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SHAPE UP

and capture the attention of
retailers with =

antex

premier
performance
fabrics made
in the USA

The goal at Antex Knitting Mills is to service the knit
fabric needs of the apparel industry with high quality,
competitively priced fabrics, backed by outstanding
customer service and technical expertise.

Antex’s product line includes:
~—~Matchmaster prints
Antex Premier Performance
Dry Inside Performance Cotton
Pyrosafe by Antex flame retardant knits

Pyro

3750 S. BROADWAY PLACE, LOS ANGELES, CA 90007
TEL (323) 232-2061
WWW.ANTEXKNITTING.COM

~ FOR MORE INFORMATION
PLEASE CONTACT SALES@ANTEXKNITTING.COM
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NEWS

Chinese Tariffs on U.S. Cotton
Have Major Effect on Growers

By Deborah Belgum Executive Editor

A tariff war between the United States and
China is playing a big part in the health and
well-being of the U.S. cotton market.

Last July 6, China imposed a 25 percent tar-
iff on all imported U.S. cotton, selling at about
72 cents a pound for upland cotton, amounting
to an approximately $525-per-ton tax.

Cotton-industry observers said the tariffs
have been extremely destructive to the U.S.
cotton market, whose biggest export coun-
try after Vietnam is China. In the 2017/2018
marketing year, the United States shipped 2.6
million bales of cotton to China, valued at
nearly $1 billion.

“China has a very healthy consumption of
cotton. They are the largest consumers in the
world,” said Karin Malmstrom, director of
China and northeast Asia for Cotton Council
International, which was presenting a cotton
seminar Jan. 14-17 at Hong Kong Fashion
Week. “They grow 24 million bales a year,
but they have a gap.”

cause, like the United States, it uses machines
rather than hand labor to harvest its cotton,
resulting in less debris in the picked cotton.

Once manufacturers get used to importing
cotton from another country, it is hard to get
them to switch back. Knowing this, Brazil is
trying to gain more market share in China by
upping its cotton production by 19 percent.
For the 2018/2019 crop season, which runs
from August 2018 to July 2019, the country is
expected to harvest 11 million bales of cotton.

Meanwhile, three years ago, Vietnam be-
came the top importer of U.S. cotton. “Over
the past few years, some of China’s mills
found it prohibitive to get U.S. cotton be-
cause of quotas,” Malmstrom said. “So they
went to Vietnam to set up spinning mills.
Half the cotton used in Vietnam is from the
United States. Some of our largest custom-
ers in Vietnam are Chinese companies that
shifted their mills to produce yarn in Vietnam
and then they ship it back to China.”

There was a glimmer of hope about cot-
ton tariffs at the beginning of the year when

World Cotton Production
millicn 450 1b. bales 201415 2015018 200617 201718 2018/18 201819
MNovember Decamber
India 255 258 2ra 280 280 278
Ching 300 220 28 215 975 270
United States 163 129 17.2 208 18.4 186
Brazd 7.2 5.9 7.0 932 100 11.0
Pakistan 108 7.0 1.7 g2 B0 T4
Turkey 32 27 3.2 40 45 43
Lirbakistan 18 38 aT is8 33 33
Ausiraia 23 23 4.1 4.7 2.5 2.5
Meaxica 1.3 0a 0.8 16 T 1.T
Burkina Faso 14 1.3 1.3 1.3 1.4 14
Madi i0 1.0 12 14 1.4 14
Graece 1.3 1.0 1.0 12 1.4 14
Banin o7 0.5 0.8 14 13 13
Rest of World 10.5 86 BB 97 10,0 10,0
African Franc Zone 4.8 40 49 52 a5 2.5
EL-27 17 13 13 15 1.7 1.7
World 1182 = 106.T 1237 1184 187
Sounce: USDA

The 25 percent tariff on cotton is part of
the $50 billion in tariffs China levied on vari-
ous U.S. commodities including soy beans,
autos and seafood after the Trump admin-
istration imposed a 25 percent tariff on $50
billion of Chinese goods including cars, mo-
torcycles and various machine parts.

Then, in September, the U.S. tacked on
a 10 percent tariff on $200 billion worth of
Chinese products, which included fabric,
handbags and electronics.

Cotton is a big moneymaking product for
the United States, which exports almost all
its domestic crop and is the largest cotton ex-
porter in the world. Its biggest market area
is Latin America, where cotton gets shipped
to Central America to be spun into yarn and
then made into fabric for clothes that come
back to the United States. The country’s
second-largest cotton export area is northeast
Asia.

With tariffs making U.S. cotton cost more,
Chinese cotton importers are looking to other
countries—including Brazil, Australia and
India—to fill their needs at a lower cost.

“Brazil is the country that everyone is ex-
pecting China to buy from,” said Jon Devine,
senior economist at Cotton Inc., the research
and marketing company representing U.S.
upland-cotton growers. Brazil is preferred be-

talks took place between the United States
and China during the week of Jan. 7. But so
far there have been no immediate tariff reduc-
tions or a hint that things will change.

The tariff problem comes at a bad time
because China will probably have to import
more cotton this year than in previous years.
China’s cotton inventory last year was less
than 6.5 million tons, which is half the reserve
it had in 2014.

That’s because, in 2011, China started
hoarding cotton for its farmers to guarantee
them premium prices at a time when cotton
prices were peaking at about $2.27 a pound,
the highest since the U.S. Civil War. But in
2015 China started selling down its reserves
to get rid of its deteriorating cotton sitting in
warehouses.

Also, the Chinese government is forecast-
ing that domestic cotton output this year will
fall 5.8 percent.

U.S. cotton experts had expected China to
start up its U.S. cotton imports this year be-
cause its reserve will not be enough to handle
its production needs. “China has a production
deficit in cotton,” Devine said. “That deficit is
around 15 million bales. Recent imports have
been about 7 million bales. They need to in-
crease their imports dramatically, but no one
knows when that is going to happen.” ®



VISIT US AT THE HIGH QUALITY SWIM,
SOURCING@MAGIC, T,
L AS VERAS CONVENTION RN ACTIVE, PERFORMANCE
5 FABRICS IN POLY/SPANDEX

CENTER, FEB 4 - 7,
SOUTH HALL BOOTH 81709 AND NYLON/SPANDEX

GTC: Your

One-Stop Local
Source for Quality &
Variety in Fashion
Korean Textiles

Have you considered Korean Textiles?

Competitive prices for quality fabrics.
Quick delivery: 5-6 weeks to ship

to your warehouse. = =
Lon i PR From over 12_0 Mills in
Gyeonggi Province, Korea

Gyeonggi Province represents over 85 percent of
Korea’s total export of Knit Products, and nearly
40 percent of the global premium Knit market.

Exhibiting over 30,000
Textile collections

i Including Brushed, Burnouts, Foil/Pearl, Functional,
Jacquard, Lace, Leather, Melange, Mesh, Metallic/
Glitter, Prints, Ruffled/Pleated, Solids, Spangles,
Stripes, Swimwear, Velvet/Fur, Woven, Yarn-Dyed,
Tricot for Leggings/Yoga, and more. . .

SRS

Visit GTC-World.com

Our website features a library of 5,000
fabrics with magnification so you can
see the detailed construction.

GTC-LA GTC-Home Office
1458 S. San Pedro St. yumi.gtc@gmail.com Pyunghwa-Ro 1215
Face Mart, Suite 317 Showroom Hours: Yangju-Si,

Los Angeles, CA 90015 Monday-Friday Gyeonggi-Do, Korea
213-747-1435 9:30 AM-5:00 PM 82-31-850-3632

213-747-4435 (Fax) ***Appointment Only***  82-31-850-3610 (Fax)
GTC-World.com




TECHNOLOGY

The Secret Is in the Science for Saint Haven Soft

By Dorothy Crouch Associate Editor

Creating a line of clothing that is nontoxic, hypoaller-
genic, antimicrobial, soft, breathable and ecologically sound
was the goal of Saint Haven’s Jacqueline Sacks, but once
she researched the process of apparel production, she want-
ed to do more.

With one child who has eczema, another who has sensory
issues and a third who simply likes soft fabrics, Sacks want-
ed simple, quality basics that were affordable and gentle on
the skin.

that is treated with an en-
zyme wash, Sacks focused
on producing her own
beechwood blend of fabric
to create her designs.

“The way we dye and
treat the fabric makes us
unique,” Sacks said. “That
is something that I haven’t
personally seen elsewhere
and we worked really hard
to achieve for this
kind of hand.”

AT

Saint Haven founder Jacqueline Sacks, second from left, examines a
prototype with her team.

“Saint Haven was born because I wanted families to trust
a name again,” she said. “I want everyone to associate the
name with quality, comfort and the type of company that is
doing good through products that are sustainably produced.”

In December, Sacks launched her brand of women’s and
children’s basics, which relies on a proprietary fabric blend
she named Saint Haven Soft. Using a finely tuned combina-
tion of Tencel Modal fabric with four-way interlock stretch

The main chal-
lenge she encountered
when developing the
fabric was the perfect
ratio of durability,
softness, weight and
washable properties.
Designing for fami-
lies, Sacks wanted to
create fabric that was
strong enough to en-
dure the demands of
daily life yet remain
soft enough for sensi-
tive skin while look-
ing beautiful.

“There are differ-
ent components of our
fabric that you’ll find in other fabrics, such as the same
composition,” she explained. “You might even find a similar
dyeing process or a similar but not exact treatment, but all
of these things come together to make it Saint Haven Soft.”

When thinking about how to process the fabric, Sacks
was extremely particular about how to approach creating
material that yielded a soft hand. Rather than finishing her
textiles with silicone to soften the touch, she wanted to use
an alternative, which is how she chose an enzymatic wash to

follow the dyeing process.

“With other companies that
have something similar, often
they use silicone, which makes
fabrics softer,” she said. “Tech-
nically it’s safe to use, but I
don’t want it on my clothes or
my kids’ clothes.”

Other clothing brands might
rely on similar techniques to
process their fabrics, but Sacks
notes that her entire production
process sets apart the brand
from others.

“It’s not necessarily a secret
sauce. It’s the right mixture or
recipe,” she said. “Even chang-
ing one of our manufacturers
that provides our fiber to be
woven in a certain way—if that
is off, it changes the durability.”

Saint Haven Soft is pro-
duced in Portugal because
Sacks wanted to manufacture

the fabric according to old-
world standards in production
and business practices. Forging trusted relationships with
her partners was extremely important because it would allow
Sacks to move closer to her goal of providing apparel whose
name would be recognized as a trustworthy clothing brand.

“The reputation is worth more than money. Finding good
people is important and critical,” she said. “These factories
have been owned for hundreds of years by these families,
who understand each part of the recipe.”

Saint Haven Soft will be used in the company’s new of-
ferings, which will include men’s designs, hoodies and blaz-
ers. Saint Haven is available online at www.sainthaven.com
but will expand from a direct-to-consumer model to wel-
coming select retail partners throughout 2019. Wholesale
prices range from $15 to $35. @

Shop innovative fabrics
at Asher Fabric Concepts!
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SOURCING & FABRIC

Unleash the Beast

Patterns of the world’s big cats are constants
in the fashion world. Animal prints are

used in everything from high fashion to
loungewear.

Lovely & Lacy

The embellishment of fashion designs with lace has
long been common in bridal wear. Today, it’s not

unusual to see lace with denim. The use of opposing
elements creates visual interest, excitement and drama.

Solstiss
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Solstiss Solstiss Cinergy Textiles, Inc. Texollini

Fle

Ever-popular floral fabrics are used for men’s and women’s fashion as well
u r d u J 0 u r as interior-design textiles for the home. “Wearing” nature evokes happy
feelings and is pleasing to the eye.
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Fabric Selection Inc. Fabric Selection Inc. Fabric Selection Inc. FCN Textiles
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MIAMI __I
FABRIC SHOW
Doubletree MACC | Ballroom
MARCH 25 & 26 2019

DALLAS
FABRIC SHOW
Dallas Market Center | Exhibit Hall
APRIL 3 & 4 2019

CHICAGO . DALLAS . MIAMI
NEW YORK . SAN FRANCISCO
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SOURCING & FABRIC

Melange

A varied mixture of fabrics allows
designers to choose from a number of
textures and colors, including prints and
solids, cotton and polyester.

Bennett Silks GTC—Gyeonggi Textile

Center of LA

==

LLHAEETH

Philips-Boyne
Corporation

Fabrlc Selection Inc.

Tricots Liesse

As the sun sets in the western sky, its reflection through the

S u n Sett clouds provides beautiful pale tints of orange and red. These
same colors provide a warmth to textiles.

Asher Fabric Concepts  Texollini Fabric Selection Inc. Fabric Selection Inc.

Tricots Liesse Tricots Liesse

Tricots Liesse



SOURCING & FABRIC

Blues News

The oldest-known fabric dyed blue

dates to 6,000 years ago and was
discovered in Peru a decade ago. Once

a rare and expensive textile color, today
blue is commonly used in everything from
workwear to high fashion.

LJ ¥

GTC—Gyeonggi Textile
Center of LA

Fabric Selection Inc.

Hyosung Creora

Cinergy Textiles, Inc.

Viridescent

From the Latin “viridis,” viridescent is a
greenish hue. Years ago, to create green
fabric, fabric developers used yellow dye
from saffron and then soaked the textile

Bella Tela

---I--—-l-.--lq---u-‘---..-----.

Cinergy Textiles, Inc.

Bossa

in blue dye from the roots of the woad
plant. Green-colored textiles have become
popular in everything from home décor to
the runway.

TRERR
i
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Philips-Boyne Corporation
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DIRECTORY

Asher Fabric Concepts, (323) 268-1218, www.asherconcepts.com
Bella Tela, (323) 376-9615, www.johnchristophertextiles.com
Bennett Silks, (323) 376-9615, www.johnchristophertextiles.com
Bossa, (949) 247-6005, www.bossa.com.tr

Cinergy Textiles, Inc., (213) 748-4400, www.cinergytextiles.com
Confetti Fabrics, (323) 376-0625, www.Jminternationalgroup.com
Ezgi Tekstil, (323) 376-0625, www.jminternationalgroup.com

Fabric Selection Inc., (213) 747-6297, www.fabricselection.com
FCN Textiles, (323) 376-9615, www.johnchristophertextiles.com
GTC—Gyeonggi Textile Center of LA, (213) 747-1435, www.gtc-world.com
Hyosung Creora, (908) 510-5035, www.creora.com

Philips-Boyne Corporation, (631) 755-1230, www.philipsboyne.com
Robert Kaufman Fabrics, (800) 877-2066, www.robertkaufman.com
Solstiss, (212) 719-9194, www.solstiss.com

Spirit Lace Enterprise, (213) 689-1999, www.spiritlace.com
Texollini, (310) 537-3400, www.texollini.com

Tricots Liesse, (514) 485-9900, www.tricots-liesse.com
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Contact Terry Martinez for special rates
at terry@apparelnews.net or
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FABRIC SELECTION INC.

Leading textile wholesale company with outstanding
sales and service expertise for over 25 years

Visit us at
Sourcing@Magic
Tradeshow
Las Vegas
Convention Center
South Hall
Booth #82008
Feb. 4-7

We do Special
Orders,
Drop Ship Locally
and Globally

We offer Basic,
Knits, Wovens,
Novelties, Knits in
Cotton, Rayon and
Polyester, Laces
and Mesh

fabricselection.com

213-747-6297

info@fabricselection.com

Come visit our showroom
800 E. 14th St., Los Angeles, CA 90021

TEXTILE

ORGANICALLY GROWN, LOCALLY DYED, PRINTED AND FINISHED IN CALIFORNIA

Telephone: (323) 890-1110 / Fax: (323) 890-1180
www.greenetextile.com
Email: Greenetextile@sbcglobal.net

Contact: Ira Bashist

ECO FRIENDLY FABRICS

e GOTS Certified Cotton — with and without Spandex
¢ Organic Cotton/Recycled Poly
e Bamboo Cotton/Spandex
e Modal/Cotton Jersey - with and without Spandex

PFD
IN STOCK

e
— e —
—————

MADE IN LISA

All above fabrics are available in various constructions
including: Jersey, French Terry and 1 x 1 Rib

STUDIO 93,LLC

Regular & Deadstock

End to End Apparel

Wholesale Fabric Supplier

Manufacturing Services

Wide range of fabrication
and colors to choose from!

Affordable prices and flexible
quantities!

G 213-277-9988 EDwww.studios3.info EE{appointment@studio?3.info

Sourcing & Fabric
Resource Guide

Antex Knitting Mills

div. of Matchmaster Dyeing & Finishing Inc.
3750 S. Broadway Place

Los Angeles, CA 90007

(323) 232-2061

Fax: (323) 233-7751
annat@antexknitting.com

Contact: Bill or Anna Tenenblatt

Products and Services: Antex Knitting
Mills, a privately owned vertical knitting,
dyeing, and printing company in Los Angeles,
announces capability of providing full-pack-
age garments produced in California or
Central America to meet your varied needs.
Antex's product line includes Antex Premier
Performance, a line of high-performance,
technical fabrics with moisture manage-
ment, anti-microbial, stain resistant, or UV
finishes; and Matchmaster Prints by Antex
California, offering design and development
of custom prints. Please contact sales@
antexknitting.com.

Asher Fabric

Concepts

950 S. Boyle Ave.

Los Angeles, CA 90023

(323) 268-1218

Fax: (323) 268-2737
sales@asherconcepts.com
www.asherconcepts.com

Products and Services: To address the
need for innovative temperature-regulating
knit fabrics in the activewear market, Asher
is introducing Cool Sport, spun on Asher's
new Santoni knitting machines, which cre-
ate micro gauge knits for pure smoothness
and compression. In 1991, Asher Fabric
Concepts, based in Los Angeles, trans-
formed the apparel industry by offering
cutting-edge, high quality, “Made in U.S.A"
knits for the contemporary fashion, athletic,
and yoga markets. Since then, the company
has become internationally known for its
premium quality, knitted constructions with
and without spandex, along with its creative
print design and application. Asher Fabric
Concepts provides fabric development,
knitting, dyeing, and finishing in addition
to fabric print design and printing capa-
bilities based on each customer's needs.
The company differentiates itself from the
competition by offering proprietary textiles
and by continually updating and innovating
every aspect of textile design and produc-
tion. With an in-house design team, new
prints are constantly added to its collection,
and color stories are updated seasonally.

DG Exr‘o Fabric &
Trim Show

www.dgexpo.net

Products and Services: DG Expo Fabric
& Trim Show is a two-day show featuring
American and European companies with
low minimums and many with in-stock
programs. DG Expo focuses on the needs
of designers, manufacturers (producing
apparel, accessories, home furnishings,
and other sewn products), plus private-
label retailers, fabric stores, and event/
party planners. In conjunction with our trade
shows, we also offer a series of seminars
focused on business growth. Upcoming
shows are March 25-26 in Miami and April
34 in Dallas. Visit our website for details
and to register.

Fabric Selection Inc.

800 E. 14th St.

Los Angeles, CA 90021

(213) 747-6297

Fax: (213) 747-7006
www.fabricselection.com
info@fabricselection.com

Products and Services: Fabric Selection
Inc. is a premier wholesale fabric sup-
plier, providing the highest quality textiles
and in-house designs to designers and
manufacturers in the Los Angeles area and
beyond. Our assortment and specialty is
vast, including basics, novelties and prints
in both knits and wovens. All of our print
designs are copyrighted. We have poly-
ester, spandex, rayon/spandex and more
unique fabrics to inspire your next fashion
collection, and will work with you to get
a price that will fit your bottom line. Visit
us at the Sourcing@Magic Tradeshow,
Las Vegas Convention Center, South Hall,
Booth #82008.

Greene Textile

7129 Telegraph Road

Montebello, CA 90640-6609

(323) 890 1110

www.greenetextile.com
greenetextile@sbcglobal.net

Products and Services: Textile industry
veterans and experts, catering to quality-ori-
ented garment manufacturers. Most fabrics
are produced in the USA. GOTS-certified
yam, locally dyed, printed, and finished in
California. Commitment to customer service
and pricing to meet all budgets. With exten-
sive relationships with factories throughout
Southern California, we produce knitted
fabrics from basic jersey to novelty knits,
both custom and open line. We use yarns
from combed poly cotton and micromodal
to cotton spandex. These are just a few of
the yarns that we have available, and many
fabrics are produced in Los Angeles. Our
print division offers many patterns, catering
to customers looking for a simple stripe or
custom patterns. Please visit our website
and reach out. Let's speak today!

GTC-LA

1458 S. San Pedro St., Face Mart Suite 317
Los Angeles, CA 90015

(213) 747-1435 4

Fax: (213) 747-4435
www.GTC-World.com
yumi.gtc@gmail.com

Products and Services: One-stop sourc-
ing for all your textile needs right here in
Downtown Los Angeles. We represent 100
mills in Gyeonggi Province, Korea, which
represents over 85 percent of Korea's total
export of knit products and nearly 40 percent
of the global premium knit market. Visit our
showroom (by appointment only), five min-
utes away from the California Market Center
(CMC), and view our library of 30,000 fab-
rics organized by mill and category, including
brushed, burn-outs, foil/pearl, functional,
jacquard, lace, leather, mélange, mesh,
metallic/glitter, prints, ruffle/pleated, solids,
spangle, stripes, velvet fur, woven, yarn
dyed, swimwear, active/performance fab-
rics, and tricot for leggings/yoga and many
more. Visit us at the Sourcing@MAGIC
tradeshow, at the Las Vegas Convention
Center, Feb 4 — 7, South Hall Booth 81709.

Progressive Label

Inc.

2545 Yates Ave.

Commerce, CA 90040

(323) 415-9770

Fax: (323) 415-9771
info@progressivelabel.com
www.progressivelabel.com

Products and Services: Progressive Label
is dedicated to helping companies develop
and showcase their brand identity. From logo
labels and hangtags to care/content labels
and price tickets, we will develop, produce,
and distribute your trim items worldwide. We
specialize in producing custom products that
will meet your design and merchandising
needs. We successfully launched production
of RFID price tickets last year. This demand
is being greatly driven by the big retailers
such as Macy's and Target. Our growth and
market dynamics have resulted in opening
up a production center in Tijuana, Mexico.
We have also added advanced die cutter
technology in our Los Angeles production
center to streamline our production efforts
and to strengthen our packaging capabili-
ties. A very important part of our business
is FLASHTRAK, our online ordering system
for price tickets, custom products and care
labels. Our mission is to deliver high-quality
products at competitive prices, wherever
they are needed for production. We under-
stand the rush nature of this industry and
strive to meet the tight deadlines facing our
customers.

Solstiss

561 Seventh Avenue

21st Floor

New York, NY 10018

(212) 719-9194 ext 13

Fax: (212) 302-8109

www.solstiss.com

Janet fainberg@solstiss.com

Contact: Janet Fainberg

Products and Services: Solstiss is
respected worldwide for its fine luxury laces
and known for the wealth and diversity of its
patterns, extensive color palette, and cut-
ting-edge innovation. The world’s top fashion
houses turn to Solstiss laces as a resource
and inspiration for their creations (ready-to-
wear, bridal, couture, lingerie, costumes and
entertainment industry, accessories, décor).
Solstiss consists of more than 6,000 original
designs and 30,000 colors in its permanent
collection, with two new collections added
each year. And for those who can’t seem to
find the perfect lace, Solstiss gladly offers
custom creations to better suit their clients’
needs. Our laces are made in France on
Leavers looms, woven according to tradi-
tional techniques, which have made French
lace famous all over the world for over a
century. Solstiss's creativity, quality, and its
longstanding tradition of craftsmanship have
been recognized and granted the prestigious
label of EVP (Living Heritage Company).

Studio 93

110 E. Ninth St., Suite A712

Los Angeles CA 90079

(213) 277-9988

https://studio93.info

Products and Services: Studio 93 stands
as a platform that supplies a vast range
of high-quality knits and woven whilst pro-
viding a consistent and reliable sense of
individuality and exclusiveness through their
textiles and services. Studio 93 caters to
anyone from designers to manufacturers
looking for high-quality fabrication at afford-
able prices and flexible quantities. They
strive to accommodate to all your needs with
fabrics that best represents and compli-
ments your style and silhouettes.

This listing is provided as a free service to our advertisers. We regret that we cannot be responsible for any errors or
omissions within the Sourcing & Fabric Resource Guide.
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