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CONVERGING TECHNOLOGIES, IGNITING PROGRESS
Start planning today for the biggest and best event for the textile industry. Enjoy access 
to leading global companies showcasing advancements in technical textiles, nonwovens, 
sewn products, technology, equipment, and more – the one stop shop for your entire 
textile value chain!

ATLANTA                   MAY 12 - 14, 2020    MAY 12 - 14,          

TechtextilNA.com

Equipment and Technology for the Development, 
Sourcing, and Production of Sewn Products

TexprocessAmericas.com

EARLY BIRD PRICING ENDS FEBRUARY 18 – REGISTER NOW!

Reaching success as a designer in the apparel business can 
be a challenging task, particularly when faced with supply-
chain partners that cannot accommodate the smaller business 
model that allows aspiring clothing makers to start. There has 
been a slowly growing segment of mills and manufacturers 
that are creating spaces for these designers to thrive. One of 
those is the Los Angeles–based Design Knit, a fabric mill that 
launched its Studio DK line in July. 

“This is still under the Design Knit umbrella, but Studio 
DK was created to be a space for young brands to have a 
beautiful selection of fabrics to choose from, and the collec-
tion is growing seasonally as well,” said Pat Tabassi, prod-
uct development and marketing manager of the 34-year-old 
family-owned business. “Currently we have about 400 styles, 
and it’s continuing to grow.”

Since the July launch, the new segment of the business has 
added styles in addition to its 15 core offerings. The company 
works with designers to offer flexible roll-count options. While 
most products are considered novelty and would include a sur-
charge, orders for the foundation textiles are considered stock 
items that are available without the additional cost. 

“Basically it’s a great space where they can come in and feel 
inspired because we’ve garment-dyed samples. You come in for 
a private appointment, and it’s not as hectic as a trade show,” 
Tabassi said. “Most goods are made to order, but the lead time 
for the core pieces is quicker.” 

To celebrate the dedication of a portion of the Design Knit 
building that is now reserved for Studio DK, the company 
hosted an event with fiber partner Lenzing on Jan. 15. For 
Studio DK customers who are emerging designers or smaller 
fashion houses, the new space affords a sourcing experience 
that not only suits their needs in an environment where they 
can feel as important as larger brands but also affords oppor-
tunities they might not otherwise have. 

“The goal is to grow together. We do a lot of mentorships 
and offer tours to the local fashion schools, which we’ve been 
doing for years,” Tabassi said. “Through my interaction with 
students and young designers, I’ve discovered they have a real-
ly hard time finding a place to source fabrics consistently. They 

could find closeouts or one-off goods, but, if they establish 
themselves, they can’t re-create a collection or core pieces.”

With growing awareness among next-generation design-
ers, additional challenges arise when these artists wish to cre-
ate collections that are based on responsible sourcing, yet the 
costs associated with eco-friendly textiles and production are 
often high. When faced with unrealistic costs of sustainable 
sourcing, designers might be prevented from bringing their 
visions to life. 

For Kristen Gonzalez co-founder of Selva Negra, a four-
year-old Los Angeles-made high-fashion brand that cele-
brates Latinx culture, working with Studio DK affords a fam-
ily environment and has allowed her brand to grow without 
facing financially debilitating prices typically associated with 
eco-friendly textiles. 

“It has definitely boosted our business because we are able to 
have luxury fabric without breaking the bank,” she explained. 
“Studio DK is great because they work with small production 
runs and low minimums without compromising on materials. 
It’s important, especially as a self-funded business.” 

Echoing this sentiment, Becky Patel, who started her yoga-
apparel business Ame Yoga in 2018, says that working with 
Studio DK allows the designer to create locally made goods 
through a supply chain that is completely based in Los Angeles.

“Because our business is so small, I’m not able to buy 
large quantities of fabric and compete with big yoga-clothing 
brands,” she said. “Working with Studio DK allows me to 
buy smaller quantities of gorgeous fabrics and try new de-
signs without a huge investment. It gives me flexibility with 
designs and I love that our whole garment, including fabric, is 
made here in L.A.”

To help alleviate these challenges, Studio DK partnered 
with Austria-headquartered fiber provider Lenzing. By incor-
porating fabrics created with Lenzing’s Refibra technology, 
Studio DK is able to provide textiles made from upcycled 
pre-consumer cotton waste and wood pulp that creates Tencel 
Lyocell RB eco-friendlier textile options for designers who 
wish to make more-sustainable manufacturing a part of their 
stories from the beginning. 

“We are getting inquiries [for sustainable products], and 
many are from emerging designers,” said Sharon Pérez, busi-
ness development manager of activewear at Lenzing. “There 
is such a huge demand. With a concept like Studio DK, I can 
now point them in this direction to grow the business togeth-
er. Everyone has to start somewhere. We don’t ignore these 
emerging and smaller designers.”

In addition to offering ecologically sound materials to de-
signers, Pérez noted local manufacturing as another trend that 
is connected to creating a greener supply chain. 

“It made sense to work together to promote the new fi-
ber. It’s being made here in L.A., which is a growing topic 
more and more—producing locally,” she said. “Design Knit 
has been such a long-term partner for [our] fibers. They were 
eager to work with Refibra and quickly turn it around to make 
this collection.”

Creating a space to inspire designers is only part of the Stu-
dio DK mission. As more newcomers enter the fashion-design 
space, Tabassi recognizes opportunities to connect designers 
with other supply-chain partners whose willingness to work 
with these creatives at a lower cost is crucial. 

“We’ve been meeting with cut-and-sew facilities, so we’ve 
been helping to connect them. It’s more of an introduction. 
Having a better understanding of how they work, we can help 
designers decide on the right fit, and they take it from there,” 
she said. “It helps the supply chain grow.” ●

SOURCING & FABRIC NEW RESOURCES

By Dorothy Crouch Managing Editor

Jan. 15 event at Studio DK

An Intimate Approach at Studio DK Affords Opportunities to Emerging Designers
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Smart Creation area at Première Vision

Now in its 20th year, Première Vision 
New York began this milestone anniver-
sary in a new space, moving from Manhat-
tan’s Pier 94, located between 52nd and 53rd 
streets, to Center415 on Fifth Avenue, be-
tween 37th and 38th streets.

The show is now providing a greater fo-
cus on sustainable sourcing. For this edition, 
which ran Jan. 21–22, the show launched 
a new area called Smart Creation, which 
brought together exhibitors focused on re-
sponsible practices. 

“For the trends, we had a big focus on 
sustainability here in New York at PV,” said 
the show’s fashion product manager, Lucie 
Jeannot. “It’s something that is really impor-
tant for us. The sourcing of the fibers, the 
technical areas and manufacturing based on 
three pillars—the company, transformation 
process and products.”

Through using these three pillars to recog-
nize more-responsible textile providers, Jean-
not feels that Première Vision New York has 
set important guidelines to support the tran-
sition toward more responsible manufactur-
ing. At the start of this new decade, she says 
the current focus of the show is supporting 
brands that provide cleaner apparel-sourcing 
options for designers as the shift toward cre-
ating a less pollutive industry continues. 

“We have creative and sustainable offers. 
A lot of exhibitors have important sustain-
able offerings in their collections, and they 
are working in that direction,” she explained. 
“We really focused on this new movement 
and flexible approach for positive produc-
tion.”  

While advancements in eco-friendly pro-
duction continue to trend, the goal of apparel 
makers is to create clothing that is attractive 
to consumers in order to help build a solid 

clientele. Discussing trends in textures, Jean-
not noted a demand for fabrics that are rich in 
composition and can serve as the foundation 
for clothing that will make a statement. 

“It’s more of a take on nature,” Jeannot 
said. “Trends on workwear looks are based 
on fabric with more density. It’s not just 
plain—they are playing with twill, tweeds 
and crepes, textured fabrics. It’s not smooth 
and polished.”

Adding to the trend mix are styles that rely 
on abstract designs. Among the exhibitors’ 
trending textile styles were offerings that 
boasted more volume. Textile houses made 
room for ruffles, jewels, ribbon, appliqués, 
prints and embroidery over lace. 

“It’s not very traditional, and if it is it’s 
twisted,” Jeannot explained. 

On the color front, textile manufacturers 
worked with new approaches to blue, yet the 
fresh hues are not the standard. These blues 
are more connected to the elements—water 
and air or the clouds—rather than expected 
shades such as navy.  

“They are blue, but not in a boring way,” 
Jeannot said. “It’s more profound, more cre-
ative and more surprising blue.”

While these trends in texture and color 
remain important, Jeannot returned to the 
topic of cleaning up textile production when 
asked about the biggest takeaway from this 
season’s show. 

“We need more creative processes, from 
the sourcing to the company,” she explained. 
“We have a glossary with all the information 
on the fibers—how they can be sustainable 
and impact the environment. We want people 
to have the right information to make their 
own choices. It’s a bit challenging right now. 
But it’s time to take action.”

—Dorothy Crouch
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Booth for Running Stitch

SOURCING & FABRIC TRADE SHOW REPORT

A Successful Start at a New Space 
for Première Vision New York 

RC International
Fabrics Inc.

Importer, Domestic Converter

Fabrics in Stock
Los Angeles Warehouse, Overseas Drop Shipments

Gauze/DBL Face • Voile / Lawn • Chambray •
 Denim / Twill / Pocketing • Corduroy / Velveteen 

• Cotton • Linen • Hemp • Tencel • Yarn Dyes • And More

B”H

Specializing in All Types of Wovens, Sustainable, 
Eco-Friendly, Garment Dyeable Fabrics, PFD/PFP

3001 S. Main St., Los Angeles, CA 90007 • Ph: (213) 200-4957 • Fax: (213) 744-0940
info@rcfab.net • www.rcfab.net
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Booth for Her Studio London and Din+Bloom
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TEXTILE TRENDS

Cinergy Textiles, Inc. Cinergy Textiles, Inc. Hangzhou Meho Textiles Co., Ltd.

City Textile Inc.

Charming Textile Co., Ltd.

Confetti Fabrics

UFI/United Fabrics 
International

NK Textile

Asher Fabric Concepts

Global Edge Source

Artisan Cloth Inc.

Hazy Visions
Once seen as a symbol of the counterculture 
expressed in tie-dyed fabrics of the 1960s, 
psychedelic prints have seen a resurgence in 
popularity. 

NK Textile NK TextileCharming Textile Co., Ltd.

Vefa (Shanghai) Textiles Co., 
Ltd.

Hangzhou Meho Textiles Co., Ltd.

Cinergy Textiles, Inc.

Texollini Texollini Asher Fabric Concepts

Animals Untamed 
Once a symbol of power, animal prints have long been 
a fashion trend. With the ever-growing awareness 
of animal cruelty, activists and organizations have 
promoted wearing clothing made of animal prints rather 
than actual pelts. 

Cinergy Textiles, Inc. R.C. International Fabrics Inc. R.C. International Fabrics Inc.

Robert Kaufman Fabrics

R.C. International Fabrics Inc. R.C. International Fabrics Inc.

R.C. International Fabrics Inc.R.C. International Fabrics Inc. Cinergy Textiles, Inc.

Tartan Roots
Scotland’s clans, who originally used these types 
of patterned fabrics as blankets, came to sling them 
over their shoulders. Eighteenth-century Scottish 
immigrants contributed to the popularity of plaids in 
the U.S. Today, tartan remains one of the most popular 
textiles in America. 

Confetti Fabrics Confetti Fabrics Confetti Fabrics

Robert Kaufman Fabrics Robert Kaufman Fabrics Robert Kaufman Fabrics

City Textile Inc.

Confetti Fabrics Confetti Fabrics Michael Miller Fabrics

Les Petit Fleurs
Floral patterns are a timeless trend, always in fashion. 
Designers will continue to be inspired by these beautiful 
examples of nature as long as flowers continue to bloom 
in all their radiant beauty. 

08-9-sf-trends-advert.indd   8 1/23/20   7:47 PM
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DIRECTORY

Textiles

The Fabric Shows 
www.theFabricShows.com
@theFabricShows
Products and Services: The Fabric Shows are two-day events featur-
ing American and European companies with low minimums and many 
with in-stock programs. The shows focus on the needs of designers, 
manufacturers (producing apparel, accessories, home furnishings, 
and other sewn products) plus private-label retailers, fabric stores, 
and event/party planners. The next event is the Dallas Fabric Show, 
March 25–26, at the Dallas Market Center. 

R.C. International Fabrics Inc.
3001 S. Main St.
Los Angeles, CA  90007
(213) 200-4957
Fax: (213) 744-0940
info@rcfab.net
www.rcfab.net
www.garmentdyefabrics.com
Products and Services: R.C. International Fabrics, Inc. has been 
inspiring the fashion industry since 1990. We are an importer and 
converter of domestic knit and woven fabrics carrying novelties and 
basic items such as gauze, voile, lawn, poplin, twill, corduroy, denims, 
tencel, chambray, rayon, embroidery, linen, and much more. We 
have solids, yarn dyes, and textures in Stretch and non-stretch. ALL 
IN STOCK in Los Angeles with low minimums. We also specialize in 
PFD (Prepared For Garment dye) fabrics and stocking woven fabrics 
is our niche. 

Tex Line Associates Pte Ltd
73 Bukit Timah Road #01-01, Rex House, Singapore 229832
www.texline-global.com
Products and Services: Tex Line Pte Ltd was established in 1982, 
after which it was rebranded as TEX LINE ASSOCIATES GROUP in 
1989 in Singapore. We are well  recognized as a one-stop sourcing 
supply chain and service provider with tested, strong and reliable 
sourcing capability. Our global presence is firmly supported by offices 
in 11 countries backed by a service team of 500 dedicated members 
to provide a sustainable business partnership with each and every 
business partner. Our service encompasses a solid track record built 
on commitment of on time delivery, a strict code of conduct on social 
accountability, designing of collections, fabrics, yarn and accessories  
development. Our complete supply-chain services includes garment 
testing, costing and negotiation, global sourcing flexibility, compliance 
monitoring, quality assurance to export documentation. We strive to 
meet the challenges of making procurement easier, faster, cost effec-
tive and reliable for all our partners.

Texprocess Americas
(770) 984-8016
texprocess-americas.us.messefrankfurt.com
Products and Services: Once again Texprocess Americas will be 
co-located with Techtextil North America, making this that largest 
and best technical textile, nonwoven, machinery, sewn products, 
and equipment trade show in the Americas. Discover new products, 
exciting technology, ground-breaking materials, and advancements 
as exhibitors from around the world showcase their latest innovation 
in technical textiles and nonwovens. Make your plans now to join the 
industry for three days of education, networking and business devel-
opment. Come and see for yourself May 12–14 in Atlanta.
 

Fashion

Curve
247 W. 30th St 14th Floor
New York, NY 10001
(212) 993-8585

www.curve-losangeles.com
www.eurovetamericas.com
Products and Services: Curve is the only show in North America solely 
dedicated to intimate apparel, sleepwear, and swimwear. The Curve 
shows will be in New York Feb. 2–4 and Aug. 2–4, and Los Angeles 
on Feb. 23–24.The Curve New York and Curve Los Angeles shows are 
produced by Eurovet Americas, a Eurovet company. Interfiliere, also pro-
duced by Eurovet, is the leading trade show for intimates, beachwear, 
and swimwear fabrics. The next editions of the show take place in March 
in Hong Kong, and Oct. 14–15 in New York.

Liberty Fair
www.libertyfairs.com
@libertyfairs 
#libertyfairs 
#brandtogether 
Products and Services: Liberty Fairs Las Vegas runs Feb. 4–6 at the 
Sands Expo Center, Hall. B.

Offprice
www.offpriceshow.com
www.offprice365.com. 
Products and Services: Offprice is a dynamic, order-writing trade 
show that connects retailers of all kinds with 500 leading off-price 
exhibitors who carry clothing, accessories, footwear, and more at 20 
percent to 70 percent below wholesale prices. The next show takes 
place in Las Vegas at the Sands Expo at the Venetian/Palazzo Feb. 
3–6, 2020. Many national and regional retailers—including Ross 
Dress for Less, Citi Trends, and Bealls—actively shop each show. 
No matter which of the latest fashions you seek—be they men’s, 
women’s, children’s, accessories, or swimwear—you’ll find it all at 
the Offprice Show!

Tee Styled™
teestyled.com
Products and Services: Premium manufacturer and wholesaler of 
blank apparel based in Los Angeles. Fabric is made and cut in Tee 
Styled factories in L.A. Blanks are cut from high-tech automatic 
cutting technology from Italy to ensure the best fit. We have 4 sewing 
factories in Baja Mexico. We stock 2+ million units in stock to ship 
in 24-48 hours. Free delivery in LA & OC area.  Visit us @ ISS 2020 
Long Beach Show booth# 475.

Artisan Cloth Inc., (323)-940-4330, www.artisancloth.com 
Asher Fabric Concepts, (323)-268-1218, www.asherconcepts.com
Charming Textile Co., Ltd./BFF Studio, (718) 666-6744, www.bffabrics.com
Cinergy Textiles, Inc., (213) 748-4400, www.cinergytextiles.com 
City Textile Inc., (213) 744-0476, www.mycitytextile.com
Confetti Fabrics, (704) 724-2269, www.confettitextile.com
Global Edge Source, (323) 582-3032, www.globaledgesource.net
Hangzhou Meho Textiles Co., Ltd./BFF Studio, (718) 666-6744, www.bffabrics.com
Michael Miller Fabrics, (212) 704-0774, www.michaelmillerfabrics.com
NK Textile, (949) 680-4743, www.nktextile.com
R.C. International Fabrics Inc., (213) 744-0777, www.rcfab.net 
Robert Kaufman Fabrics, (800) 877-2066, www.robertkaufman.com 
Spirit Lace Enterprise, (213) 689-1999, www.spiritlace.com
Texollini, (310) 537-3400, www.texollini.com
UFI/United Fabrics International, (213) 749-8200, www.unitedfabrics.com
Vefa (Shanghai) Textile Co., Ltd./BFF Studio, (718) 666-6744, www.bffabrics.com

This listing is provided as a free service to our 
advertisers. We regret that we cannot be responsible 

for any errors or omissions within the Resource Guide.
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