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Knitted Trims
For the Rich and Famous!
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TrimKnit
We make all types of knitwear!

Make us your first choice for all of
your knitted needs.

Manufacturers of Fine Knitted Trimmings

7542 San Fernando Road, Sun Valley, CA 91352
Peter@TrimKnit.com www.trimknit.com
Ph. 818-768-7878 Cell 818-422-4308
Fax 818-768-1698

INDUSTRY VOICES: TECHNOLOGY
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The Tipping Point for On-Demand Fashion

By Edouard Macquin Contributing Writer

On-demand fashion continues to grow as
consumers increasingly look for personalized
and customizable products. In fact, indica-
tions show that this is less of a trend than it is
a tectonic shift in the way the fashion indus-
try does business, from marketing and design
to product development, manufacturing and
logistics.

Meeting consumer expectations

Made-to-order products by definition
require more time to deliver into shoppers’
hands, so one major consideration is the cus-
tomer’s willingness to accept the added cost
and time. The good news is that shoppers are
willing to pay more for products that speak to
them personally—to a point.

Apparel companies are

However, the majority of
brands have yet to take ad-
vantage of what customers
are largely saying they want,
leaving the door open for
forward-thinking brands to
innovate and take advantage
of this market opportunity
and realize value for their
bottom line. Added to this is
that while the trend is still in
an early adoption phase, risk
is minimized by the fact that
many brands have already
taken the leap and are seeing
success. Right now, there
is a window of opportunity in which brands
can still be trailblazers but also have a map for
how to make the transition profitably and sus-
tainably.

The time is now for brands to invest in the
technology and strategy to get a head start on
the future of fashion.

Determining the extent of the change

Because consumers are growing accus-
tomed to personally curated experiences in
many aspects of their lives, it’s inevitable
that the trend extends to fashion. However,
though consumer demand will determine the
extent of personalized experiences in the ap-
parel industry, so will the industry’s ability
to pivot to technology and processes that em-
power personalization.

Brands agree that companies will advance
from supply-driven chains to demand-driven
ones, though rates and degrees vary. The gen-
eral belief is that, in order to remain competi-
tive, mass customization is necessary for at
least certain product categories, with many
believing that it will become essential across
a company’s product offerings. Fashion deci-
sion-makers, in general, were more likely to
deem customization necessary and indicated
that it would be mainstream in the next two
to five years.

Sasha Stasevich, director of operations for
Blacksmith International, a sourcing-and-
production company, recently said, “I think
in two or three years we’ll see the change
in [consumers’] preferences and companies
able to adapt and thrive on this new model.
It’s a matter of how they’re going to imple-
ment and how the model will fit into their
long-term vision.”

Edouard Macquin

still grappling with the
challenges related to cost,
speed and the complex-
ity of the demand-driven
supply chain. The indus-
try has yet to determine
how best to retrofit—or
build—factories and pro-
cesses to coexist with
their established bulk pro-
duction, but it is clear that
the technology is increas-
ingly there to facilitate the
change through integrated
software and machinery
that speak to each other
across the supply chain and offer compa-
nies digital transparency throughout the
process.

Felipe Caro, professor of decisions, op-
erations and technology management at the
University of California, Los Angeles,
said, “The demand is there as long as it’s
not too expensive and doesn’t take forever.
That is the trade-off, which is very hard to
overcome because it’s already challenging
to produce at a large or medium scale. Do-
ing it on an individual basis, it’s 10 times
the challenge.”

Interestingly, decision-makers were more
likely to say the onus often falls on manufac-
turing facilities when change is necessary—and
this speaks to the need to partner with the right
tech companies to overcome the speed and
consistency obstacles in the on-demand model.
Many have identified supply-chain partners that
are designed to capitalize on this model, and,
ultimately, most of the industry recognizes that
the widespread adoption of models like mass
customization and made-to-measure are a ques-
tion of when, not a matter of if, especially as on-
demand technology allows for a less-wasteful,
more-agile supply chain geared for both sus-
tainability and business resilience.

The time is now for fashion brands look-
ing to capitalize on the personalization revo-
Iution. The only question for brands then is:
When are they going to become willing to
seize the opportunity?

Edouard Macquin is the president of Lectra
Americas. Lectra, headquartered in France,
is a technology company that combines soft-
ware, cutting equipment, data and services to
meet the specific needs of fashion, automotive
and furniture companies across the globe.

TRIMS, ACCESSORIES AND BRANDING

New Magnet Zipper Unveiled by YKK

Aiming to bring greater B
ease to consumers, the Tokyo- e
headquartered YKK Corpo-
ration announced a new mag-
netic zipper product launch
Feb. 20. By unveiling this new
offering, the 86-year-old com-
pany introduced an alternative
to conventional zippers that require an insert
pin and retaining box that engage to close.

Scheduled for mass production by 2021, the
device is an open-end product that creates mag-
netic force between the left and right sides of the
zipper. This force allows the two pieces to join
together and engage in preparation to zip up and
quickly disengage after zipping down.

The magnetic zipper could benefit dif-
ferently abled and elderly consumers who
encounter challenges when opening and clos-
ing zippers. It will also provide greater ease
to athletes who benefit from clothing with
quick-change capabilities and parents who
seek greater convenience when changing
their children’s clothing.—Dorothy Crouch
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3A Products of America

A SYMEBOL OF CHIALITY SERVING YOU SINCE 1975

1006 S. San Pedro St. Los Angeles, CA 90015
Ph: (213) 749-0103  Fax: (213) 748-6447

www,us3a.com www.my3a.com 3a@us3a.com
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Label, Thread, Elastic, Zipper & Accessories
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Product Sourcing Service: direct from factory to meet your needs
*Apparel & Accessories  “Home Textiles & Fabrics

*Leather Goods & Accessories *Shoes & Accessories  *Medical Wear
*Pet Wear & Accessories  *Jewelry *Housewares & Accessories
*Hardware & Electronics “Uphostery & Accessories

*Other Products Available... *Promote Your Products to China Market Too

Send Us a Sample to Cut Your Cost! Custom Make Available!

Spirit Lace

Enterprise

Your best fabric resource f 1
for Bridal Gowns:}hd"
Haute Co i

InnovatiVe designs
rln-house customization
h.-‘.
1301 S. Main St. #232
Los Angeles, CA 90015
+1-213-689-1999
www.spiritlace.com
instagram.com/spirit_lace

Visit us at the
LA Textile Show

California Market C §
March 4-6, 2020 Z
Booth #500 3 5
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TEXTILE TRENDS

Animal Lovers

Over the last few seasons, patterns inspired by ani-
mal skins have been trending and are continuing to re-
main an important part of current garment designs.

Cinergy Textiles, Inc. Texollini

Lace Looks

Once a signifier of more-traditional fashions, lace and its
embroidered cousin, eyelet, evolved from the rocker 1980s
Lita Ford styles into designs that embrace the romantic side
of fashion.
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Solstiss

R.C. International Fabrics Inc.

Solstiss



TRADE SHOW REPORT

Sourcing at MAGIC’s Global EXhlbltOI’S Report Good Traffic After China Ban

Hosted in a tent across from the Mandalay Bay Conven-
tion Center, Sourcing at MAGIC opened one day earlier
than its sibling Informa-produced trade shows. The show
opened its doors Feb. 4 despite the travel ban that barred ex-
hibitors from China from entering the United States when it
was implemented Jan. 31.

Unbothered by the absence of China-based representatives,
Pua Medina, owner of the Hawaii-based brand Kapuau‘i, found
potential partners in Vrijesh Natural Fibre & Fabrics and Kish
from India to source fabrics for her scarves and kimono tops.

“They had a lot of colors such as the natural, neutral things
you would find in nature. Their dyes were just beautiful,” she
said. “There was a display of this one dress in colors I love
working with.”

Representing Madagasar’s female artisans, a group of first-
time attendees exhibited ecologically sound goods that promot-
ed fair wages and elevating the status of women who are eco-
nomically challenged. With the help of the American Cham-
ber of Commerce in Madagascar, Vola Lee and Vololona
Rasoarimanana of Unik Bags, Zara Rajaonarisoa and Ranaivo
Onintsoa Diamondra of Diamon-

Booth showcasing goods from Madagascar

a South American partner.

“People love our T-shirts because they are so soft and styl-
ish but also expensive,” he said. “We need to find high quality
and super soft, so it’s hard to get the right price point.”

At the booth for The Common Link, founder Wilson

Avalos, who is based in Los Angeles, offered options for
brands of all sizes, whether they sought domestic manufactur-
ing or production abroad.

“People are still interested in made in the U.S.A., but they
can’t afford it. A lot of people are stopping by but they are
smaller and don’t have the infrastructure yet,” he said. “Mak-
ing apparel in the U.S., basically in Los Angeles, it is impor-
tant that it is small. These people try to go to Mexico or Asia,
but the first thing they hear is, ‘No, I can’t make 300 units.” As
a company, we make everything.”

Celebrating the 15th anniversary of his business, Adam Sheri-
dan, owner of Seattle’s The Purple Store, mentioned that he saw
a bit more of a presence from United States vendors. For a store
that sells only purple items, he was particular about the options
vendors offered.

“The lesson we’re learning when sourcing is that we’re
looking for the right people,” he said. “They’1l all have a dif-
ferent material or differing offerings, but we need to find peo-
ple who have the same sensibilities as we do and will be easy
and fun to work with.”—Dorothy Crouch

dra Creation, and Rakotohavana
Nivo-Harinoro of Nivo Jewels and
Precious Stones sought to expand
their reach into the United States.

“Not only are we businesswom-
en, but the reason for me to come
here is that our materials, such
as raffia, are ecological. Many
women work on it in Madagascar,
weaving it with their hands,” Lee
said. “I met a woman making raf-
fia bags on the street. I told her I
would like to help her. I came here
for that reason.”

The founder of YANA—You
Are Not Alone Gifts—Wayne A.
Grover didn’t seem to mind the
absence of vendors from China.
While he was searching for supply-
chain partners to produce soft, qual-
ity T-shirts for his brand, whose
mission is to combat loneliness. He
wanted to shift his U.S. manufactur-
ing to production in Mexico or with

TEXTILE TRENDS

DIRECTORY

Asher Fabric Concepts
(323)-268-1218
www.asherconcepts.com
Bennet Silks

(323) 376-9615
www.johnchristophertextiles.com
Cinergy Textiles, Inc.

(213) 748-4400
www.cinergytextiles.com
Confetti Fabrics

(704) 724-2269
www.confettitextile.com
Fabric Selection Inc.

(213) 747-6297

www. fabricselection.com
Miroglio Textile/ Renovazio LLC
(213) 624-2288
www.renovazio.com/about- 1
NK Textile

(949) 680-4743

www. nktextile.com

Pine Crest Fabrics

(844) 827-4206
www.pinecrestfabrics.com
R.C. International Fabrics Inc.
(213) 744-0777
www.rcfab.net

Robert Kaufman Fabrics
(800) 877-2066
www.robertkaufman.com
Solstiss

(212) 719-9194

www. solstiss.com

Texollini

(310) 537-3400

www. texollini.com

Tiss et Teint

(323) 376-9615
www.johnchristophertextiles.com

THE NEW

ierrebi AC line

FREVENTIVE MAINTENANCE MONITORING

REMOTE ASSIS

{E TECHNOLOGY

ENHAMCED FABRIC FEEDING MANAGEMEMNT

DOPERATIMG

COST SAVINGS, HIGH CUTTING QUALITY AND PRODUCTIVITY

INMOVATIVE ERP AND OPTIONAL MONITORING SYSTEM

I bierrebi

W W talian cutting technologies

One more step
to the future
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A

Made in Italy =] L
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La Lame, Exclusive supplier of stretch fabrics

presents

An Innovative New Collection of Knitted & Woven
Fabrics and Trims. Made in USA, Europe and Asia

Stretch & Rigid Allovers and
Narrow Laces, PVC Leather,
Spacers, Power Mesh, Microfiber
Knits, Metallic Tulle and Laces,
Foil, Glitter, Flock, Embossing,
Burnout Prints on Mesh, Tricot
and Velvets, Novelty Elastic
Trims: Metallic, Sheer Ruffles,
Lace, Prints and Rhinestones

Sustainable Options
Available

| :

SIBLE ..
{\3'& E“"?}.

Lycra™ o

%

X &
531 NOV

La Lame, Inc.

215 W. 40th Street 5th Floor, New York, NY 10018
Tel: 212-921-9770 Fax: 212-921-8167

Please Contact glenschneer@lalame.com
www.lalame.com

TEXTILE TRENDS

FABRIC FOR

EVERY SEASON -
VIEW OUR NEWEST
FLANNELS, KNITS,
DENIMS & PRINTS,
AS WELL AS OUR
COMPLETE LINE
OF OVER 5,000
PRINTS, SOLIDS
AND MORE!

VISIT US
AT THE

LA TEXTILE
SHOW.

CONTACT US TO VISIT OUR
L.A. SHOWROOM

129 W. 132ND ST.

LOS ANGELES, CA 90061
T.800.877.2066

0/rober1koufm0nf0brics@oe@robertkaufman
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On the Dot With
Retro Stripes

Big trends in polka dots and stripes see
these fashion staples as modern takes on
1990s-era textiles with bright circles catch-
ing the eye or through colorful lines on
ribbed fabrics.

Fabric Selection Inc. Fabric Selection Inc. Cinergy Textiles, Inc.

w L |
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Robert Kaufman Fabrics Texollini

|
Cinergy Textiles, Inc.

R.C. International Fabrics Inc. R.C. International Fabrics Inc.

"
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Cinergy Textiles, Inc.

NK Textile

Robert Kaufman Fabrics

In activewear, textiles have taken notes from the
animal-print and tie-dye trends yet have also expanded
to include florals in bold colors guaranteed to create
waves at the pool and make gains at the gym.

Actively
Engaged

Pine Crest Fabrics
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Pine Crest Fabrics

NK Textile

NK Textile

NK Textile



TEXTILE TRENDS

Fancying Florals

Whether using subdued hues or vibrant
colors, today’s florals see great detail in
textile design through exquisitely printed
petals or tiny flower details.

Confetti Fabrics Confetti Fabrics Confetti Fabrics

TRIMS, ACCESSORIES AND BRANDING TRENDS
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1,2,3,4,5—Talon International Inc., (818) 444-4108, Taloninternational.com
6,7,8,9—Spirit Lace Enterprise, (213) 689-1999, www.spiritlace.com
10,11,12,13,14,15,16—EJ Creations, (201) 483-8322, Ejcreations.net
17,18,19—3A Products of America, (213) 749- 0103, www.us3a.com

DIRECTORY

AREYOULOOKING FOR AN APPAREL SUPPLIER IN

BANGLADESH
VIEINAM
INDIA

e specialize in apparel production in Bangladesh,

Vietnam and India. For the last 28 years, we
have been working with large retailers in Europe, the
U.S. and Canada. We are currently exporting over $200
million in goods from Bangladesh alone.

Tex Line Associates Pte Ltd.
Bangladesh, Vietnam, India
and Singapore since 1985.

contact@textline.com.sg
www.texline-global.com

AR

Texline Associates Pte Ltd- Bangladesh, Vietnam, India and Singapore since 1982.

Photo by Tara Evans on Upsplash

e CMC

CALIFORNIA MARKET CENTER

BUILDING C

lL.a.text

los angeles int'l textile show

MAR 04 - MAR 06
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Resource Guide

Textiles
Design Knit Inc.

1636 Staunton Ave.

Los Angeles, CA 90021

Phone: (213) 742-1234

Fax: (213) 748-7110

info@designknit.com

www.designknit.com

Contact: Shala Tabassi, Pat Tabassi
Products and Services: Design Knit, Inc.
is a knit-to-order mill based in Los Angeles
specializing in the development and produc-
tion of high-quality, sheer to heavyweight
knit fabrics for contemporary, athleisure,
sportswear, and loungewear markets. The
collection includes but is not limited to:
Supima  Cotton, TENCEL™  Lyocell,
TENCEL™ Modal, Organic Cotton, ECOLIFE
®, cashmere blends, linen blends, rayon,
mélange, triblends, etc. Fashion-forward
athleisure collection. Cut-and-sew sweater
knits. Now introducing STUDIO DK, the fab-
ric source for your growing brand. Lower
minimums and some stock items available.

La Lame, Inc.

(212) 921-9770

www.lalame.com

Products and Services: We at La Lame
have captured the attention of a fabulous
Italian digital printer and source for very
exclusive print and “FOIL” solids for use in
swimwear, sportswear, dresses, and inti-
mate loungewear. Our “Beat Goes On” is the
French assortment of woven/stretch. This
collection is unique in its attraction of yam-
dye fabrics that apply to many apparel lines.
Also, we are proud to claim our post-surgical
fabrics with great compression and recovery
are performing very well with leading medi-
cal garments, some with copper yarn that
enhances their performance. We are now
linked with a major knitting and finishing
company in the USA that is the source for all
apparel companies that must have a MADE
IN THE USA label. We also supply beautiful
lace fabrics from the finest mills in Europe.
Sustainable Fabric Options Available Visit

the new La Lame showrooms at 215 W. 40th
St. in New York by calling Glen Schneer at
212-921-9770.

R.C. International

Fabrics Inc.

3001 S. Main St.

Los Angeles, CA 90007

(213) 200-4957

Fax: (213) 744-0940

info@rcfab.net

www.rcfab.net
www.garmentdyefabrics.com

Products and Services: R.C. International
Fabrics, Inc. has heen inspiring the fashion
industry since 1990. We are an importer
and converter of domestic knit and woven
fabrics carrying novelties and basic items
such as gauze, voile, lawn, poplin, twill,
corduroy, denims, tencel, chambray, rayon,
embroidery, linen, and much more. We have
solids, yarn dyes, and textures in stretch and
non-stretch. ALL IN STOCK in Los Angeles
with low minimums. We also specialize in
PFD (Prepared For Garment dye) fabrics and
stocking woven fabrics is our niche. Please
visit us at LA Textile, California Market
Center, March 4-6.

Robert Kaufman

Fabrics

129 West 132nd St.

Los Angeles, CA 90061

(800) 877-2066

Fax: (310) 538-9235
info@robertkaufman.com
www.robertkaufman.com

Products and Services: Robert Kaufman Co.,
Inc. is an importer and converter with national
and international representation, stocking a
wide variety of printed, yarn-dyed, and solid
wovens and knits as well as denims. In busi-
ness for over 70 years, Robert Kaufman Fabrics
has been delivering the highest-quality service
to manufacturing clients in the U.S. and around
the world in a variety of markets, including
childrenswear, womenswear, contemporary,

juniors, men’s sportswear, maternity, uniforms,
special occasion, accessories, and home fash-
ions. In addition to an extensive catalog of
on-trend design collections released every
quarter, we offer domestic in-stock programs
with low minimums as well as customized
fabric design, development, and sourcing for
prints, yam-dyes, and solids. All fabrics are
available for sampling. We also drop ship for
customers with off-shore production needs.
Robert Kaufman Fabrics sells wholesale and
to the trade only.

Spirit Lace

Enterprise

1301 S. Main St., #232

Los Angeles, CA 90015

(213) 689-1999

info@spiritlace.com

www.spiritlace.com

1G: instagram.com/spirit_lace

Products and Services: Our fabrics and
textiles are carefully chosen from around the
world, mainly European and Asian regions.
We also help clients to design and develop
fabric patterns for an on-brand experience
with exclusivity offered. To design and develop
your own unique fabrics might take from three
weeks or more. We carry different types of
laces and embroideries such as Chantilly
lace, Alencon lace, all over embroideries with
or without beads, embroidered fabric with
3-dimensional appliques, handmade appli-
ques, tulles, trims, etc. We work with bridal
designers, haute couture fashion houses as
well as high-end ready-to-wear brands. Most
of our articles have sample yardage in stock
available for pick up or delivery. Our collection
is updated according to forecasting trends
every season. Visit us at the L.A. Textile show,
from March 46 at the California Market
Center, booth #500. Come say hi and get
inspired!

Tex Line Associates
Pte Ltd

73 Bukit Timah Road #01-01, Rex House,

SOISLISS

FRENCH LEAVERS LACE

WE ARE EXCITED TO
WELCOME OUR

NEW

WEST COAST SALES
MANAGER

JACQUELINE RUMOHR

213 688 9797

JACQUELINE.RUMOHR@SOLSTISS.COM

WWW.SOLSTISSLACE.COM

B"H

ional
Fabrics Inc.

3001 S. Main St., Los Angeles, CA 90007 « Ph: (213) 200-4957 « Fax: (213) 744-0940
info@rcfab.net « www.rcfab.net

- Importer, Domestic Converter

Fabrics in

Specializing in All Types o

Eco-Friendly, Garrrm;mal)&@brics, PFD/

cel « Yarn Dyes »

Stock

as Drop Shipments
Voile / Lawn « Chambray »

Velveteen

tainable,
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Singapore 229832

www.texline-global.com

Products and Services: Tex Line Pte Ltd
was established in 1982, after which it was
rebranded as TEX LINE ASSOCIATES GROUP in
1989 in Singapore. We are well recognized as
a one-stop sourcing supply chain and service
provider with tested, strong and reliable sourc-
ing capability. Our global presence is firmly
supported by offices in 11 countries backed
by a service team of 500 dedicated members
to provide a sustainable business partnership
with each and every business partner. Our ser-
vice encompasses a solid track record built on
commitment of on time delivery, a strict code
of conduct on social accountability, designing
of collections, fabrics, yam and accessories
development. Our complete supply-chain ser-
vices includes garment testing, costing and
negotiation, global sourcing flexibility, compli-
ance monitoring, quality assurance to export
documentation. We strive to meet the chal-
lenges of making procurement easier, faster,
cost effective and reliable for all our partners.

Trim, Accessories and
Branding

3A Products of

America

1006 S. San Pedro St.

Los Angeles, CA 90015

(213) 749-0103

www.us3a.com

Contact: Wayne Jung

Products and Services: 3A Products of
America is a symbol of quality, serving you
since 1975. Send your samples to us. We
will help you save money. Custom orders
to meet your needs: snaps, knitted elastic,
zippers, webbing, buckles, and buttons with
your logo. We offer threads, labels, acces-
sories, interlining, display equipment, fabric
and product sourcing, website design, print-
ing, and promotional items. Fast services are
our first priority.

California Label

Products

13255 S. Broadway

Los Angeles, CA 90061

(310) 523-5800

Fax: (310) 523-5858

Contact: Tasha

info@californialabel.com

www.clp.global

Products and Services: California Label
Products has been servicing the apparel
industry for 20 years. Our In-House Art
Department can help develop your brand
identity with an updated look or provide you
with a quote on your existing items. We are
known for our woven labels, printed labels,
heat transfers, size tabs, RFID price tickets,
and custom hangtags; we also have a ser-
vice bureau with quick turn-around time and
great pricing. We are dedicated to setting the
highest standard of excellence in our indus-
try. Above all, we value quality, consistency,
and creating solutions that work for you.

Trimknit, Inc.

(818) 768-7878
Fax: (818) 768-1698

Peter@TrimKnit.com

trimknit.com

Products and Services: Trimknit, Inc.
specializes in manufacturing custom-knit
trim and fabric, all made proudly in the
U.S.A. The Sun Valley, Calif.-facility near
Burbank Airport has up-to-date comput-
erized knitting machines and finishing
equipment. Trimknit is a family owned
knitting company, established on the West
Coast by Mr. Krausz in 1982. His long years
of training in Europe and Canada made him
successful in his field and knowledgeable
in the trade from Coast to Coast. The com-
pany provides sampling, technical advice
to his customers that include children,
sports, athletic wear plus high end gar-
ment manufactures. Trimknit offers custom
color and pattern matching to meet your
specifications. Sampling of goods normally
takes 1-2 weeks depending on the yarn
availability or special colors to be dyed up.
Production takes about 2-3 weeks.

Sourcing
Fil and Needle

1515 Maple Ave. Ste 15

Los Angeles, CA, 90015

(213) 926 8979

info@filandneedle.com
www.filandneedle.com

Products and Services: Fil and Needle is a
Los Angeles-based, apparel manufacturing
company and design atelier, specifically
created to service the evolving needs
of the clothing industry. The company
strives to honor job creation within the
US.A. Founded and owned by industry
veteran, Cyrus Nazari, they cater to vari-
ous demands within the clothing industry,
supplying full-scale production to retailers
who produce their own brands; manufac-
turers who require their own unique styles;
individual start-up designers. They have a
diverse and highly skilled team of profes-
sionals, and provide services to small and
large companies alike from consultation
and concept development, to full comple-
tion with a strong focus on quality for all
production quantities.

Technology
hierrehi

International

8725 NW 18th Terrace, Suite 304

Doral, FL 33172

(305) 456-1082

Fax: (786) 454-4962
info@bierrebiusa.com

www.bierrebi.com

www.crystal-cut.it

Products and Services: bierrebi is the
premier partner for the automated cutting
of fabric for the garment and apparel
industries. It designs and manufactures
automatic machines that increase manu-
facturing efficiencies and reduce raw
material waste while improving product
quality and consistency. The company has
been operating globally for more than 50
years. The new AC line represents the lat-
est innovation, for the highest capacity and
productivity in tubular knit fabric cutting.
Industry 4.0 ready, it is geared for remote
assistance and, with its enhanced feeding

system and its user-friendly software, it
provides the most effective feeding of
many different fabric types. Contact us for
a complimentary consultation.

PERFECT FIT 8

sam@perfectfit.net

(415) 821-6300

Products and Services: PERFECT FIT 8 is
the Next Generation ERP Apparel Software
from AG Systems. Fast, reliable, no server
needed, no maintenance. The data is stored
in the cloud. Full desktop user interface. SQL
technology allows multiple integrations (i.e.
Shopify). Advanced dashboard with graphs.
Contact us for a demo now!

Finance

Milberg Factors

David M. Reza, SVP Western Region

(818) 649-8662

dreza@milfac.com
www.milbergfactors.com

Products and Services: Milberg Factors
offers a competitive menu of factoring,
financing, and receivables-management
products for entrepreneurial and middle-
market companies with more personalized
attention than larger institutional firms. A
senior associate of our firm manages every
client relationship. Our 80-year track record
in the factoring industry assures our clients
that they will enjoy a stable relationship sup-
ported by a mature and experienced staff.

Republic Business
Credit

www.republichc.com

Products and Services: Republic Business
Credit is an independently owned com-
mercial finance company headquartered in
New Orleans with regional offices in Chicago,
Houston, Nashville and Minneapolis. Offering
factoring, non-recourse factoring and ABL,
with seasonal over-advances, we focus on
tailoring finance solutions to fit our clients’
needs. At Republic, we are proud of our
can-do, flexible attitude and our emphasis
0N responsiveness.

This listing is provided as a free service
to our advertisers. We regret that we
cannot be responsible for any errors or
omissions within the Resource Guide.

Fast

Reliable

PERFECT FIT

Flexible ERP Apparel Software

Run your business the way YOU want.
PERFECT FIT is built upon a fast and reliable cloud database.

Serving the apparel industry for 34 years.

Please contact us for an online demonstration.
www.perfectfit.net

415 821-6300

sam@perfectfit.net




DESIGN KNI e

INNOVATIVE
DESIGN &
HIGH QUALITY
KNIT FABRICS MADE
WITH
SUSTAINABILITY
IN MIND

THE FABRIC SOURCE
FOR YOUR
GROWING BRAND

SUPIMA

wOSLD'S FisEst coTTons Noensee

SILK BLENDS TENCEL™ Lyocell TENCEL™ Modal TENCEL™ x REFIBRA ™ SUPIMA COTTON ORGANIC COTTON
LINEN BLENDS MELANGE RAYOMN SWEATER KNITS WOOL BLENDS TRI-BLENDS ECOLIFE® RECYCLED COTTON BLENDS

WWW.DESIGNKNIT.COM PHONE: 213-742-1234






