatches, as well as individual colors in 4" x 4" swatches 
costing $14.25 each that unfold to 4" x 8" for visualization, 
specification, and instrumental evaluation. Polyester Spectral 
Data—the exact dye recipes for each color—will be available 
late August. 

Having standards with set color recipes builds a level of 
instant communication that is increasingly valuable in time 
and cost savings, with manufacturing sometimes taking 
place around the world and speed-to-market accelerating 
at a lightning-fast pace. “When everything is speed, speed, 
speed, to have a color standard in these intense, saturated 
colors, it’s good for the design team, good for the factory,” 
says Charkowick.  

And color, as Pressman points out, is becoming an 
even more important selling tool in the fast-paced world of 
fashion, influencing, she says, 50 percent to 85 percent of 
“ideas and product-purchase decisions.” For the 20-year 
Pantone veteran, color education is both her “mission” and 

her “passion.” 
“Color influences everything, how we 

feel psychologically and physiologically,” 
she says. “It’s the first thing we see when 
we open our eyes in the morning, it’s 
the first thing that will engage you. We 
live in a very visual world, even more so 
now. Color is what connects us to our 
environment and the things we love.”

Not all of the appeal is purely 
visual. “Everything is in the naming,” 
Pressman says. “I look at some of 
the more interesting colors that stand 
out—Blueberry Pancake, Lime Zest. It 
absolutely engages you, it speaks to the 
lusciousness of that blue, the freshness 
of the yellow-based green. You want that 
swatch.”  

 The recent launch of the Polyester 
Swatch Set was “welcome,” Pressman says, and the response 
“happiness—it gives people the depth of color they are looking 
for in the market.”

“One of the things burned into our brains,” Pressman goes 
on, “is this is not about ‘right now’ for the consumers. It’s based 
on trends, looking forward, forward, forward. We are leading the 
market, and we are listening. Our clients expect us to have the 
right colors in the palette, not just navy blue but the right navy 
blue. So when someone walks in to buy that shirt, it’s different, 
it’s on trend. We are informing our clients of the colors they will 
need to have in their product to best engage consumers to 
purchase.”

With its new Polyester Offering, Pantone proves 
why it became and remains the world leader in 
global color standards 

ADVERTISEMENT

support@pantone.com
P: 201-935-5500

Pantone.com/polyester

203 new 
colors on 
polyester

2" x 2" 
swatches 
included 
in the set

4" x 4" 
swatch 
cards

Polyester 
Swatch 
Set

Pantone fp 080318.indd   1 8/1/18   10:49 AM
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 Botanical Blooms Floral-printed fabrics have been a fashion staple for cen-
turies. They replaced the practice of wearing fresh floral 
wreaths and brooches. During the Middle Ages, European 
merchants imported floral prints from the East. The popular-
ity of floral prints has never wavered. 
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Fabric Selection Inc.

Solstiss

Solstiss

Fabric Selection Inc. Fabric Selection Inc. Fabric Selection Inc.

Fabric Selection Inc. Fabric Selection Inc. Fabric Selection Inc.

Spirit Lace Enterprise Spirit Lace Enterprise Fabric Selection Inc.

Solstiss Solstiss

TEXTILE TREND DIRECTORY
Asher Fabric Concepts,  
(323) 268-1218, www.asherconcepts.com

Bossa, (949) 247-6005, www.bossa.com.tr 

Cinergy Textiles, Inc.,  
(213) 748-4400, www.cinergytextiles.com 

ECLAT Textile Company,  
(213) 624-2633, www.eclatusa.com 

EKB Textiles,  
(213) 749-3666, www.ekbtextile.com 

Fabric Selection Inc.,  
(213) 747-6297, www.fabricselection.com 

Greene Textile,  
(323) 890-1110, www.greenetextile.com 

Kalimo,  
(213) 628-3953, www.kalimo.com.br

La Lame, Inc.,  
(212) 921-9770, www.lalame.com 

Philips-Boyne Corporation,  
(631) 755-1230, www.philipsboyne.com 

Robert Kaufman Fabrics,  
(800) 877-2066, www.robertkaufman.com

Solstiss,  
(213) 688-9797, www.solstiss.com 

Spirit Lace Enterprise,  
(213) 689-1999, www.spiritlace.com 

Texollini,  
(310) 537-3400, www.texollini.com
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TRIMS, ACCESSORIES & BRANDING

DIRECTORY
3A Products of America, (213) 749-0103,  
www.us3a.com 

Action Tags & Labels, (424) 653-6368,  
www.kagantrim.com 

Four Star Trims, Inc., (213) 622-9333,  
www.fourstartrim.com 

Kagan Trim Center, (323) 583-1400,  
www.kagantrim.com 

Planet Bling, (201) 880-9240,  
www.planetbling.net 

Rudholm Group, (212) 933-9588,  
www.rudholmgroup.com 

Universal Elastic, (310) 247-8700 
arya@universalelastic.com 

V Studio Group, (323) 376-0625,  
www.jminternational.com 
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Color 
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With sustainability the buzz-
word for responsible fashion, 
H&M has launched a collection 
for Fall/Winter 2018 that incor-
porates recycled textiles, which 
include cashmere and velvet 
made from recycled polyester.

The collection, with romantic 
silhouettes with a modern edge, 
debuts Sept. 27 and will be sold 
online only. 

The conscious-exclusive col-
lection has a range of womens-
wear, lingerie, shoes and acces-
sories. Key separates include a 
full-length black coat with an 
oversized collar and waist-high 
side slits made from a recycled 
wool blend. A sequined flora 
jacket made from recycled PET 
bottles is great for more-formal 
occasions, and a long, printed 
dress with voluminous sleeves 
and a deep-V back is made from 
100 percent organic silk. 

Accessories include sculp-
tural earrings made from recy-
cled plastics, black-sock booties 
made from recycled polyester 
and Tencel, a printed scarf with 
long fringe in a Tencel blend, 
and a black-shoulder piece with 
recycled velvet circles attached 
to long ribbons and a black-se-
quined hoodie/balaclava. 

‘We are absolutely thrilled to 
be launching a Fall/Winter con-
scious-exclusive collection,” said 
Ann-Sofie Johansson, creative ad-
viser at H&M. “It started with a 
desire to create a statement coat in 
a sustainable material that could 
be worn for both special occa-
sions and day-to-day life but then 
evolved into something more sub-
stantial by merging the journey of 
historical artifacts with a modern 
design sensibility.”

The col lect ion also uses 
leftover Econyl from H&M’s 
Spring/Summer 2018 collection.

Other manufacturers are join-
ing the effort to recycle and be 
ecologically conscious. In 2016, 
Zara launched a sustainable col-
lection made of organic cotton, 
recycled polyester and Tencel. 

Most of Zara’s sustainability 
efforts before were focused on 

eco-efficient stores and decreas-
ing electricity and greenhouse-
gas emissions.

In 2015, it started reusing 
packing supplies as part of its 
2020 goal of zero landfill waste.

Since 1993,  Patagonia , 
based in Ventura, Calif., has 
been making recycled polyester 
from plastic soda bottles. 

Today, the company also re-
cycles unusable manufacturing 
waste and worn-out garments 
into polyester fibers to produce 
clothing. Patagonia’s recycled 
polyester goes into Capilene 
base layers, shell jackets, board 
shorts and fleece. 
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Features include:

Crystal by
bierrebi International
8725 NW 18th Terrace, Suite 304,
Doral, FL 33172 - USA
ph. +1 305 456 1082
info@crystal-cut.it
www.crystal-cut.it

Innovation…tailored

Top quality, single-ply automatic 
cutting for the fashion, automotive 
and home textiles industries, now 
available with two innovative 
features, Vision and Slide Away.

Image management and pattern 
matching placements (stripes & checks,
prints, etc.).
A high resolution camera captures the 
fabric texture and a latest generation 
software creates the best placement.

Vision: 

Slide Away:
Automatic unloading system to increase 
the productivity.  In a few seconds, it is 
possible to start again the cutting process 
while the operator collects the material 
just cut.

NEWS

By Deborah Belgum Executive Editor

H&M Launches Collection With Recycled Cashmere, Velvet and Eco-Conscious Fabric
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TEXTILES
Asher Fabric 
Concepts
950 S. Boyle Ave.
Los Angeles, CA  90023
(323) 268-1218
Fax: (323) 268-2737
sales@asherconcepts.com
www.asherconcepts.com
Products and Services: To address the 
need for innovative temperature-regulating 
knit fabrics in the activewear market, Asher 
is introducing Cool Sport, spun on Asher’s 
new Santoni knitting machines, which cre-
ate micro gauge knits for pure smoothness 
and compression. In 1991, Asher Fabric 
Concepts, based in Los Angeles, trans-
formed the apparel industry by offering 
cutting-edge, high quality, “Made in U.S.A” 
knits for the contemporary fashion, athletic, 
and yoga markets. Since then, the company 
has become internationally known for its 
premium quality, knitted constructions with 
and without spandex, along with its creative 
print design and application. Asher Fabric 
Concepts provides fabric development, 
knitting, dyeing, and finishing in addition 
to fabric print design and printing capa-
bilities based on each customer’s needs. 
The company differentiates itself from the 
competition by offering proprietary textiles 
and by continually updating and innovating 
every aspect of textile design and produc-
tion. With an in-house design team, new 
prints are constantly added to its collection, 
and color stories are updated seasonally.

bierrebi 
International
8725 NW 18th Terrace, Suite 304
Doral, FL 33172 
(305) 456-1082 
Fax: (786) 454-4962
info@bierrebiusa.com

www.bierrebi.com
www.crystal-cut.it
Products and Services:  bierrebi is the pre-
mier partner for the automated cutting of 
fabric for the garment and apparel indus-
tries. It designs and manufactures automatic 
machines that increase manufacturing effi-
ciencies and reduce raw material waste while 
improving product quality and consistency. 
The company has been operating globally for 
more than 50 years. Crystal® is the latest 
breakthrough in automatic single-ply cutting for 
high end, prototyping, samples, and small lots. 
It cares for the environment, with its low power 
consumption, as it does not require suction 
for fabric retention. Thanks to an innovative 
double-blade system, it cuts using pressure 
without damaging the fibers. Crystal enables 
quick, high-quality cutting, integrating perfectly 
with an efficient production line. Contact us for 
a complimentary consultation.

Design Knit Inc.
1636 Staunton Ave.
Los Angeles, CA 90021
(213) 742-1234
Fax: (213) 748-7110
www.designknit.com
shalat@designknit.com
Contact: Shala Tabassi
Products and Services: Design Knit, Inc. is 
a knit-to-order mill based in Los Angeles spe-
cializing in the development and production of 
high-quality, sheer to heavyweight knits for 
the designer and contemporary markets. They 
will be featuring new innovations including, 
but not limited to: cashmere, cotton, linen, 
silk, wool, rayon and Modal blends. ProModa, 
Tencel, MircoTencel, Supima blends includ-
ing our luxe collection. Denim-inspired knits. 
Cut-and-sew sweater knits. Fashion-forward 
activewear/athleisure collection.

Fabric Selection Inc.
800 E. 14th St.
Los Angeles, CA  90021
(213) 747-6297
Fax: (213) 747-7006

www.fabricselection.com
info@fabricselection.com
Products and Services: Fabric Selection Inc. 
is a premier wholesale fabric supplier, provid-
ing the highest quality textiles and in-house 
designs to designers and manufacturers in the 
Los Angeles area and beyond. Our assortment 
and specialty is vast, including basics, novel-
ties and prints in both knits and wovens.  All 
of our print designs are copyrighted. We have 
polyester, spandex, rayon/spandex and more 
unique fabrics to inspire your next fashion 
collection, and will work with you to get a price 
that will fits your bottom line. Visit us at the LA 
Textile show, California Market Center, October 
3–5, Booth #2005.

Greene Textile
7129 Telegraph Road
Montebello CA 90640-6609
(323) 890 1110
www.greenetextile.com
greenetextile@sbcglobal.net
Products and Services: Textile industry vet-
erans and experts, catering to quality-oriented 
garment manufacturers. Most fabrics are 
produced in the USA. GOTS-certified yarn, 
locally dyed, printed and finished in California. 
Commitment to customer service and pricing to 
meet all budgets. With extensive relationships 
with factories throughout Southern California, 
we produce knitted fabrics from basic jersey 
to novelty knits, both custom and open line. 
We use yarns from combed poly cotton and 
micromodal to cotton spandex. These are just 
a few of the yarns that we have available, and 
many fabrics are produced in Los Angeles. Our 
print division offers many patterns,  catering to 
customers looking for a simple stripe or custom 
patterns. Please visit our website and reach 
out.  Let’s speak today!

Interfilière
www.eurovetamericas.com
Products and Services: INTERFILIÈRE 
is the leading trade show for intimates, 
beachwear, and swimwear fabrics. The 
show takes place  Oct. 17–18 in New York 

swisstulle Ltd. is a leading 
European bobbinet and warp knit 
manufacturer with headquarters 
in Switzerland, founded in 1912.

•  Factories in Switzerland and 
UK

•  Servicing Bridal, Haute 
Couture, Pret-a-Porter, Lingerie 
and Embroidery Market

•  Experts in high quality Silk and 
Cotton Bobbinet, as well as, 
Rigid or Elastic Rachel Tulle

•  Innovation
•  Quality
•  Unparalleled Customer Service
•  Custom orders welcome

Contact:  Martina Callegari 
will be pleased to show you 
our collection, m.callegari@
swisstulle.ch or visit www.
swisstulle.ch

Spirit Lace 
Enterprise 
Your best fabric resource 
for Bridal Gowns and 
Haute Couture
 
Featured at the Oscar and 
Emmy Awards red carpet 
events, celebrity weddings 
and performances

• Lace
• Embroidery
• Appliqué and more

Innovative designs
In-house customization

Visit our showroom at:
110 E. 9th St. 
#A761-A763
Los Angeles, CA 90079
(213) 689-1999
 www.spiritlace.com

View our latest 
collection at 
LA Textile Show
Oct. 3–5, 2018 
Booth #800
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Meet the top international mills specialized 
in lingerie, daywear, swimwear & activewear.

October 17 - 18, 2018 at The Tunnel
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and Sept. 26–27 in Shanghai. EUROVET 
is the undisputed world leader in lingerie 
and swimwear, with international events 
in Paris, New York, Shanghai, Hong Kong, 
Las Vegas, Cannes, and Moscow. It is also 
the French reference for sports textiles and 
equipment trade shows. 

Pantone
(888) PANTONE
www.pantone.com
Products and Services: Pantone pro-
vides a universal language of color that 
enables color-critical decisions through 
every stage of the workflow for brands 
and manufacturers. More than 10 million 
designers and producers around the world 
rely on Pantone products and services to 
help define, communicate and control color 
from inspiration to realization—leveraging 
advanced X-Rite technology to achieve color 
consistency across various materials and 
finishes for graphics, fashion, and product 
design. Pantone Standards feature digital 
and physical color specification and work-
flow tools. The Pantone Color Institute™ 
provides customized color standards, brand 
identity, and product color consulting as well 
as trend forecasting inclusive of Pantone 
Color of the Year, Fashion Runway Color 
Trend Reports, color psychology, and more. 
Pantone B2B Licensing incorporates the 
Pantone Color System into different products 
and services, enabling licensees to com-
municate and reproduce approved Pantone 
values and improve efficiencies for their 
users. Pantone Lifestyle brings color and 
design together across apparel, home, and 
accessories.

Philips-Boyne 
Corporation
135 Rome St.
Farmingdale, NY 11735
(631) 755-1230
Fax: (631) 755-1259

www.philipsboyne.com
sales@philipsboyne.com
Products and Services:  Philips-Boyne Corp. 
offers high-quality shirtings and fabric. The 
majority of the line consists of long-staple 
Egyptian cotton that is woven and finished 
in Japan. Styles range from classic stripes, 
checks, and solids to novelties, Oxfords, 
dobbies, voiles, Swiss dots, seersuckers, 
ginghams, flannels, and more. Exclusive broad-
cloth qualities: Ultimo, Corona, and Superba. 
Knowledgeable customer-service team, imme-
diate shipping, and highest-quality textiles. 
Philips-Boyne serves everyone from at-home 
sewers and custom shirt-makers to couture 
designers and branded corporations.

R.C. International 
Fabrics Inc.
3001 S. Main St.
Los Angeles, CA  90007
(213) 744-0777
Fax: (213) 744-0940
ray@rcfab.net
www.rcfab.net
www.garmentdyefabrics.com
Products and Services: R.C. International 
Fabrics, Inc. has been inspiring the fashion 
industry since 1990. We are an importer and 
converter of domestic knit and woven fabrics, 
carrying novelties and basic items such as 
gauze, viole, lawn, poplin, twill, corduroy, den-
ims, and much more. Fabrics in stocked in Los 
Angeles with low minimums.  We have solids, 
yarn dyes and textures and are available as 
stretch and non-stretch. We also specialize in 
PFD, prepared for garment dye fabrics. RCIF 
works close with design teams and mills to 
create the newest and most creative textures 
and novelty items. Divisions consist of Junior 
Line, managed by Cyrous Gabbay, and the 
Contemporary, Missy, and PFD lines [PFD 
Heaven], managed by “Ray” Gabbay. The 
company’s direction has been leaning toward 
using more and more of organic, bamboo, 
modal, Tencel, echo friendly fibers to create 
beautiful, soft, and comfortable fabrics. Visit 
us the LA Textile show, CMC building, 110 E. 
Ninth St., Oct 3–5.

Robert Kaufman 
Fabrics
129 West 132nd St.
Los Angeles, CA 90061
(800) 877-2066
Fax: (310) 538-9235
www.robertkaufman.com
info@robertkaufman.com
Products and Services: Robert Kaufman Co., 
Inc. is an importer and converter with national 
and international representation, stocking a 
wide variety of printed, yarn-dyed, and solid 
wovens and knits as well as denims. In busi-
ness for over 70 years, Robert Kaufman Fabrics 
has been delivering the highest-quality service 
to manufacturing clients in the U.S. and around 
the world in a variety of markets, including 
childrenswear, womenswear, contemporary, 
juniors, men’s sportswear, maternity, uniforms, 
special occasion, accessories, and home fash-
ions. In addition to an extensive catalog of 
on-trend design collections released every 
quarter, we offer domestic in-stock programs 
with low minimums as well as customized 
fabric design, development, and sourcing for 
prints, yarn-dyes, and solids. All fabrics are 
available for sampling. We also drop ship for 
customers with off-shore production needs. 
Robert Kaufman Fabrics sells wholesale and 
to the trade only. 

Spirit Lace 
Enterprise
110 E. Ninth St., Suite A761-A763
Los Angeles, CA  90079
(213) 689-1999 
info@spiritlace.com
www.spiritlace.com
Products and Services: Our fabrics and 
textiles are carefully chosen from around 
the world, mainly European and Oriental 
regions. We carry different types of laces and 
embroideries such as Chantilly lace, Alençon 
lace, Venice lace, all over embroideries with 

➥ Resource Guide page 14

Gauze/DBL Face 

Voile / Lawn 

Poplin 

Chambray 

Oxford 

Sheeting/Pocketing 

Denim/Twill

Sateen

Cotton 

Linen 

Poly 

Rayon 

Tencel 

Modal

 

Stretch & None Stretch 

Yarn dyes / Solid 

Jacquard/ Dobbies

Embroidery/Eyelet

Corduroy/Velveteen

Novelties

Seersucker

Los Angeles Warehouse , Overseas Drop shipments

Specializing in Wovens, PFD/PFP

Fabrics  in Stock

R C
I n t ' l  F a b r i c s  I n c .

Info@Rcfab.net
(213) 200-4957

" Insp i r i ng  fash ion  i ndus t r y  s ince  1989"

www.Rcfab.net 
www.Garmentdyefabrics.com

B"H

Impor te r ,  Domes t i c  Conver te r

3001 S. Main St.  Los Angeles, CA 90007   Tel: (213) 744-0777  Fax: (213)744-0940

Let us know what you need;

We Keep

Visit us the 
LA Textile show 

California Market 
Center

Oct. 3-5

accessories

Buttons
Belts

Buckles
Elastics

Hardware
Hang Tags

Heat Transfers

Labels
Lace

Patches
Pins

Rhinestones
Tapes

Zippers

Sales@tbacinc.com
213-747-8442

152 West Pico Blvd.
Los Angeles, CA 90015
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or without beads, embroidered fabric with 
3-dimensional appliques, handmade appli-
ques, tulles, trims, etc. We work with bridal 
designers and haute couture fashion brands 
across the country.  Most of our articles are 
in stock at the California Market Center. 
In-stock items require no delivery turn time. 
We help customers to arrange either p/u 
or delivery; others might vary from three 
weeks to nine weeks (not including shipping 
time). Our collection is updated according to 
forecasting trends every season.  More than 
20 years of experience. Please visit us at the 
LA Textile show, California Market Center 
(CMC), Oct. 3–5, Booth #800.

Studio 93
110 E. Ninth St., Suite A712
Los Angeles CA 90079
(213) 277-9988
https://studio93.info
Products and Services: Studio 93 stands 
as a platform that supplies a vast range 
of high-quality knits and woven whilst pro-
viding a consistent and reliable sense of 
individuality and exclusiveness through their 
textiles and services. Studio 93 caters to 
anyone from designers to manufacturers 
looking for high-quality fabrication at afford-
able prices and flexible quantities. They 
strive to accommodate to all your needs with 
fabrics that best represents and compli-
ments your style and silhouettes.

swisstulle
Contact: Martina Callegari, Sales Director
+41 (0) 71 969 32 32
Fax: +41 (0) 71 969 32 33
m.callegari@swisstulle.ch
S.Godinho@swisstulle.ch
swisstulle.ch
Products and Services: Founded in 1912. 
We are one of the leading warp knit Tulle and 
Bobbinet Tulle manufacturers, producing in 
Switzerland and England. Our expertise is 
rigid and elastic warp knits for fashion cat-

egories such as bridal, haute couture, and 
lingerie as well as the embroidery markets, 
including technical applications that excel in 
performance and quality. We have the lat-
est machinery with a staff that guarantees 
quality standards. We cover the whole range 
of widths with special focus on large widths, 
resulting in exclusive wide seamless fabrics. 
Integrated dyeing and finishing is an essen-
tial part of our quality and service strategy. 
swisstullle has just developed the world’s 
thinnest tulle, made of delicate fabric, so 
thin that from a distance it can be made to 
look like it’s not a fabric at all, just a layer of 
color! Reach out and let us work with you on 
your next collection.

Texollini
2575 El Presidio St.
Long Beach, CA 90810
(310) 537-3400
www.texollini.com
Products and Services: Capabilities that 
inspire. For 30 years, we have manufactured 
our collection of more than 5,000 European-
quality fabrics in our Los Angeles–based 
facility. We offer faster deliveries, superior 
quality control, and vertically-integrated 
services (including circular knitting, design, 
R&D, dyeing, printing, and finishing) for 
all major fashion categories. Contact us 
now to find out how we can help you 
#EmpowerFashion.

TRIMS, 
ACCESSORIES 
AND BRANDING
3A Products of 
America
1006 S. San Pedro St.
Los Angeles, CA 90015
(213) 749-0103
www.us3a.com
Contact: Wayne Jung
Products and Services: 3A Products of 
America is a symbol of quality, serving you 
since 1975. Send your samples to us. We will 
help you save money. Custom orders to meet 
your needs: snaps, knitted elastic, zippers, 
webbing, buckles, and buttons with your logo. 
We offer threads, labels, accessories, interlin-
ing, display equipment, fabric and product 
sourcing, website design, printing, and promo-
tional items. Fast services are our first priority.

California Label 
Products
13255 S. Broadway
Los Angeles, CA 90061
(310) 523-5800
Fax: (310) 523-5858
Contact: Tasha
www.clp.global
info@californialabel.com
Products and Services: California Label 
Products has been servicing the apparel 
industry for 20 years.  Our in-house Art 
Department can help develop your brand 
identity with an updated look or provide 
you with a quote on your existing items. 
Our product list not only consists of woven 
labels, printed labels, heat transfers, size 
tabs, RFID price tickets, and custom hang-
tags, but we also have a service bureau with 
quick turn time and great pricing. We are 

End to End Apparel 
Manufacturing Services

Affordable prices and flexible
quantities!

213-277-9988 appointment@studio93.infowww.studio93.info

STUDIO 93,LLC

Wide range of fabrication
and colors to choose from!

S T U D I  O  9 3

Regular & Deadstock
Wholesale Fabric Supplier

Print  
+ Online  

+ Archives 
= Total Access

Get Yours Today 
and Save 75%! 
Call toll-free 

(866) 207-1448

215 W. 40th Street 5th Floor, New York, NY 10018
Tel: 212-921-9770 Fax: 212-921-8167

Continued from page 13

Resource Guide

GET INTO THE 
NEXT TEXTILE 

ISSUE

(213) 627-3737 
apparelnews.net

Call Terry Martinez 
for special rates
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dedicated to setting the highest standard 
of excellence in our industry.  Above all, we 
value quality, consistency and creating solu-
tions that work for you. Check our website for 
a full product list or call or email us.

Kagan Trim Center
Action Tags and 
Labels
3957 S. Hill St (2nd Floor) 
Los Angeles, CA 90037
(424) 653-6368 
Fax: 323-583-4700
www.kagantrim.com
crubinfeld@actiontagsandlabels.com
Products and Services:  Kagan Trim Center 
proudly announces the opening of a new 
Brand ID division, Action Tags and Labels. 
Along with Fulflex Elastomerics, manufac-
turer of the highest-grade rubber elastic 
made worldwide, we bring well over 150 
years of apparel supply experience and 
expertise. Action Tags and Labels provides 
the very best in Brand ID, backed by the 
world-renowned and most respected name 
in the apparel supply-chain industry. Let’s 
collaborate to make your brand stand out 
from the rest. Convenient locations in the 
USA, China, Hong Kong, and Central America 
providing competitive pricing. We look for-
ward to building a long-term, mutually 
beneficial business partnership with you.

La Lame, Inc.
(212) 921 9770
www.lalame.com
Products and Services: We at La Lame have 
captured the attention of a fabulous Italian 
digital printer and source for very exclusive 
print and “FOIL” solids for use in swimwear, 
sportswear, dresses, and intimate loungewear. 
Our “Beat Goes On” is the French assortment 
of woven/stretch. This collection is unique in 
its attraction of yarn-dye fabrics that apply to 
many apparel lines. Also, we are proud to claim 

our post-surgical fabrics with great compres-
sion and recovery are performing very well with 
leading medical garments, some with copper 
yarn that enhances their performance. We are 
now linked with a major knitting and finishing 
company in the USA that is the source for all 
apparel companies that must have a MADE IN 
THE USA label. We also supply beautiful lace 
fabrics from the finest mills in Europe. Visit 
the new La Lame showrooms at 215 W. 40th 
St. in New York by calling Glen Schneer, Adrian 
Castens, or Joel Goldfarb.

Progressive Label Inc.
2545 Yates Ave.
Commerce, CA 90040
(323) 415-9770
Fax: (323) 415-9771
info@progressivelabel.com
www.progressivelabel.com
Products and Services: Progressive Label 
is dedicated to helping companies develop 
and showcase their brand identity. From logo 
labels and hangtags to care/content labels 
and price tickets, we will develop, produce, 
and distribute your trim items worldwide. We 
specialize in producing custom products that 
will meet your design and merchandising 
needs. We successfully launched production 
of RFID price tickets last year. This demand 
is being greatly driven by the big retailers 
such as Macy’s and Target. Our growth and 
market dynamics have resulted in opening 
up a production center in Tijuana, Mexico. 
We have also added advanced die cutter 
technology in our Los Angeles production 
center to streamline our production efforts 
and to strengthen our packaging capabili-
ties. A very important part of our business 
is FLASHTRAK, our online ordering system 
for price tickets, custom products and care 
labels. Our mission is to deliver high-quality 
products at competitive prices, wherever 
they are needed for production. We under-
stand the rush nature of this industry and 
strive to meet the tight deadlines facing our 
customers.

The Button/
Accessory Connection
152 West Pico Blvd.
Los Angeles, CA 90015
(213) 747-8442
(877) 747-8442 (Outside California)
www.tbacinc.com
Products and Services: tb/ac inc. has 
proudly supplied trims and accessories to 
small to big fashion brands for 30 years. 
Specialists in custom, BRANDING (logo) trims 
and accessories: hang tags, tables, heat 
transfers, elastics, patches, tapes, zipper 
pulls and more. We offer a wide variety of 
BASIC, generic trims and notions available 
in our catalog (tbac.com/catalog) with stock 
options or made-to-order: buttons, beads, 
hardware, studs, zippers, and more. Our prod-
uct range also consists of unique, NOVELTY 
fashion trims and accessories, tapes, running 
yardage, rhinestone/beaded heat transfers, 
appliqués, and more. To learn more about our 
product offerings or to source specific trims or 
accessories, contact us directly at sales@
tbacinc.com. Headquarters  and showroom  
in downtown Los Angeles. Global sourcing and 
distribution. Endless possibilities.

Telephone: (323) 890-1110 / Fax: (323) 890-1180
www.greenetextile.com

Email: Greenetextile@sbcglobal.net
Contact: Ira Bashist

• 100% Cotton
• Cotton/ Modal
• Tri- Blend
• Poly/ Cotton Rayon/ Spandex
• Cotton/ Spandex
• Wet/ Pigment Prints
• Jersey
• Fleece
• French Terry
• Thermal
• Interlock
• Double Knits/ Single Knits

Stock
PFD

GOTS Certified Cotton
GOTS Certified Cotton  

W/ Spandex
Organic Cotton/ 
Recyclyed Poly

Bamboo/Cotton/Spandex

 

Greene Textiles inc 
Telephone: (323) 890-1110 / Fax: ( 323) 890-1180 

www.greenetextiles.com 
Email: Greenetextiles@sbcglobal.net 

Contact: Ira Bashist 
 100 % Cotton 
 Cotton/ Modal 
 Tri- Blend 
 Poly/ Cotton Rayon/ Spandex 
 Cotton/ Spandex 
 Wet/ Pigment Prints 
 Jersey 
 Fleece 
 French Terry 
 Thermal 
 Interlock 
 Double Knits/ Single Knits 

 

Stock 

PFD 
ORGANIC COTTON 

ORGANIC COTTON W/ SPANDEX 
ORGANIC/ RECYCLED POLY 

BAMBOO/ COTTON 
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FABRIC SELECTION INC.
Leading textile wholesale company with outstanding 
sales and service expertise for over 25 years

fabricselection.com 

213-747-6297 
info@fabricselection.com

Come visit our showroom
800 E. 14th St., Los Angeles, CA 90021

We do Special 
Orders, 

Drop Ship Locally 
and Globally

We offer PRINTS 
and Solids, 

Novelty Knits and 
Wovens in Rayon 

and Poly, Lace 
and Mesh.

Visit us at
LA Textile show

California Market 
Center

Booth #2005
Los Angeles

Oct. 3–5
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