
Lezat Enjoys Giving 
Back Through Ethical, 
Eco Production

Starting an apparel career as a factory owner can prove de-
manding for even the most-driven person, but Jaleh Factor 
wanted to do more. In 2020, after six years making private-la-
bel apparel for customers in the activewear, swimwear, knits 
and wovens categories, working with brands including Be-
yond Yoga, Fred Segal, Gap, n:Philanthropy, Pure Barre, 
Reformation, Ultracor and Vimmia, Factor decided to shift 
her business, Sewby, last year to create masks when the need 
for personal protective equipment soared with the onset of the 
COVID-19 pandemic. 

“Last year, in early March, my team and I had a conversa-
tion about helping out with PPE to help with the shortages 

➥ Lezat page 9

At Epson America, Inc., the first half of 2021 has seen the 
release of new printers that will serve the needs of an evolv-
ing apparel industry. Earlier this year, the company unveiled 
its SureColor F3070, an industrial direct-to-garment printer 
and, on April 13, it released its industrial-level SureColor 
F10070H 76-inch-wide dye-sublimation machine.

This most-recent release from Epson meets the challenges 
of quick turnaround and customization demands. Within the 
SureColor F10070H, Epson incorporated six 4.7-inch Preci-
sionCore printheads that afford roll-to-roll processes up to 
2,635 square feet per hour. Using UltraChrome DS6 ink to 
improve color saturation and contrast, the machine relies on 

Epson Pushes Ahead in 
Printer Innovation With 
New Releases

By Dorothy Crouch Managing Editor

By Andrew Asch Contributing Writer

R
IC

H
A

R
D

 H
U

M
E

NEWSPAPER 2ND CLASS

$3.99  VOLUME 77, NUMBER 9  APRIL 30, 2021  DOUBLE ISSUE  

INSIDE:
Where fashion gets down to businessSM

www.apparelnews.net

Liberty Fairs: Los Angeles ... p. 2
Silq in the supply chain ... p. 2
Ports of Los Angeles, Oakland report records ... p. 9
Resources ... p. 10

➥ Epson page 3

3 5

THE VOICE OF THE INDUSTRY FOR 76 YEARS

Summer of Swim
As the swim season draws near, Trina Turk looks forward to new 

beginnings this summer while consumers seek the brand’s stylish 
options to enjoy sunny days. See story and more looks on page 4.
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Supply-chain management continues to 
evolve and, at the forefront of that evolution, 
San Jose, Calif.’s Silq leads the way. Found-
ed in March 2020 by Ram Radhakrishnan, the 
company’s chief executive officer, and Kate 
Alexander, vice president of operations, the 
company serves as a manager of production, 
extending the reach of a client brand’s sourc-
ing and merchandising abilities by utilizing 
the expertise of local industry professionals in 
India; Guangzhou, China; and Ho Chi Minh 
City. Through utilizing its platform, which 
aggregates data directly from Silq agents on 
the factory floor, the company allows brands 
to see in real time the status of their goods 
throughout the production process. 

“The platform that we’ve built gives the 
customer complete visibility from the time 
you place a purchase order to the process 
in a sample-development phase through the 
production phase,” Radhakrishnan said. The 
traditional model leaves a lot of room for er-
ror considering the amount of time products 
spend inside the factory.

“Products spend 90 to120 days going from 
concept to delivery. The last 30 to 45 days is 
when it shifts from a factory to a consumer’s 
hand,” Radhakrishnan said. “If you look at it 
from that perspective, 70 percent of a prod-
uct’s journey inside the supply chain happens 
inside of a factory.”  

As alumni of San Francisco freight for-
warder Flexport, Radhakrishnan and Alex-
ander wanted to create a service that would 
increase transparency along the supply chain. 
Bringing on fellow Flexport alum Vishnu 
Nair—with whom Radhakrishnan attended 
engineering classes in India—as Silq’s chief 
technology officer, the new platform allows 

brands to use the data that is shared by their 
on-site factory agents in order to keep their 
supply chains moving or easily shift when 
issues arise. These agents, according to Rad-
hakrishnan, are seasoned professionals, some 
with 20 or 30 years of experience. 

“Somebody is there regularly following 
up on production processes, inspecting the 
fabric and top sample as the merchandise is 
being produced, giving visibility through-
out the production process,” Radhakrishnan 
explained. “If the production is going to be 
delayed, you can adjust your forecast accord-
ingly, you can notify every other stakeholder 
within the supply chain so they can be pre-
pared for what is coming.” 

Whitney Murillo, director of global sourc-
ing at Irving, Texas’s Pinpoint Merchandis-
ing views Silq as invaluable. Professional 
relationships forged with Silq’s agents, such 
as Manasi, Raj and Sundar in India, lend 
personal touches to business, as these repre-

sentatives have the industry connections and 
intuition to anticipate Pinpoint’s needs, often 
saving precious days during production.

“They have added that value and efficien-
cy to the process by having their team mem-
bers onsite to catch issues or communicate 
questions in real time and problem solve,” 
Murillo explained. “On one order, Manasi 
stepped up and said ‘I have a supplier for that 
trim that you’re struggling with, do you want 
me to reach out to them?’ She helped solve 
that issue. No conflicts arose.” 

Named after the Silk Road and the luxuri-
ous qualities of silk fibers, Silq aims to afford 
a smooth process along the supply chain, 
according to Radhakrishnan. Unlike the pre-
mium cost of silk, Silq’s services are pro-
vided at a reasonable price. With packages 
available under $300, Radhakrishnan likes to 
position Silq’s pricing at $.10 per unit or “less 
than the cost of sewing a button on a shirt.”

“There is a way for you to achieve trans-
parency in the supply chain without paying 
a significant premium for it,” Radhakrishnan 
said. “For ages, brands had to rely on sourc-
ing agencies, buying houses, paying a signifi-
cant premium—upwards of 10 percent—to 
agents to help source and manage production 
overseas. In this day and age of technology, 
that should not be the case.” ●
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Liberty Fairs, LA 
Men’s Market 
Announce New Event

TRADE EVENTS

SUPPLY CHAIN

VF Corporation has appointed Matt 
Puckett as its chief financial officer and 
executive vice president, reporting to 
Chief Executive Officer Steve Rendle. 
Puckett will also serve on the company’s 
executive leadership team. A 20-year 
veteran of the company, Puckett started 
with the Denver-headquartered VF as 
a senior accountant. Over the years, 
he has held CFO roles in different VF 
departments including its Sportswear 
Coalition, which included Nautica and 
Kipling, Timberland and VF International. 
In his new role, Puckett succeeds Scott 
Roe, who announced his retirement from 
VF effective at the end of May. 

 
Zipper and fastener manufacturer 

YKK has created a new research-
and-development division called the 
Technology Innovation Center. This 
fresh approach to YKK’s business brings 
focus to industry-shifting technologies, 
innovative materials and new business. 
The Tokyo-headquartered brand is 
focusing on continuing to lead its business 
through a policy of “Sustainable Growth 
Under the New Normal.” By investing 
2.5 billion yen ($23,030,437 USD), YKK 
will cultivate digitalization, customer 
collaboration through partnerships with 
digital platforms and its consumer-facing 
initiatives including the formation of a 
Digital Business Planning Department 
that will improve customer connections 
and business speed through digital 
technology. An additional 2.5 billion yen 
will be invested into sustainable initiatives 
such as developing eco-friendly products, 
solar power and energy-saving measures. 

Workwear and lifestyle brand 
Duluth Holdings, Inc., announced the 
appointment of former Finish Line Chief 
Executive Officer Samuel M. Sato as its 
president and CEO. The appointment will 
be effective May 3, with Sato succeeding 
Mount Horeb, Wis.–based Duluth’s 
founder, Steve Schlecht, who had served 
as CEO since 2019. Reporting directly 
to the board of directors, Sato is also 
expected to become a board member 
on May 27, at which point Schlecht 
will assume the role of non-executive 
chairman of the board. “As the former 
CEO of publicly traded Finish Line 
before its merger with JD Sports, Sam has 
the demonstrated leadership, breadth of 
business experience and core values we 
believe are critical to lead our brand into 
the future,” Schlecht said. “We welcome 
Sam to lead our talented team. He has a 
track record of rolling up his sleeves and 
providing hands-on leadership—a quality 
that comes from a career dedicated to a 
team-first and customer-first mentality.”

The U.S. Department of Labor’s 
Wage and Hour Division announced the 
launch of its Essential Workers, Essential 
Protections resource. This new initiative 
was implemented to support workers by 
providing information regarding wage 
and hour laws that are in place to protect 
laborers. Currently, the Essential Workers, 
Essential Protection initiative provides a 
reworked WHD Workers’ Rights web page, 
blog resource, national webinar schedule 
and FAQ page to ensure that workers, 
advocates and employers are informed 
with answers to questions that address 
“pandemic-related scenarios.” The WHD 
will continue to enhance the resource by 
implementing multilingual materials. These 
will include public-service announcements 
over the radio, Facebook posts and media 
to be displayed in different neighborhoods. 
Additional information can be found at 
dol.gov/agencies/whd/pandemic.

Inside the Industry

The Silq platform allows ease along the supply 
chain, as brands are in direct contact with an 
agent who manages production overseas.

A new on-site trade-show experience is 
on the calendar with Liberty Fairs: Los An-
geles, which will take place Aug. 4–5 with 
Liberty Fairs and LA Men’s Market rolled 
into a single show. The fresh event will take 
the place of Liberty Fairs’ semiannual ap-
pearance in Las Vegas, with the Los Angeles 
show also planned for February 2022.

“It will broaden our categories,” said 
Liberty Fashion & Lifestyle Fairs Vice 
President Edwina Kulego. “Liberty has been 
typically contemporary, heritage, denim 
heavy, and we are now able to pull in a lot 
of the California lifestyle—skate, surf and 
streetwear brands that were represented at LA 
Men’s Market.”

Liberty Fairs will continue its virtual com-
ponent through its online-marketplace partner 
Joor. Sannia Shahid, who led sales and mar-
keting for LA Men’s Market, is now working 
with Liberty Fairs as a sales director. 

While Kulego is looking forward to a fresh 
start that she feels will reinvigorate the trade-
show calendar with a lot of energy, safety is 
still the priority. “We want people to feel that 
they accomplished new goals and made new 
connections in a safe space,” Kulego said.

—D.C.

Liberty Fairs: Los Angeles will launch in August. 
Shown above is the Liberty Fashion & Lifestyle 
Fairs 2019 Las Vegas show.

Silq Smooths Out Transparency Issues Within the Apparel Supply Chain

We Are a Full-Package Clothing 
Manufacturer With a

Fully-Compliant Factory Offering:
• Cutting • Sewing • Finishing • Logistics

• Competitive Prices • Located Near DTLA
Contact us today:

Alejandra’s Fashion Inc.
alejandrasfashioninc@gmail.com

(323) 240-0595
www.alejandrasfashion.com

ALEJANDRA’S FASHION, INC.

Logistics

SewingCutting

Finishing

S
IL

Q

LI
B

E
R

TY
 F

A
S

H
IO

N
 &

 L
IF

E
S

TY
LE

 F
A

IR
S

By Dorothy Crouch Managing Editor



APPARELNEWS.NET    APRIL 30, 2021   CALIFORNIA APPAREL NEWS  3

TECHNOLOGY

MADE IN LOS ANGELES

CMYK with either light cyan and light magenta or fluorescent 
pink and yellow. 

“As textile and apparel manufacturers expand production 
strategies to meet faster lead times, the SureColor F10070H 
enables shops to create high-quality customized clothing, 
unique sportswear, individualized novelty products, custom-
ized socks, décor pillows and more in the amount needed,” 
Epson America Senior Product Manager for Professional Im-
aging Tim Check said in a statement. 

Shipping from Epson beginning in July, the SureColor 
F10070H boasts features that support just-in-time produc-
tion. With its capacity of 20 liters of ink per color, with 
improvements on automatic paper-tension control and a 
fabric wiper, the machine reduces the need for an operator 
to monitor production, particularly due to its Epson Cloud 
Solution Port, which affords real-time monitoring of the 
printer fleet. 

“The industrial-level SureColor F10070H enables produc-
ers to support just-in-time digital production, eliminating the 
need for stockpiling garments and allowing shops to easily 
replenish weekly demand,” Check said. “Moreover, the Sure-
Color F10070H is one of the fastest in its price point and costs 
about half the price of competitive solutions available today.”

In addition to its SureColor F10070H release, Epson held 
a demonstration April 7 for its recently released Epson Sure-
Color F3070 direct-to-garment printer, which the Los Alami-
tos, Calif.–headquartered company released to serve the 
booming market for direct-to-garment printing.

The SureColor F3070 is Epson’s first direct-to-garment 
printer, according to a company statement. Hosting the April 
7 demonstration, which was streamed on Zoom, were Check 
and Matthew Rhome, who works in business development at 
Epson America and is considered a pioneer in the direct-to-
garment ink-jet-printing industry. 

While Check and Rhome talked about the SureColor 
F3070’s features, the Zoom event’s cameras occasionally 
cut to a technician operating two SureColor F3070 printers 
to show viewers their speed and accuracy. During the event, 
Check said that the SureColor F3070 printer would print 

graphics on 100 T-shirts in under an hour, or about one min-
ute on one T-shirt. Check estimated the cost to print one shirt 
was $ 0.94.

The SureColor F3070 printer’s efficiency and productiv-
ity were driven by software from the Wasatch company, an 
Epson partner. The software helps automate the SureColor 
F3070, Check said.

“As soon as we start streaming data, the printer can pre-
pare for the job. The operator can start loading the garment,” 
Check said. “The Wasatch software already did the prepro-
cessing of that image. It pulls from the [image] library, and 
away we go.”

The Wasatch software also features a bar-code system. “It 
eliminates any type of errors, like putting the wrong artwork 
on the wrong color shirt. The operator doesn’t make that de-
cision. They simply scan a bar code,” Check said. “The bar 
code pulls that job, sends it to the printer, and the printer takes 
off and we get our job printed.” This feature considerably 
speeds up the workflow of a job, Check added. 

Another SureColor F3070 printer feature is what Check 
described as garment-thickness optimization. “As the gar-
ment loads into the printer, it scans the length of the garment. 
If you have a pocket seam, it measures and creates a profile 
map—the highest point, the lowest point and the largest av-

erage print area. It’s going to move and set the entire print 
carriage. It does this almost instantaneously,” he said. “If 
you have a pocket T-shirt and you don’t want to print on the 
pocket, [the printer] will ignore the pocket and send it to the 
main area of the garment. That will give the best print quality 
possible. It is completely configurable. If you want to print on 
the pocket, you say ‘Print to the highest point.’ Or if you are 
printing with a large hoodie, you can print to the lowest area. 
You can optimize ink specifically for that area where the print 
is going to happen.”

The SureColor F3070 printer also aims to minimize main-
tenance issues. “The great thing about this is that amount 
of maintenance is about five minutes once a month. It’s not 
something you have to do daily,” Check said. “You can run 
this machine like crazy and not spend a lot of time with a tech-
nician to go through cleaning the systems. It’s done mostly by 
itself using a fabric wiper.”

Rhome said that this machine and other Epson direct-to-
garment printers are filling a market need. “Customization is 
very important. People want to have their own unique style. 
During COVID, we’ve seen the amount of business for one-
off orders increase,” Rhome said. “It’s part of the digital ac-
celeration of the industry. It’s very important that you are able 
to turn these orders quickly.” ●

From left, Tim Check and a colleague (center) demonstrated the SureColor F3070 on April 7. At right, a display features 100 T-shirts 
made by two F3070 printers in one hour.

Epson Continued from page 1

In the past few years, more media attention has been 
paid to women’s sports and leading female athletes such 
as Serena Williams, Megan Rapinoe and Naomi Osaka, 
who have become mainstream celebrities. Osaka has 
inked deals to represent leading fashion and beauty 
brands. Williams and Rapinoe have developed their 
own fashion lines. 

However, fashion has not gone far enough to serve the 
athletic woman, said entrepreneur Alicia Mock. While 
Mock was raised in California, she now lives in Georgia 
but never forgot her roots. In Los Angeles, she manufac-
tures Asesina Designs, a clothing brand created to fulfill 
the fashion needs of sportswomen whose bodies are de-
fined by curves and muscles.

In Spanish, asesina means “female assassin.” Mock’s 
brand is intended to give women athletes the confidence 
and the sleekness of a sports champion, she said.

 “When playing sports, women athletes are praised for 
being athletic and powerful, but when it comes to fash-
ion or expressing their femininity society doesn’t accept 
them,” Mock said. “Society tends to categorize muscular 
female athletes as bulky and not the ideal body type for a 
woman. We can change that image with more athletes in 
fashion and supporting people with more-diverse body 
types. That would not only help adults but also the younger 
generation growing up.”

Mock said that she is not trying to create a new look or 
style. Rather, she’s aiming to help athletic women build their 
wardrobes with fashionable pieces. It was one of her main 
fashion issues growing up as a teenager who competed in 
gymnastics. As an adult, she trains as an Olympic weightlifter 
five times a week. Throughout most of her life, she had a hard 
time finding clothes that fit when shopping in mainstream 
fashion stores.

“I couldn’t find a single pair of jeans that fit,” Mock 
said. She had to find jeans that were a baggier fit or take the 
additional step of having her denim altered to suit her athletic 
build. Due to these challenges, Mock and a lot of her friends 
ended up dressing entirely in leggings and athleticwear. 

When she was not training or studying for her business 
classes at Loyola Marymount University in Los Angeles, 

Mock made sketches of clothing. She contacted designers to 
help her develop her ideas and give her technical advice. In ad-
dition, she performed proprietary research by developing sizing 
data on a wide range of women athletes during 2019 and 2020.

Mock started the brand in fall 2020, when the label released 
a backless dress as well as T-shirts and hoodies. The T-shirts 
bear slogans such as “Supporting the Grind, Showcasing the 
Results.” The hoodie features the slogan “End the Negativity 
of Being Bulky.” The clothing is sold on her brand’s direct-to-
consumer channel, www.asesinadesigns.com. 

On May 2, Asesina will release its first jeans made for the 
athletic woman, Mock said. The first silhouette will be a high-
waisted skinny jean with a dark indigo wash. 

Retail price points range from $25 for a T-shirt to $75 for 
a dress and $120 for a pair of jeans. In May, the self-funded 
Asesina also will produce a crowdfunding campaign on its 
website to raise funds for the first production run of the jeans. 

In addition, Mock plans to produce Los Angeles pop-up shops 
later this year.

The brand’s major point of difference is fit. Jeans will give 
more room in the thigh area as well as a narrower cut in the 
waist. Tops will offer more room for broad shoulders and 
muscular backs. 

The will to continue the venture remained strong as Mock 
developed her career as a business consultant. She also plans 
to introduce the line at bodybuilding events in the Southeast 
including the 2021 NPC Charlotte Cup and the Atlanta All 
States Invitational Championships.

Don’t expect her to make clothes for the gym as it’s a 
crowded market, according to Mock. When she surveys po-
tential customers, they always discuss styles that they do not 
feel are available for the shapes of their bodies. “They want 
the same items that they see at the mall but specifically sized 
for their body types,” Mock said. ●

Left and center: The Asesina Designs backless dress is designed to celebrate the broad shoulders and muscular backs of sportswomen. 		
Right: The skinny jean offers more room in the thigh and a narrower cut in the waist.

Asesina Designs Looks to Elevate Fashions for Women Athletes
By Andrew Asch Contributing Writer
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The curriculum is designed to develop leadership, research, and problem-
solving skills to propose innovative solutions for the global apparel industry. 
The core curriculum offers courses like international apparel markets and 
competition, emerging technologies in apparel and textiles, and international 
consumer behavior. Electives provide the flexibility of personalizing  
the program based on individual interests and level of experience.  
Students can choose between a thesis or a project option for the master’s  
culminating experience. The program is taught by our international  

faculty team, who hold advanced degrees from top universities in the  
US, Europe, and Asia. Their backgrounds combine extensive research  
with significant industry experience in management and consulting roles.  
The program also provides frequent opportunities to interact with global 
apparel industry experts. 

The GRE requirement waived for Fall 2021

Join us for a Virtual Info Session on May 6th at 6PM

Program offered by the Apparel Merchandising and Management Department. Learn more about the department at www.cpp.edu/agri/apparel-merchandising-and-management

The Master of  Science (MS) in International Apparel Management is designed for both current 
industry professionals and those seeking to change careers. This program offers unmatched 
opportunities to gain deep insights into the emerging technologies, multi-cultural consumer 
trends, and social issues reshaping the global apparel sector.

INTERNATIONAL  
APPAREL  

MANAGEMENT

JUMP START  
YOUR CAREER IN

Contact Chitra S. Dabas
(909) 869-5431  |  csdabas@cpp.eduwww.ceu.cpp.edu/iam
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Swimwear company Lunada Bay is rais-
ing the stakes for its licensed swimwear busi-
ness, recently announcing that it would manu-
facture swimwear for the colorful, contempo-
rary fashion line Trina Turk. Turk’s swim 
line was formerly produced by Manhattan 
Beachwear Inc.

Lunada Bay’s first delivery of Trina 
Turk Swimwear is scheduled to be shipped 
in June, said Bill Schlabach, Lunada Bay’s 
chief executive officer. He said that a part-
nership between the brand and his swim 
company is natural because they both draw 
inspiration from California. “Trina Turk’s 
contemporary, colorful aesthetic fuses the 
best of classic American design with Cali-
fornia’s multicultural mix, creativity, archi-
tecture and landscape,” Schlabach said. He 
specifically plans to develop the horizons of 
Trina Turk Swimwear.

“We feel that we can increase her business significantly,” 
Schlabach said. “We’re doing a classic Trina Turk contem-
porary, colorful aesthetic. It’s a great business, but it’s niche. 
If you’re not into that specific look, then you’re not buying 
Trina Turk Swimwear. We’re using some of our expertise to 
expand beyond that niche and to bring some more products 
that a wider group of consumers might be interested in.”

Lunada Bay’s upcoming Trina Turk line continues of-
fering Turk’s distinctive designs, but it is also expanding on 
solids with embellishments, hardware and other novelty fab-
rics. As the consumer economy emerges from the COVID-19 
pandemic, Schlabach said that Lunada Bay’s upcoming Trina 
Turk deliveries will stay focused on what has been successful. 
But as demand for the line gathers strength, it may offer fea-

tures such as a greater size range. The line will continue to be 
offered at department stores such as Nordstrom and specialty 
stores such as Everything But Water.

Turk said that she supported Lunada Bay’s vision for 
her line. “We’re looking forward to creating better-than-
ever swimwear and cover-ups in our new partnership 
with Lunada Bay,” Turk said. “Their expertise in design 
and manufacturing, combined with our signature prints and 
vivid color, will elevate Trina Turk Swimwear across all 
channels.” Retail price points for the line will run from 
$58 to $172.

Lunada Bay is using different strategies to increase busi-
ness for its other brands. It recently worked with Walmart to 
introduce BCA by Rebecca Virtue, a diffusion line currently 

available at walmart.com and that will soon be sold in select 
Walmart stores. 

Lunada Bay also is poised for growth because it made it 
through the pandemic, Schlabach said. “We look at business 
and approach it from a team and family standpoint first and 
from a topline volume standpoint second. Every single thing 
we create is like a child of ours. We love and we nourish 
it, then we put it out in the world. We love what we do, and 
we love our product,” said Schlabach, who joined the com-
pany as its CEO in 2016. He was hired by Susan Crank, the 
longtime Lunada Bay chief who had run the company since 
1987. The company’s other brands are Becca by Rebecca 
Virtue, Becca Etc. by Rebecca Virtue, Isabella Rose and 
Soluna Swim. ●

SWIM/SURF

Trina Turk Docks Its Swim Line at Lunada Bay
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A Garden 
Grows

Florals are heavily concentrated with textiles appearing as grand bouquets, 
some featuring only flowers and others appearing as paisley blends. An array 
of floral options can be found in textiles featuring cornflowers, daisies, irises, 
poppies, palm fronds and oak leaves. 

TEXTILE TRENDS
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Bennet Silks BossaFabric Selection Inc. Base Wealth Limited Intesa Srl Charming Textile Co., Ltd.

Kalimo Cinergy Textiles, Inc.

Kalimo Base Wealth Limited Pontex SpA ISKO TextilesRobert Kaufman Fabrics Bossa

Pontex SpA ISKO TextilesIntesa Srl Orta AnadoluHyosung Orta Anadolu

Red Dawn

Splashy ’n’ 
Sleek

Denim Development
A wide-ranging collection of reds is featured this season 

as solids boast passion-defining scarlet and crimson or fun-
loving cerise and magenta. In patterned pieces such as flo-
rals and polka dots, maroon, carmine, claret and burgundy, 
cherry and cardinal join together in harmony.

Whether for frolicking in the surf or hiking through the 
mountains, performance is the priority in swimwear and 
activewear textiles, yet alluring design is a close second 
as these fabrics show up in bright 1980s neon patterns and 
splashes of 1960s bold hues as well as luxurious, rich solids.

Raw-denim looks dominate as trends in this category turn 
toward the historic roots of jeans, yet 1980s- and 1990s-style 
washes yield a new approach to old favorites. Bright whites 
and patterned denim afford unique characteristics, while rich 
black and weathered khaki offer polished looks. 

TEXTILE TRENDS

Antik Dantel 

EBI Fabrics Corporation

Charming Textile Co., Ltd.

Sensil

Asher Fabric Concepts

Hyosung

Confetti Fabrics

Cinergy Textiles, Inc.

Pine Crest Fabrics Inc.

Fabric Selection Inc.

Solid Stone Fabrics

Pontex SpA

Mega Master Technology Co. Ltd. Texollini

Texollini

Robert Kaufman Fabrics

Solid Stone Fabrics

Guarisco Fabrics

Solid Stone Fabrics

Intesa Srl 

Hyosung

KBC Fashion 

Blue Streak
Solid blues are on the scene as regal looks perfect for 

dreamy formalwear or work pieces that will be taken se-
riously. Blue stripes can lay a foundation for workwear or 
make a funky statement. Updated tie-dye affords a wild take 
on blue, and florals show a romantic side of the hue. 

Sensil

Texollini

Sensil
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Alluring Accoutrements

Golden State

Lace and embroidered features on textiles assume a luxuri-
ous look this season as the focus is on rich qualities. These 
textiles in regal violet, romantic blush and shimmering gray 
with navy overlay relay a statement of quality craftwork and 
discerning taste.

Warm hues in gold, orange and yellow enter the season as bright alternatives 
to serve fashion’s need for sunny colors, burnt shades and shining tones. These 
textiles can be incorporated into a striking statement piece or used as a pop of bril-
liance within a classic style.

Antik Dantel 

Fabric Selection Inc.

Intesa Srl 

Eastman Naia

Bennet Silks

Antik Dantel 

Tiss et Teint

Guarisco FabricsAsher Fabric Concepts

Trimax International

Kalimo

Cinergy Textiles, Inc.Solstiss

Robert Kaufman Fabrics

Pontex SpA

Tiss et Teint

Kalimo

Bennet Silks

Guarisco Fabrics

Cinergy Textiles, Inc.

Fabric Selection Inc.

Antik Dantel 

Solid Stone FabricsEastman Naia

Klauber Brothers 

Studio Lab K

Klauber Brothers 

Guarisco Fabrics

Tiss et Teint

Pontex SpA

D&N Textiles

KBC Fashion 

D&N Textiles

Antik Dantel 

Fabric Selection Inc.

Tiss et Teint

Fabric Selection Inc.
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Antik Dantel / KMS Group LLC, (704) 724-2269, kimberlee@thekmsgroup.com, 
www.antikdantel.com.tr

Asher Fabric Concepts, (323)-268-1218, www.asherconcepts.com
Base Wealth Limited / BFF Studio, (718) 666-6744, www.bffabrics.com
Bennet Silks, (323) 376-9615, www.johnchristophertextiles.com
Bossa, (949) 247-6005, www.bossa.com.tr
Charming Textile Co., Ltd. / BFF Studio, (718) 666-6744, www.bffabrics.com
Cinergy Textiles, Inc., (213) 748-4400, www.cinergytextiles.com 
City Prints-Guarisco Fabrics, (212) 354-7766 ext. 317, www.guarisco.it/en/
Confetti Fabrics, (704) 724-2269, www.confettitextile.com
D&N Textiles, (310) 503-6927, michael@DNTextiles.com
Eastman Naia, (888) 437-1664, www.eastman.com
EBI Fabrics Corporation, (213) 765-0900, www.ebifabrics.com
Fabric Selection Inc., (213) 747-6297, www.fabricselection.com
FCN Textiles, (323) 376-9615, www.johnchristophertextiles.com
Guarisco Fabrics, (212) 354-7766 ext. 317, www.guarisco.it/en/
Hangzhou Meho Textiles Co., Ltd. / BFF Studio, (718) 666-6744, 		

www.bffabrics.com
Hyosung, www.hyosungtnc.com, www.creora.com
Intesa Srl / LK Textiles, (323) 578-4203, www.intesatext.it/en
ISKO Textiles, Andreas Herr, aherr@isko.com.tr, www.iskodenim.com
Kalimo, (213) 628-3953, www.kalimo.com.br
KBC Fashion / LK Textiles, (323) 578-4203, www.kbc.de
Klauber Brothers / BFF Studio, (718) 666-6744, www.bffabrics.com
KMS Group LLC, (704) 724-2269, kimberlee@thekmsgrp.com
Mega Master Technology Co. Ltd. / BFF Studio, (718) 666-6744, 		

www.bffabrics.com
Orta Anadolu, +90 (212) 315-3200, ortaanadolu.com
Pine Crest Fabrics Inc., (844) 827-4206, www.pinecrestfabrics.com 
Pontex SpA, www.pontexspa.it/en/home-english/, sergio@pontexspa.it
Robert Kaufman Fabrics, (800) 877-2066, www.robertkaufman.com 
Search For Fabric, (213) 623-2522, support@searchforfabric.com, 		

www.searchforfabric.com
Sensil, (336) 605-1962, sensil.com
Solid Stone Fabrics, (276) 634-0115, www.solidstonefabrics.com
Solstiss, (212) 719-9194, www.solstiss.com
Studio Lab K, (213) 628-3953, www.kalimo.com.br
Texollini, (310) 537-3400, www.texollini.com
Tiss et Teint, (323) 376-9615, www.johnchristophertextiles.com
Trimax International, 0086-572-2626000, admin@trimax.cc

DIRECTORY

Animal 
Instincts

An array of creatures is represented in current trends 
with cheetah, leopard, snake and giraffe designs gaining 
a lot of traction. Created in natural hues resembling the 
animals on which they appear or available in bright, bold 
colors, these prints make an impact.

Cinergy Textiles, Inc.

Search For Fabric

Search For Fabric

Cinergy Textiles, Inc.

EBI Fabrics Corporation

Pine Crest Fabrics Inc.

Fabric Selection Inc.

Search For Fabric

Tiss et Teint

EBI Fabrics Corporation

Search For Fabric

Texollini

EBI Fabrics Corporation Cinergy Textiles, Inc. Search For Fabric

Search For Fabric

Guarisco Fabrics

Pontex SpA

Pine Crest Fabrics Inc.

Search For Fabric

Solid Stone Fabrics

Cinergy Textiles, Inc.

TEXTILE TRENDS

Textile Trends
Editorial and 
Advertorial
Coming Soon

Call for special rates 
and information: 
213-627-3737

Apparel News Group
The New Mart
127 E. Ninth St., Ste. 806
Los Angeles, CA 90015 
www.apparelnews.net
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TEXTILE TRENDS

Asher Fabric Concepts

Cinergy Textiles, Inc.

Robert Kaufman Fabrics

Cinergy Textiles, Inc.

Novatex International

Zinman Textiles Ltée.

Texollini

Robert Kaufman Fabrics

Tiss et Teint

Untamed Threads 
Still wild about animal prints, fashion is maintaining 

its dedication to designs that honor the beauty of creatures 
such as leopards, tigers, cheetahs, snakes and zebras. 

FCN Textiles

Global Denim

Cinergy Textiles, Inc.

La Lame, Inc.

Global Denim

Confetti Fabrics

Zinman Textiles Ltée.

Global Denim

Confetti Fabrics

Solid Stone Fabrics

Philips Boyne Corporation

Solstiss

Texollini

Zinman Textiles Ltée.

Zinman Textiles Ltée.

Twin Dragon Denim Mills

Cinergy Textiles, Inc.

NK Textile

Orta Anadolu

FCN Textiles

Solid Stone Fabrics

Orta Anadolu

Philips Boyne Corporation

Solid Stone Fabrics

Twin Dragon Denim Mills

Philips Boyne Corporation

Gilded and Glittering Deep Into Denim 

Falling for Patterns 

Whether taking center stage on a golden garment or sim-
ply enhancing a textured fabric with flecks of glittery accents, 
shining brightly in gold or glitter adds joy to any occasion.

Ubiquitous, yet a crucial component of the elements of 
style, denim returns to blue-jean basics in mid-wash or dark-
er, with grays and black gaining momentum.

Seasonal patterns include paisley, geometric shapes, re-
fined twills, plaids and—still—tie-dye in autumnal hues of 
sienna, cranberry, milk chocolate and royal blue. 

Reach 50,000 buyers and decision-makers in the 
apparel and textile-related industries. 

California Apparel News serves the largest apparel 
center in the country with highest quality reporting 
and the greatest outreach to the marketplace. 

This issue will feature our Textile Trends pages. 
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IMPORT/EXPORT

The Port of Los Angeles and Port of Oakland both re-
ported a record cargo surge in March.

During an April 14 press conference, Port of Los Ange-
les Executive Director Gene Seroka detailed how the L.A. 
port processed 957,599 20-foot equivalent units (TEUs) last 
month. It was a 113 percent increase compared to March 2020 
when the COVID-19 pandemic severely limited global trade 
and the port processed fewer than 450,000 TEUs.

Seroka described the cargo surge as the port’s version of 
“March Madness” and explained that they were “breaking 
records” with the increased level of activity. The nearly 1 mil-
lion TEUs, which would be large during the peak season in 
September or October, is unprecedented during this time of 
year. “We’ve never seen volume like this in the first half of a 
calendar year,” Seroka said.

It was the strongest March in the port’s 114-year history, 
outpacing the previous record of March 2015 by 21 percent. It 
was the port’s busiest first quarter, third busiest month and the 
largest monthly year-over-year increase ever.

“As more Americans get vaccinated, businesses reopen and 
the economy strengthens, consumers continue to purchase 
goods at a dizzying pace. I applaud our longshore labor force, 
truckers, terminal operators and supply-chain partners, who 
are working day and night to process the additional cargo,” 

Seroka said. “Collectively, we have been able to significantly 
reduce the amount of container vessels awaiting offshore. I’m 
also proud of the steady progress being made to vaccinate wa-
terfront workers at the port’s on-site locations and elsewhere.”

Similarly, the Port of Oakland reported single-month re-
cord import and export numbers during March. The port re-
ceived the equivalent of 97,538 TEUs and shipped out the 
equivalent of 94,169 TEUs last month. In the port’s 94-year 
history, neither number had ever been achieved.

“Ships are full, ocean freight rates are sky high and the need 
for empty containers to ship more cargo is never-ending,” Port 
of Oakland Maritime Director Bryan Brandes said. “We just 
don’t see conditions easing in the next several months.”

Similar to the experience at the Port of Los Angeles, the 
Port of Oakland had a decrease in imports and exports last 
March at the beginning of the pandemic. But this year’s March 
imports saw a 45 percent increase and exports increased 12 
percent year-over-year.

The port also said its volume is up nearly 9 percent through 
the first three months of 2021.

And growth is not expected to slow down, according to Mar-
ilyn Sandifur, port spokesperson for the Port of Oakland. San-
difur said the port and other industry leaders are expecting large 
cargo volumes to continue at least throughout the summer.

A couple of key factors for the port’s continued strong 
performance is that ocean freight rates remain high while 
vessel space is tight, the U.S. economy continues to bounce 
back due to consumers’ engagement in retail therapy, and the 
peak-season trade is expected to begin in August. The port is 
expected to benefit from these and other factors including ma-
jor e-commerce retailers, which have established distribution 
hubs close to the port and an increase in labor to help meet 
demand and the backlog of containerships.

Both the Port of Los Angeles and Port of Oakland are ex-
pecting continued growth in the coming months. ●

The Port of Los Angeles experienced a surge in cargo traffic in 
March, described by Executive Director Gene Seroka as “March 
Madness.”

ACTIVEWEAR

and see what we could do. It was interesting because we 
approached it first and foremost as a donation program,” 
Factor said. “I had a lot of fabric from 2019, and we had 
all the components. We started doing a huge program 
with [the Federal Emergency Management Agency] 
and DonatePPE.org, and a couple of doctors and groups 
around the country.”

It was during the time when her factory was making 
masks that Factor recognized the opportunity to show-
case the talents of her close-knit team, whom she consid-
ers family, by launching the company’s own brand. In 
March 2021, as Factor prepared to celebrate seven years 
of Sewby, she launched Lezat, offering activewear and 
athleisure pieces that are made ethically in her own Los 
Angeles factory.

“I am just really fortunate that my team has a skill set 
that is pretty broad. A lot of factories commit to one thing. 
We’ve always been very flexible,” Factor explained. 
“We’ve done swim, and I have a separate business, L.A. 
Print Lab, where we do textile printing.”

With its Spring 2021 collection, Lezat features femi-
nine pieces in softer hues that Factor feels will resonate 
with customers who are still demanding casual clothing 
but in designs that she feels are “cute and easy.” The brand re-
leases in small drops, bypassing the traditional fashion-season 
calendar, with its next collection scheduled for a May release. 

“Lezat is a look-good, feel-good, do-good brand,” Factor 
said. “We strive to offer easy go-to feminine fashion that is 
made sustainably and ethically while being competitively 
priced and designed to make you feel your best. We focus on 
people, and we care about great style and a smaller footprint 
left behind.”

Blending her team’s experience from last year, Factor now 

boasts activewear, loungewear and face masks in her Lezat 
line. With a name taken from the Farsi word for “enjoy,” Lez-
at is positioned to expand into additional categories including 
dresses, plus more activewear for Summer and Fall. 

“We can do woven dresses that are beautiful and perfect 
for going out. We also have our background in activewear 
and upscale basics,” Factor explained. “We’re pulling on all 
of our talent, and I think it’s about understanding where that 
customer is right now, what they are doing and what they are 
looking for and how we can make them feel great.” 

While Factor has focused on making custom-
ers look and feel good through her clothing, the 
Lezat mission relies heavily on sustainable prac-
tices. Employees earn living wages, yet the brand 
is able to remain competitive on pricing, with 
goods costing between $25 and $175. Currently 
available in XS–XL, Factor also has plans to ex-
pand sizing. 

The Spring 2021 Lezat line includes eco-
friendlier options in silk, organic cotton and re-
cycled polyester, but Factor remains committed 
to exploring fresh, ecologically sound materials 
as they become available. Goods are packaged 
using compostable options, and hangtags are 
made using recycled paper. By manufacturing 
in Los Angeles, she is reducing transportation 
emissions. While Factor has sought guidance 
from industry outlets and the city to help reduce 
the 150 to 250 pounds of waste produced each 
day, she has developed a heartwarming method 
of reuse by making dog beds for Los Angeles’ 
North Central Animal Shelter.

“Textile waste is a huge problem. The city 
has an initiative to be waste-free by 2025, which 
is a great goal. We are pretty close to that,” Fac-

tor said. “We’ve been able to make beautiful dog beds using 
remnant fabrics, and [the shelter doesn’t] have a lot of those 
donations, so why not? If all the factories in L.A. would use 
their scraps like that it would make a big impact.”

A firm believer that businesses within the apparel industry 
should be working together to share their sustainable practic-
es, Factor mentions a quote that she adheres to when working 
toward greater, greener efforts in creating fashion. “There is 
a quote about small acts,” she said. “When multiplied by mil-
lions of people, they can transform the world.” ●

Lezat Continued from page 1

By Noe Garcia Assistant Editor
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Named for the Farsi word meaning “enjoy,” Lezat boasts activewear, loungewear and face 
masks through its feel-good, look-good, do-good enterprise, which includes eco-friendlier 
fabrics and using remnant fabrics to make such items as dog beds for a local shelter.

The editors and writers of 
California Apparel News 
are blogging at ApparelNews.net

Go Beyond the 
News and Behind 
the Scenes

Apparel News Group
The New Mart
127 E. Ninth St., Ste. 806
Los Angeles, CA 90015 
www.apparelnews.net
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www.apparelnews.net/classifieds P 213-627-3737 

C L A S S I F I E D S 

4/28/2021

http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8909/ 1/1

* CAD ARTIST NEEDED *
CAD ARTIST NEEDED
* Ex pe ri enced CAD Artist needed to join a busy team. 
* Must have pos i tive at ti tude and strong team work
ethic. 
* 2D and 3D Line Sheet CADs. PC ca pa ble. 
* Or ga nized with at ten tion to de tail. 
* Ex cel lent time man age ment skills to bal ance dead‐ 
lines in a fast-paced en vi ron ment. 
* Il lus tra tor and Pho to shop pro fi ciency 
* Flat Sketch ing  
* Must have knowl edge of print re peats and color sep a‐ 
ra tions 
* Graphic de sign skills in sup port of CAD (e.g. cre at ing
brushes, ba sic re peats and pat tern fills from scans or
art files) 
* 3D and PLM ex pe ri ence a plus 
* 55K-60K
Sub mit Re sumes to: al mac@ sto nyap pare l. com
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4/28/2021

http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8915/ 1/1

*FIRST SAMPLEMAKERS, CUSTOMER SERVICE
ASST & E-COMMERCE/SHOPIFY *

OPEN PO SI TIONS
* FIRST SAM PLE MAK ERS: for fast-paced, fast-fash ion
ju niors brand.
* CUS TOMER SER VICE AS SIS TANT for or der/EDI
pro cess ing.
* E-COM MERCE/SHOPIFY spe cial ist for prod uct/in ven‐ 
tory/or der pro cess ing.
Salary DOE. Please send re sumes to:  
job stcci@ gmail. com or call (323) 585-4200.

4/15/2021

http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8904/ 1/1

* IMPORT COORD. & CUSTOMER SERV. REP. *
FAB RIC IM PORT CO OR DI NA TOR: Must be  
or ga nized, team player, knowl edge able of fab ric.  
Re spon si ble for mak ing or ders, fol low-ups, ne go ti at ing
prices, plan ning pro duc tion de liv er ies, and mak ing 
doc u men ta tion. Able to com mu ni cate ef fec tively. 

CUS TOMER SER VICE REP RE SEN TA TIVE: Fab ric
com pany needs a rep re sen ta tive with good ver bal  
com mu ni ca tion skills must be com puter lit er ate. 
Please send re sume to Re sume@ Uni tedf abri c. com

7/18/2019

http://www.apparelnews.net/classifieds/print-preview/8201/ 1/1

*WE BUY ALL FABRICS AND GARMENTS
WE BUY ALL FAB RICS AND GAR MENTS. No lot 
too small or large. In clud ing sam ple room 
in ven to ries. Silks, Woolens, Denim, Knits, Prints, 
Solids Ap parel and home fur nish ing fab rics. 
We also buy ladies', men's & chil dren's 
gar ments. Con tact: Michael 
STONE HAR BOR (323) 277-2777

7/18/2019

http://www.apparelnews.net/classifieds/print-preview/8202/ 1/1

WE BUY ALL FABRICS & GARMENTS
Ex cess rolls, lots, sam ple yardage, small to large qty's.
ALL FAB RICS! fab ricmer chants.com  
Steve 818-219-3002 or Fab ric Mer chants 323-267-0010
Email: steve@ fab ricm erch ants. com

4/28/2021

http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8914/ 1/1

* SALES PERSON *
Spread the Word Tm is seek ing an ex pe ri enced and
re sults-dri ven SALES PER SON to join our Com pany.
We are an uni sex ap parel com pany based in Para‐ 
mount Ca. We spe cialise in street & ca sual wear. Our
whole sales prices are be tween $13.50 - $25.00 Can di‐ 
dates for this po si tion should pri ori tise cus tomer care,
ac qui si tion, and com pany prof itabil ity. This job is on
com mis sion based. Look ing for the right can di date with
strong re la tion ships with buy ers in our cat e gory field.
Sales per son Du ties and Re spon si bil i ties:  
*Gen er ate and qual ify leads via phone and email;  
*Sched ule sales ap point ments and ac tiv i ties;  
*Pro mote our avail able stock to new cus tomers;
*Source and de velop client re fer rals;  
*Meet or ex ceed monthly sales goals.
Sales per son Re quire ments and Qual i fi ca tions: 
*Ex cel lent cus tomer ser vice and com mu ni ca tion skills,
both ver bal and writ ten;  
*Na tional & In ter na tional Data base of pos si ble buy ers
for our stock avail able (bou tiques,on line stores etc);  
*Proven track record in the sales en vi ron ment.
Please send your re sume to:  
spreadthe wordtm@ gmail. com

For best results 
hyperlink your ad

www.apparelnews.net/classif ieds

Buy, Sell & Trade

An affordable advertising platform to secure new clients in the apparel industry.
Call to confirm that you qualify for these special categories and rates.

Call now for Professional Services & Resource Section rates at  (213) 627-3737 

Place your services in front of new clients in the apparel industry.  
Your advertising is published in our weekly print newspaper and online at 
www.apparelnews.net, reaching a nationwide audience. 

Distribution includes fashion buildings and trade-show booth drops too.
Qualifying business categories have just been added!
Call now to see if you qualify and to get rates.
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http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8902/ 1/1

* ALL ACCESS APPAREL, INC. "DBA SELF
ESTEEM" IS LOOKING FOR A GRAPHIC ARTIST

TO JOIN OUR TEAM! *
Sta tus: Tem po rary 4-5 months 
Re spon si bil i ties:  
De velop fin ished screen-printed por tion of the line for
monthly mar ket of fer ings. Re search mar ket trends
specif i cally for screen print ing and nov elty em bell ish‐ 
ments. 
Ex e cutes pro jects i.e. CADS, spe cial screen pro jects,
and mis cel la neous graph ics needed by the de sign as‐ 
sis tants, de signer, and/or sales peo ple. Con fer with De‐ 
sign ers to cre ate new graphic de signs for the Wal mart
JRs Di vi sion. 
Qual i fi ca tions: Abil ity to gen er ate and di rectly trans late
graphic de sign con cepts into well-de fined and de tail-ori‐ 
ented cre ative so lu tions. 
Du ties: 
1. Re search and De vel op ment of graphic art work and
tex tiles. 
2. Shop re tail. 
3. Cre ates high qual ity graph ics that SE de mands in a
timely fash ion by hand and or/aided by the com puter. 
4. Im age and con cept re search. 
5. Col lect fonts. 
6. Color sep a ra tions. 
7. Or ga nize all com puter files and back-up all art work
on disks. Keep com puter up dated. Erase all 
un-needed files to op ti mize com puter per for mance. 
Sub mit your re sumes to:  
mi martinez@ sel fest eemc loth ing. com

4/15/2021

http://dev.apparelnews.www.clients.ellingtoncms.com/classifieds/print-preview/8903/ 1/1

* ALL ACCESS APPAREL, INC. "DBA SELF
ESTEEM" IS LOOKING FOR A JUNIORS

ASSOCIATE DESIGNER TO JOIN OUR TEAM! *
Re spon si bil i ties:  
As sist in the foun da tional de vel op ment and ex e cu tion of
the line from start to fin ish, in clud ing co or di na tion of in-
house sam ple de vel op ment, CADs, line sheets. Work
with fab ric ven dors to track de vel op ment. Con tribute to
new de sign ideas.
Du ties: 
1. Co or di nate and track sales sam ples for key  
ac counts. 
2. En sure that sam ples are cor rectly pro duced, tagged,
and cus tomer-ready. 
3. Co or di nate and track fab ric de vel op ment with do mes‐ 
tic and over seas ven dors. 
4. As sist with line sheet de vel op ment, CADs, re col or ing,
art de vel op ment. 
5. Man age de vel op ment tech packs for cost ing and
pre-pro duc tion, in clud ing check ing trim / fab ric codes for
ac cu racy. 
6. Ad di tional re spon si bil i ties and tasks as re quested by
the De sign Di rec tor.
Qual i fi ca tions: Pro fi ciency in Adobe Il lus tra tor and Adobe
Pho to shop. Strong abil ity to 
un der stand dead lines and keen sense of ur gency.
Highly or ga nized. Abil ity to multi-task 
and strong at ten tion to de tail. Knowl edge of col ors and
fab rics. De sign de gree pre ferred, or proven ex pe ri ence
in the in dus try.
Sub mit your re sumes to:  
mi martinez@ sel fest eemc loth ing. com

4/15/2021
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* ALL ACCESS APPAREL, INC. "DBA SELF
ESTEEM" IS LOOKING FOR A PRODUCTION

COORDINATOR TO JOIN OUR TEAM! *
Qual i fi ca tions:  
Must have strong abil ity to pri or i tize, or ga nize and di rect
pro duc tion with fac to ries. Ar tic u late and im ple ment pro‐ 
ce dures to stream line pro cess ing to ef fec tively meet
pro duc tion time lines.
Re spon si bil i ties:  
Man age and di rect work flow for as signed fac to ries.
Com mu ni cate, ne go ti ate and de fine Im port pro cess ing
needs with fac to ries. Re view and ver ify all fin ish ing con‐ 
tracts. Mon i tor and fol low-up on all pro duc tion pro cess‐ 
ing. Com mu ni cate with fac tory own ers/man agers to en‐ 
sure timely and qual ity goods.
* Track ing and mon i tor ing flow of lab dips. An a lyze and
ver ify stan dards to/from 
fac to ries/sup pli ers; is sue ap provals, com ments, and re‐ 
sub mits. Re view pro duc tion swatches and ver ify
matches ap proval. Up date con trol log. Co or di nate and
en sure com plete and up-to-date data by style (by cus‐ 
tomer) for Tech Pack ages.
* Track ing and mon i tor ing of screens—re view art‐ 
work/strike-offs and ver ify matches ap proval. En sure
ship ment/re ceipt by sup plier. Is sue ap provals and re sub‐ 
mits. Ver ify record of Re ceipt of fi nal T.O.P. Up date con‐ 
trol log.
* Main te nance and Record keep ing—mon i tor files to en‐ 
sure up dated Fac tory/Sup plier in for ma tion such as, Lab
Dips; Screen/Strike offs; Emails; Ship ping doc u‐ 
ments/Pack ag ing lists; Tech Pack Ex cel Spread sheet
and Re cap Log.
Sub mit your re sumes to:  
mi martinez@ sel fest eemc loth ing. com

4/29/2021
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* ALL ACCESS APPAREL, INC. IN MONTEBELLO,
CA IS LOOKING FOR A TECHNICAL DESIGNER

TO JOIN THEIR TEAM!
* Re spon si ble for de vel op ment of tech packs, sketches,
BOMs and mea sure ment sticks. 
* Strong mul ti tasker, ag gres sive fol low up and com mu‐ 
ni ca tion skills, abil ity to work cross func tion ally with Pro‐ 
duc tion and De sign. 
* Col lab o rate with De sign and Sales teams to un der‐ 
stand di rec tion/de sign con cepts, tar get con sumers, and
fit di rec tion for a spe cific prod uct cat e gory. 
* Work with in ter nal part ners to en gi neer pro to types that
ad dress func tion, aes thet ics, mar ket ap peal and man u‐ 
fac tura bil ity. Em pha sis on in no v a tive use of com po‐ 
nents, ma te ri als, and con struc tion to meet prod uct vi‐ 
sion. 
* Pro vide in put to the de sign process to im prove de vel‐ 
op ment ef fi ciency, cost ing, and pro duc tion. 
* Main tain clear, timely and ef fec tive com mu ni ca tion with
all em ploy ees and 
fac tory part ners re view ing progress and re solv ing is sues 
* Man age fit ting process by mak ing ap pro pri ate fit/con‐ 
struc tion ad just ments and 
com mu ni cat ing changes to in ter nal team and ven dors
over seas. 
* Ad vanced knowl edge of Adobe Cre ative Suite (Pho to‐ 
shop, Il lus tra tor, and In De sign etc.). Ba sic knowl edge of
PLM sys tems.  
* Es tab lish and main tain brand fit, spec, and con struc‐ 
tion con sis tency. 
* 5+ years work ing in ap parel in dus try.
Sub mit your re sumes to:  
Mi martinez@ sel fest eemc loth ing. com

4/29/2021
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* PART-TIME WOMEN'S SWIM & SPORT QUALITY
CONTROL ASSISTANT *

RE SPON SI BIL I TIES:  
• As sist QA man ager with qual ity in spec tion guide lines
in spect ing women's swimwear and ac tivewear. • Check
mea sure ments against specs, in spect stitch ing and con‐ 
struc tion fin ish ing • Fol low con trols and doc u men ta tion
pro ce dures as di rected by QA man ager.
RE QUIRE MENTS:  
• 2 years of ap parel ex pe ri ence within the fash ion in dus‐
try, prefer able in swim and ac tivewear. • Good com mu‐ 
ni ca tion; writ ten, oral• So lu tions ori ented and able to
work un der pres sure, in Glen dale of fice 3-4 days per
week • De tail ori ented, can vi su ally in spect small de tails
of items
Email re sumes to: info@ gig icbi kini s. com

4/29/2021
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EDI CUSTOMER SERVICE LOGISTICS
COORDINATOR

Full time, Ex pe ri enced EDI, Lo gis tics and CS Co or di na‐ 
tor sought. 5 years exp req. $40k ne go tiable salary +
ben e fits. Dy namic and fast paced with room for growth.
- Edi, big box com pa nies, Full cy cle. must have ex pe ri‐ 
ence with big-box and ma jor stores ship ping and rout‐ 
ing re quire ments.  
- Ven dor/rout ing guides 
- Or der of all ship ping sup plies  
- Sched ul ing, rout ing and ship ping co or di na tion  
- 3pl man age ment and co or di na tion  
- In ter nal ware house or ga ni za tion and man age ment.  
- Sales or der data en try  
- Co or di na tion with in ter nal pro duc tion dep to pro vide lo‐ 
gis tics in for ma tion. 
- This will be a "1 man army" sit u a tion to start, how ever
may grow into man age ment po si tion if we ex pand our
own ware house.
Lo ca tion- Whit tier, CA
Send re sume, cov er let ter, ref er ences sheet to:  
Ver non@ stu nner cali forn ia. com.

Real Estate

FOR LEASE
CREATIVE OFFICE SPACE

LA FASHION DISTRICT 
213-627-3754
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Jobs Available Jobs Available Jobs Available

For classified information, call 213-627-3737 
or email terry@apparelnews.net

Call for special rates 
and information: 
213-627-3737

What is the NEXT Trade Event?
Join the conversation on 
May 14.

Reach 100,000! 

Bonus distribution:
• LA Market • Dallas Market  
• Atlanta Apparel Market 
• Las Vegas Apparel Market 
• WWIN • IFJAG • Agenda 
• Magic • Project • Coterie 
• Offprice • LA Textile 
• CALA • FMNC 
• Miami Swim • Texworld 
• Miami Fabric Show
• Surf Expo
• Swim/Active Collective
• OC Apparel 
• Outdoor Retailer

May 14
Cover: Fashion
Sustainability
Denim
Freight & Logistics
Technology

Trade Show Special Section+*
Denim Advertorial
Sustainability Advertorial
Technology Advertorial
Freight & Logistics Advertorial

Apparel News Group
The New Mart
127 E. Ninth St., Ste. 806
Los Angeles, CA 90079 
www.apparelnews.net
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